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anotacia

Sroma eZRvneba saerTo ekonomikuri wonaswo­

robis Teoriis Tanamedrove problemebs; ganx­

ilulia pirdapiri ucxouri investiciebisagan 

miRebuli keTildReobis efeqtebis Sefasebis 

rogorc dadebiTi, ise uaryofiTi  mxareebi,  

saerTo ekonomikis lozanis skolis mixedviT. 

statiaSi ZiriTadi aqcenti gakeTebulia Teo­

riis maTematizaciis  `tradiciis’’ fuZemdebel 

leon valrasis  da  misi mowafis  vilfred pare­

tos kvlevebze, kerZod, paretos efeqtianobis 

koncefciaze da valrasis saerTo ekonomiku­

ri wonasworobis  klasikuri modelis ZiriTad 

daSvebebsa da parametrebze;

saerTo ekonomikuri wonasworobis Teoria  

valrasisa da paretos Semdeg yovelTvis iyo 

mecnier – ekonomistTa dainteresebis  obieq­

ti da dResac ar kargavs aqtualobas. igi dRe­

sac bevri mkvlevaris, maT Soris Cemi interesis 

sferosac warmoadgens.

sakvanZo sityvebi: lozanas skola, ekonomi­

kuri wonasworoba, valrasis Teoria, moTxovna, 

gacvla, paretos ekonomikuri Teoria, zRvruli 

sargeblianoba, keTildReobis efeqtebi, pirda­

piri ucxouri investiciebi, paretos efeqtiano­

bis koncefcia.

ABSTRACT
The work is dedicated to the modern problems of 

classical theory of common equilibrium. It’s reviewed 

the pros and cans of the prospect of welfare benefits 

from direct foreign investment, according to the com-

mon economics Lozzan school. The article focuses 

on the studies of the founder of the  Mathematization 

Tradition  Leon Valras and his pupil Vilferd Pareto. The 

concept of parent’s efficiency and the general economic 

equilibrium of Varlas main assumption and criteria of 

classical mode.

The general economic equilibrium theory after Val-

ras and Pareto has always been an object of interest to 

the scientist economic and  still doesn’t  lose its actuali-

ty. It is still a great interest for a lot of scholars including 

me.

Key words: Lozzan school, economic equilibrium, 

theory of volras, demand exchange, pareto’s economic 

theory. Marginal utility, welfare effects, foreign direct in-

vestments, effectiveness theory of pareto.
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ri l., 2010; Waraia v., 2015.
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cneba da axsnilia misi Sinaarsi, mocemulia 

erovnul ekonomikaSi ucxouri kapitalis 

mozidvis saerTaSoriso gamocdilebis ana­

lizi, mocemulia aseTi mozidvis efeqtiano­

bis Sefasebis meTodebi: es problema siste­

maturad ganixileba ekonomistebis publik­

aciebSi ekonomikur periodikaSi. amasTan am 

problemasTan dakavSirebuli bevri sakiTxi 

jerjerobiT pasuxgaucemelia anda arasa­

Tanado donezea Seswavlili. kerZod, Semd­

gom kvlevebs eqvemdebareba iseTi sakiTxebi, 

rogoricaa urTierTkavSiri saxelmwifos 

sabaJo da savaluto politikasa da ucxoel 

investorebs Soris. gadasvla­dazustebas 

moiTxovs ucxouri investiciebis efeqtia­

nobis Sefasebis meTodebi. aucilebelia 

saprocento ganakveTebis dinamikis analizi 

saqarTvelos sabanko sistemaSi da maTi gav­

lena saqarTvelos komerciuli bankebisa da 

sabanko struqturebis finansur davaliane­

baTa dinamikaze sagareo bazrebze. 

Tumca ucxouri investiciebi ar xor­

cieldeba mxolod pirdapiri ucxouri in­

vesticiebis formiT. es ufro dawvrilebiT 

qvemoT iqneba ganxiluli. am formebis  Se­

fasebis mniSvnelobis da Sedegebis mimarT 

kidev ufro didi azrTa sxvadasxvaobaa 

pirdapiri ucxour investiciebTan Sedare­

biT. avtoris azriT 2008 wlis bolos Camoy­

alibebuli finansuri krizisi ganapirobebs 

sainvesticio saqmianobis am formis Sesaxeb 

arsebuli Sexedulebebis radikalur gada­

fasebas. maTi kontrolisa da regulirebis 

kuTxiT.

amasTan erTad, sainvesticio saqmianoba 

ararezidentebTan urTierTkavSirSi yov­

elTvis aris msoflio ekonomikis qmediTi 

sfero. aqtualurad rCeba am saqmianobis 

kvlevis meTodologiuri principebi, rom­

lebic gaTvaliswinebuli unda iqnas stabi­

luri saswavlo kursebis Sedgenisas. jer­

jerobiT ar arsebobs aRniSnuli kursis 

Sesaxeb arc raime saxelmwifo, anda damxmare 

saxelmZRvanelo es saSuri saqmea qarTul 

ekonomikaSi ucxouri investiciebis sakiTx­

ebis kvlevisa da Seswavlis TvalsazrisiT.

arasaTanadodaa Seswavlili zemoT aR­

niSnuli Teoriuli kvlevebisadmi miZRvni­

li ucxoel avtorTa naSromebi (d. daningi; 

s. haimeri da sxva). am TvalsazrisiT ucxou­

ri investiciebis problemebs ekonomikuri 

aspeqtebis Seswavla, rogorc Teoriuli, 

aseve praqtikuli problemebis kvleva war­

modgenili naSromis aqtualur problemas 

warmoadgens. 

am TvalsazrisiT aqtualuri xdeba ucx­

ouri investiciebisgan miRebuli normati­

uli efeqtebis empiriuli kvleva, romlebic 

dakavSirebulia TviT ucxouri kompaniebis 

saqmianobis efeqtianobis zrdasTan, aseve 

maT gavlenasTan erovnuli, nacionaluri 

konkurentebis mwarmoeblurobaze da saba­

zro poziciebze.

2. kvlevis sagani

warmodgenili Sromis kvlevis sagan­

ia ucxouri investiciebisagan miRebuli 

keTildReobis efeqtebis analizisadmi mik­

ro ekonomikuri midgoma am investiciebis 

mimRebi qveynebis ekonomikisaTvis, romel­

ic warmodgenilia saerTaSoriso vaWrobis 

TeoriebSi.

Cven gvTavazobT pirdapiri ucxouri in­

vesticiebis normatiul analizs, romel­

ic poziciuri analizisagan gansxvavebiT 

koncentrirdeba kategoriebis _  `ukeTe­

si~/`uaresi~ _ Sesaxeb msjelobaSi, azr­

Si da iZleva mTeli ekonomikuri sistemis 

calkeul an yvela subieqtis keTildReobis, 

dadebiTi efeqtebis Sefasebas im situaci­

aSi, roca bazrebze funqcionireben kompa­

niebi ucxouri investiciebiT. normatiuli 

analizis mniSvnelovani elementebia nor­

matiuli Sefasebis kvlevis meTodologiu­

ri safuZvlebi, Teoriuli CarCoebi, aseve 

kriteriumebi. warmodgenili monografiaSi 

pirdapiri ucxouri investiciebis normati­

uli analizis meTodologiuri safuZvelia 

keTildReobis ekonomikuri Teoria. keTil­

dReobis ekonomikuri Teoria warmoadgens 

neoklasikuri ekonomikuri Teoriis sxva­

dasxva normatiuli midgomebis naerTs, er­

Tobliobas, romlis sagania erTiani ideuri 

bazisa da instrumentaris povnis mcdeloba 

kategoriebis: `ukeTesi~/`cudi~, `uaresi~ 

Sesadareblad erovnuli keTildReobisaT­
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vis an `ukeTesi~/`uaresi~ calkeuli indivi­

disaTvis msoflio an erovnuli ekonomikis 

an maTi calkeuli bazrebis sxvadasxva mdgo­

mareobaSi.

pirdapiri ucxouri investiciebis nor­

matiul analizTan mimarTebaSi saubaria im 

kriteriumebisa da xerxebis SemuSavebaze, 

romlebic saSualebas mogvcems SevafasoT 

ucxouri investiciebis gavlena maT mimReb 

ekonomikaze, keTildReobis dadebiTi an 

uaryofiTi efeqtebis terminebTan mimarTe­

baSi.

pirdapiri ucxouri investiciebidan 

miRebuli keTildReobis efeqtebis an nor­

matiuli efeqtebis cnebis qveS moiazreba 

pirdapiri ucxouri investiciebis gavle­

nis yvela varianti. igi gamoiyeneba mimRebi 

recifienti qveynis, rogorc mTlianad ba­

zris, aseve misi calkeuli ekonomikuri su­

bieqtisaTvis. es SeiZleba Sefasdes am qvey­

anaSi calkeuli saojaxo meurneobebis mier 

miRweuli keTildReobis doneze gavle­

nis momxdeni faqtori. calkeuli saojaxo 

meurneobis keTildReobis done monogra­

fiaSi warmodgenil analizSi moiazreba, ro­

gorc pirdapiri ucxouri investiciebidan 

miRebuli keTildReobis efeqtis Sefasebis 

mTavari centraluri kriteriumi.

pirdapiri ucxouri investiciebis nor­

matiuli analizis specifika am naSromSi 

gulisxmobs kvlevis gamoyenebul Teoriul 

CarCoebs. aseTebad Cven moviazreT da Sevar­

CieT saerTaSoriso vaWrobis neoklasikuri 

da Tanamedrove Teoriebisadmi mikroekono­

mikuri midgoma.

pirdapiri ucxouri investireba avtor­

Ta mier ganixileba, rogorc sawarmoo re­

sursebis kombinaciis specifikis matare­

beli elementi, romelsac gaaCnia rogorc 

dargobrivi, aseve Sidasafirmo Tavisebu­

rebebi. amasTan investirebis subieqtebad 

gamodian saerTaSoriso bazrebze fun­

qcionirebadi e.w. `mravalqarxnuli~ msxvi­

li kompaniebi, romlebic axdenen arCevanis 

gakeTebis eqsportsa da pirdapir ucxour 

investiciebs, rogorc sagareo ekonomikuri 

eqspansiis alternatiul strategiebs So­

ris.

pirdapiri ucxouri investiciebis, ro­

gorc transformirebadi sawarmoo resursis 

ganxilvisadmi sagareo vaWrobis neoklasiku­

ri da Tanamedrove Teoriebis poziciebidan 

midgoma avtoris mier moiazreba, rogorc 

yvelaze saukeTeso da nayofieri gza pirda­

piri ucxouri investiciebidan miRebuli 

keTildReobis efeqtebis analizisaTvis, 

ramdenadac igi SesaZlebels xdis, erTis mx­

riv mxedvelobaSi iqnas miRebuli efeqtebi, 

rac dakavSirebulia recifienti qveynebis 

ekonomikaze didi odenobis resursebis 

zemoqmedebasTan, pirvel rigSi dakavSirebu­

lia warmoebis faqtorebis fasebis cvlile­

basTan), xolo meores mxriv _ is efeqtebi, 

romlebic ganpirobebulia resursebis kom­

binaciis zemoqmedebiT, anu sxva sityvebiT 

rom vTqvaT, ucxouri investiciebis gamomy­

enebeli kompaniebis zemoqmedebiT erovnul 

kompaniebsa da mTlianad investiciebis 

importiori qveynis ekonomikaze, avtori 

pirveli jgufis efeqtebs ajgufebs, ro­

gorc pirdapiri ucxouri investiciebidan 

miRebul arastrategiul efeqtebs, xolo 

meore jgufis efeqtebs _ rogorc pirda-

piri ucxouri investiciebidan miRebul 

strategiul efeqtebs.

kvlevis mizania pirdapiri ucxouri in­

vesticiebidan miRebuli keTildReobis 

efeqtebis gansazRvrisa da Sefasebisad­

mi kompleqsuri Teoriul­meTodologiu­

ri midgomis SemuSaveba, romelic emyareba 

saerTaSoriso vaWrobis neoklasikuri da 

Tanamedrove Teoriebis mikroekonomikur 

aspeqtebs. am miznebis ganxorcielebam gana­

piroba Semdegi ZiriTadi amocanis Tanmim­

devruli gadawyveta:

gamovlindes da gaanalizebuli iqnas 

pirdapiri ucxouri investiciebis ganvi­

Tarebis ZiriTadi tendenciebi Tanamedrove 

msoflio ekonomikasa da Tanamedrove saqa­

rTvelos ekonomikaSi. aseve warmodgenili 

iqnas empiriuli kvlevebis Sedegebi pirda­

piri ucxouri investiciebis problemebTan 

mimarTebaSi centraluri da aRmosavleT ev­

ropis transformirebad ekonomikebSi.

Camoyalibdes ekonometrikuli mod­

eli pirdapiri ucxouri investiciebidan 
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miRebuli normatiuli efeqtebis empir­

iuli SefasebisaTvis; warmodgenili da 

gaanalizebuli iqnas pirdapiri ucxouri 

investiciebidan miRebuli keTildReo­

bis efeqtebis empiriuli kvlevis Sedegebi, 

aseve am efeqtebis doneze moqmedi faqtore­

bi. mimoxiluli da gaanalizebuli iqnes 

pirdapiri ucxouri investiciebis ZiriTadi 

Teoriebi da maT safuZvelze gamoikveTos 

eris (naciis) sainvesticio ganviTarebis 

mimarTulebebi;

statiaSi gadmocemulia pirdapiri ucx­

ouri investiciebis  normatiul analizSi 

mikroekonomikuri midgomis gamoyenebis me­

To dologiuri safuZvlebi da instrumen­

tari. statistikuri normatiuli analizis 

CarCoebSi SemoTavazebulia efeqtianobis 

im kriteriumebis kvleva paretos meTodis 

mixedviT, romlebic gamoyenebulia ekono­

mikis samrewvelo seqtorSi keTildReobis 

wo nasworobiTi kriteriumebis, saojaxo 

meu rneobebis seqtorSi, calkeul bazreb­

ze, ke TildReobis wonasworobiTi kriteri­

umebis saerTi SefasebisaTvis, aseve, saerTo 

eko nomikuri wonasworobiTi SefasebisaT­

vis.

dinamiuri analizis CarCoebSi gamoy­

enebulia reprezentatiuli saojaxo meur­

neobis keTildReobis Sefasebis sxvadasxva 

xerxebi, romelTaganac erT­erTi Semdgom­

Si gamoyenebuli iqneba, rogorc mTavari da 

ZiriTadi pirdapiri ucxouri investiciebi­

sgan miRebuli keTildReobis efeqtebis Se­

fasebisas.

pirdapiri ucxouri investiciebidan mi­

Re buli keTildReobis efeqtebis anali­

zis Teoriuli safuZvelia saerTaSoriso 

va Wrobis neoklasikuri da Tanamedrove 

Te oriebi. es Teoriebi sxvadasxva xarisx­

iT SeiZleba gamoyenebuli iqnas pirdapiri 

ucxouri investiciebis specifikuri maxas­

iaTeblebisSeswavlis procesSi. saerTaSor­

iso vaWrobis xekSer­olin­samuelsonisa da 

rikardo­vaineris neoklasikuri modelebis 

gamoyenebiT SesaZlebelia gaanalizdes, ro­

gorc warmoebis faqtorebis saerTaSoriso 

migraciis yvela formisaTvis saerTo, aseve 

pirdapiri ucxouri investiciebis specifi­

kuri maxasiaTeblebi, iseTebi, rogoricaa 

pirdapiri investiciebis meSveobiT trans­

ferirebuli resursebis dargobrivi kavSi­

ri.

SesaZlebloba mogveca pirvelad siR­

rmiseulad Segveswavla da dawvrilebiT 

gadmogveca paretos efeqtianoba saojaxo 

meurneobis seqtorSi; efeqtianoba paretos 

mixedviT sawarmoo sferoSi; paretos efeq­

tianoba calkeul bazarze saerTo ekono­

mikuri wonasworobis pirobebSi; saerTo 

wonasworoba da keTildReobis zrda ekono­

mikaSi; cvlilebebis Sefasebis meTode­

bi repreentatiuli saojaxo meurneobis 

sargeblianobis doneSi; Semosavlebisa da 

xarjebis saerTo ekonomikuri funqcie­

bi; sasargeblo Tavisufali saerTaSoriso 

saerTaSoriso vaWrobisgan.

3. ZiriTadi nawili

saerTo wonasworobis Teoriis Tana­

medrove problemebi da misi sawyisebi mak­

roekonomikis lozanis skolis mixedviT

saerTo ekonomikuri wonasworobis Te­

oria ekonomikuri Teoriis erT­erTi mniS­

vnelovani sferoa. Tanamedrove saerTo 

ekonomikuri wonasworobis Teoria faqti­

urad maTematikuri modelis erT­erT sax­

esxvaobas warmoadgens. saerTo ekonomiku­

ri wonasworobis TeoriaTa maTematizaciis 

`tradicias~ safuZveli Caeyara misi  fuZem­

deblis, leon valrasis mier. es Teoria Ta­

visi pirvel sawyisi arsiT mowodebuli iyo 

aexsna ekonomikuri meqanizmis sabaziso 

Tviseba anu pasuxi gaeca kiTxvebze; sxva­

dasxva saxeobis moxmarebis sagnebis ra ra­

odenoba iqneba warmoebuli, rogor dawes­

deba fasebi da rogor ganawildeba Semosav­

lebi sxvadasxva socialur jgufebs Soris.

1870 wels lozanis akademiis iuridiul 

fakultetze gaixsna politikuri ekonomi­

is kaTedra, romelsac valrasi xelmZRvane­

lobda. oTxi wlis Semdeg igi aqveynebs Ta­

visi wignis: `wminda politikuri ekonomiis 

elementebi anu sazogadoebrivi simdidris 

Teoria~, es Sroma iTvleba saerTo ekonomi­

kuri wonasworobis Teoriis amosaval wer­

tilad (Энтов Р., 1990).
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valrasi aqtiurad iyenebda maTematikur 

aparats Tavisi debulebebis dasabuTebu­

lad. man Tavisi Teoria wamoayena gantole­

baTa sistemis saxiT da ecada maTematikurad 

sizustiT daesabuTebina, rom gansazRvrul 

pirobebSi momxmarebelTa da mwarmoebelTa 

maqsimizaciurma qmedebebma SeiZleba ganap­

irobos wonasworoba moTxovnasa da miwode­

bas Soris ekonomikaSi ramdenime bazarze 

srulyofili konkurenciis pirobebSi.

valrasis Semdeg 1893 wlidan lozanaSi 

politikuri ekonomiis kaTedras xelmZR­

vanelobda vilfredi pareto (1848­1923). 

pareto Tavis Tavs valrasis mowafed miiC­

nevda.

valrasis `elementebisagan~ gansxvave­

biT pareto Tavis naSromSi: `politikuri 

ekonomiis kursi~ (Course Deconomic Politique 

1896-1897) maTematikuri gaTvlebi gamoaqvs 

sqolioSi, teqstSi ar iy enebs maTematikur 

simboloebsa da gantolebebs. maTematikur 

aparats pareto mimarTavs imisaTvis, rom 

aCvenos ekonomikuri amocanebis gansaz­

Rvruloba da maTi gadaWris SesaZlebloba, 

valrasma ver SeZlo tatonnement­is meSve­

obiT daemtkicebina wonasworobis erTad­

erTi wertilis arseboba. amitom paretom 

uaryo es cneba. amis garda, paretos ar ak­

mayofilebda terminis: `sargeblianoba~ 

arsi da amitom SemoiRo meore termini, misi 

azriT, ufro neitraluri _ rac niSnavs 

ubralod `nivTis sasurveloba~. 

koncefcia, romelsac valrasi gvTava­

zobs Tavis `elementebSi~ Tavisi arsiT, 

efuZneba mikroekonomikas, anu calkeuli 

bazris ganxilvas. Tavis kvlevebSi valra­

si midis martividan rTulisaken, jer ga­

nixilavs ori saqonlis gacvlas bazarze, 

Semdeg gadadis mravalsaqonluri bazris 

ganxilvaze, Tumca es mainc erTi bazaria. 

valrasi Tavis SromaSi mainc uars ar ambob­

da kardinalur midgomaze. paretom Tavisi 

winamorbedis saerTo ekonomikuri ganvi­

Tarebis idea ganaviTara, dauqvemdebara igi 

erTian midgomas, uari Tqva sargeblianobis 

raodenobrivad gansazRvraze aqtiurad ga­

moiyena izolinebi da SeimuSava wonasworo­

bis kvlavwarmoebis modeli (Бродский  В. С., 

2013). 

yuradReba unda mieqces im garemoebas, 

rom pareto eZebda wonasworobas kvlavwar­

moebis fazebs Soris. igi werda `gacvla anda 

ganawileba aris ekonomikuri ciklis mx­

olod nawili. es cikli rom dasruldes, mas 

aseve unda SeuerTdes warmoeba da kapitalis 

warmoqmna. ase rom gacvlisaTvis mocemul 

tolobebs unda daematos warmoebisa da kapi­

talis dagrovebis tolobebi, da maSin miiRe­

ba gantolebaTa sistema, romelic amomwura­

vad gansazRvravs ekonomikur ciklis Tavi­

sufali konkurenciis pirobebSi~ (Блюмин 

И. Г., 1931). paretom sul gamoyo gacvlis 

ori tipi. pirveli tipis qveS igi moiazreb­

da gacvlis iseT formas, roca monawileebi 

aqtiurad cdiloben TavianTi moTxovnile­

bebis optimalurad dakmayofilebas da arse­

bul fasebisa da bazris pirobebs Rebuloben 

rogorc winaswari mocemuls.

marTalia, Tavisi qmedebebiT calkeul 

monawiles SeuZlia gavlena moaxdinos fase­

bze, magram es gavlena ar Sedioda mis Ta­

vdapirvel gegmebSi. gacvlis meore tips, 

paretos mixedviT, adgili aqvs im SemTx­

vevaSi, roca gacvlis monawileni cdiloben 

uSualo gavlena moaxdinon sabazro fasebis 

doneze. gacvla bazris aseTi mdgomareobis 

pirobebSi ganapirobebs imas, rom wonaswo­

roba myardeba mis erT wertilSi. bazris 

sxva mdgomareobis SemTxvevaSi wonasworo­

bas adgili aqvs sxva wertilSi. erTimeores 

udareben orive mdgomareobas da gansaz­

Rvraven, romeli maTgani ufro Seesabameba 

dasaxul mizans. mas Semdeg, rac es gairkve­

va, cdiloben bazris pirobebis Secvlas ise, 

rom isini Seesabamebodnen SerCeul wer­

tils. meore tipis gacvlis magaliTad pa­

retos mohyavs Zlieri kompaniebi, msxvili 

bankebi da sindikatebi, romlebic gamodian 

savaluto bazarze.

ramdenadac pareto iTvleba valrasis 

Teoriis gamgrZeleblad, SeiZleba aRiniS­

nos, rom paretos Teorias valrasis Teo­

riisagan ganasxvavebs ramdenime arsebiTi 

momenti, jer erTi, valrasi ganixilavda 

srulyofili konkurenciis abstraqtul 
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SemTxvevas da Tavisi modeli aago am wina­

pirobaze dayrdnobiT. pareto ambobs, 

rom srulyofili konkurenciis bazari es 

aris SesaZlo situaciebidan erT­erTi da 

gamoyofs agentebs, romlebic gaazrebu­

lad axdenen gavlenas fasebze (meore ti­

pis gacvla). meorec. pareto Tvlida, rom 

moTxovnis intensivoba romelime sikeTeze 

(dovlaTze) damokidebulia ara mxolod am 

saxis sikeTis arsebul odenobaze, aramed 

damokidebulia aseve yvela sxva sikeTis 

odenobaze, ramdenadac isini gansazRvraven 

moxmarebis saerTo pirobebs. amis garda, 

erT­erTi ganmasxvavebeli elementi, ro­

gorc amaze mivuTiTeT zemoT, es aris pare­

tos orinalisturi midgoma kvlevebisadmi 

igi ganxilul sargeblianobis funqcias cv­

lis ganurCevlobis mrudis analiziT imis 

safuZvelze, rom sargebloba ar eqvemde­

bareba uSualod gazomvas. Sexebis wertili 

anu zRvruli wertili ­ gacvlis wertilis 

arsia da isini gamoxataven ori mocemuli 

dovlaTis, sikeTis im kombinacias, romel­

ic miiReba gacvlis Sedegad. amave dros es 

aris wonasworobis wertilebi, ramdenadac 

isini Seesabamebian im mdgomareobas, roca 

Cveni individi Sewyvets sikeTeT ufro xe­

lsayreli kombinaciis Ziebas da dakmayo­

fildeba mocemuli kombinaciiT. Sesabami­

sad, myardeba gansazRvruli wonasworoba 

mis meurneobaSi, Tumca es droebiTia. upi­

ratesobis yovel mruds SeiZleba hqondes 

Tavisi gacvlis wertiliani wonasworobis 

wertili. Tu ki davuSvebT aseTi mrudebis 

mTel sistemas, maSin Cven miviRebT gacvlis 

wertilebis mTel sistemas, romelic gamox­

atavs ramden saqonels gacvlida Cveni subi­

eqti sxvadasxva fasebis arsebobis pirobeb­

Si. Tu ki gavaerTianebT am wertilebs, mi­

viRebT gacvlis mruds. igi gamoxatavs ori 

sikeTis sxvadasxva kombinacias, romelic 

eqneba Cvens subieqts sxvadasxva fasebis 

SemTxvevaSi. sakiTxi imis Sesaxeb, am mrudis 

romel wertilSi damyardeba wonasworoba 

da ra fasis pirobebSi, damokidebulia mTel 

rig pirobebze. mocemuli fasebisa da Semo­

savlebis pirobebSi individuums SeuZlia 

SearCios mxolod mkacrad gansazRvruli 

kombinacia, romelTac SeiZleba hqondeT 

misTvis gansxvavebuli sargeblianoba.

unda aRiniSnos, rom paretos azriT, 

ekonomikuri kvlevebi unda daiwyos wonas­

worobis saerTo pirobebis SeswavliT, anu 

ekonomistma unda mTlianobaSi gaiTvalis­

winos yvela is momenti, rac gavlenas moax­

dens fasebze, rigi ekonomistebis Teoriebis 

naklad paretos miaCnda is, rom isini Semoi­

farglebodnen calkeuli ekonomikuri mov­

lenis detalebis SeswavliT da  TiTqmis 

mTlianad ugulvebelyofdnen mTeli ekono­

mikuri sistemis ganxilvas (Блюмин И. Т., 

1931). pareto aRniSnavda, rom igi cdilobda 

Tavi daeRwia wminda politikuri ekonomiis 

sazRvrebisaTvis ramdenadac, misi azriT, 

ekonomikuri mecniereba aRmoCnda ekonomi­

kur krizisSi da misi Teoriuli daskvnebis 

Semowmeba SeuZlebelia. swored kavSiris 

ararsebobam ekonomikur Teoriasa da praq­

tikas Soris aiZula,  paretis gaefarTovebi­

na Tavis kvlevis sazRvrebi da wminda ekono­

mikis sferodan gadasuliyo sociologiis 

sferoSi.

paretisa da valrasis debulebebis ms­

gavsebis safuZvelia pirvel rigSi, saer­

To wonasworobis Teoria da maTi damok­

idebuleba maTematikuri meTodis mimarT. 

amasTan paretos Semoaqvs ekonomikuri an­

alizis axali elementi _ ganurCevlobis 

mrudi. ganurCevlobis mrudis koncefcia 

amodioda ekonomikaSi statikuri wonaswo­

robidan da gvTavazobda yvela ekonomikuri 

amocanis erTdroulad gadaWras. pareto ar 

iTvaliswinebda drois faqtors, ramdenad­

ac Tvlida, rom statistikuri wonasworo­

bis Seswavla aucilebeli winapirobaa yvela 

ekonomikuri procesis Sesaswavlad. adami­

anTa moTxovnebis resursebTan damakavSire­

beli maTematikuri funqciebi qmediTebi 

iyvnen  mxolod wonasworobis pirobebSi. am 

wonasworobis modeli rogorc es paretos 

miaCnda, asaxavs dinamiur procesebsac, Tu 

ki maTSi CarTuli iqneba drois faqtori. 

Tumca paretos warmodgenaSi dinamiuri 

cvlilebebi aris mxolod statikuri mdgo­

mareobis Tanmimdevruli mwkrivi. faqti­

urad pareto uars ambobda sazogadoebis 
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ekonomikuri urTierTobebis yovelgvar 

ganxilvaze dinamikaSi, gansazRvravda ra 

modelSi drois monakveTebs Zalze mokle 

periodebSi.

ase, rom maTematikuri meTodi iyo auci­

lebeli wonasworobis problemis mecnie­

ru lad damuSavebisaTvis. saubari iyo im­

aze, rom jer saWiro Tu Sesabamisi Teori­

is SemuSaveba da Semdeg unda momxdariyo 

ekonomikuri balansis faqtiuri gaTvla da 

marTalia paretos wonasworobis Teori­

is safuZvelia valrasis Teoria, mas rigi 

Taviseburebebi gaaCnia. kerZod, erT­erTi 

maTgania is, rom pareto ekonomikur sferos 

ganixilavda rogorc dekartis sistemas, 

sadac koordinatebi asaxaven sxvadasxva 

sikeTeebis raodenobas, xolo wertilebi ki 

momxmarebelTa pozicias, romelTa survili 

orientirebulia erT faqtorebze da ferx­

deba meoreebiT. wamaxalisebeli faqtorebia 

moTxovnilebebi, Semaferxebeli faqtore­

bi _ resursebis sidide da maTi warmoebis 

faqtorebi. anu adamianebis moTxovnilebebi 

da survilebi, erTis mxriv da maTi dakmay­

ofilebis SezRuduli SesaZleblobebi _ 

meores mxriv gaxdnen gamawonasworebeli 

faqtorebi.      wonasworobis damyareba niS­

navs rom garemoebaTa erTi tipis cvlileba 

iwvevs garemoebebs sxva tipis gamawonas­

worebel cvlilebebs. igulisxmeba rom 

wonasworobis Teoriam unda mogvces imis 

analizi, Tu rogor ganxorcieldeba erT­

droulad es wonasworoba. magram pareto, 

valrasisagan gansxvavebiT, problemas ga­

nixilavda farTod, moicavda Tavisufali 

konkurenciis process mudmivi da cvaleba­

di fasebis pirobebSi. aseve monopolizire­

buli bazrebis sxvadasxva tipebs.

valrasi Tvlida, rom adre Tu gvian 

ekonomikuri wonasworobis gantolebebi 

amoxsnili iqneba: pareto amtkicebda, rom 

Tu gvinda davadginoT urTierToba 100 in­

dividuums Soris, romlebic cvlian 700 saq­

onels, aucilebelia  amoixsnas 70 aTasze 

meti gantoleba, pareto Tvlida, rom im 

dros codnis done sakmarisi ar iyo imis­

aTvis, SeesrulebinaT es saqme. ufro met­

ic, milionobiT gantolebebi, romlebic 

saWiroa mTeli ekonomikisaTvis moiTxovd­

nen cifrebis ise damrgvalebas, romelic 

sruliad gaaufasurebda gaTvlebis sab­

oloo Sedegebs. magram amis miuxedavad pa­

retos miaCnda, rom am problemis gadawyveta 

arsebobs: SeiZleba cvladi sidideebi gaer­

Tiandnen erTgvarovan jgufebSi, amiT Sesa­

Zlebeli gaxdeba yovlismomcveli sistemis 

ageba, romelic daeqvemdebareba gaTvliT 

proceduras swored aseTi teqnikuri xerxi 

edeba safuZvlad Tanamedrove analizs `da­

naxarjebi­gamoSveba~ meTodiT.

1900 wels Tavis SromaSi: `politikuri 

ekonomiis saxelmZRvanelo~ ( Manuale di Econo-

mia Politica). paretom Camoayaliba Tezisi, 

romlis Tanaxmad ekonomikuri wonasworo­

ba damoukidebelia zRvruli sargebliano­

bisagan. sargeblianobis cneba gulisxmobs 

sargeblianobis iseT Sedarebas sxvadasxva 

pirebisaTvis, romlebic unda uaryofili 

iqnas, imitom, rom Teoria iyos mTlianad 

neitraluri. paretosaTvis sargeblianoba 

iyo eTikuri da fsiqologiuri kategoria, 

anu araTavsebadi ekonomikasTan mecnieru­

li midgomis TvalsazrisiT.

unda iTqvas, rom paretos ekonomikuri 

Teoria gavrcelda monopolisturi bazris 

ganmartebazec. Tavisufali konkurenci­

is pirobebSi firmebis saqme aqvs bazris 

mier dadgenil fasebTan da eguebian bazris 

pirobebs. monopolebi ki, rogorc kerZo, 

aseve saxelmwifo damoukideblad aweseben 

fasebs. paretos analizi gviCvenebs aseTi 

firmebis moZraobs maqsimaluri mogebis 

xazs iqeT. igi emyareba amonagebis mruds, 

romelsac igive daxra aqvs, rac mTliani 

danaxarjebis mruds, zRvruli danaxar­

jebis mrudi sxvadasxva wertilebSi kveTen 

zRvruli amonagebis mrudebs. es, pare­

tos azriT, SesaZlebels xdis monopoliis 

problemis gadaWras ganurCevlobis mru­

dis meSveobiT, mTliani amonagebis mrudi 

unda exebodes sxvebze zemoT ganTavsebul 

ganurCevlobis mrudis mogebisaTvis. Tumca 

paretos analizi Zalze mimteveblobiTia da 

gamoirCeva imiT, rom igi gamyidvelebisa da 

myidvelebis masas ganixilavs rogorc erT 

pirs.
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saerTo ekonomikuri wonasworobis Teo­

ria valrasisa da paretos Semdeg ganaviTares 

sxva mecnierebma. saerTo ekonomikuri wonas­

worobis Teoria, TviT idea scado da aRwe­

ro ekonomikis funqcionirebis saerTo meqa­

nizmi, yovelTvis iyo mecnier­ekonomistTa 

dainteresebis obieqti da dResac ar kargavs 

aqtualobas, igi dResac bevri mkvlevaris in­

teresis sferos warmoadgens.

nobelis premiis arsebobis istoriaSi igi 

orjer iqna miniWebuli saerTo ekonomikuri 

wonasworobis Teoriis mkvlevarTaTvis, ro­

melTac wvlili Seitanes mis ganviTarebaSi. 

1972 wels jon hoksma da kenet eroum miiRes 

es premia aseT formulirebiT: `wonasworo­

bis saerTo Teoriisa da keTildReobis Te­

oriis ganviTarebaSi Setanili novatoruli 

wvlilisaTvis~. Jerar debrem 1983 wels miiRo 

es premia aseTi formulirebiT: `ekonomikur 

TeoriaSi axali analitikuri meTodebis dan­

ergvisaTvis da saerTo wonasworobis Teori­

is axali formulirebisaTvis~. magram unda 

iTqvas rom drosTan mimarTebaSi valrasis 

saerTo wonasworobis Teoria faqtiurad 

Zirfesvianad Seicvala. dReisaTvis Srome­

bis didi nawili iwereba e.w. `Эроу-Дебре~ 

(`erou­debres~) stiliT. am stilis mod­

elebis ZiriTadi ganmasxvavebeli niSania is, 

rom isini apelireben konkretul naSromebze 

da aigebian maT bazaze. am pirvelsawyis naS­

romebs ganekuTvneba TviT erousa da debres 

SromebTan erTad laionela mekenzis (1919­

2010), ramdenime naSromi, sadac dadasture­

bulia, damtkicebulia arsebiTi wonasworoba 

fiqsirebuli damoukidebeli cvladebis dax­

marebiT, aqve Sedis jgufis: `nikola burba­

ki~ Sromebi, romlebic operireben valrasis 

saerTo wonasworobis modeliT, aseve pol 

samuelsonis statiiT `gadaWarbebuli Tao­

bebi,~ (перек рывающиися поколении), edvid 

kassasa (1337­2008) da karla Sellis (1938 w.), 

aseve elmon malinvos (1923) Sroma: `usazRv­

ro periodebis~ Sesaxeb. es Sromebi Seicaven 

modelis: `mzis laqebis~ pirvel formulire­

bas da wonasworobis arsebobis dadasturebas 

bazarze SezRuduli monawileobisas  (Balasko 

Y., Geanakoplos J., 2013). 

zemoT CamoTvlili Sromebi es aris im 

Sromebis mcire nawili, romlebic aRniSnu­

li mimarTulebiT pirvel wyaroebia, bazisi 

`erou­debres~ stiliT Sesrulebuli kvleve­

bisaTvis. am mimarTulebiT Sesrulebuli 

samuSaoebis CamonaTvali Zalz didia da maTi 

aq  motana SeuZlebelia. magram zemoTqmul­

idan SeiZleba gakeTdes daskvna: am maTem­

atikur konstruqciaze bolo aTwleulebSi 

daixarja uzarmazari inteleqtualuri re­

sursebi, da xSirad ismis kiTxva imis Sesaxeb, 

ramdenadaa es gamarTlebuli.

maTematizaciis kritika, romelic ga­

Zlierda valrasisa da paretos droidan, 

aRniSnavs, rom `erou­debres~ stilis Ta­

namedrove modelebi yvelaze xSirad arsi 

maTematikosebis erTgvari ̀ gonebrivi TamaSi~ 

romelic Zneli aRsaqmelia konstruqciebiT, 

e.i. (dRes wesrigSi dgeba faqtorebis gam­

oyofis problema, romlebic gavlenas ax­

denen am modelebze, e.i. xSirad avtorebs 

uWirT modelebis Sedegebis axsna ramdenadac 

uzarmazar konstruqciaSi Znelia dadgindes 

mizezobriv­Sedegobrivi kavSiri da masze 

aqcentis gakeTeba  ra Tqma unda, valrasi da 

pareto iyvnen erT­erTi gamoCenili mecnier­

ebi, romelTa daayenes iseTi globaluri 

sakiTxi, rogoricaa serTo wonasworobis ar­

seboba da misi miRwevis SesaZlebloba. maTi 

wvlili ekonomikur TeoriaSi Zalze didia, 

igi saTaves iRebs saerTo ekonomikuri wonas­

worobis Teoriidan da pirvelebma Seqmnes 

saerTo ekonomikuri wonasworobis pirveli 

modeli. magram, rogorc zemoT ukve avRniS­

neT, magaliTad, keinsi saerTod ignorire­

bas ukeTebda valrasis naSroms. da amas aqvs 

erTob logikuri axsna, valrasma Seqmna ab­

straqtuli modeli, romelSic man miuTiTa 

uamrav daSvebaze, da am daSvebebma es modeli 

faqtiurad `mowyvita~ realur cxovrebas. 

srulyofili konkurenciis SemTxvevaSi, ro­

melsac ganixilavda valrasi, debuleba fase­

bis absolturi  moqnilobis Sesaxeb, yove­

live es cxadia ver ganacxadebs pretenzias 

saerTo SemTxvevebze, es aris mxolod kerZo, 

gansakuTrebuli SemTxveva, romelic ekono­

mikisaTvis aratipiuri da umeteswilad gan­

sakuTrebulia. valrasma dasva globaluri 



16 inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #1, 2018

inovaciuri ekonomika da marTva - INNOVATIVE ECONOMICS AND MANAGEMENT

sakiTxi, romelzec pasuxi unda gaeces saer­

To ekonomikuri wonasworobis Teoriis rigi 

koncefciebis sinTezis gziT, saerTo ekono­

mikuri Teoriis miaxloebiT realur ekono­

mikasTan uzarmazar maTematikuri mod­

elebidan ekonomikis funqcionirebis meqa­

nizmis ufro gasagebi da gamWirvale saxeze 

gadasvliT. Semdeg statiaSi dawvrilebiT 

ganvixilavT paretos efeqtianobis kon­

cefcias da valrasis saerTo ekonomikuri 

wonasworobis klasikuri modelis ZiriTad 

daSvebebsa da parametrebs, saerTo wonaswo­

robis da keTildReobis zrdas ekonomikaSi.

4. paretos

efeqtianobis koncefcia

erovnuli ekonomika Sedgeba calkeuli 

saojaxo meurneobebis erTobliobisagan, 

romlebic mTlianobaSi gansazRvraven erov­

nuli keTildReobis dones. Tuki erovnuli 

ekonomikis keTildReobas ganvixilavT am 

TvalsazrisiT, maSin aucilebelia gaTval­

iswinebul iqnas urTierTqmedebis efeqtia­

noba mis Semadgenel saojaxo meurneobebs 

Soris. saubaria sawarmoo resursebisa da 

saboloo dovlaTis efeqtian ganawilebaze 

saojaxo meurneobebsa da firmebs Soris, 

rac SesaZlebels xdis miRweul iqnas ekono­

mikaSi keTildReobis zrda gankargvadi, 

xelT arsebuli sawarmoo resursebis zrdis 

gareSe. sxva sityvebiT, saubaria ekonomikur 

efeqtianobasa da sazogadoebriv keTil­

dReobaze statistikaSi.

efeqtianobis gageba sawarmoo resurse­

bis da saboloo dovlaTis ganawilebaSi 

mniSvnelovanwilad damokidebulia imaze, 

dasaSvebia Tu ara sargeblianobis Sedare­

bis nixris (Skalis) gamoyenebis SesaZleblo­

ba sxvadasxva saojaxo meurneobebis sameur­

neo saqmianobis Sefasebisas.

Tuki Cven ar davuSvebT sargeblianobis 

Sedarebis nixris gamoyenebis  SesaZleblo­

bas, romliTac sargebloben calkeuli sao­

jaxo  meurneobebi, maSin efeqtianobis stan­

dartuli gageba efuZneba paretos efeqtia­

nobis koncefcias (Boadway R., Bruce N., 1984). 

sawarmoo resursebisa da saboloo dovla­

Tis efeqtiani ganawileba paretos mixedviT 

ekonomikaSi gulisxmobs, rom, Tundac erTi, 

SeuZlebelia ekonomikaSi romelime pro­

duqtis warmoebis gadideba romelime sxva 

produqtis warmoebis Semcirebis gareSe 

da meorec, ar SeiZleba gacvlis  procesSi 

monawile erTi romelime subieqtis keTil­

dReobis amaRleba meoris keTildReobis 

Semcirebis gareSe (Shumann J., 1988). prin­

cipSi ekonomikaSi dasaSvebia paretiseuli 

efeqtiani mdgomareobis mravali SemTxvevis 

arseboba.

keTildReobis ekonomikuri Teoriis 

pirveli fundamenturi Teoremis Tanaxmad, 

garkveuli daSvebebis pirobebSi saerTo 

ekonomikuri wonasworoba, romelic miiR­

weva srulyofili konkurenciis pirobeb­

Si, aris efeqtiani paretos mixedviT (Varian 

H.R., 1978).

sxva sityvebiT, situaciaSi, roca ekono­

mikaSi yvela bazarze moTxovna miwodebis 

tolia, roca sruldeba ZiriTadi daSve­

bebi firmebisa da saojaxo meurneobebis 

miznobriv funqciebTan dakavSirebiT, sao­

jaxo meurneobebis upiratesobebTan daka­

vSirebiT, aseve teqnologiuri daSvebebi, 

SeuZlebelia sawarmoo resursebi da sab­

oloo dovlaTi gadanawildes ise, rom gaum­

jobesdes romelime ekonomikuri subieqtis  

keTildReoba sxva subieqtis keTildReobis 

gauaresebis gareSe.

ekonomikis saerTo wonasworobis paret­

iseuli efeqtianobis pirobebSi sruldeba 

mTeli rigi efeqtianobis kerZo kriteri­

umebi, romlebic cal­calke gamoiyenebi­

an warmoebisa da gacvlis sferoSi. qvemoT 

ufro dawvrilebiT iqneba ganxiluli es 

kriteriumebi valaris saerTo ekonomiku­

ri wonasworobis klasikuri modelis  gad­

awyvetis msvlelobaSi (Jaffe W., Walras L., 

1968. Balasko Y., Geanakoplo J., 2012)

5. daskvna

pirdapiri ucxouri investiciebisagan 

miRebuli keTildReobis efeqtebis kvle­

va miznad isaxavs maT Sefasebas rogorc 

dadebiTi, aseve uaryofiTi kuTxiT. keTil­

dReobis dadebiT efeqtebs adgili aqvs or 

SemTxvevaSi.
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ëjer erTi, pirdapiri ucxouri inves­

ticiebis arsebobam SeiZleba ganapirobos 

misi mimRebi ekonomikis paretos mixedviT 

araefeqtiani mdgomareobidan gadasvla 

axal mdgomareobaSi, romelic efeqtiani 

iqneba paretos mixedviT. ramdenadac Cven 

vixilavT mxolod wonasworobiT situ­

aciebs, ekonomikuri sistemis amosavali 

mdgomareobis araefeqtianoba paretos 

mixedviT SeiZleba gamowveuli iyos saer­

To ekonomikuri wonasworobis klasikuri 

modelis ZiriTadi daSvebebis darRveviT, 

romlisaTvisac sruldeba keTildReobis 

ekonomikuri Teoriis pirveli fundamen­

turi Teorema. msgavs `darRvevaTa~ ricxvs 

SeiZleba mivakuTvnoT ekonomikis sawarmoo 

seqtorSi iseTi teqnologiebis gamoyeneba, 

romelTaTvisac damaxasiaTebelia masSta­

bidan miRebuli mzardi ukugeba, bazrebze 

arasrulyofili konkurenciis gamoyeneba 

an saxelmwifo ekonomikuri politikis is­

eTi instrumentebis gamoyeneba, romelic 

daamaxinjebs sabazro fasebs.

teqnologiuri da sabazro darRvevebis 

SemTxvevaSi firmebis miswrafeba mogebis ma­

qsimizaciisaken ar aris savaldebulo iwve­

vdes transformaciis zRvruli normebis 

tolobas warmoebaSi arsebul dovlaTsa da 

am dovlaTis fasebs Soris. es, Tavis mxriv, 

ar iZleva ekonomikis saerTo wonasworobis 

pirobebSi. paretos optimizaciis mexuTe 

pirobis Sesrulebis _ golobis pirobis 

dacvaa warmoebaSi tranformaciis norme­

bisa da moxmarebaSi substanciebis normebs 

Soris. fasebis  damaxinjebis pirobebSi 

yalibdeba sxvaoba im fasebsa, romlebze­

dac orientirebulni arian firmebi Tav­

ianTi gadawyvetilebebis miRebisas da im 

fasebs Soris, romelTac realurad ixdian 

momxmareblebi bazarze. arsebuli sxvaoba 

momxmareblisa da mwarmoeblobis fasebs 

Soris ganapirobebs sxvaobas warmoebaSi 

transformaciis normebsa da moxmarebaSi 

substanciis normas Soris, rac xelaxla ar­

Rvevs paretos optimalobis mexuTe pirobis 

Sesrulebas ekonomikis saerTo wonasworo­

bis pirobebSi.

meorec, sawarmoo resursebis importma 

ucxoeTidan SeiZleba gamoiwvios ekono­

mikis mdgomareobis paretoseuli efeqtia­

nobidan erTi saxeobidan meore saxeobaze 

gadasvla, romelic xasiaTdeba erovnuli 

keTildReobis ufro maRali doniT, ori 

aseTi mdgomareobis SedarebiTi Sefase­

ba im mizniT, rom gairkves, romeli maTgani 

Seesabameba erovnuli keTildReobis ufro 

maRal dones, realuria am variantSi.

pirveli varianti amodis sazogadoe­

brivi upiratesobebis sistemis arsebo­

bidan. ekonomikis ori efeqtiani Sedareba 

am SemTxvevaSi SeiZleba realizebul iqnas 

sargeblianobis sazogadoebrivi funqci­

is daxmarebiT. Tuki gamoviyenebT am funq­

cias, erovnuli keTildReobis ufro maRal 

doneze wonasworobas Seesabameba sarge­

blianobis sazogadoebrivi funqciis ufro 

maRali mniSvneloba. oRondac, rogorc es 

zemoT iyo miTiTebuli, sargeblianobis 

sazogadoebrivi funqciis aparatis gamoy­

eneba metad sadaoa da SemdgomSi Cven mas ar 

gamoviyenebT.

Sedarebis meore varianti gulisxmobs, 

rom erTi efeqtiani wonasworobidan meo­

reze gadasvlisas paretos mixedviT gaum­

jobesebas adgili aqvs am sityvis viwro gage­

biT. cneba ̀ gaumjobeseba paretos mixedviT~ 

viwro gagebiT gulisxmobs, rom Tuki situa­

ciebSi kapitalis  importamde da importis 

Semdeg yoveli saojaxo meurneoba ekonomi­

kaSi ganagebs ekonomikuri dovlaTis erTsa 

ad imave sidides (anda ufro nakleb mkacri 

variantis mixedviT aris sargeblianobis ar­

sebul doneze), maSin ukidures SemTxvevaSi 

erTi saojaxo meurneobis  ucxouri inves­

ticiebis situaciaSi aqvs romelime dovla­

Tis meti raodenoba (dadebiTi zRvruli 

sargeblianobiT) vinaidan mas hqonda ucx­

ouri kapitalis modinebamde situacia (anda 

ufro nakleb mkacri variantis mixedviT, mi­

aRwevs sargeblianobis ufro maRla dones, 

vidre adre). ekonomikis  aseTi mdgomareo­

ba ucxouri investiciebis modinebis Sem­

deg SeiZleba CaiTvalos ufro upiratesad 

erovnuli keTildReobis TvalsazrisiT. 

kapitalis migraciidan miRebuli keTil­
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dReobis  efeqtebis Sefasebis kriteriume­

bad am  situaciaSi gamodis sargeblianobis 

done, romelic miiRweva ganxiluli ekono­

mikis reprezentatiuli saojaxo meurneo­

bebis mier. es kriteriumi gansakuTrebuli 

mniSvnelobisa iqneba Cvens Semdgom gamokv­

levebSi.

Sedarebis mesame varianti daeyrdnoba 

gaumjobesebis paretoseul kategorias am 

sityvis farTo mniSvnelobiT. Tuki ekono­

mikis gadasvla erTi wonasworobiTi mdgo­

mareobidan meoreSi xorcieldeba `moge­

bul~ saojaxo meurneobebTan erTad `wage­

buli~ saojaxo meurneobaTa CamoyalibebiT 

anu minimum Tu erTi saojaxo meurneobaSi 

arsebuli dovlaTis sidide naklebi iqne­

ba, rac mas hqonda ekonomikis sawyis mdgo­

mareobaSi, maSin principuli mniSvneloba 

eqneba saojaxo meurneobebis `mogebisa~ da 

`wagebis~ saerTo odenobis SedarebiT si­

dideebs. Tuki `mogebisa~ da `wagebis~ saer­

To odenobis SedarebiT sidideebs. Tuki 

`mogebisa~ da `wagebis~ saerTo sidideebi 

ekonomikaSi iqneba iseTi, rom ekonomikuri 

dovlaTis gadanawileba `mogebuli~ meur­

neobidan `wagebul~ meurneobaze `pauSalu­

ri transfertis~ sistemis  meSveobiT, Ses­

aZlebels gaxdis erTimeores dauaxlovdes 

`wagebuli~ saojaxo meurneobebis keTil­

dReoba da uzrunvelyofil iqnas minimum 

erTi saojaxo meurneobis keTildReoba, am 

SemTxvevaSi Cven SegviZlia vilaparakoT pa­

retoseuli gaumjobesebaze im sityviT far­

To gagebiT. 

rogorc wina SemTxvevaSi, ucxouri inves­

ticiebis gamoyenebidan miRebuli keTil­

dReobis efeqtebis Sefasebis  kriteriume­

bad gamodis sargeblianobis done, romelic 

miiRweva ganxiluli ekonomikis reprezent­

aciuli saojaxo meurneobis mier.

saerTod, keTildReobis efeqtebis kv­

leva erovnul ekonomikaSi SeiZleba mniS­

vnelovanwilad gamartivdes da Sesabamiso­

baSi movides calkeuli reprezentatiuli 

saojaxo meurneobis keTildReobis zrdis  

analizTan. aseTi midgoma saSualebas iZle­

va koncentrireba moxdes ekonomikaSi sazo­

gadoebrivi keTildReobis zrdis prob­

lemaze da moxdes misi abstrapireba erovnu­

li meurneobis calkeul dargebs Soris 

erovnuli Semosavlis ganawilebis proble­

mebisagan calkeul saojaxo meurneobebs 

Soris. saubaria ekonomikuri efeqtianobasa 

da sazogadoebrivi keTildReobis  analiz­

ze dinamikaSi.

reprezentatiuli saojaxo meurneobebis 

keTildReobis  dinamikis, rogorc sazoga­

doebrivi keTildReobis dinamikis aproksi­

maciis kvleva koreqtulia mxolod gansaz­

Rvruli daSvebebis SemTxvevaSi erovnuli 

ekonomikis Semadgeneli saojaxo meurneo­

bebis upiratesobaTa struqtura gansaz­

Rvrul daSvebebTan mimarTebaSi. keTil­

dReobis ekonomikur TeoriaSi dadasture­

bulia, rom agregirebuli moTxovnis erTm­

niSvneliani funqciis arsebobis sakmarisi  

piroba, romelic ar aris damokidebuli 

Semosavlis ganawilebaze saojaxo meurneo­

bebs Soris, aris ekonomikaSi saojaxo meur­

neobebis upiratesobaTa identuroba da 

hompoteturoba. 

upiratesobaTa identurobis Tviseba ga­

ran tias iZleva, rom Semosavlis erTi da 

igive donis pirobebSi saojaxo meurneobis 

moTxovnis sidide ar gansxvavdeba maT Soris 

da erTnairad reagireben sabazro Sefar­

debiTi fasebis cvlilebebze, rac gansaz­

Rvravs agregirebuli moTxovnis funqci­

is, rogorc SefardebiTi fasebis funqciis 

erTmniSvnelovanebas. upiratesobis  homo­

teturobis Tviseba garantias iZleva, rom 

erTi da igive SefardebiTi fasebis pirobeb­

Si SefardebiTi moTxovna dovlaTze ar 

gansxvavdeba saojaxo meurneobebs Soris 

maT mier gankarguli Semosavlebis donisa­

gan damoukideblad, rac gansazRvravs agre­

girebuli moTxovnis funqciis, rogorc 

erovnuli Semosavlis absoluturi sididis 

funqciis erTmniSvnelobas, magram damok­

idebuli ar aris mis ganawilebaze saojaxo 

meurneobebs Soris.

keTildReobis efeqtebis Sefasebisadmi 

midgoma reprezentatuli saojaxo meurne­

obis TvalsazrisiT saSualebas iZleva gam­
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oyenebul iqnas iseTi Sefasebis sxvadasxva 

instrumentebi, romelic misaRebia calkeu­

li saojaxo meurneobebisaTvis.

saubaria jer erTi, saojaxo meurneo­

bis sargeblianobis donis keTildReobis 

efeqtebis Sefasebis mTavar kriteriumad 

gamoyenebis Sesaxeb. meorec, erovnuli 

keTildReobis doneSi cvlilebebis Sefase­

bis meTodebad SeiZleba gamoyenebul iqnas 

cvlilebebis Sefasebis ZiriTadi meTodebi 

saojaxo meurneobebis sargeblianobis miR­

weul doneSi, kerZod ki xarjebis kompen­

saciuri cvlilebebis meTodi da xarjebis 

ekvivalenturi cvlilebis meTodi.
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anotacia

naSromSi damuSavebulia qveynis ekonomikis 

da strategiis Sesabamisad saqarTvelos biznes 

organizaciebSi liderebis warmatebis misaRwev­

ad moqnili lideris Tvisebebis sistemis Camoy­

alibebis problemebi. 

axali midgomiT gamokvleulia msofli oSi 

ganTmuli multimilarderebis biznes­lidere­

bis Tvisebebi da maT safuZvelze Camoyalibebu­

lia Cveneuli lideris TvisebaTa sistema, ro­

melic Tavisi SinaarsiT gansxvavebulia sxva 

mecnierebis mier Seqmnili TvisebaTa sistemasa­

gan da Cvenis azriT misadagebulia qarTveli bi­

znes­liderebis saqmianobasa da mentalitetTan.

sakvanZo sityvebi: saqarTvelo, lideri, bi­

znesi, kvleva, lideris Tvisebebi, strategia, bi­

znes­liderebis saqmianoba.

ABSTRACT

The issues of formation of system of a flexible lead-

er features in order to achieve success in business or-

ganizations of Georgia has been processed in this work 

on the basis of country’s economy and strategy.

The features of the world well-known business lead-

ers was considered in this  work, based on this research 

the features of Georgian leader has been formed, which 

contrasts with the features system of the leader, created 

by other scientists, and in our point of view these fea-

tures are closely related to Georgian business leaders’ 

activity and mentality.

Keywords: Georgian ,leader, business, research, 

leader features, strategy, business leaders’ activity;

Sesavali

saqarTveloSi damoukideblobis aRd­

genidan (1991 w.) aRorZineba daiwyo biznes­

ma, mewarmeoba da qveynis ekonomikam da vi­

Tardeboda bazris pirobebSi gardamavali 

ekonomikis ideologiiT. biznesisa da me­

warmeobisTvis es iyo urTulesi periodi, 

radganac qveyanaSi ar arsebobda am saqmi­

anobis regulirebis araviTari kanoni,ba­

zris infrastruqturis, gansakuTrebiT 

ba n kebis, birJebis, faswarmoqmnisa da 

sagadasa xado politikis maregulirebeli 

meqanizmebi. cota mogvianebbiT (1993­94w) 

am sakiTxis mogvareba moxda, daiwyo Cve­

ni SexedviT gauTvleli da daCqarebuli 

saxelmwifo qonebis privatizacia,rome­

lic didi xarvezebiT Catarda da qveyanas 

didi zarali moutana.biznesis ganviTareba 

mimdinareobda samoqalaqo omis pirobeb­

Si.1995­98ww­sTvis qveyanaSi urTierTobebi 

Cawynarda, daiwyo ekonomikis zrda,romlis 

tempebi 3­4% ar aRemateboda, magram dRes 

axali paradigma saqarTveloSi biznes

liderebis TvisebaTa  sistemis Camoyalibebaze

gurami  amyolaZe,

saswavlo universitet geomedis

profesori, doqtori

levan buaZe,

saqarTvelos teqnikuri universitetis

doqtoranti

rusudan quTaTelaZe,

saqarTvelos teqnikuri

universitetis profesori, doqtori

INNOVATIVE APPROACH TO FORMATION OF SYSTEM 

OF BUSINESS  LEADER FEATURES IN GEORGIA

GURAMI AMKOLADZE,

PhD in Economics Professor of 

Teaching University Geomedi

LEVAN BUADZE,  

PhD Student of GTU

RUSUDAN QUTATAELADZE,

PhD in Economics  Professor 

of GTU



21inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #1, 2018

menejmenti da marketingi ­  MANAGEMENT AND MARKETING

gagvaCnia mniSvnelovani warmatebebi,rac 

aRiarebulia saerTaSoriso organizaciebis 

mier. yvela ganvlili cxovrebiseuli mov­

lena ar  iyo mimarTuli sabazro pirobebSi 

saqmianobis efeqtianad warmarTvisaTvis, 

maT visac kapitali da Zalaufleba gaCnda 

Tavisi interesebidan gamomdinare xels ar 

uwyobda warmatebuli menejerebisa da lid­

erebis aRzrdas, maTTvis maRali pasuxismge­

blobis amocanebis gaZRolaze, davalebis 

micema, saqmianobis warmarTviT gamoc­

dilebis miReba. aseTma midgomebma da sxva 

garemoebebma xeli SeuSala mraval damwyeb 

menejers, mewarmesa da liders warmatebul 

xelmZRvanel da liderad CamoyalibebaSi.

arsebuli gamowvevebis fonze mniS­

vnelovnia codnis ekonomikis danergva. 

(Gulua, Ekaterine; Kharadze, Natalia, 2014)

umaRlesma saswavleblebma Tanamedrove 

midgomebis swavlebiT xeli unda Seuwyon 

marTvis axali meTodebis gavrcelebas da 

danergvas (Gulua, Ekaterine, 2017). organi­

zaciebSi mmarTvelobiTi sistemebis gaum­

jobeseba, jansaRi organizaciuli kultur­

is Camoyalibeba xels Seuwyobs organizaci­

uli efeqtianobis zrdas (Gulua, Ekaterine; 

Kharadze, Natalia;, 2018), (Kharadze, Natalia; 

Gulua, Ekaterine;, 2018), zogadad qveynis 

ekonomikis winsvlas.

am TvalsazrisiT SegviZlia davaskvnaT, 

rom mmarTvelobaSi mTavar fenomens war­

moadgens lideri, romelic aqtiuria, em­

paTiuria, emociuria, mcodne da ganaTle­

bulia, keTilsindisieria da rac mTavaria 

misi mTavari Tvisebis aqtivobis safuZvel­

ze mimdevrebis arseboba, maTi Segulianeba 

warmatebebze da gavlenis moxdenaa.

saqarTveloSi biznes lideris saqmia­

nobasa da liderul Tvisebebze kvlevis si­

axlesTan dakavSirebiT Cven veyrdnobiT 

saqarTvelos ekonomikis ganviTarebisa da 

warmatebis miRwevis saqmeSi udidesi roli 

eniWeba am organizaciebSi mmarTvelobis 

doneebze ramdeni da rogori lideruli 

TvisebebiTaa momzadebuli TiToeuli xe­

lmZRvaneli. Sesabamisad amisa mecnieruli 

kvlevebis mimarTulebebis gansazRvrisas 

aucileblad iqneba gaTvaliswinebuli ax­

ali liderebis momzadebasTan dakavSire­

buli mecnieruli mimarTuleba. TavisTavad 

cxadia ramdenadac liderobaze kvlevebis 

Catareba siaxles warmoadgens,siaxlea aseve 

qarTveli biznes liderebis warmatebis 

problemebis gamokvleva. Cveni midgomiT 

lideris mier miRweuli warmateba sxvadasx­

va moqmedebiT SeiZleba, es SeiZleba iyos 

SemTxveviToba, gamocdilebidan gamomdin­

are, bazarze warmoqmnili situaciidan ga­

momdinare, kompaniis ZalisxmeviT mewarmis 

intuiciiT da sxva xerxebiTa da meTodeb­

iT, magram kvlevas daeqvemdebareba ara mi­

TiTebuli aramed is Tu ra roli iTamaSa am 

warmatebaSi biznes ­ lideris pirovnulma 

Tvisebebma, gansakuTrebiT intuiciam, empa­

Tiam, mimdevarTa Segulianebis, ayoliebis, 

gaZRolis, warmarTvis, ganwyobis, gavlenis 

moxdenis, jgufis Seqmnisa da Camoyalibebis, 

mimdevarTa Seqmnis unarebma da Tvisebebma.

lideruli unar­Cvevebidan umTavresia 

pirovneba pirvel rigSi daeuflos sakuTari 

Tavis marTvis (Kharadze, Natalia; Gulua, 

Ekaterine;, 2016), ganviTarebis xelovnebas, 

romelic moicavs inteleqtis ganviTarebas, 

urTierTobebisa da drois marTvis unar–

Cvevebs (Gulua, Ekaterine; Kharadze, Natalia, 

2017),  (Kharadze, Natalia; Gulua, Ekaterine; 

dugladze , Davit;, 2017).

Cveni gamokvleviT saqarTveloSi mimdin­

are politikuri da ekonomikuri ganviTare­

bis mimarT Tanmdevma movlenebma xeli Seu­

wyo liderobis Camoyalibebis xelSemSlel 

pirobebs romlebsac miekuTvneba:        

1. saqarTveloSi Camoyalibebuli bizne­

sisa da mewarmeobis adreuli firmebis marT­

vis organizaciuli struqturebi sqemaze 

sxva Sinaarsis iyo,faqtobrivad warmoadgen­

da qaoss. qaoturi mdgomareoba gamowveuli 

iyo movaleobebis, Tanamdebobebis, marTvis 

umaRlesi rgolisa da marTvis ierarqiis sx­

vadasxva doneebis menejerTa da Semsrule­

belTa Soris gaurkveveli urTierobebiT. 

2. 1994 w miRebulma kanonma, „mewarmeTa 

Sesaxeb“ daaregulira biznesisa da mewarme­

obis firmebis organizaciul­ samarTebrivi 

formebi, romlebic saerTaSoriso stand­

artebs Seesabameba da sakmaod efeqtiania 
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bazris pirobebSi saqmianobisaTvis. sawyisi 

sta diidan (1992­94ww) TiTqmis 2013 wlam­

de Znelad gasarkvevi iyo vin warmoadgens 

damfuZnebels (damfuZneblebs), vin iyvnen 

partniorebi, Tu Cndebodnen isini an firmis 

prezidentad, generalur direqtorad, mo ad ­

gileebad da sxva, saqmianobis warmarTvisas.

3.  yovel firmas gaaCnia mocemuli droi­

saTvis prioritetulad gadasawyveti prob­

lemebi da amocanebi.rogorc wesi unda mox­

des maTi gamokveTa, pasuxismgebeli pirebis 

damtkiceba, fuladi resursebis, person­

alis gamoyofa da sxva. maSin, rodesac erTi 

romelime maRali rangis xelmZRvaneli unda 

warmarTavdes prioritetul amocanebs, 

aRmoCndeba rom am saqmes xelmZRvanelobs 

„uCinari“ damfuZnebeli an masTan daaxloe­

buli mmarTvelobis warmomadgeneli. aq 

saWirod migvaCnia moviyvanoT saqarTvelos 

firmebSi im periodSi gavrcelebuli manki­

eri qmedebebi.

a)  firmaSi naTesavebis, megobrebis an 

maTi axloblebis, romlebic ar arian 

specialistebi ara marto TanamSrom­

lebad miReba aseve mmarTvelur Tanam­

debobebze daniSvna.

b) saqmianobis gegmebis, gaTvlebis, stra­

tegiis gareSe spontanurad warmarTva.

g)  naTesavuri da megobruli wreebidan 

firmaSi dasaqmebulad miRebul per­

sonalisa da sxva danarCen TanamSrom­

lebs Soris davalebebis, movaleobebis 

ganawileba, valdebulebaTa delegire­

bis gadacema da dawinaurebisTvis maTi 

SerCeva mimdinareobs mxolod axlob­

lobis da ara profesionalizmis, saqmis 

siyvarulisa da erTgulebis mixedviT.

d)  saSemsruleblo, saqmiani da urTier­

Tobebis disciplinis darRvevbi.

e)  mowinave, aqtiuri, Semsrulebeli Ta­

namSromlis warmatebis ar aRiarebiT, 

SeufaseblobiTa da misi profesion­

alizmis daufaseblobiT, TanamSrom­

lebis mimarT agdebuli urTierTo­

bebiT, maT Soris cinikuri midgomiT.

arada es sxva pirobebi uSualodaa da­

kavSirebuli liderebis formirebaze, 

ganviTarebaze, SerCevaze, pasuxismge­

blobiT Semowmebasa da sxva. 

v) cnobilia, rom lideris formireba iw­

yeba sawarmo procesisa da marTvis pir­

vel safexurze saqmis SemsrulebelTa 

gundSi, gundis wevrebis mier, sadac igi 

avlens lideris Tvisebebs. igi warmar­

Tavs gundis wevrebs, maT mier amocanis 

Sesrulebaze,  ganawyobs, aiyoliebs da 

exmareba maT erToblivi  miznis Ses­

rulebaSi. maSin rodesac saqarTve­

los firmebSi gavrcelebulia TanamS­

romlebis SerCevis mankieri midgoma 

rTuli xdeba, magram ara SeuZlebelin, 

liderad Camoyalibeba.

z)  bazris pirobebSi firmis mmarTvel­

Ta saqmianobis gamoucdeloba, firmis 

prezidentis an generaluri direqto­

ris moadgileTa gaurkveveli mizeziTa 

da mizniT didi raodenobiT (5­7) daniS­

vna. es movlena gansakuTrebiT winaaRm­

degobrivia da xelisSemSleli faqto­

ria liderebis Camoyalibebasa da maT 

saqmianobis efeqtianobaze (lomaia, 

gedevaniSvili, 2012), (sinerji jgufi, 

2012) (toliaSvili da sxv., 2012).

liderobis ganviTarebis xelSemwyo­

bi procesebi TandaTan ganviTarda da igi 

dRe sac grZeldeba damoukideblobis aRd­

genidan 26 wlis Semdeg. am periodidan saqa­

rTveloSi Camoyalibda da srulyofilad 

ganviTarda bazris infrastruqturis yvela 

subieqti, aqedan saukeTesod migvaCnia saban­

ko sistema, biznesis, samewarmeo, sainovacio 

garemo, sabirJo, sabaJo da sxva saqmiano­

ba. saxelmwifos mier Seiqmna srulyofili 

faswarmoqmnisa da satarifo politika, ra­

mac daaregulira firmebis saxelSekrule­

bo, sagadasaxado, partnioruli da sxva 

urTierTobebi. am periodis ganmavlobaSi 

saqarTveloSi moqmedebda ucxouri mene­

jmenti, gansakuTrebiT energetikul da 

sasoflo­sameurneo obieqtebze, sabanko 

seqtorebsa da kavSirgambulobaSi, romel­

Ta meSveobiT dainerga msoflios qveyneb­

Si gavrcelebuli biznesisa da mewarmeobis 

ganviTarebisa da marTvis wesebi, ramac didi 

gavlena moaxdina qveyanaSi ekonomikis ganvi­
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Tarebisa da axlebulad marTvis sakiTxebSi. 

qveyanaSi (2005­2012ww.) avtoritarulma re­

Jimma SeaCera biznesisa da mewarmeobis ganvi­

Tareba. qveynis ekonomikis prioritetulad 

ganviTarebis axalma programam, romelmac 

moqmedeba daiwyo 2013 wlidan (xelisu­

flebidan arCevnebis gziT avtoritaru­

li mTavrobis gadayenebis Semdeg 2012w.) da 

grZeldeba dResac, ramac axali sicocxle 

SesZina qveynis ganviTarebas, gaumjobesda 

biznes da samewarmeo, sainvesticio da saino­

vacio garemo, Camoyalibda teqnologiuri 

saagento, Tanadafinansebis fondi „awarmoe 

saqarTveloSi“ da sxva.

 Cven viTvaliswinebT qveynis ekonomikur 

mdgomareobas da j. adaelis ganmartebis sa­

fuZvelze: „globalur bazrebze konkuren­

tunarianobisa da zrdisaTvis kompaniebma 

gansakuTrebuli yuradReba unda miaqcion 

inovaciebsa da Semoqmedebas. imisTvis, rom 

amas miaRwion maT (kompaniebs) dasWirdebaT 

liderebi, romlebic pirvel rigSi adamianeb­

ze fiqroben“ (amyolaZe , g; buaZe, l; lom-

saZe, m; quTaTelaZe, r;, 2017). davamuSaveT 

Cveni midgoma qarTveli biznes­liderebis 

ganviTarebisaTvis SegverCia iseTi Tvisebe­

bi, romelTa gamoyenebiT did warmatebas mi­

aRwia mravalma gamoCenilma biznes­liderma. 

(amyolaZe, g; amyolaZe, i;, 2009), (amyolaZe , 

g; gabriWiZe, a; giorgobiani, m; zedgeniZe, 

m;, 2014)gamovikvlieT ultramiliarderi 

biznes­liderebis Tvisebebi, romelTa Sori­

saa: bil geiTsi, stiv jobsi, bernar arno, 

amansio ortega, biZina ivaniSvili da sxva. 

maTi Tvisebebis gaanalizebis safuZvelze 

SevadgineT qarTveli biznes­liderisaT­

vis lideris TvisebaTa sistema (Amkoladze, 

G; Gabrichidze , A; Giorgobiani, M; Lom-

sadze-Kuchava, M; Kharadze, N;, 2014), rome­

lic moicavs:

1. saqmis siRrmiseuli codna da misi si­

yvaruli, samSoblos interesebis  win 

dayeneba.      

2. mimdevarTa, SemsrulebelTa, TanamS­

romelTa erTgulebis, saqmianobisa 

da profesionalizmis safuZvelze 

SerCeva, ganawileba, saerTo miznisken 

maTi Zalisxmevis warmarTva da efeq­

tianad gamoyeneba.

3. urTulesi amocanebis droulad gad­

awyvetis, winaaRmdegobebis 

4. gadalaxvis, krizisis daZlevis, saqmi­

anobis warmatebiT Sesrulebis 

5. Sedegad  TiToeuli monawilis (jgu­

fis) moqmedebisa da saqmianobis

6.  Rirseulad Sefaseba.

7. bunebrivad da genetikurad moniWebu­

li intuiciis saWiro, aucilebeli, 

sruli informaciiT uzrunvelyofa, 

raTa dafiqrebisa da misi analizis 

safuZvelze SeZlos drouli, swo ri 

da efeqtiani gadawvetilebis mi Reba. 

droSi wanacvlebis gareSe, misi swra­

fad realizeba.

8. giyvardes da pativi miage konkuren­

tebs, radganac maT SensaviT momxmare­

belze ukeTesi saqonlis an servisis 

miwodeba surT, maTi  survilebis sx­

vaze ukeTesad Sesruleba. amitom sur­

vilisa da interesis mixedviT, maTTan 

TanamSromloba momgebiania,rac Sei­

Zleba grZelvadaiani aRmoCndes, ma­

gram orientirebuli iyavi mxolod 

momxmarebelze.

9. yvelafris mcodne ver gaxdebi, ar­

caa saWiro, magram iswavle da codna     

miiRe.  biznesSi mravali codniT da­

jildoebul adamians Sexvdebi, usmine 

da siRrmiseulad Seiswavle yvela 

wvrilmani, romelic Sens salidero 

saqmes exeba. gagikvirdeba mokle peri­

odSi warmatebis miRweva.

10. miRebul TvisebaTa Soris yvelaze cu­

dad iTvleba umaduroba,  ampartavno­

ba, daufasebloba, nu SeiTavsebT maT, 

radganac dagekargeba  yve laze didi 

saqmisa da adamianebis siyvaruli, maT 

gareSe araferi ar aris.

11. lideris yvela saqmianoba teqnolo­

giebTan, inovaciebTan, biznesTan,  

12. marketingTan, situaciebis marTvasTn 

da sxva movlenebTan dakavSirebuli 

yovelTvis Rirseuli unda iyos.

13. ecade situaciebis xasiaTidan gamom­

dinare misi marTvis Seneuli,    gamor­
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Ceuli strategia daamuSavo. nacadi 

strategia yovelTvis ver     

14. gamodgeba, radganac situaciebi ba­

zarze da saqmianobaSi erTmaneTisgan    

gansxvavdebian.

15. rTulia, magram SenSi gamoimuSave 

gonebrivi moqniloba, simamace, gambe­

daoba da nebisyofa, rac aucilebe­

lia brZolaSi gamarjvebis misaRwev­

ad. imitom  rom lideris saqmianoba 

brZolaa.

16. kargad moifiqre, moindome da gaiTa­

vise Senze adrindeli warmatebuli   

liderebis qcevebi. axali wesebis ga­

tarebisa da inovaciebis danergvis  

dros ar daixio ukan, daarwmune da 

gaitane, amaRldi Surze,  winaaRmde­

gobaze, xelis SeSlaze, undobloba­

ze da miiRe kmayofileba SedegiT da 

moixveWe ndoba da pativi.

17. moeride ZalauflebiT dakmayofile­

bas, gamoiyene igi, mxolod ara  pira­

di aramed mxolod firmaSi salidero 

saqmianobis efeqtianad warmarTvi­

saTvis.

18. warmatebis miRweviT ar gaTamamde, 

nu datkbebi ramdeni dRiT, daiviwye 

droulad da nu gadadeb saqmianobas, 

gaagrZele axali warmatebebisa da  

gamarjvebis misaRwevad.

19. nurc warmatebisa da marcxis SemTx­

vevaSi moeSvebi, nuravis daabraleb 

warumateblobas, nu aigdeb saqmes, 

Seur acyofa aravis miayeno da ar das­

cino  mowinave, aqtiur da warmatebul 

TanamSromels. Sedegad firmaSi ci­

nizmi  daisadgurebs, rac pirvel rig­

Si Sens saqmianobas, Sens imijs xels 

SeuSlis da gaanadgurebs.

20. ar Seeguo warumateblobas, marcxs, 

zaralsa da wagebas, siRrmiseulad  

eZie, gamoikvlie da ar dagezaros, ar 

gadado momavali periodisTvis gaana­

lizeba  gegmis Tu strategiis mimdin­

areobis romel stadiaze moxda gadax­

ra, ra iyo mizezi, ramac gamoiwvia Ca­

vardna. Sedegad daamuSave RonisZie­

bebi mdgomareobis gamosasworeblad 

da saqmianobaSi efeqtis misaRwevad.

daskvna

naSromSi ganxilulia saqarTveloSi bi­

znesis ganviTarebis saqmeSi lideris efeq­

tiani da mizanmimarTuli saqmianoba, da­

muSavebulia biznes liderebis ganviTarebis 

etapebi, mocemulia qveynis ekonomikis md­

gomareobis analizi da biznesSi warmatebu­

li liderebis gamocdileba.

daxasiaTebulia saqarTveloSi biznes 

liderebis Camoyalibebis periodi, romelic 

ZiriTadad emTxveva qveynis damoukideblo­

bis miRwevis periods da Camoyalibebulia 

saqarTveloSi Tanamedrove biznesis ganvi­

Tarebis perspeqtivebi da gansazRvrulia 

saqarTveloSi mimdinare reformebis per­

speqtivebi. damoukideblobis periodSi 

qve  yanaSi bevri saintereso proeqtebi da­

m Tavrda. bazris pirobebSi saqmianobam wa­

rma tebuli liderebi gamoavlina, magram 

maT Camoyalibebas kidev esaWiroeba meti 

codna, gamocdilebis miReba da liderobis 

Tvisebebis SeZena.

Camoyalibebulia biznes liderebis ga­

mocdilebis misaRebad Cvens mier damuSave­

buli sxvadasxva mimarTulebis meTodebi. 

damuSavebulia biznes liderebisaT­

vis liderobis TvisebaTa sistema, romlis 

Semadgeneli nawilebi TviTon warmoadgens 

calkeuli lideruli mimarTulebis ganvi­

Tarebis safuZvels, gansakuTrebiT ganxi­

lulia saqarTveloSi biznes liderebisaT­

vis ganviTarebis strategia, saqmianobis 

motivacia, gadawyvetilebis miRebis gamoc­

dileba, mimdevrebTan urTierTobebi.

Cvens mier SeTavazebulia damuSavebuli 

testebi da midgomebi, romlebic xels Seu­

wyobs Tanamedrove biznes liderebis saqmi­

anobis ganviTarebas da warmatebas.
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ABSTRACT 
Ninety-five percent of goods traded internationally 

are transported on the oceans by ships, most of which 

fly flags of convenience.

The market has always been the determining factor 

with respect to which flag a ship fly. All decisions are 

taken in order to achieve the common goal of minimiz-

ing costs and maximizing revenue. Therefore, it is not 

possible for a ship-owner to choose a flag without con-

sidering the fiscal advantages. It is believed that taking 

part in competition in the market has great importance 

for a ship-owner when considering open registry or 

“Flag of Convenience”.

A ship-owner can decide to register his ship on 

his own country or in foreign parts. Likewise, he may 

choose to employ seamen from his own country or en-

gage seafarers from various countries.

First of all I mention that Ship registration is the pro-

cess this gives the ship the right to fly the flag of the 

country in which it is registered, likewise a ship is doc-

umented and authorized by the flag of the country; it 

is usual to say that the ship flying under the flag of the 

country of registration. The country in which the ship 

is registered also assumes jurisdiction over the ship. 

International law requires that every merchant ship be 

registered in a country; it is called as a flag state.

The basic principles relating to the nationality and 

registration of ships are found in the 1958 Convention 

on the High Seas [1] and elaborated upon in the 1982 

UN Convention on the Law of the Sea (UNCLOS III) [2].

I would like to discuss dealing with Nationality of 

ships and open flag registry and its characteristics. 

Key words: Ships Open Registry, Flag of Conve-

nience, International Maritime Organization, Classifica-

tion Societies, Georgian State Open Registry.

anotacia

gasayidi saqonlis 95 procentis transpor­

tireba xdeba okeaneebze gemebis saSualebiT, ro­

melTa umravlesobac dacuravs  sxvadasxva qvey­

nis droSis qveS.

bazari yovelTvis iyo ganmsazRvreli faqto­

ri imisa, Tu romeli droSis qveS unda iciros 

amaTuim gemma. droSis SerCevis procesSi mTavar 

mizans warmoadgens xarjebis Semcireba da Se­

mosavlis gazrda. amitomac, SeuZlebelia gemT­

flobelma airCios droSa, finasuri sakiTxebis 

gaTvaliswinebis gareSe. 

nebismier gemTflobels SeuZlia daaregis­

triros Tavisi gemi sakuTari qveynis gemebis 

reestrSi an sxva qveynis reestrSi. aseve, mas Seu­

Zlia gemebze daasaqmos mezRvaurebi sakuTari 

qveynidan an ucxoeli mezRvaurebi.

pirvel rigSi aRsaRniSnavia, rom gemis reg­

istracia aris procesi, romelic aZlevs mas 

uflebas icuros Sesabamisi qveynis droSis qveS, 

romel qveyanasac ekuTvnis reestri. Sesabamisad 

gems gaaCnia am qveynis mier gacemuli da aRiare­

buli dokumentacia. gemze aseve vrceldeba dam­

registrirebeli qveynis iurisdiqcia. saerTaSo­

riso sazRvao kanonis moTxovnis Sesabamisad yve­

la savaWro gemi unda iyves daregistrirebuli 

romelime qveynis droSis qveS, rasac uwodeben 

„saxelmwifos droSas“ (flag state).

gemis registraciisa da erovnulobis ZiriT­

adi principebi mocemulia  1958 wlis konvencia 

Ria zRvebis Sesaxeb da gaeros 1982 wlis konvne­

ciebSi.

mocemul statiaSi gaanalizebulia gemis 

erovnulobisa da Ria reestris Tvisebebi.

gemebis Ria reestri da misi principebi

(saqarTvelos gemebis saxelmwifo reestris mimoxilva)

giorgi gabedava

biznes administrirebis doqtori,

baTumis navigaciis saswavlo

universitetis asistent­profesori
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sakvanZo sityvebi: gemebis Ria reestri, gem­

is droSa, saerTaSoriso sazRvao organizacia, 

saqarTvelos gemebis saxelmwifo sazRvao re­

estri. 

Introduction. Every state has the right to 

grants its nationality to ships and allow them to 

fly its flag. When a ship registers under a flag, 

she becomes a “national” of the flag state, and is 

entitled to its protection and consular help. Shen 

enjoys rights and privileges and its subject to the 

jurisdiction and authority of the flag nation. The 

Convention on the law on the Sea (Article 19) is 

the main international document which regulates 

the issue. Sometimes, when ship is registered in 

an open registry the term “Flag of Convenience” 

is used.

In general, the country operating the open reg-

ister generally does not need the shipping for its 

own purposes, and the primary objective of the 

register is a stream of income from registration 

and associated fees. Ships registered in an open 

registry can also provide an avenue of overseas 

employment for the countries seafarers. Most of 

the countries which operate open registers are 

relatively small in economic terms and the open 

register constitutes a substantial source of funds 

for the national economy. Open registry does not 

levy corporate taxes. Typically, it charges an ini-

tial registration fee and an annual tonnage tax. It 

gives complete freedom to a shipping company to 

employ internationally at wage rates that suits the 

ship-owner. 

In case of Georgia, we have open ship state 

registry under the Maritime Transport Agency of 

Georgia, which is the central specialized authority 

in the field of safety and security of ships, subordi-

nated to the Ministry of Economy and Sustainable 

Development of Georgia. As an open ships state 

registry of Georgia accepts all types of vessels 

while ensuring certain legal and safety standards 

are met. 

The move toward open registeries as an effec-

tive tool for reducing costs is driven by a style of 

maritime financial management focused not nec-

essarily on quality shipment method, but rather 

on lowest cost per-unit-shipped, as evidenced by 

trends showing percentage of freight as total cost 

of good s sold steadily decreasing as vessels are 

modernized 1. 

The most immediate result following registry in 

a flag of convenience state, after tax reductions 

for the owner, is the outsoursing of labour. The 

development of the open maritime registry and its 

accelerated acceptance in international bussines 

over the past half century has created an envi-

ronment where vessel owners can navigate away 

from expensive and heavily regulated jurisdiction 

and select insted registries where labor is cheap-

er, safety standarts are more relaxed and environ-

mental policy is less to be enforced.

There are many characteristics (Ships age and 

size, its classification society, registration fees and 

taxes, etc.) of open registries, but for purpose of 

this article the primery elemnets for flag selection 

will be discussed. 

THE MAIN PRINCIPLES

OF OPEN REGISTRY 

There are many other descriptions of the flag 

of convenience, but the main principles of it are 

the following:

Ship belongs to the country; it is subject to the 

country’s laws which also incorporate international 

maritime conventions; access to and transfer from 

the registry is easy; taxes levied on the compa-

ny are based in the country’s income tax system; 

registration fees and annual fee based on tonnage 

are the only charges; crewing by non-nationals is 

allowed 

THE MAJOR OPEN

REGISTRY FLAGS WORLDWIDE

More than 70 percent of the commercial fleet 

is registered under a flag that is different from the 

country of ownership (Table 1). This system of 

open registries can provide opportunities for de-

veloping countries, notably small island develop-

ing States, such as the Marshall Islands, and the 

least developed countries, such as Liberia, which 

are both among the top three registries. 

Tables 2 and 3 provide different insights into 

nationally flagged fleets. Table 2 focuses on the 

tonnage and vessel numbers, while table 3 con-

1  Martin Stopford, Maritime Economics, 3rd ed. (New York: 

Routledge,2009),75 
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TABLE 1: OWNERSHIP OF WORLD FLEET, 2017

Source: Review of Maritime Transport 2017, UNCTAD Report

TABLE 2: LEADING FLAGS OF REGISTRATION BY TONNAGE, 2017

Source: Review of Maritime Transport 2017, UNCTAD Report

TABLE 3: LEADING FLAGS OF REGISTRATION BY VALUE, 2017

Source: Review of Maritime Transport 2017, UNCTAD Report

siders different vessel types and their value. Under 

both criteria (tonnage and value), Panama contin-

ues to be the leading flag of registration. Liberia 

ranks second in terms of tonnage, and the Mar-

shall Islands ranks second in terms of value. The 

Marshall Islands has one of the youngest fleets, 

with many high-value liquid natural gas tankers, 

offshore drill ships and other specialized vessels 

registered under its flag [3].

More than 76.2 percent of the world fleet ton-

nage is registered in the developing countries (Ta-

ble 4). This includes many open registries, such 

Panama, Liberia and the Marshall Islands. How-

ever, some of the nationally flagged fleets are also 

nationally owned, often because of cargo reserva-

tion regimes that limit the options for ship-owners 

to flag out. Many of the ships flying the flags of 

China, India, Indonesia and the United States are 

deployed on domestic transport (cabotage) ser-

vices, which are reserved for nationally registered 

ships. 

 OPEN SHIPS REGISTRY – ADVANTAGES AND 

DISADVANTAGES  

The shipping economy is a dichotomized mar-

ket place, split between developed and developing 

nations, split between unionized and non-union-

ized labour, and split under different labour costs. 

It is estimated that vessels expenses for open 

registry are 12 to 17 percent lower than those of 

traditional registry fleets, with most cost differenc-

es coming from labour costs. This is reality that 

makes shipping companies prone to flagging out 
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and employing seamen from the countries with 

lower wages. Table 5 reflects the general cost of 

running a ship [4].

According to the latest study from the Baltic 

and International Maritime Council (BIMCO) and 

international Shipping Federation (ISF), in 2010, 

TABLE 5: GENERAL COST CLASSIFICATION 

Source: Source: Martin Stopford, 2009

TABLE 4: DISTRIBUTION OF DEAD-WEIGHT TONNAGE CAPACITY OF VESSEL TYPES BY COUNTRY 

GROUP OF REGISTRATION, 2017

Source: Review of Maritime Transport 2017, UNCTAD Report

the worldwide supply of seafarers was estimated 

at around 624 000 officers. The great number of 

officers are recruited from the Far East and East-

ern Europe. Eastern Europe Is a large supplier of 

seafarers from these countries: Ukraine, Croatia, 

and Latvia. If we take a look at Far East, China is 

also one of the mayor suppliers of seafarers in the 

world. But most of them work on the Chinese fleet. 

Major Seafarers supply countries are: Philippines, 

Indonesia, China, Russia, USA, Japan and South 

Korea, (Table 6) [5].

Open Registries present themselves as a com-

petitive option to registering under national flags. 

The main advantages of the open registries are:

Simple procedures and flexible system; no 

restriction on sips type (Tanker / Cargo ships / 

Container ship / Passenger vessel Tugs / Yacht 

/ Fishing vessels); there is no minimum tonnage 

required for the registration of an open ship regis-

try; IACS all members of IACS are authorized; Ab-

sence of restrictions regarding nationality; Good 

Fiscal Climate (Initial Registration fee, Tonnage 

Taxes - Low Taxes); Permit the employment of 

crew of any nationality, with any wage scale; 

Many articles on the so-called flags of conve-

nience suggest that the disadvantages of open 

registries can be summed up as followed:

Oil spills and other environmental disaster; ille-

gal trafficking; illegal fishing; avoidance of interna-

tional boycotts; safety problems and high security 

risks; exploitation off cheap non-unionized labour; 

anonymous or questionable ownership; old ships 

and poor or no inspections;

There can be no doubting that the history of 

open registry is littered with scores of catastroph-

ic accidents, oil spills and drug smuggling, illegal 

fishing and the bringing of United Nations’ em-

bargoes. However, while all of these are serious 
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shortcomings, they are not unique or limited to 

open registry regimes, just like safety and pollution 

problems are not the sole prerogatives of open 

registries. For example, German owned-flagged 

ship “Victoria”, was intercepted and sized by the 

Israel Navy for smuggling weapons into Israel on 

15th March in 2011. 

REGULATORY SYSTEM FRAMEWORK / 

(PORT STATE CONTROL, 

FLAG STATE CONTROL)

Each state makes its own laws and incorporates 

international maritime conventions and guidelines 

that it ratifies. Each ratifies a convention by intro-

ducing it into its own national legislation so that it 

becomes part of the law of the country. As a rule, 

a convention comes into the force when a certain 

number of states have signed. The precise terms 

and conditions are agreed as part of the original 

adoption of the convention. Once the necessary 

conditions are met, the convention has the force of 

law in those countries that have ratified it. 

The United Nations plays a major role by clear-

ly defining the inherent rights and responsibilities 

of each state. The United Nations Law of the Sea 

FIGURE 1: OVERVIEW OF THE REGULATORY SYSTEM

Source: Martin Stopford, 2009

TABLE 6: WORLDWIDE SUPPLY OF SEAFARERS

Source: latest study from the Baltic and International Maritime Council (BIMCO) and international Ship-

ping Federation (ISF)
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Convention (UNCLOS) gives the basic structure, 

while International Maritime Organization (IMO) 

and International Labor Organization (ILO) devel-

op and maintain applicable and functional rules 

within the structure.

The ILO in entrusted with laws related to work-

ing and living on vessels and the IMO oversees 

regulations relevant to safety, pollution and se-

curity (Figure 1 shows how the regulatory system 

works) [6]. 

Every maritime state has double functions, the 

first of which is that of a “Flag State” - primary legal 

responsibility for ship in terms of regulating safety, 

labour laws & commercial matters. Here, it enforc-

es maritime law on ships that sail under its flag. 

Its second responsibility is to serve as a “Coastal 

State- limited legal rights over any ship sailing in 

its waters (its rights are defined by dividing the sea 

into zones, Figure 2), instigating port inspections 

to ensure that vessels call at its ports comply with 

maritime international law.

The contiguous zone and the exclusive eco-

nomic zone are mainly of interest to ship-owners 

because pollution control and prevention rights 

are granted to the coastal states in these areas.

GEORGIAN OPEN SHIP REGISTRY

Ships registration and flag state control is con-

ducted by Ship Registration and Flag State Con-

trol department at the LEPL Maritime Transport 

Agency of Georgia. It operates as an open ship 

registry since 1998.

As an open registry State Ships Registry of 

Georgia accepts all types of vessels while ensur-

ing certain legal and safety standards are met. As 

part of the registration requirements, the technical 

supervision by EU recognized classification soci-

eties for the vessels engaged in international trade    

and age of a vessel are also taken into consider-

ation before it is accepted to fly the Georgian flag.

In addition, the registry permits registration of 

vessels including oil rigs, under construction, new 

buildings and transferring from other flags, dual 

flag registration on bareboat charter-in or bare-

boat charter-out basis is also permitted by the 

Georgian Legislation.

Registration under Georgian flag is open for in-

dividuals, corporate bodies or entities irrespective 

of nationality. International ship-owners should 

have a representative in Georgia who acts as a 

channel of communication   between the foreign   

Owner and the Georgian.

According to annual repot 2016 of the LEPL 

Maritime Transport Agency of Georgia, Georgian 

open Ship State Registry registering the ships en-

gaged both internal and international navigation. 

During the 2016 year, the registry counted differ-

ent types of vessels under 100 GRT (Figure 3) [7].

WHY GEORGIAN FLAG? ADVANTAGES OF IT:

24/7 Service; Compatible registration fees; 

50% reduction of the registration fees for Ships 

younger than 15 years; No nationality restric-

FIGURE 2: MARITIME ZONES

Source: Martin Stopford, 2009
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tions for Masters, officers and crew; No trading 

restrictions and preferential treatment in to Geor-

gian ships in several ports worldwide; High safe-

ty standards – recognition of only EU recognized 

Classification Societies; Worldwide network of 

qualified Flag State Inspectors; No income and 

capital gains taxes; Straightforward registration 

and deregistration procedures; Ship e-registration 

and online certificate verification; Network of rec-

ognized registrar agents in leading maritime hubs 

of the world; Additional benefits for the yachts reg-

istration requirements and fees;  No classification 

Society supervision for Yachts; Non Black - listed 

according to flag performance within the frames of 

different Memorandum of Understanding; Online 

verification and endorsement of Seafarers docu-

ments [8].

CONCLUSION

The history of an open registry started in the 

1920s. The use of an open register generally in-

volves payment of an initial registration fee and an 

annual tonnage tax, which enables the register to 

cover its costs and make a profit. In return, the 

register offers a legal and commercial environ-

ment tailored to the requirements of a ship-owner 

trading internationally. 

Open registers are businesses and the service 

offered is determined by the register’s maritime 

laws and the way they are enforced. To be suc-

cessful an open register’s ships must be accept-

able in the ports of the world and to bankers lend-

ing against a mortgage on the ship. As the scru-

tiny of ships by shippers and port authorities has 

increased it has become more important for open 

register flags to comply with international conven-

tions, and most open registries, whilst offering 

ship-owners freedom in the areas of taxation and 

company law, enforce legislation regarding the op-

erational and environmental safety of ships regis-

tered under their flag.

FIGURE 3:  INLAND NAVIGATION SHIPS (LESS THAN 100 GRT) FLYING UNDER THE FLAG OF GEORGIA

Source: MTA Annual Report, 2016

FIGURE 4:  SHIPS (MORE THAN 100 GRT) FLYING UNDER THE FLAG OF GEORGIA

Source: MTA Annual Report, 2016
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ABSTRACT
In this paper has been discussed foreign expe-

rience of standardization products. Standa rdization is 

the process of establishing and applying quality indi-

cators of standards. The standard is a normative and 

technical document that establishes a set of norms, 

rules, requirements for the object of standardization 

and is approved by the competent authority. This is 

the basis, the sample, taken for the initial objects to be 

compared with them. The standard is developed taking 

into account the achievements of science and technol-

ogy, practical experience. With the help of standards, 

the state conducts scientifically based management of 

product quality, promotes its continuous improvement.

Key words: standardization, quality mana gement, 

products, quality.

.INTRODUCTION
For agricultural products, which is a biological 

object of standardization, two interrelated 

properties are characteristic: heredity and 

variability, which make it difficult to establish 

requirements for the quality of products. In 

connection with the quality of agricultural products 

in the standards, one can not limit oneself to 

establishing only one level of quality. Quality 

indicators and norms with which help it is possible 

to estimate all received production should be 

entered. Therefore, in the standards for agricultural 

products, the requirements for its quality are 

regulated differentiated by commodity grades, 

classes, categories, numbers. Requirements 

for the quality of products are differentiated and 

depending on the direction of its use. The quality 

of the same product can be recognized as high 

when it is used for some purposes and is low in 

other ways of using it. Thus, when the protein 

content in barley is increased, its nutritional value 

and, consequently, its quality as a food and 

forage product, is increased, but its technological 

properties are reduced in case of use for brewing. 

From soft vitreous wheat with a protein content of 

14% and gluten of the 1st quality group of 25% 

or more, you can get bread with a large volume, 

elastic and gentle crumb, that is, it is high quality 

wheat. However, this wheat is less suitable for the 

confectionery industry, where it is preferable to 

use wheat floury, with a high content of starch and 

a small protein content (9-11%).

 

MAIN PART  

Standards for agricultural products should 

contain quality indicators that characterize its 

technological merits. Such indicators include: 

sugar content in sugar beet root crops and in 

grapes, gluten in wheat grain, starch in potatoes 

for industrial processing, acidic fat content in 

sunflower, fat and protein content in milk, water-

binding capacity of meat, etc. Payment for 

products including the main technological indicator 

contributes to the interest of agricultural workers in 

improving the quality of products, reducing losses 

during storage and processing of raw materials. 

Perishable products of certain vegetables and 

fruits need differentiated quality requirements in 

places of harvesting, shipment and at destination 

sites after long-term transportation. 

Agricultural products have to be stored before 

it is sold and often for a very long time. Therefore, 

in the standards for agricultural products must be 

introduced quality indicators, characterizing not 

only its nutritional value, technological properties, 

but also durability. 

To assess the quality of agricultural products, 

standards for objective and rapid assessment 

methods are needed, which allow the determination 

standartizaciis saerTaSoriso gamocdileba

xamSidxon imomovi

taSkentis saxelmwifo ekonomikuri 

universitetis mecnier­muSaki
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of quality indicators quickly and accurately. 

Features of standardization of agricultural products 

are also in the fact that the development of 

regulatory documents should take into account the 

signs of assessing its quality. The modern approach 

to standardization on the part of the main actors of 

this activity - government agencies and producers 

of products and services - is determined by the 

fact that standardization today is a key link in the 

field of trade relations on a global scale, stabilizing 

the factor of ensuring the functioning of the social 

and economic sphere of society, and finally , a set 

of tools to improve the competitiveness of national 

economies. The essence of this approach is the 

separation of state responsibility and producer 

responsibility. The state is responsible for such 

global categories as the safety of industrial 

products, protecting the health and life of the 

population, protecting the environment, protecting 

property. The manufacturer, in turn, takes 

responsibility for the production of competitive 

products. Foreign practice of legal regulation of 

standardization activities at the national level deals 

with the following types of normative acts: laws on 

standardization (Austria, Belgium, Brazil, Hungary, 

Israel, China, Republic of Korea, Mexico, New 

Zealand, Japan, etc.) laws on the establishment 

and legal status of the national standardization 

organization (Great Britain, Italy, Canada, etc.); 

agreements (memorandums of understanding) 

between governments and national standards 

organizations (Great Britain, Germany, France); 

laws regulating such socio-economic spheres 

as public health protection, technical security, 

control and environmental protection, protection of 

interests and consumer rights, and requiring the 

specification of their standards for the development 

of national standards (in all developed countries). 

It should be noted that this category of legal 

acts, such as agreements on cooperation, arose 

relatively recently - in the last third of the 20th 

century. Thus, in 1975 the government of the 

FRG concluded a cooperation agreement with 

the German Institute for Standardization (DIN), 

in which DIN was recognized as a national 

standardization organization whose powers 

extended to the territory of West Germany and 

West Berlin and which were entitled to represent 

the interests of Germany in non-governmental 

international organizations for standardization. 

Since the second half of 1990, as a result of 

the reunification of Germany and on the basis 

of a special agreement between DIN and the 

Department for Standardization, Metrology and 

Control of GDR products, the powers of DIN 

were extended to the territory of the former 

GDR. According to the 1975 agreement, the DIN 

retained the legal status of a private registered 

association. DIN, in turn, undertook to act in the 

interests of the whole society and contribute to 

the elimination of technical barriers to trade. The 

special role of national standards for the protection 

of consumer rights, in the field of labor protection, 

injury prevention and environmental protection 

was stressed. National standards of the country 

are endowed with the status of normative and 

technical recommendations. Any legal entity has 

the right to apply or not to apply the DIN standard. 

Thus, national standards are not legal norms, 

but the so-called «generally recognized rules of 

technology». However, no one is responsible for 

the consequences of any action in the industrial 

and economic sphere, even if the DIN standard 

is applied. 

In certain cases strictly limited by the law, the 

national standards of the Federal Republic of 

Germany become mandatory. The legal status of 

national standards is increased if they operate in 

the sphere to which the adopted federal laws apply. 

These include, for example, the Law on the Safety 

of Technical Devices, the Law on Environmental 

Protection, the Regulation on the Safety of Medical 

Devices, the Law on Food and Consumer Goods, 

etc. According to the agreement, the government 

of Germany expressed its readiness to support 

standardization activities from the federal budget. 

DIN has pledged to represent the government in 

its governing bodies. DIN should give preference 

to government applications for standardization 

activities of public interest. At the same time, the 

relevant deadlines are established. In the event 

of a violation of the latter, DIN must provide an 

explanation to the government authorities. 

If the government of the Federal Republic of 

Germany issues an order, DIN agrees to bring 

certain standards in line with it, or to abolish 
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them. The government and DIN inform each 

other mutually of all problems and work related 

to standardization and conformity assessment, if 

they are of national importance. DIN undertakes 

to facilitate the implementation of all international 

agreements and bilateral treaties concluded 

by the Government of Germany and related to 

international trade, standardization and conformity 

assessment. The Government of the Federal 

Republic of Germany uses the DIN standards in 

the field of management and in the implementation 

of government procurement, and also influences 

other official partners to do the same.

In 1972, the British government and the 

British Standards Organization (BSI) signed 

a Memorandum of Understanding, which rea-

ffirmed the status of BSI as an independent 

body responsible for the development of national 

standardization and acting in accordance with the 

law. In 1995, a new version of the Memorandum 

was signed, which in June 2002 was replaced by 

another version reflecting the realities of a rapidly 

changing world. In this document, 1) the British 

government and BSI state the identity of their 

positions on the following issues:

l	Standardization is a key factor in support-

ing a number of areas of public policy, 

such as competition, innovation, removal 

of trade barriers, expansion of trade, con-

sumer protection, environmental protec-

tion, public procurement, etc.

l	Standardization is extremely important for 

the globalization of trade and technology 

conversion for international trade under 

the WTO Agreement on Technical Barriers 

to Trade, European regulations applicable 

to the sale of products in the EU.

l	Standardization, combined with legislation, 

contributes to more effective technical reg-

ulation at the state level.

l	Since standards have some characteris-

tics of a «social product», targeting only 

the needs of the market can not provide 

all the benefits of standardization. For ex-

ample, innovative companies tend to shy 

away from national standardization, en-

couraging the development of their own 

corporate technical conditions, in particu-

lar, in order to avoid competition, perhaps 

through the formation of cartels. Therefore, 

a sufficiently strict state policy is needed to 

eliminate problems related to the market.

l	The government and the BSI consider that 

the development and dissemination of na-

tional standards (BS) is of national impor-

tance, since other regulatory documents 

on standardization do not meet the inter-

ests of all parties, in particular, consumers.

l	The government and BSI emphasize the 

importance of international standardiza-

tion. BSI should play an effective role in 

ISO, IEC and other international standards 

organizations, influencing the develop-

ment of standards in the interests of Great 

Britain, contributing to the improvement 

of the standardization processes and the 

rationalization of the organizational infra-

structure. The government, in turn, will act 

through intergovernmental forums such 

as the WTO, facilitating the creation of an 

institutional infrastructure for international 

standardization and the effective use of 

standardization to support public policy.

l	The government and BSI recognize the 

importance of European standardization 

within the EU.

l	The government will play an active role in 

the development of European standardiza-

tion, in cooperation with other European 

governments and organizations, both in 

terms of supporting European legislation, 

and in obtaining social and economic ben-

efits from standardization activities. The 

government will inform and advise BSI on 

all issues relevant to its field of activity. BSI 

will use all opportunities to influence Eu-

ropean standardization through European 

standards organizations in order to ensure 

the interests of British standards users. BSI 

and the government should support Euro-

pean standardization internationally, striv-

ing to strengthen the European approach to 

standardization and its impact in the world. 

World practice has accumulated signifi-

cant experience of administrative and le-

gal provision of standardization in the field 
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of protection of interests and consumer 

rights, especially such aspects as health 

and safety, including environmental safety.

The aggregate of means of protection of 

interests and consumers’ rights at the state level 

consists, as a rule, of two main links, including 

the corresponding normative acts (national laws, 

decrees and orders of local self-government 

bodies), and state bodies developing a general 

policy line, performing coordination functions 

that carry out supervision of the application of 

legal norms, conducting quality control of goods, 

resolving conflicts, dealing with information and 

enlightenment th activity among consumers. In 

the United States, the state’s activities in the area 

of   the legal regulation of the quality of consumer 

goods became noticeably more active in the 

mid-1960s, when the US Congress adopted a 

number of additional laws aimed at protecting 

the interests of consumers. In Japan, in the field 

of legal protection of consumers, there are more 

than 50 national laws approved by the parliament, 

dozens of decrees and orders adopted by local 

governments at the level of prefectures, districts, 

as well as cities, towns and villages. Among 

them are the Basic Law on Consumer Protection 

(adopted in 1968), the Nutrition Law, the Law 

on Standardization and Labeling of Agricultural 

Products, the Law on Labeling of Household 

Items, and others. In Austria, about 200 laws 

have been adopted protecting consumers’ rights, 

and in one of them - the Law on Responsibility 

for Quality of Products dated July 1, 1988, the 

importance of standardization and standards is 

sharply raised. National organizations for the 

standardization of foreign countries have chosen 

a comprehensive solution to the security problem, 

allowing to take into account all its aspects, 

including safety requirements in the design, the 

creation of safe working conditions, the safety 

of production equipment and consumer goods 

for various categories of consumers. Many 

safety standards are developed with the direct 

involvement of government agencies dealing with 

security issues. In the United States, such bodies 

are the Ministry of Labor, the Federal Agency 

for Occupational Safety and Health at Work, the 

Federal Environmental Protection Agency, the 

Food and Drug Administration, and the Federal 

Commission for the Safety of Consumer Goods. 

These government organizations are working in 

the field of standardization in close contact with 

the American National Standards Institute (ANSI) 

and the National Fire Protection Organization. 

In addition to national safety standards, the 

status of compulsory regulations has numerous 

recommendations and decrees issued by the 

federal government, state and city authorities. In 

the Federal Republic of Germany for more than 

30 years, the Law on the Safety of Technical 

Devices has been in place, aimed at ensuring 

safety when working with equipment, machines, 

instruments, etc. Personal safety, according to 

the Law, is provided by carrying out appropriate 

protection measures, which must be set out 

in technical regulations or instructions for the 

prevention of accidents. Technical rules can 

consist of separate provisions (instructions, 

paragraphs), but according to the Law, only those 

that relate to personal security are legally binding. 

Certain responsibility is assigned to the originator 

of technical documentation, if the inaccuracies 

committed in it are the cause of damage to health 

or property during the operation or maintenance of 

the device. In January 1985, the Federal Republic 

of Germany issued a decree on the safety of 

devices used in the survey (including laboratory 

instruments and devices) and the treatment of 

people. With its publication, medical devices were 

excluded from the scope of the Law on the Safety 

of Technical Devices. Special administrative acts 

that apply to industrial products not subject to 

the Safety Act, for example, the Regulation with 

requirements for the manufacture and operation 

of hoisting and transport mechanisms, refer 

to «generally accepted rules of technology» 

(standards). At the same time, they contain a 

general reservation concerning the restrictive 

conditions for the application of these rules. At 

the same time, the above-mentioned Decree on 

hoisting and transport mechanisms states that 

the use of methods and means of ensuring safety 

other than those specified in the standards is 

allowed only with the consent of the competent 

authorities of the lands in charge of which the 

control of a specific object is controlled. In 
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Japan there is a certain list of products, which 

is potentially dangerous for the consumer. All 

these products are subject to the law. Examples 

include the Law on Safety in the Mining Industry, 

the Law on the Control of Electrical Equipment 

and Materials, the Law on the Development 

and Production of Chemicals and Their Impact 

on the Environment, and others. Today in the 

leading countries of the world, a unified view 

on standardization has emerged as the most 

effective tool for implementing state policy in the 

field of ecology, energy conservation and rational 

use of natural resources. Based on the basic 

principles laid down by national environmental 

legislation, standardization has both direct and 

indirect influence on the formation of technical 

characteristics of technological processes and 

environmental parameters of products.

The leading position in the field of legislative 

regulation of environmental protection is taken by 

Germany, where the state environmental policy 

is based on a program adopted by the German 

government in 1971. Its main objectives are the 

preservation of the environment, ensuring normal 

human activity, protecting soil, air, water, flora 

and fauna from pollution and harmful influences, 

conservation of natural landscapes, rational use 

of natural resources. In the Federal Ministry for 

the Environment of Germany since 1990, there 

is a department whose main task is to promote 

standardization at the national and international 

levels, taking into account environmental aspects. 

In the United States, the Federal Environmental 

Protection Agency (EPA), established in 1970, 

oversees the implementation of environmental laws 

and numerous environmental programs. The main 

objective of the Agency is to protect and preserve 

for the future generations the environment as fully 

as possible by controlling the level of pollution air 

and water, the use of pesticides and other toxic 

substances, the level of radiation, etc. It should 

be emphasized that in the laws and programs 

established in the United States, the full range 

of necessary measures (legal, financial, R & D, 

monitoring), in particular administrative measures 

- the introduction of standards, a combination of 

regulation at the national, state and local levels, 

achievements and control.

The legal and regulatory mechanisms used in 

developed countries presuppose the use of such 

levers as the standardization of the requirements 

for individual indicators of the quality of products 

or the environment laid down in the standards, as 

well as the numerous and various restrictions and 

norms associated with production activities.

At the same time, foreign experience of 

normative and legal support of standardization 

shows that the less regulatory measures are 

related to technical parameters, the sooner they 

will stimulate innovative processes. In recent 

years, due to the intensification of competition and 

trade and political contradictions between the two 

centers of the world economy - the US and the 

European Union - each of the parties formulates 

its goals in the field of standardization, fixing 

them in documents establishing a kind of norms - 

principles. In the United States, in March 1998, the 

National Institute of Standards and Technology 

(NIST), part of the Technology Department of the 

Ministry of Commerce, proposed the development 

of a national standardization strategy. In September 

1998, NIST and the American National Standards 

Institute (ANSI), coordinator of the US voluntary 

standardization system, co-hosted a meeting 

of 300 experts representing industry, as well as 

government agencies and other organizations. 

Over the next two years, work was under way 

on the document «National Standardization 

Strategy», which was unanimously approved by 

the ANSI Board of Directors on August 31, 2000, 

and on September 31, 2000, was the subject of 

a hearing in the Subcommittee on Technology 

of the US House of Representatives Committee 

on Science.2) The new strategy improves the 

legal framework for guiding the development of 

standards in the US and protecting their interests 

in technology in the international arena. The key 

is a flexible approach that allows meeting various 

individual needs within the overall strategy. 

The document emphasizes the importance of 

adhering to the basic principles in the process of 

developing standards: consensus, openness and 

transparency. In addition, the strategy includes 12 

tactical initiatives - from expanding government 

use of voluntary standards to working actively 

with US trading partners to help meet mutual 
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technical and political interests. The document 

emphasizes that the cornerstone on the federal 

level, which provides the basis for the ever-

increasing application of voluntary standards, 

is the Law on Transfer and Improvement of 

National Technologies (NTTAA) No. 104-113 of 

1995. It is also reported that the US Congress 

instructed the federal services to rely on voluntary 

standards where it is compatible with their 

activities, increasing the importance of national 

standardization processes for both the market and 

society. In this vein, a number of US laws apply. 

Thus, the «Health Insurance Law» of 1995 instructs 

the Minister of Health to use only the standards 

developed by accredited ANSI developers, as 

far as possible. The «Telecommunications Law» 

of 1996 contains several provisions requiring 

the Federal Communications Commission to 

participate actively in ANSI activities in the 

development of voluntary standards in the 

field of telecommunications. «The 1997 Law 

on the Reorganization of the Food and Drug 

Administration (FDA) contains provisions allowing 

the FDA in some cases, in the process of premarket 

evaluation, to accept from manufacturers a 

declaration of conformity with the standards of 

electrical medical devices. It is assumed that such 

a procedure leads to a significant reduction in the 

time for the introduction of a number of medical 

devices onto the market, while observing the level 

of safety and health defined by the regulations. As 

for the military sphere of the United States, back 

in 1994 the Minister of Defense of the country 

stated that one of the priorities of his ministry’s 

activities was the transition from military standards 

and technical conditions to voluntary normative 

documents on standardization.

One of the thematic blocks of the «National 

Standardization Strategy of Canada» considers 

standardization as an integral part of the state 

policy. In this document, one of the tasks of the 

national standards organization - the Standards 

Council of Canada (SCC) - is to consider 

informing all stakeholders, including government 

representatives, about the possibilities of using 

standardization in public policy. Some government 

departments in Canada are already actively 

using standards systems, in particular in the 

field of quality management and environmental 

protection, to achieve relevant public policy 

objectives. The National Organization for 

Standardization of Japan, the Japan Industrial 

Standards Committee (JISC), has developed 

a strategy for standardization activities in 

the country, taking into account a number of 

fundamental factors, including the widespread 

use of voluntary standards in law-governed areas 

(security, environmental protection, etc.) The 

strategy of Japan’s participation in international 

standardization takes into account, in particular, the 

need: governmental support for the development 

of international standards in strategically important 

sectors of industry; government support for 

industry initiatives to expand the participation of 

representatives of Japan in the work of ISO and 

IEC technical committees. As mentioned above, 

the state bodies of the leading foreign countries 

give priority to legislative and technical regulation 

of a number of priority spheres of society’s life, 

which does not exclude the emergence of new 

potential directions for standardization activities 

in which governments are interested and which 

they initiate. This applies, for example, to the 

service sector. According to the World Trade 

Organization (WTO), the share of services in the 

world gross social product is more than 60%. The 

European Commission reported that in 1996, 

the corresponding share of services of the EU 

countries was at the level of 62%. At the same 

time, there was a significant lag in the share of 

services in world trade, about 20%. This deficit is 

due, on the one hand, to the existence of various 

barriers, including legal restrictions, that prevent 

access to services on the market, on the other, 

a shortage or low level of relevant standards that 

would ensure, as in the case of tangible products, 

the export of services and trade them. In view of 

the above factors, the German Federal Ministry for 

Education and Research came up with the project 

«Standards for Services for Global Markets», 

which it committed to finance. The German Institute 

for Standardization (DIN) has been appointed 

the main coordinator of the project and the party 

responsible for the implementation and integration 

of the project results, as well as the provision of 

the necessary infrastructure for standardization. 
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Together with DIN, several higher educational 

institutions and research institutes take part in 

the project. In the field of financing the activities 

of national organizations for standardization 

abroad, the general rule is that state subsidies 

should not exceed the threshold beyond which 

the state can have a decisive influence on the 

independent status of the national organization. 

So, in Germany, state subsidies cover 15% of the 

financial needs of DIN

As Table 1 shows, certification of International 

Standardization Authority (IFIs) has been increas-

ing with each passing year, and certification, in 

particular ISO 9001 and ISO 14001, is the leader 

among them - their share in the total certification 

standard is 67,282 and 21,053% respectively.

So, in the Czech Republic, the methods 

and objectives of standardization in this period 

depended on fundamental decisions at the 

governmental level that determined the direction 

of development of society and economy at the 

same time. Since the national goal was to build 

a democratic society and market economy with 

the prospect of joining the EU, the transformation 

of standardization should keep pace with these 

decisions. The first important condition for the 

successful restructuring of standardization 

was the reform of the legislative framework, 

and the second - the financial support for this 

restructuring. The state budget assumed the 

main burden of financing standardization, if only 

because in the period of profound changes in the 

entire economic system, behind which there is 

an intensive process of privatization, the financial 

stability of the system can be ensured only by 

financial assistance from the 

state. It was not immediately 

possible to abolish public 

funding that existed for 

many decades, on the other 

hand, the standardization 

fi nan cing process had to 

be changed. And it depe-

nded on the legislation, 

the success of the entire 

economy, the involvement 

of users of standards in the 

standardization process and 

from obligations under inter-

national agreements.

In 2000-2001, The Ame-

rican National Standards 

Ins titute received an annual 

government grant of $ 

500,000 to support activities 

aimed at expanding world 

trade, ensuring safety and 

protecting public health, and 

protecting the environment. In Austria, in 2001, 

various state bodies of the country supported the 

Austrian Institute of Standardization (ON) in the 

amount of 1 million 90 thousand euros, which 

was 8% of the total annual income of ON. It is 

characteristic that the Swedish Standardization 

Institute (SIS) is financed (at the rate of 10% of SIS 

revenues), not by the Ministry of Economy, but in 

accordance with the Institute’s (export orientation) 

activities by the Ministry of Foreign Affairs. The 

state also conducts indirect funding for SIS by 

placing orders for specific jobs, or by sending 

experts from Swedish government agencies to 

participate in standardization work. At the same 

time, the analysis of ISO member countries 

TABLE-1.

The number of certified companies certified by the ISO International 

Standardization Certificate in 2016 1

1
  The ISO Survey of Management System Standard Certifications (1993-2016) 

     http://www.iso.org.
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(currently 146 countries) shows that government 

subsidies occupy a major share in the budgets 

of national standards bodies, accounting for 50% 

to 100% of their budgets for 57% of the bodies, 

and for 30% from 1% to 49% of the budget. Only 

13% of national standards bodies do not receive 

government subsidies. In turn, 28% of the bodies 

receive from the government their entire budget. 

Fundamental features, including financial aspects, 

characterize the systems of standardization of the 

countries of Eastern Europe, which turned to the 

principle of voluntary standardization and joined 

the international community of standardizers.

At present, certificates on international stan-

dards are increasingly widely spread worldwide. 

Standards that are the most commonly available 

and currently demanded by consumers and man-

ufacturers are ISO 9000, ISO 14001, ISO 50001, 

ISO 27001, ISO 22000, ISO / TS 16949 and ISO 

13485. According to the International Standard-

ization Authority, more than 1644.4 thousand en-

terprises in the world in 2016 have been certified 

in accordance with international standards. The 

number of such enterprises in 2011 was 1446.1 

thousand (Table 1).

The main link of the national system of stan-

dardization of the country - the Czech Institute for 

Standardization (ČSNI) - was established on Jan-

uary 1, 1993 by decree of the Ministry of Trade 

and Industry of the Czech Republic.12) Voluntary 

(basically) the nature of standardization in devel-

oped foreign countries does not exclude the di-

rect participation of government officials and state 

bodies in the leadership of national systems of 

standardization, and in the last decade of the 20th 

century this trend, as the example of the United 

States shows, is particularly noticeable. Earlier in 

the US, the ethics of civil servants did not allow 

them to hold any posts in private sector organiza-

tions, in particular, in ANSI. But, as the aforemen-

tioned “Law on Transfer and Improvement of Na-

tional Technologies (NTTAA)”, this should not be 

extended to activities related to the development 

of standards within ANSI. This view was con-

firmed in 1998 by the Ministry of Justice.4) Cur-

rently, over 35 government bodies are members 

of the ANSI system. In Germany, the Presidium 

of the German Institute for Standardization (DIN) 

(as of January 1, 2003) includes 8 representatives 

of government bodies delegated by the Ministry of 

Economy and Labor, the Ministry of Education and 

Research, and ministries of transport, construction 

and housing ; internal affairs; environment, nature 

protection and provision of nuclear reactors, etc.  

The President of the Bureau of Standardization of 

India (BIS) is the Minister of the Central Govern-

ment, responsible for the issues of civilian supply 

and consumer protection, and the Vice-President 

is the Minister of State. Representatives of cen-

tral ministries, state governments and members of 

parliament are also members of the BIS.

In France, the national standardization man-

agement system underwent a serious transfor-

mation in 1991, caused by the need to adapt to 

changes in the sphere of international and Western 

European standardization. The reform of French 

standardization was initiated on the initiative of 

the Minister of Industry. At his request in 1989, a 

report was prepared on the state of French stan-

dardization in the light of the transition to a single 

European market. Within the framework of the re-

form, the Supreme Council for Standardization and 

the post of the Commissioner for Standardization 

were abolished. At the same time, an inter-minis-

terial standardization group was created and an in-

ter-ministerial standardization commissioner was 

appointed, which reflects the increased interest 

of government bodies in expanding participation 

in standardization covering virtually all spheres 

of economic activity. One of the functions of the 

members of the group is, for example, control with-

in the relevant ministry for the use of standards. At 

the same time, reorganization should not be un-

derstood as increasing pressure and control on the 

part of the state, which would contradict in principle 

the goals and objectives of the reform undertaken. 

We are talking about the development of relations 

of mutual understanding and cooperation between 

the state and standardization bodies.14) 

Even higher is the degree of state participation 

in the Japanese standardization. The system of 

national standardization in the country is created 

on the basis of the Law on Industrial Standard-

ization. In accordance with this Law, in 1949, the 

Japan Committee of Industrial Standards (JISC), 

a body dealing with standardization issues at the 
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national level, was established as an advisory 

body to the Ministry of Foreign Trade and Industry 

(MITP). It is in charge of the Department of Sci-

ence and Technology of the Ministry of Transport 

and Communications of Ukraine, which plans and 

coordinates work in the field of industrial stan-

dardization in the country and directs research in 

the field of industrial technology. The Standards 

Division of this department is the JISC secretari-

at. JISC includes the Council for Standardization, 

which holds the General Conference of Commit-

tee members, draws up work plans and monitors 

their implementation, councils of branch offices 

and technical committees that develop standards. 

Members of the Council for Standardization, 

Councils of Departments and Technical Commit-

tees are appointed by MITI from representatives 

of consumer organizations and manufacturers, 

scientific and business circles, specialists, etc. 

Japanese industrial standards are approved by 

the ministers of the relevant industries, but - and 

this should be emphasized - is voluntary. 

The above multidimensional experience of 

legal and technical norm-setting abroad in the 

socio-economic spheres that are critical for the 

life support of modern society allows us to con-

clude that the state bodies of developed foreign 

countries have been conducting intensive legisla-

tive activity in the field of protection of interests 

and rights during the last decades consumers, 

ensuring the safety of the population, protecting 

the environment, enhancing the competitive-

ness of national economies. In these conditions, 

an important role is given to standardization and 

conformity assessment, which is increasingly 

supported by the state through its legislative and 

administrative bodies. In foreign practice, the reg-

ulatory and regulatory function of the state in the 

field of standardization is realized in various ways. 

The principle of the “new approach”, applied in 

the EU countries since 1985, is widely known 

and establishes the presumption of compliance 

with the requirements of the European directives 

(technical regulations) provided that they comply 

with the standards harmonized with them. The 

state, as a legislator, issues normative acts in the 

spheres that have acquired national character 

in recent years: protecting the life and health of 

the population, ensuring product safety, protect-

ing the environment. The standards are adopted 

on the basis of a consensus of all stakeholders 

within the framework of a conciliatory meeting of 

representatives of ministries and departments, 

manufacturers, self-regulatory organizations, sci-

entific organizations - technical committees for 

standardization. This is the only practical organi-

zational tool for the development and adoption of 

standards. Technical staff are more likely to use 

standards, not laws, in their daily practice. In ad-

dition, the introduction of changes (additions) to 

the standard with the appearance of new technical 

solutions is much easier than amending the law. A 

list of standards that ensure compliance with di-

rectives (normative acts) is published in the official 

publication of the European Commission. In the 

absence of such standards, the development is 

entrusted to the national standards bodies, taking 

into account the essential requirements of norma-

tive acts - technical regulations. Only under the 22 

European directives of the “new approach” in the 

official journal of the European Commission was 

published a list of 2233 European standards that 

meet the requirements of these directives.

CONCLUSION 

It can be concluded, that there are a number 

of international documents establishing the princi-

ples of the interconnection of standards and tech-

nical regulations. Recommendations for UNECE 

Governments on standardization policies (Annex 

E) establish that “Governments of ECE member 

countries should, where possible, use in their leg-

islative documents references to national stan-

dards, regional standards or preferably interna-

tional standards, if any, and encourage the wider use 

of the “standards reference” method, applying the five 

principles of ISO / IEC Guide 15. The advantages of the 

method include the elimination of barriers the simplifica-

tion and acceleration of legislative activities, facilitating 

the simplification of changes in documents taking into 

account technical progress and reducing the associated 

costs. The National Institute of Standards USA (NIST) 

identified more than 10,000 references to standards in-

cluded in the Code of Federal Regulations. In Ger-

many there are more than 5,600 references from 

legislative acts to standards, in Australia - more 

than 2,400. Thus, the method of reference to stan-
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dards represents the only way out of the situa-

tion when there is a need for an annual repeated 

amendment of legislative acts, because this pro-

cedure is very long-term and expensive. And this 

will deter the introduction of new developments in 

production. 

The state’s influence on standardization is also 

realized through the participation of government 

representatives in the work of governing and work-

ing bodies (technical committees, subcommittees 

and working groups) of national standardization or-

ganizations, and also through financing of projects 

in which state bodies are interested. In order to 

meet the growing demands of the market and soci-

ety, and take into account the interests of all stake-

holders involved in standardization, many leading 

national standards bodies are developing strate-

gies (concepts) of national standards systems. 

At the same time, strategic plans for the develop-

ment of international ISO and IEC standardization 

systems, provisions of the agreement on techni-

cal barriers to WTO trade are taken into account.  

All these documents are aimed at enhancing the 

role and status of standards in the life of society 

and the state, and also provide the basic direc-

tions for the development of standardization, 

which must meet the requirements and require-

ments of a changing world and market.
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anotacia

kvlevebi, romelTa fokusSic moqceulia gen­

deri, warmoadgenen sociokulturul meqanizms, 

romelic cdilobs axsnas individis garkveu­

li Tviseba da qceva misi biologiuri sqesis sa­

fuZvelze. lingvistikis es dargi humanitaru­

li azrovnebis SedarebiT axali ganStoebaa. mis 

warmoSobas ukavSireben postmodernistuli fi­

losofiis gavleniT humanitarul mecnierebaTa 

paradigmis cvlas. kategoriebis gamoyofis pro­

cesis axalma gagebam, subieqturi relobisadmi 

samecniero­kvleviTi interesis gazrdam,  axali 

pirovnuli Teoriebis, maT Soris ­ socialuri 

konstruqtivizmis Teoriis ­ aRmocenebam, gamoi­

wvia iseTi kategoriebisadmi samecniero midgom­

Ta gadaxedva, rogorebicaa eTnikuroba, asaki da 

sqesi, romlebic manamde mxolod biologiuri de­

terminatorebis rols asrulebda. 

warmodgenil naSromSi Cven vecdebiT mimovix­

iloT komunikaciis genderuli aspeqtis zogi Ta­

visebureba da gamovkveToT misi ZiriTdi wesebi. 

sakvanZo sityvebi: komunikacia, sqesi, gen­

deri, genderleqti, sametyvelo qceva, sametyve­

lo aqtis specifika.  

ABSTRACT

Researches, focused on gender present the socio-

cultural mechanism, trying to explain some features 

and behavior of the individual in accordance with its bi-

ological sex. The branch is relatively new humanitarian 

thinking in linguistics. Its origin is related with the impact 

of postmodern philosophy upon the shifts of humanitari-

an paradigm. New understanding of categories-division 

process, increase of the scientific-research interest to-

wards the subjective reality, origin of new personal the-

ories, including – social constructivism theory, resulted 

the review of scientific approaches towards such cate-

gories as ethnicity, age and sex, previously playing only 

the role of biological determinators.   

In the frames of the present paper we try to review 

some peculiarities of the gender aspects of communica-

tion and to define its main rules.  

Keywords: communication, sex, gender, gender-

lect, speech behavior, speech act peculiarities

komunikaciis arisisa da warmatebulobis 

ganmsazRvrel obieqtur faqtorTa Soris, 

fsiqologiur da socialur faqtorebTan 

erTad, udidesi mniSvneloba eniWeba mis gen­

derul aspeqts. 

genderuli lingvistika (lingvisturi 

genderologia) disciplinaTSoris gender­

ul kvlevebSi gamoyenebadi Tanamedrove 

samecniero mimdinareobaa, romelic swav­

lobs genders lingvistur­SemecnebiTi apa­

ratis meSveobiT. 

cneba `genderi“ samecniero terminolo­

giaSi damkvidrda  XX saukunis 60­iani wlebis 

dasarulsa da 70­iani wlebis daswyisSi. im­

TaviTve igulisxmeboda, rom genderuli 

problematikis mkvlevarTa yuradRebis 

di di nawili daeTmoboda enobriv sferoSi 

gende ruli stereotipebis formirebis kv­

levas. 

gansxvaveba iseT terminebs Soris, ro­

gorebicaa `sqesi“ da `genderi“ daamkvidres 

amerikelma fsiqologebma robert stoler­

ma (Robert Stoller, 1924­1991) da  jon manim (John 

Money, 1921­2006). pirveli termini aRniSnavs 

biologiur sqess da warmoadgens sastarto 

pozicias, romliTac adamiani ibadeba, xolo 

`genderi“ warmoadgens adamianis sazogadoe­

baSi sqesobrivi niSniT socializaciis erT­

gvar Sedegs.  

amJamad, genderuli komunikacis Tavise­

burebebis mkvlevar mecnierTa interess 

komunikaciis genderuli aspeqtisaTvis

naTia miqelTaZe

baTumis navigaciis saswavlo

universitetis profesori.

baTumi, saqarTvelo

ON GENDER ASPECT OF COMMUNICATION 

NATIA MIKELTADZE

Batumi Navigation Teaching Univer-

sity, professor Batumi, 

Georgia 
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Seadgens rogorc verbaluri, ise araver­

baluri markerebi, Tumca, arsebiT sakiTxad 

mainc kvlav rCeba sqesobrivi niSniT gansx­

vavebul pirTa vebaluri Taviseburebani. 

gasuli saukunis 80­iani wlebidan moyole­

buli, socilur filosofiaSi, terminebis 

`dialeqtis“, `socioleqtis“, `idioleqtis“ 

analogiiT, gaCnda termini `genderleqti“, 

Tumca, dRemde ar aris miRweuli saerTo 

samecniero SeTanxmeba genderleqtis arisis 

Sesaxeb, aris Tu ara is gendero­linvistu­

ri realizmis Semadgeneli nawili, Tu war­

moadgens gendero­lingvisturi nominal­

izmis aRwerilobiT instruments, romelsac 

genderuli lingvistikis sirTuleTa axsna 

akisria.

es sakiTxi bevrad ufro Rrmaa, vidre 

erTi SexedviT SeiZleba mosCandes. cnobi­

lia, rom indielTa arqauli enebis erT naw­

ilSi, mkafiodaa gamijnuli `mamakacTa“ da 

`qalTa“ sametyvelo ena. braziliuri tomis ­ 

karaias enaSi, romelic dResdReisobiT 1700­

mde matarebels iTvlis, qalTa metyvelebi­

saTvis saxasiaToa bgera `k“­s damateba si­

tyvis daswyissa an SuaSi, rac JRradobiT 

mniSvnelovnad gansxvavebuls xdis mamakac­

Ta da qalTa metyvelebas.  aseTive Tavise­

bureba SeiniSneba amJamad srulad gamqrali 

argentinuli tomis ­ mbaias metyvelebaSi. 

dRes rTulia imis Tqma, rodis aRmocenda 

amgvari sametyvelo separacia, mamakacTa 

sazogadoebrivi dominaciis periodSi Tu ma­

triarqatis dros, Tumca, cxadia, rom orive 

SemTxvevaSi, is sociokulturuli sistemis 

amsaxveli faqtoria. 

robin lakofis (Robin Lakoff, 1942) `so­

cializaciis Teoriis“ mixedviT, genderle­

qti aris adreuli bavSvobis dros momxdari 

socializaciis Sedegi. bavSvs, misi sqesis 

Sesabamisad, karnaxoben laparakis gendeu­

lad specifikur maneras. lakofis da oqsis 

azriT, swored ase Cndeba qaluri metyvele­

ba. maTi azriT, bavSvobaSi Tavs moxveuli 

sametyvelo qceva  iseve avlens  `qalurobas“ 

metyvelebis saSualebiT, rogorc bafTebi, 

samSvenisebi,  Tojinebi, fexburTis TamaSze 

uaris Tqma da a. S.

genderleqtTan dakavSirebuli kidev 

erTi Teoriis Tanaxmad, metyvelebis gaba­

tonebuli modeli warmoadgens mamakacTa 

dominirebisa da qalTa damorCilebis xerxs. 

am Teoriis mimdevarTa azriT, mamakacebi 

Segnebulad qmnian sametyvelo qcevis iseT 

modelebs, romlebic aknineben sawinaaRmde­

go sqesis socialur statuss, xolo qalebi, 

socializaciis procesSi gamomuSavebuli 

mentaluri Cvevebis Sedegad, aRaireben ma­

makacTa upiratesobasa  da  emorCilebian 

mas. Sesabamisad, qali, rogorc komunikato­

ri, orientirebulia `sakomunikacio TanamS­

romlobaze“, xolo mamakaci ­ `sakomunika­

cio paeqrobaze“. 

XX saukunis 80­iani wlebis bolosa da 

90­iani wlebis daswyisSi aRmocenda `gen­

deruli subkulturebis“ hipoTeza, rome­

lic lingvo­genderul gansxvavebebs ganix­

ilavs im kulturul sxvaobaTa analogiiT, 

romlebic arTuleben kulturaTSoris 

komunikacias. mogvainebiT, am hipoTezis 

erT­erTma avtorma debora tanenma (Deborah 

Tannen, 1945) SesTavaza mkvlevarebs `ori 

kulturis Teoria“, sadac is ganixilav qa­

lebsa da mamakacebs or, sruliad gansxvave­

bul organizebul jgufad. am hipoTezis 

momxreTa azriT, bavSvebi pataraobidanve 

intensiurad arian integrirebulni erTsqe­

sian jgufebSi, romelTaTvisac damaxasiaT­

ebelia erTi tipis enobrivi konstruqcie­

bi, RirebulebaTa sistmebi da saqmianoba; 

zrdasrul asakSi arsebobis amgvar wess mi­

vyavarT sametyvelo konfliqtebamde, rom­

lebic, TavianTi masStabiT, kulturaTSo­

ris konfliqtebs utoldeba. 

genderuli sametyvelo gansxvavebebis 

formebi sxvadasxvagvarad vlindeba. es 

SeiZleba iyos xmis tembris simaRle, me­

tyvelebis dinamikis, artikulaciis, same­

tyvelo nakadis siCqarisa da maxvilebis 

Secvla, laparakis stili, dasmuli kiTx­

vebis simravle da maTi agebuleba da sxva. 

sazogadod, mamakacTa da qalTa sametyvelo 

qcevis Sesaxeb TiTqmis yvela Teoria da kv­

leva, efuZneba Cven mier zemoT moyvanili 

amerikeli lingvistis robin lakofis ̀ qalis 

metyvelebis Svid ganmasxvavebel niSans“. es­

enia:

l specializirebuli leqsikoni, rome­

lic ukavSireba qalis saqmianobisa da 

interesebis sferoebs;

l kiTxviTi sityvebisa da CarTuli Ski­
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Tx vebis gamoyeneba, rac avlens mis 

Sinagan orWofobas (xom marTalia? ase 

ar aris?);

l zrdilobini formebis gamoyeneba da 

evfemizacia;

l emociuri damokidebulebis gamosax­

atad afeqturi zedsarTavebis gamoy­

eneba;

l detalizacia da sizuste ferebis aRw­

erisas;

l gamoTqmis kategoriulobis  Semar­

bilebeli sityvebisa da frazebis gam­

oyeneba;

l gramatikis wesebis zedmiwevniT dac­

va.

dReisaTvis, azrTa mravalferovnebis mi­

uxedavad, da imis gaTvaliswinebiTac ki, rom 

mecnierTa erTi rigi saerTod ar aRiarebs 

qalisa da mamakais sametyvelo qcevis sxva­

dasxvaobas, yvela mainc  Tanxmdeba imaze, 

rom sawinaaRmdego sqesis wamomadgenlebi, 

erTmaneTTan warmatebuli komunikaciis 

dasamyareblad, axorcieleben gansxvavebu­

li tipis sakomunikacio aqts. martivad rom 

vTqvaT, mamakacs, romelic cdilobs qal­

Tan warmatebuli komunikacia daamyaros, ar 

surs elaparakos mas imave sametyelo forme­

bis gamoyenebiT, romlebiTac is warmatebul 

komunikacias amyarebs meore mamakacTan. Se­

sabamisad, komunikaciis genderuli aspeqti 

Tavs iCens im SemTqvevebSic, roca erTi sqe­

sis warmomadgenli lingvistur zemoqmede­

bas axdens meoreze.

daskvnis saxiT, sasurvelia vTqvaT, 

rom saqarTveloSi komunikaciis genderu­

li specifikis Sesaxeb codna warmoadgens 

mZlavr sociokulturul faqtors. V sauku­

nis qarTul saliterturo ZeglSi ̀ SuSanikis 

wameba“, iakob xucesi  ganrisxebul meuRles­

Tan Serigebas mowadinebuli varsqenisaTvis 

sparss aTqmevinebs: `da me gety¢ Sen: nu ras 

ficxelsa sityuasa ety¢ mas, rameTu dedaTa 

buneba¡ iwro ars“. sparsi gvixsnis, rom qali 

saTuTi bunebis mqone arsebaa, romelTanac 

`ficxeli sityviT“, SuracxyofiTa da Zal­

adobiT verafers gaxdebi da xedavs, rom 

dedofalTan komunikacia da masze sasurve­

lo verbaluri zegavlenis moxdena mxolod 

marTebuli sametyvelo strategiis gamoy­

enebis Sedegadaa SesaZlebeli.   

Sesabamisad, ukve 16 saukunis win qarTul 

mwerlobaSi cxadad aisaxa sqesobrivi niSniT 

separirebuli sametyvelo qcevis Sesaxeb 

codna, rac kidev ufro met interess aRZ­

ravs am sakiTxis mimarT TanamedroveobaSi. 
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abstraqti

sabanko marketingi Taviseburi, magram me­

tad saintereso sferoa. saerTod miRebuli 

meTodebisa da xerxebis gamoyenebis gverdiT 

sabanko marketingi iyenebs bazris Seswavlis 

mraval specifiur meTodsa da xerxs. sabazro 

ekonomikis qveynebis sabanko sistemaSi ukanask­

neli aTeuli wlebis manZilze momxdari cvli­

lebebi komerciuli bankebis marketinguli xerx­

ebis dawesebis aTvisebiT SeiZleba aixsnas.  

aqvs Tu ara azri sxva dargebis marketingisagan 

sabanko marketingis gansakuTrebulad gamoyo­

fas? arsebobs Tu ara specifikuri gansxvavebebi 

sabanko marketingsa da sxva dargebis marketings 

Soris, da Tu arsebobs maSin raSi gamoixateba 

is? kvlevisTvis aviReT  konkretuli sabanko 

produqtis „studenturi sesxis“ mniSvneloba. 

ra viTarebaa am kuTxiT saqarTveloSi, raze ga­

dis ganaTlebis miRebis SesaZlebloba: damZime­

bul da kargad SefuTul kreditze Tu umaRlesi 

ganaTlebis miRma darCenil sicarieleze? sa­

banko urTierTobaTa ganviTarebis paralelu­

rad sabanko saqmianobaSi marketingis gamoyene­

ba aucilebeli xdeba. bankebi moqceuli arian 

konkurenciis mZime wnexis qveS, amitom konkuren­

tul brZolaSi gamarjvebisTvis aucilebelia 

mTliani marketinguli „arsenalis“ gonivrulad 

da saWiro dros efeqturad gamoyeneba.

sakvanZo sityvebi:  sabanko marketingi, ko­

merciuli bankebi, sabanko operaciebi, stu ­

denturi sesxi

ABSTRACT

Bank marketing is a peculiar but very interesting area. 

Along with the generally accepted   methods and tools, 

bank marketing uses a number of specific methods 

and tools to study the market. Changes that have oc-

curred over the last decades in the banking system in 

the countries of a market economy can be explained 

by the adoption of marketing methods by commercial 

banks. Does it make sense to separate bank marketing 

from the marketing of other areas? Are there specific 

differences between bank marketing and marketing of 

other areas and if so, in what way it is represented?  

For the study, we used   a particular  bank product 

”student loan”. What is the situation in this respect in 

Georgia, what is the possibility of education:  heavy and 

well-packaged loan or a gap outside higher education? 

In parallel with the development of banking relations, 

marketing is necessary for banking activities. Banks are 

under severe pressure of competition, so it is important 

to use the marketing “arsenal” wisely and effectively in 

due time to win a competitive battle.

Key words: bank marketing, commercial banks, 

bank operations, student loan

INTRODUCTION

To achieve advantages in today’s free compe-

tition and take a strong position in the market, it 

is necessary to succeed using modern marketing 

tools in a competitive battle.The marketing mix has 

become one of the main tools, and now more than 

300 types of services are delivered to customers 
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by banks in developed countries. In Georgia, in 

some cases, the social and economic condition of 

the client is neglected.  

Marketing is a system of management and or-

ganization of companies and firms, which takes 

into account all the processes occurring in the 

market. Changes that have occurred over the past 

three decades can be explained by the need to 

adopt marketing methods by commercial banks.

The necessity of a marketing complex in the 

activities of commercial banks is of great practical 

importance. Changes that have occurred over the 

past three decades can be explained by the need 

to adopt marketing methods by commercial banks.

In parallel with the development of banking 

relations, marketing is necessary for banking ac-

tivities. Banks are under severe pressure of com-

petition, so it is important to use the marketing “ar-

senal” wisely and effectively in due time to win a 

competitive battle.

The specificity of bank marketing is related to 

the bank product - the peculiarities of banking ser-

vices. The term “service” in the economic literature 

means any event or benefit that one party offers to 

another, and which is not physically tangible.

Each market and each segment of the market 

consists of customers who differ in the type of be-

havior. The bank must offer the client a variety of 

services that, on the one hand, meet the require-

ments and expectations of customers, and which 

will bring income  to the bank through commodity 

policy, quality policy, product policy, bank value 

policy, etc. Marketing in the banking system takes 

into account the assessment of the implementa-

tion of banking services. Today there is a growing 

differentiation in the banking market. New require-

ments for the management of the banking sector 

were established.  Bank marketing includes the 

production of bank marketing products by banks 

as well as the specifics of working with corporate 

clients. {1}

A bank product is a form and a rule for satis-

fying the needs of customers.   It is a complex of 

interrelated organizational, information, financial 

and legal events which are integrated into the sin-

gle technology of customer service.

MARKETING PECULIARITIES

IN THE BANK

Abstractness of banking services, their 

non-conservation and secondary satisfaction of 

requirements determine the marketing orientation 

for the creation of visible types of banking ser-

vices. Indivisibility of the service from the source 

also requires the effort to create an external at-

tractiveness of the bank, as such. Abstractness of 

services and the nature of the contract  provide  

that, unlike goods and other services, a  high eco-

nomic culture is required  from the customer to 

determine the quality of bank services and com-

pare with each other.  The main source of bank-

ing activity is the implementation of economic in-

terests.  The full subordination of the bank to the 

compulsory economy of public expenditure is the 

supreme principle to which all other motives and 

goals must be subjected. Bank as an enterprise 

produces its own products. Since the bank plays 

the role of an economic enterprise, its production 

also has a cost. A bank product is money as a 

certain commodity that is exchanged for another 

working product. Bank product includes many oth-

er services. These include both traditional (both 

cash and non-cash payments, deposits, lending) 

and non-traditional (issuance of guarantees, con-

sultation, instructions) forms of services. Bank 

product, almost all types of services have particu-

lar nature and regularity.  Unlike products of oth-

er enterprises, the bank product is not subject to 

conservation. A key feature of banking services is 

that they carry not so much monetary, as self-re-

coverable function. As we see, the banking institu-

tion as an enterprise is obliged to offer customers 

a variety of services.

Marketing is the management and organiza-

tion of activities which fully takes into account all 

the processes occurring in the market. Bank mar-

keting provides not only the realization of prod-

ucts and services, but also a certain philosophy 

and strategy that cannot be implemented without 

preliminary preparation, in-depth analysis and in-

tensive work of many departments of the bank. {2}

The realization of bank products and services 

is the most important stage of any bank. Modern 

banks operate in tough competitive environment 

that forces them to create the most favorable 
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conditions for customers. Basically, these issues 

are aimed at determining the strategy of banking 

marketing. The marketing strategy is to choose 

the best ways to achieve the bank’s goals through 

marketing. Like all other commercial enterprises, 

banks also determine the direction of develop-

ment, and at that time they come from the specific 

final goals that they have  set out. Formulation of 

specific goals is of great importance for commer-

cial banks, as it ensures a clear direction of each 

activity of the bank in the market and increases 

the effectiveness of banking activities. Formula-

tion of the bank’s goals is also important in order 

to clearly define the main objective of the bank 

and its direction for employees, customers and 

shareholders.

A properly designed and clearly formulated 

strategy is the basis for actions agreed upon by 

all branches of the bank.  In addition, the banking 

strategy should be systematically analyzed and 

correspond to specific situations. An organiza-

tional structure of the bank and classification of its 

staff must correspond the chosen strategy. Almost 

every bank has its own marketing strategy, but 

only a small part of them realizes it. The strategy 

of bank marketing has key elements, such as: a) 

determination of the market and target segment; 

b) determination of long-term and short-term goals 

of the bank; c) ban marketing- elements of mix. 

Formation of  the strategy of bank marketing pri-

marily  requires defining the  boundaries of the 

market  where the bank  provides its services, as 

well as target markets for all types of services and 

products and segments oriented to them, if the 

bank will provide services there in the future. {6}

ANALYSIS BANK PRODUCT

”STUDENT LOAN”

 Student loan is a special bank product that 

does not contribute to financing of education and 

prospects for future employment, on the contrary, 

makes the situation even more difficult.

Because of the social and economic situation 

in Georgia, a student who cannot receive state 

funding in case of admission to higher education 

and will have to pay a tuition fee, is forced to termi-

nate the status of a student due to lack of money. 

In this respect, state higher education institutions 

cannot provide any support, but banks operate 

intensively. In recent years, banks are trying to 

attract customers by advertising student loans. 

However, due to high interest rates, many decline 

their services.

Unlike foreign countries, a student in Georgia 

cannot afford to pay not only tuition fee, but also 

rent for an apartment. Therefore, the main finan-

cial burden is borne by the parents. Unlike Geor-

gia, student loans are worth noting among the ap-

proved methods in Europe, which can be covered 

after graduation and employment.

The credit market of Georgia does not complain 

of the absence of banks, but the conditions provid-

ed by them also differ. Several studies prove that 

a “student loan” means ordinary consumer loan.  

Consequently, the bank does not offer the student 

any benefits. Thus, the student pays tuition with 

the usual conditions of consumer credit.

 There are 16 banks operating in Georgia. Less 

than half of them offer loans to students to finance 

education in more or less different conditions.

Liberty Bank, Bank of Georgia, TBC bank, VTB 

bank, Basisbank. Student loan is offered to Geor-

gian students by foreign banks operating in Geor-

gia. Ziraat bank.

The so-called “student loans” offered by the 

above-mentioned banks are very similar to con-

sumer loans. Those specific requirements stipu-

lated in the agreement are undoubtedly ridiculous. 

A student may not have income; it is also discrim-

inatory that some banks issue loans to students 

studying at specific universities. The subject of 

mu study was a student loan. I conducted the re-

search via the Internet using questionnaires on 

Google. I sent the link for filling to the students 

in different universities on a selective basis. Stu-

dents of both sexes were interviewed, who were 

at different level of education. 63,9% among them 

had no information about such a loan, just 12,9% 

made use of  this offer.  In the framework of the 

study, TBC bank has a majority of students using 

student loan.

We can say that Georgian commercial banks 

do not have loyal customers, and most will turn to 

another bank in case of better conditions .If 81% 
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were loyal to the serving bank in the course gen-

eral surveys, this indicator in some cases fell to 5 

percent, and 76 percent would apply to another 

bank in case of a better offer. These data should 

be taken into account by commercial banks in the 

future.

CONCLUSION

This study allows us to conclude that, despite 

the above proposals from 6 different banks, stu-

dent loans do not have a loyal customer. The 

problem should be sought in the existing condi-

tions; in addition, neglecting marketing mix and 

lack of feedback from customers affect the effec-

tiveness of the product.  It is necessary that ex-

isting banks in Georgia recognize the socio-eco-

nomic conditions in the country and bear social 

responsibility in the process of developing such 

products, since the student in the future becomes 

employed, who will have temporary free funds for 

depositing or need to  borrow money to expand 

business activity. Care for clients should begin at 

an early stage by encouraging education.

Marketing communication begins with under-

standing what the client wants. Each customer 

requires an individual approach; we need to know 

our customer, their values. As an output, we can 

say that with the help of customer relations, the 

bank is trying to increase sales, as well as custom-

er satisfaction.  

Based on our research, we can say that the 

majority of clients are rather dissatisfied with re-

gard to banking services, bank marketing should 

be used more actively to strengthen relations with 

customers and improve their satisfaction. .

Here, we found out that in Georgia, as inother 

developing countries, the environment is chang-

ing, and the process of marketing development 

requires caution and professionalism in order to 

quickly meet the requirements of the Georgian 

community and continue to develop. 

Marketing at all times and countries depend 

heavily on the economic condition of the country. 

Thus, marketers in developing countries must con-

stantly monitor the political and economic situation 

in the country. Banks will become more active in 

marketing activities, begin to use the marketing 

communications comprehensively and increase 

the marketing budget when they are convinced of 

the stability of the country.  
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anotacia

statiaSi ganixileba, mmarTvelobiTi aRricx­

vis sistemis rogorc konkurentuli upirateso­

bis miRwevaSi kompaniis erT­erT strategiul 

resursis mniSvnelobis dasabuTeba, mmarTvelo­

biTi aRricxvis sistemis Camoyalibebis praqti­

kuli sakiTxebi strategiuli dagegmarebis pro­

cesSi da sainvesticio moRvaweobis biujetire­

bisas .konkurentul biznes ­ garemoSi kompaniis 

warmatebuli funqcionirebisTvis Tanamedrove 

pirobebSi kompaniis menejmenti unda mkafiod 

adevnebdes Tvals urTierTkavSirs mmarTvelo­

biT aRricxvas (rogorc mmarTvelobiTi gad­

awyvetilebebis miRebis informaciuli da anal­

itikuri baza), strategiul dagegmvas (rogorc 

kompaniis funqcionirebis safuZveli) da biuje­

tirebas  Soris (rogorc kompaniis moRvaweobis 

finansuri dagegmva)

sakvanZo sityvebi: strategia, dagegmva, da­

naxarjebi, angariSgeba, danaxarjebis centri, pa­

suxismgeblobis centri.

ABSTRACT

Articles examines the arguments of one of the stra-

tegic resource meaning of the company in reaching the 

compatibility priority as well as management registration 

system, practical issues in establishing the manage-

ment registration system in strategic planning process 

and investment activities when budgeting in compatible 

business environment for the purpose of successful op-

eration of the company in modern terms the company 

management should clearly trace the management reg-

istration of inter-relation (as the information and analytic 

base of management related decision making), strate-

gic planning (as the ground for company operation) and 

budgeting (as the financial planning of company activ-

ities).     

Key words: strategy, planning, expenditure center, 

responsibility center 

Tanamedrove kompaniebi warmodgenilia 

rogorc Ria ekonomikuri sistemebi, rom­

lebic funqcionirebs gaurkvevel gare 

garemoSi. gare garemos gadamwyvet faqtors 

(romelic ganapirobebs kompaniis ganvi­

Tarebas sawarmoo ekonomikuri urTier­

Tobebis ganviTarebis Tanamedrove etapze)  

warmoadgens konkurencia. Zlieri konkuren­

tuli brZolis pirobebSi warmatebuli 

fu nq cionirebisTvis saWiroa efeqturi 

strategia. warmatebuli da Sedegiani stra­

tegia SeiZleba Camoyalibdes mxolod maSin, 

rodesac kompaniis SigniT arsebobs opti­

maluri sainformacio baza.strategiuli 

mmarTvelobiTi gadawyvetilebebis miRebis 

informaciul bazas, romelic saSualebas 

aZlevs kompanias miaRwios myar konkuren­

tul upiratesobas da ganagrZos Rirseuli 

arseboba konkurentuli brZolis pirobeb­

Si, warmoadgens mmarTvelobiTi aRricxvisa 

da analizis sistema.

mmarTvelobiTi aRricxvis sistema da misi roli  

kompaniis konkurentunarianobis amaRlebaSi

besik bauCaZe

akademiuri doqtori,

baTumis SoTa rusTavelis 

saxelmwifo universitetis

asocirebuli profesori
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mmarTvelobiTi aRricxvis sistema ­ kom­

paniis marTvis ganuyofeli Semadgenelia, 

upirveles yovlisa strategiuli marT­

vis, vinaidan yvela mmarTvelobiTi gad­

awyvetilebas romelic kompaniaSi miiReba 

mmarTvelobiTi aRricxvisa da analizis 

operatiuli monacemebis safuZvelze, aqvs 

xangrZlivi Sedegebi da pirdapir an iribad 

mimarTulia kompaniis strategiis reali­

zebaze. ufro metic, sakiTxebis wreSi, rom­

lebzec yalibdeba mmarTvelobiTi infor­

macia, Sedis kompaniis moRvaweobis iseTi 

strategiuli aspeqtebi, rogorc biznes ge­

gmebis Camoyalibeba (anu biznesis warmarT­

vis strategiebi); dagegmva, kontroli, moR­

vaweobis saxeebis gafarToeba an Semcireba; 

warmoebis gazrda da resursebis gamoy­

enebis efeqturoba; kompaniis Rirebulebis 

zrda.

mmarTvelobiTi aRricxvis sistema sa­

Sualebas iZleva gaerTiandes, damuSavdes da 

Cautardes analizi informacias, romelic 

moedineba kompaniis marTvis sistemis Zir­

iTadi struqturuli blokebidan (saerTo 

mmarTveloba, administrireba, finansuri 

marTva, kadrebis marTva, warmoeba, market­

ingi, informaciuli teqnologiebi). is war­

moadgens kompaniis strategiul resurss 

da uzrunvelyofs kompanias konkurentuli 

upiratesobebiT SemdegmeqanizmebiT: 1) da­

naxarjebis marTva ­ (danaxarjebis marTva ­ 

kompaniis erTerTi sakvanZo starategiuli 

mizania; danaxarjebis minimalizacia  da 

maTi gamWvirvalobis donis gazrda mmarTv­

elobiTi aRricxvisa da analizis monaceme­

bis safuZvelze ­ seriozuli upiratesobaa 

konkurentebis winaSe da gare garemos moTx­

ovnaze pasuxi); 2) uaxlesi teqnologiebis 

da instrumentaris danergva (informacia, 

romelic miiReba mmarTvelobiTi aRricxvis 

safuZvelze ­ warmoadgens kompaniis Sida 

produqts, romelic Camoyalibebulia kom­

paniis specifikidan gamomdinare. menejmen­

tis moTxovnebis sruli dakmayofilebis  da 

kompaniis strategiuli miznebis miRwevaze 

mimarTulobis SemTxvevaSi mmarTvelobiTi 

aRricxvis sistema warmoadgens unikalur 

konkurentunarian upiratesobas; 3) infor­

maciis Camoyalibeba ZiriTadi mmarTvelo­

biTi funqciebis Sesasruleblad (mmarTve­

lobiTi aRricxvis sistema mimarTulia in­

formaciis Camoyalibebaze im formiT, rome­

lic aucilebelia ZiriTadi mmarTvelobiTi 

funqciebisa da amocanebis Sesasruleblad, 

kerZod: Sida angariSgebis Camoyalibebasa 

da misi analizisTvis; finansebis marTvisT­

vis; xarjebis marTvisTvis; strategiuli 

dagegmisTvis; korporatiuli investirebi­

sTvis; biujetirebisTvis da angariSgebis 

CamoyalibebisTvis gare momxmareblebisT­

vis) [4]. mmarTvelobiTi aRricxvis Sedgenas 

aqvs damoukidebeli mniSvneloba da aqvs 

Semdegi miznebi:

pirveli es aris sawarmos farglebSi fun­

qcionirebadi struqturuli qvedanayofe­

bis moRvaweobis efeqturobis, analizisa da 

procesis informatiuli uzrunvelyofa. am 

davalebis amoxsna warmoadgens  mmarTvelo­

biTi aRricxvis funqcias. 

meore mizani ­ gare finansuri angariS­

gebis momxmareblebisTvis,  sawarmoebis 

moRvaweobis, maTi Semosavlebisa da riske­

bis analizSi daxmarebis gaweva [2].

angariSgebisa da segmentuli aRricxvis 

mesame mizans warmoadgens sawarmoebisTvis 

buRaltruli informaciuli daxmarebis 

gaweva, maTi mxridan sxvadasxva mmarTvelo­

biTi gadawyvetilebis miRebisas. 

mmarTvelobiTi angariSgebis mniSvnelo­

ba dasturdeba Semdegi praqtikuli dakvir­

vebebiT:rac ufro metad aris xelmZRvaneli 

orientirebuli Sedegebis miRwevaze  miT 

ufro metad aqvs mas ukukavSiris saWiroeba 

Sida angariSgebisa, romleic awvdis mas in­

formacias pasuxismgeblobis centris moR­

vaweobis efeqturobaze;rac ufro metad 

aris xelmZRvaneli orientirebuli Sede­

gebis miRwevaze, miT ufro nakleb dros is 

xarjavs qaRaldebis rutinaze, daumuSave­

beli an sustad damuSavebuli monacemebis 

Seswavlaze: mas esaWiroeba sistematizire­

buli monacemebis minimaluri moculoba 

mmarTvelobiTi gadawyvetilebebis misaRe­

bad;rac ufro metad cdilobs xelmZRvane­

li ganaxorcielos Tavis daqvemdebarebaSi 

myof TanamSromelTa qmedebaTa kontro­
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li,  miT ufro SeTanxmebuli unda iyos maTi 

muSaobis Sedegebis dagegmva da miznebi. 

kontrolisTvis arasakmarisia maTi faqti­

uri qmedebebis Sesaxeb informaciis uku­

kavSiri, Sida mmarTvelobiTi angariSgeba  

unda asaxavdes mosalodneli Sedegebisgan 

gadaxras; konkurentul biznes ­ garemoSi 

kompaniis warmatebuli funqcionirebisT­

vis Tanamedrove pirobebSi kompaniis me­

nejmenti unda mkafiod adevnebdes Tvals 

urTierTkavSirs mmarTvelobiT aRricxvas 

(rogorc mmarTvelobiTi gadawyvetile­

bebis miRebis informaciuli da analitiku­

ri baza), strategiul dagegmvas (rogorc 

kompaniis funqcionirebis safuZveli) da 

biujetirebas Soris (rogorc kompaniis 

moRvaweobis finansuri dagegmva).

amJamad bevr samamulo (samSoblo) kom­

paniis winaSe dgas ZiriTadi fondebis ganax­

lebis problema. saxsrebis nawilis mimarT­

va investirebaze da brunvis kapitalidan 

maTi gamoyofa ayenebs amocanas moxdes maTi 

gaxarjvis mkacri kontroli. mmarTvelo­

biTi aRricxvis sistema saSualebas iZleva 

ganxorcieldes maTi dagegmva, operatiuli 

aRricxva da sainvesticio moRvaweobisTvis 

kompaniis mier ganxorcielebuli xarjebis 

kontroli.

rac ufro nakleb informacias flobs xe­

lmZRvaneli, miT naklebia misi rwmena saku­

Tari Zalebisa, miT metad Relavs igi, raTa 

miaRwios ufro srul kontrols didi Zal­

isxmevis xarjze.

mraval organizaciaSi mmarTvelobiTi 

aRricxvis danergvis gamocdileba mowmobs, 

rom mocemuli informaciis misaRebad saW­

iroa sistemuri midgoma. ukukavSiris in­

formaciaze organizebis sistemuri midgo­

ma varaudobs minimum sam sistemur bloks: 

mmarTvelobiTi aRricxvis angariSebi, 

firmis Sida angariSgeba, dokumentbrunvis 

gegma. buRalterebma, romlebic adgenen 

Sida mmarTvelobiT aRricxvas, unda icod­

nen amis Sesaxeb da unda esmodeT maT mimarT 

mmarTvelobiTi personalis mxridan arse­

buli moTxovnebi [1].

dagegmvis procesSi, buRalteri anal­

itikosi monawileobas Rebulobs perspeq­

tiuli gegmebis SemuSavebaSi, sxvadasxva 

sakiTxebze gadawyvetilebebis miRebisT­

vis informaciis miwodebis gziT: ra saxis 

produqcia gaiyidos; romel bazrebze, ra 

fasad, da aseve kapitaldabandebis wina­

dadebebis SefasebisaTvis. xarjTaRricxvis 

Sedgenisas, buRalteri analitikosi Ta­

maSobs erT erT mTavar rols, mcirevadiani 

gegmebis momzadebis mxvriv da pasuxismge­

belia Semdegi monacemebis Camoyalibebaze: 

gavlili periodis  Sedegebi, romlebic Ses­

aZlebelia saWiro iyos monacemebis prog­

nozirebisTvis. is adgens xarjTaRricxvis 

Sedgenis proceduras da samuSaos grafiks, 

axorcielebs organizaciis yvela qvedanay­

ofis mier mcirevadiani gegmebis SemuSave­

bis koordinirebas  da Tvalyurs adevnebs 

imas, rom es gegmebi iyos mWirdod urTierT­

dakavSirebuli. Semdgom, is am gegmebs aer­

Tianebs  mTeli organizaciis erTian finans­

ur xarjTaRricxvaSi, romelsac gadascems 

zemdgom xelmZRvanelobas dasadastureb­

lad. 

buRalteri analitikosi pasuxismgebe­

lia xelmZRvanelobis winaSe mowodebuli an­

gariSebis xarisxze da maT analitikur gaT­

vlebze. mis mier mowodebuli angariSgebis 

xarisxze damokidebulia xelmZRvanelobis 

mier SemdgomSi miRebuli gadawyvetilebe­

bi, amitomac buRalterebis StatSi aucile­

belia iseTi TanamSromlis yola, romelic 

SesZlebs SeaTavsos Tavisi damoukidebloba 

da msjelobebis obieqturoba survilTan, 

daexmaros menejerebs maTi mmarTvelobiTi 

moRvaweobis efeqturobis zrdaSi.

samwuxarod, saqarTvelos sameurneo 

praqtikaSi ar arsebobs buRalter­mene­

jeris, buRalter­analitikosis profesia, 

Tumca maTi arsebobis saWiroebis gaxda re­

aluri. mmarTvelobiTi aRricxvis SedgenaSi 

damatebiT daxmarebas warmoadgens aRricx­

vis procesis avtomatizacia. realur mo­

nacemebTa samuSao moiTxovs specializire­

buli saSualebebis gamoyenebas, iseTebs ro­

goric ukve aris programuli produqtebis 

bazarze.

 mmarTvelobiTi aRricxvis Camoyal­

ibebis ZiriTad problemas warmoadgens 
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misi gamoyenebis saWiroebis gauazreblo­

ba xelmZRvanelebis mxridan, am dros ki 

arsebobs profesional buRalter­anali­

tikosta saerTaSoriso organizacia, rome­

lic aerTianebs mmarTvelobiTi aRricxvis 

specialistebs (ОМА). mis amocanebSi Sedis 

mmarTvelobiTi aRricxvis meTodikebisa da 

Teoriis ganviTareba, am profesiis eTikis 

kodeqsis SemuSaveba. am kodeqss SeuZlia 

gaxdes kvalificiuri moTxovnebis safuZ­

veli, axali profesiis Camoyalibebisas da 

misi Tanamedrove specialobebis CamonaT­

valSi Seyvanisas.

Tanamedrove mmarTvelobiTi aRricxvis 

organizeba dRes SesaZlebelia inaxos msxvi­

li sawarmoebisa da organizaciebis magali­

Tze. aseTi sawarmoebisa da organizaciebis 

saorganizacio struqturis daTvaliere­

biT, Cans, rom aRricxva maTSi mimdinareobs 

gancalkevebulad: finansuri da sagadasaxa­

do — centralizebul buRalteriaSi, 

mmarTvelobiTi — finansuri direqtoris 

samsaxurSi.

bolo aTwleulebSi gaCnda tendencia 

msxvili sawarmoebis struqturis warmoe­

bisa ara tradiciuli funqcionaluri prin­

cipiT (marketingi, finansebi, momarageba, 

warmoeba, gatvirTva), aramed produqciis 

xazebis mixedviT, romelTagan TiToeuli 

ikribeba jgufebSi gansazRvruli tipis 

produqtebis warmoebis an momsaxurebis 

irgvliv da moicavs aucilebel funqcio­

nalur jgufebs. am tendencia mmmarTvelo­

biT aRricxvaSi Semoitana axali gageba „bi­

znesis segmenti“, rogorc sawarmos nawili, 

romelic muSaobs gare momxmarebelze an 

warmoadgens damoukidebel struqturul 

qvedanayofs.sawarmosgan aseT qvedanayofs 

SeiZleba gamoeyos aqtivebi da ZiriTad da 

sxva saqmianobasTan dakavSirebuli opera­

ciebis Sedegebi.

konkurentul biznes ­ garemoSi kompani­

is warmatebuli funqcionirebisTvis Ta­

namedrove pirobebSi kompaniis menejmenti 

unda mkafiod adevnebdes Tvals urTierT­

kavSirs mmarTvelobiT aRricxvas (rogorc 

mmarTvelobiTi gadawyvetilebebis miRe­

bis informaciuli da analitikuri baza), 

strategiul dagegmvas (rogorc kompaniis 

funqcionirebis safuZveli) da biujetire­

bas Soris (rogorc kompaniis moRvaweobis 

finansuri dagegmva).

 mmarTvelobiTi aRricxvis organizebis 

sakadro uzrunvelyofis mizniT, sawar­

moebSi tardeba qvedanayofebis ekonomiku­

ri samsaxurebis restruqturizacia. yvela 

ekonomisti erTiandeba gegmiur­ekonomiur 

ganyofilebebSi. aseTma gaerTianebam miiq­

cia xelmZRvanelebis yuradReba miiRon 

monawileoba dagegmvisa da kontrolis pro­

cesSi, rogorc finansuri pasuxismgeblo­

bis centri. vinaidan manamde mTeli samuSao 

awveboda ekonomistebis mxrebs, xSirad xe­

lmZRvaneli arc ki Cawvdomila warmoqmnil 

problemebSi. axla ki ekonomisti awvdis mas 

monacemebs finansuri pasuxismgeblobis 

centris biujetis Sesrulebaze, xolo Tvi­

Ton xelmZRvaneli iRebs gadawyvetilebas 

[4].

pasuxismgeblobis centrebis SeqmnisTvis 

aucilebeli pirobebi SeiZleba moiniSnos­

Semdeg mimarTulebebSi: 

1) centrebisgan, romlebzec gadace­

mulia saerTo pasuxismgeblobis naw­

ili danaxarjebis, Semosavlebis an 

mogebis mxvriv, erTobliobis Camoy­

alibeba, pasuxismgeblobis centre­

bis ierarqiuli sistemis Camoyal­

ibebisTvis, rom yoveli qveda done 

(centri) angariSgebaSi iyos Sesabamis 

zeda centrTan;

2) pasuxismgeblobis wris gansazRvra. 

igi ar unda imeorebdes  kompaniis 

(sawarmos), marTvis funqcionalur 

struqturas, romelic arsebobs sxva 

miznebisaTvis; misis gamoyeneba Sesa­

Zlebelia mxolod nawilobrivad, iq 

sadac es aris mizanSewonili.

mmarTvelobiTi aRricxvis organizebaSi 

dagrovebuli gamocdilebis gamoyenebiT, 

Tanamedrove sawarmoebsa da organizaciebs 

esaWiroeba:gaamyaros aRricxvis politi­

kaSi da gamoyos calkeul ganayofSi «aR­

ricxvis politika mmarTvelobiTi aRricx­

vis miznebisTvis»; gamoiyenos angariSe­
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bis gankerZoebuli sistemis organizebis 

SesaZlebloba angariSebis erTiani gegmis 

farglebSi mmarTvelobiTi arricxvis warm­

arTvisTvis;sawarmos, organizaciis StatSi 

momuSave buRalterebs mieniWos buRal­

ter­analitikosis funqciebi; buRaltru­

li samsaxuris organizaciul struqturaSi 

gamoiyos mmarTvelobiTi aRricxvis ganyo­

fileba.

amrigad, Tanamedrove pirobebSi mmarT­

velobiTi aRricxva warmoadgens kompani­

is erTerT strategiul resurss. igi war­

moadgens strategiuli marTvis safuZvels, 

vinaidan warmoadgens sainformacio da 

analitikur bazas strategiuli mmarTve­

lobiTi gadawyvetilebebis misaRebad da 

uzrunvelyofs  kompaniis funqcionirebas  

konkurentul biznes­garemoSi. 
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anotacia

saqarTveloSi sabazro urTierTobebis gan­

viTarebasTan erTad warmoiSva sawarmos saqmi­

anobisaTvis xelSemwyobi da kontrolis axali 

formis institutis Camoyalibebis aucileblo­

ba, romelic radikalurad gansxvavebuli iqne­

boda adre arsebuli sarevizio kontrolis 

organizaciul­meTodologiuri, samarTle­

briv­sakanonmdeblo principebisagan da mbrZane­

blur­administraciuli periodis samarTle­

brivi bazisagan.

saqarTveloSi auditoruli saqmianoba da 

auditoris profesia Tavis Tanamedrove saxiT 

SedarebiT cota xnis winaT gamoCnda da ekono­

mikuri gardaqmnebis procesSi sul ufro farTo 

gavrceleba hpova.  

statiaSi ganisazRvrulia, Tu raSi ga­

moixateba auditis, rogorc saqmianobis saxis 

aucilebloba, aRniSnuli problemis istoriuli 

aspeqtebis gaTvaliswinebiT da aseve daxasiaT­

ebulia  auditisa da auditoruli saqmianobis 

calkeuli saxeebi.

sakvanZo sityvebi: auditi, auditori, audi­

toruli saqmianoba,  Siga da gare auditi, buRal­

truli aRricxva, saaqcio sazogadoeba.

ANNOTATION

With the development of market relations in Georgia 

there appeared a necessity of creation a new institute 

for supporting and controlling enterprise activities which 

could be totally different from the organizational-meth-

odological, legal-legislative principles and legal base of 

dictatorial-administrative period. 

Auditor’s activity and Auditor’s profession in Georgia 

with its modern face has appeared short time ago and 

has widely developed in the terms of economic trans-

formations.

In the work it is identified where is the necessity of 

audit as an activity type, foreseeing historical aspects of 

the mentioned issue and there are characterized certain 

types of audit and audit activities as well.  

Key words: Audit, Auditor, Audit Activity, Inside and 

Outside Audit, Accounting Report, Joint Stock Compa-

ny. 

Sesavali 

auditi warmoadgens mravalaspeqtian, 

sakmaod mkacrad reglamentirebul same­

warmeo saqmianobas. msoflio praqtikaSi is 

ukve mravali welia gamoiyeneba sameurneo 

saqmianobis yvela sferoSi. auditis roli 

ganviTarebul qveynebSi mniSvnelovania, 

xolo auditoris mosazreba ­ avtoritetu­

li. 

saqarTvelos ekonomikis sabazro urT­

ierTobaze gadasvlas mohyva sakuTrebis 

formebis axali organizaciuli struq­

turebis (erToblivi sawarmoebis, saaqcio 

an SezRuduli pasuxmgeblobis sazoga­

doebebis, mcire sawarmoebis, glexuri 

meurneobebis) mravalferovneba. sabazro  

ekonomikisaTvis saWiro sakanonmdeblo ba­

zis uqonlobis da sxvadasxva subieqturi 

Tu obieqturi mizezebis gamo ekonomikuri 

reformebis sawyis etapze mTlianad moiS­

ala qveynis safinanso sistema, xolo masze 

kontrolis institutebi gaaqtiurebis na­

cvlad sruliad umoqmedo gaxda [1. gv. 18].

kontrolis funqciebis ugulebelyofas, 

auditis arsi da misi ganxorcielebis 

obieqturi aucilebloba
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mis dakninebas xeli Seuwyo rogorc misi mniS­

vnelobis saTanado Seufaseblobam saxel­

mwifos funqcionirebaSi, ise demokratiis 

principebis arasworad gagebam, ris gamoc 

reformebis sawyis etapze kontroli da re­

vizia gamocxadda gegmiani ekonomikis nega­

tiur gadmonaSTad, aRebuli iqna kursi ara 

am sferos saqmianobis liberalizaciaze da 

sabazro ekonomikis pirobebiT gaTvalis­

winebul Sesabamis CarCoebSi moyvanaze, ar­

amed mis gauqmebaze, radgan miaCndaT, rom 

kontrolis sistema ZiriTadad efuZneboda 

gegmiani ekonomikis moTxovnebs da sabazro 

ekonomikisaTvis SeuTavsebeli iyo. 

niSandoblivia, rom sabazro urTierTo­

bebis ganviTarebam ganapiroba drois mcire 

monakveTSi didi raodenobis sruliad ax­

ali normatiuli da sakanonmdeblo aqtebis 

miReba, romlebic axdenen sawarmoTa (or­

ganizaciebis) saqmianobis samarTlebrivi 

sakiTxebis, buRaltruli aRricxva­an­

gariSgebis, dabegvris, produqciis TviTRi­

rebulebis regulirebas. amavdroulad, ua­

mravi cvlilebebi da damatebebi gamocemul 

normatiul dokumentebSi xSir SemTxvevaSi 

ver moicavdnen moqmedi normatiuli infor­

maciis mTel banks. 

yovelive zemoaRniSnulTan dakavSire­

biT, warmoiSva sawarmos saqmianobisaTvis 

xelSemwyobi da kontrolis axali formis 

institutis Camoyalibebis aucileblo­

ba, romelic radikalurad gansxvavebuli 

iqneboda adre arsebuli sarevizio kon­

trolis organizaciul­meTodologiuri, 

samarTlebriv­sakanonmdeblo principebi­

sagan da mbrZaneblur­administraciuli 

periodis samarTlebrivi bazisagan. aseTi 

institutis saqmianobis ZiriTadi amocane­

bi unda gansaRvruliyo: konsultaciebiT, 

(direqtivebiT) rogorc organizaciis, ise 

sabuRaltro aRricxvis warmoebis wesebis 

mowesrigebiT da gaumjobesebiT, finans­

uri mdgomareobis da sawarmos gadaxdis­

unarianobis gasaumjobeseblad saTanado 

rekomendaciebis SedgeniT, gadasaxadebis 

gaangariSebis sisworis dadgeniT, samarT­

lebriv sakiTxebze daxmarebis gaweviT, 

TaRliTobis da Secdomebis gamovleniT, 

maTi aRsakveTi RonisZiebebis dasaxviT da 

maTi konkretuli komerciuli saqmianobis 

amaRlebiT. aseTi instituti unda yofili­

yo sayovelTaod aRiarebuli arasaxelmwi­

foebrivi kontrolis erTerTi saxeoba da 

cxovrebis praqtikiT aprobirebuli, anu 

analogi imisa, rasac farTod iyeneben saba­

zro urTierTobebis pirobebSi. garda amisa, 

am institutis Camoyalibebas xeli unda See­

wyo da qveynis mier aRebuli kursis, ekono­

mikuri procesebis marTvaSi saxelmwifos 

CarTvis TandaTanobiT SemcirebisaTvis 

[4.gv. 23].

saxelmwifosa da sazogadoebis mier aseT 

institutad damoukidebeli auditoru­

li saqmianoba aris aRebuli. faqtobrivad, 

auditis aRmoceneba ekonomikuri gar­

daqmnebis logikidan gamomdinareobda da 

efuZneboda moTxovnisa da ganacxadis fun­

damentur urTierTobas. 

saqarTveloSi auditoruli saqmianoba 

da auditoris profesia Tavis Tanamedrove 

saxiT SedarebiT cota xnis winaT gamoCnda 

da ekonomikuri gardaqmnebis procesSi sul 

ufro farTo gavrceleba hpova.  

Temis aqtualoba

saqarTveloSi finansuri institucio­

nalizmis Camoyalibebis erT­erTi pri­

oritetuli mimarTulebaa auditoruli 

saqmianoba da misi regulirebis sakiTxebi; 

anu saWiroa qveyanaSi Camoyalibdes ise­

Ti safinanso sistema, romelic meti efeq­

tianobiT Seuwyobs xels samewarmeo subi­

eqtebisa da sagadasaxado­fiskaluri poli­

tikis gamarTul saqmianobas. auditoruli 

saqmianoba sabazro ekonomikis mniSvnelo­

vani elementia da marTvis damoukidebel 

funqciad gvevlineba. kontrolis meSveo­

biT xorcieldeba sameurneo subieqtis or­

ganizaciuli da meToduri uzrunvelyofa, 

agreTve masTan dakavSirebuli mmarTve­

lobiTi gadawyvetilebis miReba. central­

izebulad marTvadi ekonomikis pirobeb­

Si ar arsebobda moTxovna damoukidebel 

auditorul kontrolze da kontrolis 

funqcias saxelmwifo organoebi axor­

cielebdnen. sabazro konomikaze gadasv­

lis Semdgom sakmaod SeizRuda saxelmwifo 
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organoebis Careva sameurneo subieqtebis 

safinanso­sameurneo saqmianobaSi, magram 

saxelmwifosa da mewarmeTa interesebidan 

gamomdinare moTxovna kontrolze darCa 

da sadReisodac grZeldeba. aqedan gamom­

dinare saqarTvelos dRevandel realobaSi 

auditis  da  auditoruli saqmianobis arsis 

dazustebisa  da misi regulirebis sakiTxe­

bi erTob aqtualuria.

kvlevis mizani

sakvlevi Temis mizania auditisa da audi­

toruli saqmianobis arsis Teoriuli safuZ­

vlebis ganxilva. auditisa da auditoruli 

saqmianobis arsi mravalaspeqtiani movle­

naa. is SeiZleba ganxiluli iqnas sxvadasx­

va sruliad gansxvavebuli poziciebidan.

kvlevis miznidan gamomdinare, s gansaz­

Rvrulia Semdegi amocanebi:

­ ganisazRvros, raSi gamoixateba au­

ditis, rogorc saqmianobis saxis 

aucilebloba, aRniSnuli problemis 

istoriuli aspeqtebis gaTvalis­

winebiT;

­ daxasiaTebuli iqnas auditisa da au­

ditoruli saqmianobis calkeuli 

saxeebi.

audits didi xnis istoria aqvs. pirveli 

damoukidebeli auditorebi gamoCndenen 

jer kidev XIX saukunis dasawyisSi evropis 

aqcionerul kompaniebSi. 

auditis warmoSoba dakavSirebulia imaT 

interesebTan, romlebic uSualod arian 

dakavebulebi sawarmos marTvasTan (admin­

istracia, menejerebi) da maTi, romlebic 

arian am saqmianobis damfinanseblebi, (me­

sakuTreebi, aqcionerebi, investorebi). 

es ukanasknelni ver eyrdnobian im finans­

ur informacias, romelic warudgines 

mmarTvelebma da sawarmos buRalterebma. 

garkveuli nawili sawarmoebis gakotrebisa, 

romelic administraciis mxridan motyu­

ebis mcdelobiT iqna ganxorcielebuli 

sawarmoebSi arsebiTad gazarda finansuri 

dabandebis  riski. aqcionerebs surdaT yo­

filiyvnen darwmunebulebi imaSi, rom maT 

ar moatyuebdnen da aRricxva, romelsac ad­

ministracia warmoadgens sruliad asaxavs 

sawarmoSi arsebul finansur mdgomareobas. 

finansuri informaciis sinamdvilisa da 

aRricxvianobis dasadgenad specialurad 

iwvevdnen xalxs – auditorebs, romelTa mo­

sazreba aqcionerebis azriT SesaZlebeli 

iyo daejerebinaT. mTavari moTxovna, rac 

auditors moeTxoveboda, iyo misi umwikvlo 

patiosneba da damoukidebloba [3.gv.38]. 

auditis istoriul qveynad iTvleba didi 

britaneTi, sadac 1844 wels gamovida kanon­

Ta krebuli kompaniebis Sesaxeb, romelTa 

Tanaxmadac, saaqcio kompaniebis mmarTvele­

bi valdebulebi iyvnen weliwadSi ara um­

cires erTxel moewviaT specialurad adami­

ani buRaltruli aRricxvis Sesamowmeblad 

da aqcionerTaTvis angariSis Casabareblad. 

ruseTSi ki auditis wodeba SemoRebul 

iqna petre I. –is dros. auditoris Tanamde­

boba moicavda ramdenime saqmiswarmoebas, 

mdivnobas da prokurorobas. auditorebs 

ruseTSi uwodebdnen msajul buRaltrebs. 

msoflio ekonomikurma krizisma 1929­

1933 w.w. gaaZliera moTxovna buRalter­au­

ditoris momsaxurebaze. im dros mkveTrad 

gamkacrda moTxovna auditorul Semowme­

baze, igi gaxda aucilebeli da bazarze izr­

deboda moTxovnileba aseT momsaxurebaze. 

krizisis damTavrebis Semdeg praqtikulad 

yvela qveyana iwyebs aucilebel moTxovnas 

finansuri informaciisa, romelic Seicavs 

wliur sabuRaltro angariSgebas da mis Sem­

dgom gamoqveynebas sajarod. yovelive es ki 

unda yofiliyo auditoris mier damowmebu­

li. ase rom, auditi gaxda mZlavri iaraRi 

finansuri maqinaciebis winaaRmdeg [2.gv.375]. 

did britaneTSi auditorebad iwodebi­

an nebismieri specialistebi, romlebsac 

xeli miuwvdebaT finansuri informaciis 

kontrolTan, maT Soris saxelmwifo or­

ganoebSi momuSaveebsac. safrangeTSi ki 

damoukidebeli finansuri kontroliT da­

kavebulebi aris ori profesiosionaluri 

organizacia – buRalter­eqspertebi, ro­

melTa kompetenciaSi Sedis uSualod bu­

Raltruli aRricxva, aRricxvianobis mow­

esrigeba, konsultaciebis gaweva am dargSi. 

xolo meore aRricxvis komisrebi (srulu­

flebiani wevrebi), romelTa kompetenciaSi 
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Sedis kontrolis uzrunvelyofa finansuri 

aRricxvianobis SesabamisobasTan. aSS­Si ki  

finansuri aRricxvianobis Sesabamisobas­

Tan kontrols axorcielebs diplomirebu­

li sazogadoebrivi buRalteri da amerikis 

buRalterTa asociacia [6.gv.79].     

auditis Catarebis aucilebloba da au­

ditorul momsaxurebaze moTxovna war­

moiSva imis gamo, rom   araobieqturi in­

formaciis miwodebisas misi Semadgenlebis 

mier (administraciis, menejerebis), roca 

warmoiSveba usiamovneba maTi informaciis 

momxmareblebTan (mesakuTreebTan, aqcio­

nerebTan, investorebTan, kreditorebTan).

auditisa da auditoruli saqmianobis   

mravali gansazRvreba arsebobs  erT­er­

Ti maT Soris gamomdinareobs oficialu­

ri normatiuli dokumentebidan, rogorc 

saerTaSoriso, ise adgilobrivi kanonmde­

blobebidan, meore gansazRvrebas ki iZleva 

auditis sferoSi momuSave specialistebi. „ 

auditis ZiriTadi koncefciebis debuleba­

Si“, romelic 1973 wels gamoaqveyna amerikis 

buRalterTa asociaciis (AAA) auditis Zir­

iTad koncefciaTa kometetma, mocemulia 

auditis aseTi ganmarteba: „auditi ewodeba 

ekonomikur qmedebaTa da movlenaTa Ses­

axeb arsebuli cnobebis obieqturi Sekre­

bisa da Sefasebis sistematur process, im 

mizniT, rom ganisazRvros dadgenil kri­

teriumebTan am mtkicebebis Sesabamisobis 

xarisxi da Semowmebis Sedegebi gadaeces 

dainteresebul pirebs“. 

makroekonomikur doneze auditi iTvle­

ba sabazro infrastruqturis elementad, 

romlis funqcionirebas gansazRvravs Sem­

degi garemoebebi [5.gv.79]: 

1. buRaltruli aRricxva gamoiyeneba 

gadawyvetilebis misaRebad, rom­

liTac dainteresebuli arian misi 

momxmareblebi, maT Soris xelmZRvan­

eloba ekonomikuri subieqtis monaw­

ileebi da mflobelebi, realuri da 

potenciuri investorebi, damkveTebi 

da momuSaveebi, saxelmwifo organoe­

bi da zogadad sazogadoeba; 

2.  buRaltruli aRricxva rigi faqto­

rebis gamo SeiZleba araswori iyos. 

kerZod, ki Sesafasebeli maCveneb­

lebis gamoyenebiT da sameurneo sa­

qmi anobis aRmricxveli faqtebis ara­

erTgvarovani interpretaciis Sesa­

ZleblobiT. 

auditorsa da klients Soris arsebuli 

urTierTobebidan gamomdinare ganasxvave­

ben gare da Sida audits.

gare auditSi gaigeba sameurneo subieq­

tis mier gamoqveynebuli finansuri angariS­

gebis damoukidebeli eqspertiza da anal­

izi misi sandoobisa  da kanonmdeblobas­

Tan  Sesabamisobis dadgenis mizniT, aseve 

konsultaciebis gawevisaTvis saaRricxvo, 

sagadasaxado, safinanso, saorganizacio da 

sxva kuTxiT.

Sida auditi xorcieldeba TviT sawar­

mos TanamSromlebis mier (damoukidebeli 

struqturuli qveganyofilebis an sam­

marTvelos mier) da miznad isaxavs  finans­

uri mdgomareobisa da  xarjebis wyaroebis 

Seswavlas, marTvis sistemis diagnostire­

bas, rezervebis gamovlenasa da sawarmos 

efeqtianobis amaRlebisaTvis adminis­

traciisaTvis Sesabamisi  rekomendaciebiT 

uzrunvelyofas. 

evoluciuri ganviTarebis kuTxiT ga­

nasxvaveben:

­ dadasturebiT audits. auditis aR­

niSnuli saxis, mizania Caataros Se­

mowmeba da daadasturos angariSgebis 

sabuTebis sandooba;  

­ sistemurad orientirebuli audi­

ti. aRniSnuli midgomis arsi mdgo­

mareobs  Siga kontrolis sistemis 

Se fasebis safuZvelze ganxorciele­

bul eqspertizaSi. sazRvargareTis 

qveynebSi Catarebuli auditoruli 

Se mowmebebis praqtika cxadyofs, 

rom Tu Siga kontrolis sistema efe­

qturad muSaobs, ar warmoiSveba de­

taluri Semowmebis aucilebloba, 

vinaidan auditors SeuZlia endos 

(ndobis ama Tu im xarisxiT) Siga kon­

trolis sistemas arsebuli naklo­

vanebebis aRmoCenisa da aRmofxvris 

saqmeSi.
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kanonmdeblobis moTxovnebidan gamom­

dinare ganasxvaveben aucilebel (saval­

debulo) da iniciatur audits:

aucilebeli (savaldebulo) auditi tar­

deba im SemTxvevebSi, romlebic oficial­

urad aris dadgenili kanonmdeblobiT, an 

saxelmwifo organoebis davalebiT. aucile­

beli (savaldebulo) auditis Catarebis 

moculoba da wesi ganisazRvreba Sesabamisi 

kanoniT „auditoruli saqmianobis Sesaxeb“.

aucilebeli (savaldebulo) auditi tar­

deba Tu:

­ organizaciis organizaciul­samarT­

lebriv formas warmoadgens  Ria 

saaqcio sazogadoeba;

­ organizacia warmoadgens sakredito 

organizacias, sadazRvevo organi­

zacias, urTierTdaxmarebis sazo­

gadoebas, sasaqonlo an safondo 

birJas, sainvesticio fonds, fonds, 

romlis Tanxebis warmoSobis wyaros 

warmoadgenen fizikuri da iuridi­

uli pirebis Semowirulobebi;

­ kanonmdeblobiT dadgenil sxva 

SemTxvevebSi. 

aucilebeli (savaldebulo) auditi tar­

deba yovelwliurad. aqedan gamomdinare, 

aucilebeli (savaldebulo) auditi war­

moadgens sabuRaltro aRricxvisa da sawar­

mos an indmewarmis finansuri (sabuRal­

tro) angariSgebis  yovelwliur aucilebel 

(savaldebulo) auditorul Semowmebas.

iniciaturi (nebayoflobiTi) auditi 

xorcieldeba ekonomikuri subieqtebis gad­

awyvetilebebis safuZvelze. iniciaturi 

(nebayoflobiTi) auditi SeiZleba ganxor­

cieldes nebismier dros da im moculobiT, 

rac iqneba dadgenili organizaciis mene­

jmentis an indmewarmis mier. auditis aR­

niSnul saxes SeiZleba mivakuTvnoT safinan­

so­samrewvelo jgufebis e.w. sakontrolo 

auditoruli Semowmebebi, romlebic tar­

deba uflebamosili organoebis iniciativi­

Ta da xarjiT. aRniSnuli Semowmebis mizans 

warmoadgens mocemuli safinanso­samrewve­

lo jgufebis saqmianobis realuri ekonomi­

kuri mdgomareobis dadgena [7.gv.35].

daskvna

auditisa da auditoruli saqmianobis  

arsis ganxilva saSualebas gvaZlevs gavake­

ToT Semdegi daskvnebi: 

auditis warmoSoba miekuTvneba buRal­

truli aRricxvis, rogorc specialuri 

mecnieruli dargis, Camoyalibebis peri­

ods. dReisaTvis auditis ganxilvisas mas 

ukavSireben saaqcio sazogadoebebis gan­

viTarebas, rodesac sakuTreba Camocile­

buli iqna xelisuflebisagan da kapitalis 

mflobelebma marTvisaTvis daiwyes spe­

cialistebis daqiraveba(menejerebi, ad­

ministratorebi). aseT pirobebSi auditma 

Tavis Tavze aiRo garkveuli socialuri da 

sazogadoebrivi funqciebi, riTac uzrun­

velyo obieqturi msjeloba saaqcio sazo­

gadoebebis mier mowodebuli angariSgebis 

monacemebis sandoobis Sesaxeb. aseTi msj­

eloba auditze sakmaod gavrcelebulia da 

srulad gansazRvravs mis arss. es mtkicde­

ba TviT auditis istoriiT, vinaidan kanon­

mdeblobis Sesabamisad auditi dafiqsirda 

mas Semdeg, rac ZalaSi Sevida korporati­

uli struqturebis saqmianobis mareglamen­

tirebeli kanonebi. 

auditis mTavari mizania uzrunvelyos 

sawarmos angariSgebis momxmareblebi rw­

meniT, rom mocemuli angariSgeba ganxilu­

lia kvalificiuri specialistebis mier 

lf misi sizuste yvelanairad dasturdeba. 

aRniSnuli iZleva imis saSualebas, rom biz­

nesis warmarTvis procesSi  sandoobis didi 

albaTobiT gamoviyenoT angariSebSi moy­

vanili informacia.

auditoruli saqmianobis warmarTvis 

ZiriTad principebs miekuTvneba; obieq­

turoba da damoukidebloba Semowmebis 

Catarebis dros; konfidecialuroba, pro­

fesionalizmi, auditoris kompetenturo­

ba da keTilsindisiereba; statistikis da 

ekonomikuri analizis meTodebis  gamoy­

eneba; auditoruli Semowmebis safuZvelze 

racionaluri gadawyvetilebis miRebis un­

ari; keTilganwyoba da loialuroba klien­

tebis mimarT; auditoris pasuxismgebloba 

mis mier mocemul daskvnebsa da rekomenda­

ciebze; Zalisxmeva auditoris profesiis 

avtoritetis amaRlebaSi.
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anotacia

statiaSi ganxilulia Tanamedrove for­

saitis arsis, warmoSobis da ganviTarebis sakvan­

Zo sakiTxebi. axsnilia forsaitis ganmartebis 

sami ZiriTadi programa: aris Tu ara forsaiti 

axali movlena samecniero – teqnikur progno­

zirebaSi; ramdenad SesaZlebelia forsaitis 

pozicionireba strategiul dagegmvaSi; ga­

moiyeneba Tu ara forsaitis meTodologia re­

gionalur doneze; SromaSi mocemulia agreTve 

forsairtis Camoyalibebis etapebi; gavlebulia 

paralelebi prognozirebisa da forsaits So­

ris da dasabuTebulia, rom forsaitis monaw­

ileni realur SesaZleblobebs qmnian ara marto 

prognozirebisaTvis, aramed ixilaven momavlis 

SesaZlo alternativebs da SeimuSaveben  strat­

egiebs ufro perspeqtiuli proeqtebis gansax­

orcieleblad. aqve Seswavlilia forsaitis 

meTodologiuri sakiTxebi, kerZod normati­

uli da eqsploratiuli midgomebi, forsait­

isTvis gamoyenebuli meTodebis farTo speqtri: 

kreatiuloba, eqspertiza da prognozireba, ana­

lizi, urTierTqmedeba, delfi – gamokiTxvisa da 

xarisxian informaciaze dafuZnebuli meTodebi.

sakvanZo sityvebi: forsaiti, delfis meTo­

di, winaswari ganWvreta, strategiuli marTva, 

normatiuli prognozireba, eqsploratiuli 

midgoma, kreatiuli.

ABSTRACT

The article discusses key issues of the origin , de-

velopment and essence of modern foresight. There is 

explained three main program of foresight. In scientific 

–technical programming is the foresight a new event or 

not, how is it possible to positioning the foresight in strate-

gic planning , is its methodology used at regional level or 

not, in the paper there are also given the stages of forma-

tion of foresight, the parallelization is given between fore-

cast and foresight and it is justified that the participants 

of foresight create real possibilities not only for forecast, 

also they discuss the future possible alternatives and de-

velop strategies to implement more  promising projects. 

Methodological issues of foresight are also studied , in 

particular, normative and exploratory approaches, a wide 

range of methods used for foresight: Creativity, Expertise 

and Forecast, Analysis, Interaction –Delphi – Methods of 

Survey establishment on quality information.

Key Words: Foresight, Delphi Method, Strategic 

Management, Normative Forecast, Explanatory Ap-

proach, Creative.

1.Sesavali

ekonomikis  ganviTarebis msoflio ga­

mocdilebam udaod daadastura, rom bizne­

sis sxvadasxva sferoSi sameurneo saqmiano­

bis subieqtebis efeqtiani da mdgradi gan­

viTareba,  miiRweva inovaciebis masStaburi 

gamoyenebis xarjze. Tanamedrove pirobebSi 

sxvadasxva dargis  sawarmoebi funqcionire­

ben metad rTul, ganusazRvrel, socialur 

– ekonomikuri garemos dinamiurad cvale­

bad sivrceSi. swored inovaciebi uzrunve­

lyofen  bazarze upiratesi, strategiuli  

konkurentunariani  mdgomareobis miRwevas.

dRes qveynis Tanamedrove socialur – 

ekonomikuri ganviTarebis ZiriTadi amoca­

naa misi inovaciur traeqtoriaze gasvla, 

teqnologiuri forsaitis Teoriuli aspeqtebi

lamara qoqiauri,

ekonomikur mecnierebaTaA doqtori,

profesori. saqarTvelos ekonomikis

mecnierebaTa akademiis akademikosi.

ekonomikuri kvlevebis erovnuli institutis 

wamyvani mecnier­TanamSromeli
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soxumis saxelmwifo universitetis magistri
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postindustriuli informaciuli epoqi­

saTvis damaxasiaTebeli ekonomikuri zrdis 

principulad axali faqtorebis maqsimalu­

rad gamoyeneba. Ees amocana Zalze mniSvnelo­

vania Tanemdrove saqarTvelosaTvis. qvey­

nis ekonomikis  inovaciur gzaze gadasvlis 

aucilebloba moiTxovs inovaciuri saqmia­

nobis mZlavr aqtivizacias, swored inovaci­

uri sferos wina planze wamoweva, misi axali 

mimarTlebebis ganviTarebis safuZvelze 

gaxdeba SesaZlebeli saqarTvelos didi da 

tradiciulad mzardi CamorCenis daZleva 

(meurneobriobis sxvadasxva sferoSi msof­

lios maRalganviTarebul qveynebTan Se­

darebiT).

Eefeqtiani inovaciuri politikis gasa­

tareblad saWirod  migvaCnia warmoebis da 

inovaciebis marTvis, dagegmvis da prog­

nozirebis axali  meqanizmebis formire­

bis aucilebloba; qveynis sasurveli ino­

vaciuri  strategiuli ganviTarebis e.w. 

`daproeqteba‘‘, sivrcobrivi prognozire­

bis safuZvelze (tendenciebis Sefaseba, 

dominanturi trendebis gamovlena, tren­

debis Secvlis ganmapirobebeli faqtore­

bis gamovlena da a. S.) cxadia, aRniSnuli 

regularuli sistemis Seqmnis safuZvelze 

mniSvnelovania momavlidan SesaZlo ganvi­

Tarebis scenarebis safuZvelze samoqmedo 

gegmis SemuSaveba.

zemoTaRniSnuli problemebi saqarTve­

loSi ekonomikur literaturaSi naklebad 

Seswavlilia. Cven miznadD davisaxeT  SromaSi 

Segveswavla teqnologiuri forsaitis kv­

levis  msoflio gamocdileba, misi arsi, mi­

zani da amocanebi; garda amisa, moviZieT ma­

salebi forsaitis da momavlis  ganWvretis  

principuli maxasiaTeblebis da etapebis, 

forsaitis sxvadasxva meTodebis kombinaci­

is, forsaitis gamoyenebis sferoebis Sesaxeb.

2. Seswavlis done

Qqveynis samecniero – teqnikuri sferos 

ganviTarebis prognozis Sedgena, teqnolo­

giuri forsaitis Seswavla gansazRvrul 

logikur Tanmimdevrobas moiTxovs. Eekono­

mikur literaturaSi  samecniero – te­

qnologiuri forsaitis Sesaxeb  ZiriTadadD 

gamoviyeneT  venis (ЮНИДО) da briuselis 

­ EC biurokratia masalebi, agreTve lisab­

onis (2000 w) strategia.

agreTve gamoviyeneT evropis ganviTare­

buli qveynebis – avstriis, belgiis, bulga­

reTis, fineTis, germaniis, italiis, espane­

Tis, didi britaneTis da a. S. forsaitis 

ganviTarebis organizaciebis saqmianobis 

Sesaxeb arsebuli masalebi.

statiaze muSaobisas daveyrdeniT agre­

Tve e. kastros., d. barkeris., p. garuCis, h. 

linstonis,  o. saritasis, m. oneris., naS­

romebs forsaitis Sesaxeb.

3. ZiriTadi nawili

msoflios wamyvani saxelmwifoebi ibrZ­

vian teqnologiuri liderobisaTvis da Ta­

vianTi inovaciuri sistemebis efeqtiano­

bis amaRlebisaTvis. amasTan arc erTi qvey­

anas, aSS­sa da iaponiis CaTvliT. romlebic 

yovelwliurad asobiT milion dolars xar­

javen mecnierebis ganviTarebisaTvis, ver 

axerxebs dReisaTvis ganaxorcielon srul­

masStabiani kvlevebi mecnierebis yvela 

dargis mimarTulebiT, ramdenadac axalis 

codnis mimReba moiTxovs uzarmazar xar­

jebs mowyobilobisaTvis da specialistebis 

momzadebisaTvis. am pirobebSi maT iswavles 

efeqtianad gansazRvron TavianTi samecnie­

ro­teqnologiuri da inovaciuri ganvi­

Tarebis prioritetebi da amavdroulad 

SeinarCunon lideris poziciebi mecniere­

bis SedarebiT perspeqtiul sferoebSi.

sityva, termini forsaiti ­ foresight - in­

glisuria da niSnavs `xedvas momavalSi~. 

yvelaze farTo gagebiT forsaiti aris gaT­

valiswinebis, winaswarganWvretis sistema. 

yvelaze metad gavrcelebuli da citire­

bulia amerikeli eqspertis b. martinis mier 

SemoTavazebuli forsaitis ganmarteba, 

romelic yuradRebis aqcentirebas axdens 

forsaitis prognozul mxareze, mis mi­

zandasaxulobaze gamoavlinos ganviTare­

bis strategiulad da socialurad mniS­

vnelovani zonebi. amave dros es srulad ar 

asaxavs forsaitis yvela SesaZleblobasa da 

mis socialur­humanur saxes (forsaiti _ 

sistemuri mcdeloba SevixedoT mecniere­

bis, teqnologiebis, ekonomikisa da sazo­

gadoebis grZelvadian perspeqtivaSi, moma­
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valSi strategiuli kvlevebisa da msgavsi 

teqnologiebis zonebis identifikaciis 

mizniT, romlebic yvelaze didi da masStab­

uri ekonomikuri da socialuri sargeb­

lis miRebis imeds iZleva~ (Unido Technolo-

gy Foresinghtgv Manual. 2005.). cxadia, erTi 

ganmarteba ver moicavs forsaitis yvela 

mxares, ramdenadac warmodgenili statiis 

mizania am cnebis Sinaarsis Teoriuli da­

muSaveba regionaluri forsaitis mizniT. 

statiaSi Cveni mizania SevexoT problemis 

sam ZiriTad mimarTulebas: 1) aris Tu ara 

forsaiti axali movlena samecniero­te­

qnikur prognozirebasTan mimarTebaSi, ro­

melsac adgili aqvs erovnul ekonomikaSi 

(am SemTxvevaSi, saqarTveloSi); 2) rogor 

SeiZleba forsaiti pozicionirebuli iqnas 

strategiuli dagegmvis garemoSi, anu ufro 

farTod, regionis strategiul marTvaSi, 

da mesame: gamoyenebulia Tu ara forsaitis 

meTodologia regionul doneze.

pirvel sakiTxTan mimarTebaSi arsebobs 

ori Tvalsazrisi, erTi _ is, rom for­

saiti aRmocenda jer kidev 1950­ian wleb­

Si kompania `rend korporeiSenSi 1, romel­

mac SeimuSava delfis meTodi da gamoiyena 

igi prognozirebis miznebisaTvis (delfis 

meTodi iTvleba forsaitis erT­erT cen­

tralur meTodad). es aris Tvalsazrisi, 

romelic faqtiurad erTimeoresTan ai­

givebs terminebs _ forecast _ prognozi da 

foresight _ winaswari ganWvreta, romlebic 

gvxvdeba ucxour wyaroebSi da zogjer re­

producirebulia samamulo publikacieb­

Si.2” UNIDO Technology Foresight Manual Vien-

na. 2005. meore midgoma mdgomareobs imaSi, 

rom  forsaiti ganixileba,  rogorc winas­

1   delfis meTodi iTvleba forsaitis erT-

erT centralur meTodad. 
2   Technology forecasting first came to 

prominence in the late 1950 s in the United 

States deference sector and in work by 

consultats such an the RAND Cotporation. The 

latter were responsible for developing some of 

the principal fools of technology forecasting, 

such us the Delphi questionnarie surveg and 

scenario analysis. Large forecasting exercises 

ware corricd out during the 1960 s by the united 

states Navy and the United States Air Force 

wari xedvis, winaswari ganWvretis sistema. 

Camoyalibda 20­e saukunis 80­ian wlebSi. 

aq saqme ara droSi gansxvavebaSi, aramed 

gansxvavebis principSia. forsaiti es aris 

gansazRvruli meTodologia, romlis arsi 

mdgomareobs ara marto prognozirebaSi 

(rac aRiniSneba terminiT  Forecasting) moma­

vali), aramed gadawyvetilebis SeTanxmebu­

lad miRebaSi momavalTan mimarTebiT, for­

saitisaTvis SerCeul sferoSi. faqtiurad 

igi wyvets konsesusis miRwevis problemas 

momavalTan mimarTebaSi samoqalaqo sazo­

gadoebis sxvadasxva socialuri fenis in­

teresebis SeTanxmebis gziT, Tanac aqtiuri 

saqmianobis formiT. ase rom, igi xdeba ara 

marto prognozi, aramed sociohumanitaru­

li teqnologiac. aseTi erTiani  formiT, 

rogorc socio humanitaruli teqnologia,  

forsaiti  yalibdeboda mxolod gasuli 

saukunis bolos da es procesi jer kidev ar 

aris dasrulebuli.

pirvelad forsaitebi tardeboda mx­

olod samecniero­teqnikur sferoSi, ris 

gamoc mas teqnologiur forsaitsac uwo­

debdnen.  SemdgomSi Tavdacvis sferodan  

forsaitis instrumentari gadatanili iqna 

ekonomikaSi, socialur sferoSi, politika­

Si da transformirda sabazrod orientire­

bul forsaitad. masSi fasdeboda teqnolo­

giebis aRmocenebisa da danergvis social­

uri da kulturuli Sedegebi (magaliTad 

internetis gavlena saojaxo da politikur 

institutebze, Sromis organizaciaze. Ta­

namedrove pirobebSi forsaiti koncentri­

rebas axdens sxvadasxva saerTo mniSvnelo­

bis aqtualur problemebze, rogoricaa 

SimSilis, siRaribis, usafrTxoebis da a.S. 

problemebi. ganviTarebis mesame etapze ga­

dasvlisas forsaiti sul ufro metad xde­

ba elitaTa molaparakebebis teqnologia, 

konsesusis miRweva sazogadoebaSi momaval­

ze Sexedulebebis Camoyalibebis Tvalsaz­

risiT.

dReisaTvis forsaiti gamoiyeneba ro­

gorc momavlis Camoyalibebaze Sexedule­

bebis sistemuri instrumenti, romelic 

saSualebas iZleva (SesaZlebels xdis) gaT­

valiswinebuli iqnas SesaZlo cvlilebebi 

sazogadoebrivi saqmianobis yvela sferoSi: 
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mecnierebasa da teqnologiebSi, ekonomi­

kaSi, socialur da sazogadoebriv urTier­

TobebSi, kulturaSi. swored amitom, dRes 

saerTo gamoyenebadi gaxda termini `for­

saiti~, zedsarTavis `teqnologiuri~ ga­

reSe.

forsaitis Camoyalibebis etapebi spe­

cialistebis mier gagebulia sxvadasxvanai­

rad. aris magaliTad Sexeduleba imis Sesax­

eb, rom ukve iyo `srulfasovani forsait­

ebi~, romelic zustad aTi wlis winaT xor­

cieldeboda, da rom pirveli srulfasovani 

forsaiti warmoadgenda kritikuli te­

qnologiebis mdgomareobisa da perspeqtive­

bis Sefaseba, romlebic ganxorcielda 1997­

1998 wlebSi~. masSi gamoyenebuli iyo delfi 

gamokiTxvebi. SemdgomSi forsaitad Sefas­

da `mecnierebisa da teqnologiebis ganvi­

Tarebis scenaruli prognozi 2010 wlamde 

periodisaTvis~ (ix.: `forsaits ara aqvs of­

saidebi~. eleqtronuli resursi. http://new.

hse.ru/dkp). arsebiTad am poziciis variantad 

SeiZleba CaiTvalos Sexeduleba, imis Ses­

axeb, rom yofil sabWota kavSirSi 1950­ian 

wlebSi Catarebuli saprognozo samuSaoebi 

faqtiurad warmoadgendnen forsaits (jer 

kidev 1947 wels, omis Semdgomi ngrevis peri­

odSi, legendarulma mecnier­ekonomisteb­

ma, krJiJanovskim, bardinma, fersmanma da 

sxva swavlulebma SeimuSaves istoriuli 

koncefcia cimbiris sawarmoo Zalebis gan­

viTarebis Sesaxeb. maSin damuSavebuli iqna 

teritoriul­sawarmoo kompleqsebi re­

gionis etapobrivi, kompleqsuri, TviTkma­

robaze orientirebuli ganviTarebisaTvis 

yvela saxis mineralur­sanedleulo, adami­

anuri, samecniero, sawarmoo resursebis ga­

moyenebiT. dReisaTvis, swored aseTi prog­

nozireba da dagegmva, rogorc Cans, iwodeba 

forsaitad. 

cxadia, forsaitis warmoSobis aseTi 

klasifikacia SeiZleba mxolod maSin, Tu ki 

gaigivebuli iqneba terminebi forsaiti da 

prognozireba. avtoris azriT, es procesebi 

erTimeoris msgavsi, magram ara identurebia 

da gansxvavebebi SeiZleba demonstrirebu­

li iqnas, Tu ki cal­calke gavaanilizebT 

forsaitisa da prognozirebis principebs 

(ix.: cxrili 1) (analizis saxiT SeiZleba mo­

vitanoT cnebebi ­ klasterebi da terito­

rialur­sawarmoo kompleqsebi, romlebic, 

aseve, rig mecnier­ekonomistTa SromebSi 

gaigivebulia. Uunda avRniSnioT, sawarmoTa 

urTierTzemoqmedebis am organizaciuli 

formebis sxvadasxva socialur­ekonomiku­

ri garemo ­ sabazro, klasterebisaTvis da 

sagegmo­teritoriul­sawarmoo kompleqse­

bisaTvis gansazRvravs maTi warmoqmnis da 

funqcionirebis sxvadasxva principebs).

ufro dawvrilebiT SevCerdeT miTiTe­

bul mxareebze.

ganvixiloT sistematuroba _ romel­

ic forsaitis ganuyofeli maxasiaTebelia. 

(forsaiti _ sistematurad ganmeorebadi 

cikluri procesi, forsaitis erTi cikli, 

Cveulebriv mimdinareobs 3­5 wels), amisaT­

vis mivmarToT sxvadasxva prognozebis is­

torias. rogorc cnobilia, prognozireba 

aRmocenda  didi xnis win da ragind sakvir­

velic ar unda iyos, mecnierTa prognozebi, 

gacilebiT naklebad zustia mweral­fan­

taziorebis, prognozebTan SedarebiT, rac 

amyarebs azrs mecnieruli prognozebis 

calmxrivobis Sesaxeb. ganuxorcielebeli 

teqnologiuri prognozebis magaliTebi 

Zalze bevria. zogierTi uaryofda  dRevan­

del Cvens cxovrebaSi farTod damkvidre­

buli teqnikuri miRwevebis perspeqtivebs, 

zogic ki piriqiT zedmetad afasebda maT 

teqnikur perspeqtivebs  (1932 wels ein­

Steini amtkicebda, rom birTvuli energia 

ar SeiZleba miRebuli iqnas, 1943 wels kom­

pania IBM-is damfuZnebeli tomas vatsoni 

irwmuneboda, rom momxmarebelTa moTxovna 

kompiuterebze iqneba minimaluri, _ ha da 

ha, SeiZleba gaiyidos ara umetes xuTi manqa­

nisa.

prognozebis Secdomebis magaliTe-

bi3.  marTalia, rigi teqnikuri prognozi 

SeiZleba CaiTvalos mcdarad mxolod ganx­

orcielebis TariRis mixedviT (mag.: winas-

3   prognozebis Secdomebis magaliTebi 
zogierT avtors xazgasmiT mohyavs
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warmetyveleba videotelefonebis mavnebluri gamoyenebis Sesaxeb 1985 weli. videotele-

fonis gadaqcevis Sesaxeb kavSirs universalur saSualebad 1995 wels, adamianisa da cx-

ovelTa organoebis gadanergvis farTo masStabebis Sesaxeb 1985 wels. diagnozebis dasma 

marto eleqtronul-gamomTvleli manqanebis meSveobiT 1990 wels. imis Sesaxeb prognozi, 

rom спама-s problema gadaiWreba da moixsneba dRis wesrigidan 2006 wlisaTvis 4) amis sa­

fuZvelze SeiZleba gakeTdes daskvna, erTjeradi teqnologiuri prognozebi sistematurad 

unda dazustdes.

4  (mag.: winaswarmetyveleba videotelefonebis mavnebluri gamoyenebis Sesaxeb 1985 weli. videotelefo­

nis gadaqcevis Sesaxeb kavSirs universalur saSualebad 1995 wels, adamianisa da cxovelTa organoe­

bis gadanergvis farTo masStabebis Sesaxeb 1985 wels. diagnozebis dasma marto eleqtronul­gamomT­

vleli manqanebis meSveobiT 1990 wels. imis Sesaxeb prognozi, rom спама­s problema gadaiWreba da 

moixsneba dRis wesrigidan 2006 wlisaTvis 

parametri prognozireba (FORECAST) winaswari xedva (FORESIGHT)

1. Sinaarsi mecnierulad dasabuTebuli xedvis 

formulireba zogierTi obieqtis 

momavalSi SesaZlo mdgomareobis 

Sesaxeb dReisaTvis Camoyalibebuli 

tendenciebis safuZvelze moTamaSeTa 

partikuliaruli interesebis 

gaTvaliswinebis gareSe.

momavlis xedvis SemuSaveba 

kvlevebis zonebis gansazRvra da 

teqnologiebis Seqmna, romelTac 

SeiZleba moitanon udidesi 

ekonomikuri da socialuri 

sargebeli sasurveli momavlidan 

gamomdinare.

2. monawileebi 

da eqspertebi

swavlulebi (mecnierebi) 

politikosebi

ganviTarebis yvela ZiriTadi 

monawilis, samecniero­teqnikuri 

sferos, biznesis, xelisuflebis, 

sazogadoebriobis 

warmomadgenlebi.

3. daniSnuleba momavlis variantebis 

winaswarmetyveleba

momavlis nimuSis SemuSaveba, 

resursebis mobilizeba misi 

miRwevis mimarTulebebis 

saWiroebebisaTvis.

4. realizaciis 

xerxi 

(saSualeba)

Sesrulebis iZuleba administraciuli 

miwerebis anda darwmunebiT

realizaciisaTvis saWiro 

gzebis Zieba interesebis 

gaTvaliswinebiT miRebuli 

gadawyvetilebebis safuZvelze

5. procesebze 

zemoqmedeba

axdens arsebuli tendenciebis 

konstantirebas

gviCvenebs arsebuli 

tendenciebis koreqtirebis 

SesaZlo gzebs.

6. Sedegi angariSebi. angariSebi SeiZleba 

Seudardes realur Sedegebs.

angariSebi. eqspertebis qselebi  

urTierTqmedebis procedurebi. 

Sefasebis procedurebi. 

winaswarxedvis kultura 

sazogadoebaSi

cxrili 1

prognozirebisa da winaswar xedvis (ganWvretis) gansxvavebani

wyaro: `У форсайта нет офсайдов’’.  Eeleqtronuli resursi. http://news.hse.ru/dkp
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miT ufro mniSvnelovania socialuri 

da politikuri procesebis prognozire­

ba, rac ver xerxdeboda samecniero­teqni­

kuri  prognozirebis CarCoebSi. zogierTi 

mkvlevari  forsaitis gavrcelebis prob­

lemis ganxilvisas aRniSnavda, rom arc 

erTi realuri istoriuli movlena, ar iyo 

winaswar gansazRvruli da ganWvretili, 

rom samecniero­teqnikuri politikis pri­

oritetebi Zalze xSirad damokidebulia 

politikur gadawyvetilebebze da mniS­

vnelovania, politikuri xelisufleba ro­

gor warmoadgens prioritetebs politikis 

da ara teqnologiebis TvalsazrisiT. 

Fforsaitis, rogorc ganazRvruli meT­

odologiis ganviTarebis istoria swore­

dac rom demonstrirebas ukeTebs Tanmim­

devrul biZgs ganviTarebuli prognoze­

bidan winaswarxedvis sistematizebul pro­

cesisaken; biZgs mxolod mecnierebis azris 

gaTvaliswinebidan sazogadoebriobis sxva­

dasxva fenisa da warmomadgenelTa azris, 

Sexedulebebis gaTvaliswinebisaken; te­

qnologiuri procesebis prognozirebidan 

teqnikuri progresis socialuri Sedegebi­

sa da _ winaswar xedvisaken da Sedegad _ 

garkveuli xarisxiT socialuri procesebis 

winaswarganWvretisaken.

ase, rom Tu ki prognozi ­ es aris das­

rulebuli dokumenti, romelic SeiZle­

ba gadaxedili iqnas garkveuli periodis 

gasvlis, garkveuli vadis amowurvis Sem­

deg da zogjer SeiZleba uari vTqvaT am 

aucileblobaze, forsaiti warmoadgens 

pro gnozirebis  mudmivad koreqtirebad 

pro cess da forsaitis Sedegad SemuSave­

buli dokumentebis gadaxedva xdeba sazo­

gadoebaSi mimdinare cvlilebebze damok­

idebulebiT.

Semdegi gansxvaveba exeba monawileebs. 

prognozireba xorcieldeba uSualod, up­

iratesad mecnierTa korporaciis mier. 

forsaitis formirebaSi monawileoben 

eqspertebis saxiT sazogadoebis sxvadasx­

va fenebi. saerTaSoriso doneze Camoyal­

ibebuli praqtikis Tanaxmad forsaitebis 

SemuSavebaSi eqspertebis saxiT gamodian ara 

marto mecnierebis warmomadgenlebi, aramed 

saqmiani wreebis, sazogadoebrivi organi­

zaciebis, da xelisuflebis struqturebis, 

municipaluri warmonaqmnebis, sazogadoe­

brivi moZraobis, moqalaqeTa gaerTianebis, 

mecnierTa da eqspertTa sazogadoebis 

warmomadgenlebi. maTi azri, gamocdileba, 

interesebi asaxvas pouloben momavlis Ses­

aZlo mdgomareobis Sesaxeb gamarTul ms­

jelobebSi. `eqsperti ­ es aris forsaitis 

umniSvnelovanesi monawile, romelic gan­

sazRvravs SedarebiT pesrpeqtiul teqnol­

ogiebs da akeTebs kvalificiur daskvnebs 

Tavisi kompentenciis sferos Sesabamisad. 

rogorc wesi, es aris Tavisi kompentenciis 

sferoSi aRiarebuli specialisti, romel­

sac saqmianobis gansazRvrul sferoSi aqvs 

mniSvnelovani gamocdileba. forsaitSi 

CarTuli gadawyvetilebebis variantebis 

SerCeva xdeba eqspertTa gadawyvetilebe­

bis safuZvelze’’ (Калюжнова Н.Я., Войлин 

С.И.2006).

garda amisa, maRalkvalificiuri da maTi 

qmedebebiT dainteresebuli monawilee­

bis qselebis (Network)-is Seqmna aranakleb 

mniSvnelobis amocanaA TviT forsaitis Se­

degebis ganWvretasTan SedarebiT. swored 

am qsels, romelic Sedgeba sazogadoebis 

sxvadasxva fenis aqtiuri moqalaqeebisa­

gan, unari Seswevs Rirseulad upasuxobs 

politikur, ekonomikur, socialur da sxva 

gamowvevebs, ramdenadac isini, rogorc 

procesis monawileni, floben unarsa da 

saSualebebs winaswar zustad ganWvriton 

sadamfuZneblo zemoqmedeba da mzad arian 

gaazrebulad gamoiyenon maT gankarguleba­

Si arsebuli resursebi. 

prognozireba (Forecast) _ es aris 

mecnierulad dasabuTebuli Mmsjelobebis 

formulireba zogierTi obieqtis momaval­

Si SesaZlo mdgomareobis Sesaxeb misi gan­

viTarebis Camoyalibebuli tendenciebis 

safuZvelze. winaswar xedva (Foresight) Sei­

cavs momavalze aqtiuri gavlenis elemen­

tebs, samoqalaqo sazogadoebis sxvadasx­

va socialuri fenebis partikuliaruli 

interesebis SeTanxmebis saxiT, maTi, ro­

gorc am procesebis monawileTa imedebs 

da moTxovnebs _ forsaiti ufro mgrZno­
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biarea am interesebis mimarT, da SeuZlia 

koncentrireba moaxdinos sazogadoebaSi 

cvlilebebis kulturul winaswarxedvaze. 

forsaiti gamoyofs perspeqtiuli kvleve­

bis zonebs, aRniSnavs sakvanZo da ZiriTa­

di teqnologiebis aRmocenebas, romelTac 

didi ekonomikuri da socialuri sargeblis 

motana SeuZlia da ayalibebs orientirebs 

samoqalaqo sazogadoebis yvela aqtiuri 

monawilisaTvis.

Tu ki prognozi mniSvnelovanwilad ax­

dens obieqturi   procesebis konstantire­

bas da aCvenebs momavlis variants anda 

variantebs, forsaiti iTvaliswinebs moq­

medebis variantis arCevis SesaZleblobas 

momavlis xedvastan damokidebulebiT, anu 

faqtobrivad mimarTulia momavlis  pro­

eqtirebaze da misi miRwevis gzebis Ziebaze, 

aseve gviCvenebs maTi koreqtirebis SesaZlo 

gzebs. Sesabamisad, forsaiti ukve aRar aris 

mxolod prognozirebis instrumentebis na­

krebi,  erToblioba, igi qmnis momavlis Cam­

oyalibebis _ realur SesaZleblobas. ̀ for­

saitis monawileni realur SesaZleblobebs 

qmnian momavlis ara marto prognozire­

bisaTvis, aramed CamoyalibebisaTvis, ixi­

laven momavlis SesaZlo alternativebs da 

SeimuSaveben strategiebs maTgan ufro per­

speqtiulebis gansaxorcieleblad~ (Pop-

per. R., 2007.) anu GAgansazRvravs sazogadoe­

brivi cvlilebebis saproeqto perspeqti­

vas. dReisaTvis aucilebeli mxedvelobaSi 

iqnas miRebuli is garemoeba, rom pirvelo­

ba aqvs ara imas, vinc pirveli  wamoayenebs 

ideas an Seqmnis axal produqts, `rogorc 

gairkva, gacilebiT advili da efeqtiania 

Camoayalibo axali cxovrebis wesi moTxov­

naTa axali nakrebiT, vidre vikvlioT moTx­

ovnebis arsebuli sistemebi. gairkva rom, 

gacilebiT efeqturia jer Camoyalibdes 

maRalteqnologiuri da mecnierebateva­

di siaxleebis moxmarebis struqturebi da 

Semdeg Znelad moxdes kvlevebisa da sac­

del­sakonstruqtoro samuSaoebis ganx­

orcieleba, vidre jer Seiqmnas produqti 

da Semdeg moxdes misi danergva da Tana­

medrove sazogadoebis wamyvani procesi 

xdeba sociokulturuli inJineria: dRei­

saTvis igeben is sazogadoebrivi erTeulebi 

(saxelmwifo, korporaciebi, gaerTianebebi 

da a.S.) romlebic swrafad da efeqtianad 

axorcieleben sazogadoebriv  cvlilebebs 

_ socialurs, kulturuls, institucio­

nalurs da anTropologursac ki~ (kopilov 

G., 2002.) forsaitis Semdegi daniSnuleba 

socialur­ekonomikuri cxovrebi gavaer­

TianoT~ sxvadasxva monawiles Sexeduleba. 

imisaTvis, rom SemuSavdes SeTanxmebuli 

warmodgena momavalze im sferoSi, romel­

ic eqvemdebareba forsaitings. aqedan Sei­

Zleba davaskvnaT, rom forsaiti Tavisi  ar­

siT da daniSnulebiT emsaxureba biznesis, 

saxelmwifosa da mecnierTa gamocdilebis, 

gaziarebas, urTierTzemoqmedebas, TanamS­

romlobasa da kooperacias. 

forsaitis mniSvnelovan Tanamdev pro­

duqts uwodeben aseve teqnologiebis, 

programaTa proeqtebis, politikis insti­

tutebis Sefasebis meqanizms (Gokhberg L., 

2007.)

ra adgils iWers forsaiti regionis 

strategiuli marTvis sistemaSi? unda aRin­

iSnos, rom TviT sakiTxis dasma regionis 

strategiuli marTvis Sesaxeb TavisTavad 

sakmaod axalia. igi dakavSirebulia Teori­

ul daSvebasTan imis Sesaxeb, rom regioni 

aris meurneobriobis damoukidebeli subi­

eqti. miuxedavad imsia, rom aris mTeli rigi 

Teoriuli mosazrebebi am mimarTulebiT, 

arsebobs argumentebi imis dasadastureb­

lad, rom regioni ar aris meurneobriobis 

subieqti, igi aris mxolod administraci­

ul­teritoriuli warmonaqmni, qveynis 

SigniT, romelic atarebs federalur re­

gionalur politikas. avtorma araerTgzis 

daasabuTa pozicia imasTan dakavSirebiT, 

rom sabazro ekonomikuri sistema efuZneba 

saxelmwifo mowyobis federalistur wyo­

bas, romelSic sabazro SemanarCunebeli 

safuZveli arsi strategiuli sameurneo 

subieqtebis, regionebis konkurencia. es 

ganpirobebulia globaluri konkurentu­

li procesebis ganviTarebiT da global­

uri regionalizaciis procesebiT. sadac 

regionebi xdebian ara marto Sida, aramed 

saerTaSoriso konkurenciis subieqtebi. 
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Tanac saubaria konfiguraciis sxvadasxva 

donis mqone regionebze.

amasTan dakavSirebiT forsaiti aris re­

gionis momavlis winaswarxedvis SemuSave­

ba saerToerovnuli da msoflio pri­

oritetebis gaTvaliswinebiT, erTis mxriv 

da regionaluri meurneobriobis monawi­

leva resursuli, erovnul­kulturuli, 

socialuri da mentaluri Taviseburebebis 

mxedvelobaSi miRebiT, meores mxriv.

unda iTqvas, rom institucionalurad 

regionebis strategiuli marTvis sistemis 

Camoyalibeba arc Tu ise didi xnis win dai­

wyo. regionaluri marTvis saxelmwifo in­

stituti regionuli ganviTarebis saminis­

tros saxiT Seiqmna 2004 wels. dReisaTvis 

SemuSavebulia meToduri rekomendaciebi 

federaciis subieqtTa ganviTarebis strat­

egiebis SemuSavebisaTvis. strategiebi Tav­

is mxriv ganixileba da eqvemdebareba SeTanx­

mebas saministros muSa organizaciebTan, 

SeTanxmebis amocanasa federaciis subi­

eqtebis ganviTarebis strategiebis Sesabam­

isoba dargobriv strategiebTan. amave dros 

jerjerobiT regionaluri strategiebis 

SemuSaveba ar aris savaldebulo meqanizmi. 

miT umetes, ar aris gansazRvruli region­

aluri forsaitis institucionaluri sta­

tusi.

ismis kiTxva strategiisa da forsaitis 

Sesabamisobis Sesaxeb. forsaitis ̀ niSa~ aris 

im sferoebis xedvis detaluri SemuSaveba, 

romelic ufro mniSvnelovania regionisaT­

vis da SerCeulia regionuli forsaitisaT­

vis misi gatarebis pirvel stadiaze. for­

saitis Sedegebi aris safuZveli strategiis 

SesamuSaveblad. meores mxriv, forsaits 

SeuZlia ufro detalurad gadawyvitos 

calkeuli sferos ganviTarebis sakiTxebi, 

romelic gaTvaliswinebuli ar aris strate­

giaSi. garda amisa, forsaiti wyvets steikx­

olderebis wris gafarTovebis sakiTxs. 

romlebic mozidulni arian strategiis Ses­

amuSaveblad, axdenen strategiis SemuSave­

bis meTodologiis, da teqnologiis sruly­

ofas, strategiis SemuSavebis meTodebis 

sistemaSi im meTodebis CarTviT, romlebic 

specifikuria da damaxasiaTebelia for­

saitis meTodebisaTvis (mag.: saeqsperto 

panelebis Seqmna mentaluri ruqebis Sedge­

na da a.S.) da dokumentebi (mag.: teqnologi­

uri sagzao ruqebi da a.S.).

SevrCerdebiT forsaitis meTodologi­

ur mxareze. forsaiti gulisxmobs gansaz­

Rvrul meTodologias, rac SesaZlebels 

xdis misi principebis realizacias da Ziebu­

li Sedegebis miRwevas, romelic marTalia 

ar aris srulad wrfivi, mkacrad konstru­

irebuli formalizebuli.

forsaitis meTodologia emyareba or 

midgomas: normatiuls da eqsploratiuls, 

(saZiebos). normatiuli meTodi progno­

zirebaSi aRniSnavs orientacias subieqtis 

(organizaciis) misiaze, im moTxovnebsa da 

miznebze,romlis miRwevasac eswrafvis su­

bieqti. normatiuli meTodi iwyeba sasur­

veli momavlis variantebis gansazRvriT 

da pasuxobs kiTxvaze: rogori tendenciebi 

da movlenebi unda moxdes aseT momaval­

Si. normatiuli prognozirebas Seesabame­

ba gadaadgileba teqnologiebis sivrce­

Si ufro maRali donis teqnologiebidan 

ufro dabali donis teqnologiebze anu 

moTxovnidan da miznebidan gadasvla maTi 

realizaciis saSualebebze.

normatiuli prognozirebis magaliTad 

gamodgeba prognozireba kosmosis sfero­

Si, roca prognozirebadi procesi war­

mogvidgeba teqnologiebis Tanmimdevruli 

gadaadgilebiT teqnologiidan, romelic 

kosmoss aRiqvams rogorc sferos, romelic 

unda emsaxurebodes adamianis keTildReo­

bas, misi gadaWris konkretuli saSuale­

bebis teqnologiaze, 

eqsploratiuli midgoma (samecniero 

literaturaSi mas xSirad uwodeben saZie­

bos, kvleviTs anda Semswavlels) iwyeba awy­

modan da pasuxobs kiTxvaze: ra iqneba, moma­

valSi, Tu ki gagrZeldeba arsebuli tren­

debi.

saZiebo forsaitis safuZvlad edeba 

orientacia arsebul SesaZleblobebze, 

situaciis ganviTarebis tendenciebis dad­

gena informaciis prognozis damuSavebaze 

dayrdnobiT.
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saZiebo forsaits magaliTad gamodge­

ba prognozireba eleqtronikis sferoSi, 

roca saprognozo procesi warmodgenilia  

teqnologiebis Tanmimdevruli gadaadg­

ilebiT, gadanacvlebiT dawyebuli kvanturi 

eleqtronikiTa da damTavrebuli myisierad 

ganxorcielebuli msoflio kavSiriT.

forsaitisaTvis gamoyenebuli meTodebi 

sakmaod farTo speqtriTaa warmodgenili. 

maTi sistematizacia SeiZleba ramdenime 

kriteriumis mixedviT. kerZod, forsaitis 

tipis, mixedviT: normatiuli (sasurveli 

momavlis ageba) anda saZiebo (momavlis su­

raTis Camoyalibeba gamovlenili tenden­

ciebis safuZvelze); miznis mixedviT (ideis 

SemuSaveba anda analizi); instrumentaris 

mixedviT (raodenobrivi anda xarisxobrivi); 

eqspertebTan muSaobis meTodebis mixedviT 

(daswrebuli da dauswrebeli, gamokiTxvebi 

anda uSulao piradi urTierTzemoqmedeba); 

tradicionalurobisa da siaxlis xarisxis 

mixedviT.

forsaitis meToduri instrumentari 

dReisaTvis Tavis TavSi moicavs sxvadasxva 

mecnierebisa da gamoyenebiT sferoSi ar­

sebuli codnis gamomuSavebis meTodebis 

mravalsaxeobas; rogorc prognozirebis, 

analizisa da ideis SemuSavebis tradici­

ul meTodebs, aseve forsaituri samuSaoe­

bis dros SemuSavebul axal, kreatiul 

meTodebs.

dReisaTvis, forsaitis Catarebis dros 

gamoyenebuli ZiriTadi meTodebi asaxaven 

mis sxvadasxva funqcias _ prognozuls _ 

(tendenciebis prognozireba), analizurs 

(arsebuli situaciis analizi), kreati­

uls (axali ideebis SemuSavebam momavalTan 

mimarTebaSi). rigi meTodebi, aRniSnul fun­

qciebTan erTad uzrunvelyofen dammuSave­

belTa urTierTzemoqmedebas.

Sesabamisad, meTodebis mTeli erToblio­

ba pirobiTad SeiZleba oTx jgufad daiyos. 

iunidos masalebSi yvela meTodi warmodge­

nilia romlis saxiT. romlis wveroebSi Tav­

moyrilia iseTi maxasiTeblebi, rogoricaa, 

kreatiuloba (SemoqmedebiTi potenciali), 

eqspertiza da prognozireba, analizi, urT­

ierTqmedeba. zogierTi meTodi SeiZleba ga­

moyenebuli iqnas rogorc miznebisaTvis _ 

prognozirebisaTvis, garemosa da tenden­

ciebis analizis Sesaswavlad, ideebis Sesa­

muSaveblad momavalTan mimarTebaSi, aseve 

ideebis misaRebad forsaitis mimdinare 

amocanebis gaTvaliswinebiT (da Sesabamisad 

ganmeordebian sxvadasxva jgufebSi).

forsaitis meTodebis kristali  anda 

`brilianti~ warmodgenilia nax. 1­ze. krea­

tiuli meTodebi.

forsaitis meTodologiuri brilian-

ti mocemulia figuraSi 1

Sesabamisad am erTobliobaSi gamoiyofa 

17 xarisxobrivi meTodi, 10 naxevrad raode­

nobrivi da 6 raodenobrivi meTodi.

prognozirebis (eqspertizis) meTo-

debia:

•	 delfis	meTodi (Delpli)

•	 scenarebis	SemuSaveba (Scenarios)

•	 kritikuli	 teqnologiebis	 gansaz­

Rvra

•	 tendenciis	eqstrapolacia	(Trend Ex-

trapolation)

•	 imitaciuri	 modelireba (Simulation 

Modelliny)

•	 kritikuli	/	sakvanZo	teqnologiebis	
meoTdi (Critical//Key Techologies).

•	 istoriuli	analogiis	meTodi.
•	 sxva	 meTodebi;	 zust	 empiriul	 mo­

nacemebis analizze JafuZnebuli 

meTodebi.

analizis meTodebi:

•	 SWOT (strengtht, Weaknesses, Opportu-

nities, Threats-analysis).

• STEEPV.

•	 urTierTzemoqmedebis	analizi	
(Cross-impact-analysis)

•	 gare	garemos	skanireba (Environmental 

Scanning)

•	 saeqsperto	paneli	(qvafenili)	(Expert 

Panels)

•	 eseebis	momzadeba.
•	 urTierTzemoqmedebis	analizi	(Cross 

Impact Analysis)

•	 relevnaturobis	 xis	 meTodi (Rele-

vance Trees)

•	 Balance score card.
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ideis SemuSavebis meTodebi (kreati-

uli meTodebi)

•	 saeqsperto	momsaxureba

•	 fokus	-	jgufebs

•	 gonebrivi	ieriSi	(brainstorming)

•	 konferenciebi.

•	 eseebis	momzadeba.

•	 morfologiuri	 analizi	 (Morphologi-

cal Analysis).

•	 saeqsperto	paneli (Expert Pancls).

•	 morfologiuri	analizi.	(Morpholog­

ical Analysis).

axali kreatiuli meTodebi

•	 veluri	karti	(ruqebi)	(wild card).

•	 teqnologiebis	 ganviTarebis	 gzis	

ruqebis meTodi (Techology Boadmap-

ping TRM).

•	 relevaturobis	 xis	 meTodi	 (Rele­

vance Trees).

rasakvirvelia, zogierTi meTodi Sei­

Zleba gamoyenebuli iqnas rogorc anal­

izisaTvis, ise ideebis SemuSavebisaTvis.

normatiuli meTodologia ufro metad 

iyenebs delfi­gamokiTxvisa da xarisxian 

informaciaze dafuZnebul meTodebs. ker­

Zod, farTo gavrceleba hpova saeqsper­

to panelebis meTodma, romelic mniS­

vnelovanwilad orientirebulia uSualod 

eqspertebisagan miRebul rogorc raode­

nobriv, aseve xarisxobriv informaciaze. 

xarisxiani informacia, rogorc wesi, war­

modgenilia verbaluri (sityvieri) aRwer­

is saxiT, roca Sefasebebi miRebulia ver­

baluri anda verbalur ricxviTi Skalebis 

meSveobiT. maSin, roca arsebobs informa­

cia mxolod alternatiuli variantebis Se­

darebiTi Sefasebebis Sesaxeb. gamoiyeneba 

e.w. `warmatebis scenarebi~ da `koleqtiuri 

saqmianobis sasurveli scenaris~ Sedgena, 

sadac monawileebi cdiloben Seqmnan mo­

mavlis saerTod dasaSvebi xedva, romelic 

aris sasurvelic da savaraudoc. isini aseve 

cdiloben moaxdinon im  gzebis identifi­

cireba, romelTa meSveobiTac SeiZleba igi 

miRebuli iqnas.

saZiebo forsaitisaTvis ufro misadage­

bulia sxva meTodebi, romlebic emyarebian 

zusti empiriuli monacemebis analizs, da 

jgufuri
simboloebi. 

modelireba.  mecnieruli
fantastika. scenarebis eseebi.

roluri TamaSebi/ qmedebebi. geniis
prognozi. Delphi Backcasting Roadmapping. 

Brainstorming, SWOT.analizi. morfologiuri
analizi. koleqtiuri scenari. Sesabamisobis

logikuri diagramebi. moqalaqeTa xe panelebi. saeqsperto. 
mravalkriterialuri analizi. ZiriTadi/kritikuli

koferenciebi. seminarebi teqnologiebi. gamokiTxva xmis 
micema. raodenobrivi scenarebi. Stakeholders Mapping

SMIC. interviu. elastiuri. gadamkveTi qmedebebi. 
Bibliometrics  testireba. modelireba.patenturi

analizi. sistemuri-struqturuli analizi.
eqstrapolacia. gadaxedva.

 literaturuli mimoxilva.
indikatorebi.

eqspertiza

prognozireba

urTierTzemoqmedeba

interaqcia

xarisxobrivi (17)

naxevradraodeno­

brivi  (10)

raodenobrivi  (6)

analizi

nax. 1. forsaitis meTodebis brilianti ( Popper. R., 2007)
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romelSic upiratesoba eniWeba raodeno­

briv informacias. xarisxobrivi (araraode­

nobrivi) informaciis gamoyeneba saZiebo 

forsaitSi asevea SesaZlebeli. amis mag­

aliTad gamodgeba intuiciuri meTodebis, 

igive scenarebis anda saeqsperto mrudebis 

gamoyeneba, romlebic saSualebas iZlevian 

gansazRvron situaciis cvlilebis  SesamC­

nevi tendenciebi da daemyaron ara marto 

empiriul monacemebs, aramed maRalkval­

ificiuri eqspert­specialistebis gamoc­

dilebas.

xorcieldeba tendenciebis analizi, 

zemoqmedebebi, tardeba kvlevebi, perspeq­

tiuli zemoqmedebebis gansasazRvravad, 

ase ve gamoiyeneba Cveulebrivi delfis me­

To di da modelebis zogierTi danarTebi.

meTodebis SerCeva forsaitis konkret­

uli programisaTvis, rogorc wesi, indi­

vidualuria da damokidebulia miznebze da 

finansur pirobebze. meTodebis SerCevis 

kriteriumebia:

•	 xelmisawvdomi	 resursebi	 (dro,	

fuli, gamocdileba).

•	 sasurveli	monawileobis	xasiaTi.

•	 sxva	 meTodebTan	 kombinaciisaTvis	

vargisianoba.

•	 forsaitis	 ganxorcielebis	 sasur­

veli Sedegebi (mag.: dokumenti anda 

procesi).

•	 monacemebisadmi	 meTodebis	 mier	 way­

enebuli raodenobrivi da xarisxo­

brivi moTxovnebi.

•	 meTodologiuri	kompententuroba.

cxadia, rom meTodologiuri kompen­

tenturoba iqneba ZiriTadi faqtori meTo­

debis SerCevisas. ase magaliTad, baikalis 

forumze n. funingis moxsenebaSi axsnili 

iyo, rom maT Caatares forsaiti TavianT 

miwaze (miwa gfr­Si aris raionis, federal­

uri warmonaqmnis dasaxeleba), gansazRvres 

problemebi da sasurveli xedvebi disneis 

meTodis mixedviT. es meTodi ar aris Car­

Tuli forsaitis meTodebis rombSi, magram 

SeiZleba mikuTvnebul meTodebs. regioni­

saTvis Sesaferisi  meTodebis gansazRvra 

moiTxovs specialur kvlevas.

4. daskvna

amrigad forsaiti es aris social­

ur­ekonomikuri da  inovaciuri ganviTare­

bis strategiuli mimarTulebebis eqsper­

tuli Sefasebis meTodebis sistema, im te­

qnologiuri garRvevebis gamovlena, ro­

melTac unari SeswevT zemoqmedeba moaxdi­

non ekonomikaze da sazogadoebaze saSualo 

da grZelvadian perspeqtivaSi.

momavlis variantebis Sefasebis  safuZ­

velia eqspertuli Sefasebebi. forsaitis 

meTodologias SerCeuli aqvs aTobiT 

tradiciuli da sakmaod axali saeqsperto 

meTodi. amasTan, xdeba maTi mudmivi sruly­

ofa, xerxebisa da procedurebis SemuSaveba,  

rac uzrunvelyofs samecniero­ teqnikuri 

da socialur­ekonomikuri ganviTarebis 

perspeqtivebis xedvis dasabuTebulobis 

amaRlebas. meTodologiis ganviTarebis 

ZiriTadi  seqtori  mimarTulia proeqtSi 

monawile eqspertebis codnis ufro aqtiur 

da mizanmimarTul gamoyenebaze. Cveule­

briv yovel fosait ­ proeqtSi gamoiyeneba 

sxvadasxva meTodebis kombinacia, romel­

Ta Sorisaa saeqsperto panelebi, delfi 

(eqspertTa gamokiTxva or etapad). SWOT- 

analizi, gonebrivi Sturmi, scenarebis age­

ba,  teqnologiuri sagzao ruqebi, relevan­

turobis xeebi,  urTierTgavlenis analizi 

da sxva. imisaTvis, rom gaTvaliswinebuli 

iqnas yvela SesaZlo varianti da miRebuli 

iqnas sruli suraTi, rogorc wesi, iwveven 

didi odenobiT eqspertebs. ase magaliTad, 

iaponiaSi samecniero­teqnikuri ganviTare­

bis grZelvadiani prognozebis SemuSaveba­

Si, romelic yovel xuT weliwadSi  erTx­

el tardeba, monawileobs ori aTasze meti 

eqsperti, isini warmoadgenen mecnierebis, 

teqnologiebisa da teqnikis yvela mniS­

vnelovan mimarTulebas. xolo bolo ko­

reul forsait­ proeqtSi monawileobda 10 

aTasze meti eqsperti.

forsaiti orientirebulia ara marto al­

ternativebis gansazRvraze, aramed maTgan 

yvelaze upiratesis SerCevaze. SerCevis dros 

gamoiyeneba sxvadasxva kriteriumebi Sedare­

biT upiratesi variantebis SerCevisTvis. ase 

magaliTad, kritikuli teqnologiebis SerCe­
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visas, SeiZleba gamoyenebuli iqnas maqsimal­

uri ekonomikuri zrdis miRwevebis kriteri­

umebi, xolo dargisaTvis teqnologiuri sag­

zao ruqebis agebisas­ potenciuri sabazro 

niSnebis gamovlena  da im teqnologiebis Ser­

Ceva, romelic SesaZlebels xdis maqsimalu­

rad swrafad damuSavdes konkurentunariani 

produqtebi formirebadi bazrebisaTvis. 

ganviTarebis strategiis SerCeva xorcield­

eba farTo saeqsperto konsultaciebis Tan­

mimdevrulobis safuZvelze, rac saSualebas 

iZleva winaswar iqnas ganWvretili movlena­

Ta ganviTarebis yvelaze moulodneli gzebi 

da SesaZlo „wyalqveSa kldeebi“.

forsaiti amodis iqedan, rom momavlis sa­

surveli variantis dadgoma bevradaa damok­

idebuli qmedebebze, romlebic unda ganx­

orcieldes dRes, amitom varintebis SerCe­

va grZeldeba im RonisZiebebis SemuSavebiT, 

romlebic uzrunvelyofen inovaciuri gan­

viTarebis optimalur traeqtorias.

forsait­proeqtebis umetesoba, cen­

traluri komponentis saxiT moicavs mec­

nierebisa da teqnologiebis ganviTarebis 

perspeqtivebs. rogorc wesi, es sakiTxebi 

aris gansjis sagani ara marto mecnierTa, 

aramed politikosebis, biznesmenebis, praq­

tikosi specialistebis wreebSi ekonomikis 

sxvadasxva dargebidan. aseTi ganxilve­

bis marTvis meqanizmebis  srulyofasTan, 

mecnierebis, ganaTlebis da mrewvelobis 

integraciasTan da sabolood,  qveynis dar­

gis an regionis konkurentunarianobis ama­

RlebasTan. amis garda TviT „momavlis gan­

Wvretis­ sistematiuri mcdelobebis orga­

nizacia ganapirobebs marTvas ufro maRali 

kulturis formireba da sabolood ki ufro 

dasabuTebulis samecniero­teqnikuri da 

inovaciuri politikis Camoyalibebas.

forsait­proeqtebi orientirebulia 

ara marto axali codnis miRebaze moxsenebe­

bi, scenarebis nakrebis, rekomendaciebis 

saxiT. misi mniSvnelovani Sedegia arafor­

maluri urTierTkavSirebis ganviTareba 

maT monawileebs Soris situaciaze erTiani 

Sexedulebis Seqmna.

rig proeqtebSi xdeba horizontaluri 

qselebis farTobebis formireba, romelTa 

CarCoebSi mecnierebi da biznesmenebi, uma­

Rlesi skolis warmomadgenlebi, momijnave 

sferoebis specialistebi sistematurad ga­

nixilaven saerTo  problemebs da es aRiqme­

ba rogorc erT­erTi mTavari efeqti.

forsaiti yalibdeba rogorc sistemuri 

procesi, romelic guldasmiT unda iqnas 

dagegmili da organizebuli.  rogorc wesi, 

forsait­proeqtebi xorcieldeba sakma­

od regularulad, zogjer ganmeorebadi 

sqemiT, (iaponuri grZelvadiani prognoze­

bis msgavsad, romelic 1971 wlidan moyole­

buli, yovel xuT weliwadSi xorcieldeba). 

sxva SemTxvevaSi kvlevebi tardeba rogorc 

urTierTadkavSirebuli proeqtebis Tan­

mimdevroba,  romlebic gamiznulia rigi 

urTierTdakavSirebuli amocanebis komp­

leqsis gadaWraze da teqnologiebis inova­

ciebisa da sazogadoebis ganviTarebis gr­

Zelvadiani perspeqtivebis Sesaxeb SeTanx­

mebuli warmodgenis formirebaze.

amrigad, forsaiti warmoadgens kompleq­

surze ufro mniSvnelovan midgomas tradi­

ciul prognozirebasTan SedarebiT.

jer erTi, prognozebi, rogorc wesi, yal­

ibdeba eqspertTa viwro wris mier da xSir 

SemTxvevaSi asocirdeba naklebad marTuli 

movlenebisa winaswar ganWvretasTan (mag.: 

aqciebis kursis, amindis, sportuli Sedege­

bis da a.S  prognozi). forsaitis CarCoebSi 

saubaria inovaciuri ganviTarebis,  SesaZlo 

perspeqtivebis Sefasebaze, romlebic daka­

vSirebulia mecnierebisa da teqnologiebis 

prognozTan, ikveTeba SesaZlo teqnologi­

uri horizontebi, romlebic SeiZleba miR­

weuli iqnas gansazRvruli saxsrebis daban­

debisas da sistemuri muSaobis organizebis 

pirobebSi, aseve es aris albaTuri efeqtebi 

ekonomikisa da sazogadoebisaTvis.

meorec, forsaiti yovelTvis gulisx­

mobs mravali eqspertis monawileobas (xSi­

rad intensiuri urTierTganxilvebis gziT) 

saqmianobis sxvadasxva sferodan, romlebic 

ama Tu im zomiT dakavSirebulni arian konk­

retuli forsait ­ proeqtis TematikasTan 
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xolo zogjer mosaxleobis garkveuli jgu­

fis gamokiTxvasTan  (regionis mcxovreble­

bi, axalgazrdoba da sxva), romlebic pirda­

piraa dainteresebuli proeqtis CarCoebSi 

ganxiluli problemebis gadaWrasTan.

mesame, mTavari gansxvaveba forsaitsa 

da tradiciul prognozebs Soris ­ es aris 

orientacia praqtikuli RonisZiebebis 

SemuSavebaze SerCeuli strategiuli ori­

entirebis mosaaxloveblad.
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anotacia

sabazro ekonomikis pirobebSi gadasaxadebi­

saTvis damaxasiaTebeli fiskaluri, mastabili­

zirebeli da maregulirebeli funqciebis opti­

maluri miznis miRwevaSi, yvela saxelmwifoSi aq­

tiurad gamoiyineba gadamxdelTa sagadasaxado  

administrireba. gadamxdelTa erTi nawilis mx­

ridan gadasaxadebisagan Tavis aridebisa da maTi 

sxva keTilsindisier gadamxdelebTan  SedarebiT 

SeRavaTian pirobebSi Cayenebis faqtebis aRmofx­

vris mizniT, saxelmwifebi aqtiurad iyeneben 

saxelmwifo sagadasaxado sistemis iseT mZlavr 

iaraRs, rogoric aris gadamxdelTa sagadasaxa­

do administrirebis meqanizmebi. 

Sesabamisad aRniSnulisa gadamxdelTa mxxri­

dan daSvebul calkeul sagadasaxado samarTal­

darRvevebze awesbs sanqciebs, raTa moaxerxos 

gadamxdelTa mier gadasaxadebis gadaxdis kon­

troli da maTi maqsimaluri akumulireba biu­

jetSi. aRniSnuls ki, saxelmwifos makontrole­

beli organoebis warmomadgenelTa mxridan xSi­

rad Tan axlavs  kanonis calkeuli normis sxva­

dasxvagvari manipulirebiT  gadasaxadis gadamx­

delTa arakanonzomieri da aramarTlzomieri 

dasjis SemTxvevebi.

miuxedavad imisa, rom bolo wlebSi saqarT­

veloSi am mimarTulebiT ganxorcielda serio­

zuli RonisZebebi, am mimarTebiT gadasaxadebis 

gadamxdelTa sagadasaxado administrirebaSi 

kvlav SeiniSneba  xarvezebi, romlTa konkretul 

magaliTebzec aris saubari winamdebare naSrom­

Si, Sesabamisad aRniSnulisa warmodgenilia re­

komendaciebi da mosazrebebi maTi aRmofxvris 

uzrunvelsayofad.

sakvanZo sityvebi: sagadasaxado sistema, 

samarTaldarRveva, gadamxdeli, sagadasaxado 

deklaracia

ABSTRACT

On market economy in all countries are used tax ad-

ministration of taxpayers as main tool to achieve optimal 

goals of fiscal, stabilization and regular functions of tax-

es. In order to prevent facts of tax evasion by the some 

taxpayers and on the another hand separate them from 

fair tax payers, governments are actively using such 

powerful tools as taxpayers’ tax administration mech-

anisms.

Hereof from mentioned above it imposes sanctions 

on individual tax evasion and control of tax payment by 

the taxpayers and their maximum accumulation in the 

budget. In some cases representatives of governments 

controlling bodies often use some illegal and lawlessly in-

terpretation of law and acts as punishment of taxpayers. 

avansebis, damatebuli Rirebulebisa da mogebis

gadasaxadebiT dabegvrasTan dakavSirebiT gadamxdelTa

sagadasaxado adminiastrirebisas wamoWrili problemebi 

suliko futkaraZe,

biznesis administrirebis doqtori, 

saqarTvelos sapatriarqosTan arsebuli 

wminda tbel abuseriZis saxelobis saswavlo 

universitetis mowveuli profesori

mirza futkaraZe,
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universitetis doqtoranti

PROBLEMS RAISED IN TAXPAYERS’ TAX

ADMINISTRATION REGARDING TAXATION OF

ADDED BENEFITS AND PROFIT TAXES

SULIKO PHUTKARADZE 

PhD in Business Management, 

Invited professor at  St.Tbel Abuserid-

ze   teaching University of Patriarch-

ate of Georgia

MIRZA PHUTKARADZE

PhD student in Economics at Batumi 

Shota Rustaveli State University



76 inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #1, 2018

inovaciuri ekonomika da marTva - INNOVATIVE ECONOMICS AND MANAGEMENT

Despite the fact that in recent years there have been 

serious reforms in tax administration of taxpayers in 

Georgia there are still lacunas. In the present work are 

discussed real examples and therefore are given some 

recommendations and opinions of solving problem.

KeyWords: payment system, Offense, taxpayer, 

tax return

nebismieri saxelmwifos sagadasaxado 

sis temis regulirebisa da sagadasaxado 

politikis marTvis umniSvnelovanes meqa­

nizms warmoadgens  sagadasaxado adminis­

trireba. 

sagadasaxado administrireba, rogorc 

meqanizmi, gulisxmobs im wesebisa da norme­

bis erTobliobas, romelTa meSveobiTac 

saxelmwifo astimulirebs an/da akontro­

lebs gadasaxadis gadamxdelTa mier ga­

dasaxdeli gadasaxadebis srul da droul 

akumulirebas biujetSi, rac Tavis TavSi mo­

icavs administrirebis simartives, agreTve 

sanqcia sauravebis dawesebas, maTi marTl­

zomieri gamoyenebis kontrols da a.S.

saqarTvelos damoukidebel saxelmwi­

fod Camoyalibebiden dRemde sagadasaxado 

kanonmdeblobaSi sagadasaxado administri­

reba metad problemur da xSirad sakamaTo 

sakiTxsac ki warmoadgenda, xolo moqmed 

maregulirebel dokumentebSi (kanonebSi, 

sagadasaxado kodeqsebSi, kanonqvemdebare 

normatiul aqtebSi ­ instrqciebSi, meTo­

dur miTiTebebSi) praqtikulad yvelaze 

rTulad aRsaqmel, Znelad gasageb, amasTan 

zogjer zomaze metad mkacrsa da gadasaxa­

dis gadamxdelTa sagadasaxado administri­

rebis uxeS saxes iZenda. 

gadasaxadebis gadamxdelTa sagadasaxa­

do samarTaldarRvevebze reagirebis mare­

guli rebeli normebi, gadasaxadis gadamx­

delTan SedarebiT, yovelTvis sagadasaxa­

do organoebs uqmnidnen upiratesobas. 

aRniSnuls Tavis mxriv xels uwyobda, is 

bundovneba, rac Tan axlda am normebis 

Canawerebs, romlebic makontrolebelTa 

mxridan  gadamxelTa interesebis sapirisp­

irod Tavisuflad interprirebis SesaZle­

belobas iZleoda da isini, rogorc wesi 

gadamxdelTa uflebebis darRveviT, maTi 

interesebis SelaxviT, xelyofiT srulde­

boda.  

warsulSi swored aseT, ­ gadasaxadebis 

gadamxdelTa sagadasaxado administrirebi­

sas wamoWril araerT  saproblemo  Tematur 

sakiTxs mieZRvna mecnierebis, special­

istebis da eqspertebis araerTi kritikuli 

werili, statia, monografia, Tu sadiserta­

cio naSromi, maT Soris uSualod mocemuli 

statiis avtorTa mierac, rasac praqtikuli 

Sedegebi mohyolia da maTi gaTvaliswinebiT 

araerTi Sesworeba da cvlileba ganxor­

cielebula  sagadasaxado kanonmdeblobiT 

gaTvaliswinebul aRniSnul maregulireb­

el normebSi gadasaxadebis gadamxdelTa  sa­

sargeblod. 

 unda vaRiaroT isic, rom saqarTvelos 

amJamindeli xelisuflebis mier gadas­

daxadebis gadamxdelTa interesebis da 

uflebebis gaTvaliaswinebiT, udaod bevri 

sasikeTo nabiji gadaidga da idgmeba. saqa­

rTvelos sagadasaxado kodeqsSi Setanili 

cvlilebebiTa da SesworebebiT redaqci­

ulad gasworda sagadasaxado samarTaldar­

RvevaTa normebi, rac maTi interprirebis 

SedarebiT nakleb SesaZleblobas iZleva, 

agreTve mniSvnelovnad Serbilda finansu­

ri sanqciebi calkeul sagadasaxado samarT­

aldaerRveevebze, daixvewa da dakonkretda 

Semosavlebis samsaxuris moxeleTa Sidasam­

saxurebrivi sargeblobisaTvis gamocemuli 

meToduri miTiTebebi, situaciuri saxelmZ­

Rvaneloebi da sxva  sarekomendacio doku­

mentebi. Semosavlebis samsaxurSi kadrebis 

staJirebis, konkursis wesiT SerCevisa da 

dasaqmebulTa swavlebis SedarebiT mow­

esrigebuli sistemis Camoyalibebis Sede­

gad mniSvnelovnad gaizarda sagadasaxa­

do sistemasa da uSualod gadasaxadebis 

gadamxdelTa sagadasado administrirebiT 

dakavebuli  kadrebis kvalifikacicia  da 

kompetencia.

 yovelive aRniSnulma da xelisuflebis 

mxridan ganxorcielebulma sxva organi­

zaciulma RonisZiebebma Sesabamisi Sede­

gi gamoiRo da gadasaxadebis gadamxdelTa 

sagadasaxado administrirevbis saqmeSi 
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dRes arsebuli situacia  ar SeiZleba Seva­

daroT adrindels. Tumca aqve isic gvinda 

aRvniSnoT, rom saqarTveloSi gadasaxa­

debis gadamxdelTa sagadasaxado adminis­

trireba idealurisagan kvlavac Sorsaa, 

bolomde ar aris daZleuli warsulSi am 

kuTxiT SeZenili is mankieri  midgoma, roca 

ma kon troleblebi cdilobdnen, sagadasaxa­

do samarTaldarRvevebze kanonmdeblobiT 

gaTvaliswinebuli finansuri sanqciebiT 

rac SeiZleba mkacrad daesajaT gadamx­

delebi da aRniSnulis xarjze uzrunve­

leyoT biujetis Semosavlebis gazrda.

 swored aRniSnulidan gamomdinare moce­

mul statiaSi im xarvezebze gvinda gavamax­

viloT yuradReba, rasac amJamad vawydebiT  

gadasaxadebis gadamxdelTa sagadasaxado 

administrirebis calkeuli SemTxvevebis 

dros, im Temebze ki razec qvemoT gveqneba 

saubari uSualod calkeul gadamxdelTa 

Semowmebebisas gamoyenebuli konkretuli 

praqtikuli magaliTebidan aris aRebuli da 

maTTan  Sexeba gadasaxadebis gadamxdelebis 

Txovnis Sesabamisad uSualod gvqonda Sexe­

ba sagadasaxado davebis warmoebis proces­

Si.

gadasaxadebis gadamxdelTa sagadasaxa­

do samarTaldarRvevis yvelaze gavrcele­

bul da mtkivneul formas warmoadgens, 

uneblied (gadamxdelTa mier kanoniT gaT­

valiswinebuli normis ar codniT, araswori 

gagebiT) gadasaxadis Semcireba, rac ssk­is 

275­e muxlis pirveli da me­2 nawiliebis Se­

sabamisad finansur sanqciebs (jarimebs) iT­

valiswinebs:

`1.  piris mier sagadasaxado deklara-

ciaSi/gaangariSebaSi gadasaxadis 

Ta nxis Semcireba, Tu igi gamowve-

ulia sagadasaxado kontrolis ga-

n ma xorcielebeli organos mier 

piris sagadasaxado valdebulebis 

warmoSobis momentis (periodis) 

SecvliT, 

 _  iwvevs piris dajarimebas Sem-

cirebuli gadasaxadis Tanxis 10 

procentis odenobiT.

2.  piris mier sagadasaxado deklara-

ciaSi/gaangariSebaSi gadasaxadis 

Tanxis Semcireba, garda am muxlis 

pirveli nawiliT gaTvaliswinebu-

li SemTxvevisa, 

 _ iwvevs piris dajarimebas Sem-

cirebuli gadasaxadis Tanxis 50 

procentis odenobiT.”

SemmowmebelTa mxridan gadamxdelTa 

mimarT aRniSnuli ori normidan, metwilad 

mxolod maqsimaluri ­ 50%­iani jarimis 

gamoyeneba xdeba, es maSin, roca daSvebu­

li sagadasaxado samarTaldarRvevisaT­

vis savsebiT kanonzomieria gamoyenebuli 

iqnas pirveli punqtiT gaTvaliswinebuli 

norma ­ 10%­iani jarima. amis sailustra­

cio magaliTia faqtebi, roca sagadasaxado 

deklaraciaSi (gaangariSebaSi) gadasaxadis 

Tanxis Semcireba gamowveulia gadsaxadis 

gadamxdeli piris mier sagadasaxado val­

debulebis warmoSobis momentis (periodis) 

araswori gansazRvriT. 

kerZod ki: dRg­is gadamxdelma pir­

ma momsaxurebis gawevis angariSSi avansad 

miRebuli Tanxa asaxa ara Tanxis (avansis) 

miRebis momentis, aramed momsaxurebis gaw­

evis momentis  sagadasaxado periodis dRg­

is sagadasaxado deklaraciaSi. aRniSnuli 

piris mier sagadasaxado valdebulebis 

warmoSobis momentis (periodis) araswori 

gansazRvris Sedegad, Tanxis (avansis) miRe­

bis momentis sagadasaxado periodis dRg­is 

sagadasaxo deklaraciaSi gadasaxadis Tanxa 

Semcirda, xolo momsaxurebis gawevis mo­

mentis sagadasaxado deklaraciaSi piriqiT 

­ gaizarda. aRniSnul SemTxvevaze, Semmowme­

blebis mier aRniSnul pirze   ssk­is pirveli 

nawilis gaTvaliswinebiT jarimis Semcire­

buli gadasaxadis 10%­is nacvlad ganxor­

cielda ssk­is 275­e muxlis me­2 nawiliT 

gaTvaliswinebuli jarima 50%­is odenobiT.  

samwuxadod es Cvens praqtikaSi erTeuli 

SemTxveva ar yofila, roca Semmowmeblebs 

analogiur sagadasaxado samarTaldar­

RvevbisaTvis swored, rom 50%­iani jarima 

gamouyenebiaT, nacvlad kanoniT gaTval­

iswinebuli 10%­iani jarimisa, Tumca gul­

wrfelad gvinda vaRiaroT, isic, rom davis 

ganmxilvel organos aRniSnul sakiTxze sa­

Civari upirobod daukmayofilebia. magram, 
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amas xom garkveulad drois uazrod xarj­

va da gadamxdelTa garkveuli nerviuloba 

sWirdeba. amasTan aqve gviCndeba kiTxvebi, 

mainc ratom iqcevian ase Semmowmeblebi?! aq 

xom ar aris is motivacia, rom yvelam SeiZle­

ba am Temas yuradReba saerTod ar miaqcios 

arc ki gaasaCivros igi?! daricxuli da 

gadaxdili Tanxebi ki saxelmwifos darCeba!

migvaCnia, rom aRniSnuli problemis mox­

sna martivad SesaZlebelia, Tu Semosavlebis 

samsaxuris mxridan iqneba Sesabamisi neba da 

pasuxi moeTxovebaT im Semmowmeblebs, rom­

lebic analogiuri midgomebiT moaxdenen 

sagadasaxado SemowmebebiT gadamxdelebze 

finansuri sanqciebis  daricxvas da faqto­

brivad moaxdenen maT arakanonzomier, ar­

amarTlzomier dasjas. am yvelafers rom 

davaneboT Tavi, sagadasaxado kodeqsis 41­e 

muxlis me­3 nawilic xom iTvaliswinebs ad­

ministraciul pasuxismgeblobas gadasaxa­

dis gadamxdelTa uflebebisa da kanonieri 

interesebis darRvevisaTvis. 

sagadasaxado kodeqsSi  mogebis gadasaxa­

dis dabegvris e. w. estonur modelze ga­

dasvlasTan dakavSirebiT axali regula­

ciebis SemoRebam garkveuli situaciuri 

problembi  warmoqmna, maT Soris erTerT 

maTganze gvinda gavamaxviloT yuradReba, 

romelic ssk­is 982 muxlis me­3 nawilis g) 

qvepunqtsa da amave muxlis me­5 puqtis Ses­

abamisad saqarTvelos  mTavrobis 2016 wlis 

29 dekembris N 615 dadgenilebis `SeRavaTiani 

dabegvris mqone qveynebis CamonaTvalis 

gansazRvris Taobaze” SesrulebasTan aris 

dakavSirebuli. kerZod saqme exeba saqon­

lis importiori gadamxdelebis mier mTav­

robis aRniSnuli dadgenilebiT CamonaT­

val qveynebSi registrirebul kompaniebTan 

mo  m wo deblebisaTvis gadaxdili avansebis 

mogebis gadasaxadiT dabegvras, romelzec 

Sesabamisi saqonlis (momsaxurebis) saqa­

rTveloSi mowodebis Semdeg xorcieldeba 

mowodebuli saqonlis (momsaxurebis) far­

glebSi mogebis gadasaxadis Sesabamisi CaT­

vla. 

rogorc cnobilia 2017 wlis 1 ianvri­

dan saqarTvelos sagadfasaxado kodeqSi 

ganxorcielebuli cvlilebebis Sesabam­

isad mogebis gadasaxadis estonuri mod­

eli, iuridiul pirTa mogebis gadasaxadiT 

dabegvras mxolod da mxolod mogebis ga­

nawilebis SemTxvevaSi iTvaliswinebs. ara­

keTilsindisieri gadamxdelTa mier saxelm­

wifos am keTili nebis borotad gamoyenebis 

prevenciis mizniT, rac imaSi gamoixateba, 

rom maT mier ar momxdariyo, SeRavaTiani 

dabegvris mqone qveynebSi TiTqosda avanse­

bis saxiT gadaricxvis SeniRbviT, romlebic 

SemdgomSi aRar dasaqonldeboda da praqti­

kulad aRniSnul Tanxebs miiRebdnen mogebi­

sa da dividendebis gadsasaxadebis gadaxdis 

gareSe.  

sagadasaxado kanonmdeblobaSi savsebiT 

kanonzomierad warmoiSva aseTi faqtebisa­

gan damcavi e. w. `Camketi” meqanizmis SemoRe­

bis aucilebloba. aRniSnuli winadadebis 

avtori saqarTvelos finansTa saminis­

tro, Tavis droze kanonproeqtis am normis 

aucileblobas swored, rom zemoT aRniSnu­

liT savsebiT kanonzomierad asabuTebda, 

aRniSnuliT praqtikulad moxda  da e.w. 

`sagadasaxado xvrelis” amovseba romelic 

mogebis gadasaxadis estonur modelze  gad­

asvlam warmoqmna. Sesabamisad aRniSnulisa 

am normis SemoRebas garkveuli aucileblo­

ba ganpirobebda da mis legitimurobaze 

verc kanonproeqtis avtors da verc kanon­

mdebels ver SevedavebiT.

Tumca aqve gvinda visaubroT im prob­

lemazec, romelic SeeqmnaT am normis Se­

moRebis Sedegad im keTilsindisier, magram 

saTanado kvalifikaciisa da  codnis ar 

mqone gadamxdelebs, romelic srulyofi­

lad ar iyvnen gacnobierebulni sagadasaxa­

do kanonmdeblobis im axal normaSi, rome­

lic ssk­is 982 muxlis me­3 nawilis  g) qve­

punqtsa da amave muxlis me­5 puqtis Sesabam­

isad, saqarTvelos  mTavrobis 2016 wlis 29 

dekembris N615  `SeRavaTiani dabegvris mqone 

qveynebis CamonaTvalis gansazRvris Taoba­

ze” dadgenilebidan gamomdinareobda.

gadamxdelTa nawilisaTvis ucnobi iyo 

ra gadamxdelTa, e. w. avansebis mogebis ga­

dasaxadiT dabegvris zemoTaRniSnuli ax­

ali norma, kerZod ki is, rom Tu importiori 

saqarTvelos mTavrobis zemoTaRniSnuli 
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dadgenilebiT damtkicebul qveynebSi reg­

istrirebuli kompaniebidan axorcielebda 

saqonlis/momsaxurebis SeZenas, tradici­

ulad imave reJimSi agrZelebda muSaobas, 

rogorc 2017 wlis 1 ianvramde da mogebis 

gadasaxadiT ar begravda momwodeblisaT­

vis avansad gadaxdil Tanxebs. mas Semdeg, 

rac moxda aRniSnuli kompaniis sagadasaxa­

do Semowmeba, SemmowmebelTa mier savsebiT 

legitimurad, aRniSnuli saavanso gadaxde­

bi Sesabamisi Tveebis mixedviT CarTuli iqna 

gadamxdelis mogebis gadasaxasdiT dasabe­

gr obieqtSi da daibegra Sesabamisi  mogebis 

gadasaxadebiT.

 aRniSnuls Sedegad mohyva is, rom amave 

periodis mixedviT gadasaxadis gadamxdel­

is mier sagadasaxado organoSi wardgenil 

deklaraciebTan SedarebiT gadamxdels 

daudginda, rom avansebis daubegravi naw­

iliT Semcirebuli hqonda Sesabamisi peri­

odebis mixedviT daricxuli mogebis ga­

dasaxadebi, risTvisac Semmowmeblebis mier 

ssk­is 275­e muxlis me­2 nawilis Sesabamisad 

gadamxdels jarimis saxiT damatebiT ga­

dasaxdelad daericxa damatebiT  daricx­

uli mogebis gadasaxadis (ZiriTadi Tanxis) 

50%. aRniSnuls daemata ssk­is 272­e mux­

lis gaTvaliswinebuli sauravi im peri­

odamde sanam ar moxda aRniSnuli avansis 

dasaqonleba, Tu mxedvelobaSi miviRebT im 

garemoebas, rom aseTi saavanso gadaxdebis 

dasaqonleba, rogorc wesi monimum 4­dan 6 

Tvemde grZeldeba, gamodis rom gadasaxa­

dis gadamxdels aRniSnuli e. w. sagadasaxa­

do samarTaldarRvevisaTvis damatebiT 

gadasaxdelad ZiriTadi gadasaxadis Tanx­

is 50%­ian jarimasTan erTad, sauravis sax­

iT ZiriTadi gadasaxadis 6­9 procentic 

daricxa, ramac mTlianobaSi solidur Tanxa 

(ZiriTadi gadasaxadis 56­59 procenti Sead­

gina), rac dagverwmunebiT gadamxdelisaT­

vis solidur sagadasaxado tvirTad iqceva. 

aRniSnulze sxva komentars aRar gava­

keTebT da misi Sefaseba Sesabamisi struq­

turebisaTvis migvindia. 

gvinda davsZinoT mxolod erTi, ker­

Zod ki, is rom saxelmwifos mier ara­

keTilsindisieri gadamxdelebisaTvis qve­

y nidan daubegravad Tanxebis gadinebis  

zemT aRniSnuli  damcavi  e. w. `Camketis” 

meqanizmis SemoReba, keTilsindisieri, ma­

gram saTanado kvalifikaciisa da codnis 

ar mqone gadamxdelTaTvis aseTnairad mk­

acrad dasjis safuZvlad ar unda iqces.

Seqmnil situaciaSi imis gaTvalis­

winebiT, rom Tavis droze, roca xsnebuli 

regulaciebis SemoRebaze midioda msje­

loba, saubari iyo imis Taobazec, rom sawy­

is etapze estonur modelze gadasvlasTan 

dakavSirebiT gadamxdelTa mier daSvebul 

sagadasaxado samarTaldarRvevebze Semo­

savlebis samsaxuri finansuri sanqciebis 

daricxvisagan garkveulwilad Tavs Seika­

vebda. gadasaxadis gadamxdels meti aR­

araferi darCenoda garda imisa, rom Se­

mosavlebis samsaxurisaTvis miemarTa Tx­

ovniT, raTa kanonis arcodniT/SecdomiT 

daSvebuli zemoT aRniSnuli sagadasaxa­

do samarTaldarRvevisaTvis, ssk­is 269­e 

muxlis me­7 nawilis gaTvaliswinebiT gae­

TavisuflebinaT daricxuli finansuri 

saqciebisagan. gadamxdelisaTvis sruli­

ad moulodnelad da gasaocrad Semosav­

lebis samsaxuris davebis ganxilvis sabWos 

mier miRebuli gadawyvetilebiT, ise, rom 

miRebul gadawyvetilebis sarezolucio 

nawilSi saerTod ar yofila msjeloba ram­

denad legitimiuri iyo gadamxdelis Tx­

ovna daricxuli jarimebis patiebis Tao­

baze, Sesabamisad aRniSnulisa yovelgvari 

ganmartebisa da motivaciis gareSe gadamx­

sdels daricxuli finansuri sanqciebis pa­

tiebaze uari Tqva. 

albaT swored amazea naTqmi ­ ̀ fici mwams, 

bolo makvirvebso!” 

darwmunebuli varT analogiur situaci­

aSi momavalSi araerTi gadamxdeli aRmoCn­

deba. 

Seqmnili viTarebidan gamomdinare, imis 

gaTvaliswinebiT, rom ssk­is 982 muxlis me­3 

nawilis  g) qvepunqti, amave muxlis me­5 puq­

ti da saqarTvelos mTavrobis 2016 wlis 29 

dekembris N 615 dadgenileba `SeRavaTiani 

dabegvris mqone qveynebis CamonaTvalis 

gansazRvris Taobaze” gamomdinareobs saga­

dasaxado kanonmdeblobaSi ganxorciele­
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buli cvlilebis Sedegad warmoSobili e. w. 

sagadasaxado xvrelis” amovsebis garkveul 

meqanizms da SeravaTiani dabegvris reJimis 

mqone qveynebSi gadaricxuli avansis Tanx­

ebis mogebis gadasaxadiT dabegvra, xolo 

Semdgom maTi dasaqonlebis/momsaxurebis 

miRebis Semdgom jamSi praqtikulad biu­

jets ar azaralebs. 

aqve xazgasmiT gvinda aRvniSnoT, yve­

lafers rom davaneboT Tavi, ssk­is 73­e mux­

lis `calkeul SemTxvevaSi dabegvris obieq­

tisa sagadasaxado valdebulebebis gansaz­

Rvra” me­9 nawilis a) qvepunqtic:

`9.  sagadasaxado valdebulebis gan-

sazRvris mizniT sagadasaxado or-

ganos ufleba aqvs:

a)  mxedvelobaSi ar miiRos sameurneo 

operaciebi, romlebsac ara aqvs ar-

sebiTi ekonomikuri gavlena;”

xom iZleva imis SesaZleblobas, rom 

keTilsindisier da aRniSnul sakanonmdeb­

lo normaSi gaurkvevel gadamxdelebis ssk­

is 275­e muxlis me­2 nawilis gamoyenebiT 

50%­iani jarimiT umowyalod dasja Tavidan 

iqnes acilebuli. saerTod ki, rom araferi 

vTqvaT aRniSnuli finansuri sanqciis marT­

lzomierebasa da kanonzomierebaze, igi ze­

moT moyvanili magaliTis SemTxvevaSi keR­

ilsindisieri da kanonis ar mcodne gadamx­

delebTan gamoyenebis SemTxvevebze moralu­

rad gamarTlebuladac ar mogvaCnia. 

Sesabamisad aRniSnulisa mizanSewonilad 

migvaCnia xelisuflebis Sesabamisma struq­

turebma, kanonmdebelma, Tavad estonuri 

modelis avtorma ­ saqarTvelos finansTa 

saministrm ifiqros zemoTaRniSnul situ­

aciaSi Cavardnil keTilsindisier gadamx­

delTa raime meqanizmis gamoyenebiT maTi 

aseTi mkacri sasjelisagan ganTavisufle­

basa, an kidev   Semsubuqebaze, Tundac ssk­is 

275­e muxlis me­2 nawiliT gaTvakliswinebu­

li 50%­iani jarimis nacvlad, ssk­is amave 

muxlis pirveli nawiliT gaTvaliswinebu­

li ­ 10%­iani jarimiT Seclaze,  vfiqrobT 

aRniSnuli SedarebiT moralurad ufro 

gamarTlebuli iqneba da garkveulad Seam­

subuqebs im sagadasaxado wnexs, rasac amJa­

mindeli sanqcia uqmnis keilsindisier, ma­

gram kanonis armcodne gadamxdelebs.    
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ABSTRACT

In the article the indicators that allow determining 

the economic feasibility of raising the level of quality of 

tourist services are systemized. Methodical instructions 

on application of methods of calculation following indi-

cators: RFM (recency, frequency, monetary); the price 

of lost clients and the cost of attracted clients were pro-

posed. The indicator of the RFM estimates of the value 

of clients of tourist services is proposed to be calcu-

lated in terms of the period of the last purchase of the 

tourist service, frequency of purchases in the subject 

of tourism, as well as the cost of purchasing a tourist 

service. The price of lost customers is suggested to be 

calculated taking into account the loss of customers, i.e. 

the share of customers who refused to travel in the total 

number of clients. The cost of attracted customers is 

provided as a function of the following indicators: the 

number of potential clients of the enterprise, the cost 

of obtaining information about the client, the cost of the 

advertising (information) contact, the number of cus-

tomers who purchased the tourist service, the total cost 

of purchases of the clients studied, and the margin.

Key words: subject of tourist activity, quality of tour-

ist service, price of lost clients, cost of attracted cus-

tomers.

anotacia

statiaSi sistematizebulia indikatorebi, 

romlebic saSualebas iZleva ganisazRvros tur­

istuli momsaxurebis xarisxis donis gadidebis 

ekonomikuri sicocxlisunarianoba. SemoTava­

zebulia Semdegi indikatorebis gamoTvlis 

meTodebis gamoyenebis meToduri instruqciebi: 

RFM (siaxle, sixSire, onetaruloba); dakarguli 

momxmareb lebis faseuloba da momxmareblebis 

mozidvis danaxarjebi. RFM M indikatoris gaT­

vla, romelic afasebs turistuli servisebis 
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klientTa faseulobas, sasurvelia moxdes tur­

istuli momsaxurebis bolo SeZenis periodis, 

turizmTan dakavSirebuli Sesyidvebis sixSiris, 

turistuli momsaxurebis SeZenaze danaxarjebis 

faqtorebis gaTvaliswinebiT. dakarguli momx­

mareblis faseuloba gaangariSebuli unda iqnas 

momxmarebelTa dakargvis mxedvelobaSi miRe­

biT, rac niSnavs momxmarebelTa im wilssaerTo 

raodenobidan, vinac uari Tqva mogzaurobaze. 

momxmareblis mozidvis danaxarji warmoad­

gens Semdegi indikatorebis funqcias:sawarmos 

potenciuri momxmareblebis raodenoba, momx­

mareblis Sesaxeb informaciis miRebis danaxar­

ji, sareklamo (sainformacio) kontaqtze danax­

arji,momxmarebelTa raodenoba, vinac turistu­

li momsaxureba SeiZina, gamokvkeul momxmare­

belTa SeZenebis saerTo Rirebuleba da wminda 

mogeba.

sakvanZo sityvebi: turistuli aqtivobis sa­

gani, turistuli momsaxurebis xarisxi, dakargu­

li momxmareblebis faseuloba, momxmareblebis 

mozidvis danaxarji.

The purpose of the study is to develop meth-

ods of analysis and evaluation in the management 

of the quality of tourist services.

The urgency of developing methods for analy-

sis and evaluation in the management of the qual-

ity of tourism services is determined by the need 

to find the subjects of tourism activities the opti-

mal proportions between costs (investments) and 

the effect (level of service). The article shows that 

the starting point and criterion for estimating costs 

should be the expectations of consumers of tourist 

services, as well as the level of quality of tourist 

services offered by competitors.

With the development of competition in the 

tourism services market, it is important to form a 

system of indicators that can be used for analysis 

and evaluation in the management of the quality 

of tourist services. The article suggests a set of 

such indicators.

The subject of the study is economic relations 

in the process of quality management of tourism 

services. The object of research is the tourist ser-

vices market.

In the process of research, state and median 

quality standards and scientific works on this topic 

were used. Methods of economic analysis, syn-

thesis and analysis, as well as statistical methods, 

are applied.

Scientific and methodological recommenda-

tions have been developed which, in the opinion 

of the authors, will help improve the quality of tour-

ism services and increase the competitiveness of 

the subjects of tourism that will apply them.

In crisis conditions, when due to a decrease 

in purchasing power it is difficult to hope for an 

increase in the average costs for the purchase of 

tourist services, an effective way to increase prof-

its for the subjects of tourism activities may be to 

focus on expanding the range of consumers. For 

this purpose, the subjects of tourism activities con-

duct research of their clients in order to study their 

needs and preferences for the offered tourist ser-

vices, as well as to determine the required level of 

quality of service. While ensuring the sustainable 

development of tourism services [3, 8], we under-

stand that a high level of service requires a corre-

sponding increase in costs, but the positive impact 

of a higher level of service on the sales and profit 

of the subjects of tourism activities is indisputable.

Thus, the actual problem for the subjects of 

tourism activities is to find the optimal proportions 

between costs (investments) and effect (service 

level). In this case, the expectations of the con-

sumers of tourist services, as well as the level of 

the quality of tourist services offered by competi-

tors, become the starting point and the criterion for 

estimating costs.

The management of the quality of tourism 

services in Ukraine is represented by a system 

of methods and measures that are implemented 

to meet quality requirements [5, 6]. According to 

international normative documents, quality man-

agement includes methods and activities of an 

operational nature, while aimed at managing the 

process of eliminating the causes of unsatisfacto-

ry functioning at certain stages of the quality loop 

[1, 2].

It should be noted that in modern scientific 

works, due attention is paid to the consideration 

of methodological approaches to the formation of 

a quality management system in the subjects of 

tourism activities, as well as the construction of a 
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model for coordinating the management functions 

of the subjects of tourism activities with general 

quality management tasks in the same subjects of 

tourism activities [4 et al.].

Based on the impossibility of forming a quality 

management system for tourism services without 

assessing the quality of service, scientific works 

also include the development of a methodology for 

studying the quality of tourism services on the the 

subjects of tourism activities; the formulation of 

principles for quality management of tourism ser-

vices, taking into account industry specificity; the 

definition of the requirements for quality manage-

ment of tourist services provided by the subjects 

of tourism activities [7 et al.].

However, insufficient attention is paid in sci-

entific publications to methodological guidelines 

that could facilitate, and therefore stimulate, the 

introduction of quality management systems in the 

subjects of tourism activities.

The authors proceeded from the assumption 

that the management of the quality of tourism ser-

vices requires considerable resources and does 

not always bring the expected effect; this requires 

that the subjects of tourism activities, along with 

the development of methods for marketing rela-

tions and cooperation, also implement acceptable 

methods for assessing the value (profitability) of 

customers. The results of the client’s cost analysis 

are valuable information for the subject of tourist 

activity, which is necessary for the realization of 

effective activity. In the scientific literature there 

are many indicators of the value of the client, 

some of them are described below.

1. THE INDICATOR OF THE ESTIMATION OF 

THE VALUE OF CLIENTS OF TOURIST SERVICES 

RFM (RECENCY, FREQUENCY, MONETARY).

This indicator is determined on the basis of 

analysis of the history of purchases of tourism ser-

vices in terms of:

•  the period of the last purchase of tourist 

services,

• frequency of purchases in this subject of 
tourism activity,

• cost of buying tourist services.
Based on these criteria, attractive to the sub-

jects of tourist activity client is one that often buys 

for a large sum. The valuation of the client is car-

ried out on the basis of the ball scale according to 

the formula [9]:

RFM = period of last purchase x 

x weight coefficient + number of purchases  x 

x weight coefficient + purchase price x 

x weight coefficient

The calculation is based on the following:

- each purchase of tourist services, carried out 

no more than 6 months ago – 24 points,

from 7 to 12 months – 12 points,

from 13 to 18 months – 6 points,

from 19 to 24 months – 3 points.

- each purchase (transaction) is estimated at 

5 points,

- the weight factor for each purchase is 10%.

It should be noted that the frequency of pur-

chases significantly depends on the type of tourist 

activity. For example, for a travel agent, hotel and 

restaurant, the characteristic “frequent purchases” 

will assume different time intervals.

The way to calculate the RFM for a travel agent 

or a travel agency is shown in Table. 1. The re-

ceived value of RFM shows that client B for the 

company is more valuable, despite the lower cost 

of his purchases.

2. COST OF LOST CUSTOMERS.

The indicator characterizing the loss of the cli-

ent can be expressed in physical or value units. 

Informs about the number (% share) of clients 

who refused the offer of the tourist activity entity, 

or about the volume of unrealized tourist services 

(lost profits) precisely because of the loss of the 

client. This indicator can be a tool for monitoring 

the success of marketing activities of a tourist ac-

tivity entity in the aspect of retaining customers 

and forming loyal relations with them. Calculated 

by the formula:

In the proposed example below, the calculation 

of the index came from the following:

- number of clients – 1 000;
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- number of clients who have refused to tourist services – 150;

- cost of average purchase of 1 client – $ 2 000;

- margin – 10%. 

Calculation:

Table. 1

CALCULATING THE RFM VALUE

In the period under review, 15% of clients refused to purchase tourist services, which led to a decrease 

in sales by $ 300 000: 150 x $ 2 000. At the same time, the cost of losing these customers was $ 30 000: 

($ 300 000 x 10% margin).

3. COST OF ATTRACTING CUSTOMERS.

The next indicator allows us to calculate the amount of costs needed to ensure the productive contact of 

the subject of tourism activities with the client, that is, one that would lead to a purchase.

In the calculation example the following starting positions are accepted:

a -  number of potential clients of subjects of tourism activities – 1 000;

b -  cost of obtaining customer information – $ 500;

c -  cost of advertising (information) contact – $ 10 000;

d -  number of clients who purchased travel services – 150;

e -  total cost of purchases of the researched clients – $ 280 000;

f -  margin – of the transaction value.

Calculation:
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The results of the calculations inform that the cost of attracting one client is $ 70, and the profit from 

one transaction is $ 116,67. If there are four repeated purchases of the same volume, the profit from each 

transaction will grow to $ 169,17. Hence it follows that an increase in the frequency of purchases in the 

period of customer loyalty leads to an increase in profitability per transaction.

Conclusions. Summarizing the above, we note that the indicators analyzed in the article characterize 

the connections of subjects of tourism activities with the buyers of tourist services, and also show that the 

evaluation of the work of the subjects of tourism activities, including the quality of customer service, can be 

carried out not only in terms of growth in turnover, but also on the basis of determining the degree of cus-

tomer satisfaction, their loyalty. In turn, the satisfaction and loyalty of customers is reflected in their cost to 

the subject of tourism activities. As a result, it becomes possible to evaluate the marketing activities of the 

subject of tourism activities, aimed at forming a circle of loyal and dedicated customers.

The application of these methods in practice makes it possible to identify customer preferences, as well 

as to identify factors that positively or negatively affect the quality of tourism services. In this way, it allows 

to appear chances for improvement of service processes, increase of competitive advantages in tourism 

and formation of long-term relations with clients on the basis of loyalty and trust to the proposed quality of 

the tourist service.
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ASTRACT

The paper deals with the need for accelerating the 

regional economy, regional development Special atten-

tion is paid to the mechanism of state liberal approach 

in the conditions of globalization irreversibility, In terms 

of uniformity of movement of different factors.

The views, the author’s opinions, the development 

of regional economy, the preservation of national pecu-

liarities and the effective realization mechanisms of new 

challenges, the main directions of the development of 

the National Development Regional Development Pro-

gram are presented.

Keywords: Region, Regional, Municipality, Farm-

er, Agro entrepreneur, Cluster, Local governance, 

Self-governance.        

anotacia

naSromSi warmodgenilia regionuli eko no­

mikis, saerTod regionuli ganviTarebis daCqa­

rebis aucileblobis sakiTxebi, gansakuTrebu­

li yuradReba gamaxvilebulia glo balizaciis 

Seuqcevadobis pirobebSi saxelmwifos liberal­

uri midgomis meqanizmebze warmoebis, sxvadsx­

va faqtorebis ga adgilebis urTierTdamok­

idebule­bisa da urTierTSeRwevadobis unifi­

cirebis Tva lsazrisiT. 

warmodgenilia Sexedulebebi, avtoriseuli 

mosazrebebi, regionuli ekonomikis ganviTare­

bis, erovnuli Taviseburebebis  SenarCunebisa da 

axali gamowvevebis efeqtiani realizaciis meqa­

nizmebze, regionuli ganviTarebis erovnuli 

programis SemuSavebis ZiriTad mimarTulebebze. 

sakvanZo sityvebi: regioni, regionuli, mu­

nicipaliteti, fermeri, agromewarme, kla steri, 

adgilobrivi mmarTveloba, Tvi T mmarTveloba.

The process of globalization, more and more 

attention is paid to regional economic potential, 

private entrepreneurship and small business de-

velopment incentives, reduce unemployment and 

create favorable business and investment envi-

ronment, the transnational flow of capital, as an 

important event in the development of the regional 

economy tranche Socialization processes and re-

sources caused by the concentration of capital, as 

well as a number of countries with economic ties 

necessity. Such links are formed by the structure, 

international corporations, which are the type of 

transnational companies. The development of re-

gional economic policy in such circumstances be-

longs to one of the topical and most important di-

rections of modern economic theory and practice. 

The difficulty is first of all that the general state 

economic goals in some cases may differ from the 

regional-territorial task.

In such circumstances, regional tasks can be 

moved back to time. It is inadmissible to remove 

them from their agenda because regional prob-

lems that may be too complicated may impede 

the realization of common state problems or even 

come into contact with it. Therefore, it is of great 

importance to the formation of a hierarchical struc-

ture of urgency, first order, strategic hierarchy of 

the country, not just at the state level but in its ter-

ritorial-regional context [5].

It is important to stimulate or delay the eco-

nomic development of the region. Not the purpose 

of regional decision-making and the result-orient-

ed level, the quality of expertise. Otherwise, there 

is an inefficient use of potential (for example, infra-

structure, region’s peculiarities).

regionuli ekonomikis ganviTarebis zogierTi

tendenciebisa da Taviseburebebis Sesaxeb

laSa manveliZe

baTumis SoTa rusTavelis

saxelmwifo universitetis doqtoranti

REGIONAL ECONOMY DEVELOPMENT OF SOME 

TRENDS AND PECULIARITIES

LASHA  MANVELIDZE,

Batumi Shota Rustaveli State University, 

PhD Student
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Discussing the economic peculiarities of the 

region primarily focuses on the business interests 

provided by local potential. Business 

as a national, as well as internation-

al, has the sectoral effect on its own 

rules and laws, it has its investment 

programs, significantly changes the 

country’s social-economic map. 

This necessitates the necessity of 

dialogue and conceptual issues of 

the government and business struc-

tures, as a result of which regional 

strategy will take place for one of the 

major national projects.

The Autonomous Republic of Adjara, one of 

the strategic territories of Georgia, plays an im-

portant role in the development of the country’s 

economy. In recent times, the attention of the re-

gion is given more attention to the development of 

the current economic potential, stimulating private 

entrepreneurship and small business develop-

ment, employment of the population and creation 

of a favourable business and investment environ-

ment.[4] Also, attention is paid to the transnational 

capital of the region, as the importance of regional 

development is the need for concentration of cap-

ital and resources caused by the transnationaliza-

tion of economies, as well as economic ties with 

many countries. All this increases the number of 

export and geography in the region [3]. Transfer-

able transactions are being generated, which gen-

erate transfers prices that generate profit and at 

the same time provide the basis for international-

ization of the economy.

In the economic development of the country 

and the region, in particular, forming and creating 

jobs, it is of great importance to the private sector 

as foreign and local origin investments and sta-

ble/attractive investment environment. In the year 

2016, private sector invested 427.9 million USD in 

the territory of the Autonomous Republic of Adjara, 

which accounted for 71% of an important change 

of investment activity is also considered in the vol-

ume of investments in respect of the total value 

added to the region and calculation of the popu-

lation per capita.[3] The volume of investments in 

the last year’s total value is about 15-38%, and 

the private sector investments made by one sector 

of the region amounted to USD 270 in 2016 and 

increased almost 4 times in 2012.

Investments implemented in 2016 are as fol-

lows: Economics - 45.5%, tourism - 31.6%, con-

struction - 20.8%, agriculture - 0.2%, Industry - 

1.4%, other sectors - 0.5%. As for the sectoral dis-

tribution of gross foreign investments, the largest 

investment flows in this regard come from energy 

(64.5%) and tourism (33.0%) sectors.

By 2016, the largest volume of investments in 

the region comes from Norway / India (48.7%) and 

Turkey (44.9%). While the local self-governing city 

of Batumi (53.3%), Khulo municipality (17.4%) 

and Shuakhevi municipality (17.2%) are taking the 

lead in the territorial entities.

It is important to highlight sectors of high in-

vestment activity not only statistically but also in 

terms of dynamic assessment, which allows the 

rapid growth of emerging investment sectors. In 

the current stage of development, the following 

three sectors of the region’s economy are energy, 

industry and tourism.[5]

Nowadays, the potential of production in the 

country is not yet fully utilized, market principles 

are not fully operational in all areas. Economic 

reforms are going on slowly and cannot take into 

consideration the specificity of the region. The 

ownership rights of state and local governments 

are still compromised.

The above mentioned and other circumstances 

put forward the regional economic policy of Geor-

gia in the agenda along with other directions at the 

stage of development of mainstream development 

and main orientation of opportunities. Of course, 

the development of food industry, which is char-

2012 2013 2014 2015 2016

Investment change rate           2.0 28.3 41.8 32.6 17.0

Investments in respect of 

the total added

value   (%)

15.0 18.0 23.9 37.9 -

Investment per person 

per person (USD)    

386 495 697 1 087 1 270

DYNAMICS OF FOREIGN INVESTMENTS IN ADJARA 2010-1016

Source: National Statistics Office of Georgia,

Adjara A. Ministry of Finance and Economy
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acterized by significant specificity in the Autono-

mous Republic of Adjara. Particular importance is 

the rational use of existing natural resources in the 

region, introduction of new technologies and tech-

niques, availability of food supply for farmers and 

entrepreneurs, seeking optimal sales markets, 

state, donor organizations and various interna-

tional organizations And the use of the possibili-

ties available at their disposal.

In the region where 25% of agricultural land 

is natural and less than 40% of natural fertility, 

almost none of the main cultures-tea areas are 

used, the main part of perennials is not deteriorat-

ed by decades of massive cattle breeds Update. 

We agree with the fact that international organiza-

tions are paying more attention to the specificity 

of the country and have their interests in the de-

velopment of a particular field, in this case, more 

massive and targeted by state programs, private 

investments, preferential loans and more.

We believe that it is necessary to develop a 

regional development program for rural develop-

ment. Studies have shown that partitioning, dis-

posable and unreasonable program-financing 

does not give a proper outcome to public effect. At 

present, the region’s economic policy, especially 

under the circumstances when the production re-

sources to finance the transformation of complex 

and very long-term process, a part of the modern 

economic theory and practice is one of the most 

difficult and pressing issues, difficulties, primarily 

due to the fact that the total of statehood Vi eco-

nomic objectives as stated above, in some cases 

may be different from the regional and territorial 

objectives.[5]

The less important factor is the creation of a 

comprehensive and real information system for 

potential investments and commercial subjects. 

Also, strengthen the role of transnational capital.

Discussion on the economic development pri-

orities of the region primarily focuses on business 

interests. Business as a national, as well as in-

ternational, sectoral effect on financing its rules 

and laws, has its investment programs, seriously 

changes the country’s socio-economic map. That 

is precisely the necessity for dialogue and con-

ceptual issues of the government and business 

structures, which will lead to a regional strategy 

for the implementation of one of the major national 

projects.

Georgia needs a sharply balanced regional 

strategy, which will be given the status of a nation-

al (national) project. This primarily involves state 

support for stronger regions and the implementa-

tion of equal measurement measures in econom-

ically and politically weaker regions. Our country 

has enough resources to develop, realize, monitor 

intellectual potential, and the country’s resourc-

es are important, it is important to join the foreign 

economic policy and adequate involvement in the 

world economy, so as not to be the only exporter 

of raw materials. Basic legal acts adopted in the 

country are regulating human rights and promoting 

market reforms.[1] It is of particular importance that 

the laws related to the market economy-oriented 

tax, privatization of state ownership, private prop-

erty and foreign investment. The legislation created 

on the basis of market reforms enabled the state to 

develop and successfully develop trade-economic 

cooperation with many countries. Successful in-

tegration of Georgia into the world economy has 

contributed to its World Trade Organization and 

Association of Councilors. In addition, the Deep 

and Comprehensive Free Trade Area Agreement 

with the European Union (DCFTA) is an important 

part of the Association Agreement (IV door - trade 

and trade issues), as it includes the economic inte-

gration mechanism with the EU and the EU inter-

nal market. In case of a democratic principle ori-

ented on democratic principles, Georgia provides 

comprehensive consultation and legal assistance 

to many international organizations and relevant 

state structures of developed countries.

Georgia has a multi-profile economy. It is rich 

in various minerals (coal, peat, iron, manganese, 

copper, mercury, etc.). The main field is agricul-

ture, employing 50 percent of the population. Also, 

food industry and international cargo turnover. 

Cultural plants have an industrial purpose for cit-

rus, tea, fruit, vegetables, grapes and nuts. Now 

the main direction of the country is to obtain min-

erals (manganese and copper). Also, small food 

products produced by small businesses, alcoholic 

and non-alcoholic beverages, several types of ma-

chinery and products. There is a special place for 

tourism and leisure industry. [2]The mild climate 
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and favourable ecological conditions, as well as 

the Black Sea coastal coastline, allow the Adjara 

region to be one of the most important tourist hubs 

in the post-Soviet space. Mechanisms supporting 

clusters of regions have been created in many Eu-

ropean countries. As well as in other developed 

countries, who have been short-lived.

Today, many models of clustering and for-

mation of the economy are tested. Of them, we 

are one of the most optimal models of our state 

in the formation of mechanisms in the formation 

of mechanisms, when the decisive role of foreign 

investments is given in terms of financial, techno-

logical and marketing (Chinese, Indian method). 

Also, it is worth considering a model that creates a 

combination of small firms. [5] Associations, coop-

eratives are created; a specific environment (Ital-

ian model) is created.

Georgia has clustering potential, environmen-

tal and geographical characteristics, and expe-

rience can be said. Cluster’s natural formation 

processes are underway in construction, tourism 

industry, marine and land transportation, industry. 

There are great opportunities in subtropical farm-

ing, winemaking and gardening.

CONCLUSION

The analysis shows that production potential in 

Georgia and in each of its regions is unused. In the 

industrial regions, most of the working population 

is unemployed, still weak farms, local production 

products cannot compete with the food market in 

relation to imported products. Like other regions 

in Adjara, high levels of the workforce are high, 

so consistently employing job seekers significant-

ly hindering small and medium-sized businesses, 

developing farming and improving the living stan-

dards of the population.

this regard, we consider it appropriate to de-

velop a national program of regional development 

based on scientifically substantiated, resource po-

tential and basic principles of economic develop-

ment of the country. The program should outline 

the priority, striving for the development of each 

region, the basis of economic and ecological farm-

ing, high competitiveness, healthy demography, 

fields and market optimal placement.
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anotacia

Txilis kultura Tavisi ekonomikuri mniSvne­

lobiT did interess iwvevda da dResac yuradRe­

bis centrSia, rasac upirveles yovlisa, ganap­

irobebs misi nayofis mravalmxrivi gamoyeneba. 

mecnierebis umetesoba eTanxmeba im mosazrebas, 

rom Savi zRvis aRmosavleT sanapiro Sesabamisi 

adgilia Txilis gaSenebisaTvis da rom aqedan 

iRebs dasabams misi msoflioSi gavrceleba. Ta­

vad Turquli dasaxeleba ` Findik” momdinareobs 

berZnuli sityva ̀ Corylus“­dan, rac niSnavs, ̀ Sav 

zRvas“. qarTuli kulturis Txili odiTganve iyo 

cnobili. istoriuli mtkicebuleba miuTiTebs, 

rom qristeSobamde VI saukuneSi adgilobrivi mo­

saxleoba sakuTar ezoebSi zrdida veluri jiSis 

Txils. momavalSi ramodenime saukunis manZilze 

xalxuri seleqciis gziT miRebuli iqna ukeTesi 

xarisxis Txili, romelic SesaniSnavad iyo Segue­

buli adgilobriv pirobebs.

sakvanZo sityvebi: maRali ekonomiku ri Ri­

rebuleba; evrokavSiris bazari; kon ku rent­

unariani; eqsporti; evrostandartebi.

ANNOTATION

Hazelnut culture has always been causing a great 

interest with its economical significance and it is still at-

tracts attention. That, first of all, is conditioned by its 

multilateral use.

Most scientists agree that the Eastern coast of the 

Black Sea is the appropriate location for growing hazel-

nut, and this is the very place, from which the culture of 

hazelnut spread all over the world. The Turkish name 

“FINDIK” comes from the Greek word “CORYLUS”, that 

means “BLACK SEA”.

Georgian hazelnut has been known since the an-

cient times. A number of historical evidence denotes 

that in the 6th century BC the native population of Geor-

gia grew the wild species of hazelnuts. Later, as the 

centuries passed, the folk method of selection made 

possible to get high quality hazelnut species, which 

were well adopted with the local conditions.

Key words: providing abundance; oil; proteins; bio-

active substances; high economical value; naked-heart-

ed; Greek; deer-eared; Queen fingers; flat; horse nip-

ple; needled; Anaklian; EU market; competitive; export; 

European standards.

Txils (Korilys Pontica) kaklovan kul­

turebs Soris erT­erTi sapatio adgili 

ukavia. Zvel berZnebs Txilis rto ojaxuri 

bednierebisa da baraqis simbolod miaCndaT, 

romaelebi ki mas ekonomikuri mniSvnelobis 

gamo Txilis kultura did interess iwvevda 

da dResac msoflio bazris yuradRebis cen­

trSia.

Cveni winaprebi kargad icnobdnen Tx­

ilis sakveb da samkurnalo Tvisebebsac. 

mas warmatebiT iyenebdnen ara mxolod 

sxva da sxva kerZebis sakazmavad, aramed Se­

qmnes unikaluri tradiciuli produqti ­ 

`CurCxela“, romelic gamorCeulia Tavisi 

kaloriulobiTa da saukeTeso gemovnuri 

TvisebebiT. am Rirsebebis gamo `CurCxela“ 

qarTuli Txilis konkurentunarianoba

da adgili msoflio bazarze

eduard miqelaZe

ekonomikis akademiuri doqtori

saqarTvelos sapatriarqos wmida

tbel abuserisZis saswavlo

universitetis profesori

THE COMPETITIVENESS OF GEORGIAN

HAZELNUT AND ITS PLACE

EDUARD MIKELADZE

Doctor of Economy, St. Tbel Abuserisdze
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istoriulad meomarTa yoveldRiuri kvebis 

racionSi Sedioda da dResac igi saqarTve­

loSi erT­erTi popularuli tkbileulia. 

Txilis kultura Tavisi ekonomiku­

ri mniSvnelobiT did interess iwvevda da 

dResac yuradRebis centrSia, rasac upir­

veles yovlisa, ganapirobebs misi nayofis 

mravalmxrivi gamoyeneba. Txilis nayofi 

da gadamuSavebis Sedegad miRebuli pro­

duqtebi farTodaa cnobili. maT kvebiT 

Rirebulebas gansazRvravs nedleulSi cxi­

mis, cilis, bioaqtiur nivTierebaTa Semcv­

eloba, es Rirebuleba ki icvleba mcenaris 

jiSis, adgilmdebareobisa, niadagur­klima­

turi pirobebis gavleniT. (Txili mdidaria 

sakvebi nivTierebebiT da kaloriulobiT 

2­3­jer aWarbebs purs, 8­jer rZesa da Soko­

lads. igi Seicavs agreTve vitaminebs: B1, 

B2, B6, C, E vitaminebs.

dasavleT saqarTeloSi Txilis baRSi 

miRebuli mcenareTa ganlageba Semdgomi 

gaSeneba iwyeba agvistos bolos Semde­

gi sqemiT: 5X3, 5X4, 5X5, 4X4, da 4X3. Txilis 

baRis gaSenebisas rekomendirebuli agrova­

daa 15 noembridan 15 ianvramde. TxilisTvis 

buCaqis formis micema  iwyeba dargvisTa­

nave. darguli nergi iWreba 20­25 santimetr 

simaRleze. Txilis samrewvelo baRis gaSen­

eba rekomendirebulia im adgilebSi, sadac 

haeris minimaluri temperatura ar ecema mi­

nus 23­25 gradus celsiusamde. Txilis kul­

tura egueba TiTqmis yvela tipis niadags, 

garda mZime Tixnari da daWaobebuli adg­

ilebisa. 

mecnierebis umetesoba eTanxmeba im mo­

sazrebas, rom Savi zRvis aRmosavleT sana­

piro Sesabamisi adgilia Txilis gaSenebi­

saTvis da rom aqedan iRebs dasabams misi 

msoflioSi gavrceleba. `Tavad Turquli 

dasaxeleba `Findik” momdinareobs berZnuli 

sityva `Corylus“­dan, rac niSnavs, `Sav zR­

vas“.

qarTuli kulturis Txili odiTganve 

iyo cnobili. istoriuli mtkicebuleba 

miuTiTebs, rom qristeSobamde VI saukuneSi 

adgilobrivi mosaxleoba sakuTar ezoebSi 

zrdida veluri jiSis Txils. momavalSi ra­

modenime saukunis manZilze xalxuri sele­

qciis gziT miRebuli iqna ukeTesi xarisxis 

Txili, romelic SesaniSnavad iyo Seguebu­

li adgilobriv pirobebs.

saqarTvelosaTvis Txils hqonda maRali 

ekonomikuri Rirebuleba da didi Semosava­

li mohqonda mosaxleobisaTvis 1917 wlam­

de. saqarTvelos am periodisaTvis didi 

raodenobiT Txilis mosavali gahqonda ev­

ropis qveynebSi. sxvaTaSoris mSobliuri 

Txilis jiSebs garkveuli upiratesobebi 

gaaCnia, kerZod: adgilobrivi jiSis Tx­

ilebs mZlavri fesvTa sistemis wyalobiT 

sakmarisi raodenobiT iRebs yvela saWiro 

sasargeblo komponentebs niadagidan da Se­

sabamisad saqarTveloSi TiTqmis ar gamoi­

yeneba qimiuri sasuqebi.

amJamad saqarTveloSi gavrcelebulia 

zogierTi adgilobrivi jiSebi. maT Soris 

umTavresia: Svelisyura, berZnula, anakli­

uri, gulSiSvela, xaWapura, nemsa da sxva.

Svelisyura ­ nayofs iZleva dargvidan 

3 wlis Semdeg. gavrcelebulia guriasa da 

samegreloSi, xolo erTi Ziridan ki maqsi­

malur msxmoiarobas 7 wlis Semdeg aRwevs da 

misi mosavali 10 kilograms aRwevs;

gulSiSvela ­ es jiSi Tavisi gemovnebiTa 

da organoleptikuri monacemebiT erT­er­

Ti saukeTesoa saqarTveloSi. mosavlis 

miReba dargvidan 3 wlis Semdeg iZleva mo­

savals. erTi Ziridan 5­7 kilogram Txils 

iZleva;

berZnula ­ gavrcelebulia dasavleT sa­

qa rTveloSi, maRalproduqtiuli da swra ­

fad mzardi jiSia, mosavals dargvidan 3 

wlis Semdeg iZleva, maqsimalur msxmoiaro­

bas 7 wlis Semdeg aRwevs da misi mosavali 10 

kilograms aRwevs;

Svelisyura ­ gavrcelebulia guriasa da 

samegreloSi, mosavals dargvidan  3 wlis 

Semdeg iZleva, maqsimalur msxmoiarobas 7 

wlis Semdeg aRwevs da misi mosavali 10 ki­

lograms aRwevs;

dedoflis TiTi ­ am jiSis samSoblod 

iTvleba uZvelesi kolxeTi. 1 Ziridan    4­4,5 

kilogram iZleva, gavrcelebuli guriaSi da 

dargvidan 3 wlis Semdeg iZleva mosavals;

xaWapura ­ gavrcelebulia guriaSi, aWa­

raSi, samegrelosa da lagodexSi. erT Ziri­
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dan iZleva 6 kilogram Txilis nayofsda 

dargvidan 3 wlis Semdeg iZleva mosavals;

cxenis ZuZu ­ gavrcelebulia samegre­

losa da guriaSi.  mosavals 4 wlis Semdeg 

iZleva da erT Zirze 6 kilogrami Txilis 

mokrefaa SesaZlebeli;

nemsa ­ gavrcelebulia guriaSi, samegre­

losa da lagodexSi.   mosavals 4 wlis Semdeg 

iZleva da erT Zirze 5 kilogrami Txilis 

mokrefaa SesaZlebeli;

anakliuri ­ jiSi gvxvdeba saqarTvelos 

yvela regionSi. erT Ziridan iZleva  5 ki­

logram Txilis nayofs da dargvidan 3 wlis 

Semdeg iZleva mosavals;

2014 wlis 12 ivniss sastumro Tbilisi 

meriotSi rigiT meore ekonomikuri foru­

mi ``qarTuli Txili msoflio bazarze ­ ga­

mowvevebi da prognozebi 2015 – 2020“ gaimar­

Ta. forumi axalgazrda analitikosTa da 

mecnierTa darbazis `doqtrinas“da kavka­

siis universitetis ekonomikis kvlevis 

centris organizebiT Catarda. prezenta­

ciaSi warmodgenili iyo qarTuli Txilis 

saeqsporto potenciali da saeqsporto Se­

mosavlebis saprognozo analizi 2015 – 2020 

wlebisaTvis.

kvlevis avtorebma prognozireba apro­

birebuli, PERT modelirebiT moaxdines, 

Sedegebi 95%­iani sandoobiT sargeblobs 

da gviCvenebs, rom 2019 wlisaTvis Txilis 

warmoebidan miRebuli Semosavali ar iqne­

ba 289 milion aSS dolarze naklebi da 391 

milion aSS dolarze meti. meore prognozma 

aCvena, rom 2020 wlisaTvis Semosavali iqneba 

424 milioni aSS dolaridan 308 milionamde.

swored aRniSnul forumze gairkva, rom 

2012 wels evropaSi realizebuli Txilis 

produqciidan 22 aTasi kilogrami Txili 

ukan dagvibrunes. swored aq warmoCnda mTa­

vari problema ­ fermerebisTvis da glex­

ebisTvis miwodebuli mwiri informaciebi, 

Txilis ­ Senaxvis, gaSrobisa da realizaci­

is pirobebis Sesaxeb.

raTqma unda kargia aRniSnuli prognoze­

bi, magram modi ganvixiloT da gavaanalizoT 

ra mdgomareoba gvaqvs dRes, ras vakeTebT, 

ra realuri Sedegebi da problemebi gvaqvs.

sursaTis da agrokulturis saerTaSo­

riso organizaciis monacemebis Tanaxmad, 

Txilis kulturis farTobebi ZiriTad 

mwarmoebel qveynebs Soris Semdegnairad 

nawildeba: TurqeTi ­ 345 aTasi ha; italia ­ 

69 aTasi ha; azeirbaijani ­ 19,5 aTasi ha; es­

paneTi ­ 12,1 aTasi ha; aSS ­ 11,8 aTasi ha; ira­

ni ­ 11 aTasi ha; saqarTvelo ­ 10 aTasi ha da 

CineTi ­8 aTasi ha. miRebuli mosavlis mixed­

viT aseve TurqeTi liderobs: TurqeTi ­ 600 

aTas tonamde; italia 115 aTasi tona; aSS ­ 

28,5 ; espaneTi ­ 18,3; azeirbaijani ­ 18,3; ira­

ni ­ 12; saqarTvelo ­ 60 aTas tonamde.

N Txilis kulturis 

mwarmoebeli 

qveynebi

Txilis kulturis 

saerTo farTobi 

(aTasi ha)

Txilis kulturis 

mosavlis raodenoba 

(aTas tonebSi)

1 TurqeTi 345 600

2 italia 69 115

3 azerbaijani 19,5 18,6

4 espaneTi 12,1 18,3

5 aSS 11,8 28,5

6 irani 11,0 12

7 saqarTvelo 10 60

8 CineTi 8 12

sursaTis agrokulturis saerTaSoriso organizaciis

2016 wlis mosavali da mosavlianoba

wyaro. saqstati - saqarTvelos erovnuli statistikuri samsaxuris

2015-2016  wlis monacemTa baza.
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saqarTvelodan gatanili Txilis impor­

tiori qveynebia: germania, italia, espaneTi, 

ruseTi, holandia, CexeTi, baltiispireTis 

qveynebi, TurqmeneTi, yazaxeTi, erayi, arabu­

li qveynebi.

evropis qveynebSi 1 kilogrami Txilis 

eqsportis xarji daaxloebiT 20­25 centia.

1 kg­1000 grami nedlidan gautexavi Txi­

lidan amodis 390 grami gamomSrali Txilis 

guli. 

saqarTvelos Txilis gadamamuSavebelTa 

da eqspertTa gamgeobis Tavjdomaris mier 

gavrcelebuli informaciis safuZvelze 

vlindeba is, rom evrokavSiri qarTuli Tx­

ilisaTvis perspeqtiuli bazaria: `evrokav­

Siri am SemTxvevaSi Cveni mokavSirea“. evropas 

aRar unda, rom Turqul monopoliaze iyos 

damokidebuli. qarTul Txils aqvs Sesa­

Zlebloba, rom Turquli Txili Caanacvlos“. 

evropis bazarze qarTuli Txilis perspeq­

tivaze amaxvilebs yuradRebas saqarTveloSi 

evrokavSiris warmomadgenlobis ataSe xual 

eCanovreci ambobs, rom `saqarTvelos aqvs 

Sansi, rom e.w. specifikuri niSnebi aiTvisos“.

Cven ar unda viocneboT imaze, rom erT 

dRes saqarTvelo evrokavSirSi   arsebul 

yvela daxls Tavisi produqtiT Seavsebs. Tu 

Tqven Txili saeqsporto moculobas mniS­

vnelovnad gazrdiT, saqarTvelos evro­

kavSiris bazarze damkvidrebis  didi Sesa­

Zlebloba eqneba. am mimarTulebiT udedesi 

potenciali gaqvT“. xuan eCanove gamosavals 

fermeruli gaerTianebebis SemTxvevaSi fi­

nansur resursze xelmisawvdomobac gaizrde­

ba da mosavlis moculobac da xarisxic.

saqarTvelos soflis meurneobis ganvi­

TarebisTvis ukeTesi iqneba Tu donorebi 

koordinirebulad imoqmedeben da Tanxebs us­

argeblod ar daxarjaven: ̀ bevri donoria Car­

Tuli saqarTvelos soflis meurneobis gan­

viTarebis xelSewyobaSi, magram es procesebi 

ar aris koordinirebuli. aucileblad unda 

gavarkvioT xom ar xdeba dublireba. kargi 

iqmneba Tu Tu mTavrobis warmomadgenlebTan 

erTad TveSi erTxel SevikribebiT da aTasi 

gaugebari gzavnilis nacvlad geqneba erTio 

mkafio gzavnili. SeTanxmebuliad moqmedeba 

dagvexmareba imaSi, rom donorebma fuli fu­

Wad aRar daxarjon“. evrokavSiris warmomad­

genlobis soflis meurneobasa da TemTa gan­

viTarebis ataSes (xuan eCanoves) gancxadebiT, 

fermerebis problemebis gadaWraSi saxelmwi­

fom mniSvnelovani roli unda Seasrulos. 

2016 weli Txilis eqsportiorebisTvis 

saaxalwlo saCuqriT daiwyo, kerZod asoci­

aciis ZalisxmeviT saxelmwifom, mniSvnelo­

vani gadawyvetileba miiRo da Txilis eqspor­

tiorebi damatebiTi Rirebulebis gadasaxa­

disgan (dRg) gaTavisuflda. saqarTvelos 

Txilis gadamamuSavebelTa da eqsportiorTa 

asociaciis gamgeobis Tavjdomare aleqsan­

dre mowerilia `gazeT `versiasTan“ eqsklu­

qarTuli Txilis eqspert­importis wili saerTaSoriso

bazarze 2011­2016 wleebSi  

wyaro. saqstati - saqarTvelos erovnuli statistikuri samsaxuris 

2011-2016 wlis  monacemTa baza.

wlebi

Txilis 

farTobi 

(ha)

Txilis 

mosavali 

(tona)

erTi 

kilogrami 

Txilis fasi 

evropaSi 

(dolarSi)

erTi 

kilogrami 

Txilis fasi 

ruseTSi 

(dolarSi)

Txilis 

eqsportis 

moculoba 

(tona)

Txilis 

eqsportidan 

miRebuli Se­

mosavali 

(milion dolarSi)

2016 10000 55700 7,0 7,0 25285 179400

2015 8200 51800 7,0 7,0 25214 176500

2014 6400 45400 7,0 7,0 25428 183400

2013 5755 38900 6,5 6,5 24769 166632

2012 4430 24700 6,5 6,5 12153 57732

2011 4423 31100 6,0 6,0 4742 28887
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ziur interviuSi acxadebs, rom eqsportis 

zrdis miuxedavad, Txilis biznesSi jer 

kidev bevri problemaa. 

TurqeTisa da italis konkurenciis pi­

robebSi qarTulma Txilma evrokavSiris 

bazarze rogor unda damkvidrdes? qarTu­

li Txilis eqsportis swrafi dinamikisa da 

ganviTarebasTan erTad unda daiwyo dargis 

ganviTarebac. 

ra pirobebiT unda gavides qarTuli 

Txili ruseTis bazarze?  2014 wlis  22 maiss 

ruseTis federaciis veterinarulma da 

fotosanitarulma inspeqciam gamoaqveyna 

dadgenileba imis Sesaxeb, rom 2014 wlis 26 

maisidan saqarTvelodan da ruseTis mimar­

TulebiT aRdgeba maRali fotosanitaru­

li riskis Semcveli produqciis eqxporti.  

saqarTvelos soflis meurneobis saminis­

tro 2013 wlidan awarmoebda molaparake­

bebs ruseTis federaciis fotosanitaru­

li inspeqciis TanamSromlebTan. sursaTis 

erovnuli saagentos fotosanitariis de­

partamentis ufrosis TqmiT mimdinareobs 

mzadeba ruseTis mxaris momavali viziti­

saTvis, romlis farglebSic isini aTva­

liereben da monitorings uweven mimReb pun­

qtebs. 

sursaTis erovnuli saagentos fotosan­

itariis departamentis ufrosi bazris aT­

visebis strategiazec saubrobs. misi TqmiT 

imave niSnis daWera rac 2006 wlamde qarTul 

produqcias hqonda hqonda rTuli iqneba, 

radgan ruseTis bazarze warmodgenilia 

produqcia msoflios yvela kuTxidan, Tum­

ca erTi konkurentuli upiratesoba, rac 

qarTul saeqsporto produqts SeiZleba 

hqondes erovnuli mexsiereba ­ axsovs qar­

Tuli produqciis gemo.

erovnuli mexsiereba sakmarisi piroba 

ar iqneba warmatebuli saeqsporto bizne­

sis asawyobad. 2006 wlis Semdeg bevri ram 

Seicvala orive qveynis sursaTis uvneblo­

bis kanonmdeblobaSi, aRniSnave uvneblo­

bis erovnul saagentoSi. Sesabamisad, pro­

duqcia xelbargiT veRar gava. amis Sesaxeb 

ruseTis federaciis erovnuli infeqciis 

vebgerdzec aris gamoqveynebuli oficial­

uri dadgena. eqsportisaTvis saWiro iqneba 

evrostandartebis Sesabamis produqci­

is warmoeba. SefuTva, dasawyobeba, Semdeg 

ruseTSi distributori kompaniis monaxva, 

romelTanac gaformdeba xelSekruleba, 

romlis Tanaxmadac  rusuli mxare qarTul 

produqcias miiRebs da qselSi gauSvebs.

rogori iqneba qarTuli Txilis eqspor­

tis momavali? amis prognozireba rTulia, 

Tumca faqtia, rom aRniSnuli dargi yovel­

wliurad mowinave poziciebs ikavebs msof­

lio bazarze da viTardeba saxelmwifo sub­

sidireba gareSe, magram is kvlavac rCeba 

rigi gamowvevebis winaSe. 

ruseTSi 1 kilogrami Txilis   eqsportis 

xarji daaxloebiT 12­15 centi Rirs. 

Txilis fasis daregulirebaSi aucileb­

lad unda Caerios saxelmwifo da unda 

dawesdes fiqsirebuli Tanxa mag: 1kg Txilis 

fasi 5­6­ larze naklebs ar unda Seadgendes. 

amasTanave saxelmwifom eqsportiorebs 

gadaWriT unda gadauwyviton, rom Txilis 

produqciis misaRebad bazarSi (Cambarebel 

punqtebSi) ki ar unda Causafrdnen aramed 

isisni unda gavidnen da mosaxleobidan Cai­

baron Txilis mosavali. glexsa da fermers 

raTqma unda uRirs Txilis mosavlis Cabare­

ba aRniSnul fasSic da pirobebSic.

qarTuli Txilis eqsportiorebs win 

kidev axali gamowveva elodebaT ­ evropis 

qveynebSi Catarebuli kvlevebis Tanaxmad, 

gasuli sami wlis ganmavlobaSi Txilis gul­

ze moTxovna Semcirda: imis gamo, rom evro­

paSi warmoebis xarjebi sul ufro izrdeba, 

evropul kompaniebs urCevniaT, rom Txi­

lis gulis yidvis da Semdgomi gadamuSaveba 

did xarjebs moiTxovs da amitom urCevni­

aT miiRon: moxaluli, kangaclili Txili, 

daqucmacebuli Txili, nedli da moxaluli 

Txilis fqvili da Txilis pasta.

TurqeTi amaragebs msoflio bazris daax­

loebiT 80%­s, xolo saqarTvelo ­ 6­dan 

10%­is CaTvliT.

dabali xarisxis, arastabiluri mi­

wodebis da naklebi miwodebis gamo qar­

Tuli gautexavi Txili da Txilis gulic 

evrokavSirSi naklebad fasobs. saqarTve­

loSi Txilis warmoeba bevri ojaxisTvis 

Semosavlis wyaroa. msoflio bazarze Txi­
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lis fass misi raodenoba da xarisxi gansaz­

Rvravs. TurqeTi weliwadSi saSualod 600 

aTas tona Txils awarmoebs, saqarTvelo 

ki ­ 60 aTas tonas. TurqeTi msoflio ba­

zrisTvis  Txilis yvelaze msxvili mimwode­

belia da cxadia fassac is gansazRvravs, 

aseve mniSvnelovani garemoebaa produqci­

is miwodebis pirobebic. Turquli Txili 

evropas sami Tvis konsignaciiT miewodeba, 

risis SesaZleblobac Cven ar gvaqvs. gar­

da amisa, qarTul Txils dabali cnobadoba 

aqvs. TurqeTi am biznesSi 1980 wlidan aris 

Cabmuli. iq ukve kargad aris ganviTarebuli 

fermeruli meurneobebic da Sesanaxi­gad­

amamuSavebeli infarastruqturac.  Turq 

eqsportiorebs msxvil evropul sakon­

ditro kompaniebTan da importiorebTan 

ukve kargad Camoyalibebuli urTierToba 

aqvT. Txilis biznesi Cvens qveyanaSi sul 

ramdenime welia rac ganviTarda. SeiZleba 

iTqvas, rom is damoukidebel saqarTvelo­

Si ganviTarebuli axali biznesia. TurqeTis 

Txilis bazari stabiliuria. qarTuli ba­

zari ki jer kidev spontanuria. TurqeTSi 

bevria msxvilia fermeruli plantaciebi. iq 

Txilis nargavebs kargad uvlian. saqarTve­

loSi msxvili fermeruli meurneoba Zalian 

cotaa. glexebs ki ar aqvT imis finansuri 

saSualeba da codna, rom Txilis nargavebs 

kargad mouron. glexebs ki ar aqvT imis fi­

nansuri saSualeba da codna, rom nargavebs 

kargad nouaron. glexi kargad ar aSrobs 

Txils. hgonia, rom gamoumSral `mZime“ Tx­

ils meti wonis ufro Zvirad gayidis. aseTi 

Txilisgan Semdeg ukve kargi produqtis 

miReba  SeuZlebelia.

saqarTvelos soflis meurneonis samin­

istro ki Txilis teqnikuri reglamentis 

proeqtze muSaobs. teqnikuri reglamen­

tis miRebis mizania, dadgindes moTxovnebi 

Txilis mimarT da Txilis warmoebis, gada­

musavebis, distribuciis etapze ganisaz­

Rvros regulirebis erTiani principebi, 

amasTan daculi iyos momxmarebelTa. unda 

moxdes Txilis gamoSroba, dakalibreba da 

datexva. Semdeg ki produqti saxmeleTo ga­

dazidvebis meSveobiT eqsportze gadis.  

Txilis biznesSi arsebul sxva proble­

mebTan erTad gamoCnda kide erTi udidesi 

problema ­aziuri farosnebi, romlebic 

gaxlavT Sxamiani mwerebi erT­erTi dauZine­

beli mteri aRmoCnda Txilisa da simindis 

mosavlisTvis, aseve xexilisa da baRCeulis 

kulturebisTvis. swored aziurma faros­

nebma ukve bolo 3­4 wlis ganmavlobaSi 

udidesi zarali miayena samegrelosa da gu­

riis, aseve aWaris fermerebsa da glexebs, 

maT mier dasnebovnebuli nayofi swrafad 

iwyebs lpobas. maT winaaRmdeg sabrZolve­

lad bevri preparati uZluri aRmoCnda 

magram wels Cveni qveynis soflis meurne­

obis saministrom TurqeTidan Semoitana 

aRniSnuli preparati, magram Sedegi ara 

Cans ­ garkveuli eWvic daibada imisa, rom 

uxarisxo da uSedego aRmoCnda, radgan mas 

ar sWirdeba msofliosa da evropis bazarze 

perspeqtiuli konkurenti romelmac Zalian 

mokle droSi bazris 10%­iani wili aiTvisa 

Tavidan CamoSoreba da Tavisi produqciiT 

Canacvleba unda moaxdinos.. amasTan erTad 

aRniSnuli preparatis Semotanac dagvi­

anebiT moxda, radgan mosavali aRebulia da 

Sedegic savalaloa.

saqarTvelosa da evrokavSirs Soris Ta­

visufali savaWro SeTaxmebis amoqmedebis 

fonze ­ ekonomikis saministroSi ganacxa­

des da gaatares mTeli rigi reformebi, imi­

saTvis, rom evrokavSiris bazari qarTuli 

produqciisaTvis srulad gaixsnas. zoga­

dad arasaxarbielo tendencia gvaqvs, gan­

sakuTrebiT Tavisufali vaWrobis SeTanx­

mebis xelmoweris Semdgom periodSi, magram 

es SeTanxmeba (DCFTA) gaTvlilia grZelva­

dian sargebelze. imisaTvis, rom srulad 

isargeblos saqarTvelom am SeTanxmebiT 

gamowveuli benefitebiT, man unda Seasru­

los garkveuli valdebulebebi, imisaTvis 

rom evrokavSiris bazaris srulad gaixsnas 

qarTuli produqciisaTvis.

daskvna Cveni winaprebi kargad icnobd­

nen Txilis sakveb da samkurnalo Tvisebeb­

sac. mas warmatebiT iyenebdnen ara mxolod 

sxvadasxva kerZebis sakazmavad, aramed Se­

qmnes unikaluri tradiciuli produqti ­ 

`CurCxela“, romelic gamorCeulia Tavisi 

kaloriulobiTa da saukeTeso gemovnuri 

TvisebebiT. am Rirsebebis gamo `CurCxela“ 
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istoriulad meomarTa yoveldRiuri kvebis 

racionSi Sedioda da dResac igi saqarTve­

loSi erT­erTi popularuli tkbileulia. 

saqarTvelosaTvis Txils hqonda maRali 

ekonomikuri Rirebuleba da didi Semosava­

li mohqonda mosaxleobisaTvis 1917 wlamde. 

saqarTvelos am periodisaTvis didi raode­

nobiT Txilis mosavali gahqonda evropis 

qveynebSi. sxvaTaSoris mSobliuri Txilis 

jiSebs garkveuli upiratesobebi gaaCnia, 

kerZod: adgilobrivi jiSis Txilebs 

mZlavri fesvTa sistemis wyalobiT sakmari­

si raodenobiT iRebs yvela saWiro sasarge­

blo komponentebs niadagidan da Sesabami­

sad saqarTveloSi TiTqmis ar gamoiyeneba 

qi miuri sasuqebi. amJamad saqarTveloSi 

gav rcelebulia zogierTi adgilobrivi 

jiSebi. maT Soris umTavresia: Svelisyura, 

ber Znula, anakliuri, gulSiSvela, xaWapu­

ra, nemsa da sxva.

Txilis biznesSi arsebul sxva proble­

mebTan erTad gamoCnda kide erTi udidesi 

problema ­ aziuri farosnebi, romlebic 

gaxlavT Sxamiani mwerebi erT­erTi dauZine­

beli mteri aRmoCnda Txilisa da simindis 

mosavlisTvis, aseve xexilisa da baRCeulis 

kulturebisTvis. swored aziurma faros­

nebma ukve bolo 3­4 wlis ganmavlobaSi 

udidesi zarali miayena samegrelosa da gu­

riis, aseve aWaris fermerebsa da glexebs.
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anotacia

statia eZRvneba saqarTvelos sanavigacio 

aRWurvilobis eleqtronuli saSualebebis md­

gomareobis, ganviTarebis perspeqtivebis mokle 

analizs. mokled aRwers sanavigacio aRWurvi­

lobis eleqtronuli saSualebebis danergvis 

etapebs, moqmedebis principebs, maTi sizustisa 

da ndobis xarisxs Cvens pirobebSi.

sakvanZo sityvebi: radiolokaciuri sadgu­

ri; avtomaturi saidentifikacio si s tema; geme­

bis moZraobis samsaxuri; Ta nam edrove globalu­

ri (Tanamgzavruli) sa navigacio sistema; difer­

encialuri Tana medrove globaluri (Tanamgza­

vruli) sanavigacio sistema; daxuruli satele­

vizio sistema; avtomaturi radilokaciuri 

sistemebi; saerTaSoriso sazRvao organizacia; 

Suqurebis organizaciebis saerTaSoriso aso­

ciacia; eleqtronuli kartografiuli mowyobi­

lobebisa  da informaciuli sistemeba.

ABSTRACT

The article is devoted to a brief analysis of the condi-

tion and the development prospects of navigation elec-

tronic means in Georgia. It briefly describes the stages 

of implementation, operation principles of navigation 

electronic means, their accuracy degree and confi-

dence in our conditions. 

Keywords: Radar, AIS, VTS, GPS, DGPS, CCTV, 

ARPA, IMO, IALA, ECDIS

Sesavali

saqarTveloSi gemebis moZraobis marTvis 

sistemis Seqmnis pirveli mcdeloba ganxor­

cielda 90­ani wlebis dasawyisSi. sadgure­

bi SekveTili iyo saqarTvelos sazRvao 

sanaosnos mier germaniaSi, magram obieqtur 

garemoebaTa gamo proeqtis dasruleba ver 

moxerxda da SemdgomSi pirveli sadguri ga­

daeca sazRvao akademias saswavlo miznebi­

saTvis. gemebis moZraobis marTvis sistemis 

danergvis pirveli praqtikuli mcdeloba 

ganxorcielda yulevis nvsadguris mSeneb­

lobisas 2005­2006 wlebSi. safuZvlad aRe­

buli iqna saerTaSoriso standartebi da Ta­

vdapirvelad gaTvaliswinebuli iyo gemebis 

moZraobis marTvis regionaluri sistema, 

Tumca SemdgomSi, terminalis mflobelebis 

cvlilebis gamo, proeqti gadaixeda gemebis 

moZraobis marTvis sanavsadguro sistemis 

mimarTulebiT. srulyofili sistemis Seqm­

nisaTvis saxelmwifo dafinansebis ararse­

bobis gamo, gadawyda, rom dafinanseba da­

kisreboda navsadgurebs, sazRvao kodeqsSi 

Setanil iqna Sesabamisi cvlilebebi im moTx­

ovnebiT, rom navsadgurebma iqonion aseTi 

sistema. sxvadasxva obieqturma faqtorebma 

im periodSi ar mogvca nacionaluri nor­

matiuli bazis Seqmnis SesaZleloba da, 

samwuxarod, is ar Seqmnila arc dReisaT­

vis, rac mowmobs imas, rom igive obieqturi 

faqtorebi isev ZalaSia.

ZiriTadi teqsti

aRniSnuli sistemebis ZiriTad elemen­

tebs warmoadgens:

radiolokaciuri sadguri (radari), 

(Radio detection and ranging — manZilis radi­

saqarTvelos teritoriul zRvaSi eleqtronuli 

sanavigacio sistemebis mdgomareoba da sizuste

valerian imnaiSvili

baTumis navigaciis saswavlo 
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oidentifikacia da gazomva) ­ sahaero, sazR­

vao da saxmeleTo obieqtebis identifikaci­

is, aseve maTi manZilis, siCqaris da geome­

triuli parametrebis gansazRvris sistema.

avtomaturi saidentifikacio sistema 

(AIS Automatic Identification System) ­ sistema, 

romelic emsaxureba gemebis, maTi gabar­

itebis, kursisa da sxva monacemebis iden­

tifikacias ultra mokle talRebiani sad­

guris diapazonis radiotalRebis daxmare­

biT. SOLAS-is 74/88 konvenciis Sesabamisad 

es sistema aris savaldebulo gemebisaTvis 

saerTo tevadobiT 300 tonaze meti, rom­

lebic axorcieleben saerTaSoriso reisebs, 

gemebisaTvis saerTo tevadobiT 500 tona da 

meti, romlebic ar axorcieleben saerTaSo­

riso reisebs da yvela samgzavro gemebi­

saTvis. gemebi da iaxtebi naklebi wyalwviT 

SesaZlebelia aRiWurvon „b“ klasis mowyo­

bilobiT. AIS-is moqmedeba dafuZnebulia 

Setyobinebebis miReba­gadacemaze ultra 

mokle talRebis diapazonSi. AIS-is gadam­

cemi muSaobs ufro grZel talRebze, vidre 

radarebi, rac iZleva informaciis gacvlis 

saSualebas ara mxolod pirdapir manZileb­

ze, aramed adgilmdebareobaze, romelsac 

gaaCnia dabrkolebebi arc ise didi obi­

eqtebis saxiT, aseve cudi amindis pirobeb­

Si. AIS­i globaluri sanavigacio Tanamg­

zavruli sistemidan iRebs informacias 

geografiuli da droebiTi koordinatebis 

Sesaxeb, romlebsac aqvT igive sistemuri in­

strumentaluri Secdoma makoreqtirebeli 

sanapiro sadguris ararsebobis gamo. AIS­is 

unificirebisa da standartizirebis uz­

runvelyofis mizniT radiokavSiris saer­

TaSoriso reglamentSi ganmtkicebulia 

gamoyenebisaTvis AIS-is miznebisaTvis ori 

arxi: AIS-1 (87В - 161,975mhc) da AIS-2 (88В 

- 162,025mhc). AIS-is yoveli sadguris (mobi­

luri Tu sabazo) muSaoba mkacrad aris sin­

qronizebuli droSi UTC-sTan cdomilebiT 

araumetes 10 mkw DGPS-is CamontaJebuli 

mimRebidan. informaciis gadacemisaTvis ga­

moiyeneba uwyvetad ganmeorebadi kadrebi 1 

wuTis xangrZlivobiT, romlebic nawildeba 

2250 slotze (drois intervali) 26,67mkw­is 

xangrZlivobiT. 

gemebis moZraobis samsaxuri (VTS) war­

moadgens trafikis monitoringis sazRvao 

sistemas, yendeba navsadgurebSi sazRvao 

xelisuflebisaTvis, sahaero xomaldebis 

moZraobis marTvis analogiurad. VTS-is 

tipiuri sistemebi iyeneben radiolokaci­

ur, daxurul satelevizio sistemas (CCTV), 

radiotelefonis ultra mokle talRebs da 

identificirebis avtomatur sistemas geme­

bis moZraobis Tvalyuris devnebisTvis da 

uzrunvelyofen naosnobis usafrTxoebas 

SezRudul geografiul raionSi.

Tanamedrove globaluri (Tanamgza-

vruli) sanavigacio sistema GPS (aSS), 

ГЛОНАСС (ruseTi), Galileo (evrokavSiri) 

efuZneba Sori manZilis gazomvis princi­

pis gamoyenebas sanavigacio Tanamgzavreb­

sa da momxmarebels Soris. es niSnavs, rom 

momxmarebels sanavigacio signalis Semad­

genlobaSi gadaecema informacia Tanamgza­

vrebis koordinatebis Sesaxeb. amavdrou­

lad (sinqronulad) xorcieldeba manZilis 

gazomva sanavigacio Tanamgzavrebamde. 

manZilis gazomvis xerxi efuZneba Tana­

mgzavridan miRebuli signalis droebiTi 

Seyovnebis gamoTvlas im signalTan Sedare­

biT, romelic generirdeba momxmareblis 

aparaturiT, iZleva saSualebas sanavigacio 

mowyobilobebis daxmarebiT ganisazRvros 

mimdinare adgilmdebareoba (koordinate­

bi), TariRi, dro, traeqtoria da obieqtebis 

moZraobis siCqare xmeleTsa da zRvaze, 

aseve dedamiwis maxloblad sivrceSi. WeS­

mariti manZili gansxvavdeba fsevdomanZi­

lidan sxvaobiT, romelic udris sinaTlis 

siCqaris gamravlebas b saaTebis svlaze, 

e.i. momxmareblis saaTebis gadanacvlebis 

sidide sistemur drosTan mimarTebaSi. 

sistemuri cdomilebis aRmofxvrisaTvis 

regionSi unda arsebobdes sadguri, ro-

melic gadascems diferencirebul Ses-

worebebs, romlebic avtomaturad iqneba 

miRebuli Tanamgzavruli sistemis mowyo­

bilobebis mier, da axdens obieqtis koor­

di­natebis koreqtirebas. yvela aRniSnuli 

mowyobilobisa da sistemis mimarT teqniku­

ri moTxovnebi mkacrad aris reglamentire­
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buli saerTaSoriso doneze da umetes gan­

viTarebul qveyneSi erovnul doneze.

yvela CamoTvlili sistemebisa da mowyo­

bilobebis Rirebuleba SedarebiT Zviria. 

es araxelsayreli faqtori axdens Tavis 

negatiur gavlenas arc ise mdidar qveyneb­

Si, sadac xelisufleba, maTi arsebobis 

aucileblobis gacnobierebiT, iyenebs iaf 

mowyobilobebs, romlebic ar Seesabameba 

sanapiro sistemebisadmi moTxovnebs da es 

sakmaod mniSvnelovnad moqmedebs maT saime­

doobasa da sizusteze, riTac uqmnis serio­

zul safrTxes naosnobis usafrTxoebas. ri­

giTi armcodne momxmarebeli iyenebs maT da 

arc ki eWvobs saerTaSoriso moTxovnebTan   

maTi arasruli Sesabamisobis Sesaxeb. 

magaliTisTvis gamogvadgeba radare­

bi, romlebic dayenebulia sanapiro dacvis 

postebze, isini aris Cveulebrivi avtomati­

zirebuli radiolokaciuri marSrutis dam­

dgeni (ARPA) gemis radarebi, am radarebs 

ar gaaCniaT sakuTari eleqtronuli kar­

tografiuli sistema, isini ar Seesabamebian 

IMO­sa da Suquris samsaxuris saerTaSori­

so asociaciis (IALA) moTxovnebs, romlebic 

waredgineba sanapiro radarebs gemebis 

moZraobis marTvis sistemis miznebisaTvis. 

gamyofi xazebi da raionebis dayofis sqema 

datanilia xelovnurad operatoris mier, 

Sesabamisad, ucnobia ramdenad zustad 

iyo datanili yvela zonis xazebi (sur.1), 

radarebi ar aris iustirebuli, radganac 

saqarTveloSi ar arsebobs fiqsirebuli 

wertilebi (reperuli wertilebi) iustire­

bisaTvis da radarebis Cvenebebis koreq­

ti­rebisaTvis. es radarebi ver iqneba aRi­

arebuli rogorc zusti instrumenti obi­

eqtis adgilis maRali xarisxiT sizustis 

gansazRvrisaTvis da maTi Cvenebebis mimarT 

arsebobs riskisa da kritikis maRali done. 

  sur.2,3.  

garda amisa  warmogidgenT imis mtkice­

bulebas, rom radarebis Cve­nebebi SeiZle­

ba gansazRvruli doniT Seicvalos oper­

atoris survilisamebr. rogorc Cans  su­

raTebidan (sur.2, 3), radaris erTsa da imave 

suraTze radiolokaciuri sadguris op­

eratori cvlida gemis saxelwodebas misT­

vis saWiro konteqstSi, rac calsaxad unda 

iwvevdes eWvs sanapiro dacvis mier warmod­

genili monacemebis mimarT.

avtomaturi identifikaciis sistemis 

sadgurebis Cvenebebi Cvens pirobebSi ar 

SeiZleba iyos gemis poziciis sizustis 

maRali xarisxiT gansazRvris instrumenti, 

radganac saqarTvelos sanapiros raion­

Si satelituri sistemis Cvenebebs aqvT in­

strumentaluri Sesworeba, romelic mi­

TiTebulia naosnobis Setyobinebebze mez­
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RvaurebisaTvis, Tu yuradRebas mivaqcevT 

mezRvaurebisaTvis naosnobis Setyobinebas  

№ 3317 rukidan, Tanamgzavruli pozicioni­

rebis yvela Cvenebas aqvs instrumentaluri 

Sesworeba da unda dakoreqtirdes xelovn­

urad, ganedze + 0.01N. da grZedze + 0.007 E. 

sur. 4. ruqa № 3317 BА      

CvenTvis xelmisawvdomi mowyobilo be­

b iT, ganvaxorcieleT sazRvao rukebze sa­

kontrolo gazomvebi, romlebic namdvilad 

aCvenebs sxvaobas eqspertis faqtobriv adg­

ilmdebareobasa da GPS-i Cvenebebs Soris.

sur.5 sanapiroze GPS-is poziciebis 

sizustis instrumentaluri gazomva. sura­

Tze naCvenebia poziciis sizustis gansaz­

Rvra 65 metris cdomilebiT. aseve ganvax­

orcieleT sakontrolo gazomvebi sazRvao 

eleqtronul ruqebze (sur. 6) da, rogorc 

Cans suraTze gemis adgili miTiTebulia 

navmisadgomis kuTxidan manZilze, im dros, 

rodesac Cven vimyofebodiT navmisadgomis 

kuTxeSi da Cveni pozicia moniSnulia #7 su­

raTze.

sur. 6. damkvirveblis pozicia naCvenebia 

zRvaSi (gemis aRniSvnis saxiT)

sur.7 damkvirveblis faqtobrivi pozi­

cia aRniSnulia 11­iT navmisadgomis kuTxe­

Si. ori suraTis urTierTSedarebiT (6 da 

7) Cans sxvaoba damkvirveblis poziciis 

sizusteSi.

 „radiolokaciuri pelengisa da manZi­

lis gazomvisas cdomilebebis Sedegad,  (1% 

skala) ARPA, gemisa da miznis moZraobis el­

ementebis 3 wuTiani mdgradi Tanxlebisa da 

ucvlelobis Semdegac ki, axdens gamoTvlas 

СPA cdomilebiT  ± 7­ 8 kb (1300 – 1500 m).“

AIS­is informacia gare mowyobilobas 

(ARPA, ECDIS) aZlevs saSualebas umcires mi­

axloebamde 18­24 wuTiT adre gansazRvros 

CPA ± 100 – 150 m sizustiT GPS-is muSaobis 

avtonomiur reJimSi da ± 50 – 60 m diferen­

cialur GNSS reJimSi. amasTan, cdomilebis 

distancia ganisazRvreba gemebis GNSS-is 

antenebs Soris, romelTa poziciebic orive 

gemze cnobilia da CPA SeiZleba Seswore­

bul iqnas uaxloesi gemebis bolo nawilebis 
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cdomilebis distanciis gansazRvrisaTvis1. 

GPS-is mier warmodgenilia navigaciu­

ri sizustis ori done: adgilmdebareobis 

zusti dadgenis samsaxuri (PPS) da adgilm­

debareobis dadgenis standartuli samsax­

uri (SPS). GPS-is sistema Tavdapirvelad 

Seq mnili iyo aSS­s Tavdacvis saministros 

mi er samxedro miznebisTvis. sistemas SeuZ­

lia zustad daadginos obieqtis adgilmde­

bareoba, magram samxedro moqmedebebis 

dros SesaZlebelia saWiro gaxdes sistemiT 

sar geblobis SezRudva, raTa Tavidan iqnas 

aci lebuli misi gamoyeneba mteris mier. am­

itom PPS xelmisawvdomia mxolod uflebam­

osili momxmareblebisaTvis, ZiriTadad sa­

m xe d roebisaTvis da aSS­s uflebamosili 

mo  kavSireebisaTvis. meore mxriv, SPS xe­

lmisawvdomia mTel msoflioSi nebismieri 

GPS mimRebis  mflobelisaTvis. amitom PPS 

war moadgens cifrs 1104s.  GPS-is signali 

vrce ldeba da gadaecema Tanamgzavridan 

mim Rebze.    

1108. momxmareblebis Secdomebi diapa-

zonTan mimarTebaSi da sizustis geome-

triuli Semcireba. 

arsebobs ori formaluri moTxovna GPS­

is Tvis pozicionirebis sizustis mim arT:

1) sistemis pozicionirebis sferuli 

sizuste unda iyos 16 metri SEP (statisti­

kuri sferuli Secdoma) „an ukeTesi“.

2) SPS sistemis momxmareblis sivrco­

brivi pozicionirebis sizuste unda iyos 

100 metri 2 drms „an ukeTesi“.

1113. GPS­is  diferencialuri

koncefcia

zemoT aRniSnuli ganxilvebi cxadyofs, 

rom yvelaze zusti informacia adgilmde­

bareobis Sesaxeb xelmisawvdomia mxolod 

momxmarebelTa mcire nawilisaTvis: aSS­s 

samxedroebisa da maTi mokavSireebisaTvis. 

R f() Ractual = + error programis Ria okeane­

Si navigaciis umetesi SemTxvevebisaTvis, 

1  МТ РФ ФА М РТ РЕКОМЕНДАЦИИ ПО  ИС­
ПОЛЬ ЗОВАНИЮ СУДОВЫХ СТАНЦИЙ АВТО­
МА  ТИЧЕСКОЙ ИДЕНТИФИКАЦИОННОЙ 
СИ С ТЕМЫ (AIS) ДЛЯ РЕШЕНИЯ ЗАДАЧ ПРЕДУ­
ПРЕЖДЕНИЯ СТОЛКНОВЕНИЙ СУДОВ 

sizustis naklebi xarisxi, romelic arse­

bobs zog SemTxvevaSi da zusti kodis kop­

irebis  uunaroba ar warmoadgens seriozul 

safrTxes navigaciisaTvis. navigators  Sua 

okeaneSi iSviaTad sWirdeba 100 metrze meti 

sizuste. sxva saqmea, rodesac navigatori 

uaxlovdeba napirs. portTan da salocma­

no raionTan miaxloebisas gemwamyvani ga­

daerTveba vizualur meTodebze. 100 metri 

sizuste iqneba arasakmarisi imisaTvis, rom 

uzrunvelyos gemis usafrTxoeba salocma­

no raionis gayvanis  SemTxvevaSi. mocemul 

SemTxvevaSi gemwamyvans sWirdeba P - kodis 

sizuste. samoqalaqo moxmarebisaTvis sis-

temis warmodgenili sizuste Seadgens 100 

metrs horizontalurad (95%), 150 metrs 

vertikalurad siCqariT 15 sm/wam. samxe­

dro kodebi warmogvidgens sizustes daax­

loebiT 10­20 metrze horizontalurad2. 

sizustis gauaresebis xarisxi maRldeba 

ufro grZelvadiani periodis ganmavloba­

Si, magaliTad 180­e dRes bolo datvirTvis 

momentidan pozicionireis Secdomebi gaiz­

rdeba 10 kilometramde SEP. am periodebis 

ganmavlobaSi URA gaagrZelebs momxmareb­

lis Secdomebis saWiro Sefasebebis warmod­

genas3.  es nawilobriv imis gamo, rom Secdo­

ma, gamowveuli af0 da af1 SezRudviT SeiZle­

ba miesadagos 150 metrTan plius 50 metri 

dReSi, drois sawyisi momentis gamo.

2001 wlidan aSS-s  komunikaciebis fed-

eralurma komisiam  (FCC) moiTxova, rom 

roca amerikelebi darekaven 911-Si avar-

iul situaciaSi, maTi adgilmdebareoba 

avtomaturad dadgindes daaxloebiT 125 

metris radiusSi4. 

sanavigacio Tanamgzavruli sistemebis 

sizustis Tvisebebi ganisazRvreba gazom­

vis ZiriTadi Secdomebis xarisxiTa da gam­

oyenebadi Tanamgzavrisa da momxmareblis 

geometriuli mdebareobiT.

2  US Imaging and mapping agency , Ch. 11,  SATEL­
LITE NAVIGATION

3   NAVSTAR GLOBAL POSITIONING SYSTEM IN­
TERFACE SPECIFICATION  IS­GPS­200  Revision 
D  7 December 2004 Navstar GPS Space Segment/
Navigation User Interfaces  

4  GPS locate, communicate, accelerate Essentials of 

Satellite Navigation, Compendium
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geometriuli faqtori aris radionaviga­

ciuri parametris erTeulis gazomvis cdo­

milebis gadaTvlis koeficenti Sesabamisi 

parametris gansazRvris cdomilebaSi. geo­

metriuli faqtoris cnebaSi SesaZlebelia 

sxvadasxva mniSvnelobis Cadeba. es dakav­

Sirebulia imasTan, rom Tavisi gansazRvriT 

geometriuli faqtori niSnavs Semdegs ­ ama 

Tu im parametris Sefasebisas ramdenjer 

xdeba gazomvis sizustis Semcireba.

sanavigacio Tanamgzavruli sistemis di­

fe rencialuri reJimi varaudobs rogorc 

minimum ori sanavigacio mimRebis arsebobas 

(sakontrolo­makoreqtirebeli sadguri da 

momxmarebeli), romlebic mdebareobs sivr­

cis or wertilSi. amasTan diferencialu­

ri sakontrolo­makoreqtirebeli sadguri 

(sabazo) geodeziurad zustad aris mibmuli 

miRebul koordinatTa sistemasTan. masSi 

gazomili da gamoTvlili xiluli Tanamgza­

vrebis fsevdomanZilis maCveneblebs Soris 

sxvaovba, aseve sxvaoba gazomil da gamoT­

vlil fsevdosiCqareebs Soris monacemTa 

gadacemis xaziT, gadaecema momxmarebels. 

am sxvaobebs ewodebaT diferencialuri 

Sesworebebi. momxmarebeli, Tavis mxriv, ak­

lebs miRebul Sesworebebs gazomil fsev­

do­manZilebsa da fsevdosiCqareebs. sru­

lad kompensirebuli ionosferuli da efem­

eroiduli cdomilebebisas Secdomebis Zir­

iTad wyaroebad rCeba mravalsxivoba,  ion­

osfera, trofosfera da mimRebis xmauri5. 

5  https://www.glonass­iac.ru/guide/nav­
faq.php 

daskvna

amgvarad, Cvens mier warmodgenili gaana­

lizebisas, SegviZlia vamtkicoT, rom Cvens 

sanapirosTan Tanamgzavruli sistemebis 

Cvenebebs faqtobrivad aqvT instrumenta­

luri Secdoma imis gamo, rom ar arsebobs 

diferencialuri Sesworebebis sadguri, 

romelic avtomaturad akoreqtirebs Tana­

mgzavruli sistemebis Cvenebebs. ucxouri 

kvlevebisa da publikaciebis didi raodeno­

ba adastureben, rom Tanamgzavruli siste­

mebis Cvenebebs aqvT instrumentaluri Sec­

doma 30­100 metri.

Tanamgzavruli sistemis monacemebs aqvT 

instrumentaluri Secdoma, romelic mi­

TiTe bulia inglisur rukebze, demonstri­

rebulia instrumentaluri CvenebebiT, 

xo lo sanapiro dacvis  Cveulebrivi gemis  

radarebis Cvenebebs ar gaaCniaT kartogra­

fiis eleqtronuli sistema, romelic Seqm­

nilia aseT sistemebTan moTxovnebis Sesa­

bamisad da aRiarebulia IMO-s mier. xolo 

raionebi  Sesrulebulia ucnobi operato­

ris mier da ucnobia rogori sizustiT.

saqarTvelos hidrografiuli samsaxuri 

gegmavs aseTi sadguris dayenebas mimdinare 

wlis ganmavlobaSi da mxolod misi gaSvebis 

Semdeg Tanamgzavruli sistemebis Cvenebebs 

eqnebaT maRali sizuste da SesaZlebeli 

iqneba maTi aRiareba, rogorc obieqtis nam­

dvili ganlageba.

amgvarad, SesaZlebelia daskvnis gakeTe­

ba, rom GPS-isa da radarebis Cvenebebi Cvens 

raionSi maqsimalurad ver asaxaven obieqtis 

namdvil mdebareobas da, Sesabamisad, ver 

iqneba gaTvaliswinebuli davebis ganxilvi­

sas.
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ABSTRACT

The purpose of this article is to increase the efficien-

cy of using the production capacity of a single production 

on the basis of modern methods of artificial intelligence, 

chiefly by improving the operational planning of a single 

production using artificial intelligence methods. The re-

search task includes the analysis of existing methods of 

artificial intelligence used for operational planning, com-

parison of methods and the choice of the best, allowing 

to obtain the optimal schedule of production works.

Key words: artificial intelligence, production capac-

ity, production planning, planning schedule, production 

system, fuzzy modeling, fuzzy sets and systems.

anotacia

winamdebare statiis mizans warmoadgens 

erTeuli warmoebis sawarmoo simZlavris ga­

moyenebis efeqturobis amaRleba xelovnuri 

inteleqtis Tanamedrove meTodebis safuZvel­

ze, ZiriTadad erTeuli warmoebis operati­

uli dagegmarebis gziT da xelovnuri intele­

qtis meTodebis gamoyenebiT. kvlevis amocane­

bi moicaven xelovnuri inteleqtis arsebuli 

meTodebis analizs, romlebic gamoiyenebian op­

eratiuli dagegmarebisaTvis, Sedarebis meTo­

debs da saukeTesos SerCevas, romlebic saSuale­

bas iZlevian miRebuli iqnas sawarmoo samuSaoe­

bis optimaluri grafiki. 

sakvanZo sityvebi: xelovnuri inteleqti, 

sawarmoo simZlavre, warmoebis dagegmareba, 

dagegnarebis grafiki, sawarmoo sistema, aram­

kafio modelireba, aramkafio simravleebi da 

sistemebi.

 

INTRODUCTION

Science called “artificial intelligence” is includ-

ed in the complex of computer sciences, and the 

technologies created on its basis are related to in-

formation technologies. The task of this science is 

to provide reasonable reasoning and actions with 

the help of computer systems and other artificial 

devices. On this path, the following main difficulties 

arise: in most cases, until the result is obtained, 

the algorithm for solving the problem is not known; 

artificial devices (for example, computers) do not 

have sufficient level of initial competence. The 

specialist achieves the result, using his compe-

tence (in particular, knowledge and experience). 

This means that artificial intelligence is an exper-

imental science. The experimentation of artificial 

intelligence is that by creating these or other com-

puter representations and models, the researcher 

compares their behavior between themselves and 

with examples of solving the same problems by a 

specialist, modifies them based on this compari-

son, trying to achieve a better match of the results. 

To modify programs in a “monotonous” way to im-

prove the results, you need to have reasonable 

initial representations and models. They are deliv-

ered by psychological studies of consciousness, 
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in particular, cognitive psychology. An important 

characteristic of artificial intelligence methods is 

that it deals only with those mechanisms of com-

petence that are verbal in nature. Far from all the 

mechanisms that a person uses to solve problems 

are as follows.

LITERATURE REVIEW

If we analyze the chronicle of the development 

of artificial intelligence, it can be established that 

the first studies attributed to artificial intelligence 

were undertaken almost immediately after the ap-

pearance of the first computers. In 1954, American 

researcher A. Newell (A. Newel) decided to write 

a program for playing chess. He shared this idea 

with the analysts of RAND Corporation (RAND 

Corporation, www. Rand.org) J. Show and H. Si-

mon, who offered Newell their help. As a theoreti-

cal basis for such a program, it was decided to use 

the method proposed in 1950 by C. E. Shannon, 

the founder of information theory. 

In 1960, Alan Turing (AlanTuring), who mod-

eled it manually. Further, a group of Dutch psy-

chologists led by A. deGroot, who studied the 

styles of the game of outstanding chess players, 

was involved in the work, based on the principles 

used in the NSS, a program was written that its 

creators called GPS (General Problem Solver) - 

a universal solver tasks. GPS could cope with a 

number of puzzles, calculate uncertain integrals, 

solve some other problems. These results attract-

ed the attention of specialists in the field of compu-

tation. There are programs for the automatic proof 

of theorems from planimetry and the solution of 

algebraic problems.

John McCarty of Stanford was interested in the 

mathematical foundations of these results and in 

general of symbolic calculations. As a result, in 

1963 he developed the language LISP (LISP, from 

List Processing), which was based on the use of 

a single list view for programs and data, the use 

of expressions to define functions, the syntax of 

parentheses.

At the same time, a number of scientific studies 

were carried out at the Moscow University and the 

Academy of Sciences headed by Veniamin Push-

kin and Dmitry Pospelov. In the same year, 1964, 

the work of the Leningrad logician Sergei Maslov, 

“The Inverse Method of Establishing Hatchabili-

ty in the Classical Predicate Calculus,” was first 

proposed The method of automatic search for the 

proof of theorems in the predicate calculus. 

A year later (in 1965), the work of J. A. Rob-

inson (J. A. Robinson) appeared in the USA, de-

voted to a somewhat different method of automat-

ically searching for the proof of theorems in the 

predicate calculus of the first order. This method 

was called the resolution method and served as 

a starting point for creating a new programming 

language with the built-in procedure of logical in-

ference - Prolog language (PROLOG) in 1971.

Fundamental considerations that profes-

sionals, solving problems, achieve high results, 

thanks to their knowledge and experience; if 

the programs will turn to knowledge and apply 

them, they will also achieve high quality of work 

expressed in 1977 at the 5th United Conference 

on Artificial Intelligence by the American scientist 

E. Feigenbaum (E. Feigenbaum). Already by the 

mid-1970s, the first applied intellectual systems 

appeared, using different ways of representing 

knowledge for solving problems - expert systems. 

One of the first was the expert system DENDRAL, 

developed at Stanford University and intended to 

generate formulas of chemical compounds based 

on spectral analysis.

In fuzzy decision systems, fuzzy production 

planning models have been considered by many 

researchers. Based on fuzzy set theory and pos-

sibility theory [10,26,40,41], many researchers ap-

plied them to fuzzy optimization models such as 

[34,14,31,29]. Among them, Wang and Fang [34] 

presented a fuzzy linear programming model for 

solving the aggregate production planning prob-

lem with multiple objectives. Gen and Tsujimura 

[9] proposed a fuzzy model with multiple objec-

tives for aggregate planning, with objective func-

tion coefficients, technological coefficients, and 

resource right-hand side constraints represented 

by triangular fuzzy numbers. Tanaka et al. [31] 

transformed possibilistic linear programming prob-

lems based on exponential possibility distributions 

into non-linear optimization problems. In order to 

solve optimization problems easily, algorithms for 

obtaining center vectors and distribution matrices 

in sequence were proposed. Shih [29] resolved 
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the cement transportation planning problem using 

fuzzy linear programming methods. Three types 

of fuzzy linear programming models were used to 

determine the optimal transportation amount and 

the capacity of new facilities.

Problems of using a neuro-fuzzy model for 

a new hybrid integrated process planning and 

scheduling system was founded at researches of 

scienctists as Wang J. , Wazed M.A., Ahmed S., 

Ying, L.C. Lohani A., Goel N.,  Zheng F., McLach-

lan G. J., Mousavi S.J., Ponnambalam K., Guo Y. 

W. Gallo S., Murino T., El-Shafie A., Taha M.R. 

Aburto L., Weber R., Alper Seker, Serpil Erol, 

Reha Botsali, Asadzadeh, S., Azadeh H., Bishop 

C.M., Castellano G.,  Chen K. J. and others. [1-

9,11,13,15-19,21,22,24,25,33,35-39,42]

At present, the development and implementa-

tion of expert systems has emerged as an inde-

pendent engineering area. The most interesting 

problems are modeling the reasoning based on 

procedural dynamic constraints. They are moti-

vated by complex actual tasks - planning in real 

conditions.

RESULTS AND DISCUSSION

Increasing the efficiency of the use of produc-

tion capacity of any type of production is clearly 

designed planning and implementation of this 

plan. Planning is a general management func-

tion, which includes the following set of activities: 

analysis of situations and environmental factors; 

forecasting, evaluation and optimization of alter-

native options for achieving the goals formulated 

at the stage of strategic marketing; development 

of a plan; its implementation. Plans for the content 

of the be problematic, complex or local; strategic, 

tactical (usually annual) or operational. The most 

difficult direction of the development of the econo-

my is development based on the activation of inno-

vative activity, characterized by great uncertainty. 

Accordingly, planning for these conditions will be 

most difficult, and planning tasks are the most dif-

ficult to implement. 

The plan for the production and sale of prod-

ucts should include the following issues: calcula-

tion of the production capacity of enterprise divi-

sions, the formation of nomenclature-calendar 

plans for the release of assembly units and parts 

for processing and procurement shops, the forma-

tion of production programs for processing shops, 

operational schedules, the organization of control 

and regulation of production , a plan for the sale of 

products, an analysis of the performance of indica-

tors that characterize the principles of rational or-

ganization of production and the analysis and use 

of the production capacity of the enterprise. For or-

ganizations of all sectors of the national economy, 

regardless of the form of ownership, the type of 

production and other factors, one of the most im-

portant tasks of operational and calendar planning 

is the analysis of the use of the production capacity 

of the enterprise. [6]

Production planning is viewed as the plans and 

arrangements of the production mission and prog-

ress in production scheduled time. In recent years, 

production planning _ especially uncertain pro-

duction planning _ has been studied widely in the 

field of production planning management. Over the 

years, there has been much research and many 

applications with the aim of modeling the uncer-

tainty in production planning problems, such as the 

material requirements planning (MRP) model [3,4], 

the hierarchical production planning (HPP) mod-

el [5,6], the aggregate production planning (APP) 

model [7,9], the supply chain (SC) model [10,11] 

and other well-known production planning models 

in the literature [12_15]. In our opinion, leads to 

improvement of use of production capacity, such 

actions as increase in quantity of an equipment 

in place, increase in working in shifts of operation 

of the equipment, improvement of repair and or-

ganizational actions, and also any modernization 

(a computerization, scheduling) of the equipment, 

fast installation of the new equipment, etc. [33]

For a single production is characterized by a 

wide range of products for single and small occa-

sional output volumes, as a result of this, also a 

diverse range of parts and operations performed 

in the workplace. This creates instability of produc-

tion conditions in the plots and significantly compli-

cates the organization and planning of production 

[1].

Operational planning begins with a large-scale 

planning, within which the product mix is distribut-

ed to the shops according to the planned year’s 

segments. After volumetric calculations, a produc-

tion schedule is developed, which is the schedule 
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of work for the order within the required duration, 

i.e., the distribution of production work by the time-

frame for each workshop (site, equipment), and 

the development of calendar standards (interop-

erational stocks, production). The calendar plan 

should ensure an even output of products on a 

given date on the existing equipment, maximally 

downloading it. Calendar calculations should de-

termine the level of equipment loading, according 

to the order book. Existing developments in the 

field of operational planning do not allow to cover 

all aspects of the production activity of enterpris-

es with a single type of production in an unstable 

economic situation, when the suspension of the 

production of a large product or, conversely, the 

appearance of a more favorable order requires im-

mediate adjustment of approved plans [2].

From the point of view of optimization, all deci-

sions resulting from the development of plans can 

be divided into the following: optimal by all criteria; 

optimized by one or more criteria; acceptable for all 

restrictions.  Master Production Schedule) - This is 

strictly a production plan for the company (in con-

trast to the forecast and requirements), expressed 

in a certain range of products, volumes and terms 

of production. When preparing volume-calendar 

plans, one should take into account the forecast, 

the integrated production plan, marketing plans 

and plans for the replacement of product lines and 

other raw data, such as unfinished production of 

finished products, availability of materials, produc-

tion capacities. A calendar schedule is a graphical 

interpretation of the calendar plan that specifies it 

in terms of the composition, volumes, sequence, 

and timing of the work. When constructing a calen-

dar schedule, it is necessary to take into account 

the availability of resources, since the simultane-

ous execution of certain operations due to limita-

tions associated with labor, equipment and other 

types of resources may not be possible For small-

lot and single production schedules are built using 

network planning. The process of building the pro-

duction schedule can be divided into two subtasks: 

finding possible schedules of production work 

based on various priority rules and selecting the 

best (optimal or very close to optimal) from them, 

according to the required criteria. [6]

According to the results of most studies, the 

deterministic scheduling problems relate to NP-dif-

ficult ordering problems and are combinatorial [2]. 

The choice of the optimal, or “close” to the optimal, 

schedule is carried out using one of four approach-

es: combinatorial, mathematical programming, 

heuristic and statistical modeling. The choice of the 

optimal schedule for a given set of works on exist-

ing equipment has been studied for a long time, 

but optimal solutions have been obtained only for 

the simplest cases. Scheduling algorithms without 

full or partial search of variants are decisive heu-

ristic rules and play an important role in applied 

scheduling theory. However, heuristic algorithms 

are based on a technique called “lowering require-

ments.” It consists in refusing to search for the op-

timal solution and finding instead a “good solution” 

for an acceptable time. The methods used to con-

struct algorithms of this type depend strongly on 

the specific nature of the problem [3]. That is, there 

is no universal algorithm and the use of this or that 

heuristic rule should be started after the concrete 

production task was solved by different methods 

and a more suitable solution was chosen, accord-

ing to expert estimates, taking into account the re-

quired limitations and optimality criteria. Scientific 

direction NaturalComputing, intensively develop-

ing recently, is based on the principles of natural 

decision-making mechanisms and includes genet-

ic algorithms, neural network calculations, cellular 

automata, ant algorithms, the method of rummag-

ing particles, taboo search, etc. [4].

Genetic algorithms, using the analogy between 

natural selection and the process of selecting the 

best solution from the set of possible ones, are 

one of the most common variants of implementing 

evolutionary algorithms. Simulating the selection 

of the best plans as a process of evolution in the 

population of individuals, one can obtain a solution 

to the optimization problem by specifying the initial 

conditions of the evolutionary process. In modern 

conditions, local search based on genetic algo-

rithms is quite simple. The advantage of genetic 

algorithms over others is the simplicity of their im-

plementation, relatively high speed of operation, 

parallel search for a solution by several individuals 

at once, which avoids trapping local optima (the 

first caught, but not the most successful optimum) 

in the “trap”. The disadvantage is the complexity of 
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the choice of the coding scheme, that is, the choice 

of parameters and the type of their coding in the 

“chromosomes”, the possibility of degeneration of 

the population, the complexity of describing the 

planning constraints. Due to these factors, genetic 

algorithms should be considered as an instrument 

of scientific research, and not a means of data 

analysis.

The method of swarming particles (parti-

cleswarm) is the simplest and one of the youngest 

methods of evolutionary programming. The group 

of researchers concluded that it is possible to solve 

optimization problems by modeling the behavior of 

animal groups. This algorithm, due to its simplici-

ty (less than ten lines of code) and speed is con-

sidered very promising for planning tasks. Tabu 

search (TabuSearch) is a variation of the known 

method of gradient descent with memory. During 

the search, a list of taboo items (forbidden for tran-

sition) is maintained from the number already cal-

culated. Critical parameters of the algorithm is the 

range of prohibitions. During the search, the op-

erations of including in the forbidden list of states 

around the current state are performed, which adds 

the randomness factor to the search process [5].

In order to reduce the waiting time for process-

ing for all parts or parts of the order, downtime 

of equipment, and also to reduce the time of the 

entire production cycle of the order fulfillment, the 

solution of the task of optimizing the production 

process can be performed in accordance with the 

following criteria:

The essence of operational-calendar planning 

reflects the criterion of optimality - minimization of 

the duration of the plan or the total waiting time for 

servicing of parts (products). Thus, the search for 

an optimal plan is to minimize not so much equip-

ment downtime, as long as the parts are waiting 

for processing. Minimizing the waiting time is 
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ensured by calculating the processing time of all 

parts, in which the duration of technological op-

erations is best synchronized and the equipment 

load is increased. In a single production there are 

frequent downtime due to the complexity of op-

erational management, which includes the con-

struction of calendar plans for short periods of 

time (week, day, shift). When developing plans, it 

is necessary to take into account the state of all 

elements of the production system: the operability 

of the equipment, the availability of materials, the 

availability of the necessary tools.

Many real production tasks are formulated as 

the search for the optimal value, where the value 

is a complex function, depending on many input 

parameters. Optimization of multiparameter func-

tions is the most popular application of genetic 

algorithms. When forming the schedule, some pa-

rameters have a random character, which affects 

the course of production and the execution of the 

plan. The schedule is an idealization of the tech-

nological process. In real conditions, there are de-

viations, which can be associated with the break-

down of equipment or tools, the lack of raw materi-

als in warehouses, the marriage of any part. There 

is a need to make changes to the schedule. There-

fore, the quality of the scheduling created during 

the rescheduling process depends on what data 

can be entered into the system within the control 

of deviations and how long this will take. preplan-

ning is one of the important elements of keeping 

the schedule up to date. The use of evolutionary 

methods, for example, the ant algorithm, allows 

to solve the problem of minimizing readjustment 

and downtime of equipment with a large number 

of machines [4]. The process of readjustment oc-

cupies an important place in the planning system, 

since it occupies a significant part of the total cal-

endar time (from several hours to the whole shift). 

The more recalibration is required (by production 

conditions), the more time is lost. Therefore, one 

of the main tasks is the improvement of the equip-

ment changeover systems, as well as the use of 

methods that allow to obtain the optimal sequence 

of machining of parts on machine tools with mini-

mal time loss for readjustment.

Compared to other methods, this algorithm 

gives the best solution, but it takes more time to 

calculate than, for example, taboo search, which 

finds a good solution (but not optimal) five times 

faster. The use of a genetic algorithm to solve the 

problem of the distribution of orders for machines 

and their uniform loading makes it possible to ob-

tain a solution that is almost the same as the ant 

algorithm. At the same time, the search time for 

the solution is 15% less, the result is no more than 

2%. For small volumes, problems yield the same 

results [4] Comparing the ant algorithm with the 

exact methods, for example dynamic program-

ming or the method of branches and boundaries, 

we can say that it finds solutions close to optimal 

in a much shorter time even for problems of small 

dimension. The optimization algorithms described 

above for the production of detailed production 

schedules belong to the class of APS-systems (Ad-

vanced Planning and Scheduling), relatively to the 

young direction of corporate information systems. 

Being tools for simulation of production activities, 

APS-systems are used to support decision-making 

in the operational management of an enterprise [5].

CONCLUSSIONS

As a result of the analysis of existing planning 

systems, the following shortcomings were identi-

fied:

- the developed models do not allow to take 

into account many factors influencing the course 

of production, which for different enterprises can 

be individual;

- the use of mathematical methods alone is 

limited to the impossibility of responding quickly 

to emerging situations that require immediate ad-

justment of plans.

To eliminate the drawbacks of such develop-

ments, it is necessary to use evolutionary meth-

ods that would allow to obtain optimal solutions to 

problems of real production situations in a short 

time. When solving such methods, the planning 

system is considered as a black box when differ-

ent values of planning parameters are set at the 

input, after which the efficiency of the obtained 

schedules is estimated from the point of view of 

key performance indicators. Based on the analy-

sis of existing developments in the field of evolu-

tionary methods, a promising solution to complex 
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combinatorial optimization problems is the hybrid 

use of genetic and ant algorithms. This will sig-

nificantly improve the operational planning sys-

tem, thereby reducing the time to obtain optimal 

or acceptable production schedules. Also, when 

random events occur that affect the production 

process, it will allow you to quickly respond to 

changes and corrections in the original data. For 

the development of planning systems, it is possi-

ble to develop a software product that allows you 

to build optimal production plans using the tools of 

evolutionary methods.
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anotacia

statiaSi aRniSnulia, rom dReisaTvis saqa­

rTvelo dgas regionuli ganviTarebis pri­

oritetuli mimarTulebebis mkafio gansazRvris 

aucileblobis winaSe, romlebic iTamaSeben lo­

komotivis rols regionis mdgradi da stabilu­

ri ganviTarebis saqmeSi. amave dros SesaZloa 

sxva, axali dargebis ganviTareba, rac uzrun­

velyofs dadebiT multiplikatorul efeqts 

regionul WrilSi. saqarTvelos regionebis 

ekonomikis zrdis erT­erT aseT perspeqtiul 

mimarTulebad miCneulia ekologiuri turizmis 

ganviTareba, ramdenadac saqarTvelos gaaCnia 

mravalferovani bunebrivi zonebi, esTetikurad 

mimzidveli landSaftebi, urbanizaciisa da ga­

kulturebis procesebisagan xeluxlebeli uni­

kaluri flora da fauna, qarTul da saerTaSo­

riso wiTel wignSi Seyvanili arc Tu ise cota 

raodenobis reliqturi da endemuri saxeobebi, 

bunebrivi teritoriebis daculi da ganviTare­

buli qselebi.

turizmis dargis ekologiuri seqtori ori­

entirebuli iqneba  bunebrivi landSaftebis, 

kulturul ­ istoriuli da sxva resursebis 

gamoyenebaze specifikuri kompleqsuri turis­

tuli produqtis Seqmnis mizniT. ekoturizmi 

miCneulia zogadad turizmis ganviTarebis per­

speqtiul mimarTulebad, vinaidan saqarTve­

los gaaCnia didi turistuli potenciali, rac 

warmoadgens ekoturizmis materialuri bazis 

formirebis safuZvels, romelic, ar arRvevs 

ekosistemebis mTlianobas da qmnis iseT ekolo­

giur pirobebs, rodesac garemosa da bunebrivi 

resursebis dacva xelsayreli da momgebiania 

adgilobrivi mosaxleobisTvis. 

SemuSavebulia mecnierul­meToduri re­

komendaciebi, romlebic, avtorebis azriT, xels 

Seuwyoben ekologiuri turizmis produqci­

is bazris formirebas da ganviTarebas, aseve 

im problemebis gadaWras, romlebic aferxeben 

turizmis aRniSnuli saxis ganviTarebas saqarT­

veloSi.

sakvanZo sityvebi: ekologiuri turizmi, re­

gionebi, daculi teritoriebi, turistuli po­

tenciali, turistuli bazari.

ABSTRACT

In the article is noticed, that for today Georgia 

stands in front of an obligation to determine foreground 

directions of regional development, which are going to 

play the role of the locomotive in the deal of Business 

Development. At the same time it is possible to develop 

other new areas, which provide positive multiplicative 

effect in the regional context. One of the perspective 

direction of the economic growth of Georgian regions 

is the development of Ecological Tourism, because 

Georgia has various of natural zones, esthetically at-

tractive landscapes, flora and fauna untouched from the 

process of urbanization and cluttering, protected and 
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developed natural areas, not so few amount of relic and 

endemic species included in Georgian and International 

Red Book.

Ecological Sector of Tourism is going to navigate on 

using natural landscapes, cultural-historical and other 

resources, with the aim of creating specific complex 

touristic product. Ecotourism is considered to be a per-

spective direction of Tourism development, because 

Georgia has a great tourism potential, which is the foun-

dation of formation of the ecotourism material base. It 

does not destroy the unity of ecosystem and creates 

such an ecological conditions, when the protection of 

environment and natural resources is favorable and 

profitable for the local population. Currently the area of 

Georgian protected territories is 495 892 hectare, about 

7% of the country’s total area. Approximately 75% of 

protected areas are covered by forest. There are 16 

state reserves, 8 national parks, 14 natural monuments, 

2 protected landscapes.  

Are developed Scientific-methodical recommen-

dations, which, according to the authors, are going to 

promote the formation and development of Ecological 

tourism products market. They are also going to solve 

the problems, which impede the development of this 

tourism type in Georgia. 

Keywords: ecological tourism, regions, protected 

areas, tourism potential, tourism market.

  

АктуАльность исследовАния 

Актуальность исследования региональных 

особенностей развития экологического туриз-

ма в Грузии определяется приоритетностью 

этого направления в развитии внутреннего и 

въездного туризма в стране таким образом, 

что бы не  случилось чрезмерное использова-

ние природных территории в целях рекреации, 

а так же деградация ландшафта и увеличение 

тревожных факторов, воздействующих на био-

разнообразие. В статье проанализирован тури-

стический потенциал Грузии, особое внимание 

уделено следующим аспектам: анализу пред-

ложений на туристическом рынке, возможно-

сти использования экологических ресурсов для 

развития туризма на природных территориях.  

С развитием экологического туризма и 

превращением его в общественно значимый 

социально-экономический феномен в статье 

исследованы проблемы его эффективного 

регулирования, т.е. предлагается создание 

системы, которая обеспечит полную и эффек-

тивную координацию деятельности хозяйству-

ющих субъектов и реализующих мероприятии 

на региональном уровне.  

Цель исследовАния 

Целью исследования является выявление 

существующих проблем развития туризма в 

Грузии и разработка методических рекоменда-

ции по их устранению. Сферой исследования 

выбран экологический туризм на охраняемых 

территориях. 

Предмет исследовАния

Предметом исследования является эконо-

мические отношения и вопросы эколого-эконо-

мического взаимоотношения и менеджмента в 

условиях развития экологического туризма и 

охраны окружающей среды заповедников и 

охраняемых территории. Объект исследования 

региональные рынки продуктов экологическо-

го туризма Грузии. 

методы исследовАния 

В процессе исследования использовались 

методические и нормативные материалы наци-

онального агентства туризма Грузии,  методы 

экономического анализа, синтеза и анализа, 

а также статистические  методы. Для количе-

ственных оценок использованы официальные 

материалы статистики, на основе которых про-

изведен сравнительный анализ между анали-

тическими и статистическими оценками.

  В настоящее время развитие туризма при-

обретает огромное значение во всем мире, 

т.к. он является не только важным источником 

получения доходов страны, но и предполагает 

не одну положительную сторону, в том числе 

и развитие инфраструктуры; различных сфер 

бизнеса  по обеспечению туризма и соответ-

ственно рост занятости населения; сохранение 

и развитие культурно-исторических традиции и 

народного промысла; становление формаль-

ных и неформальных связей между предста-

вителями различных стран, что в свою очередь 

способствует привлечению инвестиции; улуч-

шению имиджа   страны на международной 

арене и т.д.
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 Все эти позитивы сопутствуют развитию 

туризма, хотя на туристских рынках наблю-

дается жесткая конкуренция и с целю сохра-

нения конкурентоспособности необходимо 

существование хорошо продуманной, сплани-

рованной и внедренной стратегии. При этом 

важно, что при определении краткосрочных и 

долгосрочных целей, данная стратегия должна 

быть ориентирована не на моментальную, сие 

минутную прибыль, а на конечный и устойчи-

вый успех.

В конце ХХ века туризм превратился в меж-

дународную и интернациональную индустрию, 

чему способствовали два взаимосвязанных 

фактора: с одной стороны, предприятия тури-

стической индустрии с целью увеличения при-

были систематический расширяют географию 

путешествия во всем мире, и, второе, с целью 

повышения рентабельности систематически 

производят инвестирование туристическо-

го бизнеса на международном уровне [1., ст. 

145].

Грузия одна из тех интересных стран мира, 

где на относительно малой территории пред-

ставлена природа, характеризующая различ-

ные климатические зоны. Всего за несколько 

часов, а нередко и за несколько минут турист 

может очутится из пустыни в субтропики, или 

искупаться в море а (потом) дальше занять-

ся горнолыжным спортом. За последние годы 

правительство значительное внимание уделя-

ет развитию и освоению охраняемых терри-

тории.  В этом направлении необходимо про-

вести значительную по объему работы с точки 

зрения развития инфраструктуры

Туризм для Грузии, также как и для множе-

ства стран (Франция, Египет, Греция, Ливан, 

Израиль, США, Испания, Италия, Таиланд), 

становится жизненно важным. Инвестиро-

вание в этой отрасли вызывает оживление 

в различных сегментах экономики и создает 

серьезные предпосылки для создания новых 

рабочих мест. Индустрия туризма охватывает 

сервис транспортных  перевозок,  напр. ави-

ацию,  круизные теплоходы, такси; сервис го-

степриимства – гостиницы, рестораны; а также 

места развлечения – парки, казино, торговые 

центры, театры и т.д. Все эти виды сервиса в 

Грузии развиваются очень быстрыми  темпами 

и этот фактор способствует повышению конку-

рентоспособности туристических компании.

Всемирная туристическая организация  

(WTO) в 2013 году опубликовала годовой от-

чет UNWTO Tourism Highlights, согласно кото-

рого в Грузии определен рост количества ино-

странных туристов. По итогам прошлого года в 

Грузии был зафиксирован самый высокий по-

казатель темпов роста среди развивающихся 

туристических регионов. Такая оценка Грузии 

впервые в первые попала в отчетах всемирной 

туристической организации. Отмеченный факт 

свидетельствует о привлечении внимания все-

мирного сообщества   к вопросам развития ту-

ризма в Грузии, так как отмеченное издатель-

ство является очень достоверным и влиятель-

ным источником информации.

За последние годы в Грузии наблюдается 

резкое увеличение количества иностранных ту-

ристов и доходов от  международного туризма 

[3, ст.7]. В 2017 году количество международ-

ных туристов достигло 6 350825 человек (рост 

по сравнению с 2016 годом составил 18.9%). 

Так же впервые за 2017 год доходы от меж-

дународного туризма превысили 2 700.2 млн. 

долларов США (см. таблицу 1).  

Ниже приведены первые шесть стран мира, 

отличающихся наиболее большей численно-

стью иностранных туристов.

Туризм, вместе с сельским хозяйством 

представляет отрасль, имеющий самый высо-

кий потенциал для развития экономики нашей 

страны. Развитие туризма будет способство-

вать социально-экономическому развитию ре-

гионов страны и повышению уровня благосо-

стояния местного населения.

Грузия, как страна с замечательным тури-

стическим назначением, может многое пред-

ложить туристам: восхитительная природа; 

разнообразные ландшафты; Кавказский хре-

бет (688 ледниковых гор),  субтропическая зона 

Черного моря (прибрежная полоса составляет 

320 км); реки, озера и водопады (26000 рек 

и 860 озер); минеральные воды (1400 мине-

ральных источников, из них более половины 
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горячие); высеченные в скалах города, исто-

рические памятники, традиционное грузинское 

гостеприимство и знаменитая грузинская кухня 

– превращают Грузию в привлекательную ту-

ристическую страну. 

Следует отметить, что внутренних туристов 

Аджария привлекает Черным морем, а ино-

странные туристы отдают предпочтение высо-

когорным регионам Грузии. В связи с этим, в 

Грузии активно протекает работа для развития 

сферы туризма по различным направлениям 

с тем, чтобы регионы страны были привлека-

тельными для туристов во все времена года. 

Тенденции развития экологического ту-

ризма определены Всемирной туристической 

организацией  WTO, по прогнозу которой эко-

логический туризм входит в перечень пяти ос-

новных стратегических направлении развития 

туризма до 2020 года. Основным результатом 

экотуризма  должен быть не только получение 

новой информации и наслаждение красотой 

природы, но и изменение взаимоотношении ту-

риста относительно к природе от потребитель-

ского на заботливое. 

Сегодня  Грузия стоит перед необходимо-

стью четкого определения приоритетных на-

правлении регионального  развития, которые 

сыграют роль локомотива на пути устойчиво-

го и стабильного развития регионов. Вместе 

с этим представляется возможным развитие 

других, новых отраслей, что позволит обеспе-

чить положительный мультипликационный эф-

фект в региональном разрезе. Одним из таких 

перспективным направлением роста экономи-

ки регионов Грузии представляется развитие 

экотуризма.

В настоящее время в Грузии общая площадь 

защищенных территории составляет 495 892 

гектаров, т.е. приблизительно 7% всей террито-

рии страны. Примерно 75% защищенных тер-

ритории покрыты лесным покровом. В Грузии 

имеются 16 государственных заповедников, 8 

тАблиЦА  №1. динАмикА количествА междунАродных

туристов и доходов зА 2011-2016 годы

Источник: Оперативные данные за 2017 год. Национальная

администрация туризма Грузии. Тбилиси, 2018    

тАблиЦА  №2. Первые шесть стрАн По междунАродным въездАм (тыс. чел.) 

    Источник: Оперативные данные за 2017 год. Национальная

администрация туризма Грузии. Тбилиси, 2018.
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национальных парков, 14 природных памятни-

ков и 2 защищенных ландшафтов [6., ст.11].

Экологический  сектор туристической от-

расли будет ориентирован на использование 

природных, культурно-исторических и иных 

ресурсов с целью создания специфичного 

комплексного туристического продукта. Экоту-

ризм представляется весьма перспективным в 

деле развития туризма, т.к. Грузия имеет высо-

кий туристический потенциал, что представляет 

основу формирования материальной базы эко-

туризма. 

Coгласно экспертных оценок численность 

населения, которым не безразлична судьба 

природы, постоянно растет. В мире основной 

поток экотуристов представляют жители про-

мышленно развитых стран, которых интересу-

ют природа, сохраненная в девственных реги-

онах планеты бытовые условия аборигенного 

населения.

Задача охраны природы и окружающей 

среды представляется важным фактором раз-

вития туризма. Напр. гостиницы, кемпинги, 

курорты, которые расположены экологически 

«нетронутой», экзотической природе, гораздо 

популярен и привлекает больше туристов и от-

дыхающих. Можно отметить, что в последние 

годы туристы предпочтение отдают не пассив-

ному, а активному отдыху и путешествию в 

недрах природы. Если в первом случае эколо-

гический туризм представляется как путеше-

ствие в экологической чистой природе,  то во 

втором случае его следует рассматривать как 

чистый туристический продукт, выставленный 

на продажу. В обеих случаях экологический 

туризм является важным элементом устойчи-

вого развития туризма [2., ст.115].. 

Основным мотивационным фактором раз-

вития экологического туризма является стрем-

ление народа причастие к природе во время 

отдыха, дышать свежим воздухом, принимать 

экологически чистые продукты, а также полу-

чить эстетическое наслаждение от осмотра 

природных ландшафтов. Вместе с тем, к моти-

вам, определяющим выбор экологического ту-

ризма, относятся желание туристов во время 

путешествии ознакомится животным и расти-

тельным миром новых территории. 

Экологический туризм имеет возможности 

привлечь средства как для охраны окружа-

ющей среды региона, так и для его экономи-

ческого и социально-культурного развития. 

Кроме отмеченного, развитие экологического 

туризма способствует повышению уровня ин-

формированности населения в сфере эколо-

гии, экологического образования. 

Для мировых туристических рынков Грузия 

представляет новое, зеленное направление. 

По современным тенденциям туристы для ос-

мотра выбирают зеленые страны из-за суще-

ствующих там дикой природы и экологически 

чистой внешней среды. Представители частно-

го сектора не совсем согласны с данным за-

ключением иностранных экспертов и отмеча-

ют, что экологический туризм и туризм дикой 

природы покупаются гораздо в меньших объе-

мах, чем например винный тур.

В стране вместе с ростом благосостояния 

населения растет и потребность в экологиче-

ском туризме. Развитие экологического  туриз-

ма в Грузии  может принести ряд потенциаль-

ных выгод: 

-  Может стать значительным источником 

занятости местного населения, осо-

бенно в экономически слабо развитых 

регионах. Местное население в ранге 

сотрудников может заняться в системе 

гостеприимства;

-  Дает возможность местному населению 

заняться самостоятельным бизнесом;

-  Увеличивает доходы местных бюд-

жетов;

-  Сохраняет местную культуру, традиции 

и обычай, способствует сохранению и 

рес таврацию  местных исторических 

достопримечательностей;

-  Оказывает положительное воздействие 

на проведение мероприятии, способ-

ствующих охране окружающей среды, 

так как индустрия туризма относительно 

чист с экологической точки зрения, чем 

другие виды деятельности.

Вместе с тем экологический туризм имеет 

и негативные стороны. В частности, со сторо-

ны туристов возможны действия, наносящие 

вред окружающей среде, нарушение традиции 
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местного расселения. Отмеченное особенно 

сильно проявляются в  развивающихся стра-

нах, где туристы из промышленно развитых 

стран своим нахождением навязывают мест-

ному населению для них характерный образ 

жизни и уровень обслуживания. Исходя из это-

го, всестороннее изучение последствии меж-

дународного туризма  является важнейшим 

фактором при разработке такой экономиче-

ской и туристической политики, которая обе-

спечит максимальную выгоду и одновременно 

предотвратит разрушительное воздействия ту-

ризма. 

Можно отметить, что экологический туризм 

представляет собой комплексную сферу эко-

номики, которую можно рассмотреть как:

-  разнообразную сферу обслуживания;

-  сектор внутреннего и международного 

туризма;

-  вид предпринимательской деятельности 

в регионах.

Необходимо отметить, что население Гру-

зии настолько привыкло к красоте родного 

края, что уже не замечают ее и скептически 

относятся к тому, чтобы отдохнуть вблизи соб-

ственного дома и все больше стремятся на 

одну-две недели поехать и Турцию, Египет или 

другое место. В тоже время нужно  подчер-

кнуть, в широких масштабах на сегодня у нас 

имеется только экотуристические ресурсы, но 

мы практический не располагаем  реальными 

туристическими продуктами, как базовым то-

варом с характерными для него свойствами. 

Одновременно следует отметить, что разви-

тию экологического туризма в Грузии препят-

ствуют воздействие определенных факторов: 

несовершенное законодательство; не решен 

правовой статус экологического туризма (не-

совершенны соответствующие законы и поло-

жения);необходимо уточнение концепции раз-

вития экологического туризма; не наблюдается 

интерес к внедрению механизмов экономиче-

ской кооперации и управления; муниципаль-

ные органы недостаточно используют свои 

управленческие функции, которые определяют 

политику муниципальных образовании в сфере 

туризма, их роль в организации и регулирова-

ния развития туризма. Так же следует отметить 

факторы, препятствующие развитию туризма в 

грузинской действительности: 

-  сезонный характер, в следствии чего 

значительная часть персонала не будет 

занят в   течении года  полной нагрузкой;

-  незначительные возможности для ис-

пользования высококвалифицирован-

ной рабочей силы;

-  возможность разрушения сущес твую-

щей местной культурной среды;

-  слабая информированность мест но-

го населения о возможностях эколо-

гического туризма;

-  неисправность дорожной инфрас трук-

туры;

- недостаточная государственная подде-

ржка как на региональном, так и на 

местном уровнях.

Не смотря на то, что Грузия фактически де-

лает первые шаги по развитию экотуризма, в 

этом сегменте туристического бизнеса про-

блем предостаточно. Государство не уделяет 

достаточного внимания развитию экотуризма, 

считая его малоперспективным направлением  

в туристической индустрии Грузии.

Что касается иностранных инвестиции, сле-

дует отметить, что иностранцы не выказывают 

большого интереса. С учетом доходов населе-

ния Грузии, они не видят в грузинах крупных 

клиентов. Исходя из вышеизложенного, по 

нашему мнению, целесообразно обеспечить 

увеличение притока зарубежных туристов в 

Грузию. Нои здесь имеются определенные 

проблемы: кроме того, что не располагаем со-

ответствующей инфраструктурой, необходимо 

мотивация их приезда. 

Говоря о привлечении иностранных тури-

стов, необходимо отметить, что их интересует 

не только комфортные условия, но и условия 

проживания, натуральные продуты питания, 

местные традиции и обычаи,  фольклор и т.д. 

В следствии, для развития в регионах отме-

ченного нового направления в туризме, счита-

ем целесообразным объединить усилия всех 

участников проекта (организаторы проекта, 

собственники средств размещения, финансо-

вые организации, предприятия туристического 

комплекса). Только тесным взаимодействием 
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отмеченных структур возможен эффективное, 

комплексное и прогрессивное развитие эко-

логического туризма. При выборе территории 

(местности) для средств размещения необ-

ходимо (желательно) учесть следующие тен-

денции: желательная экологическая ситуация, 

близость гостиничного фонда к автомагистра-

лям с целью привлечения транзитных туристов, 

концентрация средств размещения с учетом 

транспортной доступности поблизости крупных 

городов, выбор уникальных природных экоси-

стем для создания баз отдыха и т.д.  

На основе анализа экотуризма, как сек-

тора современной туристической индустрии, 

можем сказать, что экологическому туризму 

в первую очередь необходима поддержка на 

региональном уровне. В деле организации эко-

туристического сектора основную роль долж-

ны сыграть региональные ассоциации туристи-

ческого бизнеса, которые, по нашему мнению, 

для развития экотуризма в Грузии должны ре-

шать следующие задачи:

-  формирование информационных сис-

тем региональных программ развития 

экотуризма и их методическое обес-

печение;

-  создание  эффективного механизма для 

фор мирования новых объектов в сфере 

экотуризма;

-  Подготовка кадров с целью ведения 

предпринимательской деятельности в 

туристическом бизнесе;

-  для  развития экотуризма разработка и 

внедрение механизма по выбору персп-

ективных инвестиционных проектов.

Региональные ассоциации туристического 

бизнеса совместно с местными администраци-

ями, региональными фондами, центрами тру-

доустройства и другими заинтересованными 

организациями должны курировать формиро-

вание инфраструктуры экотуризма на местах, 

а механизм формирования на местах должен 

основываться на государственной програм-

ме поддержки развития экотуризма, которая 

должна учитывать: совершенствование нор-

мативно-правовой базы; развитие и методи-

ческое обеспечение информационных сетей; 

формирование финансовой инфраструктуры с 

участием фондов, специальных банков, стра-

ховых и инвестиционных институтов; развитие 

сети производственно-технологических и соци-

ально-деловых центров, бизнес - инкубаторов 

и технопарков. 

На местном рынке Грузии оперируют свы-

ше 50 туристических компании. Большинство 

из них предлагает клиентам широкий спектр 

обслуживания. Первая грузинская туристи-

ческая компания “Агротур“ была основана  в 

1990 году. До настоящего временны компа-

ния обслужила свыше 250 000 местных и ино-

странных туристов и деловых людей. Фирма 

располагает офисами в центральных районах 

Тбилиси и Батуми, также имеет свои филиалы 

в Азербайджане и Армении. “Агротур“ предла-

гает своим клиентам отдыхающие, лечебные, 

приключенческие,  бизнес, шопинг и другие 

туры в Грузии, Европе и на других континен-

тах. Кроме отмеченного сегмента в пакет об-

служивания “Агротура“ входят приобретение 

пассажирских билетов, бронирование мест в 

более 50 000 гостиницах Грузии и мира, визо-

вая поддержка, транспортное обслуживание, 

страхование во время отдыха и многое другое. 

В настоящее время туризм в Грузии нахо-

дится на новом, так сказать на начальном эта-

пе своего развития и на фоне осуществляемых 

реформ этот процесс протекает достаточно 

медленно и тяжело. 

То, что Грузия располагает огромным тури-

стическим потенциалом, не для кого не секрет, 

хотя эта древняя страна для туристов все еще 

является новой и не открытой. Ведь туризм от-

носится к именно такой сфере, где успех зави-

сит именно от того, насколько страна сможет 

удовлетворить потребности туристов и обеспе-

чит их безопасность. Следовательно,  суще-

ствующее в стране различные экстремальные 

и нежелательные условия прямо отражается 

на сфере, которая служит оздоровлению, от-

дыху и рекреации людей. О недостаточном 

количестве иностранных туристов свидетель-

ствует и исследования департамента туризма 
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и курортов. В частности, Грузия относится к 

тем странам, где отдых очень дорог. Эти не-

достатки можно преодолеть, если внимание 

будет уделено таким факторам, как низкие 

цены, развитая транспортная сеть, хорошо 

подготовленный обслуживающий персонал т.к. 

стратегия развития туризма в стране должна 

подразумевать низкие цены на туристический 

продукт и высокое качество обслуживания. 

Только в таком случае сможет туризм в Грузии 

стать конкурентоспособным в первую очередь 

на рынках соседних стран.

Турист сталкивается со многими проблема-

ми и после прибытия в пункт назначения. Напр. 

гостью, прибывшему в Рачу или Сванети труд-

но найти номер в гостинице или место в ресто-

ране из-за крайне малого количества как тако-

вых. Боржоми-Харагаулскому национальному 

парку присвоен статус `PAN“, что удостоверяет 

его достопримечательность по европейским 

масштабам, однако и там отсутствуют такие 

обязательные объекты, как информационные 

доски, указатели дорог и направления тропи-

нок, туалеты, пункты неотложной помощи и т.д.

Не смотря на то, что количество туристов за 

последние годы перманентно растет, отдель-

ные эксперты в области туризма отмечают, что 

приоритеты развития отрасли определены не-

верно; не учтены конкурентные преимущества 

страны в этой сфере. 

со стороны государства, так и от частного 

сектора.  По нашему мнению, в условиях огра-

ниченных ресурсов, вместо того, чтобы разви-

вать туризм одновременно по всем направле-

ниям, желательно определить отдельные при-

оритетные стороны развития. Приоритетными 

должны быть развитие тех видов туризма, где 

Грузия по отношению к Туризм в Грузии раз-

вивается по многим направлениям, что требу-

ет огромных ресурсов и усилии как соседним 

странам имеет конкурентные преимущества. 

Напр. пилигримный (культурный) туризм, вин-

ный туризм и т. д. Здесь надо исключить мор-

ской туризм, т.к. исходя из эффекта масштаба 

Грузии и относительно хорошего  морского се-

зона она не сможет конкурировать с соседней 

Турцией. Для определения приоритетов необ-

ходимо провести глубокие и всеобъемлющие 

исследования, на основе которых можно будет 

подготовить стратегию последующего разви-

тия туристического сектора. 

В стратегии развития конкурентоспособно-

го туризма в Грузии должны быть представле-

ны микро стратегии развития туризма в регио-

нах, где значительное внимание будет уделено 

включению местного населения в индустрию 

туризма и оказанию содействия им в  разви-

тии развить своих материальных ресурсов на 

местном уровне, а также повышению профес-

сионального уровня в области обслуживания 

туристов. Без помощи государства население 

в регионах не сможет производить и предо-

ставлять конкурентоспособную туристическую 

продукцию как внутренним, так и иностранным 

туристам.

Практический опыт показал, что органы 

местного самоуправления недостаточно ис-

пользуют собственных ресурсов и возможно-

стей для создания соответствующих условии с 

целью развития туризма: перспективное пла-

нирование территории; привлечение инвести-

ции; развитие малого и среднего предприни-

мательства; партнерство с частным бизнесом; 

привлечение общественности. В экотуристиче-

ских местностях слабая предпринимательская 

активность населения, отсутствие стартового 

капитала для предпринимательской деятель-

ности сдерживает развитие туристической ин-

фраструктуры с использованием местных ре-

сурсов и возможностей. 

Анализ внутренних и внешних факторов, 

сдерживающих развитие экотуризма показы-

вает, что действия по его развитию должны 

быть направлены с одной стороны на отстра-

нение угроз и усиления слабых сторон, и с дру-

гой стороны на  максимальное использование 

сильных сторон и  благоприятных возможно-

стей.

Исходя из вышеизложенного, по нашему 

мнению, в Грузии основными стратегическими 

направлениями развития экологического ту-

ризма  представляются:
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-  Так как в нашей стране нет региона, 

который бы испытывал  недостаточность 

природных условии для развития ту-

ризма, необходимо на основе всес-

тороннего изучения и системного ана-

лиза выработать национальную стра-

тегию развития экотуризма с учетом 

опыта ведущих туристических стран 

мира;

-  Национальное агентство туризма до-

л жен обеспечить создание базы да-

нных туристической инфраструктуры 

Гру зии и созданные электронной кар-

ты. Все объекты должны быть нане-

сены на специально созданную ка-

рту. Должны быть детально учтены 

не только существующие объекты 

инфраструктуры (здания и сооружения), 

но и  имеющие в регионах природные 

и другие виды ресурсов, необходимые 

для развития отдельных направлении 

туризма (экологический, культурный, 

рекреационный туризм и т.д.). На основе 

этой информации желательно создать 

соответствующую базу данных. 

-  С использованием информационной 

базы данных о существующих  в регионе 

ресурсов разработать и осуществить  

комплексную долгосрочную стратегию 

развития туристической отрасли; 

- Необходимо диверсификация турис-

тической отрасли. Основное внимание 

должно быть уделено  тем видам ту-

ризма, для  развития которых существуют 

наиболее благоприятные условия и  ко-

торые будут привлекательны как для 

зарубежных, так и для местных ту-

ристов. В рамках национальной стра-

тегии развития туризма желательно 

выр аботать конкретные направления 

развития его отдельных видов;

-  Представляется необходимым прове-

дение активной рекламной компании о 

Грузии и ее туристическом потенциале  

с использованием различных средств 

и возможностей (СМИ, организовать 

ознакомительные встречи в турис-

тических местах с местными и зару-

бежными журналистами, организовать 

спе циальные выставки в различных 

странах и т. д.);

- Повышение инвестиционной и рек ре-

ационной привлекательности  охра-

няемых территории;

-  повышение предпринимательской  ини-

ци ативы в сфере туризма;

-  Желательно на региональном уровне 

рассмотреть создание фонда развития 

охраняемых территории с тем, чтобы 

они максимально способствовали улуч-

шению социального и экономического 

положения местного населения (защиту 

их экономических и социальных прав);

-  С целью улучшения социального и 

экономического положения местного 

населения, параллельно системы ох-

раняемых территории, желательно под-

готовить проекты вспомогательных зон,  

что будет способствовать созданию 

альтернативных источников доходов 

(напр. Развитие экотуризма, создание 

семейных гостиниц и объектов обще-

ственного питания, нанять гидов и т.д.);

-  Охраняемые территории должны быть 

использованы с целью мониторинга 

мес тного биологического разнообразия, 

климата местных ресурсов, т.к. в этих 

местах значительно низким является 

уровень антропогенного вмешательства 

и все изменения вызваны на фоне 

природных процессов (глобальное 

потепление и т. д.). 

На государственном уровне роль государ-

ства в деле развития туризма может быть вы-

ражен следующими действиями:

 -  Государственная и законодательная 

по д держка туризма. Считаем целе-

сооб разным законодательно уре гули-
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ровать и конкретизировать  вопро сы 

относительно аренды земель охра-

няемых территории;

-  Разработка  нормативов (напр. разра-

ботка максимально допустимых норм 

антропогенного вмешательства, си-

с темы оплаты обслуживания и т.д.), 

которые позволят упростить орга низ-

ацию регулируемого туризма и от дыха;

-  Маркетинг некоторых охраняемых 

терри тории и их групп и их  выдвижение 

на внутренние и  внешние рынки;

 - Разработка системы подготовки и пере-

подготовки персонала охраняемых тер-

ри тории, ответственных на организацию 

регулируемого туризма и отдыха.
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anotacia

kvlevis mizania universitetis akademiuri 

personalis SerCevis kriteriumebis dadgena­

Si wvlilis Setana. viazrebT ra universitetis 

sakadro politikis mniSvnelobas, rogorc uni­

versitetis funqcionirebis, aseve qveynis grZel­

vadiani ganviTarebis saqmeSi, migvaCnia, rom in­

teresTa jgufebis CarTuloba am procesSi xels 

Seuwyobs procesis gaumjobesebas, samarTliano­

bis principis rogorc dacvas, aseve mis saTanado 

aRqmas. 

naSromi Sesrulda adamianiseuli potencial­

is marTvis laboratoriis egidiT, kvlevis miznis 

Sesabamisad studentebis aqtiuri monawileo­

biT. gamokiTxvis saSualebiT, ivane javaxiSvilis 

saxelobis Tbilisis saxelmwifo universitetis 

ekonomikisa da biznesis fakultetis 1093­ma stu­

dentma Riad daafiqsira sakuTari damokidebule­

ba profesorTa SerCevis kriteriumebisadmi. 

naSromi moicavs or ZiriTad nawils: 1. profe­

sorTa Sefasebis kriteriumebisadmi studentTa 

damokidebulebis kvlevis Sedegebi da 2. profe­

sorTa SerCevis marTvis gamowvevebi da rekomen­

daciebi. kvlevis Sedegebi gansaxilvelad gadae­

ca ganaTlebisa da mecnierebis ministrs, Tsu–is 

reqtors da administraciis xelmZRvanels.

sakvanZo sityvebi: umaRlesi ganaTleba, mene­

jmenti, administrireba,akademiuri personali, 

SerCevis kriteriumebi. personalis SerCeva.

ABSTRACT

The aim of presented scientific research is to make 

contribution in defining the selecting criteria of academ-

ic staff. We are aware the importance of the university 

HR policy in effective functioning of the institution as 

well as long term sustainable development of the coun-

try. We consider that the involvement of all stakeholders 

will support the improvement of this process, insuring 

principle of fairness as well as its proper perception.

Our research carried out by the Human Potential 

Management Laboratory, According the target of the 

research Survey was conducted with students’ active 

involvement. Through the survey, 1093 students of the 

Faculty of Economics and Business of Ivane Javakhish-

vili Tbilisi State University openly expressed their atti-

tude to the professors’ selection criteria.

The work comprises two main parts: 1.The survey 

results of student attitudes to professors’ evaluation cri-

teria and 2. Challenges revealed on the basis of pre-

sented survey and qualitative analysis, and recommen-

dations to improve the process of professors’ selecting 

management.

Key Words: Higher Education, Management, Ad-

ministration, Selection Criteria, Academic Staff, Selec-

tion Process.

umaRlesi saganmanaTleblo dawesebule­

bis umTavresi resursi, warmatebis ganmsaz­

Rvreli faqtori, sakvanZo Rirebulebis 

Semqmneli aris misi akademiuri personali. 

am resursis sworad warmarTva scdeba uni­

versitetis interesis farglebs, vinaidan 

is qmnis profesional samuSao Zalas yvela 

seqtorisTvis, gansazRvravs rogorc indi­

videbis konkurentunarianobas, aseve zoga­

profesorTa Sefasebis kriteriumebisadmi

studentTa damokidebulebis kvlevis Sedegebi

natalia xaraZe,

ekonomikis doqtori, Tsu–is

asocirebuli profesori

ekaterine gulua,

ekonomikis  doqtori, Tsu–is

asistent­profesori

IMPLICATIONS OF STUDENTS’ ATTITUDE SURVEY 

ANALYSIS OF PROFESSORS’ EVALUATION CRITERIA

NATALIA KHARADZE, 

PhD in Economics, Manager of HPML, 

Professor of TSU, 

EKATERINE GULUA, 

PhD in Economics, CEO of HPML,

Professor of TSU
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dad, yvela mimarTulebiT qveynis grZelva­

diani ganviTarebis safuZvlebs.

adamianuri resursebis marTvis  mniS­

vnelovani etapi aris kadrebis sworad Ser­

Ceva, romlis uzrunvelyofac xorcieldeba 

winaswar Camoyalibebuli kriteriumebis sa­

fuZvelze. is iZleva pretendentTa Sedare­

bis  SesaZleblobas konkretuli samuSao 

adgilis Sesabamisad da aucilebelia iwve­

vdes samarTlianobis gancdas. universite­

tis leqtorTa SerCevis da Sefasebis dRem­

de moqmedi kriteriumebis aRqma personalis 

mxridan aris bundovani, metic, is xSirad 

sajaro ganxilvis saganic xdeba, rac uary­

ofiT gavlenas axdens rogorc universite­

tis imijze, aseve jansaRi organizaciuli 

kulturis Camoyalibebaze da gardauvals 

xdis konfliqtur situaciiebs. aRniSnuli 

gamowvevebis daZlevis mizniT, universi­

tetis personals gansaxilvelad gadaeca 

,,konkursantTa Sefasebis kriteriumebi 

(samuSao varianti)“. aRniSnuli proeqtis 

mixedviT aplikantis Sefaseba unda moxdes 2 

komponentis mixedviT: 

1. aplikantis sakvalifikacio monace­

mebi;

2. sajaro prezentacia.

proeqtis mixedviT, TiToeuli kompo­

nentis Sefaseba unda moxdes 100 qulian 

skaliT. sakvalifikacio monacemebis „wona“ 

Seadgens saerTo Sefasebis 70%­s, xolo 

prezentaciis „wona“ – 30%­s. [1– gv.3] (mag­

aliTad, Tu pirovnebam sakvalifikacio mo­

nacemebSi daagrova 80 qula, xolo prezent­

aciSi ­ 90 qula, misi  saboloo Sedegi iqneba:  

56 (70% X 80) +  27 (30% X 90), rac Seadgens 83 

qulas. aRniSnuli wesi calsaxad metad na­

Telia, vidre adre damkvidrebuli praqti­

ka, Tumca, vfiqrobT saWiroebs daxvewas. am­

itom gaCnda kvlevis Catarebis idea, roml­

iTac SesaZlebeli gaxdeboda am sakiTxisad­

mi studentTa damokidebulebis dadgena, 

radgan universitetis mTavari rgoli aris 

swored „leqtori­studenti“.

adamianuri resursebis marTvis labora­

toriis da mis farglebSi arsebuli cod­

nis gaziarebis studenturi qselis egidiT 

Catarda kvleva, romlis mizans warmoad­

genda profesorebis SerCevis konkretu­

li kriteriumebisadmi studentTa damok­

idebulebis garkveva. gamokiTxvis orga­

nizebaSi monawileobda 50­mde studenti. 

kvlevaSi monawileoba miiRo SemTxveviTi 

SerCevis wesiT 1093­ma studentma. kiTx­

varis safuZvelze dadginda studentTa 

damokidebuleba profesorTa SerCevis Svi­

di ZiriTadi kriteriumis mimarT.  anketaSi 

fiqsirdeboda respodentis saxeli, gvari, 

piradobis mowmobis nomeri. Semdeg ki stu­

denti axdenda CamoTvlili kriteriume­

bis ranJirebas erTidan Svidamde. mis mier 

yvelaze metad mniSvnelovnad miCneul kri­

teriums afasebda 1 quliT, xolo yvelaze 

naklebad mniSvnelovans ­ 7 quliT (ixileT 

kiTxvaris forma – cxrili N1).

kvlevis Sedegebi

kvlevis Sedegad miRebuli monacemebis 

damuSavebis safuZvelze gamovlenili   Se­

degebi mocemulia cxrilis saxiT (ix. cxri­

li N2)

agreTve kvlevis analizis Sedegebi moce­

mulia diagramis saxiT (ix. diagrama 1). cxri­

li 2 da diagrama 1­dan Cans, rom CamoTvlili 

kriteriumebidan studentebi upiratesobas 

aniWeben wakiTxuli leqciis xarisxs. is pir­

veli rigis kriteriumad daasaxela gamok­

iTxul respodentTa 72,9%­ma. es im fonze, 

roca leqciis xarisxi gansaxilveli proeq­

tis ­,,konkursantTa Sefasebis kriteriume­

bi (samuSao varianti)“–s  mixedviT 30%­ze 

mravldeba [1– gv.3].

 aseve sayuradReboa is faqti, rom stu­

dentebisaTvis gacilebiT prioritetulia 

profesoris mier SeTavazebuli sagnis ele­

qtronuli versia, romelSic ar uwevT Tanx­

is gadaxda. maTSi gaRizianebas iwvevs ,,ux­

arisxo saxelmZRvaneloebis“ swavla, masSi 

fulis gadaxda. kvlevis Sedegad dadginda, 

rom studentebis TvalTaxedviT yvelaze 

naklebad mniSvnelovania saqarTveloSi 

Catarebul konferenciebSi monawileobis 

miReba (1,7%) da leqtorTa mier mopovebuli 

grantebi (3,2%). es im fonze, roca swored 

aRniSnuli kriteriumebis jami mravldeba 

70%­ze[1–gv.3]. migvaCnia da igive mosazreba 
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cxrili N1 kiTxvaris forma

Zvirfaso studentebo, profesorTa Sesafaseblad mocemuli kriteriumebidan 

aRniSneT romelia TqvenTvis prioritetuli da SeafaseT Sesabamisi

TanmimdevrobiT 1-dan 7-mde. (yvelaze metad prioritetuli – 1qula,  Semdgom 

nakleb prioritetuli 2 da a.S yvelaze naklebad prioritetuli 7 qula), gmadlobT 

gamokiTxvaSi monawileobisTvis.

cxrili 2. 

respodentTa mier profesorebis Sefasebis kriteriumebi prioritetulobis mixedviT  pro­

centuli da  raodenobrivi maCveneblebis gansazRvra
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diagrama1. 

kriteriumis  prioritetulobis mixedviT ganawileba
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daafiqsires studentebmac, rom  mopovebu­

li granti da gamocemuli saxelmZRvanelo, 

qarTul realobaSi ar warmoadgens kvali­

fikaciis ganmsazRvrel kriteriums. (cxa­

dia is maxinji tendenciebi, romelic axlavs 

grantis mopovebas).

TvalsaCinoebisTvis warmogidgenT stu­

dentebis mier TiToeuli kriteri¬u­mis Se­

fasebis maCveneblebs.

gamokiTxul respodentTa 100%­dan pir­

veli rigis prioritetad profesoris mier 

gamocemul saxelmZRvanelos mxolod 4,2% 

miiCnevs, rac imis damadasturebelia, rom 

sruli umravlesoba ukmayofiloa wignebis 

xarisxiT. amgvari monacemebis fonze 

arasamarTliani iqneba profesorTa Se­

fasebis kriteriumebis dajamebisas wignis 

avtors mieces maRali Sefaseba da gadam­

ravldes 70%­ze (ix. diagrama2).

 diagrama 2. 

wignis avtoroba

sainteresoa is faqti, rom wignis avto­

robaze 2­jer met upiratesobas aniWe­

ben studentebi eleqtronul versiebs. 

vfiqrobT, es agreTve imis gamoZaxilia, rom 

mZime socialuri fonis gamo studentebs 

uWirT saxelmZRvaneoebis SeZena. Sefasebis 

kriteriumSi ki eleqtronuli saxelmZR­

vaneloebis avtoroba naklebi quliT aris 

Sefasebuli. vfiqrobT, es unda iyos gaT­

valiswinebuli leqtorTa Sefasebis krite­

riumebis dadgenisas  (ix.diagrama3).

 diagrama 3. 

eleqtronuli versiis avtoroba

 

kvlevis Sedegad miRebuli monacemebi 

adasturebs, rom studenti iTxovs xarisx­

ian leqcias. maT umravlesobas yvelaze meti 

pretenzia swored am mimarTulebiT aqvT. 

pirad saubrebSi aRniSnaven, rom xSir SemTx­

vevebSi leqciaze daswrebis azrs ver xedav­

en. amas emateba agreTve araswori menejmen­

ti leqcia­seminarebis ganawilebis kuTxiT. 

kerZod, leqciis dReebi ar aris Tanxvedra­

Si seminarul mecadineobasTan, rac stu­

dents ubiZgebs daeswros mxolod semin­

arebs, radgan swored aRniSnuli aqtivoba 

aris Sefasebadi. leqciaze damatebiT mosv­

la ki zrdis maTi drois biujetSi mgzavro­

bis dros da aseve damatebiT xarjebTan aris 

dakavSirebuli.(ix. diagrama 4)

 diagrama 4. 

leqciis xarisxi

 

leqtoris mier miRebuli grantebi aris 

„liderul“ poziciaze studentTa dauin­

tereseblobis TvalsazrisiT. gamokiTxul­

Ta umravlesobisTvis miRebuli grantebi 7 

qulian sistemaSi meeqvse da meSvide adgil­

zea (diagrama 5). 
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diagrama 5. 

miRebuli grantebi

 

aRmoCnda, rom studentebi met upi­

ratesobas aniWeben  profesorebis mier 

konferenciebSi monawileobas ucxoeTSi, 

vidre saqarTveloSi. Tumca orive maCvene­

beli sxva kriteriumebTan SedarebiT aris 

sakmaod dabalia (ix. diagrama 6). kerZod, 

saqarTveloSi Catarebul konferenciebze 

monawileobis miRebas pirveli rigis krite­

riumad miiCnevs mxolod respodentTa 1,7%. 

47% am kriteriums 4­e da 5­e rangis pri­

oritetad miiCnevs.

diagrama 6. 

saqarTveloSi Catarebul

konferenciebSi monawileoba

  

savaraudod, studentebs miaCniaT, rom 

sazRvargareT konferenciebSi monawil­

eoba maRal profesionalizmze miuTiTebs, 

aSkaraa maT aqvT moTxovnileba leqtore­

bisgan miiRon globaluri donis codna (ix.

diagrama 7). respodentTa 42% am kriteri­

ums 2­e da 3­e rangis prioritetad miiCnevs. 

arsebuli  realoba ki gaxlavT Semdegi: aris 

SemTxvebi, roca saerTaSoriso konferenci­

is monawileebi ar (ver) waradgenen konfer­

enciaze masalebs enobrivi barieris gamo, am­

itom am kriteriumiT obieqtis Sefasebisas 

saWiroa damatebiTi monitoringis Catareba, 

rac arTulebs Sefasebis saimedoobas. amde­

nad, ver daveTanxmebiT im mosazrebas, rom 

saqarTveloSi Catarebul konferenciebSi 

monawileoba naklebad sapasuxismgebloa. 

diagrama 7. 

ucxoeTSi Catarebul

konferenciebSi monawileoba 

diagrama 8. 

magistrebisa da

doqtorantebis xelmZRvaneloba 
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profesorTa SerCevis marTvis

gamowvevebi da rekomendaciebi

magistrebis da doqtorantebis xelmZR­

vaneloba mniSvnelobis mixedviT student­

Ta mier Sefasda Semdegi saxiT: gamokiTx­

vam aCvena, rom am kriteriums  pirveli sami 

rangi miakuTvna respodentTa 35,6%­ma (ix. 

diagrama 8).  aRniSnuli kriteriumi uswrebs 

iseT kriteriumebs, rogoric aris miRebu­

li grantebi da konferenciebSi monawileo­

ba, rac adasturebs im garemoebas, rom stu­

dentisaTvis mniSvnelovania profesoris 

mxridan maT profesionalad CamoyalibebaSi 

aqtiuri monawileoba.

mimdinare kvlevidan miRebuli Sedegebi­

sa da adamianuri resursebis marTvis Tana­

medrove midgomis analizis safuZvelze Cam­

ovayalibeT garkveuli mosazrebebi, rom­

lebic vTvliT, rom gasaTvaliswinebelia 

profesorTa Sefasebis kriteriumebis sab­

oloo versiis formirebisas. am procesis 

gamarTuloba mniSvnelovan gavlenas moax­

dins universitetis winaSe arsebuli mrava­

li sxva gamowvevis (Gulua, Modern Challenges 

of Higher Education, 2017) ­ gv.131) daZlevaze.

1. kadrebis SerCevis procesSi mniS­

vnelovania Semdegi principis gaTvalis­

wineba: organizaciis wevrTa aqtiuri monaw­

ileoba kadrebis SerCevis kriteriumebis 

CamoyalibebaSi, gamWvirvalobis uzrunve­

lyofa (Armstrong, Armstrong’s Handbook of 

Human Resource Management Practice, 12th 

edition, 2012) – gv.100,419,633).  student¬­

Ta,  rogorc universitetis mTavari sam­

izne jgufis mosazrebebi ar SeiZleba iqnas 

ugulvebelyofili. swored aRniSnuli 

principidan gamomdinare, SeviswavleT stu­

dentTa Sexedulebebi profesorTa SerCevis 

kriteriumebTan dakavSirebiT. kriteriume­

bi aRebuli iqna profesorTa Sefasebis pro­

eqtidan da mas daemata studentebis mier Se­

moTavazebuli versiebi. vinaidan SemoTava­

zebuli proeqti iTvaliswinebs SesarCevi 

piris mier leqciis Catarebas da masSi stu­

dentis, rogorc Semfaseblis  CarTulo­

bas, migvaCnia, rom profesorTa Sefasebis 

sxva kriteriumebis SemuSavebis procesSic 

stu dentis mosazrebebis gaTvaliswineba 

aucilebelia. areTve aucilebelia gaTval­

iswinebuli iyos is faqtic, rom universi­

tetis akademiuri personalis garkveuli 

nawili Taobebs aswavlis kadrebis SerCevas, 

maT aqvT mniSvnelovani Teoriuli codna  da 

praqtikuli gamocdileba am mimarTulebiT. 

maTi mosazrebebis gaTvaliswineba da Car­

Tuloba kriteriumebis formirebis pro­

cesSi vfiqrobT sasargeblo iqneba organi­

zaciis miznebis misaRwevad.

2. personalis SerCevis ZiriTadi princi­

pidan mniSvnelovania kompleqsuroba (Arm-

strong, Armstrong’s Handbook of Human Re-

source Management Practice, 12th edition, 2012) 

– gv.103), rac gulisxmobs personalis Ser­

Cevisas kandidatis pirovnebis yovelmxriv 

gamokvlevas da Sefasebas. Cvens realobaSi 

mniSvnelovania ar dairRves iseTi princi­

pi, rogoric aris Tavis Sekaveba axali mo­

muSavis miRebaze, Tu organizacias gaaCnia 

Sida resursi da garedan Sevsebis saWiroe­

ba ar arsebobs ,,uTuod unda dasabuTdes 

Tu ramdenad saWiro da aucilebelia axal 

momuSaveTa miReba“ (gurgeniZe & sxv., 2008w) 

– gv.138); (Armstrong, Armstrong’s Handbook of 

Human Resource Management Practice, 12th 

edition, 2012) – gv. 641, 103) (Armstrong, 2000) 

– gv.265). samecniero kadrebis Camoyalibeba 

xdeba mravali wlis manZilze, organizaci­

am unda moaxerxos arsebuli resursebis 

SesaZleblobebis maqsimalurad gamoyeneba, 

garkveuli saWiroebebis Sevseba trenire­

bis Tu sxva saSualebebiT. mxolod am mcd­

elobaTa warumateblobis Semdeg unda mox­

des maTi Canacvleba. universitetis misia­

Si garkveviT aris miTiTebuli muxli, rac 

afiqsirebs organizaciis pasuxismgeblobas 

am mimarTulebiT: ,,studentisa da profeso­

ris pirovnul da profesiul ganviTarebaze 

zrunva, codnis Seqmna, Senaxva da gadace­

ma“[3­gv.3].

samwuxarod, iSviaTia treningebi, profe­

sorTa pirovnul da profesiul ganviTare­

baze zrunvis faqtebi. iSviaTia universite­

tis biznesTan daaxloebis SemTxvevebi, rac 
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xels Seuwyobda urTierTsasargeblo pro­

eqtebis ganxorcielebas, studentebisTvis 

praqtikuli codnis gadacemas, maSin roca 

urTierTobis survils gamoxatavs orive mx­

are (Gulua & Kharadze, 2014). profesorebi sa­

kuTari saxsrebiT cdiloben iseTi aucile­

beli trening­kursebis gavlas, rogoric 

aris Tundac monacemTa damuSavebis pro­

gramebi (mag: statistikuri programa ,,SPSS“,  

mis gareSe TiTqmis SeuZlebelia kvlevebis 

Catareba), es maSin, roca TanamSromelTa 

Soris codnis gaziarebis Sedegad SesaZle­

belia am da sxva aucilebeli codnis miReba. 

universitetis misiaSi aseve garkveviT we­

ria, rom universitetisTvis prioritetu­

lia ­ `fundamentaluri da gamoyenebiTi 

samecniero kvlevebis ganviTareba“, `ino­

vaciuri kvlevebiTa da swavlebiT sauniver­

siteto tradiciebis ganviTareba“ [3­gv.2]. 

miuxedavad imisa, rom didi mniSvneloba 

aqvs organizaciaSi swavlebis dagegmvas, ro­

melic moicavs: pirovnuli ganviTarebis ge­

gmebis formirebas: swavlebis RonisZiebebs 

organizaciis SigniT, mis gareT da TviT­

momzadebas (Armstrong, Armstrong’s Handbook 

of Human Resource Management Practice, 12th 

edition, 2012) – gv. 661; (Armstrong, 2000) – gv. 

348), samwuxarod, profesori ZiriTadad ga­

dis TviTmomzadebas.

3. personalTan muSaobis gegmis erT­er­

Ti mniSvnelovani nawilia personalis gam­

oyenebis dagegmva. calkeuli individisaT­

vis muSaobis adgilis SerCevisas  gaTvalis­

winebuli unda iqnas, rogorc sakvalifika­

cio maxasiaTeblebi, aseve adamianis fsiqi­

kuri da fizikuri datvirTva da pretend­

entis SesaZleblobebi mocemul sferoSi. 

personalis dagegmvisas pretendentisadmi 

wayenebulma moTxovnebma, misi momavali 

saqmianobisas, unda gamoricxos profesi­

uli daavadebebi, tramvebi (Armstrong, Arm-

strong’s Handbook of Human Resource Man-

agement Practice, 12th edition, 2012) ­ gv.433; 

(Armstrong, 2000) – gv.547). arsebuli klimati, 

romelic Camoyalibebulia (igulisxmeba 

konkursebis gaurkveveli kriteriumebi da 

molodinebi organizaciis marTvis politi­

kasTan dakavSirebiT) organizaciaSi (Tsu), 

fsiqikur aSlilobamde mihyavs profesori 

(wlebia ase grZeldeba), es Teza dadasture­

bulia Cvens mier Catarebuli sxva kvlevebis 

safuZvelze (Kharadze, Natalia; Gulua, Ekater-

ine; Dugladze , Davit;, 2017)  ­ gv. 24­33 gv. 26; 

(Kharadze, Natalia; Gulua, Ekaterine;, 2018); 

(Armstrong, Armstrong’s Handbook of Human Re-

source Management Practice, 12th edition, 2012) 

– gv. 653;). agreTve, erT­erTi principiT 

mniSvnelovani aris personalis usafrTx­

oebis dagegmva, romlis mizania momuSavem 

SeinarCunos jansaRi fsiqologiuri mdgo­

mareoba da profesionaluri Tvisebebi. mis 

dagegmvaze didad aris damokidebuli orga­

nizaciis imiji da mikroklimati koleqtiv­

Si (Armstrong, 2000) - gv.545); (Gulua, Ekater-

ine; Kharadze, Natalia;, 2017) (Gulua, Ekaterine; 

Kharadze, Natalia;, 2018). arsebuli praqtikiT 

Catarebuli  konkursebi ara Tu uzrunvely­

ofs arsebuli fsiqologiuri mdgomareo­

bis SenarCunebas, aramed auaresebs mas.

4. kadrebis SerCevis procesSi mniSvnelo­

vania personalis ricxovnebis gaangariSeba. 

arc erT prestiJul universitetSi ar uw­

evs profesors semestris manZilze imdeni 

studentis koordinacia, ramdenic ekono­

mikisa da biznesis fakultetis profesors 

(magaliTad, asistent–profesors kviris 

ganmavlobaSi uwevs minimum 125 studentis 

koordinireba). Tu  gadavxedavT SemoTava­

zebul proeqtSi SerCevis kriteriumebs, 

arsad aris dafiqsirebuli magistrebTan 

da doqtorantebTan muSaoba, rasac profe­

soris drois biujetis sakmaod didi nawili 

eTmoba. kvlevam daadastura, rom profeso­

ris aRniSnuli aqtivoba imaze metad mniS­

vnelovania, vidre mopovebuli grantebi, 

romelTa Sesaxeb students informacia ar 

aqvs da arc miiCneven profesoris kvalifik­

aciis maRali donis dasturad.

5. SemoTavazebuli kriteriumebis erT­

erT mniSvnelovan xarvezad migvaCnia sxva­

dasxva ierarqiul poziciaze SesarCevi 

kan di datebis erTnairi kriteriumebiT Se­
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faseba. momaval Taobas unda hqondes naTe­

li warmodgena ra aris is kriteriumi, ro­

melic asistent­profesors ganasxvavebs 

asocirebuli profesorisgan da profe­

sorisagan. swored diferencirebuli kri­

teriumebiT unda Sefasdes yvela kategoria 

(profesoris asistenti, asistent–profe­

sori, asocirebuli profesori da profe­

sori). universitetis misiaSi, calsaxad 

dafiqsirebulia: ,,codnis Seqmna, Senaxva 

da gadacema;  saerTaSoriso akademiuri da 

samecniero TanamSromlobis ganviTareba“[3 

­ gv.2]. misiaSi mocemuli, aRniSnuli punq­

tis gansaxorcieleblad, saWiroa umaRlesi 

rangis profesorebis aqtiuri CarTuloba 

am procesebSi. swored aRniSnuli krite­

riumi unda iyos umaRlesi rangis profe­

soris SerCevisas gadawyvetilebis miRebis 

ganmsazRvreli  faqtori. umaRlesi sta­

tusi unda gulisxmobdes, rom profesori 

aris ara lokaluri, aramed saerTaSoriso 

donis/masStabis, TiTqmis dasrulebuli 

unda hqondes TviTganviTareba  da orien­

tirebuli unda iyos gundis ganviTarebaze, 

axali Taobis mecnierTa aRzrda–ganviTare­

baze. aRniSnuli da msgavsi kriteriumebiT 

profesoris SeCeva uzrunvelyofs gundu­

ri muSaobis ganviTarebas, organizaciis 

klimatis gajansaRebas, TaobaTa Rirseul 

cvlas, rac ase mniSvnelovania umaRlesi ga­

naTlebis instituciisTvis.

6. aRsaniSnavia is faqti, rom fakulte­

ti orientirebuli iyo ucxoeTSi konfer­

enciebSi monawileobaze, risTvisac sol­

iduri Tanxebi ixarjeboda biujetidan. 

SemoTavazebuli Sefasebis kriteriumebSi 

naklebad aris asaxuli amgvari mniSvnelo­

vani  aqtivobebi. codis gaziarebis es forma 

(saerTaSoriso konferenciebSi monawileo­

ba) mniSvnelovnad uwyobs xels akademiuri 

personalis kvalifikaciis amaRlebas, Sem­

degSi ki am codnis danergvas studentebSi.  

adreul kvlevebSi Tsu–is studentebmac 

daafiqsires gansakuTrebuli moTxovnile­

ba globaluri donis codnis miRebis mimarT 

(gulua, 2017) ­ gv. 115­116). Tu sazRvarga­

reT konferenciebSi monawileoba ar aris 

mniSvnelovani, an maTi diferencireba xdeba 

,,xarisxis“ mixedviT, es niSnavs, rom gaRebu­

li xarjebi aramiznobrivia, Tumca rogorc 

zemoT aRvniSneT am kriteriumis mixedviT 

pirovnebis Sefaseba moiTxovs damatebiT 

monitorings, raTa dadgindes formaluri 

monacemebis namdviloba).

7.  cnobilia, rom vargisianobis mixed­

viT kandidatebs ganixilaven: uvargisi, 

pirobiTad vargisi, SefardebiTad vargisi 

(Armstrong, Armstrong’s Handbook of Human 

Resource Management Practice, 12th edition, 

2012) – gv.103); (Armstrong, 2000) ­ gv.264). 

migvaCnia, rom sakuTari profesiis dacvis 

mizniT,  fakultetze kadrebis SerCevisas 

mkveTrad unda Camoyalibdes Tu ras niSnavs 

„uvargisi“. kerZod, pretendenti, romelsac 

ar aqvs sabaziso, fundamenturi ganaTle­

ba specialobis mixedviT unda CaiTvalos 

uvargisad da ar moxdes misi sabuTebis 

ganxilva. radgan universiteti amzadebs 

Sesabamisi profilis doqtorantebs da maT 

unda hqondeT saimedoobis gancda, rom maTi 

ganaTlebis damadasturebeli diplomi up­

iratesobiT isargeblebs da ver Caanacvle­

ben sxva profesiis warmomadgenlebi.

yovelive zemoaRniSnuli SeiZleba Camoy­

alibdes mokle daskvnebis saxiT:

1. aucilebelia SemuSavdes sxvadasxva 

statusis mqone pirTa SerCevis gansx­

vavebuli kriteriumebi;

2. mniSvnelovania, im tipis aqtivobebis 

maRali quliT Sefaseba (mag: magis­

trebTan da doqtorantebTan muSao­

bis gamocdileba), romelzec wlebis 

manZilze didi Zalisxmeva exarjeba 

profesors da zemoaRniSnul kvleva­

Sic maRali prioritetiT dafiqsir­

da. 

3. kvleviT dadasturda, rom leqciis 

xarisxs yvelaze maRali maCvenebe­

li aqvs, igi yvela sxva kriteriumebs 

jamSi aRebuls sakmaod maRali pro­

centiT uswrebs. amitom ar SeiZleba 
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saboloo Sefasebis formulaSi 30%­

ze mravldebodes. migvaCnia da igive 

daadastura kvlevamac, rom leqciis 

xarisxi aris prioritetTa Soris pri­

oritetuli da igi unda gamravldes 

minimum 50%­ze.

4.  zemoaRniSnulis gaTvaliswinebiT, 

da  d  g enili kriteriumebi unda iyos 

ga mo yenebuli ukve arsebuli person­

alis atestaciisaTvis, xolo konkur­

sis wesi SenarCundes atestaciis Se­

degad gamonTavisuflebul samuSao 

adgilze warmodgenili pretenden­

tebisaTvis. 
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ABSTRACT

Basic knowledge teachers’ of English in marine en-

gineering material is based on engineering textbooks 

and resources. Teaching and learning are methods 

to accomplish teachers’ task in teaching engineering. 

There have been some persons involved, with their pro-

fessional guidance, facilitation and patience. Many chal-

lenges which I have met during the period of my working 

could not be eliminated without the supports from my 

advisor. He has provided many academic advices by 

conversations and discussions in engineering. My ex-

perience in engineering education would be helpful to 

my fellow engineering students.

Today we live in a fast and growing competitive 

world and In this early part of the 21st century the range 

of technologies available for use in language learning 

and teaching has become very different and the ways 

that they are being used in classrooms all over the 

world, have become central to language practice, It 

plays a basic role in the process of teaching and learn-

ing.  We are now in a time when digital technologies 

are used in daily life in many parts of the world. With 

the improvement in technology and innovative methods 

should be employed to make learning more enjoyable 

and effective. Computer Assisted Language Learning 

(CALL) has reduced the burden of the teacher. It is de-

scribed as one of the interactive methods that can help 

a learner according to their own ability to learn, which 

enriches their language skills. CALL enables the learner 

to look beyond the conventional mode of learning and 

encourages self-learning. 

Key words: engineering education, maritime En-

glish, interactive learning and teaching, computer As-

sisted language learning (CALL).

abstraqti

sazRvao inglisuris pedagogTa ZiriTadi 

codna sazRvao meqanikaSi dafuZnebulia teqni­

kur saxelmZRvanelobsa da resursebze, swav­

la­swavlebis meTodebi ki srulyofs pedagogis 

misias meqanikis swavlebaSi. cxadia, am procesSi, 

ramdenime adamiania CarTuli Tavisi profesi­

uli da akademiuri unarebiTa da Sesabamisi rCev­

ebiT. dargobrivi inglisuri enis swavlebasTan, 

rogorc gamowvevasTan, gamkvlaveba SeuZlebeli 

iqneboda uSualod sazRvao dargis  specialist­

Ta mxardaWeris gareSe, rac mudmivad Tan axlavs 

Cems saqmianobas. 

dResdReobiT Cven vcxorobT swrafad mzard 

konkurentunarian garemoSi, adreuli XXI sauku­

nis eraSi teqnologiuri miRwevebi gamoiyeneba 

yvela sferoSi, maT Soris ­ enis swavla­swav­

lebis procesSic. isini erTmaneTisagan gansx­

vavebulia da farTod gamoiyeneba rogorc audi­

toriaSi, aseve  mis farglebs gareTac. teqnolo­

giebisa da inovaciuri meTodebis aqtiuri imple­

mentacia saswavlo procesSi ufro sasiamovnos 

da efeqturs xdis mas. qveviT, Cven visaubrebT 

Tanamedrove meTodTagan erT­erTze, romlis 

saxelwodebaa CALL (Computer Assisted Lan-

guage Learning - enis Seswavla kompiuteris dax­

marebiT) da romelic mniSvnelovnad umsubuqebs 

maswavlebels datvirTvas swavlebis procesSi. 

meTodi CALL LL aris erT­erTi im interaqtiul 

meTodebs Soris, romelic studentebs uvi­

Tarebs swavlis SesaZleblobebs da amdidrebs 

maT enobriv unarebs; amasTan, is stimuls aZlevs 

students aimaRlos TviTganaTleba.

swavla-swavlebis meTodebi sazRvao sainJinro 

ganaTlebaSi kompiuteris TanxlebiT

ekaterine kalandaZe

baTumis navigaciis

saswavlo universitetis

maswavlebeli

LEARNING AND TEACHING  STYLES  IN ENGINEERING EDUCATION 

WITH COMPUTER ASSISTED LANGUAGE LEARNING (CALL)

EKATERINE KALANDADZE

Teacher of Batumi Navigation

Teaching University 
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sakvanZo sityvebi: sainJinro ganaTleba, 

sazRvao inglisuri, interaqtiuli swavla da 

swavleba, enis Seswavla kompiuteris daxmarebiT 

(CALL) . 

INTRODUCTION

This paper deals with the importance of teach-

ing maritime English to fulfill the ever-growing de-

mands of English. The methods and approaches 

adopted or followed by teachers are very important  

to teach English language, while it  is the second 

language for both teacher  and students .Chal-

lenges before teachers in present day English lan-

guage teaching, are taken  up in this paper. The 

way in which students can put their learning into 

practice in day-to-day use to fulfill their practical 

demands through effective communication skills 

apart from gaining command over English lan-

guage is highlighted. Teaching must include two 

major components sending and receiving informa-

tion. The ever-growing need for good communica-

tion skills in English has created a huge demand 

for English teaching around the world. Moreover, 

opportunities to learn English are provided in 

many different ways.

By using multimedia technology, that is the 

combination of various digital media types such 

as text, images, audio and video, into an integrat-

ed multi-sensory interactive application or presen-

tation to convey information to an audience. It is 

developed to respond to students different learn-

ing styles. Engaging students through interactive 

learning activities promotes independent think-

ing skills. To maximize the learning experience, 

teachers need to stimulate students to be active 

learners through questioning, enquiring, respond-

ing and critically analyzing a variety of questions 

and situations. It will help the teacher to represent 

in a more meaningful way, using different media 

elements.

The basic purpose of this is to focus on sound, 

text images, videos, animation and interesting 

context that can be created and accessed from 

electronic devices such as computer, cell-mobile 

(https://www.marineinsight.com/life-at-sea/10-im-

portant-mobile-apps-seafarers/). This app helps 

mariners to search for vessel information, offers 

valuable information such as nearest seafarers’ 

centers, reliable transport options etc. without the 

need of internet. This app is a useful tool for sea-

farers to understand an approximate environmen-

tal impact from their ships and etc. Moreover, by 

using multimedia in the classroom, the students 

can better understand the lessons by cultivating 

self-thinking ability with integration of four skills. 

There are, in general, four language skills, each 

based upon the modality of emphasis. These 

are the Listening, Speaking, Reading, and Writ-

ing skills. Logically, the four skills are related in 

complementary ways. Both listening and reading 

are receptive skills — modes of understanding. 

Speaking and writing are productive skills. Lan-

guage teaching involves many methods. All the 

available methods may be appropriate to different 

contexts. There is no one single method strong-

ly recommended in the teaching of English since 

the level of the learners differs from one another. 

So, it becomes inevitable for a teacher to know the 

different methods of teaching and learning aware-

ness of variety of methods help him to apply the 

relevant method in his classroom successfully.

COMPUTER ASSISTED

LANGUAGE LEARNING (CALL)

Computer Assisted Language Learning (CALL) 

is the general term for the range of processes and 

activities that employ computers in the teaching 

and learning of a new language. The benefits of 

CALL were examined in many studies According 

to these studies, the advantages of the CALL-

based environment included motivating students 

to learn more and gain real world experience. 

More importantly, the classroom under the CALL-

based learning environment is learner-centered. 

One more benefit that CALL offers is the flexibility 

of learning. It has been admitted that using CALL 

tools in teaching practice has brought more ben-

efits than disadvantages. The remarkable advan-

tage of computers is not only in helping to promote 

users’ literacy of the English language but also in 

developing their computer literacy, which is con-

sidered life-preparation skills and knowledge for 

the future. 

CALL has become very good at assessing 

competency with subsets of a language to de-

termine whether a student has actually become 
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fluent with the language, for example, it can eas-

ily determine if a student has mastered specific 

topics, like terminology, grammar and vocabu-

lary. But beyond simple testing really, CALL has 

been able to integrate both teaching and testing 

in a single stroke of a mouse. With programs like 

easy Quizzy has several question types such as: 

polar question (yes-or-no question), multiplication 

question, ordering question, short answers. in 

my opinion this is very useful way to prepare fu-

ture seafarers for professional qualification exam 

CES, MARLIN These tests are designed to test 

the knowledge of the seafarers as in the specific 

knowledge as in English language   and familiarity  

and  skill  to  maintain  it  by  marine engineers is 

very important.  

We can use CALL even when students are 

on vacations and in the teacher’s absence. Lan-

guage learning technology in its present form is 

student-initiated and student-centered, giving all 

the time and all the room in the world for students 

to practice. 

CONCLUSION 

The students are exposed to  new  teaching 

methods every day in maritime education as in 

general education. Some of them are particularly 

successful, while other methods do not have the 

same effect in a learning perspective. The choice 

of method depends on miscellaneous factors re-

lated to; curriculum, size of the group, equipment, 

learning objectives, teachers and student’s quali-

fications 

Therefore, it can be say that Computers  have 

made language learning easy and made the lan-

guage learning process interesting and enjoyable 

for both teacher and student throughout the world. 

Computers cannot replace good teachers but they 

can get a high standard of education where they 

are needed.
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anotacia

naSromSi ganxilulia, saqarTvelos te­

nian subtropikul  zonaSi kenkrovanTa da ker­

Zod, mocvis, Srobis da gayinvis problematuri 

sakiTxis gadaWras. eqsperimentaluri kvlevebis 

da Srobis arsebuli  meTodebis ganxilva­Seswav­

lis  Sedegad, tenian subtropikul zonaSi  upi­

ratesoba eniWeba mocvis Srobas ZEFIRO-MAX-is  

saSrobSi da Senaxvas, swrafi gayinvis meTodiT. 

cdebi mimdinareobda   gvara­xucubnis vazisa  da 

xexilis   eqsperimentalur  sanerge meurneobaSi. 

Tanamedrove saSrobi agregatis ZEFIRO-MAX 

-is, Sokuri macivris da HACCP meTodebis gamoy­

enebiT. pirvelad saqarTveloSi, miRebuli iqna  

Srobis iseTi parametrebi, romlebic sruliad 

akmayofilebs  gamSrali  da Sokurad gayinuli  

mocvis standartul  maxasiaTlebs.

sakvanZo   sityvebi:   lurji mocvi,   Sro ba, 

blanSireba, ZEFIRO-MAX, Sokuri  macivari, 

HACC

STRACT

In The paper have been discusses of solving the 

problem of bilberry and especially blueberry, wet and 

frozen in the humid subtropical region of Georgia. Ex-

amination of experimental studies and current methods 

of study - As a result of study, the advantages of mois-

ture subtropical zones are given in the drying and stor-

age of ZEFIRO-MAX, rapid-freezing. The experiments 

were carried out in the experimental nursery farm of the 

Graaf-Khutsubani vines and fruit trees. Using the mod-

ern drying aggregate ZEFIRO-MAX, shocking refrigera-

tor and HACCP methods. For the first time in Georgia, 

the conditions of pregnancy have been adopted, which 

satisfy the standard characteristics of dry and shaky fro-

zen blueberries.

Keywords: bilberry, Dying, Blanching, ZE-

FIRO-MAX, Shock fridge , HACC.

Sesavali

xil­kenkrovanTa  Sroba­gayinva  dakon­

servebis  erTerTi  ZiriTadi  procesia. 

igi akonservebs  malfuWebad  kvebis  pro­

duqtebs  da mniSvnelovnad amcirebs  mis 

wonas.  gamSrali da  gayinuli  kenkra  kargad  

inaxeba,   misi  transportireba  advildeba  

da didi  mniSvneloba  eniWeba  mTeli wlis  

ganmavlobaSi  mosaxleobis  maRali kvebiTi  

Rirebulebis   da  saukeTeso  gemovnebiTi  

Tvisebebis  xil­kenkrovnebiT momaragebis  

saqmeSi [1].

Sroba­ gayinvis  racionaluri  meTode­

bi saSualebas  gvaZlevs miviRoT  medegi, 

dasavleT saqarTveloSi  gavrcelebuli 

lurji mocvis teqnologiis Taviseburebani

rezo jabniZe,

saqarTvelos soflis meurneobis 

mecnierebaTa akademiis akademikosi,

baTumis SoTa rusTavelis saxelmwifo 

universitetis profesori

inga gafrindaSvili,

teqnikis mecnierebaTa doqtori, baTumis 

SoTa rusTavelis universitetis

teqnologiuri fakultetis asistent 

profesori

THE PECULIARITIES OF BLUE BLUEBERRY

TECHNOLOGY SPREAD IN WESTERN GEORGIA

REZO JABNIDZE,

Academician of the Academy of 
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Professor of Batumi Shota Rustaveli

State University

INGA GAPRINDASHVILI,

Doctor of Technical Sciences, Batumi

Shota Rustaveli University

Assistant Professor of Technological

Faculty
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srulfasovani, advilad  mosamzadebeli 

kvebis produqtebi. gamSral da gayinul 

produqtebs, amzadeben sxvadasxva  mizniT; 

wonis Sesamcireblad, sakvebi nivTierebis 

koncentrirebisaTvis, Tbounarianobis ama­

RlebisaTvis  da   Senaxvis unarianobis  ga­

didebisaTvis [2.3].

produqtis SrobiT dakonservebis  SemT­

xvevaSi, misi Semcveli fermentebi da mikro­

organizmebi, romlebic bioqimiuri da mik­

robiologiuri gardaqmnebis safuZvelia, 

ganicdian inaqtivavias, riTac wydeba an min­

imumamde ecema xsenebuli procesebi da izr­

deba Senaxvis unari [4,5].

Sroba­gayinviT   dakonservebuli pro­

duqtebis dasaSvebi tenianoba damokidebu­

lia mis qimiur Sedgenilobaze; rac metia 

produqtis mJavianoba  da masSi eTerzeTebi­

sa da damakonservebeli produqtebis Semcv­

eloba, miT ufro maRalia dasaSvebi tenia­

noba.

kenkris Sroba­gayinva  miznad isaxavs  ma­

qsimalurad SeunarCunos  nedleuls bune­

brivi  Tvisebebi; gemo, aromati, feri, vita­

minebi da sxva. wylis damatebis Semdeg pro­

duqtis aRdgena swrafad da srulad unda 

mimdinareobdes.   Ciri kargad unda gajir­

jvdes  wyliT da  galRobis    dros  mocvis  

nayofebs  unda hqondeT   pirvandeli saxe [6]. 

kenkris Sroba­gayinvisaTvis  iqmneba Srobis 

optimaluri pirobebi;  Srobis meTodi, re­

Jimi, siTbos wyaro, saSrobi danadgaris 

konstruqcia. samacivro sakani,  Sokuri 

macivari. SesaZleblobis  SemTxvevaSi  ken­

kris  Sroba­gayinvisaTvis    procesi ganx­

orcielebuli unda iqnas uwyveti qmedebis 

danadgarebSi. procesis   avtomaturi  marT­

visa da kontrolis gamoyenebiT [7].

kvlevis masalebi da meTodebi

kvlevis  mizans warmoadgens qobule­

Tis municipalitetSi (gvara, cecxlau­

ri),  gavrcelebuli lurji mocvis nayofis  

gadamuSavebis optimaluri reJimebis SerCe­

va  (Sroba, gayinva)       kvlevisTvis  gamoyene­

buli iqna kvlevis  fiziko­ qimiuri refraq­

tometruli,  da titrulimeTodebi. gani­

sazRvra: reduqcirebuli Saqrebi, saqaro­

za, teni,   da mSrali  nivTiereba .

maRalxarisxovani produqciis warmoe­

bisaTvis saWiroa   mocvis gadamamuSavebeli 

sawarmoebSi Srobis procesis warmoeba HAC-

CP meTodebis Sesabamisad. sakvlev obieqtze 

Seiqmna 4 kaciani  jgufi, romelmac moaxdina 

produqtis aRwera, warmoebaSi danergva, 

kenkris gadamuSavebis monotoringis maRa­

lefeqturi HACCP­is meTodi  da SeimuSava 

kenkris gadamuSavebis mimdinareobis Semde­

gi blok­ sqema

­ bunkeris saSualebiT kenkris Camot­

virTva;

­ kenkris daxarisxeba zomebis mixed­

viT;

­ kenkris recxva;

­ kenkris dehidratacia (kenkris Sro­

ba);

­ kenkris blanSireba;

­  kenkris gaciveba;

­ satransporto sitema kenkrisaTvis;

­ kenkris   gayinva;

­ kenkris SesafuTi xazi  da kenkris Sen­

axva;

gamocdili da Catarebuli iqna blok­sqe­

ma adgilze, yvela SesaZlo safrTxis anal­

izi, dadginda makontrolebeli RonisZie­

bebi, gamovlenili iqna  kritikuli sakon­

trolo wertilebi da Seiqmna monitoringi 

TviToeuli sakontrolo wertilebisaTvis, 

dasaxelda makoreqtirebeli RonisZiebebi, 

Camoyalibda gadamowmebis procedurebi. 

lurji mocvis,  rogorc malfuWebadi 

produqti maRal koncentrirebuli  da ad­

vilad mosamzadebeli kvebis produqtebis 

miRebis saSualebas iZleva [8].

kenkrovnebidan  wylis sxvadasxva meTo­

diT aorTqleba ganapirobebs mSrali  niv­

Tierebis Semcvelobis gadidebas, miiReba 

maRalkoncentrirebuli produqti, romlis 

kvebiTi Rirebuleba, kaloriulobac izr­

deba 5­10­jer. izRudeba mikroorganizmebis 

cxovelmyofelobis  pirobebi, ris gamoc mS­

rali produqti iZens   Cveulebriv pirobeb­

Si  xangrZlivi Senaxvis  unars. SrobiT da­

konservebuli produqtis dasaSvebi tenia­
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noba  damokidebulia mis qimiur Sedgeni­

lobaze. rac metia produqtebis mJavianoba, 

eTerzeTebisa da  sxva  damakonservebeli  

faqtorebis Semcveloba,miT maRalia das­

aSvebi tenianoba [12,13,14].

gaeros soflis meurneobis ganviTerebis 

ENPARD programis dafinansebiT  gvaraSi damon­

taJebuli iqna italiuri warmoebis saSrobi 

danadgari ,,ZEFIRO-MAX“, romelic Sesa­

Zleblobas gvaZlevs, vawarmooT mocvis  da 

sxva  xilis produqtebis maRalxarisxovani 

Cirebi. igi  warmoadgens  mzis saSrobs, sad­

ac ZiriTadi energia modis mzidan  da misi 

marTvisaTvis  gamoiyeneba mcire  energia  

ventilaciis saSualebiT. mzis  energiis 

mSTanTqmeli  bade  ganlagebulia saSrobis  

zeda nawilSiigi efeqturia  mzis mcire ga­

mosxivebis drosac [8,9,11]. haeris  25°C-isas 

SeiZleba danadgarSi uzrunvelyoT 35­40°C  

temperatura. saSrobSi mocvi Tavsdeba   

uJangavi  foladis badeebze. Sroba tardeba 

45­55°C -ze.

gamSral Cirs afasoeben polieTilenis 

parkebSi. 7kg­mocvidan miiReba 1 kilogrami 

Ciri.  narCeni tenianoba 16­18 %­Srobis pro­

cesi damokidebulia klimatur pirobebze 

saSrobis gamarTuli muSaobisaTvis  saW­

iroa gare haeris temperatura iyos aranak­

leb 22°C   saSrobis Sida tempetarura 41­

55°C, Srobis xangrZlivoba 6­7 dRe. Sroba 

xorcieldeba heliosistemis tipis saSrob­

Si  ZEFIRO-MAX­iT.

Srobis teqnologiuri procesi

gvarasa  da cecxlaurSi arsebuli far­

Tobebidan movaxdineT aRebuli nayofebis 

gadamuSavebis  optimaluri teqnologiu­

ri  rejimebis  SerCeva.vaSrobdiT  mocvis 

nayofebs, romlTa   qsovilSi  SedarebiT  

meti raodenobiT Sedis, iseTi nivTiere­

bebi, romlebic  gansazRvraven gemovnebiT 

da kvebiT Tvisebebs. miRebuli nedleuli 

xarisxdeba, irecxeba, yovndeba da Tavsdeba 

helio sistemis danadgar  ,,ZEFIRO-MAX“-Si. 

alternatiuli energo wyaros gareSe. lit­

eraturuli wyaroebis gaTvaliswinebiTmza 

produqtis saboloo  tenianobam undaSead­

ginos 18–19%­s..

gvarasa  da cecxlaurSi arsebuli far­

TobebSi niadagis  mJavianoba aris 4,0­5,0, 

rac sruliad sakmarisia mcenaris  normalu­

ri zrda­ ganviTarebisa  da maRali mosavlis 

misaRebad.nakveTi kargad  drenaJirebulia. 

plantaciis gaSebebamde  niadagi moixvna 

40­50 sm­is siRrmeze.gafxvierebuli, ga­

naTebuli da teniT uzrunvelyofili niada­

gi jvaredinad gadaixvna da mocvis  gaSen­

ebisaTvis moewyo  bazokvlebi (sferuli) 

sistemiT. miwis zeda fenaSi  Setanili iqna 

winaswarmomzadebuli organuli substrati 

naxerxis, gadamwvari nakelisa da torfkom­

postis nareviT. moewyo wveTovani morwyvis 

sistema, bazokvlebi dafaruli iqna mulCi 

firebiT da agrowesebis gaTvaliswinebiT 

dairgo mocvis nergebi.  nergebis dargvi­

sas mcenaris  fesvTa  sistema  mTlianad 

moTavsda niadagSi  moitkepna  da  moirwya. 

rigTaSorisebSi  daSorebis manZili 3­3,2 

m,xolo rigebSi mcenareTa Soris daSoreba 

0,9­1,2m. aseTi kvebis aris gaTvaliswinebiT 

erT heqtarze dairgo 3200 Ziri nergi.    mo­

savlis aReba  daviwyeT  dargvidan 4 wlis 

Semdeg ivnisis  Sua ricxvebidan  da grZel­

deboda ivliss­agvistoSi. mosavals viReb­

diT xelis makratlis gamoyenebiT. srul 

msxmoiarobaSi  Sesuli erTi buCqi lurji 

mocvisagan vRebulobdiT 5­6 kg  nayofs.   

mokrefil nayofs vaTavsebdiT specialur 

plastmasis konteinerebSi  da vinaxavdiT  

2­4°C ­ze da Semdgom vaxdeniT mis Srobas.

Srobis Catarebis Semdeg miRebulma pro­

duqtma maqsimalurad SeinarCuna Tavisi 

bunebrivi Tvisebebi: gemo, aromati, feri, 

vitaminebi. wylis damatebis Semdeg  mSrali 

produqtis aRdgena  swrafad da srulad 

warimarTa rac savsebiT Seesabameba moce­

mul standarts [3,12].

Srobis sawyis stadiaze nedleulisagan   

pirvel rigSi aorTqlda Tavisufali teni,x­

olo Semdgom daiwyo bmuli tenis aorTqle­

bac, romelic masalasTan  kavSiris simtki­

cis mixedviT aris  qimiuri, fizikur­qimi­

uri da fizikur­ meqanikuri. cxeli haeris 

temperaturis gadidebiT   gaizrda  tenis 

aorTqlebis siCqare, magram maRali tempera­

turis  gamoyeneba SeizRuda  kenkrovnebis  
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xarisxze  misi  uaryofiTi  moqmedebis gamo. 

rac metia  haeris moZraobis siCqare  miT 

ufro swrafad mimdinareobs  Srobis pro­

cesi. cxelma haerma Srobis dros erTdrou­

lad Seasrula  tenian  masalaze  siTbos 

gadacemis, tenis mSTanTqmelisa da tenis  

gamclelis funqcia. mocemuli instruqci­

is Tanaxmad [6,13 14 16]  gadasamuSavebeli 

nedleulis  saerTo   partiis daxarisxe­

bamoxda  inspeqciisa da dakalibrebis  gziT.

mocvis Sroba mimdinareobda Semdegi te­

qnologiuri  sqemis mixedviT:

awonva   gadarCeva   yunwis gac-

la      recxva   blanSireba  day-

ovneba    Sroba heliosistemis danad-

garSi

Semdeg moxda  nedleulis garecxva. ned­

le ulisa da teqnologiuri mowyobilibis 

gasarecxad gamoyenebuli iqna  wyali, ro­

melic pasuxobda sasmeli wylisadmi wa­

ye   nebul yvela moTxovnebs. nedleuli ga­

irecxa Wavlian wylian avzSi 2­3­jer  CaZir­

viT, daiwrita da dayovnda 5­10 wT  wylis 

Camowretis mizniT. mzis energiis STanTqmi­

saTvis panelebi ganlagebuli iqna saSrobis 

zeda nawilSi; saSrobSi saSualo CaitvirTa 

500 kg kenkra. Sroba Catarda 45­55°C-ze he­

liosistemis tipis saSrobSi.

Srobis dros haeris damaxasiaTebeli 

parametrebi SeiZleba gamoiTvalos sxva­

dasxva meTodiT [,13 14 1516]. Cvens SemTxveva­

Si gamoyenebuli iqna l. ramzinis I­d dia­

grama, romelic warmodgenilia nax. 1­ze.

zedapiridan tenis aorTqlebis procesSi, 

zedapiruli fenebis temperatura ar aRe­

mateba aorTqlebis temperaturas. am SemTx­

vevaSi aorTqlebis siCqare  gavzardeT mx­

olod garemomcveli  haeris temperaturis  

gadidebiT.  igi ar axdens uaryofiT  gavle­

nas  nedleulis xarisxze. Srobis procesis 

daxasiaTebisTvis I-d diagramaze avRniSneT A 

wertili, romelic  Seesabameba panelebidan 

saSrobis zeda nawilSi Semosul Tbili  

haeris  mdgomareobas. gacxelebis  procesi  

diagramaze  gamoisaxeba AB xaziT.B  werti­

li Seesabameba haeris parametrebs  misi  saS­

robSi Sesvlis momentSi. Tu  siTbos  miwode­

ba izrdeba, maSin procesi  midis BC
1
 xaziT, 

xolo  Tu  mcirdeba BC -xaziT.   Srobis pro­

cesis xazis asagebad,  BC  xazze  iReben   nebi­

smier wertils,   masze tardeba  vertikali 

(AB) da gadatana xdeba masStabSi  wertilis 

zemoT  damatebiT  Semosul siTbos sidide. 

B-ze vatarebT  wrfes, romelic  asaxavs  saS­

robis  realur process.   airCeva  ra  am   wr­

feze  haeris  romelime  erTi  parametri, C
1
  

wertilSi  Rebuloben  saSrobidan  gamavali  

haeris  danarCeni  parametrebis  sidides. 

diagramaze  SeiZleba  gansazRvruli  iqnas   

haeris  namisa  da  sveli Termometris  tem­

peraturebi,  Srobis  potenciali  da sxva.  

diagramis  saSualebiT  advildeba  saSrobi  

danadgaris  statistikuri  angariSi.

nedleulisa da gamSrali produqtis 

miRebuli biologiurad aqtiuri nivTiere­

bebis Semcveloba mocemulia cxril 1­Si.

cxrilSi naTlad Cans, rom  antocianebis 

Semcveloba ucvlelia.

xil­kenkrovnebis dakonservebis erT­er­

Ti gavrcelebuli meTodia  gayinva. igi 

produqtebis xarisxobrivi  maCveneblebis  

SenarCunebis saimedo saSualebaa, dabali 

temperaturiT (araumetess -18°C-)­ze, ro­

melic uzrunvelyofs  misi kvebiTi, organ­

oleptikuri Tvisebebisa da biologiurad 

aqtiuri nivTierebebis maqsimalurad  Se­

narCunebas. gayinvis dros xil­kenkrovne­

bi  SeSrobis Sedegac  kargavs sawyisi masis 

1­2%. gayinuli  produqtebis Senaxvis xan­

grZlivoba icvleba nedleulis saxis, pro­

duqtisa da taris  mixedviT  da ganisazRvre­
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ba  7­12 TviT. [10,11,15]  gayinviT .dakonserve­

buli  kenkris  xilis sawyisi  saxiT Senaxvis 

SesaZleblobas  iZleva Sokuri gayinva, rac 

nayofebis erTmaneTze   mikvris Tavidan ac­

ilebis  da maRalxarisxovani  mza nawarmis   

miRebis garantiaa[16  17].

mocvis  Sokuri gayinvis  procesi Sedge­

boda  sami etapisagan. gayinvas  vaxdendiT  

+20­dan 0­mde, Semdeg 0­dan ­5°C­mde   da 

Semdeg ­5­dan  ­18­mde.   temperaturis kon­

troli tardeboda (DIGITAL THERMOME-

TER)-is   saSualebiT. +20­dan   0­mde, mocvis 

nedleuli civdeboda, temperatura Tan­

daTan   ecemoda.     kenkris nayofis tempera­

turis  dacemidan  0­dan  ­5°C­mde   gacive­

buli produqti gadadis  Txevadi fazidan    

myar  fazaSi. siTbos gacema mimdinareobs 

Zlierad, magram temperatura ecema umniS­

vnelod da produqtis  fraqciis 70%­is 

kristalizacia  mimdinareobs. es aris gayin­

vis sawyisi stadia. bolo etapze  produqti  

civdeba    ­5­dan  ­18°C- mde   rac  gulisxmobs  

saboloo  gayinvas [ 11;12;13;14].

gvaras teritoriaze ENPARD-is dafi­

nansebiT   damontaJebuli iqna Sokuri maci­

vari. gayinvis periodi iwyeba 2,5­saaTidan. 

yvelaze mTavar faqtorad iTvleba dro, 

radgan arsebobs organuli kavSiri pro­

duqciis xarisxsa da gayinvis periods Soris. 

drozea damokidebuli yinulis kristalebis 

zomebi, fermentuli da struqturuli 

cvlilebebi  produqtSi. Sokuri gayi nvis 

safuZvels war­

moadgens meTodi 

produqtidan si T­

bos gacemis da bali 

temperatu ris gziT  

­30 ± 35°C- gare­

mommcveli ariT. 

sicivis matareb­

lad kameraSi aris 

haeri, romelic in­

tensiurad uberavs 

produqts.     unda 

aRiniSnos, rom tem­

peraturis Semd­

gom dacemas azri 

araqvs, radgan es 

gamoiwvevs produqtis deformacias mocu­

lobis danakargs. xil­kenkrovnebis  dakon­

servebis erT­erTi gavrcelebuli meTo­

dia  gayinva. igi produqtebis xarisxobrivi  

maCveneblebis  SenarCunebis saimedo sa­

Sualebaa dabali temperaturiT (araumet­

ess ­18°C)­ze, romelic uzrunvelyofs  misi 

kvebiTi, organoleptikuri Tvisebebisa da 

biologiurad aqtiuri nivTierebebis maqsi­

malurad  SenarCunebas. Cveulebrivi gayin­

visagan gansxvavebiT Sokur gayinvas axasiaT­

ebs Semdegi upiratesoba: gayinvis periodis 

Semcireba 3­10­jer. produqciis danakargis 

Semcireba 2­3­jer, mwarmoeblobis Semcire­

ba  1,5­2­jer, personalis Semcireba 25­30% 

[13;14;15]. Sokuri gayinvisaTvis gamoviyeneT 

Semdegi jiSebi: patrioti, diuki, elizabeti, 

legasi, Candleri, Santekleri.

Sokurad gayinvis teqnologiuri sqema 

Semdegia:

awonva gadarCeva  recxva daw-

reta   dafasoeba   gayinva sama-

civre sakniT-18; -25°C) gayinva    sayinule 

macivriT Soki (-30-35°C).

gadasamuSavebeli nedleulis partia ar 

unda Seicavdes daJeJil,   mavneblebiT dase­

nianebul da sxva saxis defeqtur nayofebs.

Rrmad gayinuli mocvis jiSebi  bioqimiu­

ri monacemebis mxriv TiTqmis uaxlovdeba 

sawyis maCveneblebs,radgan wylis gayinvis 

Sedegad qimiuri reaqciebi TiTqmis SeCere­

bulia [16  17].

cxrili1

nedli da  gamSrali mocvis zogierTi  biologiurad aqtiuri

nivTierebebis  Semcveloba %-Si
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axalmokrefil nay­

ofebs clian yuTe bidan  

da aTavseben  sain­

speqcio magidaze, aSo­

reben  uvargis nayofebs. 

uvargisi  kenkra Tavsde­

ba  misTvis gankuTvnil 

yuTebSi da eqvemdebare­

ba utilizacias. danar­

Ceni nedleuli nazad 

iyreba  sarecx abazanaSi,  

sadac xdeba kenkras   gaw­

menda gamdinare wyliT. 

meore abazanaSi xdeba 

misi blanSireba cxeli 

wyliT. fermentuli sistemebis  dezaqti­

vaciisaTvis  da produqtis xarisxis Senar­

CunebisaTvis. kenkra nazad gadadis uJangavi 

foladis firfitaze saidanac iyreba  plas­

masis yuTebSi. Sokurad  gayinuli kenkra ar 

kargavs kvebiT Rirebulebas  da garegnul 

saxes. igi icvlis mdgomareobas, elastiu­

ridan mkvriv  msxvrevad mdgomareobaSi ga­

dadis. Sokurad gayinuli  kenkra aris ro­

gorc uSualo moxmarebis produqti anu mza 

nawarmi  da kenkra rogorc gadasamuSavebe­

li nedleuli naxevarfabrikati.

oTx  nimuSad  dafasoebuli   mocvis ga­

yi nva mimdinareobda So kur magivarSi 0­dan 

­ 35O°C-mde. nimuSebi aRebu lia gayinvamde. 

nimuSi #1  dafasoebis gareSe mo Tavsebulia 

yuTebSi. nimuSi #2 ­ dafasoebuli po­

lieTilenis paketebSi. nimuSi # 3 ki Ria po­

lieTilenis paketebSi da yuTebSi. nimuSi # 

4 moTavsebulia yuTSi   Ria polieTilenis 

garsacmiT.

nimuSebi gaiyina ­35°C­

ze.  Sokuri macivridan 

gamoRebis Semdeg Catar­

da mza produqciis kon­

troli da  Seswavlili    

iqna mza  produqciis 

bioqimiuri Semadgenlo­

ba. gayinvamde  nimuSebis 

bioqimiuri Semadgenloba 

mocemulia cxrili 2­Si;

nax. 2

 mocvis Senaxva  gayinviT  nedleuls xdis 

ufro  metad Senaxvisunarians da rac  mTa­

varia zrdis nedli nedleulis sezonuro­

bas.

nax. 2­ze  naCvenebia antocianebis cvale­

badobis dinamika  mocvis nayofis gamSrali 

da gayinuli saxiT Senaxvisas.

aRniSnul nimuSebSi  Seswavlili qimiuri  

ma Cveneblebi dadastu rebaa imisa, rom  miux­

edavad  dafasoebis sxvadasxvagvarobisa  

daSokil nedleulSi  re du qcirebuli Saqre­

cxrili 2

nimuSebis bioqimiuri analizi

                                                                                      cxrili 3

mza produqciis bioqimiuri analizi
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bis  raodenoba da saqaroza 0,1 erTeuliT  

Semcirda, aseve umniSvnelod Semcirda teni 

da mSrali nivTiereba, rac  migvaniSnebs  imas, 

rom  Sokuri gayinva unikaluria. igi uzrun­

velyofs produqtis kvebiTi Rirebulebis 

SenarCunebas, radgan wylis gayinvis Sedegad  

qimiuri reaqciebi ZiriTadad SeCerebulia 

Rrmad gayinuli mocvi  bioqimiuri monace­

mebis mxriv uaxlovdeba sawyis maCvenebels 

da inarCunebs aromatul Rirebulebebs. es 

danadgari damontaJebulia gvara–xucubnis 

teritoriaze, sadac  sayinule ­ SokSi mim­

dinareobs xilis  Sokuri gayinva.

daskvna

1.  mocvis nimuSebis aRebis optimaluri 

periodi ganisazRvra teqnikuri simwifiT, 

romelic srulid emTxveva samomxmareb­

lo simwifis periods. qobuleTis munici­

palitetis ­  gvarasa da cecxlauris teri­

toriaze, aRebuli  nimuSebis Sroba moxda 

danadgar zefira­max­Si. da miRebuli iqna 

Srobis optimaluri reJimi.  

2. Sokurad gayinuli mocvis nayofis gay­

invidan rva  Tvis manZilze, yovelTviuri  

kontrolis safuZvelze, dadgenili iqna, 

rom ar icvleba rogorc organoleptikuri  

maCveneblebi, feri, gemo da aromati, aseve 

Tvisobrivi  Semadgenloba.

3. miRebuli kvlevebis safuZvelze Sei­

Zleba miveT rekomendacia dasavleT saqa­

rTvelos subtropikeul zonaSi daiwyo 

mocvis nayofid samrewvelo gadamuSaveba.
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anotacia 

naSromSi mocemulia mandarinis samrewvelo 

jiSis farTofoTliani unSius perspeqtiuli 

bunebrivi mutantis ,,lampari“­s morfologiu­

ri aRwera, biometriuli maCveneblebi, pirveli 

da meore zrdis dasawyisi­dasasruli, yvavilo­

bis dasawyisi­dasasruli, nayofis momwifebis 

dasawyisi da masiuri momwifeba, mosavlianoba, 

nayofis meqanikuri da bioqimiuri Sedgenilo­

ba, kerZod: saSualo wona, kanisa da rbilobis 

procentuli Sefardeba, wvenis gamosavlianoba 

rbilobidan da nayofidan, mSrali nivTiereba, 

titruli mJavianoba, askorbinis mJava (vitamini 

C) da Saqrebi. sakontrolod aRebuli iyo mecit­

ruseobis zonaSi farTod danergili mandarinis 

jiSi ­ farTofoTliani unSiu.

sakvanZo sityvebi: farTofoTliani unSiu, 

mutanti, gamowrTobis procesi, fenologiuri 

fazebi.

ANNOTATION

The Morphological Description Of Tangerin Indus-

trial Specie – Broad-Leaved Unshiu Prospect Natural 

Mutant “Lampari”, Biometric Indicators, The First And 

The Second Growth Start And End Period,  Start And 

End Of Blossoming Period, Start Of Ripening The Fruit 

And Massive Ripening, Productivity, Mechanical And 

Bio-Chemical Consistency Of Fruit, In Particular: Aver-

age Weight, Percentage Correlation Of Skin And Flesh, 

The Juice Concentration  From Flesh And Fruit, Dry 

Substance, Titric Acidity, Cevitamic Acid (Vitamin C) 

And Sugars. Tangerine Specie – Broad-Leaved Unshiu 

Widely Introduced In Citrus-Growing Zone Was Take 

For Control.

Key Words: Broad-Leaved Unshiu, Mutant, Tem-

pering Process, Phenological Phases. 

Sesavali

Savi zRvis sanapiro subtropikul zonaSi 

gavrcelebuli mandarinis jiSebidan farTo 

samrewvelo mniSvneloba aqvs farTofoT­

lian unSius, romelic kargadaa Seguebuli 

adgilobriv niadagur­klimatur pirobebs 

da amave dros, sxva jiSebTan SedarebiT, ga­

moirCeva uxvi msxoiarobiTa da gadidebuli 

yinvagamZleobis unariT.

am jiSis naklad iTvleba is, rom misi nay­

ofi mwifdeba noembris meore dekadaSi, am 

dros ki adgili aqvs xSir wvimebs, setyvas 

da arc Tu ise iSviaTad, Tovls, rac aferx­

ebs mosavlis aRebas, azianebs nayofs, ukar­

gavs sasaqonlo saxes, xarisxs da scems maT 

transportabelobasa da Senaxvisunaria­

nobas, ris Sedegadac mniSvnelovan zarals 

ganicdis mecitruse fermerebi da saerTod 

qveynis ekonomika [1].

zemoT aRniSnulidan gamomdinare, man­

darinis adremwifadi formebis gamorCev­

mandarin unSius perspeqtiuli bunebrivi

mutantis `lampari“-s zogierTi biologiuri 

da sameurneo Taviseburebani

SoTa lamparaZe

baTumis SoTa rusTavelis saxelmwifo 

universitetis asocirebuli profesori, 

soflis meurneobis akademiuri doqtori

SOME BIOLOGICAL AND AGRICULTURAL

PECULIARITIES OF TANGERIN UNSHIU

PROSPECT NATURAL MUTANT “LAMPARI”

SHOTA LAMPARADZE

Batumi Shota Rustaveli State University

Associated Professor, Professor,

Academic Doctor Of Agriculture
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as, maT Seswavlas da warmoebaSi danergvas 

udidesi mniSvneloba aqvs mosaxleobisaT­

vis, rogorc nayofmoxmarebis periodis gax­

angrZlivebis mizniT aseve mcenareTa ukeT 

gamowrTobisaTvis. [2];[3]

masala da meTodika

kvlevis obieqts warmoadgenda mandarin 

unSius perspeqtiuli bunebrivi mutanti 

,,lampari“. Sesadareblad aRebuli iyo man­

darinis farTod gavrcelebuli samrewve­

lo jiSi farTofoTliani unSiu. dakvirve­

bebi tardeboda qobuleTis municipalite­

tis sof.alambarSi, rezo goxiZis fermerul 

meurneobaSi, srulmsxmoiare mandarinis 

mcenareebze, 2012­2016 wlebSi.

iswavleboda mcenareTa morfo­biolo­

giuri Taviseburebani da Zvirfasi sameur­

neo niSnebi (adremwifadoba, mosavlianoba, 

nayofis meqanikuri da qimiuri Sedgenilo­

ba, sagemovno Tvisebebi).

morfologiuri Seswavla xdeboda ric­

xob rivi maCveneblebiT da mcenaris orga­

noebis aRweriT.

iswavleboda mcenaris zoma (simaRle, 

diametri) saerTo forma, nayofis kanisa da 

rbilobis Seferiloba, kanis sisqe, wvniano­

ba da sxva.

imisaTvis, rom Segveswavla sakontrolo 

da sacdeli mcenareebis sxvadasxva orga­

noebis zrdis xasiaTi, morfologiur aRw­

eras vatarebdiT Semdegi sqemiT:

mcenaris zoma iswavleboda misi natu­

raluri gazomviT. varjis SefoTlili nawi­

lis gamoTvla warmoebda formuliT 

 

sadac D aris kronis saSualo diametri, 

H mcenaris simaRle. mcenaris Stambs vzom­

avdiT mynobis adgilidan 4 sm­iT maRla. fo­

Tlis farTis gamoTvlisaTvis viyenebdiT 

formulas S=DШК [4].

sakontrolo da sacdeli mcenareebis 

biologiur Taviseburebebs vswavlobdiT 

fenologiuri dakvirvebis gziT.

fenologiuri dakvirvebebis dros  iswav­

leboda: pirveli zrdis dasawyisi da dasas­

ruli, meore zrdis dasawyisi da dasasruli, 

yvavilobis dasawyisi da dasasruli, nay­

ofis momwifebis dasawyisi da masiuri mom­

wifeba. fenologiur dakvirvebebs vawar­

moebdiT yovel 5 dReSi vegetaciis period­

Si ­ nayofis momwifebamde.

nayofis momwifebas vswavlobdiT misi 

Seferilobis mixedviT. SedarebisaTvis 

vsargeblobdiT 5 baliani sistemiT: 1 bali 

­ nayofi muqi mwvanea, 2 bali ­ nayofi Ria 

mwvanea, 3 bali ­ nayofis ori mesamedi mom­

wvano­moyviTaloa, 4 bali ­ nayofis ori me­

samedi yviTeli ferisaa, 5 bali ­ nayofis 

umetesi nawili yviTelia.

mosavals vsazRvravdiT mcenareze nay­

ofis daTvliT da woniT. nayofis xarisxo­

brivi maCveneblis Sesaswavlad, Saqrebi 

isazRvreboda bertranis meTodiT, vita­

minebi ­ muris meTodiT, saerTo mJavianoba 

gatitvris meTodiT.

eqsperimentuli nawili, 

Sedegebis ganxilva

mandarinis perspeqtiuli jiSebis dax­

asiaTebas sabolood safuZvlad udevs 

mor fologiuri da biologiuri Tavisebu­

rebani, rac ZiriTadi maCvenebelia maTi zr­

da­ganviTarebisa da potencialuri adap­

taciis ­ cvalebadi garemo faqtorebis pi­

robebSi. 

pirvel cxrilSi mocemulia mandarinis 

perspeqtiuli mutantis ,,lampari“­s ZiriT­

adi morfologiuri parametrebi.

`lampari“ gamorCeulia qobuleTis mu­

nicipalitetis sofel alambarSi, rezo gox­

iZis fermerul meurneobaSi gaSenebuli man­

darinis nargavebs Soris, seleqcioner SoTa 

lamparaZis mier 2010 wels.

xe saSualomzardia, izrdeba 3,5 metram­

de, saSualod datotvili da xSiri SefoT­

lili, ConCxis totebi msxvili, erTwliani 

totebi ­ saSualo sisqis, sigrZiT 14­18 sm. 

foTlebi saSualo sididis (8,9Х4,8sm), mogr­

Zo ovaluri, erTi foTlis saSualo far­

Ti 37,1sm2, muxlTaSorisebs Soris manZili 

2,2sm. yvavilebi saSualo zomis, mtvrianebi 

19­21, mtveri steriluri. nayofi msxvili 

(79,8 grami), momrgvalo­mobrtyo; kani naTe­
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li narinjisferi, rbilobi wvniani, uTeslo, 

zogjer gvxdeba 1­2 cali Tesli. gemo momJa­

vo­motkbo. rbilobi Seicavs 8,5% Saqrebs, 

37,6 mg% С vitamins, mJavianoba 0,96%, nayofi 

mwifdeba 5­15 oqtombers, srulmosavliani 

baRi heqtarze iZleva 55 tonamde nayofs (ma­

Sin, roca 1 ha­ze 1000 Ziri mcenarea).

farTofoTliani unSiu

xe Zliermzardia aRwevs 4,2 metramde si­

maRles, farTo ovaluri, 

xSirad datotvili, kargad 

SefoTlili varjiT, Con­

Cxis totebi da erTwliani 

ylortebi pirdapiri, saSua­

lo sisqis, foTlebi ovalu­

ri formis (10,3Х5,1 sm), yun­

wi grZeli (2,1sm), viwrof­

rTiani, yvavilebi kaSkaSa 

TeTri, mtvrianebi mravali 

21­24 cali, steriluri, 

nayofi saSualo sididis 

(erTi nayofis saSualo wona 

59,6g), momrgvalo­mobrtyo 

formis, kani gluvi, narinjisferi, rbilobi 

wvniani, uTeslo, motkbo­momJavo gemoTi, 

Seicavs ­ 7,6% Saqrebs, 35,8mg%  С vitamins, 

mJavianoba 1 %­mdea. nayofi mwifdeba 15 no­

embramde, heqtarze iZleva 44 tonamde nay­

ofs (maSin, roca 1 ha­ze 1000 Ziri mcenarea).

rogorc eqsperimentma gviCvena, manda­

rin unSius perspeqtiuli mutanti mo r­

fologiuri niSnebiT gansxvavdeba sakon­

trolod aRebuli jiSisagan farTofoT­

liani unSiusagan (cxrili1).

Zlieri zrdiT xasiaTde­

ba mandarini unSiu, romlis 

simaRle aRwevs 4,2 metrs, 

Stambis diametri 65 sm­s, 

xolo varjis garSemoweri­

loba ki 12,3 metrs.

rac Seexeba mutant ,,lam­

pari“­s, cotaTi CamorCeba 

sakontrolo jiSs da misi 

Sesabamisi maCveneblebi Se­

ad gens: 3,5m; 57sm da 9,7m­s.

foTlis firfitis far­

TiT sacdeli forma mcired 

gansxvavdeba sakontrolo sagan, igi Sedare­

biT pataraa da Seadgens 37,1 sm2­s.

gansxvaveba SeiniSneba agreTve, rogorc 

yunwis sigrZeSi, aseve muxlTaSorisebSi.

im mizniT, rom Segveswavla mandarinis 

perspeqtiuli mutanturi formis ,,lampar­

i“­s biologiuri Taviseburebani vatareb­

diT fenologiur dakvirvebebs (cxr.2)

miRebuli monacemebi gviCvenebs, rom 

kvirtebis gaSlas ,,lampari“ – 5 dRiT adre 

iwyebs farTofoTlian unSiusTan Sedare­

biT, I zrdas ki ­ 6 dRiT.

rac Seexeba pirveli zrdis damTavrebas, 

sxvaoba sacdel da sakontrolo mcenareebs 

Soris 8 dRea.

meore zrdas ,,lampari’ 10 dRiT adre (20.

VII) iwyebs sakontrolo jiSTan SedarebiT 

da 14 dRiT adre amTavrebs (26.VIII), rac gan­

pirobebulia mutantis biologiuri Tavise­

burebebiT.

cxrili 1

mandarinis perspeqtiuli mutanturi formis vegetatiuri

cxrili 2

mandarinis perspeqtiuli mutanturi formis ,,lampari“-s 

fenologiuri fazebis mimdinareoba

(2012-2016 wlebis saSualo monacemebi)
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yvavilobas aseve adre iwyebs (13.V) da 

amTavrebs (27.V) mutanti ,,lampari“, sakon­

trolo jiSi farTofoTliani unSiu ki am 

process gaivlis 22 maiss da 9 ivniss.

amrigad, sacdeli mcenareebi, sakontro­

losTan SedarebiT, yvavilobas TiTqmis 10 

dRiT adre iwyeben da amTavreben ori kvir­

iT adre.

dakvirvebebma gviCvena, rom nayofis mom­

wifebis periodis mixedviT, gansxvaveba me­

tad STambeWdavia sacdel mutantsa da sa­

kontrolo jiSs ­ farTofo­

Tlian unSius Soris.

rogorc me­2 cxrilidan 

Cans, ,,lampari“ nayofis mom­

wifebas iwyebs 5 oqtombri­

dan da masiurad mwifdeba 15 

oqtombramde, farTofoT­

liani unSiu ki Sesabamisad 

3­dan 15 noembramde, sxvaoba 

ki erT Tves Seadgens.

biologiuri Tavisebure­

bebidan aseve mniSvnelova­

nia sacdeli da sakontrolo 

mcenareebis zrdis procesis 

ritmi (cxrili 3). pirveli 

zrdis dros mandarin unSius 

zrdis periodi Seadgenda 

62 dRes, ,,lampari“­s ki 60­s. 

meore zrdis periodis xangr­

Zlivobis mixedviT, sacdel 

da sakontrolo mcenareebs 

Soris didi gansxvaveba araa 

da igi Sesabamisad Seadgens 38 

da 42 dRes.

pirvel da meore zrdas So­

ris Sesvenebis periodi far­

TofoTliani unSiusaTvis Seadgens 50 dRes, 

,,lampari“­saTvis ki 48­s.

citrusovanTa nayofis adre momwifebas 

gansakuTrebuli mniSvneloba aqvs ara mar­

to  sameurneo, aramed fiziologiuri (yin­

vagamZleoba) TvalsazrisiTac.

Savi zRvis sanapiro subtropikul zonaSi 

mandarinis samrewvelo jiSi 

farTofoTliani unSiu gvi­

an mwifdeba, rac uaryof­

iTad moqmedebs mcenaris 

gamowrTobis procesze da 

yinvagamZleobis unarze.

Cvens mier gamorCeuli 

da Seswavlili mandarinis 

mutanturi forma ,,lam­

pari“ nayofis momwifebis 

drois mixedviT mkveTrad 

gansxvavdeba CvenSi dara­

ionebuli farTofoTliani unSiusagan, ro­

melic mwifdeba noembris meore naxevarSi, 

maSin, roca ,,lampari“­s nayofi mwifdeba 15 

cxrili 3

mandarinis perspeqtiuli mutanturi formis

,,lampari“-s zrdisa da Sesvenebis periodis xangrZlivoba 

(2012-2016 wlebis saSualo monacemebi)

cxrili 4

mandarinis perspeqtiuli mutanturi formis

`lampari“-s mosavlianoba

(2013-2016 wlebis saSualo 1 Zir xeze, kg)

cxrili 5

mandarinis perspeqtiuli mutanturi formis

`lampari“-s nayofis meqanikuri da bioqimiuri

Sedgeniloba

(2013-2016 wlebis saSualo)
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oqtombramde da miekuTvneba saadreo mom­

wifebis mandarinebis jgufs.

jiSisadmi wayenebuli sameurneo moTx­

ovnebidan mniSvnelovania nayofmsxmoiaro­

bis unari, anu mosavlianoba. oTxi wlis sa­

Sualo monacemebiT (cxrili 4) farTofoT­

liani unSius mosavalma 1 Zir xeze Seadgina 

44 kg, ,,lampari“­s ki 55kg, rac sakontrolos 

sWarbobs 25%­iT.

jiSisa da formis mosavlianobas ramde­

nadme ganapirobebs maTi nayofis zoma. cno­

bilia, rom 38 mm­ze naklebi diametris mqone 

nayofi arastandartulia, rac jiSisaTvis 

uaryofiT Tvisebad iTvleba.

rogorc me­5 cxrilidan Cans sacdeli 

formis ,,lampari“­s nayofi gacilebiT msx­

vilia, vidre sakontrolod aRebuli jiSis. 

,,lampari“­s nayofis saSualo wona 79,8gr. 

Seadgens, farTofoTliani unSius ki ­ 59,6 

gr.

mandarinis nayofis Zvirfas sameurneo 

niSnebs miekuTvneba masSi mSrali nivTier­

ebis, vitaminebisa da Saqrebis Semcveloba 

[5],[6]. sacdeli formis ,,lampari“­s nayofi 

gamoirCeva aseve kanisa da rbilobis pro­

centuli SefardebiT, wvenSi mSrali niv­

Tierebis (9,5%) da vitamin С­s (37,6mg%) 

maRali SemcvelobiT maSin, roca sakontro­

lo jiSis nayofis wvenSi aRniSnuli maCvene­

blebi Sesabamisad aris 9,1 da 35,8.

mandarinis nayofis xarisxi da sagemovno 

Tvisebebi didad aris damokidebuli Saqri­

anobisa da mJavianobis SefardebasTan, e.i. 

Saqrisa da simJavis koeficientze.

`lampari“ farTofoTlian unSiusTan Se­

darebiT meti raodenobiT Seicavs Saqrebs 

(8,5%) da xasiaTdeba naklebi mJavianobiT 

(0,96%), rac ganapirobebs SaqarmJavianobis 

maRal  maCvenebels (9,9). sakontrolo jiSis 

nayofis wvenSi ki es maCveneblebi Sesabamis­

ad Seadgens 7,6;  1,04 da 7,3­s.

d a s k v n a:  

mandarinis perspeqtiuli mutanturi 

formis ,,lampari“­s zogierTi biologiuri 

da sameurneo Taviseburebebis Seswavlis 

Semdeg dadginda, rom morfologiuri niS­

nebis mixedviT isini umniSvnelod gansx­

vavdebian farTofoTliani unSiusagan, 

nayofis momwifebis periodis mixedviT ki 

mkveTrad. misi nayofi erTi TviT adre iw­

yebs momwifebas da miekuTvneba saadreo 

mandarinebis jgufs. farTofoTlian un­

SiusTan SedarebiT, farTobis erTeulze 

25%­iT met mosavals iZleva da Tanac  ga­

moirCeva nayofis ukeTesi xarisxiT.

mandarinis perspeqtiuli mutantu­

ri forma ,,lampari“ metad perspeqtiulia 

sameurneo TvalsazrisiT da imsaxurebs 

farTo sawarmoo gamocdas.

sawarmoo gamocdis warmatebiT gavlisa 

da warmoebaSi danergvis Semdeg, mandarin­

is nayofis moxmarebis periodi erTi TviT 

adre gaxangrZlivdeba, rogorc mosaxleo­

baSi, aseve gadamamuSavebel mrewvelobaSi, 

riTac mniSvnelovnad gaizrdeba mSromelTa 

dasaqmebisa da ekonomikuri maCveneblebis 

done.
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anotacia

naSromSi ganxilulia subtropikuli xexilo­

vani kulturis, unabis sami formis bioqimiuri 

kvlevis Sedegebi. aRniSnuli mcenaris formebSi, 

gamokvleulia C vitaminis da zogierTi bioaqti­

uri nivTierebebis dinamika. gamovlenilia mce­

naris gamZleobis Taviseburebebi, araxelsayre­

li garemo pirobebis mimarT, aseve dadgenilia 

unabis dadebiTi gemuri da samkurnalo Tvisebe­

bi.

sakvanZo sityvebi: unabi, bioaqtiuri niv­

Tierebebi, samkurnalo Tvisebebi, nayofi, 

formebi, katexinebi, antocianebi, kvlevis Sede­

gi.

ABSTRACT

of results of biochemical activity of compounds in 

Unabi fruit. – in this work we present research of bio-

chemical activity of compounds in Unabi cultivated in 

Chaqvi…

We have researched. We have verified resistance 

of unabi fruit to climate variations, also discovered good 

taste.

Keywords: Unabi, biochemical activity, Medicinal 

properties, fruit, form, Cateches, Anthocyanins, Re-

search result.

Плоды унаби (Zyzyphus jujuba Mill) пред-

ставляют большой интерес, как источник био-

активных  веществ, столь важных и необхо-

biologiurad aqtiuri nivTierebebis

Semcveloba unabis nayofebSi
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димых для  организма человека. Они бывают  

грушевидной, цилиндрической, круглой, бочко-

образной, яйцевидной формы. Окраска их - ко-

ричневая, желто-коричневая с желтыми под-

кожными точками. Вкус – приятный, сладкий 

или кисло-сладкий. Лечебное действие пло-

дов, обусловлено наличием в их содержании 

биоактивных  веществ, особенно, витаминов и 

микроэлементов [1].

Сотрудниками Чаквского опытно-исследо-

вательского центра,  в результате длительной 

поисквой  работы, в регионах Аджарии и Гу-

рии, в фермерских хозяйствах были обнару-

жены  в единичных экземплярах различные 

формы  растения унаби, устойчивые к небла-

гоприятным  условиям  и характеризующиеся 

хорошими вкусовыми качественными показа-

телями.

В данной работе, на примере этих 3-х най-

денных различных форм растения унаби, ко-

то-рые по месту нахождения нами условно на-

званы: первая - «Чаквский», вторая -  «Анасе-

ульс-кий», третья - «Кобулетский», проведены 

биохимические исследования   плодов унаби, 

опре-делены их показатели и показана дина-

мика  накопления витаминов и биоактивных 

веществ в процессе развития и созревания. 

Результаты исследований представлены ниже, 

в табл. №1.

В процессе развития плодов, начиная  от 

его закладки до полного созревания, вместе с 

увеличением массы плодов, растет содержа-

ние сахаров (от 4,0 до 22,0 %), в зависимости 

от сорта. Преобладающей формой накопления 

сахаров, являются моноса-

хара, При этом, в зеленых 

плодах сахароза состав-

ляет незначительный  про-

цент, а в зрелых - количе-

ство ее значительно повы-

шается. 

Tакже, в процессе раз-

вития и созревания пло-

дов, закономерно увеличи-

вается и их кислотность. На 

ранних стадиях развития, 

показатели ее значения на-

ходятся, примерно, в пре-

делах  0,30-0,40% и 0,70-0,80% - в зрелых пло-

дах. Накопление сахаров, минеральных солей, 

кислот и других веществ, безусловно, влечет за 

собой уменьшение  общего содержания воды. 

Следовательно, последнее может оказать вли-

яние и на некоторые качественные показатели 

самого плода в процессе его созревания.

Как видно из таблицы №1, плоды унаби 

представленных форм, обладают очень вы-

со-ким содержанием витаминов, причем, в 

начальный период развития их содержание 

значи-тельно выше. Так, в только что завя-

завшихся плодах сорта «Чаквский», количе-

ство витамина «C» достигает  888,1мг%,  со-

рта «Анасеульский» - 806,1мг%, «Кобулет-

ский»-643,3мг%. Од-нако в конце октября, ког-

да плоды полностью созревают, количество их 

снижается 1,5-2 раза.

Данные, результатов исследований, по-

казывают также в плодах унаби высокое со-

держа-ние и P- активных веществ. Сумма 

катехинов, антоцианов и лейкоантоцианов, в 

зависимости от сорта, в начальный период 

развития плодов составляют в пределах 261,8-

300,8мг%, причем основную часть P- активных 

веществ  составляют катехины и лейкоантоци-

аны.

По мере созревания плодов, общее коли-

чество флавоноидов уменьшается до 75,0-

95,2 мг %. Параллельно им, уменьшается и 

содержание катехинов, лейкоантоцианов при 

некотором  увеличении антоцианов. Получен-

ные данные, представленые в табл. №1 сви-

детельствуют о том, что количество каротина в 

тАбл №1

Динамика накопления витамина С и некоторых

биоактивных веществ в различных сортах унаби 

(мг % сырую массу)                                                                                                         



150 inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #1, 2018

inovaciuri ekonomika da marTva - INNOVATIVE ECONOMICS AND MANAGEMENT

плодах унаби также выше в начальный период 

их плодоноше-ния и составляет - 0,83-1,66 мг 

%.  При созревании плодов, этот показатель 

составляет лишь  0,21-0,54 мг%.

Полученные нами данные, по содержанию 

каротина, исследованных форм плодов уна-

би в сопоставлении с данными исследований 

унаби, проведенных З.В. Коробкиной, Ф.С. Ко-

стыче-ва (1968) и др. мало отличаются друг от 

друга,  Однако, некоторые авторы, например  

Х.Х. Халматов и У.А. Ахмедов (1972г,), в усло-

виях Средней Азии,  приводят более высокие 

дан-ные по содержанию каротина в плодах  - 

от 2,8 до 4,2 мг%. Видимо, это объясняется  в 

основ-ном климатическими условиями произ-

растания растения, так как сумма активных 

температур в условиях субтропиков Грузии 

значительно ниже, нежели в Средней Азии. 

Это лишний раз подтверждает то, что растение 

унаби - теплолюбивое и является субтропиче-

ским растением.

На основании проведенных исследований, 

мы пришли к заключению, что в условиях Гру-

зии  культура унаби характеризуется хоро-

шими вкусово-качественными показателями 

и сох-раняет устойчивость к более суровым 

климатическим условиям. Однако, при полном 

созрева-нии плодов унаби, количество всех 

витаминов уменьшается более чем в 2 раза. 

Oтсюда следу-ет вывод - сбор плодов унаби у 

нас целесообразнее проводить при их техниче-

ской зрелости и, употреблять в пищу, их жела-

тельно в сыром виде.
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anotacia

uveiti – Tvalis sisxlZarRvovani garsis an­

Teba, warmoadgens mxedvelobis daqveiTebis Zir­

iTad mizezs, da pasuxismgebelia sibrmavis SemTx­

vevebis 20% ­ze metSi.  umetes SemTxvevaSi viTar­

deba axalgazrda asakSi.  daavadebis gavrceleba 

da ekonomikuri xarjebi uaxlovdeba diabetTan  

asocirebul retinopaTias.

uveiti xSir SemTxvevaSi  autoimunuri xasi­

aTisaa da dakavSirebulia sistemur autoimunur 

daavadebebTan, rogoricaa: arasrulwlovanTa 

arTriti, sistemuri wiTeli eriTematozi, kro­

nis an bexCetis daavadeba, sarkoidozi da sxva. 

magram, ZiriTadad autoimunuri uveiti  id­

iopaTiurad mimdinareobs da ar aris dadgenili 

misi eTiologia. iSviaT SemTxvevebSi, daavade­

ba viTardeba meoradad  CNS limfomis an sxva 

avTvisebiani daavadebebis dros. saerTo jamSi, 

daavadebis SemTxvevebis umravlesoba (63%) au­

toimunuria, 18.5% ukavSirdeba sistemur auto­

imunur daavadebas da 18.7% Tvalis infeqciebis 

Sedegad viTardeba. rogorc vlindeba uveitis 

autoimunuri anTebis ZiriTadi Suamavalia ret­

inaluri antigenspecifiuri CD4 + imunuri T–
ujredebi da simsivnis nekrozis faktori–alfa 

(TNF-α) citokinebi. uveitis mkurnaloba, ro­

gorc wesi, moicavs imunosupresias kortiko­

steroidebiT da ciklofosfamidiT, romelic 

axSobs CD4 + T– ujredebs. Tumca, grZelvadi­

anma kortikosteroidulma Terapiam SeiZleba 

gamoiwvios gverdiTi movlenebi mxedvelobis or­

ganoSi, rogoricaa kataraqta, glaukoma da maku­

lodistrofia. aman aiZula mkvlevarebi moiZion 

biologiuri pasuxis axali mizanmimarTuli mod­

ifikatorebi, rogoricaa  TNF-α inhibitorebi 

infliqsimabi da adalimumabi (Humira, AbbVie). 

2016 wels adalimumabi damtkicebulia aSS­s sur­

saTisa da wamlis administraciis (FDA) mier ara­

infeqciuri uveitis mkurnalobisTvis. 

Seswavlili literaturis analizis Sedegad 

vlindeba, rom,  dResdReobiT arsebobs imun­

omodulatorebis mniSvnelovani ricxvi, da es 

preparatebi SeiZleba gaxdes kortikosteroid­

uli Terapiis alternativad, romelsac ar axasi­

uveitis  mkurnalobas biologiuri
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aTebs TvalSi Zlieri garTulebebis ganviTareba. 

imunomodulatorebis gamoyeneba Tanamedrove 

ofTalmologiisTvis didi perspeqtivaa, magram 

maTi moqmedebis meqanizmebi jer kidev  srulad 

ar aris gasagebi, rac  xazs usvams, momavali kv­

levebis gansakuTrebul mniSvnelobas. 

sakvanZo sityvebi: uveiti, analizi, ujredi, 

simsivne.

ABSTRACT

Uveitis, the inflammation of the pigmented vascular 

layer of the eye, represents a major cause of visual im-

pairment, responsible for up to 20% of cases of blind-

ness. In part because most cases involve young adults, 

the economic impact of uveitis likely rivals that of diabe-

tes-associated retinopathy. 

Approximately 20% of autoimmune-uveitis cases 

are associated with systemic autoimmune diseases 

like juvenile arthritis, systemic lupus erythematosus, 

Crohn’s or Behзet’s disease, or sarcoidosis, but most 

cases of autoimmune uveitis are idiopathic—they have 

no established etiology. In rare cases, uveitis can be 

secondary to CNS lymphoma or another malignancy. 

Overall, the majority of cases (63%) of uveitis are au-

toimmune in nature, 18.5% are associated with sys-

tematic autoimmune disease, and 18.7% appear to be 

caused by eye infections. It does appear that at least 

in cases of autoimmune uveitis, inflammation is medi-

ated by retinal antigen-specific CD4+ immune T cells, 

and inflammation-signaling tumor necrosis factor-al-

pha (TNF-α) cytokines. Uveitis treatment commonly 

involves immunosuppression with corticosteroids and 

cyclophosphamide, which suppress CD4+ T cells.1 

However, long-term corticosteroid therapy can result in 

long-recognized ocular side-effects like cataracts and 

glaucoma. That, in part, prompted researchers to devel-

op uveitis applications for targeted biological-response 

modifiers such as TNF-α inhibitors like infliximab and 

adalimumab (Humira, AbbVie). Adalimumab was ap-

proved in June 2016 by the US Food and Drug Adminis-

tration (FDA) for the treatment of noninfectious interme-

diate, posterior and panuveitis—the first FDA-approved 

non-corticosteroid treatment for noninfectious uveitis. 

Thus, as a result of the analysis of the literature 

studied, it can be concluded that to date there is a sig-

nificant number of immunomodulators that can become 

an alternative to standard therapy of noninfectious uve-

itis with shock doses of GCS with their mass of side ef-

fects. The use of immunomodulators opens great pros-

pects for modern ophthalmology, but the mechanisms 

of action of these drugs are not fully understood. This 

emphasizes the particular importance of studies of the 

influence of immunomodulators on the course of oph-

thalmic diseases and their sound application from the 

standpoint of clinical immunology.

keywords: Noise, analysis, cell, tumor.

Иммунотерапия – это комплекс мер, на-

правленных на лечение и предупреждение 

заболеваний человека с помощью лекарствен-

ных и других средств, применение которых 

вызывает усиление, подавление или замеще-

ние функций иммунной системы. Известно, 

что адекватный иммунный ответ организма 

определяет эффективность терапии заболева-

ния. Помощь в реализации иммунного ответа 

оказывают лекарственные вещества с имму-

нотропной активностью (иммуномодуляторы), 

которые в терапевтических дозах восстанав-

ливают нормальное для данного организма 

состояние иммунного гомеостаза. 

На протяжении последних десятилетий оте-

чественными и зарубежными офтальмологами 

активно изучается влияние иммуномодулято-

ров на течение воспалительных заболеваний 

глаз различной локализации. С позиций клини-

ческой офтальмоиммунологии наиболее значи-

мой патологией органа зрения являются воспа-

ления сосудистого тракта (увеиты). Известно, 

что увеит – полиэтиологическое заболевание 

(вирусные, инфекционные агенты, аллергиче-

ские факторы, травмы глаза, опухоли, увеиты 

на фоне системных заболеваний (до 40%)), 

сопровождающееся значительными наруше-

ниями иммунного гомеостаза, нарастающими 

при рецидивах заболевания, а его осложнения 

в 30% случаев приводят к снижению остроты 

зрения и инвалидизации.

Увеит, воспаление пигментного сосудисто-

го слоя глаза, представляет собой основную 

причину нарушений зрения, ответственных за 

до 20% случаев слепоты. Отчасти потому, что 

в большинстве случаев участвуют молодые 

люди, экономическое воздействие увеита ве-

роятно Против диабетической ретинопатии.

Осложнения включают катаракту, рост но-

вой сосудистой сети сетчатки, рубцевание и 

реже цистоидный макулярный отек, глаукому 

и гипертонию и отслойку сетчатки.
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Редкие, часто пропущенные и относительно 

малоизученные ассоциации увеита с болезнет-

ворными процессами вне глаза плохо изучены, 

несмотря на хорошо разработанные лабора-

торные модели исследований животных. Слу-

чаи могут быть либо инфекционными (напри-

мер, в результате вируса герпеса, туберкулеза 

или других патогенных микроорганизмов), или, 

что более часто, неинфекционных. Увеит поэ-

тому иногда классифицируется как иммунная 

(инфекция) - опосредованная или аутоиммун-

ная в природе.

 Иммунный опосредованный увеит является 

результатом врожденных иммунных воспали-

тельных реакций на патогены или поврежде-

ние тканей.  Аутоиммунные случаи являются 

результатом присутствия аутоантигенов в тка-

ни пациента, которые провоцируют иммунную 

атаку.

Примерно 20% случаев аутоиммунного 

увеита связаны с системными аутоиммунными 

заболеваниями, такими как юношеский артрит, 

системная красная волчанка, болезнь Крона 

или Бехчета, или саркоидоз, но большинство 

случаев аутоиммунного увеита являются иди-

опатическими - у них нет установленной эти-

ологии. В редких случаях, увеит может быть 

вторичным по отношению к лимфоме ЦНС 

или другой злокачественной опухоли. В целом, 

большинство случаев (63%) увеита аутоиммун-

ны по своей природе, 18,5% связаны с систем-

ным аутоиммунным заболеванием, а 18,7%, 

по-видимому, вызваны глазными инфекциями.

Международная группа изучения увеитов 

(IUSG) классифицирует увеит как передний, 

средний, задний или панувеит, в зависимости от 

степени и региона (ов) первичного воспаления 

глаз. Патофизиология и генетические факторы, 

участвующие в увеите, плохо изучены, несмо-

тря на разработку нескольких перспективных 

моделей лабораторных животных для исследо-

вания. Корреляция моделей животных с увеи-

том человека оказалась неуловимой, и многие 

научные подходы, которые оказываются высо-

коэффективными на животных моделях, оказы-

ваются менее эффективными  у пациентов », 

отметила команда европейских исследовате-

лей в обзоре исследований в 2011 году.

По-видимому, по крайней мере, в случаях 

аутоиммунного увеита воспаление опосреду-

ется ретинальными антигенспецифическими 

CD4 + иммунными Т-клетками и цитокинами 

фактора некроза опухоли-альфа (TNF-α) вос-

паления. Лечение увеита обычно включает в 

себя иммуносупрессию кортикостероидами 

и Циклофосфамид, которые подавляют CD4 + 

T-клетки. Однако долгосрочная терапия кор-

тикостероидами может приводить к долговре-

менным побочным эффектам глаза, таким как 

катаракта и глаукома.

Это, в частности, побудило исследователей 

разработать приложения увеита для целевых 

модификаторов биологического ответа, таких 

как ингибиторы ФНО-α, такие как инфликси-

маб и адалимумаб (Humira, AbbVie). Адалиму-

маб был одобрен в июне 2016 года Управлени-

ем по контролю за продуктами и лекарствами 

США FDA) для лечения неинфекционных про-

межуточных, задних и панувеитов. 

Многоцелевое исследование 160 паци-

ентов, опубликованное в  журнала Arthritis & 

Rheumatology за июнь 2016 года, показало, 

что у пациентов с неинфекционным увеитом 

(связанным в большинстве случаев с систем-

ными аутоиммунными заболеваниями, такими 

как болезнь Бехчета, ювенильный идиопатиче-

ский артрит, спондилоартропатия и саркоидоз). 

Методы лечения, инфликсимаб и адалимумаб 

были эффективны и что болезнь Бехчета и воз-

никновение более чем 5 увеитных вспышек 

до начала терапии анти-ФНО-α были связаны 

с повышением вероятности ответа на лечение 

анти-ФНО-α. Частота ответа на 12 месяцев 

составила соответственно 93% и 28%. 

В дополнение к другим блокирующим 

ФНО-α агентам, таким как certolizumab и эта-

нерцепт, исследуемые целевые терапии в ста-

дии разработки в качестве потенциальных ме-

тодов лечения неинфекционного увеита вклю-

чают tocilizumab (который ингибирует цитоки-

новую сигнализацию врожденного иммунного 

воспалительного ответа), натализумаб, секуки-

нумаб, устэкинумаб и антисуперкулярный эн-

дотелиальный фактор роста (VEGF), такие как 

бевацизумаб и ранизумаб.

Таким образом, в результате анализа из-
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ученной литературы можно сделать вывод о 

том, что на сегодняшний день существует зна-

чительное количество иммуномодуляторов, ко-

торые могут стать альтернативой стандартной 

терапии неинфекционных увеитов ударными 

дозами ГКС с их массой побочных эффектов. 

Применение иммуномодуляторов открывает 

большие перспективы для современной оф-

тальмологии, но механизмы действия этих пре-

паратов изучены не до конца. Это подчерки-

вает особую важность исследований влияния 

иммуномодуляторов на течение офтальмоло-

гических заболеваний и их обоснованное при-

менение с позиций клинической иммунологии.
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anotacia

dasavluri kursi, evrointegracia da did ev­

ropul ojaxSi gawevrianeba saqarTvelos mier 

araerTxel deklarirebuli arCevania, ara mx­

olod politikuri an romelime sxva sferos, 

aramed qveynis, sazogadoebis  ganviTarebisa da 

sakuTari identobis SenarCunebisTvis. gadaWar­

bebuli ar iqneba imis Tqma, rom garda erovnuli 

Tu saerTaSoriso politikuri platformebisa, 

didi evropuli ojaxisken mimavali gza ganaTle­

bazec gadis. swored skola da umaRlesi skola  

ayalibebs axalgazrdaSi – qveynis srulfasovan 

moqalaqeSi im orientirs, romelmac Semdeg misi 

momavali, misi gza unda gansazRvros, amitom 

ukiduresad mniSvnelovania, qveynis arCevani, is 

Sinaarsi, romelsac es gza gulisxmobs. qvemoT 

Cven SvecdebiT gamovkveToT is sakvanZo momente­

bi saqarTvelos istoriidan, romlebic saukeTe­

sod warmoaCens Cveni qveynis mudmiv swrafvas ev­

rointegraciisaken.  

sakvanZo sityvebi: evrointegracia, saqarT­

velos istoria, saerTaSoriso urTuerTobebi, 

erovnuli faseulobani. 

ABSTRACT

Georgia’s declarative choice is  to  join, to become a 

part of   Euro integration  and Europe, not only for polit-

ical purposes or for other spheres, but to support coun-

try’s  society development and private identity. Joining 

the housing Europe Family includes not only national 

or international political platforms but the education as 

well. As schools and high institutions prepare the youth 

to determine the future career therefore the choice of 

our country is very important. We will try to emphasize 

important items from the history of Georgia, that clearly 

shows our constant   aspiration to Euro integration.

Key words: Euro integration, the history of Georgia, 

international relationships, national values.

 

saqarTvelos swrafva evropisaken uax­

loes warsulSi ar dawyebula, is droTa 

ganmavlobaSi nel­nela Camoyalibebuli 

damokidebulebaa da  saTaves uZveles dro­

Si iRebs.  antikuri epoqis filosofosebis 

herodotesa da strabonis Sromebi Seicavs  

cnobebs iberiisa da berZnuli axalSenebis 

Sesaxeb. agreTve, romaeli istorikosebi 

tacitiusi, dion kasiusi da sxvebi, TavianT 

TxzulebebSi xalisiT uTmobdnen adgils 

iberiis sisxlsavse cxovrebis aRweras. ev­

ropasTan kavSirma gaaZliera saqarTvelos 

saxelmwifoebrioba. cnobilia saqarTve­

los saxelmwifoebriobis gansakuTrebuli 

gaZliereba I­II s.s. istorikosTa daskvniT, 

romis imperiasTan megobrobis dros I s.­is 

30­iani wlebidan II s.­is 60­iani wlebis CaT­

vliT iberia iyo Zlieri saxelmwifo, impe­

riasTan megobrobis niSnad romSi stumrad 

miiwvies iberTa mefe farsman qveli, igive 

farsman II , sadac is didi pativiT miiRes. 

romSi daidga iberTa mefis farsman II­is cx­

enosani qandakeba. [1, gv.26]

 saqarTvelos mudam miaCnda Tavisi Tavi  

nawilad evropuli civilizaciisa.  kerZod, 

I­IV s.s.­Si qarTvelTa mier qristianuli 

sarwmunoebis miReba ganixileboda, rogorc 

umTavresi momenti, romelmac sulier­kul­

turuli TvalsazrisiT saqarTvelo gamij­

saqarTvelos  istoriis sakiTxebi

evrointegraciis aspeqtSi

naira tabiZe

baTumis navigaciis saswavlo 

universitetis profesori
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INTEGRATION  ASPECTS

NAIRA TABIDZE
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na aziidan da SeuerTa imJamindel evropul 

sivrces.  qristianuli msoflios damcve­

lad rom warmoedginaT qarTvel mefeebs 

TavianTi Tavi, kargad Cans vaxtang gorgas­

lis anderZSi “nu miatovebT berZenTa siy­

varuls”.  muslimanuri samyaros garemocva­

Si moqceul qarTls xSirad uwevda rTuli 

arCevanis gakeTeba.  Tu  rogor wyvetdnen 

qarTveli politikosebi am dilemas, kar­

gad Cans egrisis mefis gubazis mokvlis 

Semdeg, 554 wlis warCinebulTa krebaze, sa­

dac egriselebma erTxmad airCies berZnuli 

orientacia.

 saqarTvelos politikur cxovrebaze 

gavlena iqonia jvarosnebis gamoCenamac. 

daviT aRmaSeneblis istorikosi SemTxveviT 

ar ukavSirebs erTmaneTs evropel raindTa 

mier ierusalimis aRebasa da daviT aRmaSen­

eblis mier Turqebisadmi xarkis Sewyvetis 

faqts. istorikosi dasZens: “amas Jamsa gamo­

vides frangni, aRiRes ierusalemi da antio­

qia... ganZlierda daviT da ganimravlna spani 

da arRara misca sultansa xaraja”. amasTan, 

udidesi mniSvneloba hqonda didgoris omSi 

jvarosanTa  monawileobasac. [2, gv.43]

 XIV saukuneSi, giorgi V brwyinvalis  

dros, qarTul­evropuli urTierTobebi 

kvlav gaRrmavda. giorgi mefes politikuri 

da diplomatiuri urTierToba qonda bizan­

tiasTan, safrangeTTan, romis papTan. 

dasavleT evropis kaTolikuri samya­

ro dainteresebuli iyo aRmosavleTSi 

Zlieri mokavSiris yoliT, metic, intesiu­

ri savaWro urTierToba damyarda italiis 

qalaq–saxelmwifoebTan veneciasa da genu­

asTan.  romis papma saqarTvelosTan mWidro 

urTierTobebis dasamyareblad smirnadan 

saepiskoposo kaTedra TbilisSi gadmoita­

na. 

 XV saukunidan saqarTvelos samefo­sam­

Tavroebad daSlis Semdegac kavSirebi ev­

ropasTan ar Sewyvetila, magram  realuri 

daxmareba da partnioroba ar moyolia arc 

simon I­is Txovnas espaneTis mefe filipe  II­s 

mimarT da arc sulxan­saba orbelianis el­

Cobas safrangeTis karZze.  swrafva evropi­

saken da evropuli idealebisaken grZelde­

boda Teimuraz I, vaxtangVI, anTimoz iverie­

lis, erekle meores moRvaweobis drosac. [3] 

sastiki da barbarosuli ruseTis mar­

wuxebSi moqceul did qarTvelebs (ilia Wav­

WavaZe, akaki wereTeli, niko nikolaZe, va­

Ja­fSavela, arCil jorjaZe, ivane maCabeli, 

ivane javaxiSvili da sxv.) aRafrTovanebdaT 

evropuli faseulobani da Rirebulebebi, 

socialur­politikuri da filosofiuri 

ideebi. saerTo evropul ojaxSi Cveni qvey­

nis integraciis perspeqtiva 1918­1921 wleb­

Sic arsebobda. TumcaRa, bolSevikurma 

ruseTma CaSala es swrafva.   

 saqarTvelosa da evropas Soris iyo is­

eTi urTierTobebic, rodesac saqarTvelos 

samefo kari Tanaswor kavSir­urTierTo­

baSi iyo evropel monarqebTan da saerTo 

evropul samxedro blokebSi monawileob­

da, evropa anagariSs uwevda saqarTvelosa 

da qarTvel monarqebs amis dadasturebaa 

istorikos giorgi kalandias cnobiT, dub­

linis erovnuli biblioTekidan axlaxans 

iqna Camotanili 200­ze meti statia,  sad­

ac aSkarad Cans erekles da imdroindeli 

saqarTvelos swrafva evropisaken, evropis 

didi molodini erekles niWisa da samxedro 

warmatebebis gamo. am cnobaTa umetesoba qa­

rTuli mecnierebisa da sazogadoebisaTvis 

dRemde ucnobia. es aris 200­ze meti „axali 

ambavi“ qarTveli xelmwifisa da misi qvey­

nis Sesaxeb, isini gaerTianebuli samefos 

gazeTebis pirvel an ZiriTadi siaxleebis 

gverdebze ibeWdeba. [5]

yovelive zemoTqmulis gaTvalis­

winebiT, SeiZleba vTqvaT, rom ,,saqarTve­

lo sabolood ubrundeba Tavis pirvandel 

samSoblos ­ evropas, romliskenac mudam 

iswrafoda kulturiT, religiiTa da poli­

tikuri sistemiT. amasTan unda iTqvas rom,  

evrointegraciis da ,,evropologiis” ganvi­

TarebSi Setanilia qarTuli wvlilic, ri­

Tac SegviZlia dRes Cven viamayoT“,­ werda 

profesori guram SaraZe. [4, gv.36]

globalizaciis pirobebSi universi­

tetebis erT­erTi umTavresi daniSnule­

baa, aswavlos mozards, rogor SeinarCunos 

erovnuli TviTmyofadoba da, amasTan, ro­

gor SeZlos Tanaarseboba gansxvavebuli 

religiisa da kulturis adamianebTan. zed­
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metia imis mtkiceba, ra mniSvneloba eniWe­

ba sakuTari qveynis istoriis siRrmiseul 

codnas sayovelTaod aRiarebuli faseu­

lobebisa da Rirebulebebis Camoyalibeba­

Si.  swored amitom, saqarTvelos istoris 

Seswavlisas, umniSvnelovanesia moxdes 

msoflio istoriisa da zogadsakacobrio 

kulturis konteqstSi erovnuli TviTiden­

tifikaciis sakiTxis gaazreba da TviTmyo­

fadobis SenarCunebis gziT zogadevropul 

sivrceSi sakuTari adgilis damkvidreba. 
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Для меня было высокой честью получить приглашение Батумского учебного университе­

та навигации и 24 июня 2017 года принять участие в III научно - практической конференции 
«Современные морские технологии, проблемы социально - экономического развития и пути 
их решения».

Конференция была очень хорошо организована, как с точки зрения содержания  (докла­

ды, секции), техническая организация, материалы конференции, сертификаты, отличное по­

мещение. Высокий уровень конференции предоставил всем участникам конференции  чу­

десную  возможность  великолепнейших  докладов,  интереснейших  дискуссий,  полезную 
площадку  для  обсуждения  глобальных  вопросов,  изумительный опыт,  дружескую обста­

новку, знакомство с интересными людьми. 
 Я законспектировала практически все выступления. Особенно мне понравилось высту­

пление Елене Аслановны Харабадзе  - экономиста, доктора экономических наук, профессо­

ра,    заведующей кафедры бухгалтерского учета Тбилисского государственного универси­

тета имени Иване Джавахишвили. Эрудиция, обаяние, благоприятная энергия  и глубокие 
знания многоуважаемой Елене Аслановны  произвели на всех участников конференции не­

изгладимое впечатление, а интересно поданный материал о особенностях бухгалтерского 
учёта Грузии выделил  выступление  и поставил в ряд особенных.  

 Познакомившись ближе  с Елене Аслановной  Харабадзе, я ещё больше влюбилась в эту 
строгую, красивую, умную, талантливую женщину и для себя отметила не только удачное 
сочетание ее имени - Елене ( из древне грецкого - светоч) с харизмой,   а и умение оста­

ваться  креативным ученым, доброжелательным педагогом, открытым наставником, надеж­

ной подругой, великодушной родственницей, уважаемым учителем, светской, современной 
леди.  Елене Аслановна - неиссякаемый источник знаний, красоты, доброты  и света, мно­

гогранная личность, известный учёный и аудитор.  Меня очень заинтересовали многочис­

ленные научные труды, статьи, монографии, учебники. Мы нашли очень много общих тем 
для обмена опытом  в области социальной ответственности  бизнеса, в сфере разработки 

Елене
Харабадзе  - 75
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учетной политики, налогового планирования, аудита, информационно - учетного обеспече­

ния процесса  налогообложения.
Приятно отметить, что  благодаря  удивительным  профессиональным и человеческим ка­

чествам, - Елене Аслановна подготовила   громадное количес т во  высокопрофессиональных 
специалистов, которые  занимают серьезные  посты в Грузии   и несут в мир знания  и  во­

площают в реальность надежды  на лучшую жизнь. 
 Я очень благодарна Богу  и судьбе за знакомство с Елене Аслановной Харабадзе и наде­

юсь, что наше знакомство будет плодотворным и продуктивным и в дальнейшем. 
Пользуясь случаем  спешу поздравить многоуважаемую Елене Аслановну   с  прекрасным 

юбилеем и пожелать, чтобы   глаза  многоуважаемой калбатоне Елене всегда светились  ра­

достью, а  каждый день жизни был наполнен позитивом, любовью, хорошим настроением. 
Желаю, чтобы   родные, знакомые, близкие люди всегда были рядом, уважали,  ценили, обе­

регали, помогали  прекрасной  Елене Аслановне. 

Дорогая  Елене Аслановна! 
Пусть  Ваш дом будет полной чашей! 
Счастья  Вам, крепкого здоровья, гармонии, любви, фантастических  успехов, благопо лу-

чия, нереального везения, долгих лет жизни! 
Пусть сбываются все  Ваши заветные желания и мечты! 
Всех земных благ Вам! 

С уважением,

кузьменко гАлинА  ивАновнА,

Кандидат экономических наук, 
Доцент кафедры налогообложения и аудита 
Центрально украинского   национального

технического университета, 
Заслуженный экономист Украины.

Украина, Кропивницкий. 
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