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სარედაქციო კოლეგია

მთავარი რედაქტორი

ბადრი გეჩბაია, ეკონომიკის დოქტორი, ასოცირებული პროფესორი. საქართველოს ბიზნესის
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გელა მამულაძე, ეკონომიკის დოქტორი, პროფესორი. საქართველოს ბიზნესის მეცნიერებათა

აკადემიის ნამდვილი წევრი

პასუხისმგებელი რედაქტორი

პაატა აროშიძე, ეკონომიკის დოქტორი, ასოცირებული პროფესორი

სარედაქციო კოლეგიის წევრები:
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რამაზ აბესაძე; ე.მ.დ., პროფესორი ანზორ

აბრალავა; ე.ა.დ., ასოცირებული პროფესორი

გიორგი აბუსელიძე; ე.ა.დ., პროფესორი იოსებ

არჩვაძე; ტ.ა.დ., პროფესორი თენგიზ აფხაზავა;

ე.მ.დ., პროფესორი თეიმურაზ ბაბუნაშვილი;

ე.ა.დ., ასოცირებული პროფესორი აკაკი ბაკუ-

რაძე; ე.მ.დ., პროფესორი ევგენი ბარათაშვილი;

ბ.ა.დ., ასოცირებული პროფესორი ბესიკ
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პროფესორი მერაბ ვანიშვილი; ე.ა.დ., პრო-
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სარედაქციო კოლეგიის უცხოელი

წევრები:

ჰესუს ფერეირო აპარაციო, ე.მ.დ. ბასკეთის

უნივერსიტეტის ეკონომიკისა და ბიზნესის

ფაკულტეტის პროფესორი (ესპანეთი);
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ჩერნიგოვის ეროვნული ტექნოლოგიური
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ეკონომიკის კათედრის გამგე (კიევი, უკრაინა);
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პროფესორი. პოლტავას ეკონომიკისა და

ვაჭრობის უნივერსიტეტის მენეჯმენტის

კათედრის გამგე (პოლტავა, უკრაინა);

ხაუსტოვა ვიქტორია, ეკონომიკის

მეცნიერებათა კანდიდატი, ასოცირებული

პროფესორი (ხარკოვი, უკრაინა);

ბადიდა მიროსლავ, მეცნიერებათა დოტორი,

პროფესორი.  ქ. კოშიცეს ტექნოლოგიური

უნივერსიტეტის პროცესებისა და ინჟინერიის

კათედრის გამგე (კოშიცე, სლოვაკეთი);

კუჩაბსკი ალექსანდრე, სახელმწიფო მართვის

მეცნიერებათა დოქტორი, პროფესორი

(პოლონეთი);

ჩერნეცკი პაველ, დოქტორი, პროფესორი.

ვარშავის უმაღლესი მენეჯმენტის სკოლის

რექტორი (ვარშავა, პოლონეთი);
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დოქტორი, პროფესორი (ვლოცლავეკი,

პოლონეთი);

ლუკინი სერგეი, ე.მ.დ. ბელორუსიის

სახელმწიფო უნივერსიტეტის პროფესორი

(მინსკი, ბელორუსია);

ზლოტნიკოვა ლიდია, ე.მ.კ. პროფესორი.

ბელორუსიის ვაჭრობისა და ეკონომიკის

უნივერსიტეტი (გომელი, ბელორუსია);

ჩიხლაძე ლევან, იურიდიულ მეცნიერებათა

დოქტორი, პროფესორი, ხალხთა მეგობრობის

უნივერსიტეტი (რუსეთი, მოსკოვი);

ისაევი ნამიგ, ბიზნესისა და მართვის

დოქტორი, აზერბაიჯანის საერთაშორისო

დიასპორის წარმომადგენელი საქართველოში

(ბაქო, აზერბაიჯანი);

მიდელსკი სერგეი, პროფესორი. მენეჯმენტის

რეგიონული აკადემიის პრეზიდენტი

(ყაზახეთი, პავლოდარი);

ვარხოლა მიხალ, დოქტორი, პროფესორი

მიხაილ ბალუდიანსკის სამეცნიერო

საზოგადოების პრეზიდენტი.(სლოვაკეთი,

კოშიცე);

გაურანგ რამი, ეკონომიკის დოქტორი, ვიირ

ნორმანდის გუჯარატის უნივერსიტეტის

პროფესორი (გუჯარატი, ინდოეთი);

რომანენკო ევგენი, სახელმწიფო მართვის

მეცნიერებათა დოქტორი. პერსონალის

მართვის რეგიონული აკადემიის საჯარო

მმართველობის კათედრის გამგე, დოცენტი

(უკრაინა, კიევი);

გრიშნოვა ელენა, ე.მ.დ. ტარას შევჩენკოს

სახელობის კიევის სახელმწიფო

უნივერსიტეტის პროფესორი;

კუზმენკო გალინა, ე.მ.დ. კიროვოგრადის

ეროვნული ტექნოლოგიური უნივერსიტეტის

პროფესორი, (უკრაინა, კიროვოგრადი);

ჩაპლაი ირინა, სახელმწიფო მართვის

მეცნიერებათა კანდიდატი, (უკრაინა, კიევი).
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მეცნიერებათა კანდიდატი, ასოცირებული

პროფესორი (ხარკოვი, უკრაინა);
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faseulobebis roli marketingi 3.0-Si

ROLE OF VALUES IN MARKETING 3.0

Abstract

In the given article it is discussed and analyzed the values of the companies as one of the most important element of 

marketing 3.0, which is closely related to consumer. The paper also discusses the importance of group values. It is necessary 

to determine the values of the firm. Companies must create values for the owners of the enterprise, for their products 
consumers, also for suppliers and staff. Companies must respect their values, otherwise it will become the object of criticism 
for the public and staff.

In the article it is also presented and analyzed the authors research about Georgian tourist agencies, concerning 
values. At the end of the article, in the form of conclusion it is submitted that, while the competition is strong and is growing 
rapidly, to maintain and strengthen companies position in the market it’s necessary to pay special attention to their true 

values and to implement them in practice. If the companies do not implement the group values, it will not be developed and 
will not be successful and competitive in the market. 

           

Keywords: Marketing 3.0; Values; Group values; Cultural values

gela mamulaZe

ekonomikis doqtori, baTumis SoTa 
rusTavelissaxelmwifo universitetis 
profesoriB

nino mamulaZe

baTumis SoTa rusTavelis 
saxelmwifo universitetis 

doqtoranti

anotacia

warmodgenil  statiaSi Seswavli da gaanalizebulia marketingi 3.0-is erT-erTi yvelaze 

mniSvnelovani elementi faseuloba, romelic mWidro kavSirSia momxmarebelTan. naSromSi saubaria 

firmis jgufuri faseulobebis mniSvnelobis Sesaxeb. aRniSnulia, rom aucilebelia moxdes firmis 

faseulobebis gansazRvra. firmam unda Seqmnas faseulobebi mepatroneebisaTvis, sawarmosaTvis, 

misi produqciis momxmareblebisaTvis, mimwodeblebisaTvis da sawarmos personalisaTis. yvela 

firma valdebulia pativi sces Tavis faseulobebs,  winaaRmdeg SemTxvevaSi igi gaxdeba kritikis 

obieqti rogorc sazogadoebis mxridan, aseve sakuTari dasaqmebulebis mxridanac.

naSromSi aseve warmodgenili da gaanalizebulia avtorTa mier Catarebuli kvlevis Sedegebi 

qarTul turistul firmebTan mimarTebaSi, romelic exeba faseulobebs. naSromis bolos daskvis 

saxiT aRniSnulia, rom maSin roca bazarze konkurencia didia da igi yoveldRiurad mZafrdeba, 

bazarze poziciebis SenarCunebisa da misi Semdgomi ganmtkicebisaTvis saWiroa kompaniebma 

gansakuTrebuli yuradReba dauTmon WeSmariti faseulobebis SemuSavebas da maT TavianT 

saqmianobaSi danergvas. Tu firmebi ar danergaven jgufur faseulobebs, igi ver ganviTardeba da 

ar iqneba warmatebuli da konkurentunariani bazarze. 
  

sakvanZo sityvebi: marketingi 3.0; faseulobebi; jgufuri faseulobebi; kulturuli faseulobebi. 

GELA MAMULADZE,

Doctor of Economics, Professor, 
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University
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Sesavali. ganviTarebis Tanamedrove 

etapze bazarze firmis arseboba warmoudgene-
lia maRali reputaciis gareSe, rac miiRweva 

TanamSromlebisa da momxmareblebisaTvis re-
aluri da Rirebuli faseulobebis SeTavaze-
biT. yvela firma valdebulia Camoayalibos 

faseulobebi da mouwodos tanamSromlebs 

moaxdinon maTi realizacia momxmareblebSi.

faseulobebi, romelsac firma 

sTavazobs momxmarebels aucilebelia See-
sabamebodes realobas, raTa igi ar gaxdes 

kritikis obieqti aramarto momxmareblebis 

mxridan, aramed dasaqmebulebis mxridanac. 

dResdReobiT praqtikaSi sakmaod xSirad gvx-
vdeba magaliTi Tu rogor arRveven firmebi 

im faseulobebs, romelsac isini sTavazo-
ben momxmareblebs. Sesabamisad es garemoeba 

iwvevs momxmareblis ndobis dakargvas da maT 

gulgril damokidebulebas firmis mimarT. 

unda aRiniSnos, rom am sakiTxTan daka-
vSirebiT arc ise bevri samecniero naSromi 

moipoveba da swored es ganapirobebs sakv-
levi Temis aqtualobas. kvlevis mizani md-
gomareobs imaSi, rom Cvens mier Seswavlili 

da gaanalizebuli yifiliyo faseulobebis 

roli rogorc ucxouri firmebis saqmianoba-
Si, aseve qarTuli turistuli firmebis saqmi-
anobaSi. aseve mizani iyo warmogveCina momx-
mareblkebis damokidebuleba faseulobebis 

mimarT. swored am sakiTxTan dakavSirebiT 

CavatareT kvleva, romelic warmodgenili 

gvaqvs naSromSi.  

ZiriTadi Sinaarsi. marketingma ganicada 

mniSvnelovani cvlilebebi. Tavdapirvelad 

iyo marketingi 1.0, saqonelze orientirebuli 

marketingis epoqa, Semdeg marketingi 2.0-momx-
marebelze orientirebuli marketingis epoqa. 

bolo periodSi ki Cven varT marketingi 3.0-

is, igive adamianze orientirebuli marketin-
gis ganviTarebis momswreebi. marketingisa, 

romelic momxmarebels eqceva ise, rogorc 

adamianebs, romelTac gaaCniaT aqtiuri sa-
sicocxlo pozicia, miiswrafvian siaxlisaken 

da surT Seqmnan raRac gansxvavebuli. es gare-
moeba moiTxovs didi raodenobiT momxmare-
blebis monawileobas faseulobebis SeqmnaSi. 

momxmareblebi moiTxoven aramarto maTi Cveu-
lebrivi moTxovnilebebis da survilebis dak-
mayofilebas aramed imasac, rom maTi yvelaze 

Rrma SegrZnebebi da survilebi iqnas Secno-
bili da dakmayofilebuli. momxmareblebi 

moiTxoven maTi kreatiulobis dafasebas [1. 

gv. 20-50] . 

marketingi 3.0-Si erT-erTi yvelaze mniS-
vnelovani sakiTxia faseulobebi, romelic 

mWidro kavSirSia momxmarebelTan. faseulo-
ba, es aris momxmareblis mier im saqonlisa 

da momsaxurebis SesaZleblobebis Sefaseba, 

romelic akmayofilebs mis saWiroebebsa da 

moTxovnilebebs1

Tu firmas surs iyos warmatebuli da 

konkurentunariani, amisaTvis aucilebelia 

firmam faseulobebi danergos korporaciul 

kulturaSi.  firmis xelmZRvanelebi am qmede-
bebs unda aRiqvamdnen, rogorc firmis arse-
bobis yvelaze ganuyofel nawils. moviyvanoT 

Fetzer Vineyards-is magaliTi, romelsac xelmZ-
Rvanelobda pola dolana. is acnobiereb-
da, rom firma mxolod maSin ganviTardeba 

warmatebulad da gaxdeba sazogadoebis amayi 

wevri, Tu faseulobebi iqneba aRiarebuli 

korporaciul donemde. mxolod amis Semdeg 

iqneba aRiarebuli es faseulobebi TanamS-
romlebis mier. Tavdapirvelad aucilebelia 

moxdes firmis korporaciuli faseulobebis 

STanergva TanamSromlebSi. 

2000-iani wlebis dasawyisSi samyaro SeZ-
ra mTelma rigma korporaciulma skandalebma, 

ris Sedegadac korporaciulma faseulobebma 

momxmareblis da dasaqmebulebis TvalSi da-
karga yovelgvari azri. yvelaze xmaurian skan-
dalSi aRmoCndnen gareulebi WorldCom, Tyco da 

Enron. buRaltrulma maqinaciam firma miiyvana 

gakotrebamde.  Enron-i ararealizebul Semo-
savals aTvlida mogebisa da xarjebis anga-
riSSi, ramac gamoiwvia mogebis cifris gaber-
va. erT-erTi gamocema saubrobs firmis im 

faseulobebze, romelic mas gaaCnda gakotre-
bamde. firmis oTxi ZiriTadi faseulobebidan 

ori iyo pativiscema da gulaxdiloba. sam-
wuxarod, swored es ori faseuloba aRmoCnda 

ucxo firmis xelmZRvanelobisaTvis. faqtia, 

rom buRaltrul maqinaciebs firma iyenebda 

sakmaod xangrZlivi periodis ganmavlobaSi 

da firmis xelmZRvanelobam icoda am saqmi-
anobasTan dakavSirebuli riskebis Sesaxeb. 2

nebismieri firma, romelic daarRvevs ko-
rporaciul faseulobebs, aucileblad gax-
deba kritikis obieqti, rogorc sazogadoe-
bis mxridan, aseve sakuTari dasaqmebulebis 

mxridanac. zogierTma TanamSromelma arc ki 

icis sakuTari firmis faseulobebis Sesaxeb. 

1  https://www.hse.ru/data 
2 http://www.addere.ru/finance/i3.htm
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sxva dasaqmebulebi, romlebmac seriozulad 

aRiqves firmis faseulobebi da muSaoben ma-
Tze dayrdnobiT aRizianebT is TanamSromle-
bi, romlebic pativs ar scemen faseulobebs. 

am SemTxvevaSi cxadia garemoeba, rom ase-
Ti tipis firmebi ar iyeneben marketing 3.0-s, 

radganac marketingi 3.0-Si aucilebelia, rom 

firmam TavianTi TanamSromlebi da momxmare-
blebi daarwmunos seriozulad aRiqvan misi 

faseulobebi. dasaqmebulebma yvelaze kargad 

ician is, Tu rogor arsebobs firma da rogor 

muSaobs is sinamdvileSi. maT aucileblad 

unda SevTavazoT    namdvili, WeSmariti faseu-
lobebi3. firmam TavianT TanamSromlebTan 

mimarTebaSi unda gamoiyenos iseT istoriebze 

dafuZnebuli midgoma, romelic gamoiyene-
ba momxmareblebTan mimarTebaSi. TumcaRa, 

TanamSromlebze istoriebis moyola gacile-
biT rTulia, radgan Tavdapirvelad aucile-
belia firmam moaxdinos Tavisi danapirebebis 

Sesruleba da realizeba dasaqmebulebisaT-
vis. mxolod erTi Secdomac ki sakmarisia, 

raTa gafuWdes mTeli istoria. momxmarebeli 

Tu yovelgvari Zalisxmevis gareSe aRmoaCens, 

rom brendi araa gulaxdili, warmoidgineT ra 

kargad icis TanamSromlebma firmis SigniT 

arsebuli mdgomareoba4.
aucilebelia moxdes firmis faseulo-

bebis gansazRvra.  firmam unda Seqmnas faseu-
lobebi mepatroneebisaTvis, sawarmosaTvis, 

misi produqciis momxmareblebisaTvis, mim-
wodeblebisaTvis da sawarmos personalisaT-
vis. sawarmos mepatroneebi dainteresebulni 

arian  mudmivi da mzardi mogebis miRebaSi. 

personali da momwodeblebi ki- firmis stabi-
lurobaSi, maTTan grZelvadiani urTierToe-
bebis damyarebasa da sasiamovno samuSao gare-
mos SeqmnaSi. momxmareblebisaTvis yvelaze 

did faseulobas warmoadgens saqoneli da 

momsaxureba, romelic maT akmayofilebT ro-

gorc xarisxiT aseve fasiT5. 

faseulobebis Seqmna es aris firmis 

funqcia. faseulobebis Seqmnis procesi 

gulisxmobs individualuri da jgufuri 

moTxovnilebebis dakmayofilebas, ris Sede-
gadac firma aRwevs sayovelTao aRiarebas Ta-
vis saqmianobaSi. aseTi aRiareba firmas saSu-
alebas aZlevs gaafarTovos Tavisi saqmiano-
ba, gazardos gayidvebis moculoba, miiRos 

mogeba da rac mTavaria gaamyaros sakuTari 

poziciebi bazarze. 

amitomac, gansakuTrebuli mniSvneloba 

eniWeba firmis mier Tavisi momxmareblebisaT-
vis faseulobebis Seqmnas, radganac igi gad-
amwyvet gavlenas axdens firmis  saqmianobis 

Sedegebze. faseulobebi, romelic Seqmnilia 

firmis mier Tavisi momxmareblebisaTvis, gan-
isazRvreba fuladi RirebulebiT, romlis 

gadasaxdeladac mzad arian es ukanasknelni. 

firma mogebas Rebulobs mxolod im SemTx-
vevaSi, Tu es fuladi Rirebuleba aRemateba 

yvela xarjs, romelic saWiroa faseulobebis 

Sesaqmnelad. 

firmis ZiriTadi iaraRi faseulobebis 

SeqmnaSi aris misi grZelvadiani strategie-
bi, romelic dafuZnebulia sawarmos mier 

konkurentuli upiratesobebis gamoyenebaze. 

konkurentuli upiratesoba es aris is, rac mas 

arsebiTad gamoarCevs Tavisi konkurentebisa-
gan da uzrunvelyofs mis upiratesobas bazar-
ze. igi dafuZnebulia konkurentunarianobaze 

da Cveulebriv dakavSirebulia an SedarebiT 

ufro maRali xarisxis saqonelze konkuren-
tebTan SedarebiT, an kidev  warmoebis dabal 

danaxarjebze [3. gv.60-70 ] . 

ZiriTadad ganvixiloT is faseulobebi, 

romelic TanamSromlebs exmareba moaxdinon 

samuSaos Sesruleba brendis misiis Sesabam-
isad. aseT faseulobebs SeiZleba vuwodoT 

jgufuri6. 

sqema 1.jgufuri faseulobebi da saerTo qceva marketingi 3.0-is pirobebSi

 3 http://marketing-now.ru/osnovyi-marketinga/potrebitelskaya-tsennost-produkta-eto/

 4 http://socialmarketing.blogs.com/r_craiig_lefebvres_social/2009/10/phillip-kotler-on-marketing-30.htm 

5  https://en.wikipedia.org/wiki/Value_(marketing)

6 https://hbr.org/1998/11/business-marketing-understand-what-customers-value
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firma, romelic eziareba TanamSromlo-
bis faseulobebs, ubiZgebs TanamSromlebs 

moaxdinon erTmaneTTan da sazogadoebasTan 

muSaoba firmis sazRvrebs gareT ufro meti 

efeqtisaTvis. Cisco qmnis teqnikur da sazoga-
doebriv qselebs, romlis saSualebiTac ada-
mianebi da TanamSromlebi urTierToben erT-
maneTTan. klinika Mayo, aseve aRiarebs Tanam-
Sromlobis faseulobebs. ramdenime eqimi da 

sxva medikosebi erTiandebian TiToeuli paci-
entis gansakurnavad. isini TanamSromloben 

raTa gacilebiT ufro swrafad da efeqturad 

moaxdinon diagnozis dasma. klinikaSi erTo-
blivi muSaoba zrdis TanamSromlobis kul-
turas [2. gv. 80-88]. 

Tu gadavxedavT faseulobebis gamoy-
enebis tendencias sxvadasxva qveynebSi, davi-
naxavT, rom ganviTarebadi qveynebi maqsimalu-
rad arian orientirebulni faseulobebis Se-
muSavebasa da maTi zedmiwevniT Sesrulebaze. 

rac Seexeba saqarTvelos aq cotaTi gansx-
vavebuli mdgomareobaa. Cvens mier Catarebu-
li iqna kvleva, romlis farglebSic gamovi-
kiTxeT saqarTvelos bazarze arsebuli tur-
istuli firmebi. kvlevis mizani iyo dagvedg-
ina, gaaCniaT Tu ara firmebs faseulobebi, 

ra faseulobebi gaaCniaT, iyeneben Tu ara maT 

TavianT saqmianobaSi da ramdenad orientire-
bulni arian maT Sesrulebaze. gamokiTxulTa 

80,8%-ma aRniSna, rom maT gaaCniaT jgufuri 

faseulobebi da iyeneben maT TavianT yovel-
dRiur saqmianobaSi, xolo 19,2 % gamoTqvams 

mzaobas rom Seqmnan jgufuri faseulobebi da 

gamoiyenon isini yoveldRiur saqmianobaSi. 

(diagrama 1)

aseve, gamokiTxul firmaTa 60% aRniS-
navs, rom jgufuri faseulobebi maT saqmiano-

baSi gadamwyvet rols TamaSobs da isini maqsi-
malurad arian orintirebuli am faseulo-
bebis  Sesrulebaze. Tu SevxedavT faseulo-
bebs momxmareblebis mxridan, kiTxvaze ramde-
nad xSirad interesdebian isini turistuli 

firmis mier SemoTavazebuli faseulobebiT,  

qarTvel momxmarebelTa 61,7% aRniSnavs, rom 

isini  yovelTvis interesdebian firmis faseu-
lobebiT, 29% iSviaTad interesdeba da 9,3% 

arasdros ar interesdeba maTiT (diagrama 2).

xolo kiTxvaze, Tu ramdenad mniS-
vnelovania maTTvis turistuli firmis mier 

SeTavazebuli faseulobebi, respodentTa 29% 

aRniSnavs, rom gadamwyveti mniSvnelobisaa, 

61,7% Tvlis, rom ubralod mniSvnelovania ma-
gram ara gadamwyveti, xolo 8,4% Tvlis, rom 

naklebad mniSvnelovania. 

kulturuli faseulobebis floba 

dasaqmebulebs uRviZebs survils moaxdi-
non kulturuli cvlilebebi rogorc maT 

sakuTar cxovrebaSi,  aseve sxva adamianebis 

cxovrebaSi. firma Wegmas TavianT TanamSrom-
lebs mouwodebs meti pativiscema gamoiCinon 

sakvebis mimarT. firma amasve mouwodebs momx-
mareblebs. S.C. Johnson mouwodebs TanamSrom-
lebs meti dro gaataron ojaxis wevrebTan er-
Tad. adamianebi iwyeben TavianTi axloblebi-
saTvis meti drois gamoyofas. ufro metad 

zrunaven maTze. aseve firma qmnis saqonels, 

romelic sasargebloa ojaxisaTvis.  

daskvna. ganviTarebis Tanamedrove 

etapze, rodesac marketingi imyofeba evolu-
ciis  aqtiur fazaSi da konkurencia izrdeba 

dRiTi dRe, kompaniebma gansakuTrebuli yu-
radReba unda dauTmon faseulobebs, unda 

moaxdinon jgufuri faseulobebis SemuSaveba 

da maTi yoveldRiur saqmianobaSi gamoyene-
ba, rac firmas miscems SesaZleblobas iyos 

diagrama 1. qarTuli turistuli 

firmebis mier faseulobebis 

gamoyenebis sixSire

diagrama 2. momxmareblis 

damokidebuleba 

faseulobebis mimarT
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erT-erTi yvelaze konkurentunariani. firma 

romelic orientacias akeTebs sakuTar Tanam-
Sromlebsa da momxmarebelze da axdens maT-
Tvis realuri faseulobebis SeTavazebas 

yovelTvis iqneba warmatebuli. aqedan gamom-
dinare firmebma yuradReba unda gaamaxvilon 

Semdegi saxis sakiTxebze:
1. kvlevis Sedegebis mixedviT sakma-

od didia im firmebis ricxvi, romlebsac ar 

aqvT jgufuri faseulobebi, Sesabamisad maT 

aucileblad unda moaxdinon jgufuri fa-
seulobebis formireba da momxmareblisTvis 

SeTavazeba, radganac es ukanaskneli Zalzed 

mniSvnelovani faqtoria momxmareblisTvis, 

rodesac is apirebs firmasTan urTierTobas;

2. Tu firmebi aqtiurad danergaven jgu-
fur faseulobebs TavianT yoveldRiur saqmi-
anobaSi, igi mas miscems SesaZleblobas iyos 

erT-erTi yvelaze warmatebuli da konkuren-
tunariani firma bazarze;

3. firmam unda SeZlos individualuri 

da jgufuri moTxovnilebebis dakmayofile-
ba, ris Sedegadac firma miaRwevs sayovelTao 

aRiarebas Tavis saqmianobaSi da xels Seuwy-
obs gayidvebis moculobis gazrdas, mogebis 

miRebas da sakuTari poziciebis gamyarebas ba-
zarze.  
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udavod didia saqarTvelos turistuli 
potenciali. qveynis TiToeuli kuTxe 
mimzidvelia Tavisi biomravalferovnebiT, 
RirsSesaniSnaobebiTa da eTnokulturiT. 
tradiciul mimarTulebebTan erTad, rogori-
caa samTo-saTxilamuro da sazRvao turizmi, 
saqarTvelos aqvs didi potenciali ganaviTa-
ros kulturul-SemecnebiTi, rekreaciuli, 
sakruizo,  samkurnalo-gamajansaRebeli, 
saTavgadasavlo, agraruli, samedicino, e.w. 
MICE-turizmi da sxva mimarTulebebi. 
mogzaurobisa da turizmis msoflio 
sabWos (WTTC) 2015 wlis angariSis mixedviT 
saqarTvelo mSp-Si turizmis pirdapiri 
kontribuciis mixedviT me-17 adgilzea. rac 
Seexeba turizmis wils dasaqmebaSi, 2015 wlis 
monacemebiT, saqarTvelo msoflioSi 21-e 
adgilzea. zemoT aRniSnuli maCveneblebiT 
saqarTvelo regionSi lideria {1}.

saqarTvelos turizmis erovnuli 
administraciis 2016 wlis aTi Tvis jamuri 
monacemebiT saqarTveloSi saerTaSoriso 
vizitorebis raodenoba gaxlavT 5 406 188, 
rac wina wlis analogiur periodTan Sedar-
ebiT 8.1%-iT metia. 2015 wels saqarTvelos 
Semosavlebma saerTaSoriso turizmidan 
Seadgina 2 miliardamde aSS dolari, xolo 
mimdinare wlis pirveli 6 Tvis monacemebiT 
aRniSnuli Semosavlebi 867 milion aSS 
dolars aRemateba, Cveni prognoziT 2016 
wlis wliuri Semosavlebi saerTaSoriso 
turizmidan  wina welTan SedarebiT 250 
milion aSS dolarze metiT gaizrdeba, rac 
metwilad gamoiwvia swored inovaciurma 
proeqtebma, maT Soris aRsaniSnavia “Chek In 
Georgia”. saboloo jamSi turizmis ganviTareba 
qveynis ekonomikuri winsvlis erTerTi 
mniSvnelovani winapirobaa. xolo sakuTriv 

inovaciuri menejmenti, rogorc  saqarTvelos turistuli 

potencialis ganviTarebis mniSvnelovani faqtori
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anotacia 

 Tanamedrove turizmis ganviTareba mniSvnelovnad aris damokidebuli iseTi inovaciuri 
teqnologiebis SemuSavebasa da danergvaze, romlebic mimarTulia klientTa momsaxurebis 
gaumjobesebisaken da turistuli servisis SesaZleblobebis gafarToebisaken. es yvelaferi 
aucilebelia imisaTvis, rom gaizardos aRniSnuli sferos efeqtianoba da momgebianoba. statiaSi 
ganxilulia saqarTvelos turistuli potencialis perspeqtivebi da warmoCenilia inovaciuri 
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Abstract

Development of modern tourism is mostly depend on inculcation, development and strategizing innovative 

technologies that are directed to improve client servicing and to expand tourism service opportunities. All these things 

are very important to increase and develop efficiency of this sphere. The article reviews perspectives of Georgia’s tourism 
development, in particular medical and cruise tourism. The article also shows the value of innovative management in 

development of country’s tourism potential. 
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turizmis ganviTarebisaTvis aucilebeli 
komponenti inovaciuri teqnologiebis 
danergva da gamoyeneba gaxlavT {1}; {2}; {14}; 
{15}. 
saqarTvelo unda iqces 12 Tvian turistul 
zonad. ra aris saWiro amisaTvis? am etapze 
gamovyofT 7 umniSvnelovanes faqtors:
1. qveynis suvereniteti, mSvidoba, 
stabiluroba da usafrTxoeba.
2. infrastruqturis gaumjobeseba; 
3. mosaxleobis socialur-fsiqologiuri  
faqtorebis  optimizacia;
4. saxelmwifo da kerZo dawesebulebebis 
mier qveynis turistuli potencialis  
moqnili marketingi da piari;
5. gamocdili da kvalificuri kadrebis 
arseboba turizmis sferoSi;
6. saerTaSoriso turistul agentebTan 
da aviakompaniebTan aqtiuri TanamSromloba;
7. turizmis dargis inovaciuri 
menejmenti;
es ukanaskneli bolo periodSi aqtualuria 
msoflios wamyvani qveynebis turizmis 
strategiebSi. mogexsenabaT, „21-e saukunis 
momxmarebeli“ Zalian gansxvavdeba 
wina saukunis momxmareblisagan. imis 
gaTvaliswinebiT, rom Tanamedrove adamianebs 
aqvT SeuzRudavi wvdoma informaciasTan, maT 
kargad ician Tu ra aris „oqros standarti“ 
da ra aris upirvelesad mniSvnelovani. 
yovelwliurad izrdeba turistebis 
raodenoba 2015 wels oficialurad 1,2 
miliardamde saerTaSoriso mogzauri 
dafiqsirda msoflios qveynebSi {13}. 
turizmis sferoSi aris uamravi faqtori, 
romelTa xarisxis gaumjobeseba xels 
Seuwyobs turistTa kmayofilebis zrdas, rac 
Tavis mxvriv zrdis turistTa raodenobas 
konkretul teritoriaze.
msoflio turizmis organizacia (UNWTO) - 
gaeros specializebuli organo, romelic 
aris wamyvani saerTaSoriso organizacia 
turizmis sferoSi, ukanasknel wlebSi 
sxvadasxva premiebiT ajildovebs inovaciur 
ideebsa da proeqtebs turizmSi. mimdinare 
wels aRniSnul konkursze wardgenili 
iyo 30 qveynis 100-ze meti proeqti, saidanac 
gamovlinda 15 gamarjvebuli. finalur 
etapze gavida is proeqtebi, romlebic icaven 
globaluri turizmis eTikis principebs da 
xels uwyoben turizmis mdgrad ganviTarebas. 
aqedan gamomdinare, inovaciuri ideebi, 
romelTa meSveobiTac gvinda gavaumjobesoT 
turistuli garemo aucileblad unda 
akmayofilebdes zemoT aRniSnul 2 umTavres 
moTxovnas {3}.

borblebiani Cemodani, onlain registracia, 
biometriuli identifikacia, Cqarosnuli 
matarebeli, sakredito baraTi, bankomati, 
cifruli fotoaparati da sxva teqnologiebi 
turistisaTvis mniSvnelovan komforts 
warmoadgens. yvela zemoT CamoTvlili 
produqcia Tu momsaxureba turistebisaTvis 
fsiqologiuri stimulia. aqedan gamomdinare, 
aucilebelia investiciebis ganxorcieleba 
turizmis sferoSi, raTa is inovaciebi, 
rac inergeba ganviTarebul qveynebSi 
operatiulad SevTavazoT saqarTvelos 
stumrebs Tu adgilobriv mogzaurebs.
turizmi namdvilad aris is sfero, romelic 
iTxovs rac SeiZleba met inovacias da 
kreativs. aRniSnul sferoSi ukanasknel 
wlebSi mniSvnelovnad viTardeba inovaciuri 
midgomebi sxvadasxva mimarTulebiT. 
maT Soris msoflios ekonomikis forumi 
yardRebas amaxvilebs ramdenime maTganze {11}.
1. uZravi qonebis onlain platforma, 
ris meSveobiTac turists SeuZlia misTvis 
sasurvel nebismier adgilSi winaswar 
dajavSnos sacxovrebeli farTi. am sferoSi 
msoflioSi liderobs kompania Airbnb, 
romelic Sefasebulia 25 miliard dolarad. 
aseve sferos ganviTarebaSi did rols 
TamaSoben kompaniebi: Couchsurfing, Feastly, Knok, 
Vayable da Wimdu. 
2. xSirad mogzaurebi kargaven sakuTar 
Cemodans an xelCanTas, rac statistikis 
Tanaxmad sakmaod xSir faqts warmoadgens. 
aRniSnuli problemis mosagvareblad 
las vegasis aeroportis mesame terminali 
stumrebs sTavazobs radio sixSiris mqone 
e.w. saidentifikacio Cipebs, romelic 
warmoadgens erTgvar garantias, rom Cemodani 
ar daikargeba. aseve, cnobili kompania 
Bluesmart Seqmna CemodanTa gadazidvis 
sistema, romlis drosac mesakuTres SeuZlia 
sakuTari Semodani akontrolos smartfonis 
meSveobiT. aRniSnulma siaxlem didi mowoneba 
daimsaxureba biznes klasis mogzaurebSi.
3. mogexsenebaT, Cven vcxovrobT 
hiperkomunikaciebis epoqaSi,  Sesabamisad 
TviTmfrinaviT frenis dros garkveul 
diskomforts warmoadgenda internetis 
ararseboba, romelic cota xnis win 
aRmoifxvra da dReisaTvis rigi aviakompaniebi 
sakuTar stumrebs sTavazoben e.w. Wi-Fi-s. 
marTalia, aviakompaniebi amas ar akeTeben 
ufasod, Tumca am SemTxvevaSi mTavaria is, 
rom momxmarebels mieca arCevanis saSualeba. 
aseve aviakompaniebi amateben teqnikis dasaten 
saSualebebs, ramac gamoiwvia momxmarebelTa 
didi kmayofileba da daniSnulebis adgilze 
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Casvla aRar uwevT „mkvdari“ telefoniT.
4. dReisaTvis SesaZlebelia smartfoniT 
aviabileTis onlain SekveTa da detaluri 
informaciis moZieba sakuTari reisis 
Sesaxeb. aRniSnuli siaxlis farglebSi 
SesasZlebelia udides aeroportTa navigacia.
5. Tanamedrove kompaniebis mier aqtiurad 
mimdinareobs onlain gidis funqciis 
damateba smartfonze, romelic sxvadasxva 
RirsSesaniSnaobebis Sesaxeb mogawvdiT 
detalur informacias {4}.
yvela zemoT CamoTvlili siaxle aTi 
wlis win warmoudgenlad gveCveneboda, 
sainteresoa ra siaxleebs SemogvTavazeben 
msoflios inovaciebze orientirebuli 
kompaniebi da kidev ramdenad ganviTardeba 
konkretulad turizmis dargi. imisaTvis, 
rom kidev ufro ar gavocdeT kompaniebis 
miRwevebiT aucilebelia droulad 
movaxdinoT adaptireba inovaciebTan da 
Cveni SesaZleblobis maqsimumi gavakeToT am 
mimarTulebiT.
magram konkretuli inovaciuri 
teqnologiebis SemuSavebisa da 
danergvisaTvis saWiroa Tanamedrove 
turistuli mimarTulebebis ganviTareba 
Cvens qveyanaSi, maT Soris aRsaniSnavia, 
sakruizo da samedicino turizmi, romlebic 
dReisaTvis didi popularobiT sargeblobs 
maRalgadaxdisunarian momxmarebelSi.  
rac Tavis mxriv turizmis, rogorc dargis 
siaxled miiCneva da xels Seuwyobs inovaciur 
produqciasa da momsaxurebaze moTxovnis 
zrdas. 
samedicino turizmi Zalian popularulia 
msoflios sxvadasxva kuTxeSi. arseboben 
qveynebi, romlebmac am sferoSi did 
warmatebebs miaRwies, mag: kanada, didi 
britaneTi, tailandi, indoeTi, israeli, 
malaizia, singapuri, germania da sxva.  
sasiamovnoa is faqti, rom Cvens qveyanaSi 
samedicino turizmis popularizacia bolo 
xanebSi gansakuTrebiT gaaqtiurda. kavkasiis 
regioni da maT Soris, saqarTveloc, 
mineraluri da Termuli wylebis didi 
raodenobiT gamoirCeva, rac saSualebas 
gvaZlevs samkurnalo kurortebi qveynis 
TiTqmis yvela regionSi ganvaviTaroT. (5)
(6) unda iTqvas, rom samedicino turizmi 
garda kurortebze dasvenebisa da bunebrivi 
resursebis samkurnalod gamoyenebisa moicavs 
sxva qveynebSi an regionebSi mogzaurobas 
samedicino, stomatologiuri an qirurgiuli 
momsaxurebisTvis. gamomdinare aqedan, 
SegviZlia SevimuSavoT turistuli proeqtebi 
(marSrutebi), romlebic iTvaliswineben 

msurveli turistisaTvis maRalkvalificiur 
samedicino momsaxurebas da Semdgom 
sareabilitacio periodiT, konkretuli 
daavadebis Sesabamisi samkurnalo Tvisebebis 
mqone kurortze gadayvanas {5}.
samedicino turizmis ganviTarebisaTvis 
aucilebelia saqarTvelos turistuli 
potencialis mqone kurortebis 
infrastruqturis mowesrigeba,  samedicino 
dawesebulebebis  inovaciuri teqnologiebiT 
aRWurva da Sesabamisi kadrebiT 
uzrunvelyofa, winaaRmdeg SemTxvevaSi 
SeuZlebelia raime mniSvnelovani warmatebis 
miRweva {7}.
rac Seexeba sakruizo turizms es aris 
mogzauroba sazRvao xomaldiT (kruiziT), 
romliTac ZiriTadad sargebloben 
e.w. „xuTvarskvlaviani“ turistebi. 
Cvens qveyanaSi, kerZod qalaq baTumSi 
am mimarTulebis ganviTarebaze bolo 
wlebSi mimdinareobs msjeloba, Tumca 
arsebobs ori damabrkolebeli faqtori: 
navmisadgomis masStabebis simcire da 
Sesabamisi infrastruqturis ararseboba, 
gasaTvaliswinebelia is faqti, rom 
erTdroulad ramdenime kruizis miRebis dros 
qalaqSi da samkurnalo kurortebze unda 
arsebobdes Tanamedrove tipis sastumroebi, 
romlebic miiRebs stumrebs. mogexsenebaT 
zafxulSi brend sastumroebs sakmaod 
mravlad hyavs stumari da ar aris martivi 
aTeulobiT nomrebis, Tundac ramdenime 
kviriT adre dajavSna. 
sakruizo turizmis ganviTarebisaTvis 
aucilebelia rigi RonisZiebebi, kerZod, 
unda Seiqmnas Sesabamisi infrastruqtura 
sakruizo gemebis misaRebad; moxdes baTumis 
portis gaerTianeba sakruizo saerTaSoriso 
organizaciebSi; gatardes marketinguli 
RonisZiebebi baTumis popularizaciisaTvis; 
moxdes Savi zRvis qveynebis erTian 
platformaSi baTumis portis pozicionireba. 
aWaris turizmisa da kurortebis 
departamentis Tavjdomare acxadebs rom 
„sakruizo turizmis ganviTarebisaTvis 
regionSi aucilebelia aWaris mTavrobisa 
da baTumis portis CarTuloba. erTi mxriv 
baTumis, portma unda ganaxorcielos 
infrastruqturuli proeqtebi, xolos 
aWaris mTavrobam turizmis departamentis 
saSualebiT unda aiRos Tavis Tavze 
reklama da marketinguli RonisZiebebis 
ganxorcieleba“  {8}.
sakruizo turizmi mniSvnelovnad gazrdis 
Cveni qveynis mSp-Si turizmis wils vinaidan, 
oficialuri statistikis Tanaxmad sakruizo 
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industriis wevri kompaniebis Semosavlebma 
2014 wels 37 miliard dolars gadaaWarba, rac 
imaze metyvelebs, rom es mimarTuleba sakmaod 
momgebiania maTTvis vinc axorcielebs 
momsaxurebis miwodebas am sferoSi {10}.
amrigad, Tu Cven gvsurs rom saqarTvelo iyos 
12 Tviani turistuli zona, aucilebelia 
gamoviyenoT is potenciali, rac saqarTvelos 
gaaCnia da rac SeiZleba mokle vadebSi 
daviwyoT samedicino da sakruizo turizmis 
danergva Cveni qveynis teritoriaze.  
sainteresoa am ori turistuli 
mimarTulebisadmi kompleqsuri midgoma, 
vinaidan orive maTgani ZiriTadad, 
daaxloebiT erTmaneTis msgavsi tipis 
socialur kategorias emsaxureba, portal 
CruiseCompare-ma Caatara britaneli 
„kruizerebis“  gamokiTxva, saidanac 
gamovlinda, rom sakruizo turizmis 
mosargebleTa absoluturi umravlesoba 50 
wels gadacilebulia da didia maTi yuradReba 
sakuTari janmrTelobis mimarT. Sesabamisad 
kruizis mgzavrebs, romlebic ramdenime 
dRiT Cerdebian saqarTveloSi, vTavazobT 
maRalkvalificiur samedicino momsaxurebas, 
amis Semdeg eqimis rekomendaciiT ramdenime 
dRiT igzavneba saqarTvelos Sesabamisi 
samkurnalo Tvisebebis mqone kurortze, sadac 
imyofeba specialistebis meTvalyureobis 
qveS Tanamedrove standartebiT aRWurvil 

sastumro-sanatoriumSi. gamajansaRebeli 
kursis Semdeg kruizeri ubrundeba Tavis 
sazRvao xomalds da agrZelebs mogzaurobas 
{9}.
aRniSnuli inovaciuri proeqtis 
ganxorcieleba gamoiwvevs rig warmatebebs 
qveynis ekonomikaSi. pirvel rigSi gaCndeba 
maRalgadaxdisunariani turisti, rac 
mniSvnelovan stimuls warmoadgens, rogorc 
saxelmwifo dawesebulebebisaTvis ise 
moqalqeebisaTvis,  gaizrdeba investorTa 
raodenoba,  gaCndeba moTxovna inovaciur 
produqciasa da momsaxurebaze, ganviTardeba 
samedicino sfero, gaumjobesdeba kurortebze 
mcxovrebi adgilobrivi mosaxleobis 
socialur-ekonomikuri mdgomareoba, 
gaCndeba axali samuSao adgilebi da sxva. es 
yvelaferi dadebiTad aisaxeba qveynis mSp-ze 
da saboloo jamSi gaZlierdeba saqarTvelos 
ekonomika, rac warmoadgens warmatebis 
erTaderT garantias saerTaSoriso arenaze.
daskvna: amrigad, aucilebelia saqarTvelos 
turizmis dargis inovaciuri menejmenti, 
romelic miznad isaxavs Cveni qveynis mier 
axali turistuli servisebis SemuSavebas da 
SeTavazebas saerTaSoriso mogzaurTaTvis, 
rac namdvilad ar warmoadgens rTul 
amocanas arsebuli turistuli resursis 
utilizaciis  SemTxvevaSi.
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anotacia

turistuli sawarmoebis marTva sakmaod rTuli procesia, romelic ekonomikuri nakadebis 
optimizaciis mizniT moiTxovs logistikuri sistemebis amoqmedebas, rac mniSvnelovan gavlenas 
axdens kompaniis finansur Sedegebze.

logistikas turizmSi  ganixilaven rogorc turizmis menejmentis erT-erT efeqtur 
saSualebas. turistuli firmis logistika warmoadgens turizmSi specifikur logistikur 
saqmianobas, romlis arsic mdgomareobs im operaciebis dagegmarebaSi, marTvasa da kontrolSi, 
romlebic xorcieldeba turis SemuSavebis, misi formirebisa da momxmareblis interesebisa da 
moTxovnebis gaTvaliswinebiT mza produqciis momxmarebelze miwodebis dros. turistuli firmis 
logistika aseve iTvaliswinebs Sesabamisi informaciis miwodebis, Senaxvisa da damuSavebis 
procesebs. logistikas asve miiCneven konkurentul iaraRad bazarze da marTvis filosofiad 
turizmSi.

logistikuri sistema, integraluri paradigmis Tanaxmad, ganixileba rogorc erTiani 
mTliani, rogorc integrirebuli sistema, romelic momxmarebelTa moTxovnilebebis Sesabamisad 
aerTianebs turistuli produqtis   formirebis, warmoebis da realizaciis mTlian sasicocxlo 
cikls. 

gamomdinare aqedan, mocemuli paradigma warmoadgens turistuli biznesis organizaciis 
situaciur da kombinirebul perspeqtivas rogorc Sida safirmo, aseve firmaTaSoris doneebze. 

logistikis principebs warmoadgenen moxmarebis prioritetebi. amitom, servisis saxesa  da 
dones, romelsac sTavazoben momxmareblebs, wamoweven wina planze, xolo drois Semcireba da 
SekveTis Sesrulebis saimedoobis amaRleba ganixileba rogorc logistikis umTavresi  mizani.

logistikuri midgomis safuZvelze menejmentis idealuri sistema warmoadgens sistemas, 
romelic efuZneba integrirebul midgomas da saSualebas iZleva mizanmimarTulad imarTos 
turistuli sawarmos efeqturi saqmianobis rezervebi. 

sakvanZo sityvebi: logistika, turistuli sawarmo, turizmis logistika, materialuri nakadi,  
finansuri nakadi,  sainformacio nakadi, nakadebis marTvis sistema.

Abstract

Management of tourist enterprises is quite a complicated process, which requires activation of  logistics systems in 
order to optimize economic flows that  have a significant impact on the company’s financial results.

Logistics is being discussed as one of the most effective methods of tourism management. Logistics of Tourist Com-
pany represent specific logistics activity, the essence of which lies in the planning of operations, in management and control, 
which is carried out  during  development of the tour and during the time of delivering the finished product to the consumer. 
Logistics of Tourist Company also provides processes of supplying   relevant information, storing and processing. Also lo-
gistics is a competitive tool in the market and a management philosophy in the tourism. 

 According to the integrated paradigm, logistics system is viewed as a unified whole, as an integrated system that 
combines the tourism product formation, production and realization of the entire life cycle according to the Customers De-
mands. 

Thus, the paradigm represents organization’s situational and combined perspective of tourism business on the inside-
company and outside-company levels.

Logistics principles represent consumer priorities. Therefore, the level and type of service, which are offered to cus-
tomers, are being advanced to the foreground, while the reduction of the time and improvement of performance reliability 
are being considered as the ultimate goal of logistics.

Based on the logistics approach, the ideal system of management is system that is based on an integrated approach 
and allows purposefully manage effective activity reserves of the tourist enterprise.

Key words: Logistics, Tourist Enterprise, TourismLogistics, Material flow, Financial flow, Information flow, Flow 
management system.
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Sesavali

Tanamedrove pirobebSi samamulo turis-
tul kompaniebSi  menejmenti mniSvnelovnad 
afarToebs Tavisi pasuxismgeblobebis saz-
Rvrebs. amasTan dakavSirebiT finansuri, sain-
formacio da sxva resursebis racionaluri 
moxmareba SesaZlebelia yvela im biznes 
– subieqtebis koordinirebuli da SeTanx-
mebuli saqmianobis safuZvelze, romelTa 
gavliTac miemarTebian arsebuli nakadebi. 
aRniSnuli ganapirobebs finansebisa da in-
formaciis sferoebSi, rogorc erTiani pro-
cesis CarCoebSi,  efeqtianobis rezervebis 
marTvis meToduri aspeqtebis SemuSavebis 
aucileblobas iseTi kategoriebis urT-
ierTkavSirebis gaTvaliswinebiT, rogorebi-
caa „nakadi“, „finansebi“ da „informacia“. 

   statiisaTvis SerCeuli Temis aqtu-
alobas, Cveni azriT, ganapirobebs meurneo-
briobis Tanamedrove pirobebSi turistuli 
kompaniebis resursebis gamoyenebis gaum-
jobesebis problemis gadawyveta turistu-
li da misi uzrunvelmyofi finansuri da 
sainformacio nakadebis racionaluri marT-
vis safuZvelze. 

mocemul Temis mizans warmoadgens tur-
istuli kompaniebis efeqturi marTvis axali 
meTodebisa da modelebis SemuSavebis obi-
eqturi aucileblobis dasabuTeba nakaduri 
procesebis logisnizaciis safuZvelze. 

turistuli sawarmoebis marTva sakma-
od rTuli procesia, romelic ekonomikuri 
nakadebis optimizaciis mizniT moiTxovs 
logistikuri sistemebis amoqmedebas, rac 
mniSvnelovan gavlenas axdens kompaniis fi-
nansur Sedegebze.

logistikas turizmSi  ganixilaven ro-
gorc turizmis menejmentis erT erT efeq-
tur saSualebas.  turistuli firmis lo-
gistika warmoadgens turizmSi specifikur 
logistikur saqmianobas, romlis arsic md-
gomareobs im operaciebis dagegmarebaSi, mar-
Tvasa da kontrolSi, romlebic xorcield-
eba turis SemuSavebis, misi formirebisa da 
momxmareblis interesebisa da moTxovnebis 
gaTvaliswinebiT mza produqciis momxmare-
belze miwodebis dros. turistuli firmis 
logistika aseve iTvaliswinebs Sesabamisi 
informaciis miwodebis, Senaxvisa da da-
muSavebis procesebs. logistikas asve miiC-
neven konkurentul iaraRad bazarze da mar-
Tvis filosofiad turizmSi..

turizmis logistikis komponentur 
struqturas miekuTvneba:

turistul - rekreaciuli resursebis 

(turizmis resursuli bazis) logistika;
_ turizmis materialur - teqnikuri 

bazis logistika, maT Soris turistebis 
ganTavsebisa  (sastumro meurneobis) da 
kvebis (sarestorno meurneobis) sferoebis 
logistika;

sainformacio infrastruqturis lo-
gistika;

_ turizmis satransporto inrastruq-
turis logistika (turistuli gadazid-
vebis logistika);

_ saeqskursio momsaxurebis logis-
tika;

_ turizmSi Tanamdevi momsaxurebis 
logistiks; 

_ turistuli saqonlis warmoebisa 
da gasaRebis logistika.

 turistuli kompaniis logistikur 
sistemaSi igulisxmeba:

_ informacia – turebis dagegmva, 
SekveTebis damuSaveba, moTxovnilebis 
prognozireba;

_ turistebis gadayvana, transportis 
saxisa da gadamzidavi kompaniis SerCeva;

_ kadrebi, romlebic emsaxurebian 
turistebs;

_ momsaxure warmoebebi – logistikis 
qveganyofilebebi, romlebic emsaxurebian 
turebis formirebis procesebs da momx-
mareblebs uweven Sesabmis momsaxurebebs. 

logistikuri sistemis elementebsa 
da faqtorebs, romelTac gaTvaliswineba 
aucilebelia maTi SemuSavebis dros, mie-
kuTvneba:

_ turistuli firmebis filialebis 
raodenoba da maTi ganlageba;

_ informaciuli kavSiri, romelic 
efuZneba kompiuteruli teqnologiebis 
gamoyenebas (Internet, E-mail);

_ satransporto modeli.
bolo periodSi logistikis preroga-

tivas materialuri nakadebis marTvasTan 
erTad warmoadgens momsaxurebis nakadebis 
marTva. turizmSi momsaxurebis nakadebad 
gaigeba momsaxurebebis kompleqsi tur-
istebis gadazidvebis, ganTavsebis,  kvebis 
kuTxiT, saeqskursio momsaxurebebi, aseve 
gidi – Tarjimanebis momsaxureba da sxva 
momsaxurebebi, romlebic turistebs miewo-
debaT maTi mogzaurobis miznis Sesabamisad.

 nakadebis marTva inovaciuri logis-
tikis safuZvelze  resursebis tradiciuli 
marTvisagan gansxvavdeba integrirebul lo-
gistikur midgomaSi biznes – procesebis 
marTvisadmi. aseTi midgomis saSualebiT 
sawarmo aRwevs gare cvlilebebTan adapta-
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ciis Sesabamis dones, konkretul bazarze 
Tavazobs turistuli paketebis aucilebel 
raodenobas, sadac isini moTxovnadi iqnebian 
saWiro dros, cdilobs miaRwios SekveTebis 
miRebis, damuSavebisa da satransporto mom-
saxurebis sinqronizacias, danaxarjebis Sem-
cirebas.

 logistikuri sistema, integral-
uri paradigmis Tanaxmad, ganixileba ro-
gorc erTiani mTliani, rogorc integri-
rebuli sistema, romelic momxmarebelTa 
moTxovnilebebis Sesabamisad aerTianebs 
turistuli produqtis   formirebis, war-
moebis da realizaciis mTlian sasicocxlo 
cikls. 

 gamomdinare aqedan, mocemuli para-
digma warmoadgens turistuli biznesis 
organizaciis situaciur da kombinirebul 
perspeqtivas rogorc Sida safirmo, aseve 
firmaTaSoris doneebze. 

 meurneobriobis yvela sferoSi  
konkurenciis gamZafreba moiTxovs logis-
tikuri sistemebis mudmiv transformaciasa 
da adaptacias ganuwyvetliv cvalebad Siga 
da sagareo pirobebTan, romelic gamoixate-
ba materialuri, finansuri da sainformacio 
nakadebis siswrafis zrdaSi, logistikuri 
jaWvis rgolebs Soris finansur urTier-
TobaTa garTulebaSi, aseve logistikur sis-
temebSi organizaciul – ekonomikuri urT-
ierTobebis CarCoebSi urTTierTkavSirebis 
raodenobis SemcirebaSi.

 turistul industriaSi logisti-
kuri teqnologiebis danergva da gamoyeneba 
saSualebas iZleva:

_ Seiqmnas turistuli produqtis 
formirebisa da misi moZraobis aRricx-
visa da kontrolis erTiani sistema;

_ Semcirdes turistuli produqtis 
formirebis, „win wawevis“ da realizaciis 
droiTi intervali;

_ ganxorcieldes finansuri da sain-
formacio nakadebis aRricxvisa da kon-
trolis avtomatizacia;

_ Semcirdes dro da amaRldes tur-
istuli produqtis momxmareblebis mom-
saxurebis xarisxi;

_ Semcirdes sistemaSi cirkuli-
rebadi dokumentaciis moculoba, aseve 
mniSvnelovnad  Semcirdes Secdomebis 
raodenoba saaRricxvo - saangariSgebo 
dokumentaciaSi;

turizmSi logistikuri marTvis obi-
eqtebs warmoadgenen turistuli produqtis 
formirebis, „win wawevis“ da realizaciis 
procesebi, aseve maTTan dakavSirebuli  fi-

nansuri da sainformacio nakadebi. aRniS-
nuli rTuli faqtorebi moiTxoven kompleq-
sur analizs da rigi faqtorebis Sefasebas:

 _ turistuli produqtis momxmare-
blebis mosalodneli kontigenti (saqmiani, 
turistul - gamajansaRebeli, SemecnebiTi 
da a.S.);

_ turistuli produqtis saxeebi, 
romlebic  gansakuTrebiT moTxovnadia  
amJamindel  droSi an iqneba uaxles mo-
mavalSi;

_ ganTavsebis obieqtebis pirobebi 
(sastumroebi, restornebi, sanatoriul - 
sakurorto obieqtebi, pansionatebi, dasas-
venebeloi saxlebi, kempingebi da a.S.);

_ realizebuli momsaxurebebi da 
maTi materialur - teqnikuri uzrunve-
lyofa;

_ marketingis elementebi (turooper-
atoris katalogi, regionis aRwera, saku-
rorto qalaqis saeqskursio da savaWro 
SesaZleblobebi, turistuli produqtis 
realizaciis wesebi da a.S.);

_  turis pirobebi;
_ momsaxurebebis miwodebis saime-

dooba.
turistuli produqtis formirebisa da 

„win wawevis“ logistikuri procesi moicavs 
Semdeg etapebs: gamokvleva, eqsperimenti, Se-
muSaveba, kadrebis momzadeba turproduqtis 
formirebisa da „win wawevisTvis“, reklamis 
organizacia da reklamis Catareba.

logistikuri kvlevebis obieqtebad 
SeiZleba warmovidginoT:

_ axali turebi, momsaxurebis sax-
eebi, turebis koncefciebi da programe-
bi, potenciuri moTxovnileba turistul 
produqtze da a.S. (tardeba sakiTxis eko-
nomikuri da fasobrivi Sefaseba);

_ turistuli produqtis warmoebisa 
da moxmarebis moculoba, struqtura da 
dinamika;

_ rezervebis arseboba da maTi done 
(momxmareblebis mocvis zrdis mixedviT, 
marSrutebis geografiis gafarToebis 
mixedviT, momsaxurebis nomenklaturis 
mixedviT, momsaxurebis programebis vari-
antebis mixedviT da a.S.);

_ fasebis moZraoba: rogor yalib-
deba fasebi analogiur momsaxurebaze 
konkurent firmebSi, rogoria fasebis sa-
Sualo sabazro kursi ama Tu im momsax-
urebaze da a.S.;

_ bazris monawileebi (partniorebi, 
konkurentebi, produqciis momwodeblebi, 
Suamavlebi, momsaxurebis momxmareblebi 
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da a.S.);
_ turizmSi logistikis ZiriTad 

funqciebs  miekuTvneba:
_ turistuli produqtis „win waw-

evis“ da realizaciis operatiuli anal-
izi, kontroli da formirebis procesebis 
marTva, aseve turistuli organizaciebis 
saqmianobis strategiuli dagegmareba da 
prognozireba;

_ aucilebeli da Sesabamisi xarisx-
is informaciis gadacema (miReba) saWiro 
dros da saWiro adgilas;

turistebis da turistuli 
produqtis gadaadgilebis (moZraobis) 
operatiuli kontroli;

_ turistuli sistemis infrastruq-
turis (lokaluri, regionuli, transkon-
tinentaluri qselebi da a.S.) gancalkev-
ebulad funqcionirebadi sainformacio 
sistemebis integracia;

_ analizisa da turistul sfero-
Si negatiuri tendenciebis ganviTarebis 
prognozirebasTan erTad ekonomikuri 
fors - maJoris  SemTxvevis dadgomis Ta-
vidan asacileblad finansuri zRurblis 
(buferis) gaTvla da organizacia;

_ seleqtoruli TaTbirebis, video-
konferenciebis, simpoziumebis da a.S. Cat-
arebis uzrunvelyofa adgilobrivi, re-
gionuli da globaluri masStabebiT;

turistuli operatorebis warmomadgen-
lobisTvis mizanSewonilad migvaCniagamoyo-
fili iqnas logistikis Semdegi funqciona-
luri zonebi:

_ logistikuri servisuli garan-
tiebis miwodebis monitoringi;

_ turistuli momsaxurebis miwo-
debis  jaWvis monawileebis saqmianobis 
logistikuri koordinacia, rac iTval-
iswinebs logistikuri servisis donisad-
mi moTxovnebis amaRlebaze swraf re-
agirebas;

_ turistuli nakadebis momsaxurebis 
arxebis logistikuri auditi. 

Sesasrulebeli funqciebis Sesabam-
isad turizmSi logistikis ZiriTadi amo-
canebs  SeiZleba mivakuTvnoT turistuli 
produqtis formirebis, „win wawevis“ da re-
alizaciis racionalizacia; turistebisa 
da eqskursantebis gadayvanis organizaciis 
gaumjobeseba da marSrutebis optimizacia; 
turistuli produqtis momwodeblebsa da 
momxmareblebs Soris operatiuli infor-
maciis gacvlis organizacia; finansuri na-
kadebis dagegmva, prognozireba da kontro-
li.

turistuli kompaniebisaTvis garkveul-
wilad  saintereso iqneba  naSromSi [7] Semo-
Tavazebuli logistikuri sistema, romelic 
Tavis TavSi moicavs ramdenime qvesistemas: 

_ turistuli produqtis marTvis 
qvesistemas;

_ satransporto kompaniebTan urT-
ierTobebis qvesistemas;

_ sastumro momsaxurebis organiza-
ciis qvesistemas;

_ personalis marTvis qvesistemas;
_ sainformacio nakadebis marTvis 

qvesistemas;
_ finansebis qvesistemas.

modelis efeqturi funqcionirebis 
mizniT avtoris mier SemoTavazebulia in-
formaciuli uzrunvelyofis meqanizmi, ro-
melic iTvaliswinebs nakadebis marTvis 
sistemis danaxarjebis klasifikacias mmarT-
velobiTi aRricxvis farglebSi resursuli 
da funqcionaluri niSnis mixedviT, romelic 
aucilebelia nakadebis marTvis sistemaSi 
danaxarjebis warmoqmnis sakvanZo adgile-
bisaTvis Sesabamisi yuradRebis misaqcevad. 

danaxarjebis amgvari wesiT dajgufeba 
aucilebelia nakadebis marTvis sistemis 
danaxarjebis matricis SedgenisaTvis, ro-
melic saSualebas mogvcems gamovlenili iq-
nas danaxarjebis zrdis mizezebi. mocemuli 
logistikuri sistemis danergva turistul 
sawarmoebSi saSualebas iZleva Semcirebu-
li iqnas danaxarjebi, gaizardos sainforma-
cio nakadebis efeqturoba da gaumjobesdes 
saboloo momxmareblebisaTvis gaTval-
iswinebuli turebis xarisxi. 

logistikis dasanergi mimarTulebebis 
ekonomikuri analizis modelad mizanSewoni-
lad migvaCnia gamoyenebuli iqnas qseluri 
dagegmarebis meTodi. aseve am SemTxvevaSi 
sasurvelia gamoyenebuli iqnas miwodebaTa 
jaWvis Sefasebis matriculi sistema [2], ro-
melic moicavs:

_ turistuli momsaxurebis miwodebis 
SekveTebis nawils, romlebic Sesrulebu-
lia daTqmul vadebTan SesabamisobaSi;

_ damatebiT turistul momsaxureba-
ze gaweul faqtiur saSualo danaxarjebs, 
gamosaxuls procentebSi faqtiur Semo-
savlebTan mimarTebaSi;

_ turistebis pretenziebze da maT 
dakmayofilebaze reaqciis dros, anu saSu-
alo vada turistebis mxridan pretenziis 
miRebasa da maT kontaqts turoperatoris 
Sesabamis warmomadgenels Soris;

_ turistebis pretenziebis dakmayo-
filebis dros.
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logistikuri midgomis safuZvel-
ze turistuli saagentos mmarTvelobiTi 
struqturis standartuli modelis gaum-
jobesebisaTvis mizanSewonilia  gamoyeneb-
uli iqnas agentebis ganawileba specifikur 
samomxmareblo bazrebze [6]. 

zemoT aRniSnulidan gamomdinareobs, 
rom logistikis principebs warmoadgenen 
moxmarebis prioritetebi. amitom, servisis 
saxesa  da dones, romelsac sTavazoben 
momxmareblebs, wamoweven wina planze, xolo 
drois Semcireba da SekveTis Sesrulebis 
saimedoobis amaRleba ganixileba rogorc 
logistikis umTavresi  mizani.

mocemuli principebis realizacia xels 
uwyobs misaRebi gadawyvetilebebis optimi-
zacias, rac turistul firmebs saSualebas 
aZlevs ganimtkicon TavianTi poziciebi sa-
momxmareblo bazarze. 

aRniSnulidan gamomdinare, SeiZle-
ba davaskvnaT, rom logistikuri midgomis 
safuZvelze menejmentis idealuri sistema 
warmoadgens sistemas, romelic efuZneba in-

tegrirebul midgomas da saSualebas iZl-
eva mizanmimarTulad imarTos turistuli 
sawarmos efeqturi saqmianobis rezervebi. 

nakaduri procesebis srulyofa finans-
uri da sainformacio nakadebis saSuale-
biT moiTxovs mTeli logistikuri sistemis 
efeqtianobis amaRlebas misi struqturis, 
organizaciul – ekonomikuri meqanizmis  
gaumjobesebisa da im danaxarjebis minimiza-
ciis safuZvelze, romlebic orientirebul-
ni arian sabazro moTxovnilebebis maqsim-
alur dakmayofilebaze. amasTan erTad, unda 
aRiniSnos, rom turistuli kompaniebis naka-
duri procesebis Taviseburebebidan gamom-
dinare,  efeqturobis amaRlebis rezervebis 
gamoyenebaSi saukeTeso Sedegebs SeiZleba 
miaRwion mxolod im kompaniebma, romlebic 
gamoiyeneben integrirebuli logistikis 
koncefcias, romelic iTvaliswinebs logis-
tikuri sistemis im nakadebis gamWol marT-
vas, romlebic gaivlian mTeli logistikuri 
jaWvis yvela rgols.
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anotacia 

Tanamedrove bazrebze marketinguli miznebis ganxorcielebis procesSi internet reklama 

ara ubralod efeqturi, aramed erT-erTi umTavresi komponentia. miuxedavad amisa, qarTul 

kompaniebs, obieqturi Tu subieqturi mizezebis gamo, jer kidev sakmaod mwiri doziT aqvT 

aTvisebuli internet reklamis resursebi da potenciali, gansxvavebiT amerikuli da evropuli 

kompaniebisgan. qarTul bazarze internet reklamis sxvadasxva tipebis sxvadasxva masStabiT 

praqtikaSi danergvis dinamika mzardia, Tumca jer kidev didia is Tavisufali niSa, risi Sevsebis 

SemTxvevaSi, SesaZloa, qarTul bazarze radikalurad Seicvalos midgomebi produqtisa Tu 

momsaxurebis mxardaWeris saqmeSi. gansakuTrebiT im realobis gaTvaliswinebiT, rom marketingi 

aris swrafad cvalebadi da mudmivi siaxleebis matarebeli saqmianobis sfero. amitom, is 

kompaniebi, romlebic moaxerxeben mudmivad cvalebad garemosTan adaptacias da arsebul 

realobasTan TavianTi saqmianobis efeqturad morgebas, moipoveben mniSvnelovan konkurentul 

upiratesobas. statiis ZiriTad mizansac qarTul marketingul sivrceSi internet reklamis 

SesaZleblobebis ganxilva da samomavlo perspeqtivaSi misi ganviTarebis analizi warmoadgens.

sakvanZo sityvebi: internet reklama, internet marketingi, socialuri media, saZiebo sistemis 

optimizacia, integrirebuli marketinguli komunikaciebi, sazogadoebasTan urTierToba.

Abstract

Internet advertising is not merely an effective but also one of the major components for achieving marketing 

goals on modern markets. Nevertheless, due to various reasons, Georgian companies still do not fully utilize resources 

and potential of internet advertising, unlike European and American companies. The dynamics of implementation of 

internet advertising by Georgian companies is gradually rising. However, there is still a big gap to be filled that can 
greatly change approaches to promotion of products and services. Especially, taking into consideration the fact that 

marketing is ever changing realm with novelties emerging on a regular basis. Thus, companies that will manage to 
adapt their activities to new environment, will gain a significant competitive advantage. The paper aims to review op-

portunities of internet advertising in Georgian marketing space and analyze its future prospects.

Keywords: Internet advertising, internet marketing, social media, search engine optimization, SEO, integrated mar-

keting communications, public relations, PR.
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Sesavali. jer kidev axlo warsulSi 
internet reklama xSirad ganixileboda ro-
gorc marketingis momavali perspeqtiva da 
ara praqtikaSi myarad danergili instrumen-
ti. dReisaTvis amis Tqma SeuZlebelia, radgan 
internetze wvdomis gamartivebam da social-
uri mediis swrafma ganviTarebam gamoiwvia 
internet auditoriis mkveTri gafarToeba. 
Sesabamisad, gaCnda ara marto SesaZlebloba, 
aramed aucileblobac, rom kompaniebma ufro 
meti resursebi mimarTon internet sivrceSi 
produqtisa da momsaxurebis reklamirebi-
sken. aucilebloba imitom, rom komunikaciis 
es arxi gacilebiT ufro maRali interaqti-
ulobT xasiaTdeba, vidre sxva arxebi, rac sa-
Sualebas iZleva mcire danaxarjebiT moxdes 
arsebul da potenciur auditoriaze efeq-
turi wvdoma. aseT viTarebaSi is kompaniebi, 
romlebic uars ityvian internet sivrceSi 
marketinguli aqtivobebze, Tavisdaunebu-
rad seriozul upiratesobas dauTmoben im 
konkurentebs, romlebic aqtiurad axorcie-
leben samizne auditoriasTan komunikacias 
internet reklamis gamoyenebiT. SeiZleba 
iTqvas, internet marketingi, sxva meTo-
debTan erTad, aris ara arCevani, aramed ukve 
gardauvali aucilebloba bazarze adgilis 
SesanarCuneblad.

internet reklamis upiratesobebis 
ganxilvisas SesaZlebelia mravali aspeqtis 
gamoyofa. pirvel rigSi, esaa fasisa da Sede-
gianobis Tanafardoba. „tradicul“ medias-
Tan SedarebiT, internet reklama xasiaTxeba 
danaxarjebis simciriT da gacilebiT ufro 
maRali ukugebiT. aseve, produqtis specifiki-
dan gamomdinare miznobrivi segmentis mixed-
viT auditoriis filtracia saSualebas 
iZleva kompaniam moicvas swored is audito-
ria, romelic warmoadgens kidec potenciur 
momxmarebels. segmentaciis maRali xarisxis 
garda, internet teqnologiebi da sxvadasx-
va saxis programuli uzrunvelyofa saSu-
alebas iZleva gakeTdes ganxorcielebuli 
sareklamo kampaniisa Tu Catarebuli market-
inguli kvlevis Zalian detaluri analitika. 
am SemTxvevaSi monacemebis tipi, raodenoba 
da xarisxi xSirad radikalurad gansxvavdeba 
„tradiciuli“ marketingisgan da iZleva iseT 
monacemebs, risi mopovebac SeuZlebelia in-
ternet teqnologiebis gareSe. sareklamo 
kampaniis saboloo miznis mravalferovani 
arCevis SesaZleblobac SeiZleba CaiTvalos 
internet reklamis erT-erT upiratesobad. 
internet reklamis saxeobebis an maTi kombi-
naciiT SesaZlebelia iseTi miznebis ganxor-
cieleba, rogorebicaa brendis cnobadobisa 

da Rirebulebis zrda, gayidvebis stimuli-
reba, sazogadoebasTan urTierTobis marTva, 
momxmarebelTa mxardaWera, rebrendingis 
procesis mxardaWera da a.S.

marTalia, internet reklama farTo 
SesaZleblobebs iZleva, magram SeuZlebelia 
misi gamoyeneba sabaziso marketingul un-
arebis flobis gareSe. SeiZleba iTqvas, inter-
net marketingSi igive principebi moqmedebs, 
rac „tradiciuli“ marketingis SemTxvevaSi, 
damatebiTi SesaZleblobebiTa da auditori-
asTan interaqciis gacilebiT ufro maRali 
intensivobiT. bazarze moqmedi garemo faq-
torebi igive rCeba da emateba internet audi-
toriisTvis damaxasiaTebeli Taviseburebebi, 
raSic igulisxmeba internet sazogadobis gan-
wyobis gansakuTrebuli araprognozirebado-
ba. aseve, is fsiqologiuri Tu sxva motivebi, 
rac ganapirobebs auditoriis qcevis Tavise-
burebebs. swored aseTi garemoebebis gaT-
valiswinebiT kidev ufro izrdeba saWiroeba 
moxdes marketinguli kompleqsis – 4P-s axle-
burad ganxilva da misi 5P-d moxsenieba, sa-
dac calke komponentad (mexuTe P) ganixileba 
„xalxi“ (People) [1. gv., 25]. „produqtis“ (Product) 
(an/da momsaxurebis) SemTxvevaSi TiToeul 
konkretul momxmarebels interneti saSuale-
bas aZlevs gavlena moaxdinos produqtze da 
modificirebuli saxiT miiRos igi. Sesabam-
isad, internet sivrceSi gamotanili produq-
ti aRar aris erTiani standartis. kompaniebs 
saSualeba aqvT maT mier momxmareblisTvis 
SeTavazebuli produqti an momsaxureba gaxa-
don maqsimalurad personalizebuli, xSirad 
TiToeuli momxmareblis donezec ki. „fasi“ 
(Price) konkurentuli brZolis erT-erTi Ziri-
Tad saSualebad rCeba eleqtronul komerci-
aSic, oRond im gansxvavebiT, rom konkuren-
ciis intensivoba gacilebiT ufro maRalia. 
momxmareblebs saSualeba aqvT sxvadasxva 
katalogebisa Tu produqtebis ganxilvebis 
saSualebiT Zalian martivad Seadaron erTma-
neTs konkurenti kompaniebis SeTavazebebi da 
amis Semdeg miiRon gadawyvetileba Sesyidvis 
Sesaxeb. faswarmoqmnis sxva faqtorebTan er-
Tad, momxmareblis mier Sedarebis Zalian mar-
tivad gakeTebis SesaZlebloba produqtze 
fasis dadgenis erT-erTi ZiriTadi ganmsaz-
rvreli garemoebaa. am SemTxvevaSi patara 
kompaniebs kidev ufro meti SesaZleblobebi 
eZlevaT konkurencia gauwion did brendebs. 
amasTanave, kidev ufro izrdeba produqtis 
damatebiTi komponentebis da Tvisebebis aq-
tualobac. „adgili“ (Place) internet market-
ingSi, SeiZleba iTqvas, pirobiT cnebad iqca, 
radgan produqtis fizikur mdebareobas 
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didi mniSvneloba ar aqvs. SemkveTma icis, rom 
gansazRvrul vadaSi misi produqti masTan 
iqneba. es principi vrceldeba rogorc samo-
mxmareblo bazrisTvis (B2C – business-to-con-
sumer), aseve msxvil biznes garigebebze (B2B 
– business-to-business). „mxardaWera“ (Promotion) 
internetSi gacilebiT ufro farTo SesaZle-
blobebs iZleva tradiciul sakomunikacio 
saSualebebTan SedarebiT. interet sivrceSi 
arsebobs reklamirebis meTodebis farTo 
speqtri. garda amisa, rac yvelaze TvalsaCi-
no upiratesobad SeiZleba CaiTvalos, aris 
miznobriv auditoriaze maRali efeqturobiT 
wvdomis, zusti segmentaciis, momxmareblis da 
misi qcevis Taviseburebebis Sesaxeb mraval-
ferovani informaciis mopovebis da ganxor-
cielebuli sareklamo kampaniebis Sedegebis 
zusti analizis SesaZleblobebi. SeiZleba 
iTqvas, monacemebis raodenoba da xarisxi us-
azRvroa, rac marketerebs safuZvliani ana-
lizisa da momavali sareklamo kampaniebis 
ukeTesad dagegmvis saSualebas aZlevs. rac 
Seexeba marketinguli kompleqsis mexuTe P-s 
– „xalxs“ (People), internet marketingis piro-
bebSi erT-erTi ZiriTadi komponentia, radgan 
swored am komponentzea damokidebuli Tu ra 
cvlilebebs ganicdis danarCeni oTxi maTgani. 
marketerebis saqmianoba da urTierToba momx-
marebelTan ganxiluli unda iqnas rogorc 
dialogi da ara monologi. amitom, market-
inguli kompleqsis mexuTe elementis mniSv-
eloba ganuzomlad didia. im pirobebSi, roca 
Tundac erT calkeul momxmarebels moxsni-
li aqvs yovelgvari droiTi da sivrciTi Sez-
Rudva farTo auditoriis winaSe sakuTari 
dadebiTi an uaryofiTi azri gamoxatos bren-
dze da mis produqtze, ormxriv komunikacias 
da momxmareblis kmayofilebas sasicocxlo 
mniSvneloba eniWeba kompaniebisTvis. sazoga-
doebrivi azris gavrcelebis siswrafem vir-
tualur sivrceSi SesaZloa geometriuli 
progresiis forma miiRos, rac pirdapir gav-
lenas axdens brendis reputaciaze. amitom, 
udidesi mniSvneloba eniWeba sareklamo masa-
lis da internet reklamis saxeobis sworad 
SerCevas dasaxuli miznebis Sesabamisad.

internet reklamis tipebi da qarTuli 
kompaniebi. sxvadasxva xasiaTis marketinguli 
miznebis gansaxorcieleblad aucilebelia 
Sesabamisi tipis internet reklamis SerCeva. 
am procesSi qarTulma kompaniebma unda ix-
elmZRvanelon  sakvanZo principiT, rac in-
ternet reklamisa da „tradiciuli“ market-
ingis sinTezurad gamoyenebas gulisxmobs. 
magaliTad, brendingis procesSi dauSvebe-
lia mxolod internet reklamaze dayrdnoba 

da iseTi komponentebis ugulvebelyofa, ro-
goricaa momxmarebelTan uSualo komunika-
ciis da realizaciis punqtebSi personalis 
mier momsaxurebis gawevis standartebi. yvela 
warmatebuli dasavluri kompania, romelsac 
aqtiurad aqvs danergili internet reklama 
Tavis marketingul strategiaSi, amave dros 
maRal doneze uZRveba momxmarebelTan komu-
nikaciis sxva komponentebsac. aseTi Tanxve-
dra imisTvis aris aucilebeli, rom ar mox-
des momxmarebelSi molodinisa da aRqmis 
acdena, rac saboloo jamSi brendis reputa-
cias azaralebs. awored aq aris saWiro integ-
rirebuli marketinguli komunikaciebis prin-
cipis gamoyeneba, rac erTiani standartebs da 
sxvadasxva marketinguli arxebis urTierTSe-
Tanxmebul muSaobas gulisxmobs.

internet marketingSi warmatebis mis-
aRwevad warmoudgenelia saZebo sistemebis 
optimizaciis (SEO – search engine optimization) 
ugulvebelyofa. adamianebi saZiebo sisteme-
biT eZeben yvelafers, rac maTi interesebis 
sferos ganekuTvneba. maT Soris, ra Tqma unda, 
sasurvel produqts an momsaxurebas. am ba-
zarze „guglis“ dominireba imdenad didia, 
rom yoveldRiur sasaubro leqsikaSi myarad 
damkvidrda sityva „daguglva“, raSis inter-
netSi informaciis moZeba igulisxmeba. Tu 
gaviTvaliswinebT qarTuli internet audi-
toriis mzard dinamikas (ara marto social-
uri qselebis), SesaZlebelia vivaraudoT, 
rom saZebo sistemebis optimizacia erT-erTi 
efeqturi instrumenti gaxdeba qarTuli kom-
paniebisTvis TavianT internet marketingis 
strategiaSi. am meTodis mTavari Rirseba is 
aris, rom marketinguli biujetidan, praqti-
kulad, aranairi finansuri resursi ar ix-
arjeba, maSin, roca Ziebis SedegebSi maRali 
poziciebis dakavabis SemTxvevaSi SesaZlebe-
lia farTo auditoriis mozidva veb gverdze. 
amasTan, auditoria Sedgeba mxolod im kat-
egoriis momxmareblebisgan, romlebic po-
tenciur klientebs warmoadgenen da Tavadve 
eZeben ama Tu im produqts an momsaxurebas. 
Sesabamisad, samomxmareblo Zabric „sta-
biluri formis“ iqneba. saZiebo sistemebis 
optimizacia gansakuTrebulad xelsayrel 
saSualebad SeiZleba iqces im patara qarTu-
li kompaniebisTvis, romlebsac surT axali 
klientebis mozidva da bazarze adgilis dam-
kvidreba. amisaTvis ki saWiroa gamarTuli 
veb gverdis da SEO teqnologiebis floba. 
radgan patara qompaniebs ar aqvT saSualeba 
iyolion am sferoSi profesionali kadrebi, 
maT unda mimarTon qarTul bazarze arsebuli 
specializebul kompaniebs, romlebic gauw-
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even konsultaciebs da momsaxurebas. gadax-
dili safasuri ki miRebul komerciul sarge-
belTan SedarebiT SesaZloa mizeruli Tanxa 
aRmoCndes.

saZiebo sistemebSi kompaniis reklam-
irebis kuTxiT kidev erTi efeqturi saSu-
alebaa saZiebo sistemebis marketingi (SEM 
– search engine marketing). am SemTxvevaSi Ziebis 
Sedegebis saTaveSi eqceva fasiani bmulebi, 
romelic, SEO-s msgavsad momxmareblis mier 
moZiebuli informaciis Sesabamisia. audito-
riis kategoriis da masTan wvdomis kuTxiT 
igive Sedegi aqvs im gansxvavebiT, rom Ziebis 
reitingSi ufro maRal adgils ikavebs is kom-
pania, romelic ufro mets ixdis konkretul 
sakvanZo sityvaze (keyword), anu saqme gvaqvs 
erTgvar auqcionTan. rac Seexeba rentabelo-
bas, sakmaod maRalia, radgan reklamis Sem-
kveTis mier Tanxis gadaxda xdeba TiToeuli 
dawkapunebis SemTxvevaSi da gamoricxavs zed-
met xarjs. Tumca, am SemTxvevaSic arsebobs 
garkveuli problemebi, rac dakavSirebulia 
yalb dawkapunebebTan. internet reklamis am 
saxeobis efeqturobaze metyvelebs Tundac 
is faqti, rom jer kidev 2009 wels msoflio 
masStabiT internet reklamaSi mTlianad 
gadaxdili Tanxis 47%-s fasiani Ziebis Sedege-
bi Seadgenda [2. gv., 141]. qarTuli kompaniebis 
aqtiuroba am mimarTulebiT jer kidev daba-
lia. isini amjobineben ufro soliduri 
Tanxebi gadaixadon satelevizio reklamaSi, 
sadac segmentaciis xarisxi internet audi-
toriasTan SedarebiT gacilebiT dabalia. 
Sesabamisad, dabalia aseve efeqturobis koe-
ficienti (conversion rate). saZiebo sistemis 
marketings met-naklebad aqtiurad iyeneben 
onlain sesxebis kompaniebi. Tavad maTi saqmi-
anoba gulisxmobs momsaxurebis arauSualo, 
internetiT gawevas. Tumca, meores mxriv, maTi 
motivacia ara marto saqmianobis spqcifika, 
aramed bazare arsebuli maRali konkuren-
ciaa. saZiebo fraza „onlain sesxis“ „guglis“ 
saZiebo velSi Caweris SemTxvevaSi SedegebSi 
Cndeba erTbaSad ramdenime onlain sesxebis 
kompaniis fasiani bmuli. igive SegviZlia vTq-
vaT iseT sakvanZo sityvebze, rogorebicaa 
„dazRveva“, „sastumro baTumSi/TbilisSi“, 
„pica adgilze mitaniT“ da a.S. miuxedavad 
amisa, qarTuli kompaniebi jer kidev ar ganix-
ilaven seriozulad saZiebo sistemis market-
ingis SesaZleblobebs da finansur resursebs 
„tradiciul“ marketingul arxebSi mimar-
Taven. saZiebo sistemis marketingze moTxov-
na msoflio bazarze ki sul ufro mzardia, 
razec metyvelebs guglis statistika: 2015 
wels, guglis mTliani Semosavali iyo 74,54 

miliardi aSS dolari, saidanac sareklamo 
Semosavlebis wilma 67,39 miliardi aSS dol-
ari Seadgina [3].

saZiebo sistemebisgan gansxvavebiT, qa-
rTuli kompaniebi sul ufro did yuradRebas 
uTmoben socialuri mediis marketings. mas 
gaaCnia funqciaTa mravalferovani speqtri 
da moicavs iseT SesaZleblobebs, rogore-
bicaa produqtis sainformacio, damarwmune-
beli da SexsenebiTi reklamireba, kontent 
marketingTan integracia, momxmarebelTan 
mxardaWera, sazogadoebasTan urTierToba, 
brendingis procesis mxardaWera da a.S. so-
cialuri qselebis auditoriis specifiki-
dan gamomdinare saWiroa Zalian frTxili da 
profesionaluri midgoma. erT windauxedav 
nabijs socialuri qselebis gamoyenebisas 
SeuZlia seriozuli krizisi Seuqmnas kompa-
nias. iseve rogorc, erT kargad mofiqrebul 
marketingul svlas SeuZlia warmateba mou-
tanos kompanias rogorc finansuri Tvalsaz-
risiT, aseve brendis reputaciis gaumjobe-
sebis kuTxiT. nayinis mwarmoebeli kompania 
„Tolia“ erT-erTia im qarTuli kompaniebidan, 
romlebsac gaaCniaT warmatebuli social-
uri media marketingis kampania. „feisbuqSi“ 
stabilurad mzard auditorias da publika-
ciebis pupularobas ganapirobebs sworad ar-
Ceuli stilisturi mimarTuleba da gverdis 
administratoris profesionalizmi. garda 
sareklamo da brendis cnobadobis amaRlebi-
sken mimarTuli publikaciebisa, kompania 
cdilobs gamoiyenos kontent marketingis el-
ementebic (nayinis receptebi, saxaliso pos-
terebi „Tolias“ logoTi), rac ganapirobebs 
gverdis pupularobas [4]. aseve, aRsaniSna-
via bileTebis realizaciis veb gverdi tkt.ge, 
romlis „feisbuq“ gverdzec, garda imisa, rom 
droulad qveyndeba sxvadasxva kulturuli 
Tu sportul movlenebis Sesaxeb informacia, 
SesaZlebelia piradi mimoweris saSualebiT 
operatiuli teqnikuri daxmarebis da kon-
sultaciis miReba [5]. droTa ganmavlobaSi, 
swored socialur media sivrceSi mzardi 
konkurencia aiZulebs qarTul kompaniebs 
ufro meti yuradReba dauTmon komunikaciis 
am arxis seriozul gamoyenebas da ara dile-
tantur midgomebs, rac xSirad SeiniSneba zo-
gierTi qarTuli kompaniis SemTxvevaSi.

calke gansaxilveli Temaa socialur 
mediaSi fasiani reklamireba, romlis upi-
ratesoba ara marto fasisa da komerciuli 
Sedegis optimaluri Tanafardoba, aramed 
zusti segmentaciis da geografiuli „dam-
iznebis“ SesaZleblobaa. kompaniis marketin-
gul samsaxurs reklamis parametrebis SerCev-
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isas SesaZlebloba aqvs gansazRvros samizne 
auditoriis iseTi Taviseburebebi, rogori-
caa asaki, sqesi, interesebis sfero, geografi-
uli adgilmdebareoba, socialuri qselebis 
moxmarebis konkretuli drois monakveTi da 
a.S. qarTul socialur media sivrceSi ukve 
daukvirvebeli TvalisTvisac advilad Sesa-
mCnevia sareklamo publikaciebis simravle. 
auditoriasTan wvdomis maRali efeqturo-
bis gaTvaliswinebiT „feisbuqSi“ reklamas 
mimarTaven ukve ara marto komerciuli, ar-
amed sazogadoebrivi da politikuri orga-
nizaciebi, romlebsac TavianTi gzavnilis 
miwodeba surT auditoriisTvis. „feisbuqis“ 
statistikis mixedviT, jer kidev 2012 wels 
misi momxmareblebis raodenobam msofli-
os masStabiT miliards gadaaWarba da 2016 
wlisTvis Seadgina 1.35 miliardi, xolo aqti-
uri momxmareblebis raodenoba 864 milioni 
yoveldRiurad [6. gv., 15]. rac Seexeba saqarT-
velos, jer kidev 2013 wlisTvis „feisbuqis“ 
momxmarebelTa ricxvi (aqtiuri da pasiuri 
momxmareblebi) milions aWarbebda [7. gv., 15]. 
aqedan gamomdinare, SeiZleba CavTvaloT, rom 
qarTul bazarze socialuri qselebis market-
inguli miznebisTvis gamoyenebas xelsayreli 
perspeqtiva gaaCnia.

garda saZiebo sistemebisa da social-
uri qselebisa, qarTuli kompaniebi iyeneben 
internet reklamis iseT saxeobebs, rogorebi-
caa baneruli reklama, video reklama da el-
fostis marketingi. kompaniis marketinguli 
samsaxuris kompetenturobisa da marketin-
guli biujetis sididis mixedviT gansxvavde-
ba maTi gamoyenebis masStabebi da stili. maT 
Soris aRsaniSnavia msxvili bankebi - „saqa-
rTvelos banki“ da „Tibisi banki“, romle-
bic maRali kompetenciiT ewevian internetSi 
banarebis ganTavsebas, video kampaniebs da el-
fotiT arsebul klientebTan komunikacias. 
TiToeuli maTgani Tavis ZiriTad mizans emsax-
ureba. baneris ZiriTadi funqcia aris brendis 
cnobadobis gazrda da konkretuli qmedebis 
gamowveva momxmarebelSi. (produqtis Sekve-
Ta, SeZena, saregistracio monacemebis Seyvana 
da a.S.). veb baneris gamoyeneba efeqturadaa 
SesaZlebeli produqtis sasicocxlo ciklis 
wardgenis stadiaze, roca axali produqtis 
Sesaxeb informacia unda miewodos potenciur 
momxmarebels da saWiroa cnobadobis amaR-
leba. qarTul internet sivrceSi ki xSirad 
gvxvdeba „saqarTvelos bankisa“ da „Tibisi 
bankis“ sareklamo banerebi. Tumca baneris 
mTavari naklad dawkapunebaTa statistika 
SeiZleba CaiTvalos: 2015 wlis monacemebis 
mixedviT, yvela saxis veb reklamis SemTxveva-

Si es maCvenebeli Seadgenda 0,6%-s, xolo mx-
olod mravalferovani vizualur multimedi-
uri gaformebis banerebis SemTxvevaSi 0,27%-s 
[8].  rac Seexeba, video reklamas da el-fostis 
marketings, maTi funqciebi erTmaneTisgan ra-
dikalurad gansxvavdeba. video reklama emsax-
ureba iseT miznebs rogorebicaa, produqtis 
wardgena, damarwmunebeli da SesxenebiTi 
reklama, brendingi, saimijo reklama da a.S. 
igi gansakuTrebiT efeqturi SeiZleba iyos 
virusuli marketingis mizniT dagegmili kam-
paniis farglebSi, rac araerTxel warmate-
biT ganuxorcielebia „saqarTvelos banks“. 
el-fosta ZiriTadad gamoiyeneba arsebuli 
klientebisaTvis axali produqtebis Sesa-
Tavazeblad. am SemTxvevaSi, bankebi Zalian 
xelsayrel mdgomareobaSi arian, radgan isini 
floben el-fostis marketingisTvis aucile-
beli umTavres resurss – moxmareblebis ele-
qtronuli fostis misamarTebis bazas. 

internet reklama SesaZleblobebis 
paralelurad marketingul safrTxeebsac 
Seicavs. internet sivrcis interaqtiulo-
bis maRali done ganapirobebs auditoriis 
Zlier zegavlenas brendis reputaciaze. ami-
tom, qarTulma kompaniebma unda aiTvison 
warmatebuli dasavluri kompaniebis praqtika 
internet sivrceSi safrTxeebis analizisa 
da krizisebis marTvis mimarTulebiT. amis 
saWiroeba gansakuTrebiT maSin warmoiSva, 
roca 2000-iani wlebis dasawyisSi internetis 
teqnikurma progresma gaaCina axali cneba – 
web 2.0. es aris ara raime teqnikuri termini, 
aramed ufro arsobrivi cvlileba, ris Sede-
gadac internet momxmareblebi informaciis 
pasiuri mimRebebidan gadaiqcnen aqtiur in-
dividebad. maT SeuZliaT didi gavlena moax-
dinon internet sivrceSi ganviTarebul pro-
cesebze, rac, Tavis mxriv, didwilad cvlis 
realobasac. misi aqtualizacia mWidrodaa 
dakavSirebuli socialuri qselebis gamo-
CenasTan da xSirad aigiveben kidec masTan, 
magram gacilebiT ufro mravlismomcveli 
cnebaa. igi moicavs ara marto socialur qse-
lebs, aramed yvela im tipis veb gverds, sadac 
momxmarebels saSualeba aqvs TviTonve Seqm-
nas da gaavrcelos masala, romelsac calke 
auditoria eyoleba. marketingul politika-
ze da brendis reputaciaze zegavlenis kuTx-
iT Web 2.0 ganviTarebis axali safexuria, 
radgan kompaniebs konkurenciis gaweva uwevT 
ara mxolod TavianT uSualo konkurentebT-
an, aramed im momxmareblebTanac, romlebsac 
farTo internet auditoria hyavT. amitom, 
saWiroa Web 2.0-is ganxilva integrirebuli 
marketinguli komunikaciebis konteqstSic. 
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magaliTad, Tu sakiTxs ganvixilavT sazoga-
diebasTan urTierTobis warmarTvis kuTxiT, 
interneti xSirad xdeba diskusiebisa da ganx-
ilvebis sivrce. kompaniis TiToeuli moxse-
nieba internet sivrceSi dadebiT an uaryofiT 
konteqstSi ar unda gamorCes kompaniis mar-
ketingul samsaxurs. amisaTvis aucilebelia 
onlain reputaciis marTvis (ORM – online repu-
tation management) sistemis Seqmna. qarTulma 
kompaniema sworad unda Seafason Web 2.0-is 
rogorc safrTxeebi da riskebi, aseve Sesa-
Zleblobebi, rac maT saSualebas miscems ara 
marto gazardon TavianTi konkurentunari-
anoba, aramed dasaxon saerTaSoriso bazarze 
gasvlis strategiac. internet reklamis ga-
reSe saerTaSoriso samomxmareblo bazrebis 
aTviseba ganuxorcielebeli amocanaa.

daskna. dReisaTvis ukve moZvelebul 
midgomad SeiZleba CaiTvalos internet mar-
ketingisa da „tradiciuli“ marketingis erT-
maneTisgan gaminjva. integrirebuli mar-
ketinguli kominikaciebis umniSvnelovanes 
komponentsac interneti warmoadgens. imisaT-
vis, rom qarTulma kompaniebma ufro meti ko-
merciuli sargebeli naxon internet reklam-
isgan, pirvel rigSi saWiroa Tavad kompaniebs 

gaaCndeT survili ufro meti komunikacia iqo-
nion auditoriasTan internet arxebis saSu-
alebiT. dReisaTvis reklamis momxmarebeli 
teleauditoria gacilebiT ufro meti dozi-
Taa, vidre internet auditoria. miuxedavad 
imisa, rom internetis momxmarebelTa ricx-
vic didia. am SemTxvevaSi, reklamis axlebu-
rad miwodebam SesaZloa gamoiwvios moTxov-
nis modificirebac da momxmarebelSic ufro 
meti mzaoba gaCndes internet reklamiT ganx-
orcielebul komunikaciaze. sakiTxis Sesaj-
ameblad saWiroa ramdenime aspeqtis xasgasma: 
qarTulma kompaniebma ufro naTlad unda 
dainaxon potenciali internet reklamaSi da 
ufro meti resursebi gamoyon am mimarTule-
biT; kompaniebma internet reklama unda ganix-
ilon konkurentuli upiratesobis mopovebis 
saSualebad, sanam internet reklama jer kidev 
ar aris qarTul marketingul sivrceSi maso-
brivad damkvidrebuli instrumenti; internet 
reklamis danergvis procesSi gadawyvetile-
bebi inda iyos dafuZnebuli maqsimalur kom-
petenciaze; dagegmva unda moxdes mimdinare 
mudmiv cvlilebebze Tval-yuris devnebiT da 
maTi gaTvaliswinebiT. 
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anotacia

inovaciuri saqmianobis efeqtiani sistemis Seqmna Sesabamis Teoriul bazas, etimologiur 

aparats, marTvis meTodologias, adekvatur instrumentariums moiTxovs. inovaciebis efeqtiani 

marTvis formebisa da xerxebis SemuSaveba ki maTi miznebis, sagnis, menejmentis amocanebis 

mkafiofo rmulirebas ganapirobebs. amdenad, statiaSi saWirod CavTvaleT zemoT aRniSnuli 

sakiTxebis ZiriTadi konceptualuri cnebebis da kategoriebis gansazRvra. es inovaciuri 

procesis Sinaarsis, rogorc marTvis obieqtis, sruli da zusti asaxvis saSualebas mogvcems.

nebismieri siaxle inovaciad SeiZleba gardaiqmnas mxolod im SemTxvevaSi, Tuki sazogadoeba 

aRiarebs, Seafasebs da daadgens misi gamoyenebis mizanSewonilobas. novacia inovaciad, 

nebismier ekonomikur sikeTed, inovaciuri procesis Sedegad gardaiqmneba. statiaSi dayenebulia 

inovaciuri procesis sqemis ganmartebis axleburi mcdeloba.

inovaciuri procesi _ es aris mecnieruli codnis inovaciebad gardaqmnis procesi. igi 

moicavs movlenaTa Tanmimdevrul jaWvs: `mecniereba-teqnika-warmoeba~. sxva sityvebiT, igi 

gulisxmobs qmedebis da siaxlis Seqmnis Tanmimdevrul sqemas, romelic asrulebs sxvadasxva 

funqciebs: procesualurs, damatebiTs, sabazisos, produqtiuls da a.S. amrigad, inovaciuri 

procesi mdgomareobs siaxleTa miRebasa da mis komerciul realizaciaSi. igi moicavs ara 

marto mecnierul-teqnologiur damuSavebebs, warmoebas, aramed gacvlasa da moxmarebasac. 

statiaSi dayenebulia inovaciuri procesis sqemis ganmartebis axleburi mcdeloba.

sakvanZo sityvebi: inovaciuri da teqnologiuri revolucia, informaciuli teqnologiebi, 

lorencis mrudi, inovaciuri ekonomika, inovaciuri menejmenti, inovaciebi, inovaciuri ganviTareba, 

inteleqtualuri kapitali, inovaciuri warmoeba, inovaciuri proeqtebi;

Abstract

 Creation of effective system of innovative business requires a Theoretical Basis, Etymological Unit, Adequate Instru-

ments. Creating an affective forms and methods of Innovative Management determines their goals, subjects, management 

tasks. Thus, in the article we thought it is necessary to define the concept and conceptual issues of the above questions. 
This will allow us to reflect fully and accurately the content of the innovative process as the management unit.
     Any news can be transferred into innovation  only in case,  society recognize, estimate and determine the appropriate-

ness of its use. Innovation transformed into innovation after the Innovative Process. The article shows a new effort to de-

fine a scheme of  innovative process.
Innovative Process- this is the process of transforming scientific knowledge as the innovation. It includes a sequen-

tial chain of events: “Science, Technology, Manufacture.” In other words, it implicates the creation of new coherent scheme, 

which performs a variety of functions: Procedural, Additional, Basic, Productive and so on. Thus, the innovative process is 

to receive news and to make its commercial realization. It includes not only scientific technological processing and manu-

facturing, but also its exchange and consumption. The article shows a new effort to define a scheme of  innovative process.
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inovaciuri saqmianobis efeqtiani 
sistemis Seqmna Sesabamis Teoriul bazas, 
etimologiur aparats, marTvis meTodolo-
gias, adekvatur instrumentariums moiTxovs. 
inovaciebis efeqtiani marTvis formebisa 
da xerxebis SemuSaveba ki maTimiznebis, sa-
gnis, menejmentis amocanebis mkafio formu-
lirebas ganapirobebs. amdenad, Tavdapirve-
lad saWirod CavTvaleT zemoT aRniSnuli 
sakiTxebis ZiriTadi konceptualuri cne-
bebis da kategoriebis gansazRvra. es ino-
vaciuri procesis Sinaarsis, rogorc mar-
Tvis obieqtis, sruli da zusti asaxvis 
saSualebas mogvcems.

pirvelad sityva `inovacia~ XVI  sau-
kuneSi gamoCnda da sxva kulturaSi erTi 
kulturis ramdenime elementis Setanas gu-
lisxmobda. termini `inovacia~ inglisuri-
dan `siaxleebis~ mniSvnelobiT iTargmneba, 
magram sxvadasxva avtoris mier misi arsi 
gansxvavebulad aRiqmeba. msoflio praqti-
kaSi inovaciuri Teoriis ZiriTadi debule-
bebis SedarebiT gavrcelebuli Sexeduleba  
i. Sumpeteris warmoebis faqtorebis axali 
kombinaciebis koncefcias eyrdnoba. man Ta-
vis SromaSi `ekonomikuri ganviTarebis Teo-
ria~ aCvena, rom samewarmeo saqmianobis didi 
stimulia mogeba, xolo misi miReba xor-
cieldeba bazarze umciresi danaxarjebiT 
warmoebul axal nakeTobaTa wardgeniT. Sum-
peteris klasifikaciiT, cneba `siaxle~ ga-
nixileba, rogorc:
    _ axali nedleulis gamoyeneba;
    _ warmoebis da misi materialur-teqni-
kuri uzrunvelyofis reorganizaciis
ganxorcieleba;
    _ masalebis axali bazrebis aTviseba [1. 
gv.,131].
mainc ra aris inovacia?

dReisaTvis cneba inovacia erTob mo-
duria da farTod gamoiyeneba mmarTvelo-
biT praqtikaSi. XX saukunis dasawyisSi 
igi sakmaod bundovani cneba iyo da iSvia-
Tad moixseniebdnen TviT Teoretikosebic 
ki. pirveli mecnier-ekonomisti, romelmac 
pirvelad moixsenia es cneba organizacias-
Tan mimarTebaSi, iyo avstrieli mecnieri i. 
Sumpeteri. Tavis wignSi `saqmiani ciklebi~, 
romelic 1939 wels gamovida, igi pirvelad 
gansazRvravda inovacias, rogorc warmoebis 
faqtorebis axal kombinacias. es aris is, ra-
sac maT urTierTmimarTebaSi Seaqvs axali, 
raRac iseTi elferi, romelic adre ar ar-
sebobda. marTalia, aq ar aris TviTon ter-
min `inovacisi’ cxadi ganmarteba, magram ara-
orazrovnad laparakia imaze, rom `inovacia 

axdens faqtorebis axleburad kombinacias~ 
da axali kombinaciebis danergviT xdeba 
saqmis adreuli mdgomareobis gadalaxva~ [2. 
gv.,95].
    Sumpeterma axali mimarTuleba Seqmna 
ekonomikuri mecnierebis ganviTarebaSi, man 
safuZveli Cauyara axal mecnierebas _ ino-
vatikas. inovatika_ mecnierebaa, romelic 
swavlobs mecnierul siaxleTa Teori-
ul da praqtikul aspeqtebs, m.S. siaxleTa 
formirebis procesebs da maT gavrcobas.

1960-ian wlebSi mniSvnelovania inova-
ciebisLLa Perre - s Semdegi gansazRvra sameur-
neo organizmis Sida struqturaSi nebis-
mieri cvlileba pirvel sawyisidan axal 
mdgomareobaSi gadasvlis gziT; p. vitfil-
dis _ SemoqmedebiTi azris ganviTareba da 
mza produqciaSi, processa an sistemaSi misi 
gardaqmna; p. drukeris formulireba _ gansa-
kuTrebuli instrumenti, saSualeba, romelic 
mewarmeebs aZlevs Sanss, cvlilebebi gamoiy-
enon axali saxis biznesis an momsaxurebis 
gansaxorcieleblad; k. naitis _ raime axlis 
danergva dargis an mis garemosTan mimarTe-
baSi, sawarmos organizaciis procesis gansa-
kuTrebuli SemTxveva da a.S.

Cveni mosazrebiT, ganxiluli Sexed-
ulebebidan mniSvnelovania p. drukeris 
gansazRvra _ SeiZleba igi droSi Sedare-
biT `dagvianebulia~, magram Sumpeteris kla-
sikuri gansazRvris arss sakmaod srulad 
gamoxatavs. amave dros, warmoebis ganviTa-
rebis efeqtianobis amaRlebaSi samewarmeo 
faqtorsac usvams xazs.

inovaciuri Teoriis terminolo-
giuri problematikisadmi ucxoeli mkvl-
evarebis didi yuradRebis da mecnieruli 
gamokvlevebis odenobis zrdis miuxedavad, 
naadrevia romelime koncefciis aSkara upi-
ratesobebze an prioritetebze daskvnebis 
gamotana; agreTve inovaciur sferoSi kat-
egoriuli aparatis formirebasTan dakav-
Sirebul sakiTxebze saboloo gadawyvetis 
ideebis miReba da ai, ratom: _ specialiste-
bis SedarebiT viwro wre inovaciis Sexed-
ulebis meore, sakmaod damajerebel ver-
sias asabuTebs. kerZod, inovaciuri Teoriis 
ZiriTadi kategoria ganixileba, upirveles 
yovlisa, teqnikis konkretuli saxeebis, te-
qnologiebis, sxva axali produqtebis Seqm-
nisa da danergvis poziciidan. amasTan, rig 
SemTxvevebSi adgili aqvs sawarmoo saqmiano-
bis mecnierul-teqnologiuri da inovaci-
uri aspeqtebis gaigivebas, rac yovelTvis 
araa swori.

mocemuli kuTxiT inovaciis gansaz-
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Rvra Zalze gavrcelebulia, rameTu aq Cade-
buli safuZveli _ inovaciebis mecnierul-
teqnologiuri poziciebidan gamoyofis 
principi _ mTlianad sazogadoebriv ganvi-
TarebaSi maT mniSvnelobas da miznebs asax-
avs, agreTve sawarmoo procesebis makro da 
mikro doneze warmoebrivi procesebis ganx-
orcielebas uwyobs xels. am midgomis Car-
CoebSi SedarebiT martivi dagamWvirvalea 
inovaciebis Tvisebrivi da raodenobrivi 
parametrebis kvleva, maTi praqtikuli gamoy-
enebis ekonomikuri da efeqtianobis saxeebis 
gansazRvra.

am midgomis praqtikuli danergvis 
arealis gafarToebis ZiriTadi sirTule 
maTi momsaxurebis erTiani azris uqonlo-
baa `inovaciis~ da misi, ase vTqvaT, `warmoe-
bulebis~ Sesaxeb. diskusiis arsi Semdegnai-
rad SeiZleba CamovayaliboT _ inovacia 
Sedegia Tu procesi?, arsebuli siZnele md-
gomareobs SemdegSi: saqmianobis srulad 
gansxvavebul sferoebSi farTo praqtikuli 
gamoyenebis miuxedavad, `inovacia~ sakmaod 
araerT mniSvnelovani kategoriis rols 
asrulebs. amitom, Cveni mosazrebiT, Sedar-
ebiT gavrcelebuli Sexedulebebis gaana-
lizebamde, saWiroa dadgindes, inovaciebis 
ra niSnebi udevs safuZvlad `inovaciuri 
politikis~ da `inovaciuri saqmianobis~ 
terminologiur sistemas. aq inovaciebi ori 
aspeqtiT ganvixiloT _ erTi mxriv, rogorc 
mecnierebis da teqnologiebis Sedegebis 
komercializaciis da `ganivTebis~ procesis 
Sedegad miRebuli sagani (Sedegi, produqti, 
obieqti); meore mxriv, rogorc Sedegebis 
miRebis procesi, rogorc mocemuli proce-
sis ganxorcielebisaTvis Seqmnis sazoga-

doebrivi (subieqtur-obieqturi) urTierTo-
ba.

pirveli poziciis mixedviT, cneba 
`inovacia~ axal produqtze da momsaxure-
baze, maTi warmoebis xerxebze, organizaciul, 
finansur, samecniero-teqnologiur da sxva 
sferoebis siaxleebze vrceldeba; moicavs 
agreTve danaxarjebis ekonomiisan amgvari 
ekonomiisaTvis pirobebis Seqmnis uzrun-
velmyof axal produqtebs [3. gv.,119].
    `procesuli~ Sexedulebis mimdevrebi 
inovaciebs mniSvnelovnad modernizebul 
warmoebis procesebis axali danergvebis 
saxiT ganixilaven [4. gv.,95]. r. jonsoni inova-
ciebs calkeul firmebis saqmianobaSi axlis 
Seqmnis an Zveli procesebis da produqtebis 
srulyofis kuTxiT xedavs [5. gv.,14].
    Cveni azriT, mecnierebis am jgufis mier 
inovaciebis arsis axsnis ganmazogadebel 
Sexedulebas iZleva ungreli ekonomisti _ 
b. santo [6. gv., 43-44]. igi inovaciebs ganixi-
lavs, rogorc sazogadoebriv-teqnologiur-
ekonomikur process, romelic ideebisa daga-
mogonebebis praqtikuli gamoyenebiT qmnis 
saukeTeso Tvisebebis nakeTobebs, teqnolo-
giebs; ekonomikuri sarfis, momgebianobisken 
orientirebuli inovaciebi bazarze gasvli-
sas damatebiT Semosavalsac iZleva. amasTan, 
yvela zemoT ganxilul SemTxvevaSi, inova-
ciebi axal iniciativas gamoxatavs da ganvi-
Tarebis adrindel mimarTulebebTan Sedar-
ebiT Rrma cvlilebebs iTxovs.

sazRvargareTis praqtikaSi inova-
ciebis, rogorc inovaciuri Teoriis ZiriTa-
di kategoriis gansazRvris ZiriTadi mid-
gomebi Semdegnairad SeiZleba davajgufoT 
(cxrili 1).

4
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swored inovaciebis marTvis problemebis meTodologiuri kvleva, am
sferoskategorialur aparatSi praqtikuli moTxovnebis uzrunvelyofis sakiTxebis
damuSaveba ganapirobebs dReisaTvis maTdami mecnierebis did interess da aqtualobas.

yofil postkomunistur qveynebSi aRniSnuli problemebiT dainteresebuli
mecnierebis umravlesoba zemoT CamoTvlili midgomebidan romelime erTs iziarebs.
movitanoT zogierTi maTganis mosazreba. inovaciebi rogorc, _ kvlavwarmoebis procesSi
Segnebulad Setanili mizanmimarTuli cvlilebebi, axali sazogadoebis moTxovnebis
formirebis an arsebulis ukeT dakmayofilebis mizniT~ (l. bliaxmani); `mocemul sawarmos
moqmed praqtikaSi Setanili gansxvavebuli nebismieri teqnologiuri, organizaciuli,
ekonomikuri da mmarTvelobiTi cvlilebebi~ (a.briutini); siaxleebis Tavmoyra
teqnologiebis, teqnikis, maTi warmoqmnis aTvisebis, difuziis, marTvis stadiebze (a.
prigoJini).

rogorc procesi _ axali praqtikuli saSualebebis Seqmnis, gavrcelebis da
gamoyenebis kompleqsuri procesi xalxis moTxovnebis ukeT dakmayofilebis mizniT (v.
lapini); axali teqnologiuri produqtis Seqmnis procesi da misi mTels ekonomikaSi
gavrceleba, grZelvadian perspeqtivaSi ki _ keTildReobis principialuri wyaroa~ (m.k.
ipermani).

rogorc Sedegi _ `SemoqmedebiTi saqmianobis Sedegi, romelic mimarTulia
produqciis msoflio bazarze axali konkurentunariani saxis produqciis SemuSavebaze,
Seqmnasa da gavrcelebaze; agreTve meurneobriobis sabazro pirobebis adekvaturi, marTvis
axali organizaciuli formebisa da meTodebis, axali ekonomikuri struqturebis danergva
da a .S. (g. kipermani); individis mier ideis, praqtikis an produqtis _ rogorc siaxlis
miReba~ (n. moiseva, i. aniskini).

inovaciebis rolis da mniSvnelobidan gamomdinare warmoebis efeqtiani
ganviTarebis faqtoris rolSi, ekonomistebis azriT, inovaciebi rTuli sistemaa, romlis
daxmarebiT ideebi da gamogonebebi komerciul realobad (saqonlad) gadaiqceva (a.
muraviovi). ukanaskneli axlosaa p. drukeris mosazrebasTan. kerZod, inovacia aris biznesis
ganviTarebis aramarto mizani, aramed saSualebac.

`inovaciis~ terminis gansazRvris sxvadasxvaobis, maTi formebis, Sinaarsis
mkveTrad gansxvavebulobis miuxedavad, Cveni azriT, maTi warmoSobis (warmoqmnis) erTiani,
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swored inovaciebis marTvis prob-
lemebis meTodologiuri kvleva, am sfer-
oskategorialur aparatSi praqtikuli 
moTxovnebis uzrunvelyofis sakiTxebis da-
muSaveba ganapirobebs dReisaTvis maTdami 
mecnierebis did interess da aqtualobas.

yofil postkomunistur qveynebSi 
aRniSnuli problemebiT dainteresebuli 
mecnierebis umravlesoba zemoT CamoTvlili 
midgomebidan romelime erTs iziarebs. movi-
tanoT zogierTi maTganis mosazreba. ino-
vaciebi rogorc, _ kvlavwarmoebis procesSi 
Segnebulad Setanili mizanmimarTuli cv-
lilebebi, axali sazogadoebis moTxovnebis 
formirebis an arsebulis ukeT dakmayo-
filebis mizniT~ (l. bliaxmani); `mocemul 
sawarmos moqmed praqtikaSi Setanili gan-
sxvavebuli nebismieri teqnologiuri, orga-
nizaciuli, ekonomikuri da mmarTvelobiTi 
cvlilebebi~ (a.briutini); siaxleebis Tav-
moyra teqnologiebis, teqnikis, maTi warmo-
qmnis aTvisebis, difuziis, marTvis stadiebze 
(a. prigoJini).
    rogorc procesi _ axali praqtiku-
li saSualebebis Seqmnis, gavrcelebis da 
gamoyenebis kompleqsuri procesi xalxis 
moTxovnebis ukeT dakmayofilebis mizniT 
(v. lapini); axali teqnologiuri produqtis 
Seqmnis procesi da misi mTels ekonomikaSi 
gavrceleba, grZelvadian perspeqtivaSi ki _ 
keTildReobis principialuri wyaroa~ (m.k. 
ipermani).

rogorc Sedegi _ ̀ SemoqmedebiTi saqmi-
anobis Sedegi, romelic mimarTulia produq-
ciis msoflio bazarze axali konkuren-
tunariani saxis produqciis SemuSavebaze, 
Seqmnasa da gavrcelebaze; agreTve meurneo-
briobis sabazro pirobebis adekvaturi, mar-
Tvis axali organizaciuli formebisa da 
meTodebis, axali ekonomikuri struqturebis 
danergva da a .S. (g. kipermani); individis 
mier ideis, praqtikis an produqtis _ ro-
gorc siaxlis miReba~ (n. moiseva, i. aniskini).

inovaciebis rolis da mniSvnelobi-
dan gamomdinare warmoebis efeqtiani gan-
viTarebis faqtoris rolSi, ekonomistebis 
azriT, inovaciebi rTuli sistemaa, romlis 
daxmarebiT ideebi da gamogonebebi komer-
ciul realobad (saqonlad) gadaiqceva (a. 
muraviovi). ukanaskneli axlosaa p. drukeris 
mosazrebasTan. kerZod, inovacia aris bizne-
sis ganviTarebis aramarto mizani, aramed 
saSualebac.
    `inovaciis~ terminis gansazRvris sx-
vadasxvaobis, maTi formebis, Sinaarsis

mkveTrad gansxvavebulobis miuxedavad, Cveni 
azriT, maTi warmoSobis (warmoqmnis) erTiani, 
saerTo winamZRvrebi arsebobs.

sainteresod migvaCnia, avxsnaT erTi 
momentic. inovaciebis kategoriis Cveneuli 
specifikuri interpretacia gansazRvrul 
upiratesobasa da damatebiT SesaZleblo-
bebs aZlevs mkvlevarebs. rogorc cnobilia, 
laTinuri sityva „innovate“ (niSnavs ganaxle-
bas, gaumjobesebas) inglisuri sityvis _ `in-

novation“ safuZvelia. qarTul TargmanSi am 
ukanasknelis mniSvnelobaa `inovacia~, `ax-
lis Seqmna~, ̀ siaxle~. amrigad, samamulo eko-
nomikur gamokvlevebSi erTi cnebis nacvlad 
sami ganmarteba gamoiyeneba, Tanac or maT-
gans azrobrivad gansxvavebuli mniSvneloba 
aqvs. aRniSnuli garemoeba iwvevs inovaci-
uri Teoriis rigi ZiriTadi kategoriebis 
garkveul gaorebasa da winaaRmdegobriobas. 
meore mxriv, swored es terminologiuri sx-
vadasxvaoba arsebuli Sexedulebebis mowes-
rigebis, `dalagebis~

saSualebasac iZleva. swored amaSia 
inovaciebis marTvis meTodologiuri prob-
lemebis mogvarebis, Tu SeiZleba iTqvas, da-
regulirebis meqanizmic. saxeldobr, siax-
le inovaciuri saqmianobis Sedegia; `axlis 
Seqmna~  aris siaxlis danergvis procesi 
sameurneo praqtikaSi. plus amas, ucxoe-
Tis praqtikaSi`innovation ~-is sinonimebi 
TiTqmis ar gamoiyeneba, maSin, roca CvenTan 
inovaciebis terminTan erTad asocirdeba 
sinonimebi `teqnika~, `axali teqnika~, `axali-
produqcia~, `mecnieruli produqcia~ da a.S.

amrigad, praqtika gviCvenebs, rom `ino-
vacia~ da `axlis Seqmna~ sinonimebia dasx-
vadasxva situaciebSi gamoiyeneba Sesabamisi 
procesebisa da movlenebis aRsaniSnavad. 
amasTan, gansxvavebuli azria Cadebuli 
`siaxlis~ cnebaSi. bevri avtori, inovaciis, 
rogorc SemoqmedebiTi procesis Sedegis 
ganmartebisas, isev iyenebs mocemuli termi-
nis sinonimebs _ `axlis Seqmna~ da `siaxle~. 
mecnieruli azrispirveli mimarTulebis 
warmomadgenlebi (inovacia esmiT, rogorc 
nebismieri cvlileba) ar iziareben amgvar 
Sexedulebas. piriqiT, sinonimebad ki Tv-
lian `inovaciasa~ da `axlis Seqmnas~, magram 
`siaxle~ miaCniaT pirveli orisSedegad 
dawarmoadgenen SemoqmedebiTi saqmianobis 
konkretul rezultatad. es ukanaskneli-
pozicia racionaluria, rameTu akonkretebs 
inovaciuri Teoriis ZiriTadi kategoriebs.

amrigad, SevajamoT zemoT aRniSnuli 
msjeloba. siaxle aris axali mecnieruli 
ideis SemuSavebis konkretuli Sedegi. mas 



inovaciuri ekonomika da marTva   /  INNOVATIVE ECONOMICS AND MANAGEMENT # 3, 2018 33

aqvs axali teqnikis nimuSis forma, raime 
produqciis warmoebisTvis konstruqciuli 
masalis saxe da a.S. e.i. Tavisi Tvisobrivi 
maxasiaTeblebiT gansxvavdeba adre arse-
bulisgan da warmoebis efeqtianobis ama-
Rlebas ganapirobebs. siaxle mecnieruli, 
teqnikuri an sxva dokumentaciis saxiTac 
SeiZleba warmovadginoT. ufro zustad, es 
informaciaa, romelic aRwers aramaterial-
uri xasiaTis teqnologiur, organizaciul, 
mmarTvelobiT dasxva procesebs da movle-
nebs.

siaxle da axlis Seqmna inovaciuri 
saqmianobis Sedegia, romelic aumjobesebs 
sawarmoo bazas, Sesabamisad, sazogadoebrivi 
ganviTarebis donis amaRlebas uwyobs xels.

amrigad, sazRvargareTis da samamulo 
ekonomikur literaturaSi gvxdeba cnebebis: 
`siaxlis~ `axlis Seqmnis~ da `inovaciis~ 
_ sxvadasxvanairi axsna. erT-erTi statiis 
avtori Tvlis, rom inovaciis, axlis Seqm-
nis umniSvnelovanes niSnad unda miviRoT 
misi samomxmareblo Tvisebebis siaxle. in-
ovaciebi yalibdeba samecniero-kvleviTi da 
sacdel-sakonstruqtoro saSualebis Sede-
gebis gamoyenebisas, rac mimarTulia sawar-
moo saqmianobis procesis, ekonomikuri, sa-
marTlebrivi dasocialuri urTierTobebis 
srulyofaze mecnierebis, kulturis, ganaT-
lebis dasazogadoebrivi saqmianobis sxva 
sferoebSi. ̀ axlis Seqmna~ saqonelia, romlis 
sargebloba ar SeiZleba garkveuli codnis, 
profesiuli momzadebis, specialistebis in-
formirebulobis gareSe. am saqonlis spe-
cifikuri niSani, misi unaria Semosavlebis 
SeuzRudavi gafarToeba (multiplikacia). 
am SemTxvevaSi axlis Seqmna gamodis, ro-
gorc inteleqtualuri saqoneli, gamogoneba, 
informacia, nouhau da a.S. romelic SeiZle-
ba iuridiulad iyos daculi da misi mflo-
belis miergayiduli imdenjer, ramdenjerac 
moiZebneba myidveli.
    vaanalizebT ra mecnier-ekonomistTa gan-
sxvavebul mosazrebebs cnebebis, inovaciis 
axlis Seqmnis da siaxlis (novacia) ganmar-
tebebTan dakavSirebiT, SeiZleba gakeTdes 
aseTi daskvna:
1) inovacia, es aris `mecniereba-teqnika-war-
moeba~, stadiis saboloo SemoqmedebiTi Se-
degi, romelic ganivTebulia Seqmnil produ-
qtSi da mas gaaCnia umaRlesi samomxmareblo 
Tvisebebi drois mocemul periodSi;
b) siaxle (novacia) _ es amocanebis Seqmni-
li teqnologiuri da organizaciul mmarT-
velobiTi gadawyvetilebaa drois lagis ga-
reSe.

ase, rom inovacias unda hqondes 
sazogadoebrivi da praqtikuli aRiareba, 
e.i. gamoiyenebodes adamianis saqmianobis 
nebismier sferoSi, komerciuli sargeblis 
miRebis mizniT. inovaciebis ganxorcielebis 
erT-erTi mniSvnelovani piroba movlenaTa 
jaWvSi `mecniereba-teqnika-warmoeba~ aris 
misi yvela rgolis investireba, e.i. fula-
di saxsrebis dabandebebTan dakavSirebuli 
operaciebis Sesruleba, sainovacio proeqte-
bis ganxorcielebisaTvis, romlebic samoma-
vlod uzrunvelyofs sawarmos (organiza-
ciis) mier materialuri sargeblis miRebas 
drois gansazRvruli periodis ganmavloba-
Si.

gardaqmnebi da inovaciebi. menejeri 
Tavis samuSaos asrulebs mudmivad cva-
lebad garemoSi, xolo arastabilur da 
cvalebad garemocvaSi Znelia erTaderTi 
swori gzis povna, arada saWiroa moqnili, 
dinamikuri qmedeba da axal garemoebebTan 
swrafi Segueba. kidev ufro mniSvnelova-
nia iswavlo cvlilebebis marTva, gardaqmna 
isini saSiSi stiqiidan sasurveli Sedegebis 
miRebis miRwevis saSualebad. 

roca saubaria organizaciaSi raime 
gardaqmnebze, muSakebi amisagan kargs arafers 
moelian. emzadebian an uaresisaTvis, anda, 
ukidures SemTxvevaSi, moelian cxovrebis 
zomieri svlis uazro darRvevas. adamianebi 
amas aRiqvamen, rogorc garedan Tavsmoxveul 
raRac mtruls da bunebrivia, ewinaaRmdege-
bian mas, anda, ukeTes SemTxvevaSi, wynarad 
aprotesteben. ai ratom aris saWiro, rom 
daigegmosara marto realuri, miRwevadi da 
gazomvadi gardaqmnebi, aramed CaerTos mas-
SimTeli es personali da yvela is, visac is 
Seexeba.

inovaciebi da ganviTareba. gansa-
kuTrebul yuradRebas sxvadasxva saxis
gardaqmnebSi imsaxurebs inovaciebi. maT 
gadamwyveti mniSvneloba eniWeba orga-
nizaciis cxovrebaSi, ramdenadac maTi meS-
veobiT xdeba misi ganviTareba. inovaciebi 
aris grZelvadiani konkurentunarianobis 
safuZveli da amiT uzrunvelyofs kidec 
ekonomikur progress. rogorc amas aRniS-
naven m. porter da x. sterni _ `arc erT gan-
viTarebul ekonomikas ar SeuZlia Seinar-
Cunos maRali xelfasebi, cxovrebis maRali 
standartebi da damkvidrdnen msoflio ba-
zrebze standartuli produqciiT da stan-
dartulive meTodebiT~ [8. gv., 3]. marTalia, 
yvela ver egueba inovaciur ritms da bevri 
kompania Tmobs Tavis poziciebs, magram sa-
magierod isini, vinc SeZlo SeenarCunebina 
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orientacia mudmiv ganaxlebaze, mowinave 
poziciebze gadian da mniSvnelovanwilad 
win uswreben TavianT konkurentebs.

gasuli saukunis bolos avstraliis 
statistikis biurom Caatara gamokiTxva 55 
aTas adgilobriv sawarmoo kompanias Soris 
9 sxvadasxva seqtorSi, raTa ganesazRvraT 
inovaciurobis done 2004-2007  wlebSi. dadg-
inda, rom am firmebis mxolod 26% axdenda 
inovaciur warmoebas, ganaaxlebdnen ra Tavi-
anT produqcias da teqnologiur procesebs. 
amasTan, mcire sawarmoebSi (personalis 
ricxovnoba 10 kaci) igi 27%-dan 19%-mde dae-
ca, xolo ufro msxvil sawarmoebSi (10 mu-
Sakze metiT) 50-dan 47%-mde. Tumca inovaci-
uri organizaciebi (sawarmoo kompaniebis 
meoTxedze meti) 10 kacze meti muSakiT awar-
moebdnen mTeli sawarmoo brunvis 3/4-sda 
samuSaos aZlevdnen mTeli dasaqmebulebis 
or mesameds. ufro metic, saSualod imaTi 
brunva, vinc inovaciebiT iyo dakavebuli, 
10-jer aWarbebda danarCeni organizaciebis 
igive maCvenebels [9. gv., 140]. ai ratom aris, 
rom inovaciebis gareSe Zneli warmosadgenia 
warmatebuli organizacia, romelic gamud-
mebiT aumjobesebs Tavis mdgomareobas ba-
zarze.

Sumpeteris Sexedulebebi inovaciebis 
Sesaxeb mWidrodaa dakavSirebuli mis mier 
Semotanil axal cnebasTan `SemoqmedebiTi 
rRveva~. misi azriT, siaxle, upirispirdeba 
ra praqtikas, arRvevs damkvidrebul meurneo-
briobis ganviTarebis wesebs da qmnis droe-
biT disbalanss, romelic xels uwyobs din-
amikur, naxtomisebur ganviTarebas. swored 
es aris ekonomikis erTaderTi amZravi Zala, 
romelsacigi funqcionirebis ufro maRal 
doneze ahyavs.
     Sumpeteris azriT, warmoebis faqtorebis 
axali kombinacia, romelic inovaciebis 
safuZvelia, uSualod exeba:
     • organizaciis produqcias;
     • warmoebis meTodebs; 
     • gasaRebis bazars;
     • nedleulis wyaroebs;
     • bazarze dakavebul poziciebs.

Tumca cxadia, rom es klasifikacia 
ramdenadme bundovania da erTimeoreSi ure-
vs im sferoebis gamijvnis kriteriumebs, 
romelTanac dakavSirebulia inovaciebi.
     ase magaliTad, Tuki produqcia da war-
moebis meTodebi warmoadgenen organiza-
ciis saqmianobis komponentebs, gasaRebis 
bazrebi da nedleulis wyaroebi miekuT-
vneba im sivrces, romelSic organizacias 
uxdeba funqcionireba. rac Seexeba bazarze 

mdgomareobas, igi sawarmos konkurentu-
narianobas axasiaTebs da ara mis inovaci-
urobas. cxadia, TviT konkurentunarianoba 
bevradaa damokidebuli inovaciebze, magram 
jer erTi, inovaciebi ar aris erTaderTi pi-
roba konkurentunarianobis amaRlebaSi, da 
meorec, sabazro poziciebi gamodian ara ro-
gorc inovaciebis sagani, is, razec isini ari-
an mimarTulni, aramed maTi Sedegi. maSinac 
ki, Tu sawarmo miznad daisaxavs mocemul ba-
zarze gazardos gayidvebis wili, igi Tavis 
yuradRebis koncentracias axdens produqtis 
modifikaciaze, mowyobilobis modernizaci-
aze, teqnologiebis srulyofaze da a.S. e.i. 
misi pirdapiri xelmisawvdomobis zonaSi-
darCenili faqtorebis ganaxlebaze. ase, rom, 
inovaciebi organizaciebSi sinamdvileSi 
iyofian sam saxeobad:
   1. resursuli inovaciebi, romlebic 
moicaven nedleuls, masalebs, makompleqteb-
el nawilebs da a.S;
     2. organizaciul-teqnologiuri inova-
ciebi, romelic exeba warmoebisa da
marTvis meTodebs;
     3. produqtiuli (produqciuli) inova-
ciebi, romlebic dakavSirebulia SemoTava-
zebul saqonelTan da mis Tanmxleb saqmi-
anobasTan (SefuTva, miwodeba, gayidvebis 
Semdgomi momsaxureba da a.S.).

rac Seexeba nedleulisa da masa-
lebis bazrebs, isini ganxiluli unda iq-
nas, rogorc inovaciebis ganTavsebis sfero, 
is, risTvisac xdeba maTi ganxorcieleba. 
Znelia ar daeTanxmo imas, rom inovacia, es 
aris codnis transformacia procesebSi, 
produqtebSi, momsaxurebaSi da Tavis Tav-
Si moicavs gacilebiT mets, vidre mxolod 
mecniereba da teqnologiebi. igi, amave dros, 
gulisxmobs `klientebis moTxovnilebebis 
gamocnobas da dakmayofilebas~ [10. gv., 
12]. ase magaliTad, momwodeblebTan ufro 
mWidro integracia SesaZlebels xdis uz-
runvelyofili iqnas maRalxarisxian daSe-
darebiT iaf nedleulze xelmisawvdomo-
ba, rac ganapirobebs nedleulis bazarze 
poziciebis ganmtkicebas da sabolood, kli-
entebis mozidvis SesaZleblobaTa gadide-
bas. momsaxurebis calkeuli elementebis 
organizaciulma gardaqmnamac ki SeiZleba 
moitanos organizaciis masStabiT saxsrebis 
mniSvnelovani ekonomia.

ase magaliTad, `Slumbergerma~, nav-
Tobis biznesis momsaxure erT-erTma umsx-
vilesma kompaniam, romlis wliuri brunva 
9 miliard dolars Seadgens, gasulisauku-
nis miwuruls gadawyvita moexdina kalmebis, 
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fanqrebis da sxva sakancelario saqonlis 
Sesyidvebis decentralizacia. imis gaTval-
iswinebiT, rom misi Stati 60 aTas muSaks iT-
vlis da mimofantulia mTels msoflioSi, 
advili warmosadgenia, ra did xarjebTan 
iqneboda dakavSirebuli SekveTebis gan-
Tavseba, momsaxureba daSeZenili nakeTo-
bebis Tanmimdevruli ganawileba. oRond mas 
Semdeg, rac qvedanayofebs ufleba miecaT 
damoukideblad moexdinaT sakancelario 
saqonlis Sesyidvainternetis meSveobiT, 
mkveTrad Semcirda rogorc miwodebis va-
debi, aseve danaxarjebi garigebebis momsax-
urebaze, rom araferi vTqvaT imaze, rom mu-
Sakebi Rebulobdnen swored im sagnebs, rac 
maT mocemul momentSi sWirdebodaT.
    axali anda srulyofili produqtis ba-

zarze win waweva myidvelTaTvis saxsrebis 
swrafi da iafi miwodebis tolfasia, es ki 
mkveTrad zrdis gasaRebis bazrebis Senar-
Cunebisa da gafarToebis SesaZleblobebs. 
Sida garemos cvlilebaze ZiriTadad ori-
entirebuli organizaciul-teqnologiuri 
siaxleebi, aseve, saboloojamSi, mowodebulni 
arian ganamtkicon firmis mdgomareoba gare 
garemoSi. vTqvaT, sawarmoo procesSi daner-
gili teqnologiebi amaRleben gamoSvebuli 
produqciis xarisxs, anda Sromis mwarmoe-
blurobas, amcireben xarjebs anda ganapiro-
beben iseTi sxva Sedegebis miRebas, rac ase Tu 
ise ganamtkiceben firmis konkurentunari-
anobas. amitom sqematurad organizaciuli 
inovacia SeiZleba warmovadginoT, rogorc 
sabazro garemoSi mimdinare gardaqmnaTa 

8

inovaciebze saubrisas xSirad maT yofen Semdeg saxeebad: 1. TandaTanobiTi; 2. wvrili
da radikaluri; 3. mniSvnelovani. Cveni mosazrebiT, umniSvnelo cvlilebaar SeiZleba
inovaciad CaiTvalos. isini Zlivs SesamCnevebia da ara Tu arsebiTi wvlili ar SeaqvT
organizaciis bazarze mdgomareobis ganmtkicebaSi, xelsac aruwyoben mkveTrad
gansxvavdebodes axali Zvelisagan. siaxleebis warmoqmna niSnavs` TandaTanobiTobis
wyvetas~. xarisxobrivi zRvris gavlebas im mdgomareobasa, racsawarmos adre eWira da im
mdgomareobas Soris, rac axla ukavia mas. amitom inovacias unda mivakuTvnoT mxolod
radikaluri cvlilebebi saqmianobis komponentebSi, rac TvalSi sacemia da arsebiTad
moqmedebs mis Sedegianobaze.

aseve ar SeiZleba CaiTvalos inovaciad gardaqmna, romelic ama Tu im formiT
imeorebs faqtorebis pirvandel konfiguraciebs anda kopirebas ukeTeben imas,rac ukve
arsebobda sxvis praqtikaSi. es savsebiT ar niSnavs imas, rom igi normalurad momuSave
organizaciebs ewinaaRmdegeba. nebismieri maTganis saqmianobiskomponentebis umetesoba
iZulebulia gaimeoros (kvlav awarmoos) sxvis mier dagrovili

resursebis bazari

(nedleuli, masalebi, makompleqtebeli masalebi da a.S)

resursuli inovaciebi

(masalebi. nedleuli, momwodebelTan urTierTobebi, resursebis bazrebze yofni
institucionaluri formebi da a.S)

organizaciul-teqnologiuri inovaciebi

(teqnologiebis, warmoebis da marTvis meTodebis finansuri sqemebi da a.S ganaxleba)

produqciuli inovaciebi

(axali da modificirebuli produtebi, ganaxlebuli gayidvis formebi, miwodebis
xerxebi da gayidvis Semdgomi momsaxureba da a.S)

gasaRebis bazrebi

(mza produqcia da Tanmxlebi momsaxureba)
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nax. 1. inovaciuri gardaqmnebis vertikaluri jaWvi.

Tanmimdevruli jaWvi (nax., 1).
         inovaciebze saubrisas xSirad maT 
yofen Semdeg saxeebad: 1. TandaTanobiTi; 2. 
wvrili da radikaluri; 3. mniSvnelovani. 
Cveni mosazrebiT, umniSvnelo cvlilebaar 
SeiZleba inovaciad CaiTvalos. isini Zlivs 

SesamCnevebia da ara Tu arsebiTi wvlili ar 
SeaqvT organizaciis bazarze mdgomareobis 
ganmtkicebaSi, xelsac aruwyoben mkveTrad 
gansxvavdebodes axali Zvelisagan. siaxlee-
bis warmoqmna niSnavs` TandaTanobiTobis 
wyvetas~. xarisxobrivi zRvris gavlebas im 
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mdgomareobasa, racsawarmos adre eWira da 
im mdgomareobas Soris, rac axla ukavia mas. 
amitom inovacias unda mivakuTvnoT mxolod 
radikaluri cvlilebebi saqmianobis kompo-
nentebSi, rac TvalSi sacemia da arsebiTad 
moqmedebs mis Sedegianobaze.
 aseve ar SeiZleba CaiTvalos inovaciad 
gardaqmna, romelic ama Tu im formiT ime-
orebs faqtorebis pirvandel konfigura-
ciebs anda kopirebas ukeTeben imas,rac ukve 
arsebobda sxvis praqtikaSi. es savsebiT ar 
niSnavs imas, rom igi normalurad momuSa-
ve organizaciebs ewinaaRmdegeba. nebismieri 
maTganis saqmianobiskomponentebis umeteso-
ba iZulebulia gaimeoros (kvlav awarmoos) 
sxvis mier dagrovili  gamocdileba da 
standartuli ideebi. Zveli, Semowmebuli me-
Todebis daxmarebiT SeiZleba saqmianobaSi 
e.w. `viwro adgilebisa da gadaxrebis Tavi-
danacileba. winaaRmdeg SemTxvevaSi gaZnel-
deboda gare garemosTan Segueba. inovaciebi 
warmatebuli sawarmoebisaTvisac ki erTob 
radikaluri movlenaa. amitomsiaxleebis go-
nivruli `kopireba~ SeiZleba mniSvnelovani 
efeqtis momtani aRmoCndes maTTvis.

ufro metic, siaxleebis gadmoReba 
partniorebisgan da konkurentebisgan zo-
gjer iZulebiTi RonisZieba ki ara, stra-
tegiuli prioriteti SeiZleba aRmoCndes. 
sawarmoebi, romlebic am xerxs mimarTaven, 
TavianTi dabali inovaciuri statusiT ki 
ar zaraldebian, aramed piriqiT, Segnebulad 
amboben uars inovaciurprioritetebze, raTa 
garantirebulad imuSaon.

ase magaliTad, amerikuli kompania 
`hiulet pakerdi~ iSviaTad sTavazobs kli-
entebs sruliad axal saqonels. piriqiT, igi 
xSirad mimarTavs e.w. `sapasuxo dartymis~ 
taqtikas: roca bazarze gadis konkurentis 
siaxle, misi myidvelebis momsaxure persona-
li agrovebs informacias siaxleebis Rirse-
bebisa da naklovanebebis Sesaxeb. SemdgomSi 
ganazogadoeben ra klientebis survilebs, 
aRniSnul firmasbazarze gaaqvs siaxlis 
miseuli versia, romelic yvelaze mkacr 
moTxovnebs akmayofilebs. Sedegad, firma ga-
modevnebuli ar aris inovaciur priorite-
tebs daamavdroulad inarCunebs kmayofil 
da erTgul klienturas.

Tumca aseTi midgoma sul ufro 
xSirad Tmobs poziciebs. epoqaSi, roca or-
ganizaciis gare garemo dawyebuli ekonomi-
kuri nawiliT da gaTavebuli teqnologiu-
riT, swrafad icvleba da sul ufro rTul 
moTxovnebs uyenebs mas, mxoloderTeulebs 
Tu SeuZliaT inovaciuri liderobis gareSe 

SeinarCunos adgili bazarze. `jansaR kon-
servatizms~ moklevadiani orientacia aqvs. 
grZelvadian periodSi mas ar SeuZlia orga-
nizaciis interesebis realizacia. misi gamo-
yenebiTSeiZleba Zlier ar CamovrCeT sxvebs, 
magram arc maTze gaswrebaa SesaZlebeli da-
mowinaveTa CrdilqveS svlas ganapirobebs.
    da bolos, inovaciebi ar aris stiqiu-
ri da spontanuri cvlilebebi, ramdenadac 
inovaciebi erTiani xasiaTis matareblebia 
da yovelTvis gulisxmoben gansazRvruli 
Sedegis miRebas, isini orientirebuli unda 
iyvnen gansazRvrul, naTladwarmodgenil da 
zustad dasmul mizanze da unda xorciel-
debodnen Tanmimdevrulad da sistematurad.
    sxva sityvebiT, inovaciebi es aris mi-
zanmimarTuli da gegmazomieri gardaqmnebi. 
isini yovelTvis warmodgenilni arian gark-
veuli Canafiqris ganxorcielebis saxiT da 
vrceli gaSlili formiT gamodian.
    Tuki ganvazogadebT inovaciebis am maxa-
siaTeblebs, miviRebT mis naTel ganmartebas. 
inovaciebi es aris mizanmimarTuli da geg-
mazomieri gardaqmnebi, sakmaod swrafad da 
arsebiTad ganapirobeben organizaciaSi ise-
Ti konfiguraciebis (Semadgeneli elemente-
bis) warmoqmnas, rac mis saqmianobaSi adre 
ar arsebobda. aqve Sedis inovaciis sami Zi-
riTadi maxasiaTebeli:
1. mimarTuleba (mizanswrafuloba Tanmim-
devruloba da sistematuroba);
2. siaxle (adre arsebulisagan gansxvaveba);
3. `radikalizmi~ (didi mniSvneloba da sis-
wrafe).

dRes bevri eTanxmeba im mosazrebas, 
romlis Tanaxmadac organizaciebi, romle-
bic TavianT saqmianobas warmatebaze orient-
acias uqvemdebareben, ubralod, iZulebulni 
arian mudmivad ganaxorcielon inovaciebi. 
amasTan, drukeris azriT, `mizanmimarTuli, 
sistematuri inovacia~ unda daiwyos axali 
SesaZleblobebis wyaroebis analiziT~ [11. 
gv., 156]. isini SeiZleba aRmoCndnen rogorc 
Sida, aseve gare garemoSi. Tuki Sida SesaZle-
blobebi gulisxmoben moulodnel movle-
nebs, Seusabamobebs, teqnologiur moTxovnebs, 
teqnikur anda sabazro cvlilebebs, gare 
SesaZleblobebi iqmneba socialuri da in-
teleqtualuri garemocviT, cvlilebebiT 
azrovnebaSi da axali codniT. magram aseTi 
TiTqos da erTi SexedviT Camoyalibebuli 
SezRudulobiT, inovaciebis wyaroebi me-
tad ganviTarebulebi arian, asevebundovania 
sakiTxi imis Sesaxeb, rogoria maTi buneba 
da rogor ayalibeben isiniorganizaciaTa 
axal SesaZleblobebs.
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mkvlevarTa winaSe erTimeores enacv-
lebian kiTxvebi: saidan iReben saTaves ino-
vaciebi? rogoria maTi warmomavloba? ro-
gor ibadeba siaxlis idea, romelic sawarmom 
unda danergos?
 inovaciebis warmomavloba. SeiZleba 
gamovyoT inovaciebis warmoSobis sami 
ZiriTadi forma:
1. teqnologiuri,roca siaxle aris sacdel-
sakonstruqtoro, sainJinro, socialur-or-
ganizaciuli da sxva saxis damuSavebebis 
uSualo Sedegi;
2. funqcionaluri, pirdapir orientirebuli 
imaT survilze, vinc unda gaxdessiaxleebis 
momxmarebeli (klientebi, partniorebi, fir-
mis muSakebi da a.S.);
3. kombinirebuli,romelic gulisxmobs 
siaxleebis Seqmnas mis potenciur
momxmareblebTan mWidro TanamSromlobiT 
da es ukanasknelni marto ki ar afaseben 
siaxles, aramed faqtobrivad monawileoben 
axali ideebis SeqmnaSi.
     siaxleTa teqnologiuri warmomavloba 
imas niSnavs, rom igi yalibdeba codnisa da 
operaciebis bazaze, romelTac unari Ses-
wevT gadaWran romelime sawarmoo, orga-
nizaciuli anda teqnikuri problema. sxva 
sityvebiT, saxezea, raime teqnologiuri Ses-
aZlebloba da SemdgomSi dgindeba, ra mimar-
TulebiT SeiZleba misi gamoyeneba. amasTan, 
bunebrivia, praqtikulad, mxedvelobaSi ar mi-
iReba potenciuri momxmareblis azri, Sexed-
ulebebi da upiratesobis miniWeba. amitom 
igi yovelTvis ver iqneba organizaciisaTvis 
warmatebis momtani. samagierod, roca ase-
Ti siaxle `moipovebs~ realur momxmareb-
els, organizacias mopovebuli aqvs farTo 
bazari, rac mas konkurentebisaTvis myari 
winswrebis SesaZleblobas aniWebs.
     naTeli magaliTi _ integraluri sqe-
mebis Seqmna. isini bazris moTxovnis safuZ-
velze ar Seqmnila. rTuli eleqtronuli 
sistemebis SemqmnelTa winaSe idgaamocana _ 
tranzistorebisaTvis SeerTebinaT efeqti-
anad momuSave mowyobiloba, magram es niS-
navda sistemis muSaobis xarisxisa da saime-
dobis Semcirebas gayvanilobaTa simravlis 
gamo. rodesac SemoTavazebuli iyo kaJbadis 
(kremniumis) gamoyeneba ara marto tranzis-
torebisaTvis, aramed eleqtronuli sistemis 
sxva danarCeni komponentebisaTvisac. aman 
dRis wesrigidan moxsna sakiTxi tranzis-
torebis SeerTebis Sesaxeb da eleqtronu-
li sqemebi imTaviTve aRmoCndnen erTianni 
(integralurebi), magram, sabazro realiebi-
sagan mowyvetis miuxedavad, es sqemebi Za-

lze swrafad iqnen gamoyenebuli sferoebSi, 
romlebic Zalze Sors iyvnen pirvelsawyisi 
gamoyenebis sferoebisagan da ganapirobes 
mrewvelobis mTeli axali dargisSeqmna.
     da mainc, siaxle, romelsac wminda te-
qnologiuri warmomavloba aqvs. SeiZleba 
saerTod ar aRiqvas momxmarebelma anda 
saerTod gulgrilad Sexvdes mas. winaswar 
xom ar iyo cnobili, ramdenad Seesameboda 
igi momxmareblis moTxovnas.
     teqnologiurisagan gansxvavebiT, fun-
qcionaluri siaxle yalibdeba imaTTan 
mWidro urTierTzemoqmedebaSi, vinc dain-
teresebulia misi gamoyenebiT. igi
konkretuli moTxovnilebidan momdinareobs 
da am moTxovnilebis dakmayofilebis Sesa-
Zleblobas warmoadgens. xSirad aseTi siax-
lis Seqmnis biZgis mimcemia kerZo problemis 
gadaWra, romelic SemdgomSi ganzogadoe-
bul da standartizirebuli saxiT vrcel-
deba saqmianobis axal sferoebze.
     funqcionaluri midgoma damaxasiaTebe-
lia warmatebuli firmebis umetesobisaTvis, 
xolo zogierTi maTgani, teqnikurad rTuli 
nakeTobebis mwarmoeblebis CaTvliT, saer-
Tod arafers ar akeTeben manam, sanam ar 
ipovian klients, romelic mzad iqneba iTa-
namSromlos am ukanasknelTan eqsperimenta-
luri samuSaoebis Catarebis sferoSi. ase 
magaliTad, amerikuli xelsawyoTmSenebeli 
korporacia ̀ alenbredli~ Tavis warmoebul 
roboteqnikas cdis ara TavisTan, aramed im 
kompaniis sawarmoebSi, romlebic apireben 
mis gamoyenebas. amasTan erTad miiRweva uku-
kavSiris uzrunvelyofa axali produqciis 
seriul warmoebamde. zogjer xdeba isec, 
rom siaxle saerTod muSavdeba erT-erTi wa-
myvani klientis uSualo zewoliT. da mainc, 
miuxedavad TvalsaCino praqtikuli bunebisa 
da SedarebiT naklebi danaxarjebisa, funq-
cionaluri siaxleebi ar aris universaluri 
xasiaTis. inovaciebisadmi wminda funqciona-
luri damokidebuleba organizacias wyvets 
teqnologiuri progresis mowinave mijnebi-
sgan da aRwevs ra moklevadian efeqtiano-
basTavis saqmianobaSi, grZelvadian perspeq-
tivaSi igi kargavs konkurentunarianobas da 
zRudavs warmoqmnili problemebis gadaWris 
SesaZleblobebs (teqnikur arsenals).
     gasuli saukunis bolo aTwleulSi 
Jurnal `forCenis~ 500 saukeTeso firmis si-
idan amovarda 60%. es garkveulwilad waaga-
vs dinozavrebis gaqrobis process. yvelaze 
mZlavrma da Zlierma, konkurentul brZo-
laSi mowinave kompaniebma arabunebrivad 
swrafad daTmes poziciebi da es poziciebi 
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Zalze swrafad daikaves e.w. axalma `mta-
ceblebma~, romlebic TiTqmis `arsaidan~ 
moevlinen samyaros. mainc ra moxda? iseTi 
araferi. Zveli liderebi ZiriTadad orien-
tirebulebi iyvnen konkurenciaze. maT didi 
Zala da gavlena hqondaT, magram ufro me-
tad reagirebdnen sxvagamyidvelebis qmede-
bebze, vidre TamaSobdnen sakuTar partias. 
maTi mzera wydeboda horizontTan, imis 
iqiT isini verafers xedavdnen. magram ar-
sebuli bazrebiskargi codna kompensirebas 
ver ukeTebs siaxleebis warmoqmnis Ses-
axeb bundovanwarmodgenas, xolo dinamikur, 
turbulentur samyaroSi axali SesaZle-
blobis winaswarmetyveleba gacilebiT mniS-
vnelovania, vidre arsebulis gamoyeneba. ase 
rom,yofilma liderebma ver gauZles moma-
vlis gamocdas. konkurentebTan brZolaSi 
maTdaaviwydaT is klientebi, romlebsac ukve 
aRar surdaT Zveli produqciis xarisxiani 
momsaxurebiT siamovnebis miReba da eZebdnen 
axlebs. `wrfivma~ konkurenciam(ucvleli 
miwodebis pirobebSi) isini `imitaciur~ ba-
zars miajaWva, sadac gamyidvelebi imeoreben 
erTmaneTs, xdeba saqonlis `kopireba~ da win 
SeiZleba gaiWras mxolod is, visac unari 
Seswevs uari Tqvas `wrfiv~ konkurenciaze, 
`Seqmnas~axali bazari, riTac konkurentebs 
CamoaSorebs saqmes.

rogorc amas samarTlianad aRniS-
naven u. kimi da r. moborni_ ̀ samyaroSi, sadac 
sawarmoo pirobebi ukve aRar gansazRvraven 
korporatiul keTildReobas, ramdenadac 
kompaniebs SeuZliaT daZlion es pirobebi 
inovaciebis sistematuri gamoyenebiT, firmas 
aRar sWirdeba mocemul moTxovnaze sakuTa-
ri wilisTvis brZola _ mas unari Seswevs 
Seqmnas axali moTxovna~ [12.gv.,46]. aseTi in-
ovaciuri sawarmosTvis ukve advilad Sesa-
Zlebelia nebismieri reitingis saTaveSi 
moqceva. esexeba im firmebsac ki, romlebic 
adre ibrZodnen gadarCenisTvis da TiTqmis 
didiwarmatebis aranairi Sansi ar gaaCndaT. 
amitomac wminda funqcionaluri siaxleebi-
SeiZleba ufro sicocxlisunarianebi iyvnen 
teqnologiurebTan SedarebiT, isiniaseve ar 
gamoirCevian didi efeqtianobiT. miT umetes 
iseT epoqaSi, roca sameurneosubieqtis cxov-
rebaSi cvlilebebi kaleidikopuri siCqariT 
mimdinareobs da maTzereaqcia SeuZlebelia 
codnaze da inJinrul damuSavebebze orien-
taciis gareSe.

gasakviri ar aris, rom sul ufro 
farTo gavrcelebas poulobs inovaciebisa-
dmi kombinirebuli midgoma. igi gulisxmobs, 
rom siaxlis teqnologiuri idea, romelic 

perspeqtiulad gveCveneba, maSinve ar eqvemde-
bareba damuSavebebs, aramed jer upirispir-
deba potenciuri mosargebleebis moTxov-
nebs. sxva sityvebiT, manam, sanam igi siaxlis 
konkretul modelad gardaiqmneba, aucile-
blad gacnobiliunda iqnas (gaacnon) miz-
nobriv auditorias anda mis raRac nawils 
da CaerTosmodelis ZiriTadi parametrebis 
dadgenaSi.

aranair problemas ar eqneba adgili, 
Tuki siaxle Seiqmneba wamyvan momxmare-
blebTan erTad damuSavebebis procesSi. am 
SemTxvevaSi muSa garemoSi Camoyalibdebais 
maCveneblebi, romelTac siaxle unda pa-
suxobdes.
     Tumca aqve ikveTeba garkveuli sirTule. 
aRniSnul momxmarebelTa upiratesobebi 
SeiZleba mTlianad ar daemTxves miznobrivi 
`auditoriis~ darCenili nawilis moTxovnebs, 
Tumca, Tuki maTTan urTerTzemoqmedebis 
pirobebi unikaluriar aris, maCvenebelTa 
garkveuli modifikaciis gziT siaxle mainc 
SeiZleba gavrceldes mTels miznobriv au-
ditoriaze, momxmarebelTa mTlian segmen-
tze.

magram ra vqnaT maSin, roca ar arian 
iseTi partniorebi, romelTan Tanam- Srom-
lobiTac iqmneba siaxle? rogor avagoT 
perspeqtiul teqnologiur ideaze damyare-
buli misi modeli? miT umetes, rom SesaZlo 
momxmareblebs yovelTvis ar SeswevT unari 
winaswar gaiazron, risi motana SeuZliaT 
maTTvis siaxleebs. siaxleebis warmomqmneli 
idea yovelTvis ar aris pirdapiri pasuxi 
momxmareblis moTxovnaze.

imisTvis, rom moxdes am siaxlis mod-
elireba, unda aigos is xazi (jaWvi, zogjer 
sakmaod grZelic), romelic mas akavSirebs 
momxmareblis moTxovnasTan. amasTan, xSirad 
momxmarebels ar gaaCnia is pirvelsawyisi 
moTxovnileba, romelicuSualo kavSirSia 
siaxlis warmomqmnel pirvelsawyis ideas-
Tan. saWiro xdeba gamovlindes dafaruli 
moTxovnebi anda, Tu saWiro gaxda, xelovnu-
rad moxdes maTiinicireba (gamowveva), e.i. 
xelovnurad aRvuZraT potenciur momx-
marebels moTxovna axal produqtze da 
vaiZuloT igi, CvenTan erTad imuSaos 
axali produqtisSeqmnaze. teqnologiu-
rad anda materialurad, vamyarebT ra maT-
Tan ukukavSirs,SeiZleba siaxlis model-
is ZiriTadi parametrebis mniSvnelobebis 
gansazRvra daSemdeg teqnologiuri ideis 
SemuSaveba ise, rom miRebuli Sedegi moTavs-
des am mniSvnelobebis CarCoebSi.

siaxleebis wyaroebi. rogoric ar 
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unda iyos siaxleebis warmomavloba-te-
qnologiuri, fundamenturi Tu kombinire-
buli _ isini saidanRac unda aviRoT; cxa-
dia, axali ideebis ZiriTadi momwodeblebi 
arian sawarmoSi arsebuli sakuTari samec-
niero-kvleviTi da sacdel-sakonstruqto-
ro samuSaoebis qvedanayofebi. Tumca, jer 
erTi, es qvedanayofebi aqvT mxolod msxvil 
sawarmoebs, mcire zomis sawarmoebs ar Seu-
ZliaT mniSvenlovani saxsrebi daxarjon 
damoukidebel kvlevebze da damuSavebebze, 
da meorec, Zlieri da mdidari firmebic ki 
iZulebulni arian SezRudon TavianTi mec-
nieruli kvlevebi TematikiT, SemoqmedebiTi 
muSakebiT da SromiTi resursebiT, magram 
maTi inovaciebiT daintereseba scildeba 
mocemuli Tematikis farglebs. amitom, bune-
brivia, saWiro xdeba siaxleTa damatebiTi 
wyaroebis moZieba, romelTac SeeZlebaT, kom-
pensireba gaukeTon Sida kvleviTi progr-
amebis SezRudulobasa da nakls.
     Tumca Tanamedrove msoflioSi axali 
da perspeqtiuli informacia yvelasaTvis 
xelmisawvdomi ar aris. xSir SemTxvevaSi 
igi gamiznulia ara Tavisufali cirkulaci-
isTvis, aramed ganixileba, rogorc konkuren-
tebTan brZolaSi warmatebis e.w. ̀ koziri~ da 
imisaTvis, rom SegveZlos misiT sargebloba, 
saWiroa sakuTariuflebebis ganmtkiceba 
organizaciuli da finansuri RonisZiebebis 
meSveobiT.
     SedarebiT martivi da iafi xerxi siaxlee-
bis xelmisawvdomobasTan mimarTebaSi aris 
maTze SekveTebis ganTavseba samecniero 
dawesebulebebSi anda umaRles saswavle-
blebSi. ase magaliTad, jer kidev gasuli 
saukunis 70-80-ian wlebSi kvlevebisa da da-
muSavebebis dafinansebis msxvilmasStabiani 
da grZelvadiani xelSekrulebebi ideboda 
sponsorebTan praqtikulad orientirebuli 
Teoriuli Sedegebis gadacemis sanacvlod. 
magaliTad, 10-wliani xelSekruleba qimiur 
fir- ma `monxato~-sa da harvardis samedi-
cino skolas Soris iTvaliswinebda subsi-
dias23 mln dolaris odenobiT. xolo cota 
mogvianebiT dadebuli kontraqti masaCuse-
tis teqnologiur institutsa da korpo-
racia `eksons~ Soris igive vadiT 8 mln., 
dolaris dafinansebas. amis garda, gasuli 
saukunis 80-iani wlebidan yalibdeba spe-
cialuri organizaciebi, romlebic mowodeb-
ulni arian gaaerTianon sxvadasxva saqmiani 
organizaciebis Zalisxmeva moqmedi kvlevi-
Ti programebis xelSesawyobad. magaliTad, 
amerikis naxevargamtarebis mrewvelobis 
asociaciis egidiT daarsda kooperativi, 

romelmac Tavisi saqmianobis asparezad air-
Cia iseTi kompaniebi, rogoricaa `signetiqsi~, 
`feirCaildi~, `motorola~ da a.S. da mxars 
uWerda integralur
sqemebTan dakavSirebul samuSaoebs.

aRniSnuli organizacia axorcieleb-
da ara marto perspeqtiuli kvleviTi pro-
eqtebis SerCevas da dafinansebas, aramed ax-
denda `mopovebuli~ samecniero- teqnikuri 
informaciis gavrcelebas sponsor korpo-
raciebs Soris.

inovaciuri organizaciebis samec-
niero organizaciebTan integraciis ufro 
maRali safexuria erToblivi centrebis Se-
qmna, romlebic mowodebulni arian gadaWran 
industriulad orientirebuli fundamentu-
ri kvlevebi (amocanebi).

aseTi centrebi saxelmwifosgan 
mniSvnelovan mxardaWeras Rebuloben. 
amasTan,maT muSaobaSi inovaciebis Zie-
basTan mimarTebaSi erTvebian ara marto 
msxvili,aramed saSualo da mcire biznesic 
ki, romelic swored amis meSveobiT fexs 
uwyobs samecniero-teqnikur progress. es, 
Tavis mxriv, finansur mdgradobas aniWeb-
serTobliv centrebs da saSualebas aZlevs, 
gaafarTovon TavianTi masStabebi.

masaCusetis teqnologiurma insti-
tutma aSS-s erovnuli samecniero fondis 
monawileobiT daaarsa polimeruli kv-
levebis centri, romelic axorcielebda po-
liesteris dartymis sawinaaRmdego Tvise-
bebis Seswavlas. xuTi wlis Semdeg saqmiani 
organizaciebidan subsidiebma 500 aTas 
dolars miaRwies weliwadSi. amisSedegad 
SesaZlebeli gaxda samecniero erovnuli 
fondisagan miRebul finansurdaxmarebaze 
uaris Tqma. dainteresebuli korporaciebi-
dan miRebuli saxsrebisavsebiT sakmarisi 
iyo dagegmili samuSaoebis gansaxorciele-
blad.

xSirad iniciativa TviT samecniero 
dawesebulebebidan modis. stenfordis uni-
versitetma damoukideblad daaarsa inte-
graluri sistemebis centri, romlis funq-
ciasac `vertikaluri struqturebis~ Seqmna 
Seadgenda _ komponentebis masalebiT daw-
yebuli da dasrulebuli mowyobilobiT 
gaTavebuli. maSinve mis dafinansebaze mza-
dyofna gamoTqva 17-ma korporaciam, romelT-
ac pirveli sami wlis ganmavlobaSi cen-
tris fondSi 250 aTasi dolari SehqondaT 
da paralelurad, afinansebdnen pentagonis 
gamoyenebiTi xasiaTis kvleviT proeqtebs 8 
mln dolarisodenobiT.

magram yvelaze sainteresoa is, rom 
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saqmiani organizaciebi dainteresebulni 
arian ara marto gamoyenebiT xasiaTis kv-
levebiT da sacdel-sakonstruqtoro samuS-
aoebiT (damuSavebebiT), aramed fundamenturi 
codniT da aqtiurad monawileobenmaTi ko-
mercializaciis xerxebisa da saSualebebis 
moZiebaSi. Cveulebriv, samecniero dawese-
bulebebi sxvadasxva samecniero-kvleviTi 
fondebis mxardaWeriT qmnian specialur 
korporaciebs, romlebic mowodebulniarian, 
TavianTi aRmoCenebis komerciuli potencia-
li ganaTavson mowinave sferoebSi (vTqvaT, 
bioteqnologiebSi, mikroekonomikaSi anda 
robotikaSi). xolo Semdeg ki am korpora-
ciebis kapitalsuerTdebian msxvilikom-
paniebi, romlebic dainteresebulni arian sa-
momavlo SedegebiT (kerZod, aqciebis SeZenis 
gziT). amiT isini xels uwyoben Teoriuli 
kvlevebis ganviTarebas da TavianTi wvlili 
SeaqvT fundamenturi kvlevebis praqtikuli
gamoyenebis saqmeSi.

inovacia, rogorc procesi. maSinac 
ki, roca organizaciebs SeuzRudavad miu-
wvdebaT xeli siaxleebze, isini mainc ver 
ascdebian im mTel rig sirTuleebs, rasac 
ganviTarebis gzaze awydebian inovaciebi. 
rCeba sul mcire ori problema, romelTa 
gadaWris gareSe SeuZlebelia moZvelebu-
li produqtebis, resursebis anda teqnolo-
giebis efeqtiani ganaxleba. erTis mxriv, ma-
nam, sanam daiwyeba inovaciuri procesi, unda 
ganisazRvros, mainc romeli siaxlea saWiro 
imisaTvis, rom gadaiWras organizaciis wi-
naSe mdgari amocana. meores mxriv, es siaxle 
aTvisebuli unda iqnas, anu igi unda gax-
des organizaciis saqmianobis ganuyofeli 
elemeneti.

aqedan cxadia, rom inovacia aris ara 
erTjeradi aqti, romelic myisieri siax-
lis saxiT erTveba organizaciis saqmiano-
baSi. es aris rTuli da xangrZlivi procesi, 
romelic zogjer wlobiT grZeldeba da 
bunebrivia, moicavs mTel rig urTierTdaka-
vSirebul etapebs (stadiebs), romlebic Tan-
mimdevrulad ganapirobeben saboloo Sede-
gis miRwevas. maT miekuTvneba:
     • inicireba;
     • proeqtireba;
     • aTviseba.

magram inovaciur process aqvs Ta-
visi wina istoria. yvelaferi iwyeba prob-
lemis formulirebiT, romelic gulisxmobs 
dasaxuli miznebidan da orientirebidan 
gadaxrebis gamovlenas da konkretizacias. 
saqmis sasurvel (mosalodnel)da faqtobriv 
mdgomareobas Soris arsebuli gansxvavebis 

gaazrebis Semdeg organizacia afiqsirebs am 
garRvevas da misi gadalaxvis gzebisa da 
saSualebebis Ziebis sakiTxi yalibdeba ro-
gorc problema, romelic unda gadaiWras. 
davuSvaT, rom fexsacmlis mwarmoebelma 
firmam gadawyvita gaadidos Tavisi wili ba-
zris sabavSvo segmentze 18-dan 25%-mde, ma-
gram sinamdvileSi saangariSo periodSi es 
maCvenebeli 15%-mde daeca. es 10% (25-15)% 
aris is garRveva, racawuxebs fexsacmlis 
mwarmoebels. cxadia, man unda gaarkvios, 
ra unda gaakeTos imisTvis, rom ara marto 
daibrunos dakarguli poziciebi, aramed mi-
aRwios dasaxulmizans. faqtobrivad, es aris 
problemis formulireba, romlis gadaWrac 
SeeZlebainovaciis gziT.

es, cxadia, aris sakmaod martivi SemTx-
veva, roca gadaxra Tavdapirvelad fasdeba 
raodenobrivi formiT, xolo mTavari aris 
maTi gazomvis qmediTi xerxebisada saSuale-
bebis povna, Tumca, yovelTvis ase ar xdeba. 
xSirad rogorc TviT gadaxra, ise misgan wa-
mosuli problema yalibdeba xarisxobrivi 
formiT da saWiroxdeba mniSvnelovani Zal-
isxmevis xarjva imaze, rom mas raodenobrivi 
forma mivceTda gazomvadi gavxadoT.

davuSvaT, cxadi gaxda, rom momxmareb-
els srulad ar akmayofilebs produqciis 
xarisxi anda firmis muSakebi kmayofilebi 
ar arian marTvis organizaciis stiliT. ro-
gor moviqceT? SeiZleba Tu ara aseTi Se-
fasebis safuZvelze zustad Camoyalibdes 
da ganisazRvros problema? cxadia, ara. unda 
aigos specialuriskala produqciis xarisx-
is an marTvis stilis aRsaqmelad, anda re-
spondentebs mivawodoT SekiTxvebi imis Ses-
axeb, Tu ras moelian isini organizaciisgan 
da ramdenad qmedunariania organizacia im-
isTvis, rom gaamarTlos personalis imedebi.

xSirad orive es midgoma kombinird-
eba, Sedegad pasuxebi `skalisebur~ raodeno-
brivad gansazRvrul xasiaTs iZenen.
    Tumca, TavisTavad, problemis dasma jer 
kidev ar aris inovaciuri procesis da-
sawyisi. misi formulirebiT organizacia 
mxolod gadawyvetilebis Ziebas iwyebs. igi 
SeiZleba iyos standartuli, anu farTod 
gavrcelebuli da saerTod aRiarebuli anda 
naklebad cnobili, mainc aprobirebuli da 
qmedunariani. maSin amocana SeiZleba gadai-
Wras sxvisi gamocdilebis gaziarebiT da 
misi sakuTar pirobebze misadagebiT. xSir 
SemTxvevaSi asec xdeba, magram arc Tu ise 
iSviaTad saWiroa axali gadawyvetile-
bebis Zieba, romelTac analogebi ara aqvs. 
es niSnavs imis SemuSavebas,romelic mza 




