
ინოვაციური ეკონომიკა
და მართვა

INNOVATIVE ECONOMICS AND 

MANAGEMENT 

2

ტომი - Volume V.

2018



2 inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

UDC (უაკ) 050: {33+338.24}
                    ი - 603

saredaqcio kolegiis wevrebi:

 
e.m.d., profesori. saqarTvelos mecni e  r e­

baTa erovnuli akademiis akade mi kosi av Tan­

dil silagaZe,  e.a.d., aso ci rebuli pro­

fesori nino abesaZe; e.a.d., pro fesori nana 

axalaia; e.a.d., asocirebuli profesori 

ekaterine ba x taZe; e.m.d., profesori ramaz 

abe saZe; e.m.d., profesori anzor abralava; 

e.a.d., asocirebuli profesori giorgi 

abuseliZe; e.a.d., profesori ioseb ar C vaZe; 

t.a.d., profesori Tengiz af xazava; e.m.d., 

profesori Teimuraz ba bunaSvili; e.a.d., 

asocirebuli pr o fe sori akaki  bakuraZe; 

e.m.d., pro fesori evgeni baraTaSvili; e.m.d., 

pr o  fesori elguja meqvabiSvili; b.a.d., 

asocirebuli pro fesori besik bau CaZe; b.a.d., 

asoci rebuli profesori gi vi baqraZe; e.a.d., 

profesori ros tom beriZe; e.m.d., profesori 

givi bedi anaSvili; t.a.d., profesori qeTe­

v an goleTiani; e.a.d., profesori vax tang 

daTaSvili; e.a.d., profesori an zor devaZe; 

e.a.d., profesori ciuri duruli; e.a.d., 

profesori lia eliava; e.a.d., asocirebuli 

profesori gulnaz erqomaiSvili; e.a.d., 

profesori me rab vaniSvili; e.a.d., profesori 

go Ca TuTberiZe; e.a.d., profesori nazi­

ra kakulia; e.m.d., profesori paata koRua­

Svili; p.a.d., profesori naTia miqelTaZe; 

e.a.d. profesori aleqsandre siWinava; e.a.d. 

asocirebuli profesori nino faresaSvili; 

e.a.d., profesori roman mamulaZe; e.a.d., 

profesori nino liparteliani; e.m.d., 

profesori rezo manveliZe;  e.m.d., profesori 

lamara qoqiauri; e.a.d. profesori  giorgi 

RavTaZe; e.m.d., profesori vladimer Rlon­

ti;  e.m.d., profesori karlo  Rur  wkaia; e.m.d., 

profesori larisa yor RanaSvili; b.a.d., 

asocirebuli pro fesori goderZi SaniZe; 

e.m.d., pro fesori Teimuraz Sengelia; e.a.d.  

pro fesori nana Sonia; e.m.d., profesori ni­

Jurnali „inovaciuri ekonomika da marTva“ indeqsirdeba saerTaSoriso mo­
nacemTa bazebSi da sistemaSi:

The Journal „INNOVATIVE ECONOMICS AND MANAGEMENT“ is indexed in the international 
scientometric databases, repositories and search engines:

Academic Resource Index ResearchBib
Index Copernicus (პოლონეთი)
Open Academic Journals Index
elibrary.ru (რუსეთი)
Академия Google (США)
cosmos impact factor (გერმანია, ბერლინი) Germany, Berlin

saredaqcio kolegia

mTavari redaqtori

badri geCbaia,  ekonomikis doqtori, asocirebuli profesori. saqarTvelos 
biznesis mecnierebaTa akademiis namdvili wevri. menejmentis 
regionuli akademiis wevr­korespondenti.

mTavari redaqtoris moadgile

gela mamulaZe,  ekonomikis doqtori, profesori. saqarTvelos biznesis 
mecnierebaTa akademiis namdvili wevri

pasuxismgebeli redaqtori

paata aroSiZe,  ekonomikis doqtori, asocirebuli profesori 



3inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

koloz CixlaZe; e.a.d. asocirebuli pro­

fesori irma CxaiZe; e.a.d., profesori as ie 

cincaZe; e.a.d., profesori naTia wik laSvili; 

e.m.d., profesori eTer xaraiSvili; t.a.d., 

profesori parmen xve deliZe; e.a.d., profesori 

daviT jalaRonia; e.m.d., profesori mixeil 

jibuti; e.a.d., profesori guram jolia; 

s.m.m.d., profesori rezo jabniZe; b. a. d. zurab 

muSkudiani (mTavari redaqtoris moad gile 

Jurnalis inglisurenovan nawi lSi) 

 saredaqcio kolegiis

ucxoeli wevrebi:

hesus fereiro aparacio, e.m.d. baskeTis 

universitetis ekonomikisa da biznesis 

fakultetis profesori (espaneTi);

Skarleti sergei, e.m. d. profesori. Cer nigovis 

erovnuli teqnologiuri universitetis 

reqtori (Cernigovi, ukraina);

kizim  nikolai, e.m. d. profesori. ukrainis 

mecnierebaTa erovnuli akademiis wevr­

korespondenti. (xarkovi, ukraina);

rudenko olga, saxelmwifo marTvis doq­

tori, profesori. Cernigovis erov nuli 

teqnologiuri universitetis sa  xelmwifo 

marTvis da menejmentis sa mecniero kvleviTi 

institutis di req tori (Cernigovi, ukraina);

vdovenko natalia, e.m. d. profesori. ukrainis 

biologiisa  da garemosdacvis saxe lmwifo  

universitetis globaluri ekonomikis 

kaTedris gamge (kievi, ukraina);

Simanovska­dianiC ludmila, e.m. d. pro­

fesori. poltavas ekonomikisa da vaW robis 

universitetis menejmentis kaTe d ris gamge 

(poltava, ukraina);

levCenko aleqsandre, e.m.d. profesori. 

centr aluri ukrainis erovnuli teqno lo­

giuri universitetis reqtoris mo ad gile.

xaustova viqtoria, ekonomikis mecni ere­

baTa kandidati, asocirebuli profe sori 

(xarkovi, ukraina);

badida miroslav, mecnierebaTa dotori, 

profesori.  q. koSices teqnologiuri uni­

versitetis procesebisa da inJi ne riis kaTe­

dris gamge (koSice, slova keTi);

kuCabski aleqsandre, saxelmwifo mar Tvis 

mecnierebaTa doqtori,  pro fe so ri (po lo­

neTi);

Cernecki pavel, doqtori, profesori.  va­

rSavis menejmentis umaRlesi skolis req­

tori (varSava, poloneTi);

troCikovski tadeuS, menejmentis doq tori, 

profesori (vloclaveki, polo neTi);

lukini sergei, e.m.d. belorusiis saxel mwi fo 

universitetis profesori (min ski, belo­

rusia);

zlotnikova lidia, e.m.k. profesori. be loru­

siis vaWrobisa da ekonomikis universiteti 

(gomeli, belorusia);

CixlaZe levan,  iuridiul mecnierebaTa doq­

tori, profesori, xalxTa megob robis unive­

rsiteti (ruseTi, moskovi);

isaevi  namig, biznesisa da marTvis doq to­

ri, azerbaijanis saerTaSoriso di asporis 

warmomadgeneli saqarTve loSi  (baqo, aze­

rba ijani);

midelski sergei, profesori. menejmentis 

regionuli akademiis prezidenti (yaza xeTi, 

pavlodari);

varxola mixal, doqtori, profesori mi xail 

baludianskis samecniero sazo gadoebis 

prezidenti. (slovakeTi, koSi ce);

rami gaurang, ekonomikis doqtori, viir nor­

mandis gujaratis universitetis pro­

fesori (gujarati, indoeTi);

romanenko evgeni, saxelmwifo marTvis me­

cnierebaTa doqtori. personalis mar Tvis 

regionuli akademiis sajaro mmarTvelobis 

kaTedris gamge, docenti (ukraina, kievi);

griSnova elena, e.m.d. taras SevCenkos sa xe­

lobis kievis saxelmwifo universi tetis 

profesori;

kuzmenko galina, e.m.d. kirovogradis erov­

nuli teqnologiuri universi te tis profe­

sori, (ukraina, kropiv nicki);

Caplai irina, saxelmwifo marTvis mecnie re­

baTa kandidati, (ukraina, kievi);

Salimova natalia, e.m.d. kirovogradis ero­

v nuli teqnologiuri univer site tis pro­

fesori, (ukraina, kropiv nicki).

prokopenko olga, e.m.d. teqnikur­huma ni ta­

ruli akademiis menejmentis depar tamentis 

profesori, poloneTi

© a(a)ip ekonomikuri kvlevebis erovnuli institutis da baTumis navigaciis saswavlo universi-
tetis  saerTaSoriso referirebadi da recenzirebadi samecnieropraqtikuli Jurnali  „inovaciu-
ri ekonomika da marTva”. 

ISSN: 2449-2418

E-ISSN: 2449-2604



4 inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

EDITORIAL BOARD:

 
Avtandil Silagadze, Doctor of Economic Scien ces, Pro­

fessor. Academician of the National Aca de my of Sciences of 

Georgia; Nino Abesadze, Do ctor of Economics, Associated 

Professor; Nana Akhalaia, Doctor of Economics, Associated 

Professor; Ekaterine Bakhtadze, Doctor of Economics, As­

sociated Professor; Ramaz Abesadze, Doctor of Economic 

Sciences, Pro fessor; Anzor Abralava, Doctor of Economic 

Sciences, Professor; Giorgi Abuselidze, Doctor of Economics, 

Associated Professor; Ioseb Archvadze, Doctor of Economics, 

Professor; Tengiz Apkhazava, Doctor of Technical Sciences, 

Professor; Teimuraz Babunashvili, Doctor of Economic Sci­

ences, Professor Evgeni  Baratashvili, Doctor of Economic 

Sciences, Professor Elguja Meqvabishvili,  Doctor of Eco­

nomic Sciences, Professor; Akaki Bakuradze, Doctor of Eco­

nomics, Professor; Besik Bauchadze, DBA, Associated Pro­

fessor; Givi Bakradze, DBA, Associated Professor; Rostom 

Beridze, Doctor of Economics, Professor; Givi Bedianashvili, 

Doctor of Economic Sciences, Professor; Ketevan Goletiani, 

Doctor of Technical Sciences, Pro fessor; Vakhtang Datashvi­

li, Doctor of Econo mics, Professor; Anzor Devadze, Doctor of 

Eco no  mics, Professor; Tsiuri Duruli, Doctor of Eco nomics, 

Professor; Lia Eliava, Doctor of Eco nomics, Professor; Gul­

naz Erqomaishvili, Doctor of Economics, Associated Pro­

fessor; Merab Vanishvili, Doctor of Economics, Pro fessor; 

Gocha Tutberidze, Doctor of Economics, Professor; Nazira 

Kakulia, Doctor of Economics, Associated Professor; Paata 

Kogua shvili, Doctor of Economic Sciences, Professor;  Na­

tia Mikeltadze, Doctor, Professor; Ale k sandre Sichinava, 

Doctor of Economics, Pro fessor; Nino Paresashvili, Doctor of 

Economics, As s ociated Professor; Roman Mamuladze, Do­

c tor of Economics, Professor; Nino Liparteliani, Doc tor of 

Economics, Professor; Rezo Manvelidze, Doc tor of Economic 

Sciences, Pro fessor;  Lamara Qo qiauri, Doctor of Economic 

Sciences, Pro fessor; Giorgi Gavtadze, Doctor of Eco nomics, 

Pro fessor; Vladimer Glonti, Doctor of Economic Scie nces, 

Professor; Karlo Gurtckaia, Doctor of Eco nomic Sciences, 

Pro fessor; Larisa Kor ga nashvili, Doctor of Eco nomic Sci­

ences, Professor; Goderdzi Shanidze, DBA, Associated Pro­

fessor; Teimuraz Shengelia, Doctor of Economic Sciences, 

Professor; Nana Shonia, Doctor of Economics, Professor; Ni­

koloz Chikhladze, Doctor of Economic Sciences, Professor; 

Irma Chkhaidze, Doctor of Econ omics, Professor; Asie Cin­

cadze, Doctor of Eco nomics, Professor; Natia Tsiklashvili, 

Doctor of Eco nomics, Professor; Eter Kharaishvili, Doctor of 

Economic Sciences, Professor;  Parmen Khvedelidze, Doc­

tor of Technical Sciences, Pro fessor; Davit Jalagonia, Doctor 

of Economics, Pro fessor; Mikheil Jibuti, Doctor of Econom­

ic Sc iences, Professor; Guram Jolia, Doctor of Eco nomics, 

Professor; Rezo Jabnidze, Doctor of Agr icultural Sciences, 

Professor; Zurab Mushkudiani, DBA (Deputy Chief Editor 

in En gli sh Section of Journal).

 

FOREIGN MEMBERS

OF THE EDITORIAL BOARD

 
Aparacio Jesus Fereiro, professor of the faculty of Econom­

ics and Business on the university of Basque country 

(Spain);

Kyzym Mykola, Doctor of Economic Sciences, Professor. 

Corresponding Member of National Academy of Scienc­

es of Ukraine. Honored Economist of Ukraine

Shkarlet Serhii, Doctor of Economic Sciences, Professor. 

Rector of Chernihiv National University of Technology 

(Ukraine);

Rudenko Olha, Doctor of Public Administration, Associate 

Professor, Director of SRI of Public Administration and 

Management, Professor of the Department of Manage­

ment of Chernihiv National University of Technology 

(Ukraine);

UDC (უაკ) 050: {33+338.24}
                    ი - 603

EDITORIAL BOARD

Editor in Chief

BADRI  GECHBAIA,  Doctor of Economics, Associate Professor. 

Deputy Editor

GELA MAMULADZE,  Doctor of Economics, Professor.

Responsible Editor

PAATA AROSHIDZE,  Doctor of Economics, Associate Professor.



5inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

Vdovenko Natalia, Doctor of Economic Sciences, Professor 

(Ukraine);

Shimanovska­Dianich Ludmila, Doctor of Economic Sci­

ences, Professor (Ukraine);

Levchenko Aleksandr, Doctor of Economik Sciences, Vice 

Doctor for Scientific Activities of the Central
Khaustova Victoria, Doctor of Sciences (Economics), Asso­

ciate Professor, Senior Research Fellow, Department of 

innovation development and competitiveness, Research 

Centre of Industrial Problems of Development of NAS 

of Ukraine;

Badida Miroslav, Doctor of Sciences, Professor, Pro­Dean 

of Machine Building Faculty of Technical University of 

Kosice (Slovak Republic);

Kuchabskyi Oleksandr, Doctor of Public Administration, 

Associate Professor (Poland);

Chernetski Pawel, Doctor of Sciences, Professor, Rector of 

Warsaw Management University (Poland);

Trocikowski Tadeusz , Doctor of Business Administration, 

Full Professor of Management, Correspondent Member 

of RAM (Poland);

Lukin Sergei, Doctor of Economic Sciences. Belarusian 

State University, Professor (Belarus, Minsk);

Zlotnikova Lidia, PhD in Economics, Associate Professor. 

Belarusian Trade And Economics University Of Con­

sumer Cooperatives  (Belarus, Gomel);

Chihladze Levan, Doctor of Law, Full Professor. Head of 

the Department Municipal Law. RUDN University 

(Russia);

Isayev Namig, PhD in business administration. Represen­

tation of Azerbaijan International Diaspora Centre in 

Georgia, (Azerbaijan);

Midelski Sergey, Professor. President of Regional Academy 

of Management (Kazakhstan);

Varchola Michal, Doctor of Sciences, Professor, President 

of the Academic Society of Michal Baludansky (Slovak 

Republic);

Rami Gaurang, PH.D Professor, Department of Economics 

Veer Narmad South Gujarat University (India);

Romanenko Yevchen, Doctor of Science in Public Adminis­

tration, Professor, Head of the Dept. of Public Adminis­

tration of Interregional Academy of Personnel Manage­

ment (Ukraine).

Grishnova Olena, Doctor of Economic Sciences, Profes­

sor, Taras Shevchenko National University of Kyiv 

(Ukraine).

Kuzmenko Halyna, Doctor of Economics, Associate Profes­

sor, Kyiv (Ukraine).

Chaplay Irina, PhD of Public Administration, Associate 

Professor, Kyiv (Ukraine).

Shalimova Nataliia, Doctor of Economic Sciences, Profes­

sor, (Kropivnicki, Ukraine).

Prokopenko Olha, Doctor of Economics, Professor.Profes­

sor of Management Department at University of Biels­

ko­Biala, Poland

A (N) and the National Institute of Economic Research of the Teaching  University of Batumi Navi-

gation  and reviewing scientific journal “Innovative Economics and Management”.

ISSN: 2449-2418

E-ISSN: 2449-2604



6 inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

sarCevi 
CONTENTS

ekonomikuri Teoria ­  ECONOMIC THEORY
aleqsandre levCenko, galina kuzmenko, ilona carenko _  universitetebis roli inovaciuri 

ekosistemis formirebaSi .................................................................................................................................................... 10

OLEKSANDR LEVCHENKO, HALYNA KUZMENKO, ILONA TSARENKO  _   THE ROLE OF UNIVERSITIES IN 

FORMING THE INNOVATION ECOSYSTEM ........................................................................10

ana oganezova _ swori qceva inovaciuri ganviTarebis konteqstSi ....................................................................................17

ANNA OGANEZOVA  _  HEALTH BEHAVIOR IN THE CONTEXT OF INNOVATIVE DEVELOPMENT....................17

eduard miqelaZe _ iaponuri codnis Semqmneli kompania avtogigantis toiotas magaliTze....................24

EDUARD MIKELADZE _  THE CREATOR COMPANY OF THE JAPANESE KNOWLEDGE ON THE EXAMPLE OF 

THE TOYOTA  ................................................................................................................ 24

igor galica, anzor devaZe, olga prokopenko, badri geCbaia _ inovaciuri ganviTarebis 
zogierTi strategiuli aspeqti Tanamedrove pirobebSi ....................................................................... 32

IHOR HALYTSIA, ANZOR DEVADZE, OLHA PROKOPENKO, BADRI GECHBAIA _ SOME STRATEGIC ASPECTS OF 

THE INNOVATIVE DEVELOPMENT IN MODERN CONDITIONS  .........................................32

lidia zlotnikova _ profesionalizmis struqtura inovaciuri ganviTarebis pirobebSi ........................ 37

LYDIA ZLOTNIKOVA _ SOME PROBLEMS OF FORMATION OF MODERN PROFESSIONALISM ..........................37

mariam biwaZe _ inovaciuri politikis Teoriuli winamZRvrebi da misi mniSvneloba ekonomikuri 

ganviTarebisTvis .......................................................................................................................................................................... 45

MARIAM BITSADZE _ THEORETICAL  BACKGROUND OF  INNOVATION POLICY AND ITS IMPORTANCE FOR 

ECONOMIC DEVELOPMENT ............................................................................................ 45

dargobrivi da regionuli ekonomika ­ 
SECTORAL AND REGIONAL ECONOMY

ana efimova, andrei labartyava, aleqsei paSenko _ gemTmSeneblobis ganviTarebis prioritetuli 

mimarTulebebi globaluri gamowvevebis sapasuxod ............................................................................................................................... 52

ANNA EFIMOVA,  ANDREI LABARTKAVA,  ALEKSEI PASHENKO _   PRIORITY DIRECTIONS OF DEVELOPMENT 

OF SHIPBUILDING IN RESPONSE TO GLOBAL  CHALLENGES ........................................... 52

ana verbicka _  umaRlesi ganaTlebis internacionalizaciis strategiis Ziritadi trendebi.................... 58

ANNA VERBYTSKA _   THE MAIN TRENDS OF HIGHER EDUCATION INTERNATIONALIZATION STRATEGIES ... 58

dalila catava _  gastronomiuli turizmis da gastronomiuli turistis  sakiTxis

 SeswavlisTvis ..................................................................................................................................................................................64

DALILA TSATAVA _  THE STUDY  ABOUT GASTRONOMIC TOURISM AND GASTRONOMIC TOURISTS ISSUES .. 64

Tengiz kupraSvili _   mevenaxeobis ganviTarebis strategiebi imereTis regionSi  ......................................71

TENGIZ KUPRASHVILI _  VITICULTURE DEVELOPMENT STRATEGIES IN IMERETI  REGION ..........................71

manana vasaZe, nana axalaia _  sakruizo turizmis  ganviTareba saqarTveloSi  ................................................ 77

MANANA VASADZE, NANA AKHALAIA _ CRUISE TOURISM DESTINATION DEVELOPMENT IN GEORGIA ..........77

ramin (maTe)cinariZe, melano abaSiZe _ sainvesticio politikis regionuli aspeqtebi  ...................... 80

RAMIN (MATE) TSINARIDZE, MELANO ABASHIDZE _ REGIONAL  ASPECTS OF INVESTMENT POLICY ..............80

socialuri ekonomika ­  SOCIAL ECONOMY
asie cincaZe, rusudan zoiZe _  sapensio reforma saqarTveloSi ..................................................................................90

ASIE TSINTSADZE, RUSUDAN ZOIDZE  _  ENSION REFORM IN GEORGIA .......................................................90

Tamar buwaSvili _  pirveladi jandacva, rogorc  janmrTelobis xelSewyobis ZiriTadi rgoli  

da momxarebelTa saWiroebebi ......................................................................................................................................... 97

TAMAR BUTSASHVILI _  PRIMARY HEALTHCARE AS THE MAIN COMPONENT OF HEALTH PROMOTION AND 

CONSUMER NEEDS PATIENTS’ NEEDS IN PRIMARY HEALTHCARE ...................................97

xaTuna beriSvili _  korporatiuli socialuri pasuxismgeblobis koncefcia: problemebi da 

Sefaseba................................................................................................................................................................................................ 101

ATUNA BERISHVILI _  CONCEPTION OF CORPOERATIVE SOCIAL RESPONSIBILITY: PROBLEMS AND 

EVALUATION  ......................................................................................................................101



7inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

menejmenti da marketingi ­ 
 MANAGEMENT AND MARKETING

paata aroSiZe _  personalis motivaciis xerxebi sabiujeto dawesebulebebSi ......................................................106

PAATA AROSHIDZE _   MOTIVATION METHODS OF PERSONNEL  IN BUDGETARY INSTITUTIONS ............... 106

goderZi SaniZe _  kompaniis misiis formirebis srulyofis sakiTxebi  ....................................................................... 114

GODERDZI SHANIDZE _  IMPROVING ISSUES OF THE COMPANY’S MISSION FORMATION ........................... 114

daviT qaTamaZe _  saqarTvelos Ria ekonomikis menejmentis problemebi globalizaciis

 pirobebSi .............................................................................................................................................................................................118

DAVID KATAMADZE _ GEORGIA’S OPEN ECONOMIC MANAGEMENT PROBLEMS UNDER GLOBALIZATION ... 118

natalia xaraZe, daviT duglaZe _  kerZo universitetis studentebis drois menejmenti ...................... 126

NATALIA KHARADZE, DAVIT DUGLADZE  _   TIME MANAGEMENT OF PRIVATE UNIVERSITY STUDENTS ...... 126

lali CageliSvili­aglaZe, koba CageliSvili _  codnis marTva da organizaciuli 

ganviTarebis koncefcia  ..................................................................................................................................................... 138

LALI CHAGELISHVILI-AGLADZE, KOBA CHAGELISHVILI _  KNOWLEDGE MANAGEMENT AND CONCEPT OF 

ORGANIZATIONAL  DEVELOPMENT ................................................................................ 138

ekaterine baxtaZe _  urTierTobaTa marketingisadmi sasturmoebis damokidebuleba, baTumis 

maspinZlobis bazris magaliTze  ................................................................................................................................. 143

EKATERINE BAKHTADZE _  ATTITUDE OF HOTELS TO RELATIONSHIP MARKETING IN THE CASE OF BATUMI  

HOSPITALITY MARKET .................................................................................................. 143

guliko qaTamaZe  _  cifruli marketingi da misi roli biznesis ganviTarebaSi ............................................... 148

GULIKO KATAMADZE _  DIGITAL  MARKETING AND ITS ROLE IN BUSINESS DEVELOPMENT ....................... 148

irma CxaiZe _  Sida organizaciuli  komunikacis praqtikuli aspeqtebi ........................................................................ 153

IRMA CHKHAIDZE _  PRACTICAL  ASPECTS OF THE INTERNAL  ORGANIZATIONAL  COMMUNICATION ........ 153

lela oniani, Tamar RoRoberiZe _  riskis kultura ekonomikuri ganviTarebis Tanamedrove 

etapze ..................................................................................................................................................................................................... 158

LELA ONIANI, TAMAR GHOGHOBERIDZE _ RISK CULTURE IN THE MODERN STAGE OF ECONOMIC 

DEVELOPMENT ............................................................................................................. 158

nino mamulaZe _  qarTuli da ucxouri turistuli firmebis faseulobaTa marketinguli 

strategiebi Tanamedrove pirobebSi ....................................................................................................................... 167

NINO MAMULADZE _ MARKETING STRATEGIES FOR THE VALUES OF GEORGIA AND FOREIGN TOURIST FIRMS 

IN MODERN CONDITIONS ............................................................................................. 167

finansebi, sabanko da sabuRaltro  saqme ­  
FINANCE, BANKING AND ACCOUNTING

giorgi qaTamaZe _  სaqarTvelos sabanko seqtorSi mimdinare procesis dinamika da tendenciebi .........171

GIORGI KATAMADZE _  DYNAMICS AND TRENDS OF CURRENT PROCESSES IN BANKING SECTOR OF

 GEORGIA ....................................................................................................................... 171

elene xarabaZe, merab jiqia _   moTxovnebisa da valdebulebebis analizis  calkeuli

 aspeqtebi .............................................................................................................................................................................................. 176

ELENE KHARABADZE, MERAB JIKIA _   PRESSING ISSUES ON ACCOUNTS RECEIVABLE AND PAYABLE 

ANALYSIS  ..................................................................................................................... 176

ia mesxiZe _  Sida auditis mniSvneloba kontrolis sistemaSi ................................................................................................ 182

IA MESKHIDZE _   INTERNAL  AUDIT IMPORTANCE IN CONTROL  SISTEM  ................................................. 182

lela mamalaZe _  kriptografiuli valuta - gamowveva monetaruli politikisTvis ..................................... 187

LELA MAMALADZE _   MONETARY POLICY’S CRYPTOCURRENCY CHALLENGE  .......................................... 187

merab vaniSvili,badri geCbaia,nino vaniSvili _  sabiujeto Semosavlebis zrdis gamowvevebi 

da perspeqtivebi saqarTvelos TviTmmarTvel qalaqebSi .................................................................. 193

MERAB VANISHVILI, BADRI GECHBAIA, NINO VANISHVILI _   THE CHALLENGES AND PERSPECTIVES OF 

GROWTH BUDGETARY REVENUES IN GEORGIAN SELF-GOVERNING CITIES ................... 193

askarJon xuJamurodovi _  safondo bazris ekonomikuri arsi da infrastruqturis ganviTarebis 
Taviseburebebi ..............................................................................................................................................................................203



8 inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

ASKARJON KHUJAMURODOV _   ECONOMIC ESSENTIAL  OF STOCK INFRASTRUCTURE AND FEATURES OF

 ITS DEVELOPMENT ........................................................................................................203

nato kakaSvili,xaTuna barbaqaZe _  sagadasaxado kontrolis meqanizmebi mcire da saSualo 

biznesis ganviTarebaSi ..........................................................................................................................................................214

NATO KAKASHVILI, KHATUNA BARBAKADZE _  MECHANISMS OF TAX CONTROL  FOR THE DEVELOPMENT OF 

SMALL  AND MEDIUM BUSINESS ....................................................................................214

naTia kaxniaSvili _  sajaro finansebis makroekonomikuri indikatorebis gavlena ekonomikur 

zrdaze saqarTveloSi ............................................................................................................................................................217

NATIA KAKHNIASHVILI _  THE IMPACT OF MACROECONOMIC INDICATORS OF PUBLIC FINANCE ON 

ECONOMIC GROWTH IN GEORGIA ................................................................................. 217

taso geTaSvili _  uZravi qonebis sabazro fasis cvlilebis tendencia saqarTveloSi .............................220

TASO GETASHVILI _  THE TREND OF CHANGE OF REAL  ESTATE MARKET PRICE IN GEORGIA ...................220

ekonomikuri Teoria ­  ECONOMIC THEORY
Teimuraz Sengelia _  eTnikuri kulturebis zegavlena socialur kapitalsa da  biznesze ...................225

TEIMURAZ SHENGELIA _   IMPACT OF ETHNIC CROPS ON SOCIAL  CAPITAL  AND BUSINESS ......................225

darejan CxubaZe _  SromiTi resursebis miwodebis SesaZleblobebis analizi demografiuli 

maxasiaTeblebis fonze ..........................................................................................................................................................232

DAREJAN CHKHUBADZE _   ANALYSIS OF THE POSSIBILITIES OF SUPPLY OF LABOR RESOURCES ON THE 

BACKGROUND OF DEMOGRAPHIC CHARACTERISTICS .................................................. 232

Tamaz gamsaxurdia, Teimuraz festveniZe _  bunebrivi da SromiTi resursebis gonivruli da  

efeqturi gamoyenebis zogierTi aspeqti  ............................................................................................................239

TAMAZ GAMSAKHURDIA, TEIMURAZ PESTVENIDZE _  SOME ASPECTS ABOUT REASONABLE AND EFFECTIVE 

USE OF NATURAL  AND LABOR RESOURCES ..................................................................239

natalia robitaSvili _  Sromis bazris formireba saqarTveloSi demografiuli daberebis

 fonze .......................................................................................................................................................................................................245

NATALIA ROBITASHVILI _  FORMATION OF LABOR MARKET IN GEORGIA IN ACCORDANCE WITH 

DEMOGRAPHIC AGING ...................................................................................................245

natalia xoliavko _  umaRlesi saganmanaTleblo dawesebulebebis kvlevis Sedegebis 

komercializacia: perspektivebi da problemebi. ..........................................................................................253

NATALIYA KHOLIAVKO _   COMMERCIALIZATION OF HEIS’ RESEARCH RESULTS: PROSPECTS AND 

PROBLEMS ....................................................................................................................253

tatiana varxolova, valenka dubovicka  _  ekonomikebis konkurentunarianobis analizi mef-is 

meTodologiis Sesabamisad  ............................................................................................................................................260

TATIANA VARCHOLOVÁ, LENKA DUBOVICKÁ._   ANALYSIS OF THE COMPETITIVENESS OF THE ECONOMIES 

ACCORDING TO METHODOLOGY OF WORLD ECONOMIC FORUM (WEF) .......................260

saerTaSoriso biznesi da mewarmeoba ­  
INTERNATIONAL BUSINESS AND ENTREPRENEURSHIP

isroil ibragimovi _  mewarmeobis organizaciul - ekonomikuri meqanizmis infrastruqturis 

ganviTarebis gaumjobeseba (srulyofa) .................................................................................................................269

ISROIL IBRAGIMOV _   IMPROVEMENT OF THE ORGANIZATIONAL  AND ECONOMIC MECHANISM OF THE 

INFRASTRUCTURE OF ENTREPRENEURSHIP DEVELOPMENT ........................................269

ina irtiSCeva, julia barabanova _  ukrainis logistikis menejmentis transformacia evropuli 

integraciis strategiis implementaciis konteqstSi ..................................................................................274

INNA IRTYSHCHEVA, JULIA BARABANOVA _   THE TRANSFORMATION OF UKRAINE’S LOGISTICS 

MANAGEMENT IN THE CONTEXT OF THE EUROPEAN INTEGRATION STRATEGY 

IMPLEMENTATION ........................................................................................................274

roman mamulaZe, meri gabaiZe _  konkurentunarianobis problemebi da biznesis Tavisuflebis 

xarisxi saqarTveloSi ...........................................................................................................................................................278

ROMAN MAMULADZE, MERI GABAIDZE _  COMPETITIVENESS PROBLEMS AND BUSINESS FREEDOM INDEX IN 

GEORGIA .......................................................................................................................278

roman mamulaZe,meri gabaiZe,giorgi mamulaZe  _  mewarmeoba saqarTveloSi regionuli 

ekonomikuri integraciis Tanamedrove etapze ...............................................................................................385



9inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

ROMAN MAMULADZE, MERI GABAIDZE, GIORGI MAMULADZE  _   ENTREPRENEURSHIP IN GEORGIA IN THE 

PROCESS OF REGIONAL  ECONOMIC INTEGRATION .......................................................385

nino Wilaia _  miwodebis jaWvis administrirebis Taviseburebebi globalur biznesSi ................................292

NINO TCHILAIA _  SPECIFICITY OF MANAGING SUPPLY CHAIN IN A GLOBAL  BUSINESS .............................292

agraruli mecnierebebi  ­ AGRICULTURAL SCIENCES
rezo jabniZe  _  subtropikuli da sxva ekonomikurad mniSvnelovani kulturebis ganviTarebis 

mimarTulebebi aWaraSi .........................................................................................................................................................299

REZO JABNIDZE _   SUBTROPICAL  AND OTHER ECONOMICALLY IMPORTANT CROPS DEVELOPMENT 

DIRECTIONS IN ADJARA ................................................................................................299

transporti ­   TRANSPORT
marika SaraSiZe _  avtotransportis teqnikuri inspeqtirebis marTvis zogierTi sakiTxi ......................309

MARIKA SHARASHIDZE _   SOME ISSUES OF VEHICLE TRANSPORT INSPECTION MANAGEMENT ................309

oleg dubinski, ana, sandiuk _  sazRvao samarTlis ganaTlebis marTva (admiral makarovis 

gemTmSeneblobis erovnuli universitetis sazRvao samarTlis fakultetis 

magaliTze.) ........................................................................................................................................................................................ 316

OLEG DUBINSKIY, HANNA SANDIUK _  MANAGEMENT OF MARITIME LEGAL  EDUCATION (ON THE EXAMPLE 

OF THE MARITIME LAW FACULTY OF THE ADMIRAL  MAKAROV NATIONAL  UNIVERSITY 

OF SHIPBUILDING)  ...................................................................................................... 316

giorgi gabedava, qeTevan goleTiani _  saqarTvelo msoflios logistikuri sistemis efeqtianobis 

reitingSi da misi analizi ................................................................................................................................................322

GEORGE GABEDAVA, KETEVAN GOLETIANI _   GEORGIA IN THE RANKING OF WORLD LOGISTICS 

PERFORMANCE INDEX AND ITS ANALYSIS ................................................................... 322

socialuri mecnierebebi  ­  SOCIAL SCIENCES
natalia Wyonia _  religiuri da mecnieruli ganaTlebis roli saganmanaTleblo sivrceSi ...............328

NATALIA TCHKHONIA _  ROLE OF RELIGIOUS AND SCIENTIFIC EDUCATION IN THE EDUCATIONAL SPACE ...328

rusudan beriZe  _  mowifulobis asaki da konfliqtSi qcevis tendencia ................................................................... 335

RUSUDAN BERIDZE _  RIPENESS AGE OF THE ADULT AND TENDENSY OF CONFLICT BEHAVIOR ...............335

qeTevan beriZe, Sorena mesxiZe, rusudan keWaymaZe  _  profesiuli  gadawvis Seswavla 

maswavleblebTan asakisa da staJis mixedviT .................................................................................................340

KETEVAN BERIDZE, SHORENA MESKHIDZE, RUSUDAN KETCHAKMADZE _  STUDY OF A PROFESSIONAL  

BURNOUT AMONG TEACHERS ACCORDING TO THEIR  AGE AND WORK EXPERIENCE ....340

naira tabiZe _  regionis (aWaris) istoriul–mxareTmcodneobiTi masalebis gamoyeneba saqarTvelos 

istoriis swavlebis SinaarsSi (antikuri epoqa) ..........................................................................................346

NAIRA TABIDZE _  HISTORICAL-LOCAL  RESEARCH OF THE REGION (ADJARA)  USE OF MATERIALS IN THE 

HISTORY  OF GEORGIA  IN THE CONTENT OF THE TEACHING ......................................346

mzia diasamiZe,  ia mowyobili, irma takiZe, cira Rvinjilia _  teqnikuri ganaTlebis  mqone 

specialistTa moTxovnis prognozirebis konceptualuri modeli da misi realizeba 

aWaris regionis magaliTze .............................................................................................................................................. 351

MZIA DIASAMIDZE,  IA MOTSKOBILI,  IRMA TAKIDZE,  TSIRA GVINJILIA _  REALIZATION OF THE 

CONCEPTUAL  MODEL  OF FORECASTING OF TECHNICAL  EDUCATION  SPECIALISTS IN 

THE REGION ................................................................................................................. 351



10

inovaciuri ekonomika da marTva ­ INNOVATIVE ECONOMICS AND MANAGEMENT

inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

abstraqti

warmodgenili statia exeba inovaciuri eko­

sistemis sakiTxs. am statiis mizania warmoaCinos 

universitetebis roli mimdinare etapze ino­

vaciuri ekosistemebis Seqmnis saqmeSi. am stati­

is miznebisaTvis warmodgenilia “inovaciuri 

ekosistemis” koncefciis gansazRvris midgome­

bis analizi. faqtorebi, romlebic xels uwyoben 

inovaciur ekosistemebs, dajgufebulia Semde­

gnairad: resursebi, mmarTveloba, strategia da 

lideroba, organizaciuli kultura, adamianuri 

resursebis marTva, adamianebi, partniorebi, te­

qnologiebi da klasterireba. gaanalizebulia 

orive tipis ekosistemis ZiriTadi maxasiaTeble­

bi (mrewvelobis orientirebuli ekosistema da 

universitetis orientirebuli ekosistema) sx­

vadasxva doneze. aRniSnulia industriaSi ori­

entirebuli ekosistemisa da universitetis ori­

entirebuli ekosistemis ZiriTadi urTierTq­

medebis Tavisebureba.

sakvanZo sityvebi: universiteti, klasteri, 

ekosistema, inovaciuri ekosistema, mrewvelobis 

orientirebuli ekosistema, universitetis ori­

entirebuli ekosistema.

ABSTRACT

The paper deals with the issue of innovation ecosystem. 

The aim of this paper is to highlight the role of universities 

in forming the innovation ecosystems at the current stage. 

For the purposes of this paper, the analysis of approaches to 

the definition of the concept of “innovation ecosystem” is 
presented. The characteristics of innovation ecosystem are 

described. The factors, which facilitate the innovation eco­

systems are grouped by the following dimensions: resources, 

governance, strategy and leadership, organizational culture, 

human resources management, people, partners, technology 

and clustering. The main features of both types of ecosystem 

(industry­driven ecosystem and university­driven ecosystem) 

at different levels are analyzed. The peculiarities of the main 

interactions between industry­driven ecosystem and universi­

ty­driven ecosystem are noted.

Keywords: University, Cluster, Ecosystem, Innovation 

Ecosystem, Industry­driven Ecosystem, University­driven 

Ecosystem

According to the current conditions the forming and 

development of the innovative economy is gaining a new 

impetus in the development of the state and the social and 

economic life of the society in general. It is necessary to 

develop the effective mechanisms for the interaction be­

tween each subjects of the market economy. It is obvious 

that a selective totality of industries and sectors of the 

economy is needed for the integrative cooperation in the 

composition of associations for the obtaining a cumulative 

economic effect.

Economic integrative associations are aimed to the 

achieving the set goals in order to obtain the additional 

benefits and benefits for each participant. The economic 

universitetebis roli inovaciuri ekosistemis formirebaSi
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effect is achieved through the joint used of the integration 

potential of participants and their competitive advantages. 

In recent decades, the cluster policy acquires more popu­

lar, contributing to the competitiveness of regions and the 

country as a whole. This model is gaining momentum on 

the growth in the number and quality of clusters in many 

countries around the world [21]. 

The implementation of the cluster approach has many 

advantages, some of them are: attracting of foreign direct 

investment, changing of the structure of regions, solving 

of the problem of employment, cooperation in the sci­

entific and technical sphere, training and upgrading of 
personnel staff, production cooperation, etc. Moreover, 

as the results of research (the strength of correlation) are 

showed, that as such instrument as clusterization is one 

of the more effective ways of increasing of country’s’ 

competitiveness, first of all, for the developing countries. 
Because the spreading of cluster development can be sig­

nificantly encourage innovative activities and productivity 
of enterprises, as a result the increasing of added value. In 

this way, state of cluster development can be one of the 

effective sources of competiveness for the transition and 

developing economies to increase an economic wealth in 

general, specially in the era of the 4th Industrial Revolu­

tion, where innovations become the unique instrument for 

their realization [10].

But we should note that in recent years, the aspect of 

the innovation ecosystems and their impact on the com­

petitiveness of the economies of the world have become 

more actual and important. 

And in this direction, through the analyzing the re­

search papers, we should admit, that the clusters are a well 

defined part of the ecosystem for innovation and for sus­

tainable, inclusive growth [7]. 

Taking account to the foreign experience we can see 

that the role of the state in the forming such innovative 

clusters, at the first stage, and innovation ecosystems later 
has significantly increased in the last decade. The direc­

tions and forms of state support differ in their diversity 

(education, financial support for specific projects, net­
working with universities, investment in infrastructure 

region etc).

Of course, in forming of the market model of an in­

novative economy requires an increasing of the role of 

universities in the process of updating production by com­

mercializing the results of intellectual activity, the cre­

ation of small enterprises, and the attraction of orders for 

enterprises on research and consulting activities. Such an 

interest and importance of universities can be explained 

as follows: by governments of countries as one of the 

element of mechanism of regulation of clusterization’s 

process, because if the state will implement an effective 

policy for improving the competitiveness of higher educa­

tion, in result ­  will increase  Universities’ Ranking, that 

as a whole will lead to activation of cluster development 

(1 point of University Ranking to 0,34 point of Cluster 

Development) [11].

Considering that the previous researches were focused 

to the  analyzing the role of universities on the level of 

clusterization of the country’s economy, the aim of this 

paper is to highlight the role of universities in forming the 

innovation ecosystems at the current stage.

First of all, we consider it is necessary to define the 
essence of the concept of “innovation ecosystem”.

Analyzing the existing approaches to the interpre­

tation, one can state that the concept “ecosystem” in the 
economic context is used recently, but now it is a well­es­

tablished concept is used by the subjects of the innovation 

market. 

Innovation ecosystems have been described in multiple 

ways. According to Adner [1], innovation ecosystems can 

be defined as “the collaborative arrangements through 

which firms combine their individual offerings into 
acoherent, customer-facing solution”. 

Mercan & Göktaş specify that an “innovation 
ecosystem consists of economic agents and economic 

relations as well as the non­economic parts such as 

technology, institutions, sociological interactions and the 

culture” [12], suggesting that an innovation ecosystem is a 

hybrid of different networks or systems.

It should be noted that the innovation ecosystem is 

distinguished by its versatility and integration among the 

established types of innovation systems, which are based 

on specific networks.
Consequently, the innovation ecosystem is a synergy 

of the state, entrepreneurial and research environment with 

using the organizational, normative, educational, method­

ological and financial resources, and the implementation 
of the mechanism for transferring knowledge in order to 

the transform into the innovative products.

The notion of “ecosystems” offers an attractive meta­

phor to explore a variety of interactions and inter­linkag­

es between multiple organizations in innovation [2]. The 

metaphor emphasizes that the relationships are constantly 

co­evolving through actions and interactions of involved 

actors [14].

Moreover, an innovation ecosystem is the place where 

the relationships formed between the actors or entities are 

reflected, and whose functional purpose is to allow tech­

nological development and innovation, integrating the 
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Table 1. Approaches to the definition of the concept of «innovation ecosystem»

above two types of ecosystems: exploration (knowledge) 

and exploitation (business). Thus, innovation policymak­

ers, local intermediators, innovation brokers, and funding 

organizations (such as venture capitalists or public funding 

agencies) are salient actors in innovation ecosystems [21].

Table 2 shows some characteristics of innovation eco­

system, such as: their outcomes, interactions, actor roles, 

and logic of action. 

So, innovation ecosystems occur as an integrating 

mechanism between the exploration of new knowledge 

and its exploitation for value co­creation in business eco­

systems. Thus, innovation policymakers, local intermedi­

ators, innovation brokers, and funding organizations (such 

as venture capitalists or public funding agencies) are sa­

lient actors in innovation ecosystems.

The success factors for implementing an innovation 

ecosystem are in the areas of resources, governance, 

strategy and leadership, organizational culture, human 

Table 2. Characteristics of innovation ecosystem 

Source: based on [21]
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resources management, employees, partners, technology 

and grouping in clusters or networks. Table 3 indicates the 

factors seemingly facilitating innovation ecosystems as re­

ported in the papers reviewed. The factors can be grouped 

based on the following dimensions: resources, gover­

nance, strategy and leadership, organizational culture, hu­

man resources management, people, partners, technology 

and clustering.

Table 3. Overview of success factors facilitating innovation ecosystems

The table 3 indicates that especially the governance 

dimension plays a central role in innovation ecosystems 

which is easily comprehensible given the different actors 

and thus communication challenges that need to be coped 

with in such a system. Thereby the factor addresses areas 

such as control, structural and technological aspects, 

data management, data analysis and data processing. 

Moreover, issues related to flexibility as well as the form 
of governance are highlighted.

Additionally, strategy and leadership, organizational 

culture and partners are viewed as critical aspects that 

need to be carefully handled to increase the success of 

innovation ecosystems. 

In the Ecosystem a triple flow (exchange) to occur:
1. Goods and services, including transactions relating 

to contracts and invoices, receipt of orders, requests 

for proposals, confirmations or receipts and pay­

ments.
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2. Knowledge, exchange of strategic information plan­

ning, process knowledge, expertise, collaborative 

design, policy development, etc.

3.  Intangible Benefits, exchanges of value and benefits 
that go beyond the actual service and are not counted 

by traditional financial measures such as community 
spirit, loyalty, image enhancement, etc. 

So, an innovation ecosystem is a hybrid of different 

networks or partnerships linked with agreements and 

based on industrial local concentration [16] and glob­

al, networked with interdependent actors [17], system in 

which the idea of   open innovation broadens the scope of 

potential participants in the innovation process of internal 

actors function I + D + many possible co­creators any­

where in the network.

In this sense, and from the point of view of knowledge 

management, the ecosystem fosters community building 

intended for professional development and innovation in 

which the actors deliberately exploit the inputs and out­

puts of internal knowledge by opening the innovation pro­

cess, thus accelerating innovations and expanding markets 

for external use of the same [6].

The focus of (economic) national innovation system 

can also be viewed as a Quintuple Helix [5] in which five 
actors converge:

• Academy/ Science & Arts/Research

• Companies/Industry/Economy & Creative In­

dustries

• Environment and interaction between society 

and nature/Social Ecology

• Media/Culture/Society

• Government/Policies

The innovation ecosystem includes and interrelates 

two different economies, but largely separate, the knowl­

edge economy, which is driven by fundamental research 

(university­driven) and the commercial economy that is 

market­driven (industry­driven). 

Then, we are analyzing the main features of both types 

of ecosystem (industry­driven ecosystem and universi­

ty­driven ecosystem) at different levels (table 4).

Table 4. Main features of both types of ecosystem
(industry-driven ecosystem and university-driven ecosystem) at different levels



15

inovaciuri ekonomika ­   INNOVATIVE ECONOMY

inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

Figure 1b shows the specific partnerships with differ­
ent industries located at different levels of proximity (both 

at the national and international contexts). The rationale is 

to distinguish between university­industry partnerships to 

commercialize or to integrate research results obtained by 

the university (playing the role of brokers) and universi­

ty­industry partnerships where the main goal is to contrib­

ute to knowledge creation in some areas jointly proposed 

for addressing future challenges. Both types of partnership 

complement each other.

Unfortunately, only a few set of universities have cre­

ated rich ecosystems around them. Only two elements 

become decisive to ensure the stability of these universi­

ty­driven ecosystems: 1) the existence of a strong internal 

institutional positioning towards supporting innovation 

and 2) it is also necessary to establish rich interactions 

with the external environment [9].

Thus, in current conditions of development of knowl­

edge­based economy, the universities are seeking ways to 

play a more proactive role in the transfer of knowledge 

from university to industry and to create the opportuni­

ties for direct collaboration in innovation activities with 

diverse stakeholders.

In such way, the concept of an “innovation ecosystem” 
helps for the universities to play a driving role in creating 

such opportunities and realizing the broader outcomes, 

which are not possible under traditional models of univer­

sity–industry interactions. The origins of the innovation 

ecosystem indicate how universities can play a driving 

Source: [9]

Figure 1. Main interactions between industry­driven ecosystem and university­driven ecosystem [9]

Comparing the figure 1a with figure 1b we can note, 

that figure 1a gives a schematic view of the concept in 

the case of an industrial­driven ecosystem. Bubble colours 

represent different types of actor (universities, start­ups, 

research centres, etc.); some of them can appear and 

disappear over time due to the dynamic character of the 

membership. In fact, the stability of the ecosystem is 

very important and this is the reason for thinking about 

“partnerships” and not only about “relationships” which 
could be shorter.

Figure 1a also represents three proximity circles to the 

core activity of the industry. Even if partnership occurs in 

all of them, entities in the outer circles have more freedom 

to contribute to future innovations because they are less 

linked to product development. For this reason, it is 

more frequent that open innovation initiatives occur with 

entities located in the external circle.
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role in future collaborations toward outcomes of the com­

mon interest of these activities.

As for considering the prospects of forming the 

innovation ecosystems in «transition economies», we 

should note about the existing problems which hinder 

their development, in particular, first of all, the lack of 
proper state regulation and evaluation of the innovation 

environment. However, undoubtedly, the main precondition 

for the forming of such systems is the presence of highly 

educated human capital, which indicate a high potential for 

a technological breakthrough in the future. That is why the 

universities, which combine the students, professors, staff 

and graduates, are the driving force behind the forming 

of innovation ecosystems, are the main source of needed 

talent for these ecosystems, are capable for the supporting 

of start­ups and high­growth companies. Moreover, 

universities are able to accelerate the development of the 

innovation ecosystems, to bring together the different 

actors within the ecosystem and teach the skills of more 

deep collaboration.
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abstraqti

ukrainis inovaciuri ganviTarebis impera­

tiurobas kidev ufro aZlierebs adamianTa kap­

italis ganviTarebaze dafuZnebuli Sromis ba­

zarze fizikuri pirebis konkurentunarianobis 

gazrdis aucilebloba, ris safuZvelzec aris 

jandacvis resursi da jandacvis qcevis dabali 

standartebi, romelic miznad isaxavs fulis 

dazogvas janmrTelobis SenarCuneba. kvlevis sa­

gania jandacvis qcevis normebs Soris analizi da 

qveynis inovaciuri ganviTarebis done. mWidro 

urTierTobebis arseboba dadasturebulia 

da sicocxlis xangrZlivobis damokidebule­

ba ukrainisa da evropis qveynebSi inovaciuri 

ganviTarebis doneze ganisazRvreba regresiisa 

da korelaciis analizis daxmarebiT, romelic 

adasturebs adamianis kapitalis efeqturobis 

mniSvnelobas qceviTi janmrTelobis strate­

giis arCevanSi. es dasabuTebulia, rom ukrain­

aSi mosaxleobis farTomasStabiani arajansaRi 

cxovrebis wesi inovaciuri ganviTarebis dab­

ali donis da adamianuri kapitalis moTxovnis 

ararsebobiTaa gamowveuli.

sakvanZo sityvebi: inovaciuri ganviTarebs, 

jamrTeloba, jandacvis qceva, adamianuri kapi­

tali, sicocxlis xangrZlivoba.

ABSTRACT

The imperativeness of Ukraine’s innovative development 

exacerbates the contradiction between the need of increas­

ing the competitiveness of individuals on the labor market 

based on the development of human capital, basis of which 

is the health resource, and low standards of health behavior, 

focused on saving money for maintaining health. The sub­

ject of the research is an analysis of the relationship between 

norms of health behavior and the level of innovative develop­

ment of the country. The existence of a close relationship is 

confirmed and the character of dependence of the life expec­

tancy on the level of innovative development in Ukraine and 

European countries is determined with the help of regression 

and correlation analysis, which confirms the significance of 
the effectiveness of human capital in the choice of behavioral 

health strategies. It is substantiated that the widespread un­

healthy lifestyle of the population in Ukraine is due to the 

low level of innovative development, the lack of demand 

for human capital. The conclusion is made about the need to 

build an innovative economy, which will lead to an increase 

in the value of human capital and affect the behavioral health 

strategies.

Key words: innovative development, health, health be­

havior, human capital, life expectancy.

. INTRODUCTION. 

The innovative type of economic development is based 

on the highest human resources – human capital. The high 

quality of human capital and is ensured by health of its 

carrier along with a high level of education, experience, 

skills, ability to generate and accept innovations. The 

health along with education and culture become a capital, 

a resource of innovative development of the economy. Ac­

cording to the opinion of experts of the World Health Or­

ganization, the behavioral factor, the attitude of people to 

their health and life expectancy, is becoming increasingly 

important in determining morbidity and mortality. The 

imperative of innovation development of Ukraine high­

lights the contradiction between the need to improve the 

competitiveness of individuals in the labor market based 

on the development of human capital, which is based on 

health resources, and lower rates of health behavior, when 

is focused on the cost savings to the preservation of health. 

The importance of health behavior as a factor of life ex­

pectancy naturally gives rise to a research interest in the 

socioeconomic prerequisites on which it depends. 

Analysis of the latest investigations and publica­

tions. 

The health behavior is the subject of study of many 

sciences – pedagogy, sociology, valeology, medicine, de­

mography. The attention of economists to this category is 

due to the strengthening of the role of the human capital 

in the postindustrial economy, the basis of which is the 
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health. The works of Nazarova I., Libanova E., Levchuk 

N. emphasize the need to form a conscious attitude to­

wards health in order to reduce demographic and econom­

ic losses [1, 2, 3]. In the work [4] the paradigm of saving 

health is proposed – a health­oriented economy, that will 

contribute to the country’s competitiveness, the formation 

of human potential for stable innovative development. 

In scientific research, health is considered in two cate­

gories – health status and health behavior. The first is mea­

sured by medical and demographic indicators (mortality, 

morbidity, disability, etc.), the second is defined as “a sys­

tem of actions and personal attitudes aimed at preserving 

health and prolonging life” [5, p.169]. Economists define 
health as an important part of human capital, an economic 

good and a resource, formed in the conditions of a specific 
socio­economic environment [6]. Health behavior is rec­

ommended to be considered “... including, as economic, 
as it presupposes the expedient consumption and various 

activities to maintain health, and also acts as a component 

of the labor force” [1]. 
Formulation of the problem. The aim of the study is 

to determine the relationship between the rules of health 

behavior (as a factor in life expectancy) and exactly inno­

vative development in Ukraine and the European Union. 

The robot uses a cause­effect, regression and correla­

tion analysis. 

The starting methodological assumptions are: health of 

people is determined by socio­economic factors and way 

of life; norms of health behavior are the result of rational 

choice. 

Results. The health through a number of mechanisms, 

explicit and implicit, is associated with productive capital 

and technology (occupational morbidity, the state of the 

technical safety of enterprises, the demand for new phar­

maceutical developments or medical technologies).

Therefore, for an innovative economy, health becomes 

a “social and economic mechanism for increasing the ef­
fectiveness and quality of labor” [6], and the key indicator 
is the life expectancy and the period of active longevity, 

because the greatest return of the formed human potential 

falls on the second half of life. 

Ukraine is a country with a high level of human capi­

tal, if the human capital is defined as the proportion of the 
population with a secondary and higher education. And at 

the same time in Ukraine the lowest life expectancy (fig.1), 
the highest mortality rate (fig. 2) at comparable with Euro­

pean countries in volume and costs of education (table 1). 

Fig. 1. Estimating life expectancy [7]

According to the World Health Organization estimates, 

health and, therefore, life expectancy are determined by 

health behavior. Based on the above facts, we can con­

clude that Ukrainians neglect their health, despite the high 

level of education. 

In the economy of health, there is a positive relation­

ship between learning and health behavior. Grosman M., 

relying on the theory of human capital, showed that behav­

ior towards health depends to a certain extent on educa­

tion, which fulfills the information function (provides the 
population with information about a healthy lifestyle that 

helps them better take care of their health) [9]. In practice, 

this dependence can be argued by the observed regularity 

in innovation developed countries: the increase in enroll­

ment during the second half of the twentieth century to 

the present is accompanied by an increase in the average 

life expectancy (USA, Japan, Germany, Canada, and other 

countries). 
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However, Ukraine, like many countries with a transi­

tion and developing economy, is characterized by a para­

doxical situation: Ukrainians neglect their health, despite 

the high level of education; significant human capital is 
not translated into high norms of health behavior. 

An attempt to explain this phenomenon was given in 

the work of A. Skorobogatov [10]. Using the tools of eco­

nomic analysis, Skorobogatov A. determined that health 

behavior is the result of rational choice and this choice is 

determined by the prospects of labor return. He developed 

a model for linking human capital with health behavior, ac­

cording to which human capital determines health behavior 

through the expected impact of health on the return on hu­

man capital. The individual is self­entrepreneur in relation 

to his health, and, “guided by the motives for increasing his 

personal competitiveness,” decides to improve his health in 
as the alternative to the value of loss of efficiency. It means 
“the more a person loses with the loss of working capac­

ity, the stronger his incentives to lead a healthy lifestyle” 
[10]. Therefore, health behavior depends on the dominant 

activity in the economy, in particular its orientation to the 

development and realization of human capital. 

From the position of the theory of human capital, 

health behavior acts as an investment demand for the 

health, which in itself is an investment good. Therefore, in 

the absence of demand for health (destructive behavior), 

we get low health indicators. The magnitude of demand is 

determined by the value of human capital, which consists 

of the costs of its formation and accumulation, as well as 

the expected return. Expected return forms demand for 

Fig. 2. Standardized mortality rate, all causes of death, at any age, per 100,000 populations [7] 
 

Table 1  

Indicators characterizing health and education in Ukraine and some European countries [7, 8]
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human capital from buyers (future owners) and tenants 

(employers, the state). Therefore, the demand for human 

capital is determined by the structure of the economy, its 

innovativeness (Fig. 3). 

Fig.3. Relationship between health behavior, health and human capital 

(compiled by the author on [9, 10]) 

Innovative systems (national, regional) create the 

strongest motives for saving health. Botnitsky V. convinc­

ingly argued for the presence of “integrated health cap­

ital accumulation effect” on the territory of the regional 
innovation system of the Silicon Valley compared with 

similar indicators in the state of California and the United 

States as “the gradually dying cyclical effect of the pos­

itive impact of system innovation processes on reducing 

mortality (morbidity), the growth of life expectancy and 

the accumulation of human capital by innovative workers 

sphere ...” [11]. The author justified that in the structure 
of innovative systems the volumes and rates of capital 

accumulation of health exceed similar indicators in the 

traditional economy, in which the positive influence of 
innovation systems on the health capital is manifested. 

In other words, the higher value (effectiveness) of human 

capital in innovative systems generates a higher demand 

for health, which is reflected in higher norms of self-pres­

ervation behavior. 

In Ukraine socio­economic reforms have led to the 

depreciation of human capital, its erosion (fictivization, 
degradation, the formation of irrational human capital, 

pseudo­capital). Crises led to a decrease of the demand 

for the labor on the labor market: in general for the pe­

riod 2008­2014 the demand for the labor decreased 2,6 

times, including for specialists and skilled workers with 

tools – 3,0 and 3,1 times, respectively, for workers in 

maintenance and operation of equipment and machinery 

– 2,8 times, technical employees and representatives of 

the simplest professions – 2,7 times, for professionals 

and skilled workers of agriculture and forestry – twice, 

for workers in the sphere of trade and services ­ more 

than 1.7 times. [12, p.54]. Qualified specialists could 
not adapt to the changes, which led to the loss of jobs 

or to the work not by specialty. The low value of the 

human capital was not conducive to high standards of  

health behavior in the absence of a labor outlook. There­

fore, the patterns of health behavior of Ukrainians are low 

in comparison with the population of developed countries, 

which is manifested in the prevalence of bad habits (smok­

ing, alcohol consumption, drug addiction, etc.), late appli­

cation for medical services, low literacy and awareness 

in the field of health, and lack of skills and habits in the 
prevention of diseases. These trends have been preserved 

even now, and even have increased ­ consumption of nar­

cotic drugs, risky sexual behavior, sedentary lifestyle, low 

level of individual responsibility for one’s health, low ex­

penditure of households on recreation, sports, recreation 

[13, 14, 15]. Lack of work for many well­trained special­

ists in the specialty, experience, educational level, small 

wages, make them by the level of health behavior equal to 

uneducated, unskilled workers. 
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With the costs of education, health care comparable 

to developed Western countries, the future income from 

human capital in Ukraine is incomparably small or not 

at all. From 2012 to 2016 in the rating “Global Innova­

tion Index” on the indicator of innovation effectiveness, 
Ukraine’s position was almost unchanged (the average 

value of the percentage rank is 0,86), which indicates 

the absence of significant changes in the dynamics of the 
country’s innovative development [16, 17]. The result 

of inattention to the health resource of the population in 

Ukraine has become a situation in which the country’s 

human potential remains economically and morally un­

dervalued, which leads to large human losses, a lack of 

economic returns from human capital and the inhibition of 

innovative technology development. The lack of prospects 

for the labor output devalues human capital, reducing its 

value what is reflected on the self-protective behavior and 
both the demand for health. 

The above allows us to conclude that a disparaging at­

titude to one’s own health in Ukraine is connected with the 

raw­material orientation of the economy, its low innova­

tion. The total share of raw materials industries prevails in 

the country’s GDP structure. In particular, according to the 

State Statistics Committee, in 2016, agriculture, forestry 

and fisheries account for 11,63%, mining and quarrying 
– 5,43%, partially processing industry, which includes the 

production of metals and other raw materials metallurgy – 

12,03%. The structure of foreign investment is dominated 

by areas that specialize in providing services to customers. 

The country’s economy is not connected with the support 

and development of human capital; human capital plays 

an insignificant role in the formation of its income (the 
share of human capital in national wealth is insignificant). 
Ukraine with a commodity economy has a relatively small 

demand for skilled labor. 

To check the thesis of the dependence on the popula­

tion’s health behavior on the level of the country’s eco­

nomic development, regression and correlation analysis 

were used. For the definition of presence of (or lack of) the 
relationship between life expectancy as a factor of health 

behavior and the level of innovation development Ukraine 

and the European Union countries used WHO statistics and 

works of Matyushenko I. [18], in which the integral indi­

cator “Realization of innovative potential” was defined. As 
the basic indicators for its calculation, the author used the 

following indicators: internal applications for the resolu­

tion of a trade mark (% of GDP), income from patents and 

licenses from abroad (% of GDP), export of high technolo­

gy services, high­and medium­high technology production, 

 high­tech export, creating business and ICT models, small 

and medium business with innovative goods (%), export 

of creative products (%). The integral indicator “Realiza­

tion of innovative potential” reflects the effectiveness of 
the innovation sphere, therefore we define it as an indica­

tor of the level of innovative development of the country. 

The meaningful analysis presented above 

showed that the resultant indicator is the life expec­

tancy, the factor sign is the level of innovative de­

velopment. The scattering diagram is shown in  

Fig. 4, allows you to formulate a hypothesis about the 

presence of the logarithmic nature of the relationship be­

tween indicators of “the level of innovation development” 
and “life expectancy” by country.

 Let us verify this assumption by constructing the 

corresponding equation of dependence and estimating its 

statistical characteristics using the software package of 

data analysis Statistica 8.0. The resulting equation has the 

form: 

 

y = 7,4584 ln (x) + 15,3938, 

 

where y is the life expectancy of the population; x – 

level of innovation development. 

The coefficient of determination for the resulting 
equation is R2 = 0.7201, therefore, the model is adequate 

and changes in the values of the dependent variable are 

determined to a considerable extent (by 75,01%) by 

changing the values of x. The statistical significance of 
the coefficients of the equation was verified with the help 
of Student’s t-statistics with a confidence probability of 
0,95. For this purpose, the values for the coefficients t

1  

= 7,1155 were calculated, which turned out to be higher 

for the corresponding tabular t
table

. = 2,13 and t
2 
= 1,6448, 

that the selected confidence probability was less than the 
tabular first. Therefore, the coefficient of the logarithm 
function is significant, and the free term is not. Despite 
this, experiments with the determination of the model type 

demonstrated high quality of the logarithmic equation. 

Therefore, the revealed correlation “level of innovative 
development - life expectancy” confirms the assumption 
that the level of innovative development of the economy 

significantly affects the life expectancy. 
Conclusions. The presented research reveals real, but 

hidden, cause­effect relationships between the health be­

havior of the population and the level of innovative de­

velopment of the country. With the help of regression and 

correlation analysis, the existence of a close relationship 

is confirmed and the character of dependence of life ex­

pectancy is determined on the level of innovative devel­

opment in Ukraine and European countries. This justifies 
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the assertion that the widespread unhealthy lifestyle of the 

population in Ukraine is due to the low level of innovative 

development, the lack of demand for human capital. 

The above reasoning has two consequences: 

­ at the macro level: the feedstock structure s of the econ­

omy in Ukraine forms an insignificant demand for skilled 
labor, which leads to a lack of the expected health benefits of 
people employed in it, the lack of motives to invest in health, 

to lead a healthy lifestyle; 

­  at the micro level: health behavior is pragmatic – a 

person takes care of his health when it gives him monetary 

benefits; skilled, in-demand employees on the labor market 
(not just educated) have more incentive to health behavior 

due to loss of earnings; educated people, if their education 

does not provide them with a monetary premium, will not be 

very different from uneducated people in the parameters of 

self­preservation behavior. 

The obtained results demonstrate the limitations, inef­

fectiveness and danger of the actively promoted behavioral 

approach in Ukraine in health policy, which emphasizes per­

sonal responsibility for health and does not take into account 

the economic context. The importance for the state, in the 

face of officials who determine employment policy and em­

ployers is the understanding that the key role in the health 

of employees is played by real skills and abilities, which are 

demanded in the labor market and thereby providing addi­

tional income. 

For a radical refraction of the situation, it is necessary to 

create an innovative economy, the growth and competitive­

ness of which are provided by the dissemination and appli­

cation of knowledge in the form of high­tech products and 

services. This will lead to an increase in the value of human 

capital, the economic value of a person, which will reflect on 
behavioral health strategies. 

Fig. 4. Diagram of dispersion “level of innovation development - life expectancy” [7, 16] 
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anotacia

1950 wlebidan moyolebuli iaponiam moaxerxa 

dangreul­gaCanagebuli qveynidan swrafad gan­

viTareba da erT­erT maRalganviTarebul saxel­

mwifod Camoyalibeba.

iaponur menejmentSi mTavari adgili ekuT­

vnis mudmiv ganviTarebas da gaumjobesebas. mud­

mivi srulyofa miCneulia sawarmos konkuren­

tunarianobis SenarCunebis erT­erT ZiriTad 

wyarod. kaizeni iwyeba problemis aRiarebidan da 

,,Tu is arsebobs, maSin arsebobs ganviTarebisT­

vis sakmarisi potenciali“.

iaponelebis yoveldRiuri cxovrebis lai t­

motivs warmoadgens: Sromis­moyvareoba; tra­

diciebi; biznes­realoba; saeqsporto potencia­

li; totaluri xarisxis menejmenti; biznesis ad­

ministrireba; elastiuri da mizandasaxuli po­

litika; mecnierul­teqnikuri da sacdel sakon­

struqtoro progresi; sagadasaxado SeRavaTebi; 

prevencia; Zaibucebi; keirucebi; aisbergi; pro­

duqciis xarisxis gaumjobeseba; poka­iokes prin­

cipi; jast­in­taim meTodi; kiTxva­5 ratom; 5 S 

­ anu samuSao adgilis organizaciis meTodolog­

ia; kaizenis modeli; xarisxis statistikuri 

kontro li; lin menejmentSi gemba iaponurad niS­

navs ,,namdvil adgils“; marTvis filosofia, lo­

jistika, axali tipis marto warmoeba; sasicocx­

lo dasaqmebis praqtikas; informaciis sajaroo­

ba kompaniaSi da zneobrivi faseulobebis pativ­

iscema; marTva, romelic dafuZnebulia infor­

maciis swraf gacvlaze; marTva romelic orien­

tirebulia xarisxze; idealuri  sisufTaveze da 

wesrigze.

sakvanZo sityvebi: iaponia, iaponuri menej­

menti, dasaqmeba, informacia

ABSTRACT

Since 1950, Japan has managed to rapidly develop from 

the destroyed­ripped country and become one of the most 

developed state.

The main place in Japanese management belongs to 

permanent development and improvement. Permanent 

perfection is considered one of the main sources of 

sustainability of the enterprise. Kaisen begins with the 

recognition of the problem and, if it exists, there is enough 

potential for development.

The litmotiv of daily life of the Japanese is: hard­working; 

traditions; business­reality; export potential; total quality 

management; business administration; elastic and purposeful 

policy; scientific-technical and experimental development; 
tax privileges; prevention; thighs; Keirutsi; iceberg; improve 

product quality; The principle of pokha­yokh; Jaste­in­

Time method; Question ­5 why 5 S ­ methodology of 

workplace organization; Kaisen’s model; statistical control 

of quality; Loneliness in Logan management means “real 
place”; management philosophy, logistics, new type alone; 
vocational practice; publicity of information in company 

and moral values; management based on quick exchange 

of information; management that is oriented on quality; 

ideal cleanliness and order . According to Lane means “real 
place” in Japanese; Management philosophy, logistics, new 
type alone production; vital employment practice; publicity 

of information in company and respect for moral values; 

management, based on quick exchange of information; 

,anagement focused on quality; Ideal for cleanliness and 

order.

Keywords: Japan; Management of Japan; Employment; 

Information

msoflioSi avtogiganti: toiota, pirvel 

adgilze dgas avtomobilebis warmoebis ra­

odenobiT da gayidvebis moculobiT. toiotas 

warmatebis istoriis sawyisebi me­19­e sauku­

nis bolodan iRebs saTaves da dakavSirebu­

lia sakiCi toiodas saxelTan. mas uwodeben 

„iaponel gamomgonebelTa mefes“ da „iaponiis 

industriuli revoluciis mamas“. 1985 wels 

iaponiis sapatento biurom igi Seiyvana ia­

iaponuri codnis Semqmneli kompania avtogigantis toiotas magaliTze

eduard miqelaZe,
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poniis istoriaSi 10 yvelaze mniSvnelovani da 

cnobili gamomgonebelis siaSi. man gamoigona 

sxvadasxva saxis Zafis sarTavi mowyobilobe­

bi. yvelaze cnobili iyo misi e.w. jidoka (Ji­

doka) principis ganmaxorcielebeli sistema, 

romlis azri imaSia, rom rodesac problema 

warmoiqmneboda (roca Zafi wydeboda), manqana 

Tavadve Cerdeboda. jidokas es (avtonomiuri 

avtomaciis) principi, erT­erTi Semadgene­

li nawilia im meTodisa, romelic safuZvlad 

daedo       1930­ian wlebidan cnobili toiotas 

warmoebis sistemas. sakiCi toiodas ekuTvnis              

„5 ratom“ wesi, romlis azri mdgomareobs 

SemdegSi: roca problema warmoiqmneba mis ga­

dasaWrelad xuTjer miyolebiT dasvi kiTxva 

,,ratom?’’ da pasuxis kvalobaze moiZie wyaro, 

anu saTave problemisa, Tu ra iyo Ziri mizezi­

sa, ramac sabolood warmoqmna es problema. 

Singo aRniSnavs, rom Secdomebi SeuZle­

belia ar warmoiSvas warmoebis procesSi, ma­

gram Tu jerovnad jerovnad ganxorcielda 

poka­iokes principi, maSin am Secdomebis aR­

mofxvra iqneba gacilebiT drouli da swra­

fi, maSin am Secdomebis aRmofxvra gacilebiT 

drouli da swrafi unda iyos. iaponuri mene­

jmentis ZiriTadi instrumentebia: ,,5 ratom“ 

­ Cemi manqana ar iqoqeba:

1.  ratom? ­ akumulatori dajda;

2.  ratom? ­ meqanizmi ar muSaobs;

3.  ratom? ­ meqanizms qamari gauwyda;

4.  ratom? ­ meqanizmi arasdros gamocvli­

la;

5.  ratom? ­ ar varemontebdi droulad 

manqanas.

sazogadod SekiTxvebi ,,ratom“  SeiZleba 

usasrulod gagrZeldes magram problemis 

mosaZebnad 5 ratom sakmarisia. ,,5 ratom“­is 

meTodika aris sabaziso toiotas menejmentSi. 

5 S ­ anu samuSao adgilis organizaciis meTod­

ologia. es dasaxeleba Sedgenilia iaponuri 

sityvebis pirveli asoebis mixedviT.

1) (seiri) Seiri­Sorting ­ daxarisxeba; 

2) (seitin) Seiton­Setting ­ dalageba;

3) (seiso) Seiso­Cleaning ­ dasufTaveba;

4) (seikecu) Seicetsu­Standardizing ­ standar­

tizacia;

5) (sicuke) (Sitsuke­Self­Distipline ­piradi 

disciplina.

a)   (seiri) Seiri ­ niSnavs sawarmoo ubanze yve­

la arasaWiro sagnebis, xelsawyoebis da 

nawilebis Senaxva sawyobSi saTanado adg­

ilze maTi jerovani daxarisxebiT da kar­

toTekebiT;

b)  (seitin) Seiton ­ am droisTvis yvela 

nivTisTvis miCenili aris Tavisi adgili. 

yvela adgils sadac mocemuli nivTi ide­

ba da ukeTdeba iarliyi, warwera. nivTebi 

unda iyos moxerxebuli asaRebad, mosaZeb­

nad advili, da aseve maTi gamoyenebis adg­

ilTan axlos;

g)  (seiso) Seison ­ samuSao adgili unda iyos 

mowesrigebuli, sufTa da dalagebuli. 

yoveli cvlis bolos yvelaferi lagdeba, 

sufTavdeba, Sromis iaraRebi ewyoba Tav­

is adgilze. wesrigi unda iyos yoveldRi­

uri norma da araa gamonaklisi;

d)  (seikecu) Seiketsu ­ samuSao procedurebi 

unda iyos yvelasaTvis gasagebi, cxadi da 

standartizebuli. mocemuli samuSaos 

yvela ubanze erTi wesiT unda srulde­

bodes. yvela muSas unda SeeZlos erTi 

da igive mowyobilobiT erTi da imave 

samuSaos Sesruleba;

e)  (sicuke) Sitsuke ­ am meTodiT xdeba yvela 

arsebuli, miRebuli da damtkicebuli 

standartis ganxorcieleba.

toiotas avtowarmoeba oficialurad 1937 

wlidan daiwyo rodesac kiiCiro toiodas va­

Jma daafuZna kompania „toiota motor koma­

ni“. mas win uZRoda avtomobilis Zravis Seqmna 

1934 wels da pirveli samgzavro avtomobilis 

damzadeba saxelwodebiT „toioda“. 1937 wli­

dan ganxorcielda misi rebrendingi da kompa­

nia daregistrirda rogorc „toiota motor 

kompani“. 1950 wels, mas Semdeg, rac toiotas 

xelmZRvaneli, eiji toioda estumra fordis 

qarxanas miCiganis StatSi, toiotam gadmoiRo 

fordis masiuri warmoebis meTodologia da 

ganaviTara igi xarisxobrivi TvalsazrisiT. 

eiji toioda urTierTobda taiCi onosTan, 

veteran memanqane­praqtikosTan, romelTan 

TanamSromlobiT ganaviTara koncefcia ­ to­

taluri xarisxis menejmenti. 

maT Seqmnes e.w. ,,kanban sistema~, sawarmoo 

ubanze asawyobi nawilebis danomrva­etike­

tirebis sistema. es sistema SemdgomSi iqca 

Strixkodebis winamorbedi. maT gamoigones 

kaizenis meTodi, anu sawarmos mudmivi ganvi­

Tarebis totaluri procesi, romelic ganap­

irobebs saboloo miznis ­ warmoebis xarjebis 
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maqsimaluri Semcireba produqciis xarisxis 

maqsimalur gaumjobesebasTan erTad ­ miRwev­

as.

kaizeni aris kompaniaSi moqmedi yovel­

dRiuri procesi, romlis mizani ufro Sors 

midis, vidre mxolod Sromis mwarmoebluro­

bis gaumjobesebaa. is emsaxureba samuSaos 

adgilis humanizacias, aadvilebs mZime da au­

tanel saqmianobas, aswavlis TanamSromlebs 

meti mecnieruli miRwevebis gamoyenebas, ar­

aefeqturi Sromis Semcirebas, yvela saxis da­

nakargebisa da zaralisagan Tavis acilebas. 

kaizenis warmatebuli ganxorcieleba maSinaa 

SesaZlebeli, Tu yvela TanamSromeli iqneba 

mondomebiT CarTuli mis ganxorcielebaSi. 

am procesSi yvela monawileobs, rogorc dam­

fuZneblebi, aseve xelmZRvaneloba, muSebi, 

damlageblebic ki, gamonaklisis gareSe. 

kaizenis meTodis sawarmoSi danergva niS­

navs moqmedebaTa Semdegi ciklis ganxor­

cielebas: 1. standartizebis yvela operaci­

isa da moqmedebis uzrunvelyofa sawarmoSi; 

2. standartizebuli operaciebis droiT an 

raodenobrivad gazomvadobis uzrunvely­

ofa; 3. moTxovnilebis kvalobaze ukve miRe­

buli standartebis drouli Secvla; 4. mwar­

moeblurobis gasaumjobeseblad siaxleebis 

ganuwyvetlad danergva;  5. axali gaumjobese­

buli operaciebis SemoReba da standartize­

ba; 6. mocemuli ciklis Tavidan gameoreba da 

a.S. usasrulod. am cikls amerikaSi uwodeben 

demingis cikls (PDCA). (Wikipedia g). kaizenis 

efeqtur meTodologias amerikeli mkvleva­

rebi dabejiTebiT gvirCeven, rom gamoviyenoT 

rogorc instrumenti pirovnebis warmatebiT 

srulyofis saqmeSi. 

mkvlevari robert maueri amtkicebs, rom 

kaizeni exmareba individums personaluri Tu 

profesionaluri cxovrebis srulyofaSi kai­

zenis meTodologiis RerZia xuTi mTavari el­

ementi:  1) gunduri muSaoba da yvela TanamS­

romlis Cabmuloba; 2) piradi disciplina da 

ukeTesobisken cvlilebebis survili; 3) kom­

paniaSi gaumjobesebuli morali da saukeTeso 

komunikacia; 4) xarisxis wreebi da mis gaum­

jobesebisTvis ganuwyveteli Zalisxmeva; 5) ax­

ali inovaciuri winadadebebi. 

toiotas sawarmoSi kaizenis sistemis marT­

vis filosofia, lojistika, axali tipis mar­

to warmoebas 1948­1975 wleebSi safuZveli 

Cauyares ,,taiCi onom, Singeo Singom, eiji 

toiodam“. msoflioSi am sistemas uwodeben 

aseve jast­in­taim warmoebas.

mag: iaponur toiotas sawarmoo sistemas 

Semdegi principebi udevs safuZvlad: 

l xangrZliv­vadiani xedva da midgomebi, 

romlebic dasaxuli miznebis miRwev­

is baziss qmnis ­ moklevadian finansu­

ri warmatebebis survils jobnis, gr­

Zelvadiani warmatebebis miRwevis gad­

awyvetileba;

l biznes operaciebis ganuwyveteli gaum­

jobeseba, mudmivi inovaciebi da evolu­

cia ­ swori moqmedebebi rezultatebs 

yovelTvis iZlevian;

l  TanamSromlebis pativiscema, maRali 

zneobrivi klimati, saerTo ndobis, urT­

ierTdaxmarebisa da gagebis garemos Seqm­

na;

l problemebisa da faqtebis adgilze naxva, 

analizi da maTi daZleva. pirveli da um­

TavTavresi prioriteti eniWeba xarisxs;

l gunduri muSaoba, pirovnebis srulyofis 

maqsimilizacia, misi profesiuli da ko­

leqtiuri Cvevebis ganuwyveteli zrda.

kaizenis meTodologiis RerZia xuTi mTa­

vari elementi:

1. gunduri muSaoba da yvela TanamSromlis 

Cacmuloba;

2. piradi disciplina da ukeTesobisaken 

cvlilebebis survili;

3. kompaniaSi gaumjobesebuli morali da 

saukeTeso komunikacia;

4. xarisxis wreebi;

5. axali inovaciuri winadadebebi.

taiCi ono iaponiaSi aRiarebulia rogorc 

toiotas sawarmoo meTodologiis avtori. 

man dawera ramdenime wigni, maT Soris, cnobi­

li: „toiotas warmoebis sistema, anu ra xdeba 

didi maStabis warmoebaSi“. onos egidiT to­

iotas sawarmoSi SemuSavebuli umniSvnelova­

nesi meTodologia ­ jast­in­taimi – gavrcel­

da ara marto sawarmoebSi, aramed servisis 

sferozec, ramac kompaniebSi gaaumjobesa gay­

idvebi, klientebTan urTierTobis perspeq­

tivebi.

iaponur menejmentSi gamoyenebuli marT­

vis specifiuri instrumentebi (“toiotas” 

magaliTze) toiotas sawarmoSi, e.w. lin me-

nejmentSi, gamoiyeneba mniSvnelovani in­
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strumentebi (xerxebi), romelic msoflioSi 

mecnierebis Seswavlis sagnad iqca. poka­ioke 

(Poka­yoke) ­ Secdomis acileba (mistake avoiding) 

­ aris is mowyobiloba, romelic xels uwyobs 

operators aicilos Secdoma. misi daniSnule­

baa produqtis defeqtebi droulad SeniSnos 

manqanam da moxdes misi gamosworeba, e.i. oper­

atoris ­ momuSave adamianis yuradReba gaamax­

vilos droulad, sanam produqti gafuWdeba. 

Singeo Singom poka­ioke meTodi mecnierulad 

ganavrco da Camoayaliba Sesabamisi Teoria. 

toiotas sawarmoo sistemis aRweris dros Sin-

geo Singo ­ aRwers sami tipis poka­ioke­s, ro­

melic uzrunvelyofs Secdomebis aRmoCenas 

da maT Tavidan acilebas (aridebas) masiuri 

sawarmoo procesebis dros. 

pirveli meTodi kontaqturia  ­ igi iden­

tificirebas ukeTebs produqtis defeqtis 

aRmoCenas misi zomis, formis, feris da sxva 

fizikuri atributebis mixedviT. 

meore meTodis ­ saSualebiT operatori 

amaxvilebs yuradRebas, Tu manqana­danad­

garis mier gansazRvruli raodenoba saWiro 

moZraobebi ar iqna Sesrulebuli. 

mesame meTodis ­ Tanaxmad, operators au­

wyebs manqana, Tu dawesebuli procesebis ri­

giToba ar midis Sesabamisi mimdevrobiT. am 

meTodologiis dedaazri aris is, rom an Tavad 

mowyobiloba poka­ioke­m unda aicilos Sec­

doma, wuni, defeqti, an unda miawodos opera­

tors jerovani informacia windawin, rom man 

Tavad imoqmedos, airidos Secdomebi da ar 

moxdes wundebuli produqciis gamoSveba. 

1940­ian wlebSi toiotam daiwyo ameri­

kuli supermarketebis muSaobis principis 

Seswavlisas kardonis kardebisa da dafis na­

cvlad gamoyeneba eleqtronuli signalebisa. 

kanbanebis eleqtronuli sistema gvexmareba 

realur droSi gavakontroloT optimaluri 

moTxovna sawyobis SesavsebaT. es yuTi ikide­

ba kedelze, raTa Soridanac vizualurad Can­

des kadrebis perioduli moZraoba. TiToeuli 

vertikaluri sveti danomrilia da miuTiTebs 

drois periods, xolo horizontaluri sve­

ti ki aRniSnavs produqtis saxeobas. kanbanis 

kartebs, romlebic am patara yuTebSi ideba, 

aqvT Tavisi feri. TiToeuli es feri aRniSnavs 

mocemuli samuSaos specifikacias. heijunkas 

es yuTi exmareba adamians TvalnaTliv dain­

axos ra tipis samuSao unda Sesruldes rigiT 

da rodisTvis. muSebi iReben am kartebs, rom 

waikiTxon ra unda gaakeTon drois mocemul 

momentisTvis. es kardebi gadaideba sxva seq­

ciaSi, roca sxva procesis rigiToba modis. v/. 

warmoebis damdovreba (levelingi) (production 

leveling). 

sityva „gemba“ iaponurad sityva­sityviT 

niSnavs „namdvil adgils“. biznesSi gemba mi­

aniSnebs im adgils, sadac faseuloba iqmneba. 

warmoebaSi aseTi adgili aris qarxnis sawar­

moo ubani. lin menejmentSi - gemba swored is 

adgilia, sadac yvela problema naTeli xdeba. 

swored sawarmoo ubanze unda moxdes proble­

mebis warmoCineba da maTi gadawyveta da axali 

novatoruli ideebis danergva. inJinrebi, me­

nejerebi am adgilze fizikurad unda gavidnen 

da Seiswavlian mocemuli an wamoWrili prob­

lemebis gadawyvetis gzebi, moiZion yvela saW­

iro informacia (Wikipedia d). genCi genbucu 

(Genchi Genbutsu) niSnavs „midi adgilze da naxe“. 

es aris toiotas sawarmoo sistemis ZiriTadi 

principi da problemis gadaWris ZiriTadi in­

strumenti. 

toiotas menejerebi swored am Teoriis 

Tanaxmad, mudam sawarmoo adgilebze da ara 

komfortul kabinetebSi imyofebian. Tana­

medrove kompiuterizaciis pirobebSi sawar­

moo xazis mowyobilobebs gaaCniaT srulyofi­

li autonomaciis unari. toiotas sawarmoebSi 

yvela mowyobilobas aqvs aseTi unari. rogorc 

Singeo Singo aRniSnavs, mowyobilobebi maSin 

arian srulad avtomatizirebulni, roca maT 

SeuZliaT daakvirdnen, gaakontrolon, aRmo­

aCinon da gamoasworon TavianTi problemebi.

muda, muri, mura. muda ­ (muda) iaponuri­

dan niSnavs arasaWiros, usargeblos, dana­

kargs. swored danakargebis Semcireba aris 

mogebis gazrdis efeqturi gza. toiotas 

sawarmoo sistemaSi mudas miekuTvneben iseT 

danakargebs rogoricaa wundebuli produq­

cia, arasaWiro transportireba, produqciis 

dazianeba da dakargva, gadaWarbebuli mar­

agi, zedmeti produqtis damzadeba, trans­

portirebis dros danakargi; dasawyobebisa 

da transportis eqsploataciis xarjebi, us­

afrTxoebaze gaweuli saxsrebis danakargebi. 

toiotas mTavarma inJinerma, taiCi onom, 

danakargebis ­ „mudas“ detaluri klasifik­

acia imitom moaxdina, rom maTi Semcirebis 

gziT gaezarda sawarmos efeqtianoba, daezo­



28

inovaciuri ekonomika da marTva ­ INNOVATIVE ECONOMICS AND MANAGEMENT

inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

ga Tanxebi da efeqtianad gamoeyenebina war­

moebis Sida resursebi. toiotas sawarmoo 

sistemis erT­erTi ganmaviTarebeli, Singeo 

Singo aRniSnavs: qanCis moWera xdeba misi bolo 

SemobrunebiT, danarCeni moZraobebi SeiZleba 

ganvixiloT rogorc ubralod moZraoba, anu 

danakargi ­ „muda“, romlis Semcirebisaken 

unda viswrafodeT, Tu gvinda efeqturobis 

gazrda. 

mura ­ (Mura). mcire sawyobiT an nulovani 

sawyobiT miiRweva im danakargebis Tavidan 

acileba, romelic iwodeba terminiT „mura“. 

amisaTvis saWiroa jast­in­taim principebis 

gamoyeneba, rac gulisxmobs sawarmoo pro­

cesis momaragebas saWiro detaliT, drois 

saWiro momentSi da saWiro raodenobiT. Tu 

es pirobebi ar Sesrulda da amis sapirispiro 

garemoebebi warmoiSva, iqmneba „mura“ tipis 

danakargebi. zogierTi procesis Seyovneba 

Zviri ujdeba warmoebas. igive xdeba arasaWiro 

detalis miwodebisas, an misi arasasurveli 

raodenobiT miwodebisas. jast­in­taim (`Just­

in­time~) sawarmoo meTodi imdenad didi mniS­

vnelobisaa, rom is iwodeba toiotas sawarmoo 

sistemad. misi gamoyenebisas mniSvnelovnad 

mcirdeba sawarmoo maragebi da maT Senaxvas­

Tan dakavSirebuli xarjebi. 

toiotas sawarmoSi kaizenis danergviT 

miiRweva erTi SexedviT mcire gaumjobesebebi, 

magram maTi raodenobis TandaTanobiT zrda 

yvela mimarTulebiT iwvevs kompaniis Zalebis 

da SesaZleblobebis mniSvnelovnad ganaxlebas 

da srulyofas. m/. toiotas sawarmoo siste­

ma (Toyota Production System) Seqmnilia da gamoy­

enebulia toiotas kompaniaSi. igi unikaluri 

movlenaa, romelic moicavs gansakuTrebul, 

axali tipis marTvis filosofiasa da praqti­

kas. menejmentis es inovaciuri sistema orga­

nizacias ukeTebs ara marto warmoebas da lo­

jistikas, aramed TviT momwodebel firmebsa 

da klintebsac. sistemis Semqmnelebad iTvle­

ba toiotaSi 1948­ 1975 wlebSi moRvawe taiCi 

ono, Singeo Singo, eiji toioda. msoflioSi 

am sistemas uwodeben aseve jast-in-taim war­

moebas (just­in­time production), toiotas sawarmoo 

sistema aRmocenda toiotas damfuZneblis, sa­

kiCi toiodas da misi Svilis kiiCiro toiodas 

midgomebis safuCvelze da igi mniSvnelovnad 

gamdidrda amerikeli edvard demingisa da 

sxva amerikeli mecnierebis ideebiT. toiotas 

sawarmoo sistemis mniSvnelovani miRwevaa 

yvela saxis danakargis gamovlena kompaniaSi 

da am danakargebis mocileba­Semcirebisadmi 

ganuwyveteli Zalisxmeva. es aZlevs kompan­

ias Seamciros xarjebi da ganviTardes Sida 

resursebis xarjze. sayuradReboa is gare­

moeba, rom toiotas damfuZneblebi, rodesac 

1950 wels estumrnen amerikas manqanaTmSeneb­

lobis sawarmoebis gamocdilebis misaRebad, 

maT fordis saavtomobilo industriidan ver 

miiRes STagoneba magram aRfrTovanebulebi 

darCnen im droisTvis supermarketebis muSao­

bis gamocdilebiT. 

toiotas sawarmoo sistemas Semdegi princi­

pebi udevs safuZvlad: 1) xangrZliv vadiani xe­

dva da midgomebi, romelic dasaxuli miznebis 

miRwevis baziss qmnis. moklevadian finansuri 

warmatebebis survils jobnis grZelvadiani 

warmatebebis miRwevis gadawyvetileba; 2) bi­

znes operaciebis ganuwyveteli gaumjobese­

ba, mudmivi inovaciebi da evolucia. swori 

moqmedebebi swor rezultatebs iZlevian;                               

3) TanamSromlebis pativiscema, maRali zneo­

brivi klimati, saerTo ndobis, urTierTdax­

marebisa da gagebis garemos Seqmna;  4) prob­

lemis da faqtebis adgilze naxva, analizi 

da maTi daZleva. pirveli prioriteti eniWe­

ba xarisxs; 5) gunduri muSaoba, pirovnebis 

srulyofis maqsimalizacia, misi profesiuli 

da koleqtiuri Cvevebis ganuwyveteli zrda.

msoflios SeuZlo iaponelebisagan eswav­

la. es gakveTilebi moicavda Semdeg sayur­

adRebo debulebebs: 

l	 marTvis iaponuri teqnologiebi sxva 

qveynebSi transportabeluri teqnolo­

giebia; 

l  jast­in­taim (just­in­time) warmoebis meT­

odologia amJRavnebs im problemebs, ro­

melic dakavSirebulia Warbi nedleulisa 

da zedmeti personalis arsebobasTan; 

l  kultura ar aris barieri, xolo marTvis 

axali teqnologiebi cvlian Zvel qcevebs; 

l  simartive da elastiuroba Zlevs arse­

bul problemebs; 

l	 meti muSaoba sakuTar Tavze, mcire Careve­

bi garedan; 

l	  simartive bunebrivi mdgomareobaa, air­

Cie is da yvela problema mogvardeba. 

profesori otsubo Tavis leqciaSi Semdeg 

mosazrebebs anviTarebs:
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1. kargi urTierTobebi mniSvnelovania kar­

gi biznesisaTvis. ndoba yovelgvar kon­

traqtebze, qviTrebze da sasamarTlo 

SeTanxmebebze metia. marTalia ndobis 

mopovebas sWirdeba dro da moTmineba, ma­

gram aranaklebi dro ixarjeba iuridiul 

SeTanxmebebzec;

2. yvelam unda viswavloT Tu rogor Sev­

ZloT saWiro informaciebisa da nou­haus 

mopoveba;

3. saWiroa stabiluri da elastiuri urT­

ierTobebi urTierTobebi gansakuTrebiT 

klientebTan, TanamSromlebTan da inves­

torebTan;

4. nu xarT gancalkevebuli Seni TanamSrom­

lebidan da klientebidan, Seerie maT, 

gaiTqvife maTSi. 

iaponelebisaTvis damaxasiaTebeli Tvise­

bebia, is rom sawarmoebSi Znelad Tu gamoarCev 

direqtors, muSas da inJiners erTmaneTisgan, 

yvelas erTi uniforma acvia. igive iTqmis cx­

ovrebis wesze da a.S.

iaponur da amerikul ganaTlebis sistemaSi 

Zireuli gansxvavebebi arsebobs, kerZod: ia­

poniaSi jer Souloben samsaxurs da mere xdeba 

maTi daspecialeba da ganaTlebis srulyofa.

iaponuri menejmenis ganviTarebis ori 

Teoria arsebobs:

1.  romelic mcire mniSvnelobas aniWebs ia­

ponuri kulturis da tradiciebis gav­

lenas menejmentis ganviTarebaze da an­

viTarebs im azrs, rom igi ganpirobebu­

li iyo imiT, rom amerikuli menejmentis 

axalma meTodebma gavlena moaxdines ia­

ponuri kompaniebis marTvis xerxebis Cam­

oyalibebaze;

2. Teoria ki Zalze did mniSvnelobas ani­

Webs iaponuri kulturisa da istoriis 

zemoqmedebis rols.

iaponelebi kompaniebSi permanentulad 

axorcieleben TanamSromlebis kompaniaSi 

ayvanis or wess: 1) mudmivi dasaqmebiT, romel­

sac sTavazoben top­menejerebs, meqanikosebs, 

teqnikosebs da sxva profesionalebs; 2) mok­

levadiani kontraqtebiT erTidan sam wlamde 

lurjsayeloiani TanamSromlebisaTvis.

ikujiro nonakas „codnis Semqmneli kom-

pania“ ekonomikaSi, sadac erTaderTi udavo 

faqti bundovanebaa, grZelvadiani konkuren­

tuli upiratesobis saimedo wyaro codnaa. 

roca bazrebi icvleba, teqnologiebi vrcel­

deba, konkurencia mravalferovani xdeba, 

xolo produqtebi erTi Ramis ganmavlobaSi 

Zveldeba, warmateba eliT im kompaniebs, rom­

lebic axal codnas qmnian, mas mTel organi­

zaciaSi avrceleben da misi saSualebiT axal 

teqnologiebsa da produqtebs awarmoeben. es 

aqtivobebi gansazRvravs „codnis Semqmnel” 

kompanias, romlis erTaderTi biznesi mudmivi 

inovaciaa.

miuxedavad „gonebis Zalasa” da „intele­

qtualur kapitalze” saubrebisa, menejerTa­

gan cota Tu swvdeba codnis Semqmneli kom­

paniis WeSmarit bunebas, rom araferi vTqvaT 

misi marTvis codnaze. es imitom, rom maT aras­

worad esmiT codnis arsi da ar ician misi gam­

oyeneba.

arsebobs codnasa da organizaciaSi misi 

rolis Sesaxeb sxvagvari mosazrebac. misi 

ilustraciaa warmatebuli iaponuri kompanie­

bi Canon­i, Matsushita, Sharp­i da Kao. am kompanieb­

ma saxeli gaiTqves momxmareblis moTxovnaze 

swrafi reagirebiT, axali bazrebis SeqmniT, 

axali produqtebis swrafi ganviTarebiT 

da axali teqnologiebis dominirebiT. maTi 

warmatebis saidumlo axali codnis Seqmnis 

marTvisadmi maTive gamorCeul midgomaSia. 

iaponuri midgomis safuZveli imis aRiare­

baa, rom axali codnis Seqmna obieqturi infor­

maciis ubralo „gadamuSaveba” rodia. piriqiT, 

is xSirad damokidebulia implicitur (da 

xSirad Zalze subieqtur) alRoze, intuici­

aze da mis testirebasa da gamoyenebaze mTeli 

kompaniis mier. am procesis gasaRebia piradi 

Tavdadeba, TanamSromlis mier sawarmosa da 

mis misiasTan identobis gancda. am Tavdadebi­

sa da implicituri codnis mobilizeba da maT 

safuZvelze realuri, Tanamedrove teqnolo­

giebisa da produqtebis Seqmna iseT menejerebs 

moiTxovs, romlebic iseve kargad erkvevian 

gamosaxulebebsa da simboloebSi, rogorc ba­

zris wilis gazomvasa da mwarmoeblobaSi.

codnisadmi kidev ufro holisturi mid­

gomiT xasiaTdeba mravali iaponuri kompani­

is kidev erTi mniSvnelovani Sexeduleba: 

kompania aris ara manqana, aramed cocxali 

organizmi. individis msgavsad, mas SesaZloa 

hqondes identobis koleqtiuri gancda da 

fundamenturi mizani. es TviTcodnis organi­

zaciuli ekvivalentia – gaziarebuli codna 
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imisa, ra aris organizaciisTvis mTavari, saiT 

miemarTeba, rogor samyaroSi surs cxovreba 

da, rac mTavaria, rogor aqcios sasurveli 

samyaro realobad.

am TvalsazrisiT codnis Semqmneli kompa­

nia iseve zrunavs idealebze, rogorc ideeb­

ze. swored es faqti asrulebs sawvavis rols 

inovaciisTvis. inovaciis arsi xom samyaros 

Tavidan Seqmnaa konkretuli xedvis an idea­

lis Sesabamisad. axali codnis Seqmna, sityv­

asityviT, kompaniisa da misi TanamSromlebis 

Tavidan Seqmnaa personaluri da organizaci­

uli TviTganaxlebis mudmivi procesis fonze. 

codnis Semqmnel kompaniaSi axali codnis Se­

qmna ar aris specializebuli aqtivoba – kvle­

visa da ganviTarebis departamentis, market­

ingis an strategiuli dagegmvis kompetenciis 

sfero. is qcevis wesia, metic, arsebobis wesia, 

romelSic yvela codnis muSakia, sxvagvarad 

rom vTqvaT, mewarme. 

mravalmxrivia is mizezebi, romelTa gamoc 

iaponuri kompaniebi ase gamoirCevian mud­

mivi inovaciebisa da TviTganaxlebis mimar­

TulebiT. Tumca menejerebisTvis mTavari ga­

kveTili sakmaod martivia: msoflios masSta­

biT mravalma mewarmem iswavla iaponuri war­

moebis teqnika, magram nebismierma kompaniam, 

romelsac codnis safuZvelze konkurencia 

surs, codnis Seqmnis iaponuri teqnikac unda 

iswavlos. iaponuri kompaniebis gamocdileba 

gvTavazobs codnis Semqmnel kompaniaSi me­

nejeruli rolebisa da pasuxismgeblobebis 

ganawilebis, organizaciis dizainisa da bi­

znespraqtikis warmarTvis axlebur gzebs. es 

is midgomaa, romelmac codnas Tavisi adgi­

li miuCina: kompaniis adamianuri resursebis 

strategiis centrSi.

axali codna dasabams individidan iRebs. 

saukeTeso mkvlevari iseT rames swvdeba, rac 

originalur gamogonebas uyris safuZvels. sa­

Sualo rgolis menejeris mier bazris tenden­

ciebis intuiciuri codna axali mniSvnelovani 

produqtis katalizatorad iqceva. mraval­

wliani gamocdileba muSaks procesis inova­

cias karnaxobs. am SemTxvevebSi individis per­

sonaluri codna gardaiqmneba organizaciul 

codnad, romelic mTeli kompaniisTvis Rire­

buli xdeba.

codnis Semqmneli kompaniisTvis mTavari 

aqtivobaa personaluri codnis qceva sxve­

bisTvis xelmisawvdom codnad. es xdeba mud­

mivad da organizaciis yvela doneze. qvemoT 

mocemuli magaliTi gviCvenebs, rom amas xSir­

ad moulodneli Sedegebi mohyveba.

ikuko tanakas inovacia TvalnaTliv asaxavs 

codnis or gansxvavebul formas Soris moZ­

raobas. am moZraobis saboloo wertili 

„eqsplicituri” codnaa: produqtis specifik­

aciebi puris sacxobi manqanisTvis. eqsplici­

turi codna formaluri da sistemuria. amis 

gamo advilia misi komunikacia da gaziare­

ba produqtis specifikaciebis, mecnieruli 

formulis an kompiuteruli programis saxiT. 

magram tanakas inovaciis aTvlis wertili sxva 

saxis codnaa, romelic ase advilad ar gamoix­

ateba: implicituri („aradeklarirebuli”, 

nagulisxmevi) codna, romelic osakis saer­

TaSoriso sastumros mTavar xabazs hqonda. im­

plicituri codna Zalze pirovnulia. Znelia 

misi formalizeba da, Sesabamisad, Znelia misi 

sxvebisTvis gaziareba. filosofos maikl po­

lanis sityvebiT Tu vityviT, „Cven SegsaZloa 

vicodeT meti, vidre gamoxatva (Tqma) Segvi­

Zlia”. implicitur codnas Rrmad aqvs fesvebi 

gadgmuli qmedebaSi da specifikuri konteqs­

tisadmi individis pasuxismgeblobebSi – xe­

losnoba da profesia, konkretuli teqnolo­

gia Tu saqonlis bazari, samuSao jgufis an 

gundis aqtivobebi.

socializacia codnis Seqmnis erTob Sez­

Ruduli formaa. marTalia, Segirdi swavlobs 

ostatis unarebs, magram arc Segirds da arc 

ostats ar uyalibdebaT xelobis codnis Sesax­

eb sistemuri xedva. raki maTi codna verasodes 

gaxdeba eqsplicituri, is ver iqneba martivi 

berketi mTeli organizaciisTvis. eqsplici­

turidan eqspliciturisken. individs SeuZlia 

eqsplicituri codnis calkeuli nawilebis 

gaerTianeba erT mTlianad. magaliTad, roca 

kompaniis buRalteri Tavs uyris mTeli or­

ganizaciis Sesaxeb informacias da mis safuZ­

velze qmnis finansur angariSs, misi angariSi 

axali codnaa im gagebiT, rom is axdens mrava­

li sxvadasxva wyarodan miRebuli informaci­

is sinTezs. Tumca es kombinacia ar afarToebs 

kompaniis arsebuli codnis bazas. 

codnis Semqmnel organizaciaSi oTxive pa­

terni dinamikur urTierTqmedebaSia da cod­

nis erTgvar spirals qmnis. mivubrundeT iku­

ko tanakas magaliTs: 
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1. is swavlobs implicitur saidumloebebs 

osakis saerTaSoriso sastumros xabazisgan (so­

cializacia).

2. is am saidumloebebs gadaaqcevs eqsplic­

itur codnad, romelic SeuZlia gauziaros 

(daanawevros, Camoayalibos) sakuTari gundis 

wevrebs.

3. gundi axdens am codnis standartizacias 

da mas produqtis Seqmnis saxelmZRvanelod 

iyenebs (kombinacia).

4. sabolood, axali produqtis Seqmnis ga­

mocdilebis safuZvelze, tanaka da misi gun­

dis wevrebi imdidreben sakuTari implicitu­

ri codnis bazas (gaTaviseba). kerZod, isini 

Zalze intuiciurad acnobiereben, rom iseTi 

produqtebi, rogoric aris puris saxlSi gamo­

sacxobi manqana, SesaZlebelia Zalze maRalx­

arisxovani iyos. es imas niSnavs, rom manqanam 

iseTive kargi puri unda gamoacxos, rogorsac 

profesionali xabazi acxobs. 

ikuko tanakas gadawyvetileba, sakuTari 

Tavi ostati xabazis Segirdad eqcia, amgvari 

valdebulebis erT­erTi magaliTia. swored 

aseve, roca buRalteri ubralod ki ar „Cayris” 

cifrebs Cveulebriv finansur gegmaSi, aramed 

ayalibebs/anawevrebs sakuTar implicitur 

codnas da mas inovaciad aqcevs, misi identoba 

uSualod procesis monawile xdeba.

marTlac, raki implicituri codna moicavs 

gonebriv modelebs, Sexedulebebsa da „nou 

haus”, implicituri codnidan eqspliciturze 

gadasvla, faqtobrivad, samyaros individiseu­

li xedvis Camoyalibebis procesia – ra aris da 

ra unda iyos. roca muSaki axal codnas qmnis, is, 

imavdroulad, xelaxla qmnis sakuTar Tavsac, 

kompaniasac da TviT samyarosac. roca menejeri 

amas acnobierebs, is xvdeba, rom codnis Semqmne­

li kompaniis marTvis instrumentebi sruliad 

ar hgavs dasavluri kompaniebis umravlesobis 

marTvis instrumentebs.

literatura/REFERENCES
[1]  WiaberaSvili n.,  ,,ikujiro nonakas „codnis Semqmneli kompania“, Tb., 2015;

[2]  quTaTelaZe g.,  ,,iaponuri menejmenti da misi transferis Teoriul­empiriuli SesaZlebloba saqa­

rTveloSi“., saqarTvelos sapatriarqos wmida andria pirvelwodebulis saxelobis qarTuli uni­

versiteti, sadoqtoro disertacia, Tb., 2015;

[3]   iaSvili i., Sroma da SromiTi urTierToba iaponiaSi, Jurnali “socialuri ekonomika“.,  2010, № 5;

[4]  gugeSaSvili m.  ,,personalis marTva iaponiaSi“., Tb.,, 2004;

[5]  http://www.businessweek.com ­  Chester Dawson. 2004;

[6]  http://www.scienceofexcellence.com ­  Maurer 2004. 



32

inovaciuri ekonomika da marTva ­ INNOVATIVE ECONOMICS AND MANAGEMENT

inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

anotacia

naCvenebia inovaciis, rogorc civilizebuli 

ganviTarebis mamoZravebeli meqanizmis roli. 

Tanamedrove pirobebSi xorcieldeba mTlianad 

sazogadoebrivi cxovrebis tempebis daCqareba da 

misi warmoebis axali faqtorebisa da maTi kombi­

naciebis CarTva sameurnoeo brunvaSi. aRniSnuli 

mdgomareoba radikalurad cvlis inovaciebis 

rols. gamokvleulia inovaciebis rolis cvl­

ileba Tanamedrove pirobebSi globalizaciis 

procesebTan mimarTebaSi, aseve naCvenebia winms­

wrebi inovaciebis roli Tanamedrove sameurneo 

subieqtis konkurentunarianobis uzrunvely­

ofis saqmeSi. inovaciebis rolis cvlilebebidan 

gamomdinare SemoTavazebulia marTvis zogier­

Ti axali principebi.

sakvanZo sityvebi: inovacia, inovaciuri gan­

viTareba, winmswrebi inovacia, globalizacia, 

inovaciebis rolis cvlilebebidan gamomdinare  

marTvis zogierTi axali principebi.

ABSTRACT

 The role of innovation as one of the driving mechanisms 

of civilizational development is shown. In modern conditions 

there is an acceleration of the pace of the whole social life and 

the involvement in the economic circulation of a significant 
number of new factors of production and their combinations. 

These circumstances radically change the role of innovation. 

The role of innovations in modern conditions in connection 

with globalization processes has been studied. The role of 

advanced innovations in ensuring the competitiveness of a 

modern business entity is shown. Some new principles of 

management are proposed in connection with the changing 

role of innovation.

Keywords: innovations, innovative development, ad­

vanced innovations, globalization, acceleration of social de­

velopment, new factors of production.

Temis aqtualoba. civilizaciis ganviTa­

rebis yvela etapze inovaciebi yovelTvis war­

moadgenda socialur ­ ekonomikuri progre­

inovaciuri ganviTarebis zogierTi strategiuli aspeqti Tanamedrove pirobebSi

igor galica,

ekonomikis mecnierebaTa doqtori, profesori,

oficialurad akreditebuli saerTaSoriso eqsper­

ti inovaciuri ekonomikis dargSi, ekonomikisa da 

samarTlis universitet „КРОК“­is ekonomikisa da 

warmoebis menejmentis kaTedris profesori, kievi, 

ukraina.

anzor devaZe,

ekonomikis mecnierebaTa kandidati, profesori,

baTumis SoTa rusTavelis saxelmwifo universite­

tis turizmis fakultetis profesori,

baTumi, saqarTvelo

olga prokopenko,

ekonomikis mecnierebaTa doqtori, profesori,

belsko­bialas teqnikur­humanitaruli

akademiis marTvis kaTedris profesori,

belsko­biala, poloneTi, 

akademikos iuri bugais saxelobis 

kievis saerTaSoriso samecniero­kvleviTi

kievi, ukraina

badri geCbaia,

ekonomikis dooqtori, baTumis SoTa rusTavelis

saxelmwifo universitetis asocirebuli profe­

sori, baTumi, saqarTvelo

SOME STRATEGIC ASPECTS OF THE INNOVATIVE DEVELOPMENT IN MODERN CONDITIONS

IHOR HALYTSIA,

Doctor of Economics, Full Professor, officially
accredited international expert in the field of 
innovative economics, Professor of the Economics 

and Management Department at the University of 

Economics and Law “KROK”, Kiev, Ukraine .
ANZOR DEVADZE,

PhD in Economics, Full Professor,

Head of Tourism Department at the Batumi Shota 

Rustaveli State University, A true member of 

the Georgian Academy of Business Sciences , 

Academician , Batumi, Georgia .

OLHA PROKOPENKO,

Doctor of Economics, Full Professor,

Professor of Management Department at the 

University of Bielsko­Biala, Professor of the 

International Economics, Accounting and Auditing 

Department at the Academician Yu. Bugay 

International Scientific and Technical University in 
Kyiv, Kiev, Ukraine

BADRI GECHBAIA,

Doctor of Economics , Associated Professor at 

Batumi  Shota  Rustaveli State University

Georgia, Batumi



33

inovaciuri ekonomika ­   INNOVATIVE ECONOMY

inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

sis mamoZravebel Zalas, magram Tanamedrove 

pirobebSi mTlianad sazogadoebrivi cxovre­

bis daCqarebam garkveulwilad Secvala inova­

ciebis roli, riTac ganisazRvreba mocemuli 

naSromis aqtualoba. 

kvlevis mizani. kvlevis mizans warmoa­

dgens inovaciebis rolis cvlileba Tana­

medrove pirobebSi.

kvlevis sagani. kvlevis sagans warmoad­

gens inovaciebis rolis transformacia ganvi­

Tarebis Tanamedrove kanonzomierebebis gaT­

valiswinebiT.

kvlevis meTodebi. kvlevis procesSi ga­

moyenebuli iqna sistemuri analizisa da sinT­

ezis meTodebi. 

inovaciebi yovelTvis iyo socialur­ eko­

nomikuri progresis ganuyofeli nawili. 

umetes SemTxvevebSi swored is gansazRv ravs 

aRniSnuli progresis mimarTulebebsa da tem­

pebs.

civilizaciis istoria mraval aspeqtSi 

SeiZleba  iqnas ganxiluli.  magram Tu ganvix­

ilavT civilizaciis progresis istorias, is 

faqtiurad warmoadgens moZraobas erTi sa­

baziso inovaciidan momdevnomde, romelTa 

Sorisac arsebobdnen gaumjobesebuli inova­

ciebis rgolebi, romlebic xSir SemTxvevebSi 

erTmaneTSi iyvnen gadaxlarTuli. 

Cven miveCvieT zogierT sagnebs  da maT 

aRviqvamT rogorc mocemulobas da amave 

dros gvaviwydeba, rom isini ganvlili epo­

qebis radikaluri inovaciebi arian, romleb­

mac Zirfesvianad Secvales  Cveni samyaro da 

TiToeuli individis cxovreba.

iseTma udidesma inovaciam, rogoricaa qaR­

aldi, saSualeba misca kacobriobas, Seeqmna in­

formaciis Zalian iafi da kompaqturi matare­

beli, romelsac SeeZlo saukuneebis manZilze 

Seenaxa wina Taobebis inteleqtualuri miR­

wevebi da gadaeca momavali TaobebisaTvis. 

faqtiurad warmoiSva codnis akumulirebis 

da misi momavali TaobebisaTvis gadacemis Ses­

aZlebloba aprobirebuli masalis saxiT, ro­

melTac aRar dasWirdebodaT droisa da sxva 

resursebis  daxarjva „imis aRmosaCenad, rac 

ukve manamde iyo aRmoCenili“.

CvenTvis Cveulebrivma skolis saxelmZR­

vanelom (Sua saukuneebis droindelma inova­

ciam), faqtiurad saSualeba misca kacobrio­

bas  Seeqmna saSualo ganaTlebis industria da 

xelmisawvdomi gaexada is mosaxleobis farTo 

fenebisaTvis, ramac, Tavis mxriv, mZlavri bi­

Zgi misca yvela sferos socialur­ekonomiku­

ri ganviTarebis gaumjobesebas. 

penicilinisa da sxva antibiotikebis 

udidesma gamogonebam, romelic aTwleulo­

bis ganmavlobaSi jerovnad ar aRiqmeboda 

mecnierTa Tanasazogadoebisa praqtikosi 

eqimebis mier mier, SesaZlebeli gaxada ga­

daerCina milionobiT adamianis sicocxle da 

sasikvdilo dartyma mieyenebina aTeulobiT 

daavadebisaTvis, romlebic manamde daumarcx­

eblad iTvlebodnen.  

yovelTvis, rodesac mivdivarT universi­

tetSi, an saavadmyofoSi, ar vfiqrobT imaze, 

rom es wina epoqebis organizaciuli inova­

ciaa. pirvelma inovaciam saSualeba misca 

sazogadoebas Seeqmna umaRlesi ganaTlebis 

industria, romelic droTa  ganmavlobaSi xe­

lmisawvdomi gaxda mosaxleobis farTo fen­

ebisaTvis, xolo meore inovaciam, samedicino 

Sromis danawilebis xarjze Seqmna janmrTe­

lobis dacvis  xelmisawvdomi da efeqturi in­

dustria, ramac milionobiT adamiani gadaar­

Cina. 

inovaciebi yovelTvis Zirfesvianad cvli­

dnen Cvens samyaros da adamianis sacxovreb­

el garemosa da sociums. rogorc zemoT iqna 

aRmniSnuli, civilizaciis istoria ­ aris moZ­

raoba erTidan Semdgom sabaziso inovaciamde 

da a.S., romelTa Soris aris aTobiT, asobiT 

da  zog SemTxvevaSi aTasobiT (gamomdinare 

epoqidan da mecnierul­teqnikuri progresis 

donidan) gamaumjobesebeli inovacia.

bolo aTwleulebis ganmavlobaSiCveni sam­

yaro swrafad icvleba, gadadis ra global­

ur­postindustrialur etapze, is dinamiurad 

viTardeba ori generaluri kanonzomierebis 

gamo. 

kanonzomiereba pirveli ­ mTlianad sazo­

gadoebrivi  cxovrebis tempis da kerZod, 

ekonomikis tempis daCqareba.

samecniero ­ teqnikuri progresisa da   in­

ovaciuri SesaZleblobebis (rogorc misi 

Sedegis) ganviTarebis gavlenis qveS mTli­

anad sazogadoebrivi  cxovrebis  da, kerZod, 

ekonomikis tempi mniSvnelovnad daCqardeba. 

ase rom, Tu kacobriobas fotografiis far­

To gamoyenebis organizebisaTvis  dasWirda 

112 weli, xolo  satelefono kavSiris orga­
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nizebisaTvis ­ 56 weli,  radaris, televiziis, 

tranzistorisa  da integraluri mikrosqeme­

bis warmoebis organizebisaTvis dasWirda  Se­

sabamisad, 15, 12, 5 da 3 weli [1, gv. 6].

amavdroulad, inovaciuri procesis ga­

Zliereba globalizaciis procesTan er­

Tad kidev ufro aCqarebs sazogadoebriv  da 

ekonomikur cxovrebas. mas aseve Tan axlavs is 

faqtic, rom axali teqnologiebi gacilebiT 

ufro ekonomiuria, vidre tradiciuli.

Tu adre  Cveulebrivi fostiT werili avs­

traliidan ukrainaSi an saqarTveloSi daax­

loebiT Tvenaxevars midioda,  axla el­fosta 

msoflios nebismier wertilidan nebismier 

wertilSi nebismier dros aRwevs ramodenime 

wamSi. amave dros, magaliTad, ormocgverdiani 

dokumentis gadagzavnis Rirebuleba Cile­

dan keniaSi eleqtronuli fostiT faqtiurad 

ufasoa, gadagzavnis Rirebuleba faqsiT Sead­

gens daaxloebiT 10 dolars, xplo kurieris 

meSveobiT 50 dolars  [2, gv .. 30].

amdenad, informaciis gavrcelebis siCqare 

da misi xelmisawvdomoba revoluciurad gaiz­

arda. saboloo jamSi, es aris zogadad ekono­

mikuri sistemebis ganviTarebis mzardi siCqa­

ris erT­erTi mTavari mizezi.

kanonzomiereba meore ­ warmoebis axali 

faqtorebisa da maTi kombinaciebis mniS­

vnelovani raodenobis gamovlena da maTi 

CarTva sameurneo brunvaSi. 

inovaciiuri procesis  swrafma aCqarebam 

ganapiroba  warmoebis axali faqtorebis (Sro­

mis sagnebi, Sromis iaraRebi, teqnologiebi, 

axali SromiTi resursebi) mniSvnelovani ra­

odenobis gamovlena da maTi CarTva sameurneo 

brunvaSi maT kombinaciebTan erTad.   Sigawvis 

Zravebis aRmoCenamde, navTobi ar ganixile­

boda, rogorc ekonomikuri resursi. antibi­

otikebis aRmoCenamde  penicilinis soko iyo 

sokos mxolod erTi tipi da mniSvnelovnad 

vnebda calkeuli mcenaris janmrTelobas. 

Rerovani ujredebi, romelTaTvisac aTobiT 

aTasi da zogjer asiaTasobiT dolars ixdian, 

sul axlo warsulSi gamousadegar masalad 

iTvleboda da gadamuSavebas eqvemdebareboda. 

amave dros,  axali faqtorebis CarTva sa­

me urneo brunvaSi arsebiTad gaZlierda XX 

sau kunis bolo aTwleulebSi da Zlierdeba 

dRemde. revoluciuri aRmoCenebi biologiaSi 

safuZv lad udevs principialurad  axal pro­

fesiebs: genuri inJineria, ujreduli medici­

na da sxva. xolo adamianis genomis gaSifrvas­

Tan dakavSirebulma bolo aRmoCenebma ufro 

gaafarTova horizonti, romelic saSualebas 

iZleva, magaliTad, ganxorcieldes garkveuli 

samedicino operaciebi individebis genetiku­

ri Taviseburebebis gaTvaliswinebiT.

ekonomikis  ganviTarebis tempebis daCqare­

bas, axali sawarmoo faqtorebis warmoqmnasa 

da  maT CarTvas sameurneo brunvaSi, rac upi­

ratesad gamowveulia mecnierul­teqnikuri 

progresis gaZlierebiT da inovaciuri ganvi­

TarebiT, Tavis mxriv hqonda uku gavlenac in­

ovaciur ganviTarebaze.   is mdgomareobda in­

ovaciuri ganviTarebis Zireul cvlilebebSi 

da misi tempebis ramdenime aTeuljer zrdaSi. 

amgvarad, siaxleebiT moqmedi teqnikis   

Canacvlebis periodi iyo: XX saukunemde ­ 50 

wlamde da zemoT, XX saukunis pirvel naxevar­

Si ­ 15­30 weli, XX saukunis meore naxevarSi 

­ 5­10 weli. amJamad  is izomeba wlebiT da zo­

gierT dargSi TveebiT. 1990 wlisaTvis  avto­

mobilis sakonstruqtoro samuSaoebisaTvis 

gaTvaliswinebuli iyo  6 wliani vada,  xolo 

Tanamedrove pirobebSi gaTvaliswinebulia 

mxolod 2 weli. amJamad ekonomikis ganviTare­

bis sakvanZo sferoSi ­   mikroeleqtronikaSi  

­ yovelwliurad ormagdeba warmoebuli inte­

graluri sqemebis sirTule da gamoSvebuli 

sqemebis moculoba. amave dros adgili aqvs 

danaxarjebisa da fasebis 30%­ian Semcirebas.  

zedidi integrirebuli sqemebis teqnikuri 

maxasiaTeblebi yovel or weliwadSi umjobes­

deba 4­jer [3, gv., 7; 4, gv., 95; 5, gv., 43].

arsebul  pirobebSi, inovaciuri ganviTare­

bis strategia radikalurad unda Seicvalos. 

adre, sameurneo subieqts  konkurentuli up­

iratesobis uzrunvelyosayofad esaWiroe­

boda  Seeqmna inovaciebis  yvelaze efeqturi 

paketi aq da axla, anu yvelaze efeqturi mim­

dinare pirobebSi da  mimdinare periodisaTvis 

arsebuli   samecniero­teqnikuri progresis 

ganviTarebis donis Sesabamisi.

mocemul etapze aRniSnuli amocana war­

moadgens saerTo amocanis nawils. Tana­

medrove pirobebSi, grZelvadiani konkuren­

tuli upiratesobis uzrunvelsayofad auci­

le belia inovaciuri aCqarebis strategiaze 

gadasvla. am strategiis arsi mdgomareobs 

SemdegSi:
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 inovaciebis Seqmnisa da ganxorcielebis 

gziT bazarze liderobis mopoveba, rome­

lic akmayofilebs ganviTarebis mimdin­

are pirobebs (mimdinare inovacia);

 bazarze liderobis mopoveba inovaciebis 

Seqmnis gziT da siaxleebis danergva, rom­

lebic Tavisi maxasiaTeblebiT (ekonomi­

kuri, teqnologiuri, samomxmareblo da 

a.S.)  minimum erTi an ramdenime  nabijiT 

uswrebdnen im  maxasiaTeblebs, romlebic 

gaaCniaT mimdinare etapze arsebul  ino­

vaciebs. (winmswrebi inovacia).

es niSnavs, rom mimdinare inovaciebis Seqmna 

warmoadgens  nebismieri sameurneo subieqtis 

programa minimums. mas SeuZlia mxolod aram­

dgradi konkurentuli upiratesobebis uz­

runvelyofa. sawarmos konkurentunarianobis 

uzrunvelsayofad grZelvadian perspeqtivaSi 

unda Seiqmnas winmswrebi  inovaciebis paketi.

winmswrebi inovaciebis paketis ganviTare­

ba moiTxovs TanamSromlebis kreatiuli  po­

tencialisadmi  fundamenturad gansxvavebul 

midgomas. kreatiuli potenciali yovelTvis 

da yvelaferSi iyo  progresis mamoZravebeli.  

civilizaciis yvela inteleqtualuri aRmasv­

la ase Tu ise, dakavSirebuli iyo calkeuli 

individebis an individTa jgufis kreatiul 

potencialTan.  iseT pirobebSi,  rodesac ar 

arsebobda ekonomikuri cxovrebis  aseTi ko­

losaluri aCqareba da sawarmoo faqtorebis 

diversifikacia, sameurneo subieqtebisaTvis 

mdgradi konkurentuli upiratesobis misaR­

wevad sakmarisi iyo gamoeyenebinaT TavianTi 

xelmZRvanelebis da wamyvani specialistebis 

jgufis kreatiuli potenciali. Tanamedrove 

pirobebSi, sameurneo garemos daCqarebuli 

ganviTarebisaTvis aRniSnuli uaRresad ara­

sakmarisia. amJamad, grZelvadiani konkuren­

tunariani upiratesobebis mosapoveblad, gam­

oyenebuli unda iqnas rac SeiZleba meti saku­

Tari TanamSromlis kreatiuli potenciali, 

xolo idealur SemTxvevaSi yvela TanamSrom­

lis kreatiuli potenciali.  Tqven unda ga­

moviyenoT rogorc bevri TanamSromlis Semo­

qmedebiTi potenciali, aseve sawarmoSi yvela 

TanamSromeli. imisaTvis, rom maqsimalurad 

iqnas gamoyenebuli sawarmos TanamSromlebis 

kreatiuli potenciali, Cveni azriT, aucile­

belia Sidasameurneo inteleqtualur­ino­

vaciuri elitis principebisa da meqanizmebis 

efeqturad gamoyeneba [6].

kreatiuli potencialis, rogorc konku­

rentuli resursis, ganviTarebasTan dakav­

SirebiT gansakuTrebul mniSvnelobas iZens 

sawarmos marTvis ori principi: sawarmos Ta­

namSromlis mier warmoTqmuli sityvis prin­

cipi (SemdgomSi ­ warmoTqmuli sityvis prin­

cipi) da  sawarmos TanamSromlis mier ar war­

moTqmuli sityvis principi (SemdgomSi ­ ar 

warmoTqmuli sityvis principi).

sawarmos TanamSromlis mier warmoTqmu­

li sityvis principi mdgomareobs imaSi, rom 

nebismieri informacia (nebismieri codna), mi­

wodebuli sawarmos xelmZRvanelze nebismieri 

TanamSromlis mier, SeiZleba fasdaudebeli 

aRmoCndes da sawarmos didi mogeba moutanos. 

sawarmos TanamSromlis mier ar warmoTqmu­

li sityvis principi mdgomareobs imaSi, rom 

nebismieri informacia (nebismieri codna), 

ar miwodebuli sawarmos xelmZRvanelze, an 

miwodebuli, magram ignorirebuli sawarmos 

xelmZRvanelis mier, SeiZleba gaxdes sawarmo­

saTvis mniSvnelovani zianis miyenebis sababi, 

rogorc mimdinare, aseve grZelvadian per­

speqtivaSi.   

aRniSnuli dakavSirebulia imasTan, rom 

Tanamedrove sawarmo (gansakuTrebiT maRal­

teqnilogiuri)warmoadgebs asobiT aTas, 

xolo calkeul SemTxvevebSi milionobiT 

sistemawarmomqmnel kavSirebs. Tundac erTi, 

an ramodenime aseTi kavSirebis gauTvalis­

wineblobam SeiZleba mniSvnelovani ziani miay­

enos sawarmos konkurentunarianobas. sawar­

mos xelmZRvaneloba ki sistemas xedavs mTlia­

nobaSi. mas ar SeuZlia gaiTvaliswinos yvela 

sistemawarmomqmneli kavSirebi yvela doneze, 

vinaidan is maT ver xedavs da ar icis maT Ses­

axeb. aseTi kavSirebis Sesaxeb icis sawarmos 

konkretulma  TanamSromelma da xedavs  maT. 

swored amitom Zalzed mniSvnelovania uz­

runvelyofili iqnas TanamSromlebis mxridan 

mosuli nebismieri informaciis akumulire­

ba, analizi da Senaxva. sawarmos TanamSrom­

lis mier warmoTqmul sityvas (gansakuTrebiT 

droulad warmoTqmuls) SeuZlia sawarmos 

mniSvnelovani mogeba moutanos da is gar­

daiqmneba sawarmos mZlavr konkurentul re­

sursad. sawarmos TanamSromlis mier ar war­

moTqmulma sityvam  (an miwodebulma, magram 

ignorirebuli sawarmos xelmZRvanelis mier), 
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SeiZleba sawarmos miayenos garkveuli (zog­

jer mniSvnelovani) ziani da warmoadgendes 

seriozuli ekonomikur safrTxes sawarmos 

funqcionirebisaTvis. 

daskvna. civilizaciis istoria SeiZleba 

ganxiluli iqnas sxvadasxva aspeqtSi. inovaci­

uri ganviTarebis kuTxiT is warmoadgens erTi 

sabaziso inovaciidan Semdgomamde moZraobas, 

romelTa Sorisac arsebobdnen gamaumjobese­

beli inovaciebi. Tanamedrove pirobebSi xor­

cieldeba mTlianad sazogadoebrivi cxovre­

bis daCqareba da sameurneo brunvaSi axali 

faqtorebisa da maTi kombinaciebis CarTva. aR­

niSnuli kanonzomierebebi Zireulad cvlian 

inovaciebis rols da migviTiTeben winms­

wrebi inovaciebis SemuSavebisa da danergvis 

aucileblobaze. winmswrebi inovaciebis gan­

viTareba moiTxovs sawarmos TanamSromlebis 

kreatiuli potencialis farTo gamoyenebas. 

aRniSnuli potencialis maqsimalurad gam­

oyenebiSaTvis  SeiZleba gamoyenebuli iqnas 

sawarmos TanamSromlis mier warmoTqmuli 

sityvis principi  da sawarmos TanamSromlis 

mier ar warmoTqmuli sityvis principi.
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anotacia 

statiaSi moyvanilia inovaciuri ganviTare­

bis  pirobebSi profesionalizmis Camoyalibis 

formulirebis mcdeloba. gansakuTrebuli yur­

adReba eTmoba Sesabamisi pirobebis Seqmnas war­

moebis ganaxlebisaTvis, umaRlesi ganaTlebis 

organizacias adamianuri potencialis moral­

ur ­ zneobrivi da socialuri komponentebis 

aucilebeli gaTvaliswinebiT, romlis funqcio­

naluri mniSvneloba mudmivad izrdeba.SemaSave­

buli RonisZiebebis Sedegianoba, inovaciuri te­

qnikisa da teqnologiebis danergva damokidebu­

lia adamianis  arastandartul midgomebze da 

kompleqsur socialur da moralur ­ zneobriv 

pasuxismgeblobebze. 

sakvanZo sityvebi: profesionalizmi, so­

cializacia, moralur­zneobrivi Tvisebebi, ga­

naTneba, inovacia, novatori.

ABSTRACT 

The article attempts to formulate the problems of forma­

tion of professionalism in the conditions of innovative devel­

opment. Special attention is paid to the creation of conditions 

for constant renewal of production, higher education, with the 

obligatory consideration of moral and social components of 

human potential. The functional value of which is constantly 

increasing. The effectiveness of the development, implemen­

tation and operation of innovative equipment and technology 

are dependent on non­standard approaches and complex so­

cial and moral responsibility/

Key words: professionalism, socialization, moral quali­

ties, education, innovation, innovator

Бесспорен тот факт, что инновационное развитие 
– это объективный этап развития экономики и об­

щественного производства. Управление процессами 
постоянного и радикального обновления представ­

ляются нам целенаправленными действиями челове­

ка. Финансовое и экономическое положение требует 

пристального внимания и ответственного отношения 
человека не только к собственному профессионализ­

му, но производственным действиям трудового кол­

лектива. Можно с высокой долей уверенности утвер­

ждать о том, что все мечтают о высоких достижениях, 
доходах, лучших условиях труда и новой продукции. 
Однако, как показывает практика, получают высокие 
результаты далеко не все. В основе эффективной про­

изводственной деятельности всегда лежало и будет 
лежать управление людьми. Принципиальный вопрос 
современной экономики – это, как выразился С. П. 
Капица в работе «Парадоксы роста. Законы развития 
человечества» «серьёзное противоречие между уров­

нем технологического и социального развития». [1, 5] 
Последнее по мнению учёного значительно отстаёт 
от требований, постоянно усложняющихся техники 
и технологий. Представленные в статье материалы не 
претендуют на полное освещение существующих про­

блем в формировании современного профессионализ­

ма. О роли человека в развитии цивилизации написано 
большое количество книг, статей, проведено конфе­

ренций. В определённой степени можно утверждать, 
что научный интерес к человеку, его жизни, целях, 
мотивах жизнедеятельности исчисляется тысячелети­

ями. Аристотель в труде «О душе» основное внимание 
обратил на наличие фундаментальных взаимосвязей и 
зависимостей между телом и душой. Тело, как и душа 
не могут существовать отдельно друг от друга. Душа 
является жизненным началом. [2] Именно в интерпре­

тации философа организует жизнь человека. К сожа­

лению, в современных условиях профессионализм 
отождествляется только с набором некоторых трудо­

вых операций. Личностное формирование отдано на 
откуп человеку. Грузинский философ с мировым име­

нем Мераб Мамардашвили давая своё определение 
философии, писал и говорил следующее: «… в фило­

софии мы имеем дело с категорией личностных по­

ступков. Философия, как это ни странно, появляется 
там, где появляются личностные структуры». Кому-то 
может показаться излишним внимание к проблеме 
личностных поступков и инновационным развитием. 

profesionalizmis struqtura inovaciuri ganviTarebis pirobebSi

lidia zlotnikova,

ekonomikis mecnierebaTa kandidati, belorusis 

savaWro ­ ekonomikuri universitetis docenti

q. gomeli

SOME PROBLEMS OF FORMATION OF MODERN PROFESSIONALISM

LYDIA ZLOTNIKOVA ,

candidate of economic sciences, associate professor

Belarusian Trade and Economic University

Gomel



38

inovaciuri ekonomika da marTva ­ INNOVATIVE ECONOMICS AND MANAGEMENT

inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

[3, 16]. Однако сложно назвать действие человека, ко­

торое не содержало бы личностной мотивации и не 
отражало качеств человека.

Осмысление человека, его роли и значения в ор­

ганизации производства имеет длительную историю. 
Наиболее тревожную окраску поведение человека по­

лучило в трудах Э. Тоффлера. К сожалению, работа 
учёного «Футурошок» не очень востребована. В на­

учной среде была охарактеризована, как «фантастиче­

ский триллер». Корректность не позволяет говорить о 
том, что Э. Тоффлер был первым, кто обратил внима­

ние на влияние социализации человека на последствия 
производственной деятельности и личных качеств, 
используемых для инновационного развития. В интер­

претации учёного социальная компонента определена 
«психологическим состоянием человека. Не соответ­

ствие психологического состояния учёный охаракте­

ризовал болезнью, дав ей конкретное название «шок 
будущего». Основной источник ухудшения состояния 
окружающей среды, радикальное изменение отноше­

ния человека к природе находится, по мнению учёно­

го, в «психологических перегрузках». Не вдаваясь в 
оценки психологической болезни человечества, вос­

пользуемся идей влияния человека в полном смысле 
этого слова, на условия собственного существования. 
Несмотря на усиленные старания многих экономистов 
отделить трудовую функцию человека от его сущност­

ного наполнения, человек никогда не был и вряд ли в 
ближайшее время ограничит свою жизнь только вы­

полнением профессиональных навыков. Последние 
в условиях постоянного риска и неопределённостей 
нового технического состояния, как выразился Чарльз 
Уилэн в работе «Голая экономика» «мы по-прежнему 
не способны точно предсказать поведение отдельных 
людей». [5, 13] Как никогда ранее возрастает роль и 
значение морально-нравственных факторов. Сложно 
не согласиться с утверждением Э. Тоффлера о том, что 
«Ещё до начала ХХ1 в. миллионы обычных физически 
здоровых и психически нормальных людей внезапно 
столкнутся лицом к лицу с будущим. Смогут ли они 
приспособиться ко все более усиливающемуся дав­

лению событий, знаний, науки, техники, различного 
рода информации? Не приведёт ли это к серьёзным со­

циальным и психологическим последствиям?» [4, 25]
ХХ в. подтвердил опасения учёного катастрофой 

на Чернобыльской атомной станции. Пока, к сожале­

нию, реальные проблемы, рождённые новыми тех­

нологиями, не нашли должного отражения в гумани­

тарных и экономических исследованиях. Экономисты 
очень робко выходят за рамки кабинетной абстракции, 

оценивая человека по его способности создавать но­

вую стоимость и расширять потребление. В тоже вре­

мя в области гуманитарного осмысления происходя­

щих процессов появляются все новые и новые работы, 
свидетельствующие о нарастающей угрозе высоких 
рисков. Николас Талеб в книге - размышлении «Чёр­

ный лебедь», назвавший её не учебником по экономи­

ке, а размышлениями о том, как человек может найти 
своё место в этом сложном мире. Сложно не согла­

ситься с тем, что ХХ в., а затем и первые десятилетия 
ХХ1 в. постоянно вносят в жизнь человека огромные 
потрясения, гибнут миллионы, ещё большее количе­

ство остаётся без крова и средств к существованию. 
Выполнение определённых производственных функ­

ций давно перестали решать судьбы людей. Все чаще 
именно человеческие качества отличаются высоким 
уровнем непредсказуемости и сложностью социаль­

но-экономических последствий. 
Освобождение профессиональной подготовки от 

гуманитарной компоненты, формирования мораль­

но-нравственной поведенческой основы, к сожале­

нию, уже приносит свои отрицательные последствия. 
Однако в силу отсутствия полноценных системных 
исследований мы не может оперировать конкретными 
экономическими данными о человеческих и матери­

альных потерях. Можем только гипотетически утвер­

ждать, что именно они служат серьёзным препятстви­

ем для экономического роста, повышения уровня жиз­

ни и качественного наполнения. Следуя завещанию 
великого Аристотеля «Признавая познание делом 
прекрасным и достойным, но ставя одно знание выше 
другого либо по степени совершенства, либо потому, 
что это знание о более возвышенном и удивительном, 
было бы правильно по той или другой причине отне­

сти исследование о душе человека на первое место…
Ведь душа есть начало как бы начало всех живых су­

ществ». [2] Приведённые слова появились задолго до 
проблем организации эффективного производства, 
формирования основ «чистой экономической теории», 
в которой человек оказался отождествлённым с одним 
из факторов производства, получившим определение 
«труд».

Основы классической теории, в которой человек 
– это просто фактор или одушевлённое орудие произ­

водства, были сформулированы философом по обра­

зованию А. Смитом. Дальнейшее развитие она полу­

чила в теории трёх факторов производства. Несмотря 
на то, что прошло почти два столетия, современная 
наука находится в плену упрощённого представления 
о том, что человеческие качества настолько развиты, 
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что человек всегда и везде ведёт себя рационально. 
Полностью выполняет сформулированные в кабине­

тах рыночные законы. Хотелось бы напомнить, что 
А. Смит задолго до написания экономического труда 
«Исследование о природе и причинах богатства наро­

дов» в работе «Теория нравственных чувств» много 
внимания уделил морально-нравственным принципам 
поведения человека, сделав акцент на том, что любая 
деятельность человека направлена на сострадание, 
учёт интересов других людей. Начинает свой труд 
следующими словами: «Какую бы степень эгоизма мы 
ни предположили в человеке, природе его, очевидно, 
свойственно участие к тому, что случается с другими, 
участие, вследствие которого счастье их необходимо 
для него, даже если бы оно состояло только в удоволь­

ствии быть его свидетелем». [7, 12]
Сокращение гуманитарного знания, перевод ин­

ститутов социализации на коммерческую основу соз­

дают оптимальные условия для продвижения концеп­

ции «экономического человека» в реальную жизнь. 
Использование человеческого потенциала без учёта 
принципиальных отличий от капитала и земли не 
просто ограничивает возможности развития, но уско­

ряет отказ от методологии системного исследования 
общества. В тоже время состояние цивилизации на­

глядно демонстрирует постоянно возрастающую роль 
комплексного изучения жизнедеятельности человека. 
Речь необходимо вести о том, что взаимодействие 
экономических, социологических, психологических 
факторов в наибольшей степени отражают суть про­

фессиональной деятельности. Естественно, что обо­

значенные проблемы появились не сегодня. История 
существования цивилизации переполнена примерами 
объективного сочетания и взаимозависимости систем­

ных и индивидуальных элементов. Войны, эпидемии, 
постоянно повторяющиеся кризисы и т.д. нередко 
возникали и продолжают проявляться по причине 
смещения жизненных приоритетов. Погоня за ростом 
материального потребления неизбежно влечёт за со­

бой «оголение» человеческой деятельности. Человек, 
нацеленный на культивирование материального и де­

нежного богатства, не отягощает себя нравственной 
ответственностью за свои поступки. В результате 
все общество несёт огромные потери. Уничтоженные 
жизни, потерянное здоровье и трудоспособность по 
причине демонизации денежно-вещественного богат­

ства, к сожалению, стали обыденностью. В Х1Х в. Э. 
Дюркгейм в работе «Самоубийство» написал следую­

щее: «Если вместо того, чтобы видеть в этих случаях 
совершенно особые для каждого из них обстоятель­

ства, независимые друг от друга и требующие каждое 
специального рассмотрения, взять общее число са­

моубийств, совершенных данным обществом в дан­

ный промежуток времени, то можно установить, что 
полученная таким образом сумма не явится простой 
суммой независимых между собой единиц, голым 
собранием фактов, но что эта цифра образует новый 
факт sui generis, имеющий своё внутреннее единство 
и свою индивидуальность, а значит, свою особую при­

роду, тем более для нас важную, что она по существу 
своему глубоко социальна. Если только наблюдение 
не захватывает очень обширного периода времени, то 
для данного общества цифра самоубийств остаётся 
почти неизменной». [8, 20] Кто-то может возразить, 
указав на тот факт, что учёный изучал самоубийство, 
как социальное явление. На наш взгляд, снижение 
нравственности привносит в общество большое ко­

личество сложных негативных социально-экономи­

ческих явлений. [8, 21] А самоубийство может иметь 
не только физическое проявление. Человек, ограни­

чивший свою жизнь развлечениями и материальным 
потреблением вряд станет новатором, отвечающим за 
результаты деятельности, проявлять необходимую ак­

тивность и т.д.
Уничтожение человека начинается там и тогда, 

когда диверсифицируются эмоции. Определение чело­

века, как биосоциальное существо, в условиях роста 
материального потребления и широкой коммерциали­

зации в буквальном смысле слова подталкивает чело­

века к смещению целей существования и ценностных 
ориентиров. Закономерно встаёт вопрос о сущности 
инновационного профессионализма. В нач. ХХ в. Й. 
Шумпетер предложил определение «новатора», т.е. 
человека, который является единственным творцом и 
организатором нового производства. В интерпретации 
учёного «новатор» - это человек, который способен 
соединять и использовать имеющиеся в его распоря­

жении факторы производства. [9, 45] Использование 
данного определения позволяет говорить о том, что 
любой труд, производственные действия не могут 
осуществляться под влиянием импульсов. Профес­

сионал в современных условиях обязан уметь рацио­

нально управлять импульсами, т.е. эмоциями, подчи­

нять их основным целям производства, рационально 
объединяя людей, создавая условия для эффективного 
использования человеческого потенциала на различ­

ных временных интервалах, обязательно учитывая 
при этом отдалённые последствия принимаемых ре­

шений. В настоящее время увлечённость коммерциа­

лизаций сопровождается практически полным игно­
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рированием отдалённых последствий. Одержимость 
получением сиюминутной выгоды противоречит не 
только экономической теории, но созданию благопри­

ятных условий для дегуманизации и рассоциализации 
человека. Ярчайшее проявление данного процесса 
можно проиллюстрировать на примере отношения 
государства к институтам образования. Обострение 
противоречий между требованиями промышленного 
производства и институциональной системой образо­

вания стало визитной карточкой современного этапа 
развития. С одной стороны растёт спрос на получение 
специального высшего образования, а с другой – обра­

зование настойчиво превращается во вспомогательное 
подразделение материального производства. 

На этапе становления промышленного производ­

ства, при его относительно низком уровне развития, 
специализации и дифференциации социальные и эко­

номические связи потребителей и производителей 
характеризовались непосредственным общением, 
не требовался социальный контроль. Нравственные 
компоненты пронизывали процесс от заказа товара 
до потребления. В условиях низкого уровня развития 
производства, ограниченных социальных и экономи­

ческих связей, профессионализм постоянно находил­

ся под жёстким контролем потребителей. Отношения 
между основными субъектами, т.е. производителем и 
потребителем не имели большое количество посред­

ников, были максимально приближены. Нравственные 
компоненты принизывали производство. И как писал 
Э. Тоффлер: «Истинная предусмотрительность возни­

кает только тогда, когда человек делает что-либо не 
потому, что его толкает на это непосредственный им­

пульс, а потому, что разум говорит ему, что в будущем 
он получит от своего труда пользу». [4, 48] Любой труд 
не может осуществляться по зову импульсов, он есть 
проявление мыслительной деятельности человека, ко­

торый оценивает результаты, и их влияние на ближай­

шее и отдалённое окружение. Профессионал в нашем 
понимании обязан подчинять импульсы, важнейший 
в современных условиях – это удовлетворение сию­

минутных потребностей производителя. Одержимый 
получением выгоды любым путём не тратит время 
и капитал на социализацию человека. Обострение 
противоречий между требованиями промышленного 
производства и институциональной системой образо­

вания стало визитной карточкой современного этапа 
развития. Многие причины носят глубоко латентный 
характер. Условно их можно разделить на две большие 
группы. Во-первых: объективные причины, обуслов­

ленные содержанием и тенденциями технико-техно­

логических преобразований. Во-вторых, состоянием 
гуманитарного знания. Наиболее точную характери­

стику дал П. Капица в работе «Парадоксы роста»: «В 
современном мире глобальный кризис выражается в 
том, что на всех уровнях само экономическое могуще­

ство не соответствует нашему социальному развитию 
и управлению, что видно по расхождению наших дел 
и мыслей». [1, 5] В-третьих, господством стереотипов 
в определении ценностных ориентиров. В течение 
длительного времени во всех сферах жизнедеятель­

ности, организации производства и социально-эконо­

мической политике государства господствует принцип 
экономической рациональности, обоснованный мате­

риальной целесообразностью. К сожалению, эконо­

мическая наука и практика основаны на рациональ­

ном поведении человека, который способен достигать 
оптимальный, т.е. нужный обществу результат. Про­

фессиональная подготовка занимает одно из ведущих 
мест в структуре рациональности. Содержание про­

фессиональной подготовки априори принято тожде­

ственным непосредственным запросам материального 
производства. Не только государство, но представи­

тели гуманитарной науки убеждены в высокой раци­

ональности выбора профессии, отношении к процессу 
обучения и т.д. В результате цели, структура и меха­

низмы организации обучения регулируются набором 
нормативно-правовых актов, стабильностью и все­

охватностью контроля. Вера в силу последнего сопро­

вождается радикальными изменениями в источнике и 
структуре финансирования института образования.

В сложившейся ситуации сложно оценить отказ 
общества и государства от решения двух системных 
проблем. Во-первых, это гуманитарная компонента 
жизнедеятельности и профессионализма, а во-вторых, 
- широкое распространение коммерческих отношений 
в сфере образования. Как следствие возникла сущ­

ностная разбалансировка человеческого потенциала, 
нарушение естественной гармонии между человеком 
и окружающей средой, стимулирование инновацион­

ного развития вне учёта соответствующей подготовки 
и переподготовки человека. Данная цель может быть 
достигнута только соответствующим образом органи­

зованной системой образования. Гармонизация требо­

ваний человека, общества, производства к высшему 
образованию отказа от узкой специализации, усили­

вающейся дезинтеграции общей и профессиональной 
культуры, противоречий между выгодой производства 
и целями общества. О нарастании разновекторной на­

правленности между коммерциализацией обществен­

ной жизни и требованиями сохранения цивилизации 
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было отмечено многими учёными уже середине ХХ в. 
Наиболее убедительно предупреждение об опасности 
усиливающихся противоречий между темпами роста 
производства и изменением его структуры сформули­

ровал, на наш взгляд, Д. Гэлбрейт. «Современная тех­

ника требует специализированной рабочей силы, и это 
вполне очевидно. Систематизированные знания могут 
быть использованы только теми, кто владеет ими. Од­

нако не только состояние техники предъявляет опре­

делённые требования к рабочей силе… Способность 
всесторонне предвидеть будущее и спланировать со­

ответствующие действия не обязательно требует вы­

сокой научной квалификации. Но она предполагает 
умение организовать и использовать соответствую­

щую информацию или по крайней мере способность 
интуитивно реагировать благодаря накопленному 
опыту в соответствующей области». [10, 35] 

Не менее сложным по содержанию и научному ос­

мыслению выступает стереотип о возможности опти­

мизации количества профессионалов и потребностей 
производства. Вера в необоснованное могущество 
рыночной конкуренции сохраняет действующие ме­

ханизмы ценности профессионализма. Абстрактный 
принцип прямой корреляционной зависимости цены 
труда от цены реализованной продукции был сформу­

лирован на рубеже 18 и 19 вв. До настоящего времени 
не подвергается сомнению и широко используется, 
как априори бесспорный. Проблемы теории и прак­

тики абстрактных постулатов экономической науки 
заключаются не только в их продолжительной неиз­

менности и безупречности, но сущностной сложно­

сти. Человек – не земля, состоянием которой можно 
управлять без её желания. Человек, выполняя профес­

сиональные обязанности, никогда не был и не будет 
свободен от личностных качеств, собственного отно­

шения к окружающим условиям, социального статуса 
и т.д. Сложно не замечать проблем, рождённых эко­

номистами теоретиками. Выбор профессии на прин­

ципах рационального подхода со стороны молодых 
людей и оптимизации структуры затрат на обучение 
со стороны общества и государства представляется 
архисложным. Предпринимаемые попытки миними­

зировать бюджетное финансирование и переложить 
материальную ответственность на человека уже де­

монстрируют их социальную несостоятельность. 
Профессионализм, профессиональная подготовка в 
условиях революционных преобразований производ­

ства не могут ограничиваться набором навыком и ком­

петенций, выражающих современные потребности 
материального производства. Выбор модели будущего 

профессионала, соответственно определение затрат на 
его подготовку и обязательную неоднократную пере­

подготовку на протяжении всей трудоспособной жиз­

ни гораздо сложнее, чем покупка товаров для личного 
пользования в рамках имеющегося бюджета.

Присуждение в 2017 г. Нобелевской премии по 
экономике Ричарду Талеру позволяет говорить о том, 
что поведенческие факторы, их роль в экономике мно­

гократно возрастает. Гипотетически сложно предста­

вить человека, выполняющего те или иные професси­

ональные обязанности без личностной компоненты. 
Учитывая частоту техногенных аварий необходимо 
отметить, что существующая система формирования 
и использования трудового потенциала далека от рас­

ширяющейся новой реальности. Она сегодня такова, 
что именно человеческие качества определяют ре­

зультат в любой сфере человеческой деятельности. 
Высокоскоростные изменения технологий, техники 
усиливают значение таких качеств человека, как нрав­

ственность, организованность, умение принимать 
решения и брать ответственность на себя. Не менее 
важное значение приобретают коммуникативные спо­

собности. Увлечённость материальными и основопо­

лагающими, с точки зрения утилитарной экономики, 
физически измеряемыми результатами оставили без 
внимания человеческие качества. Аурелио Печчеи в 
работе «Человеческие качества» в буквальном смысле 
слова предложил серьёзно задуматься над проблемами 
культурной эволюции: «А применить своё собствен­

ное могущество, научившись предвидеть и преду­

преждать любые нежелательные последствия своей 
деятельности, предотвращать вольное или невольное 
злоупотребление достигнутым человек может только 
благодаря соответствующей культурной эволюции». 
[12, 7] Профессиональная подготовка, ограниченная 
потребностями экономического эффекта, вынуждает 
человека принимать ошибочные решения. Недавно в 
лексикон вошло понятие «цифровая экономика». Не 
углубляясь в суть новых отношений между людьми, 
ускоренными темпами осуществляется её идеализа­

ция. В тоже время не только нет ответа на вопросы о 
требованиях к человеческим качествам, но и не прово­

дятся научные дискуссии. Каким будет жизнеустрой­

ство, что в жизни человека претерпит радикальные 
преобразования, действительно ли цифровая экономи­

ка способна осчастливить население. Сегодня одно­

значно можно утверждать только одно, технико-тех­

нологические инновации вне модернизации социаль­

но-нравственных отношений могут стать катализато­

ром уничтожения цивилизации. В настоящее время, 
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к сожалению, забытый Андрей Дмитриевич Сахаров, 
актуален как никогда ранее. «Каждое разумное суще­

ство, оказавшись на краю пропасти, сначала старается 
отойти от этого края, а уж потом думает об удовлет­

ворении всех остальных потребностей. Для человече­

ства отойти от края пропасти – это, значит преодолеть 
разобщённость». [13, 37] Широко внедряемая эконо­

мика материального потребления, усиленное внима­

ние к цифровизации ускоряет процессы разобщён­

ности. Важнейшим шагом в смягчении процессов, на 
наш взгляд, должно стать возвращение к подлинным 
ценностям человека.

Как уже отмечалось, до настоящего времени толь­

ко философия пытается найти ответ на вопрос об 
определённых предельных основаниях всего того, что 
мы делаем в жизни, в искусстве, науке, в истории и 
т.д. Конструируя понятия, особые предметы познания, 
обсуждая и формулируя предельные поведенческие 
основания философы пытаются предложить науке 
новые направления изучения человека. Общеприня­

то, что человек всегда и везде делает выбор на основе 
оптимального результата. Профессиональная подго­

товка не является исключением. Содержание профес­

сионализма не вызывает никаких вопросов. Не только 
человек, но и его представительный орган – государ­

ство убеждены в том, что ожидания характеризуют­

ся высокой степенью рационализма. Использование 
приведённого допущения сопровождается высоким 
уровнем формализации успешной деятельности. Он 
в основном оценивается уровнем нормативно-право­

вого обеспечения, стабильностью и всеохватностью 
государственного контроля. Вера в силу последнего 
сопровождается радикальными изменениями в струк­

туре финансирования учебных заведений. 
Современности нужны инновации не только в виде 

новых продуктов и услуг, но и нестандартных подходов 
к решению многих проблем. Управление инновациями 
бесспорно выражается в целенаправленных усилиях 
менеджмента по повышению конкурентоспособно­

сти компании, улучшению финансовых показателей 
и скорости реакции на вызовы бизнес – среды. Опти­

мально организованное управление инновациями – это 
цель многих компаний. Реализовать удаётся далеко не 
всем. Только те, кто максимально эффективно исполь­

зует имеющийся человеческий потенциал способен 
достичь высоких результатов. В одном из последних 
интервью великий человек современной цивилизации 
Стив Джобс акцентировал внимание на использование 
интегрального знания, т.е. его коллектив всегда состо­

ял из представителей разных специальностей. Этот 

подход позволял не только вырабатывать неординар­

ные предложения, но реализовать их таким образом, 
что продуктами компании могли пользоваться не толь­

ко программисты, но и обычные люди с минимальны­

ми знаниями основ программирования.
Эффективное управление инновационным разви­

тием – это и совершенно новые принципы и методы 
использования человеческих качеств. В воспомина­

ниях о Стиве Джобсе есть удивительные слова о роли 
силы его убеждённости: «Сила убеждения Джобса в 
очередной раз помогла команде сделать невозмож­

ное». Практика управления человеческими ресурсами 
быстро меняется посредством внедрения и примене­

ния различных инновационных кадровых технологий. 
Не претендуя на полное освещение инновационных 
технологий управления человеческим потенциалом, 
хотели бы обратить внимание только на некоторые 
аспекты. Во-первых, сложно отрицать тот факт, что 
основой успеха является команда единомышленников, 
которые понимают друг друга с полуслова. Во-вторых, 
креативность и инициативность каждого члена коман­

ды составляют не просто новое видение будущего 
товара, это процесс взаимоуважения, расширения соб­

ственных знаний и навыков путём учёта чужого мне­

ния. В-третьих, основы новой системы управления 
человеческими ресурсами. До настоящего времени в 
сознании и поведении людей господствует методоло­

гия всесилия конкуренции. Не отрицая определённого 
значения состязательности, сложно игнорировать про­

цессы обмена достижениями, полученным как поло­

жительным, так и отрицательным опытом. Любая ин­

новация базируется на предыдущих достижениях. В 
мировой практике давно функционирует система вла­

дения патентами, продажей лицензий и т.д. Образно 
говоря, превращение результатов интеллектуальной 
деятельности в товар с целью получения дополни­

тельного дохода имеет две стороны. С одной стороны, 
патенты – источник обогащения. С другой, дальней­

шее развитие и совершенствование невозможно без 
использования патентов либо лицензий на них. 

Инновационное развитие техники и технологий 
влечёт за собой необходимость радикального измене­

ний социальной инфраструктуры не только на произ­

водстве и в социальной политике. Реальность такова, 
что все чаще безо всяких практических доказательств 
инновация отождествляется с возрастом человека 
либо полом человека. Сегодня уже очевидно, что ин­

формационно-технологический прогресс остановить 
невозможно. Радикально изменяется структура капи­

тала. Интеллектуальный потенциал приобретает все 
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большее значение. Эта форма капитала в основе своей 
определяется человеческими качествами. Признавая 
важность генетической компоненты, невозможно от­

рицать влияние человеческих качеств. И это не толь­

ко высочайшие уровни организации, дисциплиниро­

ванности, навыков донести своё мнение, услышать и 
понять чужое мнение, привлечь сторонников и т.д., но 
и способности напряжено работать безо всякого внеш­

него контроля на протяжении жизни.
Вопросы о роли человеческих качеств в развитии 

цивилизации обсуждались ещё на этапе становления 
государств. В конце ХХ в. в мировой системе внедрён 
механизм учёта и анализа состояния человеческо­

го потенциала. В 1990 г. Под эгидой ООН (ПРООН) 
было введено понятие в оборот понятие «индекс чело­

веческого развития» (ИРПЧ). ИРПЧ – это расчётный 
статистический показатель, в котором учитываются 
не только объёмы потребления материальных благ, 
но и возможности для развития человека, обеспечи­

ваемыми системами образования и здравоохранения. 
В рамках реализуемой системы оценки уровня потен­

циала развития человека образованность оценивается 
как способность не только к получению, накоплению 
знаний, но и к общению, эффективному обмену и ис­

пользованию информации. Немаловажное значение в 
новой системе международной оценки уровня и тен­

денций развития занимает уровень жизни. В контексте 
данного направления необходимо обратить внимание 
на наличие латентных связей между уровнем жизни, 
состоянием здоровья, технологическим состоянием 
производства и степенью социализации человека. 
Выбор жизненной поведенческой стратегии и такти­

ки в настоящее время представляется нам серьёзной 
проблемой развития общества. Как показывает прак­

тика ни постоянный рост материального благососто­

яния, ни количество профессиональных навыков и 
накопленной информации не гарантируют высокий 
уровень развития человеческих качеств. Оказалось, 
что легче измерить количество произведённых и по­

треблённых материальных благ, чем сформировать 
подлинно человеческие качества. Большое количе­

ство численных показателей, к сожалению, не даёт 
ответа на следующие вопросы. Во-первых, как влияет 
отстранение человека от участия в управлении инно­

вационным производством. Во-вторых, как связаны 
между собой инновационное развитие и господству­

ющая система ценности интеллектуального труда. 
В-третьих, взаимосвязи инновационного развития и 
качества жизни. 

Возрастание роли человеческого капитала, основу 
которого составляют морально-нравственные прин­

ципы и нормы, приобретают пока не в полной мере 
осознанное значение. Но ни экономическая наука, ни 
социология в настоящее время не отказались от узкой 
специализации и дифференциации предмета исследо­

ваний, крайне редко осуществляют совместные иссле­

дования, сохраняя приверженность высокому уровню 
абстракции и удалённости от потребностей реальной 
жизнедеятельности человека. В заключении хотелось 
обратиться к наследию Альфреда Маршалла. Учёный, 
пожалуй, один из немногих ещё в нач. ХХ в. много 
уделял внимания проблемам повышения качества 
человеческого капитала. Именно он связывал риски 
и неопределённости развития экономики с постоян­

ными изменениями спроса и предложения рабочей 
силы. Он утверждал, что инвестирование в человека, 
формирование человеческих качеств, высочайших мо­

рально-нравственных принципов более эффективно, 
чем диверсификация материального производства. К 
сожалению, приходится констатировать существова­

ние комплекса проблем оценки состояния уровня со­

циального развития человека.
Большое количество собираемой информации, 

принципы и методы учёта различных факторов, в 
том числе в действующей системе ИРПЧ не позволя­

ет получить объективное представление о процессах 
социализации человека. Предпринимаемые попытки 
оценить морально-нравственное состояние человека, 
его реальную ответственность, активность, инициа­

тивность на основе косвенных макроэкономических 
показателей не принесли ожидаемого результата. 
Сегодня уже очевидно, что высокий уровень жизни, 
максимально возможное удовлетворение матери­

альных потребностей не могут быть использованы 
для расширения для характеристики гуманитарного 
развития. В настоящее время инновационная актив­

ность в Республике Беларусь находится на очень низ­

ком уровне. Принимаемые правительством решения, 
программы, бюджетное финансирования не приносят 
планируемой отдачи. Все чаще потраченные государ­

ством деньги не возвращаются в бюджет и т.д. Однако 
проблемы воздействия человеческих качеств на эф­

фективность продвижения технико-технологических 
инноваций оказываются за пределами необходимого 
внимания и должного финансирования. Ситуация в 
системе инновационных преобразований осложняется 
практически полным отсутствием должного законода­

тельства. Действующее в настоящее время игнорирует 
объективные инновационные риски. Присутствие по­
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следних в ходе разработки и внедрения новшеств но­

сит объективный характер. Теоретически давно обо­

снована закономерность высоких рисков и неопреде­

лённостей обновления производства. В основном они 
вызваны отсутствием готовности человека к новым 

условиям жизни и производства. Сегодня человек дол­

жен сделать выбор между дальнейшим радикальным 
преобразованием структуры материального потребле­

ния и формированием нового набора социальных и 
морально-нравственных полезностей.
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abstraqti

bolo ramdenime aTeuli welia, rac msoflio 

masStabiT rig qveynebSi mimdinareobs ekonomiku­

ri ganviTarebisa da zrdis procesSi inovaciuri 

politikis mniSvnelobaze msjeloba. amdenad, 

winamdebare statiis ZiriTad mizans warmoad­

gens diskusiis dawyeba am Temis irgvliv. miznis 

miRwevisTvis dasaxul iqna iseTi amocanebi, ro­

goricaa: gavaanalizoT ekonomikuri Teoriuli 

skolebi inovaciebis kuTxiT; SeviswavloT kv­

levisa da ganviTarebis maCvenebeli; gamovyoT 

inovaciuri politikis ZiriTadi maxasiaTeblebi; 

ganvaxorcieloT prognozireba R&D–is mimar­

TulebiT. dasaxuli amocanebis SesrulebisT­

vis Seswavlil iqna inovaciebis, inovaciuri 

po litikis Sesaxeb arsebuli literaturidan 

garkveuli nawili, xolo monacemTa Sevsebisa da 

prognozirebisTvis gamoyenebul iqna statisti­

kuri instrumentebi.

ekonomikuri Teoriuli skolebis ganviTare­

bis, gardaqmnis paralelurad viTardeba inova­

ciebis Sesaxeb mosazrebebi. igi exeba ramdenime 

SemTxvevas da ara mxolod gansazRvrul erTs. 

is moicavs, rogorc axali produqtis/procesis 

gacnoba/danergvas; aseve warmoebis axali meTo­

dis danergvas; axali bazris gaxsnas; axal wy­

aroebs nedleulisaTvis; axali organizaciebis 

Sesvlas specifikur industriaSi. inovaciuri 

politikis gaweris dros aucilebelia yuradRe­

ba mivaqcioT arsebuli politikis samive ti­

pis arsebobas, kerZod: misiaze orientirebuli 

politika, gamogonebaze orientirebuli poli­

tika da sistemaze orientirebuli politika. 

aRniSnul politikebs Tavisi miznebidan gamom­

dinare sWirdebaT Sesabamis instrumentTa er­

Toblioba, romelic aucilebelia davyoT moTx­

ovna–miwodebis kuTxiT. 

inovaciuri politikis ganxorcielebisTvis 

aucilebelia arsebobdes Sesabamisi struqtu­

ra qveyanaSi, romelic moicavs warmoamdgenlebs 

ara mxolod samTavrobo seqtoridan, aramed bi­

znesisa da akademiuri wridanac. rac Seexeba kv­

levisa da ganviTarebis maCvenebels, miuxedavad 

imisa, rom saqarTvelos SemTxvevaSi 2006–2012 

wlebisTvis ar gvqonda monacemebi, ganxorciel­

da prognozuli imputacia maT Sesavsebad da 

sabolood Sesabamisi trendis da saprognozo 

maCveneblebis dadgena, rac dadebiTi daskvnebis 

gakeTebis saSualebas gvaZlevs. aucileblobas 

warmoadgens Seswavlil iqnas saqarTvelos po­

tenciali inovaciebis farglebSi gansakuTrebiT 

im samewarmeo seqtorebSi, romlebTac samomav­

lod aqvT Sansebi amoqmedebis. amisTvis aucile­

belia samewarmeo  politikasTan, romelic jer­

jerobiT saqarTveloSi ar aris mkacrad gansaz­

Rvruli, inovaciuri politikis Tanaarseboba.

sakvanZo sityvebi: inovacia, inovaciuri po­

li tika, ekonomikuri ganviTareba, kvleva da gan­

viTareba, trendi, prognozi

ABSTRACT

Over the past several decades, the importance of innova­

tion policy in economic development and growth is under dis­

cussion in a number of countries around the world. Thus, the 

main purpose of this article is to start discussion on this topic 

in our country. To achieve the objective has been identified 
some tasks, such as: analyze economic theoretical schools in 

terms of innovations; study an indicator Research and Devel­

opment; separate the main characteristics of the innovation 

policy; R & D forecast. In order to accomplish the objectives 

of the article there have been studied some parts of the litera­

ture on innovations and innovation policies.

The article presents an overview of economic theoretical 

schools and their dependences on the importance of innova­

tions in the economic development of the country. Analysis 

begins with the views of classical economical school, and 

continues with the views of neo­liberalism and institutional 

inovaciuri politikis Teoriuli winamZRvrebi da misi

mniSvneloba ekonomikuri ganviTarebisTvis
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economical schools. The focus is on research and develop­

ment. R&D statistical data in 2006­2012 for Georgia is re­

stored and its future development forecast is made by using 

appropriate statistical instruments. The focus is on the basic 

characteristics of economic policy.

In parallel to the development of economic theoretical 

schools, the ideas about innovations were developed. It deals 

with several cases and not just a certain one. It includes the 

introduction of a new product / process; Also introduce a new 

method of production; Opening a new market; New sources 

for raw materials; Entry of new organizations in the specific 
industry. In the process of writing innovation policy it is nec­

essary to pay attention to all three types of existing policies, 

such as: Mission­oriented policy, Invention­oriented policy, 

and System­oriented policy. These policies require to set of 

a relevant instruments that are necessary to be divided into 

demand and supply.

In order to implement innovation policy it is important 

to create relevant structure in the country that includes the 

representatives not only from the government sector but 

also from business and academic parts. Despite the fact that 

in 2006­2012 we did not have R&D data for Georgia, there 

were used the imputation method to fill the missing data and 
determine the appropriate trend and make a forecast that al­

low us to make positive conclusions. The necessity is to study 

Georgia’s potential in the framework of innovation within the 

entrepreneurial sectors, which need improvement and have 

an ability to operate in market very successfully.  

Keywords: Innovation, Innovation policy, Economic de­

velopment, Research and development, Trend, Forecast

Sesavali

gamowvevebi romlis winaSec dRes vdgavarT, 

rogorc ekonomikuri aseve socialuri kuTx­

iT moiTxovs axlebur xedvasa da midgomas, rac 

uzrunvelyofil unda iqnas inovaciuri poli­

tikiT. miuxedavad imisa, rom inovaciuri poli­

tika, rogorc termini 1990 wlidan aqtiurad 

gamoiyeneba es TavisTavad ar adasturebs, im 

faqts, rom is aqamde ar arsebobda. Tu yur­

adRebas gavamaxvilebT mxolod terminze, ma­

Sin SegviZlia vTqvaT, rom diax es asea da 90–ian 

wlebamde „inovaciuri politika“ rogorc ase­

Ti ar arsebobda. magram Tu inovaciebs ganvixi­

lavT qveynis ekonomikaSi monawileobis xarisx­

isa da gavlenis mixedviT, pasuxi aucileblad 

gasnxvavebuli iqneba. codnaze dafuZnebuli 

ekonomikis Sesaxeb arsebuli samecniero naS­

romebi yuradRebas amaxvilebs, rogorc ekono­

mikis maxasiaTeblebze, aseve codnis kapitalis 

gamoyenebiT miRebuli sargeblis zrdaze, ase­

Ti codna warmoadgens wyaros bazarze siax­

leebis danergvisTvis [9. gv., 61­70]. 

winamdebare statiis ZiriTad mizans war­

moadgens daviwyoT diskusia am Temis irgvliv. 

miznis miRwevisTvis dasaxul iqna iseTi amo­

canebi, rogoricaa: 1. gaanalizebul iqnas 

ekonomikuri Teoriuli skolebi inovaciebis 

kuTxiT; 2. Sesawavlil iqnas kvlevasa da gan­

viTarebis maCvenebeli; 3. gamoyofil iqnas 

inovaciuri politikis ZiriTadi maxasiaTe­

blebi; 4. ganxorcielebul iqnas prognozire­

ba R&D–is mimarTulebiT; 5. gakeTebul iqnas 

daskvnebi. dasaxuli amocanebis Sesrulebi­

sTvis Seswavlil iqna gansazRvruli naSrome­

bi, romlebic SegiZliaT ixiloT statiis ga­

moyenebul literaturaSi, xolo monacemTa 

Sevsebisa da prognozirebisTvis gamoyenebul 

iqna statistikuri instrumentebi.

mTavari nawili

klasikuri ekonomikuri Teoriuli skola 

inovacias ekonomikuri procesebis damxmare 

faqtorad ar ganixilavs, iseT faqtorebTan 

SedarebiT rogoricaa miwa, Sroma, kapitali. 

adam smitis mosazrebiT Sromis danawileba 

warmoadgens ekonomikaSi im Zalas, romelic 

gansazRvravs qveynis simdidres [4. gv., 427­

480]. swored es procesi aRiqmeboda mis mier 

saSualebad imisa, rom Seqmniliyo axali ga­

mogonebebisTvis Sesabamisi garemo pirobebi, 

romelic fokusirebas moaxdenda sawarmoo 

procesis viwro arealze ufro metad vidre 

Sesasrulebeli samuSaos xarisxis zrdaze. 

amasTan erTad david rikardoc amaxvilebs 

yuradRebas teqnologiur progresze da 

xazs usvams mis uaryofiT damokidebulebas 

dasaqmebulTa ricxovnobaze. saxezea samuSao 

Zalis Canacvleba axali manqana–danadgarebiT.

rikardosgan gansxvavebiT frangi ekono­

misti Janbaptist sei aRniSnavs im sargebels, 

romelsac viRebT axali danadgarebis SeqmniT, 

an Zveli danadgarebis ganviTarebiT, mag.: ax­

ali samuSao adgilebis gaCena, romlebic aqa­

mde ar arsebobda, dabali fasebi produqteb­

ze, romlebic kidev ufro metad ganicdian 

daxvewas da a.S. [1. gv., 123­127]. zogadad mein­

strimuli klasikuri ekonomikis warmomad­

genlebi gakritikebuli arian imis gamo, rom 
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isini aqcentirebas axdenen fizikuri kapital­

is mniSvnelovan rolze samewarmeo procesSi, 

maSin roca ignorirebulia samuSao Zalis in­

teleqtualuri kapitali da maTi unar­Cvevebi 

am kuTxiT. swored es aris is sakiTxebi, romel­

zec Sumpeterma yuradReba gaamaxvila.

Sumpeteri miiCnevda, rom ekonomikuri 

zrdis tempebis siZliere damokidebulia in­

ovaciebze, romlebic mudmivad warmoiqmneba. 

ZiriTadad xazs usvams teqnologiur inova­

ciebis dinamiur bunebas da mis potencials 

moicvas sxvadasxva samewarmeo sferoebi. misi 

mosazrebiT biznes ciklis aRdgeniTi faza 

iwyeba inovaciebis SemosvlasTan erTad, rom­

lebsac farTo gamoyeneba aqvT. rodesac ar­

sebuli teqnologiebi miaRweven gamoyenebis 

garkveul niSnuls, Semdeg isev iwyeba daRmasv­

la, rac isev Tavidan iwvevs inovaciebis axal 

talRas, nadgurdeba, rogorc warmoebis zogi­

erTi seqtori aseve sawarmoebi, magram iqmneba 

axali. am process Sumpeterma „SemoqmedebiTi 

ganadgureba“ uwoda. swored kompaniis ino­

vaciuri unarebi warmoadgenen konkuren­

tuli upiratesobis miRwevis saSualebas [9. 

gv., 61­70]. da ara mxolod konkurentuli up­

iratesobisa, aramed inovaciuri midgomebi 

Tanamedrove biznes seqtorSi iwvevs mis miR­

ma gasvlas da e.w. lurji okeanis warmoqmnas. 

lurji okeane,warmoadgens midgomas, SevqmnaT 

metoqeobisgan Tavisufali sabazro sivrce 

da gavxadoT konkurencia araaqtualuri. 

misi ZiriTadi arsi mdgomareobs gauqmeba (ra 

faqtorebi unda gauqmdes imis miuxedavad, rom 

dargSi maT aucileblad miiCneven)­Semcireba 

(ra faqtorebi unda Semcirdes mniSvnelovnad 

dargSi arsebul standartebTan SedarebiT) 

­ gazrda (ra faqtorebi unda gaizardos mniS­

nelovnad dargSi arsebul standartebTan Se­

darebiT)­SeqmnaSi (dargSi adre ararsebuli 

romeli faqtorebi unda Seiqmnas) [3. gv., 53]. 

Sumpeteris Tanaxmad inovaciuri Teoria 

moicavs 5 SemTxvevas (1960): 1.axali produqtis 

gacnoba/danergva; 2. warmoebis axali meTodis 

danergva; 3. axali bazris gaxsna; 4. axali wy­

aroebi nedleulisaTvis; 5. axali organizaci­

is Sesvla specifikur industriaSi, mag. qmnis 

an arRvevs monopolias [14. gv., 10­11].

1986 wels romerma SemogvTavaza erous 

„swavleba keTebiT“ modelis variacia – zrdis 

axali Teoria (endogenuri zrdis Teoria). 

romlis arsi aris imis demonstrireba, Tu 

rogor iqmneba axali codna individualurad 

kompaniebis mier, rasac SeuZlia pozitiuri 

garegani efeqtebis warmoqmna sxva kompaniebi­

sTvis [11. gv., 2­20].

axali institucionaluri ekonomikis war­

momadgenlebs miaCniaT, rom kavSiri, romelic 

arsebobs institutebsa da teqnologiur in­

ovaciebs Soris, aris mWidro radgan teqnol­

ogiebis formireba maTi arCeva, gavrceleba, 

sWiroebs Tavis mxriv cvlilebas dadgenil 

procedurebSi, standartebSi da instituteb­

Si. urTierTkavSiris dadgena ekonomikur zr­

dasa da inovaciebs Soris sakmaod rTulia. 

erT­erTi mniSvnelovani indikatori, rome­

lic garkveulwilad gviqmnis STabeWdilebas 

inovaciur procesebze qveyanaSi aris R&D–ze 

gaweuli xarjebi [12.].vnaxoT am mimarTulebiT 

ra mdgomareoba gvaqvs saqarTveloSi da vnax­

oT ra xdeba mis farglebs gareT. R&D–ze 

gaweuli xarjebi mSp–Si %­ad warmodgenilia 

diagramaze 1.

R&D­ze gaweuli xarjebi mSp­Si %­ad

diagrama1.  wyaro: World Bank
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rogorc vxedavT magaliTis saxiT moy­

vanilia evrokavSiri, romlis saSualo maCven­

ebelze dabla imyofeba viSegradis qveyana­

Ta jgufi da saqarTvelo, xolo mis saSualo 

maCvenebelze maRla warmodgenilia iseTi 

qveynebi rogoricaa germania, iaponia, fine­

Ti, safrangeTi romlebic Tavis mxriv war­

moadgenen maRal­Semosavlian qveynebs. rac 

Seexeba saqarTvelos misi maCveneblebis Ses­

axeb informacia, rogorc vxedavT xasiaTdeba 

wyvetiT, 2006­dan 2012 wlis CaTvliT ar gva­

qvs monacemebi, raTa arsebuli suraTi ukeT 

davinaxoT, maTi aRdgenisTvis gamoyenebul 

iqna statistikuri imputaciis meTodi, ker­

Zod prognozuli imputacia [2. gv., 37.], rom­

lis saSualebiTac movaxdineT gamotovebuli 

informaciis aRdgena, trendis gamovlena da 

saprognozo maCveneblebis gaangariSebac [2. 

gv., 68­89] Sedegi mocemulia diagramaze 2.

diagrama 3. trendi

R&D trendi da prognozi 2016­2020 wlebisTvis

diagrama2. trendi

rogorc vxedavT gamovlenili trendi xas­

iaTdeba klebadobiT da Sesabamisad saprogno­

zo maCvenebelic 2020 wlis CaTvliT. rogorc 

vxedavT, trendze imoqmeda 1996­2005 wlebis 

mdgomareobam da gavlena moaxdina saprogno­

zo maCvenebelzec, rac ar gvaZlevs realuri 

suraTis danaxvis saSualebas, amdenad gamov­

iyenoT eqspertuli midgoma [2. gv., 153­175] da 

movxsnaT 1996­dan 2004 wlis CaTvliT monace­

mebi ix. diagrama 3.

R&D trendi da prognozi 2016­2020 wlebisTvis

rogorc vxedavT, trendi aRmavalia da Se­

sabamisad saprognozo maCveneblebic. miuxe­

davad imisa, rom saqarTvelos SemTxvevaSi 

R&D­ze gaweuli xarjebi dabalia, aRniSnuli 

ar gulisxmobs uari iTqvas am mimarTulebiT 

muSaobaze. unda gvaxsovdes, rom inovaciuri 

kvlevebis umetesoba iZens saerTaSoriso xas­

iaTs da monawileobs ganviTarebadi qveynebis 

samewarmeo garemos gajansaRebaSi inova­

ciebis kuTxiT. 
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inovaciaze orientirebuli politika fo­

ku sirebulia sistemur maxasiaTeblebze. sis­

temuri donis politikis ganviTareba 1990 

wels Camoyalibda da adaptirda OECD­s mier. 

arsebobs inovaciuri politikis sami tipi: mi­

siaze orientirebuli politika, gamogonebaze 

orientirebuli politika da sistemaze orien­

tirebuli politika [8. gv., 2­23].

1. misiaze orientirebuli politikis mi­

zania axali gadawyvetebis miwodeba, im ga­

mowvevaTa dasaZlevad romelic dRis wes­

rigSi gvaqvs. mag. dRes msoflio global­

uri daTbobis winaSe dgas, xolo amgvari 

politikis arseboba SeiZleba ufro metad 

relevanturad miviCnioT vidre odesme. 

SesaZlebelia misiaze orientirebuli 

politika morgebuli iyos ara global­

ur sivrceze aramed lokalurzec[10. gv., 

4­10]. 

2. gamogonebaze orientirebuli politi-

ka – gaaCnia fokusirebis viwro areali, 

radgan yuradReba gamaxvilebulia R&D­

ze da mimdinareobs dava misi bazarze ga­

moyenebisa da gavrcelebis Sesaxeb. ase­

Ti politika popularuli iyo umetes 

qveynebSi meore msoflio omis Semdgom 

periodSi. rasac xeli Seuwyo politikis 

Semqmnelebis rwmenam im potenciuri 

sargeblis Sesaxeb, romelsac viRebT 

mecnierebisa da teqnologiebis miRwev­

ebiT da xasiaTdebian gavleniT sazoga­

doebaze. aRniSnuli politikis ganxor­

cielebisTvis Seqmnilia teqnikuri kv­

leviTi sabWoebi qveynebSi.

3. sistemaze orientirebuli politika –

moicavs sistemuri donis politikis gan­

viTarebas, mag. „erovnuli inovaciuri 

sistemis“ (NIS) Seqmna.

inovaciuri politikis mTavari miznis miR­

wevisTvis gamoiyeneba iseT instrumentTa er­

Toblioba, rogoricaa:1. fiskaluri inicia­

tivebi R&D ­Tvis; 2. pirdapiri mxardaWera 

firmebis R&D–sa da inovaciaze; 3. politika 

treningisTvis da unarebisTvis; 4. samewarmeo 

politika; 5. teqnikuri momsaxureba da rCeva; 

6. klasterebis politika; 7. kolaboraciis mx­

ardaWeris politika; 8. inovaciuri qseluri 

politika; 9. kerZo moTxovna inovaciaze; 10. 

sajaro Sesyidvebis politika; 11. pro–komer­

ciuli Sesyidva; 12. inovacia fasebis stimuli­

rebisTvis; 13. standartebi; 14. regulaciebi; 

15. teqnologiuri prognozireba [8. gv., 12]. 

roi rotvelma inovaciuri politika daaxasi­

aTa, rogorc „Serwyma“ sxvadasxva politike­

bis/politikuri instrumentebisa, rasac ze­

moT CamoTvlil instrumentTa erTobliobac 

adasturebs [5. gv., 7­14].

saerTaSoriso sivrceSi warmodgenilia 

organizaciebi, romlebic Seqmnilia qveynebSi 

swored inovaciuri politikis miznebis ganx­

orcielebisTvis. mag. Sveduri Vinnova [15.], 

rogorc samTavrobo saagento mewarmeobisa 

da inovaciebis saministros farglebSi Seqm­

nili, aris qveynis warmomadgeneli evrokav­

Siris kvlevisa da inovaciis CarCo programis, 

zrunavs inovaciuri politikis SemuSavebaze. 

aSS­is DARPA [6.], qmnis inovaciebisTvis Sesa­

bamis garemos moicavs akademiur, korporati­

ul da samTavrobo partniorebs. aseTi tipis 

organizaciebi iZleva saSualebas ganxor­

cielebul iqnas sarisko proeqtebi. radgan 

inovaciuri proeqtebi xasiaTdebiani maRali 

riskiT mewarmeebic Tavs arideben gawion Se­

sabamisi samuSaoebi miuxedavad proeqtis ar­

sebiTi mniSvnelobisa. riskidan Tavis aride­

ba Tavis mxriv iwvevs inovaciuri proeqtebis 

mxardaWeraze uaris Tqmas (es gansakuTrebiT 

im proeqtebs exebaT, romlebic SesaZloa mo­

mavlSi arc ki dafinansdnen sxva gziT), rac 

arsebul politikas nakleb efeqturs xdis. 

amdenad sWiro xdeba samewarmeo ideebis mx­

ardaWera. magaliTad evrokavSirSi moqmedebs 

ori ZiriTadi  midgoma: 1. stimulireba same­

warmeo azrovnebis da 2. axali codnisa da te­

qnologiebis ganviTarebis xelSewyoba, rac 

uzrunvelyofs sawarmoo kulturisa da un­

arebis ganviTarebas [7. gv., 122­123]. rogorc 

vxedavT Sveduri VINNOVA­s magaliTze da aSS­

is DARPA­s SemTxvevaSi inovaciuri politikis 

marTvaSi CarTulia, rogorc samTavrobo se­

qtori, aseve akademiuri sfero da korpora­

ciebis warmomadgenlebi, rac gavlenas axdens 

inovaciis mniSvnelobis zrdaze ekonomikur 

ganviTarebaSi sxvadasxva doneze. 

 garda amisa saministroebi erTvebian Tav­

ianTi kompetenciis farglebSi, rac gulisx­

mobs erToblivi ZalebiT arsebuli gamowveve­

bis daZlevas. mag. klimaturi, energetikuli 

da a.S. aq warmoiqmneba rTuli momenti, rome­

lic ukavSrdeba inovaciur politikaSi sxva­
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dasxva aqtorTa CarTulobas, rac arTulebs 

erToblivi muSaobis dros koordinaciis Sesa­

Zleblobas. arsebobs didi albaToba imisa, rom 

maTi interesebi garkveul sakiTxTan mimarTe­

baSi ar daemTxvas. imisaTvis rom movaxdinoT 

ekonomikis transformireba da socialuri ga­

mowvevebis daZleva inovaciuri politikis sa­

SualebiT, politikis Semqmnelebs sWirdebaT 

gadaxedon maT xelT arsebul instrumentebs.

daskvnebi:

1. ekonomikuri Teoriuli skolebis ganvi­

Tarebis, gardaqmnis paralelurad viTar­

deba inovaciebis Sesaxeb mosazrebebi da 

misi mniSvnelobis xazgasma qveynis ekono­

mikuri ganviTarebisTvis;

2. inovacia exeba ramdenime SemTxvevas da 

ara mxolod gansazRvrul erTs. is moi­

cavs, rogorc 1.axali produqtis/proce­

sis gacnoba/danergvas; aseve 2. warmoebis 

axali meTodis danergvas; 3. axali bazris 

gaxsnas; 4. axal wyaroebs nedleuli­

saTvis; 5.axali organizaciebis Sesvlas 

specifikur industriaSi;

3. inovaciuri politikis gaweris dros 

aucilebelia yuradReba mivaqcioT arse­

buli politikis samive tipis arsebobas, 

kerZod: misiaze orientirebuli politi­

ka, gamogonebaze orientirebuli politi­

ka da sistemaze orientirebuli politi­

ka;

4. inovaciebze orientirebuli politikis 

instrumentebi aucilebelia davyoT da­

v  yoT moTxovna–miwodebis kuTxiT. mi­

wodebis jgufi moqmedebs kvlevasa da 

ganviTarebis, unarebis zrdaze, aseve  Se­

fasebis xelmisawvdomobaze, aumjobesebs 

sistemur SesaZleblobas. moTxovnis jgu­

fi gavlenas axdens inovaciebze moTx­

ovnis zrdaze. rac Seexeba moTxovna–mi­

wodebis jgufs es aumjobesebs arsebul 

CarCo pirobebs da diskurss. 

5. inovaciuri politikis miznebis ganxor­

cielebisTvis aucilebelia arsebobdes 

Sesabamisi struqtura qveyanaSi, romel­

ic moicavs warmoamdgenlebs ara mxoloT 

samTavrobo seqtoridan, aramed biznesisa 

da akademiuri wridanac. 

6. saqarTvelos R&D maCveneblis trendi 

zrdadobiT  xasiaTdeba,  iseve rogorc 

saprognozo maCvenebeli 2020 wlis CaT­

vliT. 

7. aucilebelia Seswavlil iqnas saqarTve­

los potenciali inovaciebis farglebSi 

im samewarmeo seqtorebSi, romlebTac 

samomavlod aqvT Sansebi amoqmedebis. 

amisTvis aucilebelia samewarmeo  poli­

tikasTan, romelic jerjerobiT saqarT­

veloSi ar aris mkacrad gansazRvruli, 

inovaciuri politikis Tanaarseboba.

8. saWiro xdeba inovaciuri politikis far­

glebSi Sesabamisi diskusiis dawyeba da 

realuri rekomendaciebis gacema imis 

Sesaxeb, Tu rogor unda moviqceT samo­

mavlod da ra nabijebi unda gadaidgas am 

mimarTulebiT.
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abstraqti

globaluri gamowvevebis safuZvelze ukrain­

aSi gemTmSeneblobis ganviTarebis prognozire­

bis koncefcia gaTvaliswinebulia warmodgenil 

statiaSi. kvlevis mizani aris globaluri ga­

mowvevebis sapasuxod zogadi mimarTulebebis 

Camoyalibebis gziT gemTmSeneblobis ganviTare­

bis strategiis formulireba. gemTmSeneblobis 

ganviTarebis mimarTulebebi dajgufebulia; 

ganixileba industriis ganviTarebis scenarebi 

da am safuZvelze gemTmSeneblobis strategia 

dasabuTebulia TiToeuli scenaris farglebSi. 

damtkicebulia ukrainis gemTmSeneblobis ga­

dayvanis aucilebloba industriidan inovaciu­

ri ganviTarebisaTvis.

SemoTavazebuli ganviTarebis strategi­

is gamoyeneba saSualebas mogvcems SevimuSaoT 

winadadeba saSualo zomis gemebis mzard ba­

zarze; sawarmoebs eqnebaT axali teqnologiebi­

sa da resursebis xelmisawvdomoba. garda amisa, 

damatebiTi sargebeli miiReba socialuri da 

SromiTi urTierTobebis sferoSi, garemosdac­

viTi efeqturobiT. Sesabamisad, strategiis 

ganxorcieleba xels Seuwyobs ukrainaSi gemTm­

Seneblobis mdgrad ganviTarebas sawarmoTa ino­

vaciuri tipisa da adaptirebis gziT, globalur 

ekonomikur cvlilebebze.

sakvanZo sityvebi: gemTmSenebloba, strate­

gia, integracia, integrirebuli korporatiuli 

struqtura

ABSTRACT

The concept of forecasting the development of shipbuild­

ing in Ukraine based on global challenges is considered. The 

purpose of the study is to formulate a strategy for the devel­

opment of shipbuilding by forming general directions in re­

sponse to global challenges. The directions of shipbuilding 

development are grouped of calls; scenarios of the industry 

development are considered and on this basis the ship building 

strategy is substantiated within each scenario; the necessity of 

transition of shipbuilding of Ukraine from industrial to inno­

vative type of development is proved.

Application of the proposed development strategy in 

shipbuilding will allow to form a proposal in the growing 

market of medium­sized vessels; enterprises will have access 

to new technologies and resources. Moreover, additional ben­

efits will be gained in the field of social and labor relations, 
environmental effi ciency. Consequently, the implementation 
of the strategy will ensure the sustainable development of 

shipbuilding in Ukraine by innovative type and adaptability 

of enterprises to global economic changes.

Keywords: shipbuilding, strategy, integration, integrated 

corporate structure.

В современных условиях деятельность судостро-
ительных предприятий во многом зависит от того, 
насколько достоверно они могут предсказать персп-
ективы своего развития в будущем, то есть от 
прогнозирования. Прогноз – ориентировочная оценка 
будущего состояния предприятия. Предприятия 
исполь зуют прогнозы с целью предсказания возможных 
вариантов развития своего бизнеса, они прогнозируют 
будущие события или условия их возникновения [1]. 
Поэтому сегодня актуальным является определение 
приоритетных направлений инновационного развития 
судостроения Украины и механизмов их практической 
реализации на основе современных и действенных 
инструментов прогнозирования.
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Таблица 1
Направления развития судостроения Украины в ответ на глобальные вызовы
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Социально-экономические цели развития любой 
сферы деятельности определяются вызовами. Вызов – 
это проблема (отрицательный вызов) или возможность 
(положительный вызов), которые существуют в 
насто ящее время или ожидаются в будущем в рам-
ках предметной области, требующие комплекса 
целенаправленных действий по его преодолению или 
реализации.

Современное социально-экономическое положение 
Украины и мира характеризуется глобальными вы-
зо  вами, обуславливающими направления разви т-
ия судостроения Украины в ответ (табл. 1). Глоба-
ли зация мирового рынка судостроения создает 
новую «окружающую среду» для экономического 
роста предприятий, определяя новые ориентиры их 
экономической политики. 

Современное состояние и тенденции изменений 
мирового рынка судов предусматривают по 
оценкам экспертов три основных сценария развития 
судостроения [2]. Развитие событий по тем или иным 
сценариям будет определяться уровнем развития 
судостроительных технологий.

При эволюционном развитии судостроительных 
технологий (незначительные усовершенствования) 
до 2030 года основная масса грузового тоннажа и 
шельфовых инженерных сооружений будет строиться 
верфями Китая, Вьетнама, Бразилии, Индии и других 
стран, имеющих весь комплекс исходных естественных 
и социальных конкурентных преимуществ (благопри-

ятный климат, относительная дешевизна рабочей 
силы, наличие пригодных для судостроения крупн-
ых земельных участков). В значительной степени 
развитие судостроения в этих странах будет 
определяться экспансией ведущих судостроительных 
корпораций, насыщенные передовыми технологиями 
и навыками. В Китае, по информации журнала Cn­

ship Net, на конец 2016 года, было около тысячи 
судостроительных предприятий [3]. Из-за сильной 
конкуренции в отрасли ежегодно выставляется 
на продажу несколько судоверфей, которые 
активно скупаются южнокорейскими, японскими и 
сингапурскими компаниями. Установив на них свою 
систему качества, осуществив при необходимости 
переоборудование, компании с успехом осуществляют 
на этих судоверфях собственные судостроительные 
проекты.

За Европой, Южной Кореей и Японией останется 
производство судового оборудования, строительство 
пассажирских, исследовательских и других судов, 
«начинка» которых будет составлять более 90% 
стоимости судна или платформы. В Испании, 
Хорватии, Болгарии, Турции судостроение не будете 
иметь значительного дальнейшего развития.

В рамках этого сценария перспективы Украины 
на мировом рынке на сегодня отсутствуют – по 
стоимости рабочей силы она существенно уступает 
Китаю, Филиппинам, Индии, по технологическому 
оснащению верфей и возможным масштабами 
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Отметим, что попытка обеспечить развитие 
как страны, так и отдельной корпорации в двух 
направлениях одновременно невозможно, потому 
что это требует концентрации всех видов ресурсов. 
Примером тому может быть стагнация судостроения 
Японии и фактическое банкротство судостроительного 
сегмента группы Aker. Поэтому необходимо 
определиться с целью развития – конечным типом 
судостроения и формировать программу развития 
целенаправленно. Если выбрать «производственный» 
вариант, то нужно восстановить или основывать 

верфи для строительства крупнотоннажных судов, 
рассматривать импорт оборудования и закупку ли-
цен зий как долгосрочную стратегию, оценивать со-
во купные мощности национального судостроения 
в тысячах тонн обрабатываемого металла, а не в их 
способности строить суда определенных типов и тому 
подобное.

В Украине сейчас нет объективных конкурентных 
преимуществ и имеющихся ресурсов для успешной 
реализации такого варианта. «Инновационный» тип 
национального судостроения не уступает «произ-

производства – Южной Корее, Японии, Сингапуру, 
Европе, а по выпуску судового оборудования – всем 
промышленно развитым странам.

При революционном сценарии развития судост-
роительных технологий (кратное снижение стои-
мости работ по формированию корпуса судна) 
судостроение будет сосредоточено в странах-лидерах 
по разработке и производству сложного судового 
оборудования, являющегося инновационным продук-
том. В прочих странах останется строительство 
толь ко простых по наполнению судов. Этот вариант 
наиболее благоприятен для Украины. Во-первых, по 
стоимости рабочей силы она имеет преимущество 
перед развитыми странами. Во-вторых, наличие 
смежных с судостроением отраслей промышленности 
(судовых систем, приборостроительная, судовой 
энергетики и т.д.) позволяет рассчитывать на занятие 
Украиной рыночной ниши по созданию сложных 
судовых систем. Однако для реализации этого 
резерва потребуются значительные высокорисковые, 

рассчитанные на ожидаемую технологическую рево-
люцию инвестиции для конверсии достижений этих 
отраслей в инновационное судовое оборудование.

Наиболее вероятным является промежуточный 
сценарий – стоимость работ по формированию 
корпуса снизится, но не кратно, но постоянно 
растущие требования к безопасности, экономичности, 
экологичности судов, ведущих к их насыщению 
дополнительным оборудованием, сделают строит-
ельство судов в меньшей степени зависимым от 
стоимости рабочей силы и климатических условий. В 
этом случае открываются определенные перспективы 
украинского судостроения, а масштабные капиталов-
ложения в развитие судового оборудования будут 
оправданными.

Украинское судостроение сейчас может выбрать 
одно из двух направлений развития, которые 
приведут к определенному типу отрасли в будущем, 
которые можно условно назвать «Инновационный» и 
«Производственный» (табл. 2).

Таблица 2
Характеристики двух типов судостроения
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водственном» по стоимостным объемам производства 
и вкладу в ВВП.

Например, распространено ошибочное мнение, 
что Европа навсегда утратила свои позиции в судост-
роении, а Китай является одним из мировых лидеров. 
При этом сравниваются объемы производства, 
измеряемые в тоннах дедвейта построенных судов. Эта 
методика не является корректной: сравнение должно 
осуществляться в компенсированных брутто-тоннах 
(КБТ), учитывающих стоимость и трудоемкость 
производства судна.

Успешное движение к инновационному типу укра-
инского судостроения в значительной степени будет 
зависеть от решения следующих задач:
-  создание национальной целостной системы 

судо строения, обеспечивающей выполнение 
все го цикла работ по созданию судна: фунда-
ментальные исследования – концептуал ьные 
проекты – рабочие проекты – строительство – 
эксплуатация;

-  концентрация ресурсов на разработке и прои-
зводстве судового оборудования. Уровень обес-
пече нности произведенным в стране судовым 
обору дованием к 2020 году должен достичь 
75-80%. В 2016 го ду в Китае он составлял 35%, 
в Южной Корее – 85 %, в Японии – 95 %, в 
Германии – 100 % (с учетом экс порта) [4];

-  модернизация имеющихся верфей с ориентацией 
на строительство среднетоннажных судов, спрос 
на которые в ближайшем будущем заметно 
опережать спрос на крупнотоннажные;

-  интенсивное развитие международных науч но-
прои зводственных связей со странами, реали-
зую щими инновационный путь развития в су до-
строении, - Финляндия, Германия, Англия, Гол-
лан дия;

-  создание в судостроении вертикально-интегри-
рованных структур, включающих в себя, кро-
ме вер фей, в различных комбинациях: иссле-
довательские и проектные организации, ин-
жи ниринговые центры, судо ходные компа-
нии, операторы шельфовых прое ктов, ма ши-
ностроительные и металлургические пре    д-
приятия и тому подобное. Уже сегодня боль-
шинство крупных зарубежных верфей являются 

учас тниками многопрофильных вертикально и 
горизонтально интегрированных промышленных 
и фин ансово-промышленных групп. Самосто-
ятельными хозяйствующими субъектами за 
редким исключением являются лишь небольшие 
«семейные» верфи. Такая организация бизнеса 
в сфере морской деятельности позволяет 
повы шать его конкурентоспособность за счет 
внутрикорпоративного протекционизма. Формы 
внутрикорпоративного протекционизма исполь-
зуются разные: преимущественное получение 
заказов при одновременном входе в группы за-
казчиков и строителей судов, льготное фи нан-
сирование и гарантии со стороны головной 
структуры, товарные кредиты на корпоративном 
уровне и тому подобное;

-  выход на перспективные в среднесрочном и 
долгосрочном плане ниши мирового рынка: гл-
обальные системы управления движением судов; 
технические средства обеспечения безо пасности 
судоходства (судовые и береговые) и выполнение 
требований по экологии; другая техника, 
обеспечивающая морскую деятельность.

Реализация определенных задач позволит обе-
спечить устойчивое развитие судостроения Укра ины 
по инновационной модели. Существует возможность 
на базе действующих предприятий и проектных 
организаций сформировать целостный научно-
произ водственный комплекс, который обеспечит все 
этапы создания судна от формирования проекта до 
строительства и оснащения.

Прошлые технологии были ориентированы на рост 
эффективности работы верфей за счет выбора узкого 
диапазона продукции и создание специализированных 
производств для изготовления такой продукции. 
Новые технологии строительства судов должны 
базироваться на принципе, что широкий спектр судов 
различных типоразмеров может быть изготовлен из 
различных сочетаний стандартных промежуточных 
изделий. В таком случае диапазон изготавливаемой 
на конкретном предприятии, может существенно 
возрасти, а освоение новых типов судов значительно 
ускориться. Кроме того, проекты новых судов должны 
удовлетворять таким требованиям заказчиков, как 
гибкость конструктивной схемы, что позволит 
выполнять требования конкретного заказчика.
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abstraqti

umaRlesi ganaTlebis internacionalizaci­

is mniSvneloba rTuli Sesafasebelia. evropul, 

erovnul da instituciur doneze strategiis 

gazrdili raodenoba, romelic miznad isaxavs 

umaRlesi ganaTlebis internacionalizaci­

is gaumjobesebas, dadebiTi tendenciaa. pro­

gramebi, proeqtebi, institutebi, erovnuli da 

regionaluri politika da strategiebi aris 

umaRlesi ganaTlebis internacionalizaciis 

sakiTxSi mravali mTavrobis diskusiis sagani.  

internacionalizaciis saerTo modeli ar ar­

sebobs. evropisa da msoflios umravlesobis 

erovnuli strategiebi orientirebulia mobi­

lobis, ekonomikis miRwevebis, saerTaSoriso 

studentebis SerCevis da saerTaSoriso xil­

vadobis gaRrmavebaze. maRali internaciona­

lizaciis Sedegebis mqone qveynebi yovlismom­

cveli strategiebSi moicavs Semdeg midgomebs 

kurukulumis internacionalizacia, cifruli 

swavleba da interkulturuli kompetenciebi, 

rogorc ganaTlebis xarisxisa da kvlevis xarisx­

is gazrdis saSualeba. saWiroa mecnierebis da ga­

naTlebis internacionalizaciis Soris barieris 

CamoSla. internacionalizaciis strategiis 

SemuSavebisaTvis aucilebelia sxvadasxva dain­

teresebuli mxareebis urTierTTanamSromloba 

umaRles ganaTlebaSi. mniSvnelovania umaRlesi 

saganmanaTleblo dawesebulebebs mieceT meti 

avtonomia da samTavrobo mxardaWera umaRlesi 

ganaTlebis internacionalizaciis ganviTare­

bisTvis, sazogadoebaSi internacionalizaci­

is mniSvnelobis aRiarebis, sxvadasxva erisa da 

kulturuli jgufebis da biznes seqtoris dia­

logis Seqmnisa da inovaciebis niWis rekrutire­

bis, kvlevisa da komercializaciis gziT. evroka­

vSiris xuT qveynaSi (fineTi, safrangeTi, italia, 

rumineTi da espaneTi) internacionalizaciis 

strategiebSi ZiriTadi tendenciebis mimoxilva 

adasturebs, rom “ganaTleba­samTavrobo bizne­

si­samoqalaqo sazogadoeba” TanamSromloba  iT­

valiswinebs globaluri bazris umaRlesi ganaT­

lebis sistemis konkurentunarianobis gazrdis 

Sidasaxelmwifoebriv aRsrulebas.

sakvanZo sityvebi: umaRlesi ganaTlebis 

internacionalizacia; internacionalizaciis 

strategia; internacionalizaciis politika; 

saerTaSoriso TanamSromloba; mobiloba.

ABSTRACT
The importance of internationalization for higher edu­

cation is difficult to overestimate. The increased number of 
strategies at European, national and institutional level aimed 
at enhancing higher education internationalization is a pos­
itive trend. The programmes, projects, institutions, national 
and regional policies and strategies is the subject of many 
governance discussions regarding the internationalization 
of higher education. There is no general applicable model of 
internationalization. Most national strategies in Europe and 
worldwide are focused on mobility, economic gains, recruit­
ment of international students and enhancement of interna­
tional visibility. The countries with high internationalization 
results incorporate these approaches into the comprehensive 
strategies, in which internationalization of the curriculum, 
digital learning and intercultural competencies as a means to 
enhance the quality of education and research receive more 
attention. There is a need to break down the barrier between 
internationalization of science and education. The interaction 
between the different stakeholders in higher education is es­
sential for the development of internationalization strategy. 
It is important to give more autonomy to higher education 
institutions and governmental support in the development of 
higher education internationalization, in recognizing the im­
portance of internationalization for the society, in building a 
dialogue among people of different nations and cultural back­
grounds, and for the business sector through talent recruit­
ment, research and commercialization of the innovations. The 
overview of the main trends in the internationalization strate­
gies in five European Union countries (Finland, France, Italy, 
Romania and Spain) proved that cooperation in the quadran­
gle “education–government–business–civil society” provides 
internalization enforcement increasing the competitiveness of 
the higher education system at the global market.

umaRlesi ganaTlebis internacionalizaciis strategiis mniSvnelovani tendenciebi
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Source: [3].

Keywords: higher education internationalization; inter­
nationalization strategy; internationalization policies; interna­
tional cooperation; mobility.

Higher education cannot be aside from international­

ization process. Students, lecturers and universities` staff 

forced to seek the opportunities for international develop­

ment, including the internationalization in the university`s 

mission and involve of different stakeholders. As the result 

there is a need for the leadership of the university to push 

and support the internationalization process. It is expected 

that the results of internationalization will extend beyond 

the educational area and will contribute to the strengthen­

ing of international social relationships and meeting social 

challenges. The beneficiaries of internationalization are 
the participants of the academic community, and each of 

them presents its own requirements: professors and scien­

tists are interested in new opportunities for the research, 

career development and international reputation; students 

and their families ­ in improving the quality of education 

and successful employment, heads of universities ­ in at­

traction additional funding, increased visibility of the uni­

versity and capacity building; governments ­ in training 

high­quality personnel and strengthening the position of 

the country in the global market.

 “In the current environment, internationalization 
of higher education is identified as a response to global­
ization, and it is in that response that it shifts away from 

social to more political and economic rationales, from 

cooperation to competition and to the emergence of new 

dimensions such as virtual learning and cross­border de­

livery” [1].
Necessity of the development of internationalization 

is motivated by various factors, including the need to ex­

pand access to sources advanced knowledge, new features 

for building partnerships and development intercultural 

communication skills, as well as strengthening civil soci­

ety, training of personnel ready for work in the conditions 

of globalization, increasing the reputation of universities, 

distribution ideas of peace and mutual understanding, etc. 

[2, p.5].

Table1

Three top-ranked benefits of internationalization: regional results (IAU4th Global Survey)
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Table 2

The three top international ranked potential risks to institutions associated with internalization:

regional results (IAU4th Global Survey)

Although many institutions see the adding value of the 

internationalization process, it is useful to study what spe­

cific benefits are expected from the internationalization in 
the higher education institutions worldwide. The results 

of the IAU Global Survey show three ranked benefits of 
internationalization by the regions (Table 1). In Europe, 

the most important benefit identified is “improved quality 

of teaching and learning” but, for example, in Asia and 
Pacific Europe and in North America, it was “increased in­

ternational awareness of / deeper engagement with global 

issues by students” [3] 
The IAU Global Survey has identified not only ben­

efits but also the risks of the internationalization process 
(Table 2). 

Source: [3].
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European institutions selected “difficulty regulating 
locally the quality of foreign programmes offered” as the 
most significant risk. The issues linked to recognition of 
periods of study taken abroad remain a serious concern 

for institutions worldwide, including European countries. 

It is also important to note that “brain drain” continues to 
be seen as an important risk for institutions in Africa and 

the Middle East, but is not selected in any other world 

region. Same is for “pursuit of international partnerships/

policies only for reasons of prestige” that is defined as the 
third most significant risk by institutions in Asia and Pa­

cific Europe and in Latin America and the Caribbean, but 
is not seen in any other world region [3].

Five countries­EU member states (Finland, France, It­

aly, Romania and Spain) were selected to analyze the main 

features in their national strategic policies in the higher 

education internationalization. The brief overview of this 

comparison is presented in the Table 3. 

Table 3

The main features in their national strategic policies in the higher education internationalization

Source: completed according to [3].
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Finnish higher education already meets many Euro­

pean goals for the internationalization, including the stu­

dent mobility target of 20 % set out in the EHEA Leuven 

Communiqué. As a whole, the Finnish higher education 

system is functioning according to the EU standards: insti­

tutions are well funded, they have appropriate infrastruc­

ture, quality assurance schemes, research and teaching are 

conducted at an internationally competitive level and in 

accordance with academic values [4].

Nonetheless, there are several challenges for further­

ing the process of internationalization: 

­  Finnish higher education institutions must become 

more quality internationalized;

­  The structured approach to digital learning, includ­

ing MOOCs, is needed. Clear strategies and policies 

on the use of information and communication tech­

nologies are lacking;

­  Internationalization at home and the international­

ization of the curriculum [3]. 

French strategy for the internationalization of higher 

education has been built on the principles of cooperation 

and influence and on attracting highly qualified talent. 
The national strategies for higher education and research 

encourage more quality, more inclusion, more European 

involvement and more funding diversification [5].
Some of the strategic objectives that have been pro­

posed at national and institutional levels include: 

­  Enhancing national policy to improve the reception 

of international students, young researchers and staff 

and encourage outgoing mobility through the Cam­

pus France; 

­  Improving the balance between national, regional 

and institutional strategies; 

-  Encouraging flexible and sustainable European and 
international cooperation strategies in respect of re­

search and education at university level; 

­  Developing the systematic use of digital programmes 

in the curricula and in cooperation activities;

­  Optimizing and strengthening the relationship with 

the economic sector in developing joint programmes 

in targeted regions and countries (stakeholders en­

gagement) [6].

The internationalization process in Italy was driven 

by the Bologna process. Italian universities are taking 

active steps to internationalize higher education. They 

are given the right conditions to become strong players 

in the European and international arena. Italian interna­

tionalization intentions point to an increase in the number 

of programmes taught in English, partnership with other 

institutions, exchange programmes and recruitment of in­

ternational students. Internationalization of the curriculum 

in the Italian context means teaching in English or devel­

oping joint degrees and there is no specific mention made 
of online learning or virtual mobility. Efforts are being 

made to internationalize the academic community through 

stronger use of cooperation agreements and developing 

creative solutions for longer­term staff exchanges. It is im­

portant to add that a small number of Italian universities 

open branch campuses outside Italy, often in collaboration 

with local institutions [7].

Internationalization of higher education is seen as a 

key element for Romanian higher education reform. Inter­

nationalization of higher education was always a constant 

in terms of governmental priorities. Even though interna­

tionalization of higher education has featured high on the 

Romanian agenda for two and a half decades, Romania’s 

internationalization efforts are still dispersed, managed in 

an ad focused on credit mobility, attracting degree­seek­

ing foreign students, supporting the Romanian speaking 

diaspora and on research partnerships, clear attempts are 

being made to increase strategic efforts at both national 

and institutional level [8; 9].

Spanish higher education institutional activities are 

aimed to expand its international agenda and profile. This 
work has been guided by a strong affiliation with European 
Union efforts to stimulate mobility and inter­institutional 

cooperation; a fundamental commitment to cooperation 

for development through the strengthening of connections 

with regions of the world of historical relevance to Spain 

(particularly Latin America). Spain is clearly attractive to 

international students, and many Spanish students show 

an interest in international mobility [10].

There are several key limitations of Spanish interna­

tionalization: unstable and insufficient funding; an ongo­

ing focus on the quantitative aspects of mobility; short­

term leadership (and priorities) within institutions [11].

To sum up, we can make the following recommenda­

tions on the internationalization of higher education for all 

policy levels:

­  To increase the dominance of English as the lan­

guage of international communication in research 

and education, to stimulate bilingual and multilin­

gual learning at the primary and secondary education 

level as a language policy based on diversity in Eu­

ropean higher education area.

­  The synergy of higher education internationalization 

with internationalization at other levels of education 

(primary, secondary, vocational and adult education) 

for their inclusion.

­  The importance of work placements in internation­
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alization of higher education (to combine language 

and culture skills training, study abroad and work 

placements). 

-  To improve “Internationalization at Home” integra­

tion into the formal and informal curriculum.

­  To break down the barrier between internationalizati­

on of research and education, at the European, the 

nati onal and the institutional level, to enhance oppor­

tunities. 

Most national strategies for internationalization are 

aimed at excellence in mobility, short and long­term eco­

nomic benefits, attraction of talented students and staff and 
international recognition. That means that the introduction 

of the idea of using internationalization of the curriculum 

as a tool for raising 

the role of the European Union in the development of 

higher education internationalization needs significant forc­

es. Recognition of internal internationalization as the third 

condition of the strategy of internationalization adopted by 

the European Commission as well as national strategies 

could be a good starting point. However, in order to make 

it real additional actions are needed, like on European, and 

national, and especially at the institutional level. It is im­

portant to note that positive impact of the internationaliza­

tion will only take place in a case of interaction between 

higher education structures with various stakeholders.
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abstraqti

Sesavali da mizani:  globalizaciis proces­

ma Secvala samyaro, masTan erTad bevri ram icv­

leba turizmis, konkretulad ki gastronomiuli 

turizmis sferoSic. icvleba sakvebi da gaqrobis 

saSiSroebis winaSe dgas trapezis kultura, rit­

ualebi  da  damokidebulebebi, rac eris idento­

bis erT­erTi maxasiaTebelia.  erebis didi nawili 

identobis SesanarCuneblad mudmivad cdilobs 

misi bunebrivi, istoriuli da kulturuli re­

sursebis gamoyeneba­ganviTarebas. am konteqstiT 

SesaZlebelia warmatebulad iqnas ganxiluli 

gastronomiuli turizmis SesaZleblobebis gan­

viTareba. swored mas ukavSirdeba bolodroi­

ndeli „gastronomiuli bumi“. Temis aqtualo­

bidan gamomdinare Cvens statiaSi SevecadeT 

mokled gangvemarta  gastronomiuli turizmis 

da vin aris gastronomiuli turistis cneba, misi 

mniSvneloba qveynis ekonomikis da kulturis ga­

ZlerebaSi.

kvlevis Teoriul-meTodologiuri safuZ-

vlebi: naSromis Teoriul da meTodologiur 

safuZvlebs warmoadgens gastronomiuli tur­

izmis sakiTxebze arsebuli Tanamedrove qarTve­

li da ucxouri samecniero naSromebi, eqspertTa 

Sefasebebi, gastronomiuli turizmis sakiTxebi­

sadmi miZRvnili saerTaSoriso konferenciebis 

masalebi, istoriuli da sxva wyaroebi.  

Sedegebi da gamoyeneba: kvlevis safuZvelze 

ganvsazRvreT gastronomiuli turizmis cneba, 

SeviswavleT misi sxvadasxva formebi. gastrono­

miuli turizmis cneba Tanamedrove periodSi 

gaCnda da moiTxovs saguldagulo Seswavlas. 

refleqsiuri momenti rac am sferoSi erT­erTi 

mniSvnelovani punqtia, sustad viTardeba, ami­

tomac samecniero nawilma meti aqtiuroba unda 

gamoiCinos Temisadmi, romelic mniSvnelovania 

turizmis, ekonomikis, kulturis ganviTarebis 

sferosaTvis.

daskvna:  gastronomiuli turizmis, rogorc 

turistuli biznesis umniSvnelovanesi ganxris 

gacnobiereba da am mimarTulebiT globalur 

msoflioSi mimdinare movlenebis Seswavla, xels 

Seuwyobs gastronomiuli kulturis ganviTare­

bas, eris TviTmyofadobis SenarCunebas, masTan 

erTad gastronomiuli turizmis xelSewyobas da 

qveynis ekonomikis gaZlierebas, romlis resursi 

qarTul sivrces namdvilad aqvs. 

sakvanZo sityvebi: gastronomiuli turizmi,  

gastronomiuli turisti, gastronomiuli kul­

tura, trapezi (sakvebis miRebis erToblivi pro­

cesi).

ABSTRACT

Introduction and Goal: The process of globalization has 

changed the world, a lot of things change with tourism, espe­

cially in gastronomic tourism. The food is changing and the 

trapeze culture, rituals and attitudes that are one of the char­

acteristics of the nation’s identity, are facing extinction. The 

majority of nations are constantly trying to use the natural, 

historical and cultural resources to maintain their identity. In 

this context, it is possible to successfully develop the gastro­

nomic tourism capabilities. It is linked to the recent “gastro­

nomic boom”. Based on the topic’s relevance, we have tried 
to briefly describe gastronomic tourism and who is the con­

cept of gastronomic tourist, its importance in the country’s 

economy and culture. 

Theoretical and methodological basics of the research: 

The theoretical and methodological basis of the thesis is the 

contemporary Georgian and foreign scientific works on gas­

tronomic tourism issues, expert evaluations, materials of 

international conferences dedicated to gastronomic tourism 

issues, historical and other sources. 

gastronomiuli turizmis da gastronomiuli turistis  sakiTxis SeswavlisTvis
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Results and Implications: Based on the research we ha ve 

determined the concept of gastronomic tourism, studying its 

various forms. The concept of gastronomic tourism has em  ­

erged in modern times and requires a careful study. The refl  e-
xive moment which is one of the most important points in this 

area, is very evolving, so the scientific part should show more 
activity towards the topic of tourism, economics and culture. 

Conclusion: Understanding the gravitational tourism as 

an important tourism business and the study of current events 

in the global world will help to develop gastronomic culture, 

maintain the identity of the nation, promote gastronomic 

tourism and enhance the economy of the country, something 

Georgia has the resources to accomplish

Keywords: Gastronomic Tourism,   Gastronomic Tourist,  

Gastronomic Culture, Trapeza ­ The process of eating meals. 

Sesavali

movlena, romelsac dRes rogorc gas­

tronomiul, zogjer ki kulinariul turizms 

ise ganixilaven, SeiZleba iTqvas Soreuli 

warsulidan modis, rodesac vaWrebi  mogzau­

robaSi midiodnen sxvadasxva saneleblebze 

sakmazebze,  samkurnalo mcenareebze, Caroze­

bze, Rvinosa da sasmelebze wvdomis mizniT.

globalizaciam Tanamedrove samyaroSi 

yvela es problema TiTqmis ukve gadaWra.  su­

permarketSi SesaZlebeli gaxda msoflios 

nebismier kuTxeSi warmoebuli  produqtis 

yidva. trapezi ki makdonaldizaciis proces­

ma TiTqmis erTiani da erTnairi gaxada. magram 

miuxedavad amisa, turistebis didi nawili 

swored gastronomiul turebSi miemgzavre­

ba im mizniT, rom daagemovnos nacionaluri 

samzareulo da gaicnos eris avTenturi gemo 

adgilze,  sadac esa Tu is kerZi Tu Rvino war­

moiSva da dResac Zveli wesiT mzaddeba. ami­

tomac aris, rom turizmis msoflio organi­

zacia sul ufro da ufro mzard tendenciad 

miiCnevs gastronomiul/kulinariul turebs.  

bunebrivia nebismieri turists, romelic ama 

Tu im qveyanaSi Cadis, mainc aqvs kavSiris qvey­

nis samzareulosTan, mis gastronomiul kul­

turasTan da amiT mniSvnelovan warmodgenas 

iqmnis zogadad qveynis Sesaxeb da saerTod 

eris Sesaxeb.

kargi da maRalxarisxiani erovnuli samza­

reulo aris swored kulinariuli turizmis 

efeqturobisa da popularobis ganmsazRvre­

li faqtori.

cnebis Sesaxeb

termini „kulinariuli turizmi“ (culinary 

tourism) 1998 wels  pirvelad Semoitana amerikis 

ohaios Statis universitetis bouling grinis 

(Bowling Green) erovnuli kulturis kaTedris 

profesorma lusi longma. imisaTvis rom ga­

moexata Tavisi idea, Tu rogor Seimecneben 

adamianebi sxvadasxva kulturebs sakvebis da 

trapezis kulturis meSveobiT:,,me kulinar­

iul turizms ganvmartav rogorc Seswavlaze 

dayrdnobiT  winaswarganzraxul monawileo­

bas kvebiT aqtivobaSi, romelSi monawileo­

ba moicavs moxmarebas, momzadebas, sakvebis 

wardgena­miwodebas, samzareulos, kvebiT 

sistemas an kvebis stils, romelic miiCneva 

kulinariul sistemad da ar aris erTis sa­

kuTreba. es ganmarteba xazs usvams individis, 

rogorc aqtiuri moqmedi piris mniSvnelobas 

turistuli gamocdilebis miRebisas, radgan 

masSi sakvebi, rogorc am gamocdilebis nawi­

li,  iwvevs esTetikuri reaqcias“. (Long 2004:20­

21)1. 

gastronomiuli turizmis, rogorc axali 

tendenciis Sesaxeb,  intensiuri da sajaro 

saubrebi daiwyo 2001 wlidan, roca erik vulf­

ma (Erik Wolf) cnobilma amerikelma mecnierma, 

ekonomistma,  anTropologma da mweralma, 

kulinariuli turizmis msoflio asociaciis 

(ICTA The International Culinary Tourism Association, 

2003) damarsebelma, pirveli dokumenti warad­

gina kulinariuli turizmis koncefciaze.  es 

koncefcia Semdeg kvlevis saxiT warmoCinda 

mis wignSi, sadac is aRwerda kulinariuli 

turizmis mzard tendenciebs da mis mniSvne­

lobas. kulinariuli turizmis msoflio aso­

ciaciis manifesti kargad gamoxatavs adami­

anis unars, Seimecnos qveynis kultura, isto­

ria, eris midrekilebebi da Cvevebi kvebis kul­

turis mixedviT.  „sakvebi ­ es eris xasiaTis da 

istoriis kvintesenciaa“2.

arsebuli mdgomareobis analizi

20012 wels briuselSi Camoyalibda gas­

tronomiis, kulturis da kulinariuli tur­

1   “The term ‘foodways” suggests that food is a newwork 
of activities and systems – physical, social (commu­
nicative), cultural, economic, spiritual, and aesthetic” 
(Long 2004:23)

2    https://www.worldfoodtravel.org/cpages/what­is­food­

tourism (02.02.2018) 
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izmis  saerTaSoriso instituti IGCAT rome­

lic kurirebs gastronomiuli turizmis mso­

f lio asociaciis saganmanaTleblo da samec­

niero programebs3.   

am sferoSi gavleniani organizaciaa aseve 

World Food Travel Association (WFTA) arasamTav­

robo organizacia, romelic am sferoSi erT 

erTi lideri organizaciaa4.  

iuneskos egidiT aramaterialur nusxaSi 

Setanilia franguli samzareulo, meqsiku­

ri samzareulo da xmelTaSua zRvis qveynebis 

kvebis sistema. aseve iunesko yovelwliurad 

atarebs kvlevebs saukeTeso gastronomiuli 

qalaqis gamosavklenad. am siaSi Setanilia 

kolumbiis qalaqi popaiani, siCuanuri samza­

reulos erT­erTi cnobili centri CineTSi  

­ Cendu, SvedeTSi ­ estersundi, xaTai ­ Tur­

qeTSi.

amrigad, gastronomiuli turizmi didi 

biznesi da komunikaciis saukeTeso saSuale­

ba xdeba. dReisaTvis ki es termini ukve tur­

istuli produqtis mniSvnelovani gamoxat­

uleba gaxda mTels msoflioSi. aqve unda 

aRvniSnoT isic, rom am terminis Semadgene­

li nawilia aseve Rvinisa da ludis Tematuri 

turebi, romlebic cxadad gvacnoben ama Tu im 

qveynis vazis, Rvinis, da sxvadasxva sasmelebis 

kulturas. rogorc am biznesis da kulturis 

sferos warmomadgenelebi varaudoben, tur­

izmis es niSa bevri upiratesobis  winapiroba 

gaxdeba samomavlod. 

pirvel rigSi unda aRiniSnos, rom nebi­

smieri turistisaTvis kveba da sasmeli up­

irvelesi komponentia mogzaurobis dros, 

miT umetes, Tu turi saerTod  nacionalur 

samzareulos exeba. igi mniSvnelovani faqto­

ri xdeba Semdgomi motivaciisaTvis, rom 

Caxvide mocemul qveyanaSi da nacionalur 

samzareulosTan erTad, kulturas da sxva 

faseulobebs gaecno. gastronomiuli tur­

izmi saSualebas aZlevs qveyanas, rom turists 

mTeli erovnuli aramaterialuri Tu materi­

aluri faseulobebi, ritualebi, tradiciebi, 

folklori, musika, cxovrebis stili, sare­

wao saqmianoba, ekologiurad sufTa  pro­

duqtis warmoeba, erovnuli gansakuTrebuli 

teqnologiuri procesebi adgilze avTentur 

situaciaSi gaacnos.  kidev unda aRiniSnos er­

3   https://igcat.org/about/igcats­story/ (02.02.2018) 
4 www.worldfoodtravel.org/cpages/home (05.02.2018) 

Ti mniSvnelovani faqti, rom erovnuli samza­

reulo aseve Sanss aZlevs turists TviTon 

miiRos monawileoba ama Tu im erovnuli, qvey­

nisTvis gansakuTrebuli kerZis momzadebaSi, 

risTvisac bevri tur­opertori turistul 

marSrutSi debs degustaciebs, kulinari­

ul master klasebs da a.S.   sainteresoa aseve 

is faqti, rom aseT turebs xSirad sezoni ar 

aqvs, radgan nebismier dros SeiZleba moewyos.  

mniSvnelovania isic, Tu kulinariuli turi 

rame festivals, erovnul dResaswauls an did 

zeims emTxveva.  

zemoT moyvanili lusi longis ganmarteba 

kargad asaxavs Tu rogori funqcia aqvs gas­

tronomiuli turizmis cnebas.  dRes aseve 

sargebloben iseTi cnebebiT, rogorcaa „ku­

li nariuli turizmi“, ,,fud turizmi“ da a.S.  

erik volfi wers rom es Zalian martivad gasa­

sazRvri cnebaa, im TvalsazrisiT rom mogzau­

robisas dauviwyari kerZi qmnis gamocdilebas 

da unikalurobis SegrZnebas. (“The pursuit and 
enjoyment of unique and memorable food and drink expe­

riences, both far and near.”)5 

postsaWoTa qveynebis samecniero wreebSi 

es Tema bolo dros Zalian aqtualuri xdeba, 

rogorc ekonomikuri, aseve istoriuli, kul­

turuli da biznesis TvalsazrisiT. samecnie­

ro wreebSi gastronomiul turizms ganmar­

taven rogorc eris istoriis, misi mraval­

ferovnebisa da adaT­wesebis mTeli palitris 

Secnobis faqtors. ,,gastronomiuli turiz­

mi upirvelesad aris xalxebis mentalite­

tis Secnobis, saukunovani tradiciebis da 

erovnuli sulis Secnobis saSualeba sakvebis 

momzadebisa da moxmarebis kulturis gziT. 

gastronomiuli mogzauroba  ­ palitraa, rom­

lis meSveobiTac turists SeuZlia daxatos 

Tavisi Sexedulebebi ama Tu im qveyanaze. sakve­

bi gamoaaSkaravebs erebis sulis saidumlos, 

gvexmareba gavigoT maTi mentaliteti6. 

magram sainteresoa, vin aris gastronomi­

uli/fud turisti da rogori kategoriis ada­

mianebi arian isini? ra tipis gastronomiul 

turebs irCeven isini?

5 Erik Wolf, Executive Director, World Food Travel 
Association, 2003). https://www.worldfoodtravel.org/
cpages/what­is­food­tourism 

6  Сохань, И.В. Особенности русской гастроно мичес-
кой культуры / И.В.Сохань // Вестник Томского 
государственного университета, 2011. – № 347. – С. 
61–68. 
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gastronomiuli turistebi arian adamiane­

bi, romlebic, ase vTqvaT, cxra mTas iqiT mid­

ian, rom TavianTi gastronomiuli interesebi 

gaifarTovon. aq saubari ar aris Wamis moyvar­

ulebze, saubaria gurmeebze da gurmanebze, 

istoriis mkvlevarebze, anTropologebze da 

sxvadasxva sferos warmomadgenlebze. gas­

tronomiuli  turizmis turistebi xSirad is­

eTi adamianebi arian, romelTac mogzaurobis 

xangrZlivi staJi aqvT da axla imave qveyana­

Si SeiZleba mxolod gastronomiuli kuTxiT 

qveynis gasacnobad Cavidnen. amitomac uprian­

ia, yvelam ekonomikis saministroSi, Tu tur­

izmis departamentSi gaacnobieros, rom yvela 

turisti ar midis muzeumSi da gamofenebze, ma­

gram yvela turisti agemovnebs qveynis sakvebs, 

zogi ki mizanmimarTulad, rom swored am kuTx­

idan gaicnos esa Tu is eTnokultura, romlis 

bumic XXI saukuneSi dadga.    Tanamedrove tur­

ists mxolod danaxva ukve aRar akmayofilebs. 

is  cdilobs, rom qveyana „SeigrZnos.“ amas ki 

yvelaze kargad fud turisti axerxebs. swored 

sakvebi uwyobs xels, rom qveynis kulturaSi 

SeaRwio da igrZno is „sxva“ ara marto intele­

qtualur doneze, aramed grZnobebis donezec.  

sakvebi  turistis destinaciis mniSvnelo­

vani atributia, romelic SegrZnebebiT avsebs 

turistul STabeWdilebebs. globalizaciam 

da yvelafrisadmi xelmisawvdomobam, sakvebis 

rolis da mniSvnelobis win wamowevam ufro 

saintereso da mimzidveli gaxada turistuli 

marSrutebi, gansakuTrebiT ki gurmeebisaT­

vis, istorikosebisa da anTropologebisaTvis. 

isini ikvleven ama Tu im kerZis fesvebs, eris 

intresebs, garemos, yofas da adaTebs. rac mx­

olod adgilze SeiZleba „SeigrZno“. 

amgvarad,  sul ufro da ufro meti adami­

ani irCevs  turebs gastronomiuli mizniT.  

gastronomiuli turisti aris turisti, visi 

mamotivirebeli faqtori qveynis gasacnobad 

aris sakvebi da sasmeli. es is adamiania, rome­

lic yovelTvis mizanmimarTulad irCevs lo­

kalur, adgilobriv avTentur sakvebs da aras­

dros ar Sedis masobriv kvebis obieqtebSi.

gasტronomiuli turistis

da gastronomiuli turizmis

segmentacia

holpma da Sarplzma (2003) moaxdines gas­

tronomiuli turizmis segmentacia, romelic 

dafuZnebuli iyo interesebis umTavresobaze 

da gamoavlines ramdenime tipi:

1.  gastronomiuli turizmiT dainter­

esebis mTavari faqtoria, restornebis, 

bazrobebis da sxvadasxva sakvebi obi­

eqtebis, venaxebis, ludsaxarSebis, adgi­

lobrivi yvelis, Tu zRvis produqtebis 

kulturis daTvaliereba da dagemovneba. 

aseT segments mecnerebma uwodes ­  gas­

tronomiuli (gurme, fud, kulinariuli) 

turizmi.

2.  turistebis meore kategorias miekuT­

vnebian is adamianebi, romlebsac surT, 

rom qveyanaSi mogzaurobasTan erTad 

aseve monawileobas miiRon kulinariul 

masterklasebSi da daagemovnon qveynis 

nacionaluri kerZebi, gaerkvnen kvebis 

kulturis sxvadasxva komponentebSi. 

3.  gastronomiul turebSi monawile fud 

turistebis mesame kategoria arian ise­

Ti adamianebi, romlebic nakleb interess 

iCenen sakvebis istoriuli da kulturu­

li daniSnulebisadmi, magram ainteresebT 

qveynis sasoflo­sameurneo kultura da 

gansxvaveba soflis cxovrebasa da qalaqs 

Soris. 

4.  meoTxe­turistebis is segmentia, ro­

melsac ar ainteresebs gastronomiuli 

kultura, sakvebs ki turistis yoveldRi­

ur aqtivobad uyurebs, magram gemovnur 

Tvisebebs mniSvnelobas aniWebs. 

aqedan SeiZleba davaskvnaT, rom gastrono­

miuli (kulinariuli, fud) turisti SeiZleba 

iyos  gurme turisti, Tavisi rafinirebuli 

gemovnebiT maspinZeli samzareulosadmi, an 

turisti, romelic tkbeba konkretuli regio­

nis unikaluri kerZiT, „romlis Wama, mxolod 

iq SeiZleba.“7 turistebisaTvis axali gas­

tronomiuli gamocdilebebis da Tavgadasav­

lebis Seqmnisas Tanamedrove maRalkonkuret­

ul bazarze Zalian mniSvnelovania kultura, 

tradicia da produqti konkretul marSruts 

miebas da amasTanave, garkveuli paraleli 

gaivlos, kavSirebi inaxos  turistis kultu­

rasTanac.   gastronomiuli kulturis popu­

larizaciaze momuSave adamianebs, meti drois 

daxarjva mouwevT imaze, rom erTgvari xide­

7   Tourism and Gastronomy – by Anne­Mette Hjalager 
and    Greg Richards, Routledge (UK), 2001. (gv. 21­
35) 
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bi da damakavSirebeli gzebi aagon sxvadasxva 

sivrceebs da regionebs Soris.  garda adgilo­

brivi gastronomiuli kulturis Secnobisa, 

gastronomiulma turizmma moicva kidev erTi 

mniSvnelovani komponenti. es aris gastrono­

miuli turistis mier adgilobrivi kerZebis 

avTenturi gemos Seqmnis teqnologiuri pro­

cesebis adgilze gacnoba da masSi monawileo­

bis miReba. adgilobrivi mosaxleobis Tu  cno­

bili Sefebis mier adgilze gakeTebuli kerZis 

niuansebSi da saidumloebebSi wvdoma,  swored 

amisTvisac ixdis is did fuls. turisti acno­

bierebs, Tu ra radikaluri gansxvaveba da ra 

saerToa  im qveynis, Tu regionis warmamadgen­

lebs da mas Soris. adgilobriv festvalebSi 

monawileoba da tradiciis Tu kulturis naw­

ilad qcevis procesi, kidev ufro STambeWdavs 

xdis turistis STabeWdilebebs da swored 

amas iyenebs turizmi, rogorc didi biznesi. 

gastronomiuli turizmi turists sul sxva 

xedvas uyalibebs qveynis Sesaxeb, is ukve sxva 

TvaliT uyurebs kulturas da landSafts, 

iwyebs am qveynis konkretuli regionis sxvag­

varad Sefasebas. 

mTel msoflioSi makdonaldizaciis pro­

cesma, romelic globalizaciasTan asocir­

deba, kidev ufro gaamZafra glokalizacia. 

piriqiT, adamianebi sul ufro da ufro eZe­

ben axals, gansakuTrebuls da egzotikurs, 

romelic maTTvis nacnobs ar gavs. kvebis 

sakiTxic xom individualuria: viRac, visac 

Semwvari kartofili uyvars, misuris Stat­

Si dagemovnebul WriWinebs Semwvar karto­

fils adarebs, qaTmis xorcis moyvarulebi 

ki siamovnebiT agemovneben kambojaSi taran­

tulebs, viRac Ramuras saqonlis xorcis ge­

mos adarebs  da a.S. aseTi turis mowyobiT 

SeiZleba qveynis sxva mimarTulebebis ganvi­

Tareba da win wamoweva, radgan, magaliTad, sa­

frangeTSi turisti rogori gurmanic ar unda 

iyos is, mxolod bayayis TaTebis gasasinjad 

ar Cava, an kambojaSi gvelis supis da gvelis 

sisxlis dasagemovneblad an kidev saqarT­

veloSi xaWapuris gasasinjad. aseTi turebi 

kulturuli turizmis WrilSic ganixileba, 

kvebis kulturisadmi interesTan erTad tur­

isti iRrmavebs, codnas ama Tu im eris Sesaxeb, 

xdeba ufro tolerantuli. gastronomiuli 

turizmis ganviTareba cvlis globalur so­

cialur midgomebs adamianebSi, ufro farTod 

xedavs kvebis da sakvebis rols adamianis gan­

viTarebis istoriaSi da mis samomavlo per­

speqtivebs erTobliv samyaroSi, sadac yvela 

arsebas Wirdeba sakvebi.

amrigad, gastronomiuli turizmis yvelaze 

ganmasxvavebeli niSani aris is, rom am saxeobis 

gasaviTareblad pirobebi nebismier qveyanas 

aqvs. gastronomiul turizms ar aqvs sezon­

uri xasiaTi da, aseve, gastronomiuli turi 

SeiZleba nebismieri turistuli marSrutis 

Semadgeneli nawili gaxdes.

gastronomiuli turizmis

 ganviTarebis ZiriTadi

SesaZleblobebi da saqarTvelo

Cven mokled mimovixileT gastronomiuli 

turizmis da gastronomiuli turistis cneba,  

ganviTarebis ZiriTad SesaZleblobebi da Tu 

ra Zala amoZravebs gastronomiul turizms. 

rac ufro izrdeba konkurencia turistu­

li daniSnulebis adgilebs Soris, miT ufro 

mniSvnelovani xdeba adgilobrivi kultura, 

misi avTenturoba, ganmasxvavebeli  maxasiaT­

eblebis moZieba. gastronomias am yvelaferSi 

Zalian didi roli aqvs, is ganixileba rogorc 

turizmis  saimijo resursi. gastronomia Sei­

Zleba ganvixiloT, rogorc maspinZlobis in­

dustriis erT­erTi Semavsebeli dargi, asve 

rogorc turizmis damoukidebeli saxeoba. 

turistis dRes sakvebis struqtura gansaz­

Rvravs. turistebis umravlesobis STabe­

Wdilebis  yvelaze did nawils swored kveba 

ikavebs.  daniSnulebis adgilisTvis damaxasi­

aTebeli unikaluri produqtebis dagemovne­

ba ki mis mexsierebaSi rogorc ukve vaxseneT, 

tovebs signals: „amis Wama mxolod aqaa Ses­

aZlebeli“. Tumca globalizaciam es midgo­

ma safrTxis qveS daayena, iseTi sakvebi, ro­

goricaa „franguli fri“ xelmisawvdomi gaxda 

yvelgan da sakvebi, romelic adre sezonuri 

iyo, iyideba mTeli wlis ganmavlobaSi, rac 

mijnavs erTmaneTisagan sakvebsa da adgils.  

swrafad cvalebad kulinariul landSaftSi, 

globalizaciisa da glokalizaciis Zalebi 

zewolas axdenen Cvens kvebiT Cveulebebze. 

swrafi kvebis gavrceleba gaxda kulturis 

globalizaciis maxasiaTebeli da Camoyalibda 

terminad „makdonaldizacia“. Tumca global­

izacias Tavisi dadebiTi mxareebic aqvs, samS­

oblos monatrebuli turistisaTvis bevrjer 
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Zalian sasiamovnoa sakuTari qveynis brendis 

sxva qveyanaSi aRmoCena. 

gastronomiis specifiur/konkretul re­

gionebsa da qveynebze mibma turizmis market­

ingisaTvis mZlavri berketia. lokaluri da 

regionuli sakvebis Zieba da kvleva, SeiZleba 

gaxdes sxvadasxva adgilebis monaxulebisa da 

mogzaurobis mizezi. msoflioSi ukve bevrma 

qveyanam da regionma daiwyo am ideis/midgomis 

realizeba da isini gastronomias marketingis 

iaraRad iyeneben  da amis xarjze yidian tur­

izms.  am TvalsazrisiT qarTuli gastronomi­

uli kultura Zalian saintereso fenomenia, 

radgan Zalian mcire geografiul arealSi er­

Tad Tavs iyris ramdenime kontrastuli samza­

reulo. saubaria saqarTvelos regionebis 

damaxasiaTebel, gamorCeul, mravalferovan 

da TviTmyofad kulinariaze. calke aRniSvnis 

Rirsia qarTuli tradiciuli sufra, Tavisi 

Tamadis, meriqifis institutiT. is wesebi, ro­

melic ganasxvavebs qarTul samgloviaro da 

sadResaswaulo sufrebs, Tavisi ritualebiT 

qmnis turistisaTvis mimzidvel garemos. gas­

tronomiuli turizmSi saqarTvelo sakmaod 

axali bazaria, Sesabamisad aq es mimarTuleba 

SeiZleba kargad ganviTardes. Cven vdgavarT 

didi gamowvevis winaSe, saqarTvelos adgilm­

debareobidan gamomdinare turistuli poten­

ciali aqvs, Sesabamisad kulinaria aucileb­

lad karg doneze unda qondes rogorc tur­

istul qveyanas. erTi SexedviT CvenTan gas­

tronomia TiTqos erT adgilzea gayinuli, 

Tumca am azrs bevri ar eTanxmeba, cvlilebebi 

mimdinareobs, magram Zalian neli tempiT da 

Sesabamisad Tu aRniSnul sferoSi Caxeduli 

ar xar SeumCnevelic kia. saqarTvelos isto­

riidan gamomdinare advilad SevamCnevT im 

didi laqas, romelic sabWoTa kavSirma dato­

va qarTul gastronomiaSi. sabWoTa periodma 

gamoiwvia degradacia aRniSnul sferoSi, Cav­

iketeT raRac sivrceSi, gemovnurma Tvisebeb­

ma daiwyo kvdoma, mivediT iqamde rom sakvebi 

gaxda ara kulturis, eTnosis Semadgeneli naw­

ili tradiciuli aspeqtiT aramed sakvebi iqca 

„nayrovanebis“ elementad. miuxedavad imisa, 

rom gastronomiuli turizmis TvalsazrisiT 

saqarTvelos didi potenciali aqvs, realu­

rad ar arsebobs am sferos ganviTarebis gegma 

da strategia. es sfero dRemde auTvisebelia. 

logikurad ismis kiTxva: „ra aris amis mizezi?“ 

­ zogadi gastronomiuli problemebi saqarT­

veloSi, turizmis erovnuli administraciis 

mxridan naklebi CarTuloba,  kerZo seqtoris 

mxridan naklebi daintereseba. 

am mniSvnelovani problemebidan, gvinda 

gamovyoT zogadi gastronomiuli probleme­

bi, gamomdinare iqidan rom pirvel rigSi maTi 

gadaWraa saWiro, raTa moxdes danarCenebis 

aRmofxvra. Cven kvlevis Sedegebidan gamom­

dinare movaxdineT zogierTi SeiZleba zoger­

Ti mosazrebebis Sejameba:

l qveynis sarestorno biznesis, maTi meni­

uebis, nacionaluri kerZebis miwodebis 

formebis  da nedleulis xarisxis Seswav­

la. 

l  restornebisadmi moTxovnebi da stand­

artebi unda iyos Zalian mkacri rom tu­

roperatorma sworad SearCios misi tur­

istebisaTvis kvebis obieqti. 

l  Seswavl iqnas, iseTi dawesebulebebi,  sa­

dac tardeba kulinariuli masterklase­

bi, maTi Sinaarsi da xarisxi. Sef­mzareu­

lebis sertificirebuloba, nedleulis 

xarisxi da avTenturoba, radgan swored 

aseTi dawesebulebebi  arian kulinariuli 

gidebi, istoriis, anTropologiis, kul­

turis, mimwodeblebi, romelic mravalmx­

riv  ganaTlebasa da codnas moiTxovs. 

l  turoperatori, romelic kulinariul 

marSruts gegmavs, kargad unda icnobdes  

sakvebi dawesebulebis mTel Sinaarss, rom 

iq mas „kulinariuli eqkursiaTmZRoli“ 

daxvdeba, romelsac saTanado codniT, 

radgan refleqsiuri nawili gansazRvravs 

warmatebas.

l  saxelmwifo dawesebulebebma yuradRe­

biT unda adevnon Tvali kulinariul 

da gastronoiuli turizmis blogebs, 

satelvizio gadacemebs, internet ga­

mocemebs, master­klasebs, radio Tu pre­

sis informaciebs, romlebic nacionalur 

samzareulos uweven popularizacias da 

ecadon rom saxelmwifos mxridan mxari 

dauWiron maT iniciativebs. 

l  yuardsaRebia is faqti, rom kulinari­

uli turisti ukve gamocdili gurmania 

an moyvaruli degustatori, amitomac 

klientebis am kategorias, gansakuTrebu­

li sifrTxile Wirdeba, maTi motyuebis 

mcdelobac ki TavSive ukve ganwirulia. 
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aseTi adamianebi bevri qveynis samzareu­

los icnoben da swored amitomac irCeven 

kulinariul turebs. isini gamocdilebi 

arian da kargad ician, rom internetSi ver 

igrZnob suns da gemos, amitomac deben in­

vesticias, romelsac turoperatorisT­

vis Semosavali moaqvs, qveynisTvis ki imi­

ji da ekonomikuri siZlere. 

daskvna

gastronomiuli turizmis Tema ara marto 

saqarTveloSi, aramed mTels msoflioSi axali  

Temaa, magram is turizmis didi biznesis mniS­

vnelovani komponentia, Tumca refleqsiuri 

nawili mwiria, radgan mecnierebi safuZvli­

anad ar ikvlevdnen gastronomiul kulturas, 

gastronomias rogorc turizmis calke Temas, 

dReisaTvis interesi didia da sul ufro da 

ufro meti interdiciplinaruli sagnebi iqne­

ba amsTan dakavSirebiT. 

Cveni samecniero statiis mizanic is aris, 

rom movaxdonoT am Temis swori gageba, qar­

Tul samecniero literaturaSi cnebebis da 

teminebis  damkvidreba da popularizeba. 
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anotacia

saqarTveloSi mimdinare reformebi, qvey­

nis ganviTarebis axal etapze gasvla moiTxovs 

bazris kvlevis meTodebis farTod gamoyene­

bas. aseTi meTodebis meSveobiT SesaZlebelia 

calkeul dargSi, Tu sawarmoSi maqsimaluri 

dadebiTi efeqtebis miReba.

nebismier bazarze myofi kompaniebi daarsebis 

dRidanve cdiloben da dainteresebulni arian 

imiT, rom warmatebulni iyvnen. kompaniebi cdi­

loben sakuTari SesaZlebobebis srulad daxar­

jvas, raTa gaxdnen bazris udidesi wilis mflo­

belni, Sesabamisad miiRon rac SeiZleba meti mo­

geba.

bazris ganviTareba SesaZlebelia, Tu maszed 

moqmedi kompaniebi moaxerxeben momxmarebels 

SesTavazon iseTi produqcia, romelic srulad 

daakmayofilebs maT interesebs.

yurZeni warmoadgens erT­erT yvelaze me­

tad moxmarebad saqonels, rogorc mTlianad 

saqarTveloSi, aseve imereTis regionSi. miuxe­

davad amisa, erT sulze moxmarebis mixedviT qa­

rTuli yurZnis bazari arc Tu ise mniSvnelovnad 

CamorCeba evropul qveynebSi yurZnis moxmarebis 

dones.

mwarmoeblisaTvis sakmaod mniSvnelovania 

icodes, kmayofilia Tu ara myidveli misi sawa­

rmos mier SeZenili produqciiT. amisaTvis ki 

mizanSewonilad mimaCnia sawarmoebma aseTi in­

formaciis miRebisaTvis periodulad Seiswav­

lon momxmarebelTa azri maT mier moyvanili 

yurZnis Sesaxeb da Semdgom SeimuSaon konkret­

uli strategiebi, konkretul SeniSvnebTan da 

winadadebebTan dakavSirebiT.

sakvanZo sityvebi: yurZeni, imereTis re­

gioni, tradicia, reklama

ABSTRACT

Reforms in Georgia, the country’s transition to a new 

stage of development requires a wide use new methods of 

marketing research. By means of these methods, it is possible 

in certain areas, to gain the maximum positive effect.

The companies which are in any market are interested in 

success. The companies try to use all the potential to become 

the largest players of the market, getting as much as possible 

profit.
Grapes represent one of the most consumed goods both 

in Georgia, and in the Imereti region. Nevertheless, according 

to consumption per capita, the market of the Georgian grapes 

is a little lower than level of consumption of grapes in the 

European countries.

Development of the Market is possible if the companies 

working at it offer clients an opportunity fully to satisfy their 

interests.

Therefore it is important that the producer knew whether 

the buyer is satisfied with the products acquired by his en­

terprise. For this purpose I consider that it is expedient to 

enterprises to analyze periodically opinion of consumers on 

grapes which they have brought, and then to develop concrete 

strategies, concrete comments and offers.

Keywords: grapes, Imereti region, tradition, advertising

yurZnis bazari saintereso da sakmaod 

rTulia, rogorc Sesaswavlad aseve maszed 

zemoqmedebis mosaxdenad. qarTul yurZnis ba­

zarze sakmaod bevri da Zlieri konkurentia 

rogorc erovnuli mwarmoeblis, aseve qarxnu­

li da ucxouri mwarmoeblis saxiT. amitomac 

saWiroa winaswar ganisazRvros is faqtorebi 

da kriteriumebi, romelTa daxmarebiTac Ses­

aZlebeli iqneba firmebis mier bazarze pozi­

cionireba, adgilis dakaveba, misi SenarCuneba 

da ganviTareba.

yurZnis ojaxur mwarmoeblebs ar sWird­

ebaT didi marketinguli RonisZiebebis ga­

mevenaxeobis ganviTarebis strategiebi imereTis regionSi
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tareba, rame Tu maT gaaCniaT maTi „mudmivi“ 

momxmareblebi, romlebic garkveuli six­

SiriT moixmaren maT mier nawarmoeb yurZens. 

gacilebiT rTuladaa saqme qarxnuli yurZnis 

mwarmoebeli firmebis saqmianobisas. yurZnis 

mwarmoebel yvela qarTul firmas Tavisu­

fal bazarze gasvlis dRidanve hqonda da aqvs 

uamravi problema, problemebi iyo rogorc 

brendingSi, anu pozicionirebaSi, aseve rekla­

maSi, momxmareblebTan da konkurentebTan 

urTierTobaSi da a.S. magram am problemebidan 

umniSvnelovanesia imereTis regionis momx­

mareblis survili iqonios sakuTari yurZeni 

an moixmaros misTvis kargad nacnobi jiSis 

yurZnebi da iSviaTad SeiZinos qarxnuli war­

moebis yurZeni. yurZnis bazris, iseve rogorc 

nebismieri produqciis bazris SemTxvevaSi gan­

viTarebaSi upirveles problemas warmoadgens 

produqciis xarisxi, ramdenadac igi fasTan 

erTad is ZiriTadi maxasiaTebelia romelsac 

qarTveli momxmareblebi udides yuradRebas 

aqceven. yurZnis xarisxis umniSvnelovanesi 

maxasiaTeblebia: sazogadoebrivi moTxovna, 

mdgradoba da uvnebloba anu usafrTxoeba. 

ukanaskneli oris miRweva teqnologiurad 

ase Tu ise SesaZlebelia, rac Seexeba kompani­

is mier warmoebul yurZenze sazogadoebrivi 

moTxovnis Camoyalibeba, igi bazarze saqmia­

nobasa da konkurentul brZolaSi warmatebis 

miRwevasTanaa dakavSirebuli.

SeiZleba CamovayaliboT yurZnis xarisxis, 

ufro konkretulad ki Sefardeba fasi/xarisx­

is gaumjobesebis ramdenime mimarTuleba.

1) xarjebis Semcireba erTeul produqci­

aze;

2) arsebuli simZlavreebis gamoyenebis ga­

um jobeseba;

3) momxmarebelTa moTxovnis donis dakmayo­

fileba.

yurZnis erTeul produqciaze xarjebis 

Semcireba ramdenime gziT SeiZleba. erT­erTi 

yvelaze martivi gzaa adgilobrivi nedleulis 

gamoyeneba, rogorc uSualod yurZnis warmoe­

baSi aseve mis SefuTva Tu sxva garegnul da­

maxasiaTebel maxasiaTeblebSi. miT umetes, 

rom saqarTvelos amis didi SesaZleblobebi 

gaaCnia.

cnobilia, rom saqarTvelos zogierTi 

raionis bunebriv­klimaturi pirobebi sakma­

od xelsayrelia yurZnis mosayvanad. amas 

adasturebs is faqtic, rom saqarTvelos sxva 

qveynebTan erTad, Tvlian yurZnis samSoblod.

garda produqciis SesaZleblobebisa, ime­

re Tis regionSi yurZnis bazris ganviTareba 

moiTxovs sxvadasxva marketinguli RonisZie­

bebis gatarebas. rogorc zemoT avRniSneT 

imereTis yurZnis bazris potenciali sakmaod 

maRalia, rac saSualebas aZlevs yurZnis mwar­

moeblebs gazardon warmoebis da gayidvebis 

moculoba.

bazris gafarToebis gazrdas xels uwyobs 

arsebuli viTareba:

1) imereTis, iseve rogorc saqarTvelos 

yurZnis bazari marTalia mcired, magram 

mudmivad zrdas ganicdis, mas ar miuRwe­

via gaviTarebis umaRlesi wertilisaTvis;

2) firmebis Siga SesaZleblobebi jer kidev 

ar amowurula. miRebuli da arsebuli Se­

mosavali axali investiciebis SsaZleblo­

bas iZleva. es gulisxmobs rogorc war­

moebis moculobis zrdas, aseve xarisxis 

amaRlebas da sakuTari savaWro markis 

warmosaCenad kompleqsuri marketinguli 

RonisZiebebis ganxorcielebas.

yurZnis bazari gayidvebis moculobis zr­

dis miuxedavad cvalebadia. amasTanave baza ri 

maRalkonkurentulia. es yvelaferi aiZu  lebs 

mwarmoeblebs gaataron sxvadasxva marketin­

guli RonisZiebebi, romlebic mimarTuli 

iqneba rogorc ukve arsebuli konkretuli 

mom xma reblisadmi, aseve axali momxmare­

blebis mosazidad.

marketinguli strategiis SemuSaveba gu­

li sxmobs im mimarTulebebis arCevas, romli­

Tac unda moxdes zogadad dargis da konkret­

ulad sawarmos ganviTareba. yurZnis bazarze 

gasatarebeli marketinguli RonisZiebebidan 

umTavresia pozicionireba, diferenciacia da 

brendingi.

imereTis regionis yurZnis bazris analiz­

ma gviCena, rom igi jer kidev ar aris gajere­

buli da zrdis stadiazea, amasTanave zrdis 

tempebi TandaTan mcirdeba, da gayidvebis 

moculoba uaxloes momavalSi miaRwevs pi­

kur maCvenebels. Sesabamisad, yoveli kompan­

ia gayidvebis moculobnis zrdis misaRwevad 

cdilobs gazardos bazarze sakuTari wili. 

am winapirobebidan gamomdinare, unda moxdes 

iseTi marketinguli stratregiebis SemuSave­

ba, rogoricaa ganviTarebis strategia, pozi­

cionireba, diferenciacia da brendingi.
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upirveles yovlisa, nebismierma kompaniam 

ganviTarebis sakuTari strategia unda air­

Cios. saqarTveloSi yurZnis arcerTi mwar­

moebeli kompania bazris monopolisti ar aris 

(ar ukavia bazris gansakuTrebiT didi wili). 

imereTis regionSi monopolistad SeiZleba 

CaiTvalos glexuri meurneoba, aqedan gamom­

dinare arcerT maTgans ar sWirdeba bazris wi­

lis mizanmimarTuli Semcirebis politikis ga­

tareba. rac Seexeba zrdis strategias, romel­

ic dafuZnebuli iqneba erT­erTi parametris 

(produqcia, bazari, dargi) Scvlaze, sakmaod 

Sromatevadia. igi moiTxovs mniSvnelovan da­

naxarjebs da garkveulwilad sawarmos pro­

filis Secvlas. Sesabamisad aseTi gziT ganvi­

Tareba ararentabeluri da arasasurvelia.

mniSvnelovania bazris segmentaciis stra­

tegia. am SemTxvevaSi kompaniebi cdiloben 

ara mTeli, aramed misi mxolod garkveuli 

nawilis ­ segmentis dakavebas. es damokidebu­

lia firmis rogorc gare, aseve Siga Sesa­

Zleblobebze. am strategias Tavisi uaryofi­

Ti Tisebebic gaaCnia, kerZod, misi gamoyeneba 

firmebisagan moiTxovs did danaxarjebs da 

kapitaldabandebebs savaWro markis gaviTare­

bisa da marketingis kompleqsis srulad ganx­

orcielebis mizniT, risi saSualebac saqa­

rTveloSi arsebul yurZnis bazarze moqmed 

firmebs dResdReobiT ar gaaCniaT. amasTanave 

zogierT segmentSi misi maxasiaTeblebis gamo 

amis gakeTeba praqtikulad SeuZlebelia. am 

segmentebs SeiZleba mivakuTvnoT yurZnis 

mwarmoebeli raionebi (Terjola, zestafoni, 

baRdaTi) sadac didia moTxovna glexur meur­

neobaSi warmoebul yurZenze.

aRniSnulidan gamomdinare, imereTis re­

gionis yurZnis bazarze SdarebiT misaReb 

strategias warmoadgens koncentrirebuli 

marketingis strategia, e.i. Zalisxmevis kon­

centrireba ramdenime (yvelaze xelsayrel) 

segmentze (ZiriTadad did qalaqebsa da fo­

Ti­Tbilisis magistralis zogierT monakve­

Tze). es strategia mimzidvelia imiTac, rom 

kompaniebs SuZliaT sakuTari Zalisxmevis 

koncentrireba bazris im segmentebze rom­

lebzedac arsebobs sakuTari upiratesobebis 

gamoyenebis SesaZlebloba. uzrunvelyofs ra 

ekonomias specializaciis da aRniSnul seg­

mentze myari sabazro poziciis xarjze.

bazarze pozicionirebis strategiis ganx­

ilva SeiZleba or aspeqtSi: erTis mxriv igi 

mWidrodaa dakavSirebuli brendingis, anu 

savaWro markis imijis formirebis proce­

durasTan; meores mxriv ki exeba marketingis 

kompleqsis yvela mimarTulebas: sasaqonlos, 

safasos, serviss da sareklamo RonisZiebebis 

SemuSavebas [1].

yurZnis bazarze warmatebis aucilebeli 

faqtoria efeqturi samarko politika. amis­

aTvis aucilebelia brendis imjis formire­

ba da pozicionirebis dasabuTebuli meTo­

dis arCeva. rac Seexeba brendingis strate­

gias, misi arCevis upiratesoba naTelia: esaa 

mravalmarkiani portfelis formireba, rome­

lic unda gaviTardes, moxdes misi pozicioni­

reba da momxmareblis cnobierebaSi ganmt­

kiceba. amasTanave pozicionirebis politika 

iseTi saxiT unda gatardes, rom erTi da igive 

kompaniis sxvadasxva savaWro marka erTmaneTs 

konkurencias ar unda uwevdnen, isini ar 

unda iyvnen urTierTSemcvelni da ebrZodnen 

konkurentTa markebs, e.i. ar moxdes savaWro 

markebis „kanobalizacia“. amisaTvis kompa­

niebma sakuTari savaWro markebi aucileblad 

unda ganaTavson bazris sxvadasxva segmenteb­

ze.

pirveli nabiji bazarze winsvlasa da saqon­

lis pozicionirebaSi aris TviT kompania ­ 

mwarmoeblis pozicionireba. momxmarebelTa 

umravlesoba yurZnis arCevisas ganmsazRvrel 

momentad Tvlis xarisxsa da tradicias. ami­

tomac aucilebelia momxmarebels Camouyal­

ibdes bazarze arsebuli yurZnisadmi keTil­

ganwyobili damokidebuleba. pozicionirebis 

Sedegad ama Tu im kompaniis produqcia unda 

iyos gansxvavebuli da advilad sacnobi. sa­

survelia rom momxmareblis cnobierebaSi 

miRweuli iqnas garkveuli asociaciebi. savaW­

ro markis pozicionirebisas aucilebelia 

Seiqmnas im momxmareblis saxe, romlisTvisac 

xdeba ama Tu im produqciis warmoeba.

reklama warmoadgens infomacias, romelic 

imsaxurebs srul ndobas an warmoadgens sim­

paTiis gamomwvev wyaros.

yurZnis mraval momxmarebels gaaCnia Cam­

oyalibebuli azri da stereotipi sxvadasxva 

jiSis yurZnis Ssaxeb. amitom axali produqci­

is SemuSavebisas aucilebelia am stereoti­

pebis damsxvreva da axlis Seqmna, romelic ga­
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moiwvevs sasurvel asociaciebs da potenciu­

ri momxmareblis gonebaSi xangrZlivad Caide­

ba. reklamaSi, yurZnis pozicionirebisas, 

aucilebelia aqcenti gakeTdes ara mxolod 

produqciis garkveul upiratesobebze, ar­

amed saWiroa Seiqmnas iseTi reklama, romelic 

momxmareblis yuradRebas miiqcevs, daainter­

esebs da moewoneba mas, gadascems reklamiT ga­

mowveul emociebs TviT saqonelze.

gaZlierebuli sareklamo kampania yurZnis 

potenciur myidvelSi markis mimarT unda 

ayalibebdes Semdeg damokidebulebebs:

1) yurZnis garegnuli saxisadmi (SefuTva, 

etiketi da sxva) momxmareblis mier zusti 

warmodgena;

2) xarisxisa da tradiciebis mimarT sponta­

nuri asociaciebi;

aqve unda gaviTvaliswinoT is faqtic, rom 

xSirad yurZnis momxmarebels ar warmoad­

gens mxolod miznobrivi auditoria. kerZod, 

yurZnis momxmareblebi arian nebismieri asakis 

momxmareblebi, romlebic misdeven aqtiuri 

cxovrebis wess.

yurZnis pozicionirebis strategiis da­

muSavebis dros savaWro markis warmatebisaT­

vis aucilebelia sxvadasxva sferoebSi swori 

da SeTanxmebuli moqmedeba. a, sferoebs mie­

kuTvneba: fasis dadgena, gasaRebis politika 

da dawinaureba.

rogorc kvlevam gviCvena, imereTis region­

Si arsebobs saqonlis gasaRebisaTvis saWiro, 

realuri pirobebi. warmoebul produqciaze 

safaso politikis formireba xdeba axali 

yurZnisadmi momxmareblebis damokidebulebis 

da axali savaWro markis bazarze gatanis praq­

tikis gaTvaliswinebiT. aqedan gamomdinare 

produqciis fasi arCeul unda iqnas konkuren­

tebis fasebis gaTvaliswinebiT. zogadad, fasi 

saqonlis gasaRebaSi naklebad mniSvnelovan 

rols unda TamaSobdes, ar SeiZleba produq­

ciaze dabali fasis daweseba, radganac daba­

li fasi SeiZleba produqciis dabali xarisx­

is maCvenebeli iyos, xolo maRalma fasma ki 

SeiZleba momxmarebelTa garkveuli nawilis 

dakargva gamoiwvios. yurZnis bazarze faswar­

moqmnis strategiis arCevisas mniSvnelovania 

bazarze myarad danergvis strategiis arCeva.

fasis maxasiaTeblebi unda Seesabamebodes 

realur Rirebulebebs, e.i. yurZnis ferma da 

gemom ar unda daaRalatos momxmarebeli. am 

pirobis Ssasruleblad aucilebelia saku­

Tari produqciis winaswari testireba, raTa 

cnobil iqnas momxmareblis azri mocemuli 

produqciis Sesaxeb, da SesaZlebeli iyos misi 

Sedareba sxva savaWro markebTan;

aqve unda gaviTvaliswinoT kidev erTi faq­

ti. Cvens mier Catarebuli kvlevidan gamomdin­

are momxmarebelTa 66% moixmars glexis mier 

warmoebul yurZens. amasTanave mwarmoebeli 

kompaniebi valdebulni arian gaaCnadeT kar­

gad mowesrigebuli gasaRebis sistema. gasaRe­

bis sistema misaRebia iyos erT an or safexuri­

ani. gacilebiT efeqturia mwarmoebel kompa­

nias partniorebs, Suamavlebs Soris hyavdes 

biTumad vaWrobis bevri warmomadgeneli. amis­

aTvis aucilebelia biTumad movaWreTa daint­

ereseba, risi miRwevac advilad SesaZlebelia 

erTis mxriv, saboloo momxmarebelTa daint­

eresebis xarjze; meores mxriv, maTi SesaZlo 

danakargebis maqsimalurad SemcirebiT, ker­

Zod produqciis Rirebulebis gadaxdiT re­

alizebuli produqciis raodenobis mixedviT, 

xolo realizaciis SeuZleblobis SemTxvevaSi 

darCenili produqciis ukan dabrunebiT.

yvela es RonisZieba aucilebelia gatardes 

sareklamo kampaniis dasawyisSi. samomavlod 

ki, kompania unda cdilobdes momxmareblis 

mozidvas da realizaciis zrdas, da es unda 

moaxerxos saboloo momxmarebelze zemoq­

medebis saSualebiT.

imereTis regionSi yurZnis bazris ganvi­

TarebisaTvis umniSvnelovanesia promouSenis 

strategia. promouSenis ganxorcielebisas 

upirveles yovlisa, unda moxdes TviT kom­

paniis pozicionireba. kompania garkveuli 

drois ganmavlobaSi cnobili unda gaxdes. 

amisaTvis rekomendebulia masmediis iseTi sa­

Salebebis gamoyeneba, rogoricaa televizia, 

presa, vinaidan kargad gakeTebul gadacemas 

da informacias gacilebiT meti sargeblobis 

motana SeuZlia, vidre nebismier reklamas. 

propagandis es saxe unda iyos moklevadiani, 

magram am drois ganmavlobaSi momxareblis 

cnobierebaSi kompaniis Sesaxeb dadebiT azrs 

unda ayalibebdes. igi didxans unda darCes 

momxmareblis cnobierebaSi da daamsxvrios 

adre Camoyalibebuli stereotipebi.

yurZnis Sesaxeb informaciis gavrcelebis 

saSualebebis arCevisas aucilebelia kargad 

vicodeT TiToeuli maTganis maxasiaTeblebi, 
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rogoricaa gadacemis sixSire, gavrcelebis 

areali da zemoqmedebis Zala. mniSvnelova­

nia miznobrivi auditoriis mier aRiarebuli 

faseulobebi. qarTul realobaSi informaci­

is gavrcelebis ZiriTadi saxeebi aris televi­

zia da presa.

televizia sakuTar Tavze yuradRebis yve­

laze metad koncentrirebadi informaciis 

gavrcelebis saSualebaa. masSi yurZnis rekla­

mas SeiZleba qondes mravali saxe:

 uSualod reklama (e.i. informacia kompan­

iaze, produqciaze da a.S.);

 SekveTili gadacema, romelSic saubari 

iqneba kompaniis istoriaze, mis modern­

izaciaze da amis safuZvelze xarisxis 

gazr daze da a.S.

pozicionirebis zemoT aRwerili strate­

giebi yurZnis bazarze momuSave kompaniebs sa­

Sualebas miscems momxmareblis cnobierebaSi 

Camoyalibdnen rogorc maRali xarisxis mqone 

produqciis mwarmoebeli kompania.

yurZnis bazris ganviTarebisaTis mniS­

vnelovania agreTve gayidvebis organizacia. 

am saqmeSi yurZnis mazarze momuSave kompa­

niebis ZiriTadi amocanebia:

1) rogor moaxdinon regionSi distribu­

torebis raodenobis optimizacia, ise 

rom ar moxdes sacalo gayidvebis mocu­

lobis Semcireba.

2) visze unda gakeTdes aqcenti sacalo vaW­

robis SesaZlo gansxvavebebis SemTxvevaSi 

­ „did“ Tu „ambiciur“ distributorebze?

3) rogor miaRwion stabilur wamyvan pozi­

cias sacalo vaWrobaSi?

ganviTarebis am etapze, mwarmoebelma re­

gionSi unda Seqmnas srulyofili gayidvebis 

meqanizmi, romelic uzrunvelyofs saboloo 

gayidvebis zrdas. swored merCandaizingi Sei­

Zleba CaiTvalos erT­erT mniSvnelovan el­

ementad, romelic xels Seuwyobs gayidvebis 

moculobisa da kompaniis imijis Seqmnas [2].

Tanamedrove pirobebSi momxmarebeli 

xSirad ver xvdeba, rom nebismier supermar­

ketSi, maRaziaSi Tu bazarSi, mas gars akravs 

kargad mofiqrebuli da gagegmili merCanda­

izingi. imereTis regionSi moqmedi mewarmeebi 

jer kidev naklebad iyeneben merCandaizingis 

mTel rig upiratesobebs. es erTis mxriv, ga­

mowveulia merCandaizingis specialistebis 

naklebobiT, xolo meores mxriv ki TviT mer­

Candaizingis mniSvnelobis ar codniT. miuxe­

davad imisa, rom merCandaizingis specialisti 

anu merCandaizeri esaWiroeba yvela firmasa 

da kompanias, am profesiis Sesaxeb arsebobs 

didi Sinaarsobrivi gansxvavebebi. merCanda­

izingis arseboba TviT momxmareblis qcevidan 

gamomdinareobs, radganac momxmarebeli yid­

vis Sesaxeb gadawyvetilebas uSualod gayidvis 

adgilze Rebulobs, maSinac ki, Tu aseTi saqon­

lis SeZena mas winaswar hqonda ganzraxuli.

yurZnis bazarze warmatebis miRwevisaTvis 

mizanSewonilia merCandaizingis Semdegi Zir­

iTadi procedurebis gamoyeneba:

 asortimentuli poziciebis garkveva, ro­

goricaa saqonlis saWiro raodenobis da 

saWiro adgilze yofnis kontroli;

 saqonlisa da savaWro adgilis gaformeba;

 reklama, rogorc zogadad aseve gayidvis 

adgilebSi;

 promouSen ­ aqciebi, konkursebi;

 realizaciis sferoSi kvalificirebuli 

personalis momzadeba.

momxmarebeli Cveulebriv bunebriv refle­

qsebs emorCileba, supermarketebSi igi moZ­

raobs marjvnidan marcxniv. momxmarebeli, ro­

melic SeiZens misTvis saintereso produqcias, 

iwyebs sxva ganyofilebebis daTvalierebas, 

raTa moaxdinon damatebiT iseTi produqciis 

Sesyidva, romlis SeZnac winaswar ar yofila 

gansazRvruli. dagenilia, rom momxmareble­

bi aseT Sesyidvebs, Tu supermarketi erTsar­

Tuliania, ZiriTadad maRaziis gasasvlelebSi 

axdenen, xolo ramdenime sarTulianSi ki pir­

vel sarTulze. Sesabamisad supermarketebSi 

yurZeni ZiriTadad maRaziis pirvel sarTulsa 

da gasasvlelebSi unda iyos ganlagebuli.

momxmareblisaTvis yurZnis mimzidveloba 

damokidebulia agreTve mis garegnul saxeze 

anu mis SfuTvaze, xSirad SefuTva gavlenas 

axdens momxmareblis mier moTxovnilebis da­

kmayofilebaze. is axali, ucnobi produqciis 

SemTxvevaSi upirveles reagirebas SefuTvaze 

axdens. sasurvelia, rom SefuTvam advilad 

miiqcios momxmareblis yuradReba, iyos ganu­

meorebeli da sxva analogiuro produqciis Se­

fuTvisagan gansxvavebuli. faqtiurad SefuT­

va ­ esaa signali, romliTac saqonelma unda 

miiqcios momxmareblis yuradReba, mas Semdeg 

rac momxmarebelma gasinja saqoneli da daak­

mayofila misi moTxovnileba. SefuTvam unda 
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moaxdinos momxmareblis mier am produqciis 

gamoyenebis stimulireba. yurZnis SemTxvevaSi 

mwarmoebeli unda Seecados, rom SefuTva uz­

runvelyofdes mis adgilad transportirebas 

yidvis adgilebidan (maRazia, bazroba, super­

marketi) moxmarebis adgilebamde [3].

XXI saukuneSi SefuTvis elementebis uti­

lizaciamac ki SiZleba problemebi Seuqmnas 

mewarmes. SefuTvis utilizaciam zogierT 

samomxmareblo segmentSi, garemos damcveli 

organizaciebis gavleniT, uaryofiTi sazo­

gadoebrivi azris Camoyalibeba SeiZleba ga­

moiwvios. optimaluri SefuTvis damzadeba, 

romelic erTis mxriv mosaxerxebelia momx­

mareblisaTvis, meores mxriv ­ uzrunvelyofs 

produqciis mciredi danaxarjebiT ganlage­

bas da gaadvilebs mis gadamuSavebas, ­ sakmaod 

rTuli amocanaa. amasTan gasaTvaliswinebelia 

momxmareblis damokidebuleba SefuTvis ama 

Tu im saxisadmi.

yurZnis qarTveli mwarmoeblebi, pro­

duqciis SefuTvisas, cdiloben sakuTari 

produqcia ganasxvavon ara mxolod sxva mwar­

moeblebis produqciisagan, aramed sakuTari 

kompaniis sxvadasxva brendebisaganac ki. es ga­

mowveulia erTi mwarmoeblis sxvadasxva bren­

dis gansaxvavebuli popularobiT da mwarmoe­

blis surviliT, rom gauadvilos momxmareb­

els misTvis saintereso produqciis migneba.

amrigad, mwarmoeblisaTvis sakmaod mniS­

vnelovania icodes, kmayofilia Tu ara myid­

veli misi sawarmos mier SeZenili produqciiT. 

amisaTvis ki mizanSewonilad mimaCnia sawar­

moebma aseTi informaciis miRebisaTvis peri­

odulad Seiswavlon momxmarebelTa azri maT 

mier moyvanili yurZnis Sesaxeb da Semdgom 

SeimuSaon konkretuli strategiebi, konkret­

ul SeniSvnebTan da winadadebebTan dakavSire­

biT.
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anotacia

sakruizo turizmi saerTaSoriso turis­

tuli bazris erT­erTi yvelaze popularuli 

da yvelaze swrafad mzardi segmentia.  es aris 

Sromis yvelaze intensiuri da kapitalizebuli 

seqtori, romelic aerTianebs sxvadasxva tipis 

turizms, rogoricaa rekreaciuli, dasasvenebe­

li, sportuli, kulturuli da sxva.

sakruizo turizmi moicavs ara mxolod wy­

lis transports,  aramed,  sxvadasxva garTo­

bas sakruizo lainerze, agreTve, sanapiro eq­

skursiebisa da saporto qalaqebSi istoriuli 

RirsSesaniSnaobebis dasaTvalierebel turebs.

Savi zRvis regionis sakruizo turizms ganvi­

Tarebis saukeTeso potenciali aqvs. Savi zRvis 

regionis sakruizo turistebs SeuZliaT eqvsi 

qveynis unikaluri kulturisa da Zvirfasi is­

toriuli Zeglebis monaxuleba. miuxedavad ami­

sa, globaluri sakruizo kompaniebi Savi zRvis 

regions ganixilaven ara rogorc damoukidebel  

regions, aramed, rogorc xmelTaSua kruizis 

gagrZelebas an damatebas.

2014 wlis monacemebiT, bazarze gavlenas ax­

denda ruseTis qmedebebi, ramac gamoiwvia ara­

stabiluroba aRmosavleT ukrainaSi. es imas 

niSnavs, rom moTxovna Savi zRvis kruizebze Sem­

cirda moklevadian periodSi. amas daemata 2016 

wlis ivnisis movlenebi,  TurqeTSi samxedro ga­

datrialebis mcdeloba, da Savi zRvis regionSi 

sakruizo xazi ramdenime wliT SeCerda.

amrigad, xmelTaSuazRvispireTSi politiku­

ri da ekonomikuri mdgradobis SenarCuneba Savi 

zRvis regionSi sakruizo turizmis Semdgomi 

ganviTarebis sawindaria.

sakvanZo sityvebi: sakruizo turizmi, arast­

abiluroba, mimRebi porti, saerTaSoriso tur­

istuli bazari,  turebi RirsSesaniSnaobis da­

saTvaliereblad.

ABSTRACT

Cruise tourism is one of the most popular and fastest 

growing segments of the international tourism market.  It is 

a labor­intensive and capitalized sector combining different 

types of tourism such as recreational, leisure, sports, cultural 

and other. Cruise includes not only the water transport with 

the variety of entertainment on cruise liner, but also the coast­

al excursions,  port of calls sightseeing tours.

The Black Sea Region has the best potential for cruise 

tourism development. The Black Sea region cruise tourists 

can visit six countries with unique culture and precious his­

toric monuments. Nevertheless, global cruise companies con­

sider the Black Sea region not as an independent region but as 

a part/continuation of the Mediterranean cruise.

According to the data of 2014, the market was affected by 

Russia’s actions, causing instability in eastern Ukraine. This 

means that the demand has fallen on the Black Sea cruises, at 

least in the short term. The events of June 2016 were added 

to the attempted military coup in Turkey and cruises on the 

Black Sea had been stopped by the cruise lines for a few years.

The Black Sea region, at this stage, suffers from the un­

certainties caused by many conflicts.
Therefore, the Black Sea region cruise tourism destina­

tions are dramatically influenced by economic  and political 
instability. 

Key Words: Cruise tourism, instability, port of call, in­

ternational tourism market, sightseeing tours.

In modern conditions, cruise tourism is one of the most 

popular and fastest growing segments of the international 

tourism market. Cruise is a journey to the sea or on the riv­

er, during which you can visit different countries and cities 

simultaneously. This is the specific type of tourism.  It is a 
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labor­intensive and capitalized sector combining different 

types of tourism such as recreational, leisure, sports, cul­

tural and other. Cruise includes not only the water trans­

port with the variety of entertainment on cruise liner, but 

also the coastal excursions,  port of calls sightseeing tours.

Various surveys show that cruise tourists are deter­

mined to travel to the exotic and comfortable environ­

ment, visit new towns, various cultural and historical heri­

tage sights. Furthermore, the water is useful for health: the 

movement of the water surface removes the stress and the 

sea air promotes the recovery of the body.

Composition of tourists participating in cruise ac­

cording to social conditions is as follows: About 50% of 

tourists travel with families, 27% ­ with friends and ac­

quaintances, 18% ­ alone. As for age groups, the picture 

looks like: 25 years old tourists constitute 30% of the to­

tal number. Tourists from 25­40 years old amount  22%, 

more than 40 years old  ­ 48%. The average age of tourists 

participating in the maritime cruise is 45 years, which is 

mainly due to the high prices of cruise tours.

Average Cruise duration lasts between 6­4 and 30 

days, but the most popular is 10­14 day tours.

In recent years the image of Cruise as a tourist product 

has changed significantly. The cruise hemisphere turned 
into a floating hotel where there is an entertaining and fes­

tive atmosphere. Consequently, Cruise is the most expen­

sive and most affordable type of vacation.

World demand on cruise is very high. In the largest 

companies, according to forecasts, the number of Cruise 

tourists amounts 24 million by 2017. Most of the tour­

ists come to North America. Cruise tourism also gains 

strength in Europe. The Mediterranean is becoming more 

attractive, especially for North American tourists.

The Black Sea Region has the best potential for cruise 

tourism development. The Black Sea region cruise tourists 

can visit six countries with unique culture and precious 

historic monuments. Nevertheless, global cruise compa­

nies consider the Black Sea region not as an independent 

region but as a part/continuation of the Mediterranean 

cruise. The reason is in tourists demands. Unfortunately, 

most of the tourists do not pay relevant attention to the 

Black Sea region.

The crucial importance for cruise tourism develop­

ment in Georgia is the unique advantages of the country 

and the entire Black Sea resource potential as follows:  fa­

vourable climatic conditions, rich historical and cultural 

heritage, etc. It can be mentioned that in terms of appro­

priate infrastructure the Black Sea acquires coastal advan­

tage.  Accordingly, the region has a chance to take a strong 

position in the world cruise market.

It should also be noted that cruise tourism develop­

ment depends on the creation, promotion and realization 

of cruise tourism product, which involves a large number 

of private tourism companies and institutions. The cruise 

tourism development rate significantly determines the ac­

tivities of the tourism state institutions (customs, supervi­

sion, border control, etc.) together with Port infrastructure, 

and also, the level of economic development of the coun­

try and the whole region. Consequently, the cruise tourism 

industry is a multi­component system, embracing qualita­

tive characteristics of each element of the system affecting 

the whole system, including cruise tourism potential and 

its development level.

Before the commencement of annexation of Crimea 

by Russia, which began on February 28, 2014, the number 

of cruise passengers in the Black Sea region was steadi­

ly rising, reaching an average annual growth of 2006 and 

2013 + 5.9%.

During the past five years from the annexation, from 
2009 to 2013, the region has been performing double digit 

growth annually + 13.8%, while the Mediterranean aver­

age annual growth rate was 3.7% for the same period.

Obviously, according to the data of 2014, the market 

was affected by Russia’s actions, actions that continued to 

create instability in eastern Ukraine. This means that the 

demand has fallen on the Black Sea cruises, at least in the 

short term. The events of June 2016 were added to the at­

tempted military coup in Turkey and cruises on the Black 

Sea had been stopped by the cruise lines for a few years.

The Black Sea region, at this stage, suffers from the 

uncertainties caused by many conflicts.
Furthermore, Fuel price is very important in the devel­

opment of cruises. In this respect, the Black Sea region has 

to compete with the Mediterranean region.

European operators (35%) and North American op­

erators account for the majority (62%) who traditionally 

distribute their ships to Europe waters for a small period 

of the year.

Tourism scholars have different approaches to tourism 

and cultural tourism in particular.  Lofgren propose s that 

vacation is a laboratory of culture where people can try out 

their new samples and their identity, social relations and 

new attitude to nature (Lofgren, pp.216,217). 

Though according to Franklin and Crang  tourism re­

search is dominated by works influenced by the politics 
and the industry and these researchers consciously make 

an attempt to subtract all the essential parts of the social 

and cultural practices from tourism while answering to its 

problematical character (Franklin­ Crang, pp.146­147).

Tourist studies has been dominated by policy led and 
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industry sponsored work so the analysis tends to internal­

ize industry led priorities and perspectives, leaving the “. . 
. research subject to the imperatives of policy, in the sense 

that one expects the researcher to assume as his own an 

objective of social control that will allow the tourist prod­

uct to be more finely tuned to the demands of the interna­

tional market” (Picard, 1996: p.103).
Because of the political instability that arose in the 

Black Sea region tourism has become not only a meeting 

point of cultures, but also meeting point of politics, econ­

omy and other driving forces of society (Istvan Kovari, 

p.11)

Cruise tourism development is one of the important 

roles assigned to Georgia. Tourism is recognized as the 

priority sector for economic development of the country. 

Tourism Development Document “Georgian Tourism De­

velopment Strategy 2025- Georgia” presents priority ac­

tivities as follows: 

l	 “Investing in the ports and bays of the crossover lin­

ers,

l	 working out special benefits for the sector private 

establishments and

l	 encouraging cruise lines to prolong their stay in the 

country.” (p.15)
The Georgian National Tourism Administration 

(GNTA) has revealed the country’s long­term tourism 

goal ­ to develop the country as a sought­after tourist des­

tination, increase the international profile of Georgia and 
bring more benefits to the nation. The National Strategy 
envisaged increasing the income received from interna­

tional tourism aiming to increase tourists vacation time 

spent in Georgia.

Cruise tourism works like any other type of tourism, 

although it involves cruise ships. It is a great way to ex­

pose a countries beauty and culture. It is also a nice way 

to travel the world giving tons of jobs and employment to 

the places that it visit, mostly to the ports of calls. Further­

more, Cruise tourism destinations are dramatically influ­

enced by economic and political instability. 

Thus, the maintaining political and economic sustain­

ability in the Mediterranean will affect the further devel­

opment of cruises in the Black Sea region.
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anotacia

saxelmwifos investiciuri politikis qveS 

igulisxmeba mizanmimarTul RonisZiebaTa er­

Toblioba yvela meurnesubieqtisaTvis xel­

sayreli pirobebis SeqmnisaTvis, investiciuri 

saqmianobis gamococxlebis, ekonomikuri aR­

mavlobis, warmoebis efeqtianobis zrdis da so­

cialuri problemebis gadaWrisaTvis.

regionuli investiciuri politika warmoad­

gens RonisZiebaTa sistemas,romlebic tardeba 

re gionis an sxva teritoriuli erTeulis do­

neze da xels uwyoben investiciuri resursebis 

mobilizacias, maTi efeqturi da racionaluri 

gamoyenebis mimarTulebebis dadgenas regionis 

mosaxleobisa da investorebis interesebidan ga­

momdinare.

dReisaTvis, ekonomikis struqturuli dis ­

pro porciebis pirobebSi  regionuli sainve­

sticio politika unda xorcieldebodes eko­

nomikuri da administraciuli meTodebis SeT­

anawyobiT, xolo ekonomikuri wonasworobisa 

da safinanso Tu samewarmeo seqtorebis daba­

lanseburi ganviTarebis miRwevisas pirdapiri 

regulirebis roli SeiZleba Semcirdes, aucile­

beli saWiroebis SemTxvevaSi ki ­ SenarCundes da 

gaZlierdes kidec.

nebismieri qveynisa Tu misi calkeuli regio­

nis ekonomikuri ganviTarebis erT­erTi mTavari 

safuZveli investiciebia. iseTi aqtiuri zoni­

saTvis ki, rogoricaWaris avtonomiuri respub­

likaa, gansakuTrebiT mniSvnelovania ucxouri 

investiciebis miznobrivad mozidva, saxelwifo 

seqtoris investiciebi ki kvlav infrastruq­

turis Seqmna­ganviTarebisa da axali simZlavree­

bis Seqmnisaken unda iqnes mimarTuli.

investiciebis mozidva da mimarTva realur 

ekonomikaSi, rasakvirvelia xels Seuwyobs re­

gionis mTliani damatebuli Rirebulebis zrdas, 

mosaxleobis aqtiuri nawilis aramarto qalaqSi 

Tavmoyras, aramed proporciul gadanawilebas, 

amasTan mniSvnelovania ramdenad moxerxdeba 

daxvewili sainvesticio politikis gatareba, 

prioritetebis swori SerCeva da ZiriTadad Se­

degze regionis ekonomikuri, socialuri da 

fiskaluri mdgradobis zrdaze orientacia. ga­

momdinare aqedan, unda aRiniSnos, rom strategi­

uli da optimaluri sainvesticio politikis Se­

degad saxelmwifo Tu kerZo investiciebis yur­

adRebis arealSi aramarto aWaris av­tonomiuri 

respublikis zRvispira aqtiuri zoli moeqca, 

aramed maStaburad xdeba mTis sainvesticio po­

tencialis Sefaseba­aTvisebac, rac samomavlod 

regionis socialur­ekonomikuri zrdisa da mo­

saxleobis keTildReobis amaRlebis sawindari 

gaxdeba.

maSasadame, qmediTi sainvesticio regio­

nuli politikis formireba­realizebisaTvis 

aucilebelia aWaris avtonomiuri respublikis 

ekonomikis dargebSi Camoyalibebuli sainvesti­

cio situaciis Sefasebis kriteriumebis naTlad 

da erTmniSvnelovnad gansazRvra. ekonomiku­

ri realiebis adekvaturi meToduri aparatis 

SemuSaveba da misi Tanmimdevrulad gamoyeneba 

(aucilebelia mzardi turizmis  pirobebSi sof­

lis meurneobis dargebis xelSewyoba, radgan 

Semcirdes am dargis produqciis importi).  tur­

sainvesticio politikis regionuli aspeqtebi

ramin (maTe) cinariZe,

biznesis marTvis doqtori, baTumis SoTa 

rusTavelis  saxelmwifo universitetis 

asistent­profesori,

saqarTvelo, baTumi 

melano abaSiZe,

magistri, baTumis SoTa rusTavelis  

saxelmwifo universiteti,

aWaris finanasTa da ekonomikis

saministros ufrosi specialisti,

saqarTvelo, baTumi
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izmis, samSeneblo seqtoris  da energetikis gan­

viTarebas tradiciuli dargebis aRorZinebac 

unda moyves.

sakvanZo sityvebi: regionuli sainvesticio 

politika, investiciuri resursebi, kerZo da 

saxelmwifo investiciebi, mTliani damatebuli 

Rirebuleba.

ABSTRACT

Combination of targeted activities are meant under the 

State Investment Policy in order to create favorable condi­

tions for all business subjects, to revitalize investment ac­

tivities, to support economic growth, to increase production 

efficiency and solve social problems.
Regional investment policy represents a system of activ­

ities, which are implemented at the regional level or on other 

territorial entities and contributes to the mobilization of in­

vestment resources, establishing their effective and rational 

promotion directions based on the interests of the population 

and investors. 

Nowadays according to structural disproportions in the 

economy, regional investment policy should be implemented 

combined with economic and administrative methods, while 

the direct regulation role of economic balance and achieve­

ment of financial or entrepreneurial sectors development may 
be reduced, and in case of necessity, it may remain main­

tained or strengthen. 

One of the main foundations for the economic develop­

ment of any country or even for region are investments. For 

the active zone as an Autonomous Republic of Ajara, it is es­

pecially important to attract investments, and investments of 

government sector should be aimed at creating and develop­

ing infrastructure and capacities. 

Of course, attracting investments and directing them in 

the real economy will undoubtedly increase the Gross value 

of the region; it can also help with proportional distribution 

of the active part of the population. It is also important how 

effective investment policy can be achieved, the correct se­

lection of priorities and the orientation on the economic, so­

cial and fiscal sustainability growth outcome of the region. 
Therefore, it should be noted that not only the coastal area 

of Ajara Autonomous Republic is covered by the attention of 

the state or private investments in the strategic and optimal 

investment policy, but also the mountain investment poten­

tial is being developed, which can be a prerequisite of the 

socio­economic growth of the region and the welfare of the 

population in the future. 

Therefore, it is necessary to accurately measure the cri­

teria for assessing the investment situation in the economy 

of the Autonomous Republic of Ajara in order to form and 

implement an effective investment policy. Developing an ad­

equate methodological apparatus and consistently using it(It 

is necessary to support agriculture in conditions of growing 

tourism, as a result to reduce the import level in this sector). 

The development of tourism, the construction sector and en­

ergy sector should be followed by the revival of traditional 

industries.

Keywords: Regional investment policy, Investment re­

sources, Private and state investments, Gross (Total) valuead­

ded.

qveynis ekonomikis aRmavlobisa da stabi­

lurobis misaRwevad aucilebelia gavataroT 

iseTi ekonomikuri da politikuri procese­

bi, romelic xels Seuwyobs am miznis miRwevas. 

sainvesticio politika ki ekonomikaze zemoq­

medebis mZlavri instrumentia, romelic mniS­

vnelovan zegavlenas axdens qveynis social­

ur­ekonomikur Tu sagareo urTierTobebze, 

prioritetuli dargebis ganviTarebas.

saqarTveloSi regionuli ganviTarebis 

dinamika da Sesabamisi samarTlebrivi ini­

ciativebis perspeqtiuloba damokidebulia 

imaze, Tu saxelmwifo misi ganviTarebis am 

konkretul etapze, arsebuli alternative­

bidan romels miiCnevs efeqturad da pri­

oritetulad. regionuli ganviTarebis saxel­

mwifo politikis miznebis ganxorcieleba Ses­

aZlebelia dafinansdes rogorc saxelmwifo 

da TviTmmarTveli erTeulebis biujetebis 

(ufro zustad sainvesticio biujetis), aseve 

kerZo seqtoris mier, romelsac dReisaTvis 

alternativa ar gaaCnia.

investiciuri politika gamodis ra, ro­

gorc sxvadasxva RonisZiebebis erToblioba, 

zemoqmedebs im gansxvavebebze, romlebic qm­

nian ivesticiur klimats. misi aqtualizacia 

xdeba investiciuri saqmianobis regulire­

bis strategiis SemuSavebiTa da realizaci­

iT. investiciuri klimatis gaumjobesebis 

RonisZiebaTa erToblioba _ investiciuri 

politika, iseve rogorc finansuri politika, 

regionis ekonomikuri politikis Semadgeneli 

nawilia. igi aris rogorc regionis ekonomika­

ze, ise meurne subieqtebis samewarmeo saqmia­

nobaze zemoqmedebis mZlavri berketi.

,,investiciuri politikis umTavresi miza­

nis xelsayreli investiciuri kli­matisa da 
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investiciuri potencialis gaaqtiurebisaT­

vis optimaluri pirobebis Seqmna. mis ZiriT­

ad mimarTulebebad ganixileba RonisZiebebi, 

romlebic dakavSirebulia samamulo da ucx­

ouri investorebis saqmianobis xelsayreli 

reJimis SeqmnasTan. {6. gv., 62}

sainvesticio procesebi warmoadgens saqa­

rTvelos calkeuli regionis ekonomikis 

struqturuli gardaqmnis mTavar faqtors. 

sainvesticio Semadgeneli aris ekonomikis 

regulirebis yvela bazisuri modelis fuZem­

debluri elementi (klasikuri, monetaris­

tuli, keinzianuri). sainvesticio politika, 

romelic regionis anticikluri politikis 

nawilia, SeiZleba iqces misi ekonomikis ganvi­

Tarebis katalizatorad. 

regionuli investiciuri politika war­

moadgens RonisZiebaTa sistemas, rom­lebic 

tardeba regionis an sxva teritoriuli er­

Teulis doneze da xels uwyoben investiciu­

ri resursebis mobilizacias, maTi efeqturi 

da racionaluri gamoyenebis mimarTulebebis 

dadgenas regionis mosaxleobisa da inves­

torebis interesebidan gamomdinare.

sainvesticio SesaZleblobebis gansazRv­

ra warmoadgens nebismieri saqmianobis sawy­

is wertils, romelic dakavSirebulia inve­

stirebasTan. saboloo jamSi, es SeiZleba gax­

des sainvesticio saSualebebis mobilizaciis 

dasawyisi. qarTveli da ucxoeli, kerZo Tu 

saxelmwifo potenciuri investorebi daint­

eresebuli arian miiRon informacia axali sa­

investicio SesaZleblobis Sesaxeb.

ekonomikuri reformebi warmatebiT xor­

cieldeba aWaris avtonomiur respublikaSi,  

rac ganapirobebs infrastruqturis dinami­

ur zrdas. regionSi xelsayreli da misaRebi 

pirobebia biznesis ganviTarebisTvis tur­

izmis, mrewvelobis, energetikis, soflis 

meurneobis da aseve ekonomikis sxva sferoSi. 

ekonomikuri reformebis Semdeg privatizaci­

is procesi daiwyo, rac dResac intensiurad 

mimdinareobs. aWaris regionSi investiciebis 

zrda aisaxeba qveyanaSi mimdinare politi­

kur­ekonomikuri da liberaluri reforme­

biT. amasTan aWaris regioni geoekonomikuri 

mdebareobiT, ukve sakmaod ganviTarebuli in­

frastruqturiT, Zlieri safinanso sistemiT, 

saerTaSoriso zrdiT sakmaod mimzidvelia 

ucxoel investorTaTvis.

ekonomikis sabazro urTierTobebze ga­

dasvlam da radikalurma ekonomikurma re­

formebma dRis wesrigSi daayena qveyanaSi 

sainvesticio politikis transformacii­

sa da Sesabamisi grZelvadiani saxelmwifo 

programis formirebis sakiTxi. am rTuli da 

mravalwaxnagovani problemis gadawyveta­

Si erT­erTi sakvanZo adgili ganekuTvneba 

mTlianad erovnuli meurneobis, misi calkeu­

li regionebis, qalaqebisa da kerZod aWaris 

sakurorto­turistuli meurneobis daCqare­

buli aRdgena­ganviTarebisaTvis didi mocu­

lobis finansuri resursebis mobilizebasa da 

gamoyenebas.

Tanamedrove dinamirebad Ria msoflioSi, 

gansakuTrebiT imis gamo, rom saqa­rTvelom 

damoukideblobis mopovebis Semdeg etapo­

brivad ibrunebs Tavis istoriuli funqcias 

da rom igi interesis sfero xdeba ganviTare­

buli qveynebis, unda vivaraudoT, rom sain­

vesticio procesebi Cvens qveyanaSi ufro me­

tad dinamiuri gaxdeba. Sesabamisad  saqarTve­

los regionebis rangirebis exlandel sqemaSi 

sagrZnobi cvlilebebi SeiZleba moxdes. mo­

salodnelia, rom sainvesticio aqtiurobis 

xarisxis mixedviT axali jgufebi Camoyalib­

des, rac sabolood mTlia qveynis ekonomiku­

ri keTildReobis garanti iqneba.

ekonomikur Teoriasa da praqtikaSi moce­

muli qveynis, misi regionebis, sxva adminis­

traciul­teritoriuli erTeulebis sain­

vesticio aqtiurobis dasaxasiaTeblad ga­

moiyeneba iseTi integraluri maCveneblebi, 

rogoricaa: ganxorcielebuli investiciebis 

saerTo moculoba, investiciebis ganawileba 

regionebSi (regionis wili investiciur saqmi­

anobaSi), investiciebis xvedriTi done (inves­

ticiebi mosaxleobis erT sulze gaangariSe­

biT). 

sainvesticio saqmianobis yvela mimar­

TulebiT (ZiriTadi fondebis gamoyeneba, 

in ves ticiebi ZiriTad kapitalSi, samSeneb­

lo­samontaJo samuSaoebi). am saqmianobis sa­

erTo dabali donis pirobebSi gamokveTilia 

regionebis oTxi jgufi, romlebic erTmaneTi­

sagan gansxvavdebian sainvesticio aqtiurobis 

sxvadsxva doniT (maRali done, saSualo done, 

saSualoze dabali done, dabali done). dRei­

saTvis isev aqtiur da pirvel zonad rCeba 

dedaqalaqi (0­dan 5 balamde), meore jgufSi 
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ქ. თბილისი

კახეთი

ქვემო ქართლი

იმერეთი, რაჭა­ლეჩხუმი 

და ქვემო სვანეთი

აჭარა

სამცხე­ჯავახეთი

სამეგრელო­ზემო სვანეთი და გურია

შიდა ქართლი და მცხეთა-მთიანეთი

ქ. თბილისი

კახეთი

ქვემო ქართლი

იმერეთი, რაჭა­ლეჩხუმი 

და ქვემო სვანეთი

აჭარა

სამცხე­ჯავახეთი

სამეგრელო­ზემო სვანეთი და გურია

შიდა ქართლი და მცხეთა-მთიანეთი

(saSualo done ­ 5 balidan 10 balamde) Sedian: 

aWaris avtonomiuri respublika da Sida qarT­

lis regioni. {3. gv., 1}

saqarTvelos statistikis erovnuli 

samsaxuris  informaciiT, 2009 wels qveya­

naSi ganxorcilebuli pirdapiri ucxouri 

investiciebis mTliani raodenobis 52.41% 

Tbilisze modioda, meore da mesame adgils ki 

samegrelo zemo­svaneTisa da guriis (15.24 %) 

regionebi da aWaris avtonomiuri respublika 

ikavebdnen (15.09 %). ganawilebis amgvari asime­

tria Semdgom wlebSi kidev ufro gaRrmavda: 

2014 wels mTlianad ganxorcielebuli pirda­

piri ucxouri investiciebis 75.46 % qveynis 

dedaqalaq Tbilisze modioda. 2017 wlis pir­

vel kvartalSi saqarTveloSi sul Semovi­

da 403 340 700 dolaris ucxouri investicia, 

saidanac 85,8%, anu 346 085 800 dolari inves­

torebma TbilisSi daabandes. meore adgilze 

investiciebis moculobiT aRmoCnda aWara ­ 34 

043 600 dolari, rac mTliani investiciebis 

mxolod 8,4%­ia. 19 881 700 dolaris investi­

cia Caido samcxe­javaxeTSi, es mTliani inves­

ticiebis 4,9%­ia. samegrelo­zemo svaneTsa da 

guriaSi 2017 wlis pirvel kvartalSi mTli­

anad 8 197 200 dolaris ucxouri investicia 

ganxorcielda, Sida qarTlSi ki mxolod 3 497 

400 dolaris.

investiciebis gadanawileba regionul WrilSi 2009 da 2016 weli

diagrama №1.

wyaro: saqarTvelos statistikis erovnuli samsaxuri

saqarTvelos regionebSi mimdinare sainves­

ticio saqmianobis analizidan Cans, rom maT 

Soris arsebobs rogorc raodenobrivi, ise 

xarisxobrivi gansxvavebebi, rac ganpirobebu­

lia  mTeli rigi sxva faqtorebis erToblio­

biT. investiciur procesebze am faqtorebis 

zegavlenis Sedegebs ekonomikur literatur­

aSi ganzogadebulad uwodeben reformebis ga­

tarebaze regionebis reaqcias.

saqarTveloSi sainvesticio saqmianobis 

dabali done, investiciebis absoluturi 

moculobis ukmarisoba, investiciebis dafi­

nansebis wyaroebis araracionaluri struq­

tura, mosaxleobis erT sulze investiciebis 

mniSvnelovani CamorCena sxva qveynebTan Se­

darebiT da sxva arasaxarbielo tendenciebi 

kidev ufro naTlad gamovlindeba regionul 

doneze. qveynisa da regionis ekonomikur gan­

viTarebaSi, kerZod, damatebuli Rirebulebis 

formirebasa da samuSao adgilebis SeqmnaSi, 

didi mniSvneloba aqvs kerZo seqtoris mier 

rogorc ucxouri, aseve adgilobrivi warmo­

Sobis investiciebis ganxorcielebas da sta­

bilur/mimzidvel sainvesticio garemos. 2016 

wels aWaris avtonomiuri respublikis teri­

toriaze kerZo seqtoris mier jamurad ganx­
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orcielda 427.9 mln aSS dolaris odenobis  

investicia, romlis 71% Seadgina ucxourma 

investiciebma. (ix. diagrama №2)

aWaraSi, 2013 wlidan 2016 wlis eqvsi Tvis 

CaTvliT ganxorcielebulia 683,5 milioni aSS 

dolaris kerZo ucxouri investicia. aqedan 

341,1 milioni aSS dolris mxolod baTumSi. 

yvelaze msxvili norvegiul­induri investi­

cia aWaris mTaSi hesebis mSeneblobas ukavSir­

deba.

kerZo investiciebi aWaris avtonomiur respublikaSi 2012-2016 ww.

diagrama №2.

wyaro: aWaris avtonomiuri respublikis finansTa da ekonomikis saministro

aqve regionis sxva makroekonomikuri para­

metrebidan yuradReba gasamaxvilebelia da­

ma tebul Rirebulebaze da regionul produq­

tze. investiciebis moculoba mTlian dama­

tebul RirebulebasTan mimarTebiT bolo 

wle b Si Seadgens daaxloebiT 15­38%­s, xolo 

regionis mosaxleobis erT sulze   kerZo se­

qtoris mier ganxorcielebuli  investiciebis 

odenobam 2016 wels Seadgina 1 270 aSS dolari. 

aWaris avtonomiuri respublikis sainvesticio parametrebi

cxrili №1

wyaro: saqarTvelos statistikis erovnuli samsaxuri
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aWaris avtonomiur respublikaSi Seqmnil­

ma mTliani damatebuli Rirebulebam (mimdin­

are fasebis mixedviT) Seadgina  2 498.5 mln 

lari, rac qveynis mTliani Sida produqtis 

7%­ia. regionis mTliani damatebuli Rire­

bulebis nominalurma zrdam Seadgina 14%. 

rac Seexeba regionis mTlian damatebul Rire­

bulebas mosaxleobis erT sulze gaangariSe­

biT, aRniSnuli maCvenebeli ganisazRvra 7 

370.2 lariT.  aWaris regionSi 2016 wels Seqm­

nili mTliani damatebuli Rirebulebis   dar­

gobriv struqturaSi yvelaze maRali xvedri­

Ti woniT (28%) gamoirCeva momsaxurebis sfe­

ro (safinanso Suamavloba, sastumroebisa 

da   restornebis momsaxureba, uZravi qonebis 

gaqiraveba da sxva momsaxureba), aseve maRali 

xvedriTi wona aqvs mSeneblobisa (14%) da vaW­

robis (13%) seqtorebs. rac Seexeba ekonomikis 

realuri seqtoris  dargebs,  mrewvelobaze 

modis  mTliani damatebuli Rirebulebis    8%,  

xolo soflis meurneobaze ­ 5%. dasaqmebul­

Ta raodenobis Sesaxeb ix. diagrama №3.

dasaqmebulTa ganawileba saqarTvelos

regionebis mixedviT (2015 w, 1000 kaci)

diagrama №3.

 

wyaro: saqarTvelos statistikis erovnu-

li samsaxuri

aWaris finansTa da ekonomikis saministros 

informaciiT, kerZo ucxouri in­vesticia 

ZiriTadad ganxorcielda turizmis, mSeneb­

lobis, energetikisa da sxva dargebSi. 2013­

2015 wlebSi aWaraSi 93 milion aSS dolarze 

meti inglisuri investicia ganxorcielda, 

xolo 2014­2015 wlebSi 28,2 milioni dolaris 

azerbaijanuli investicia. 2015 wels aWaraSi 

aseve ganxorcielda 19 milionze meti dolar­

is avstriuli investicia. 2016 wlis monaceme­

biT regionSi yvelaze meti moculobis inves­

ticiebi modis norvegia/indoeTsa (48.7%) da 

TurqeTze (44.9%), xolo teritoriuli er­

Teulebis mixedviT ganxorcielebuli inves­

ticiebis moculobis gaTvaliswinebiT lid­

erobs TviTmmarTveli   qalaqi   baTumi   (53.3%),   

xulos   municipaliteti   (17.4%)   da   Suaxevis 

municipaliteti (17.2%) (ix. diagrama №4).

aWaris  avtonomiuri  respublikis  ter­

itoriaze  2017  wlis  ganmavlobaSi  mimdin­

are  da dasrulebuli saxelmwifo sainvesti­

cio­infrastruqturuli proeqtebis port­

felis RirebulebiTma moculobam 2017 wlis 

31 dekembris mdgomareobiT  Seadgina 316.4 mln 

lari, rac wina wlis analogiur maCvenebels 

27%­iT aRemateba.

saxelmwifo investiciebis ZiriTadi nawili 

modis sagzao infrastruqturis gaumjobese­

baze   (48%),   xolo   Semdeg   poziciazea   sagan­

manaTleblo,   kulturuli   da sportuli dawe­

sebulebebis mSenebloba­reabilitacia (13%). 

saxelmwifo  sainvesticio­infrastruqturu­

li  proeqtebis  jamuri  Rirebulebis  84% 

modis sabiujeto sistemis sxvadasxva donis 

(saxelmwifo, respublikuri, adgilobrivi) 

biujetebidan gamoyofil asignebebze, xolo 

16% ­ saerTaSoriso finansuri institutebsa 

(aziis ganviTarebis banki ­ ADB,  msoflio ban­

ki WB, evrobanki ­ EBRD) da sxva finansuri mx­

ardaWeris meqanizmebze.

am maCveneblebze dayrdobiT aWara qveynis 

ekonomikis ,,oazisad” unda miviCnioT, raSic 

didia ucxouri investiciebis wili. inves­

ticiebis msxvil masStabebze metyvelebs Tana­

medrove sastumro kompleqsisa da gasarTobi 

infras­truqturis intensiuri mSeneblobebi 

mTeli regionis farglebSi. aRniSvnis Rirsia 

agreTve msxvilmasStabiani investiciebi mSen­

eblobis seqtorSi. dRes aWaraSi namdvili sam­

Seneblo bumia, erTdroulad Sendeba uamravi 

msxvili mravalsarTuliani sacxovrebeli 

kompleqsi. baTumSi bevri msoflio standar­

tis sastumro aSenda, gakeTda axali bulvari, 

magram es jer yvelaferi ar aris. 

aWaris finansTa da ekonomikis saministro 

aWaraSi sainvesticio procesis gaZlierebis 

კახეთი
შიდა ქართლი
აჭარის ა.რ.
იმერეთი

ქ. თბილისი
ქვემო ქართლი
სამეგრელო­ზემო სვანეთი
დანარჩენი რეგიონები
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mizniT axal programebs ganaxorcielebs. uw­

yebis informaciiT, regionSi investiciebis 

mozidvis xelSewyoba 2018­2021 wlebSi 2 165 600 

lariT da­finansdeba. axal bulvarSi mimdin­

are sainvesticio proeqtebiT daaxloebiT 520 

milioni laris investicia xorcieldeba. Se­

degad qalaqSi gaCndeba: 1 700 sastumro nomeri 

daaxloebiT 2600 axali samuSao adgili, gmir­

Ta xeivanis teritoriaze am etapze 12 sainves­

ticio proeqti xorcieldeba, rac jamSi daax­

loebiT 755 milioni laris investiciaa. xeivan­

Si mimdinare proeqtebiT qalaqs daaxloebiT 

5325 ganTavsebis adgili daemateba. „baTumis 

estakadis“ mSeneblobisTvis 2018 wlis biu­

jetSi ­ 10 000 000 laria gaTvaliswinebuli 

(proeqtis jamuri Rirebuleba 15 mln laria), 

mimdinareobs aWaris maRalmTiani regionis 

gazificirebis proeqti. mSenebloba 2018 wels 

dasruldeba. proeqti iTvaliswinebs: pirvel 

etapze: xelvaCauris, qedis da xiWauramde ar­

sebuli dasaxlebebis gazificireba; meore 

etapze: xiWauri­goderZis gazificireba. pro­

investiciebis ganawileba prioritetebis mixedviT 2017 weli

diagrama №5.

 

wyaro: aWaris avtonomiuri respublikis finansTa da ekonomikis saministro

სხვა ინფრასტრუქტურული 
ღონისძიებები

7 %

საგზაო ინფრასტრუქტურის 
მშენებლობა-რეაბილიტაცია 

48 %
საგანმანათლებლო, კულტურული 
და სპორტული დაწესებულებების 

მშენებლობა-რეაბილიტაცია
13 %

წყალმომარაგების და წყალარინების 
სისტემების მშენებლობა-

რეაბილიტაცია
8 %

გარემოს დაცვითი
ღონისძიებები

8 %

კეთილმოწყობის
სამუშაოები

6 %

დასუფთავება და
ნარჩენების მართვა

5 %

ჯანმრთელობისა
და სოციალური დაცვა

3 %

სოფლად
განვითარების
ხელშეწყობა

2 %

investiciebi regionul da dargobriv WrilSi 2016 weli

diagrama №4. 

wyaro: aWaris avtonomiuri respublikis finansTa da ekonomikis saministro

ქობულეთი
3.1 %

ხელვაჩაური
9.0 %

შუახევი
17.2 %

სოფლის 
მეურნეობა

0.2 %

მშენებლობა
20.8 %

მრეწველობა
1.4 %

ენერგეტიკა
45.5 %სხვა დარგები

0.5 %

ტურიზმი
31.6 %

ქედა
0.1 %

ხულო
17.4 %

ბათუმი
53.3 %
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eqtisTvis 2018 wlis biujetidan ­ 15 602 540 

laria gamoyofili. 

aWaris sadabo da sasoflo teritoriebze 

wyalmomaragebisa da wyalarinebis sistemebis 

reabilitaciis proeqtis mizania mosaxleobis 

socialur mdgomareobis gaumjobeseba, re­

gionis sainvesticio da turistuli mimzid­

velobis amaRleba, garemosdacvasa da wylis 

resursebis SenarCuneba, winaswari teqni­

kur­ekonomikuri Sefasebis kvlevis (Feasibility 

Study) momzadeba.  kvlevis (Feasibility Study) biu­

jeti­ 550 aTasi evroa, romelic KfW­s gran­

tiT dafinansdeba. programis sainvesticio 

biujeti 20 milion evros Seadgens, romelic 

KfW­s sesxiT dafinansdeba.

aWaris myari narCenebis marTvis proeqtis 

mimarTulebaa myari sayofacxovrebo narCen­

ebis marTvis Tanamedrove sistemis danergva; 

baTumis da qobuleTis teritoriaze arsebu­

li arastandartuli da eqsploataciisaTvis 

arasaTanado nagavsayrelebis (sul 3) kon­

servacia; regionis ekologiuri, socialu­

ri da turistuli garemos gaumjobeseba. am 

droisaTvis EBRD­is eqspertebis mier axali 

nagavsayrelis mSeneblobis satendero do­

kumentacia momzadda; 2017 wlis ivlisSi, „Sps 

higiena­2009“­m tenderi gamoacxada, romelic 

EBRD­is wesebis Sesabamisad, 2 etapad Catarda. 

proeqtis jamuri Rirebuleba 7 mln evroa. 

calke aRniSvnis Rirsia yinulis saxli­

sa da axali sacurao auzis  mSenebloba, rom­

lis biujeti 20 mln dolaria, aqtiur fazaSia 

sportuli kompleqsisa da baTumis safexbur­

To stadionis mSenebloba, damamTavrebel 

etapzea  mravalprofiluri klinikuri saavad­

myofos mSenebloba, am etapze Sida sakomunik­

acio qselebis, Sida tixrebis, gare kar­fan­

jrebis da saxuravis mowyobis samuSaoebi xor­

cieldeba. aqve ganTavsdeba sauniversiteto 

klinikac. sainvesticio proeqtebi mimdinare­

obs mTian aWaraSic,  kurort „goderZi“­ze am 

etapze 15 sainvesticio proeqti xorcield­

eba, risTvisac  125 milioni laris investicia 

ganxorcieldeba, 1000 adamianis dasaqmebaa 

gamiznuli,  Seiqmneba 1300 ganTavsebis adgili,  

uaxloes 3 welSi dagegmilia  200 mln larze 

meti investicia  damatebiT 1300 sastumro 

nomris Sesaqmnelad. 

Cveni regionis momavlis gansakuTrebul 

proeqtad unda SevafasoT gonios sakurorto 

zonis ganviTareba ­ „qalaqi­qalaqSi,“ sadac 

ganTavsdeba axali zRvispira centri baTumis 

Semdeg ­ 315 heqtaris farTobze, ukve Seiqmna 

gonios ganviTarebis strategiis dokumenti 

(saerTaSoriso organizaciebi „Colliers Interna­

tional“ da „HOK“), ras sabolood  aWaris ekono­

mikuri ganviTarebis axali SesaZleblobebis, 

axali samuSao adgilebisa da  axali turistu­

li lokaciis sawindari xdeba.

amrigad, sainvesticio saqmianobis stimu­

li reba, sainvesticio garemos gasaumjobese­

blad gadadgmul nabijebTan erTad, aWaris 

avtonomiur respublikaSi investiciebis mo­

zidvisa da ganxorcielebis erT­erTi umniS­

vnelovanesi piroba unda gaxdes da aqedan ga­

momdinare, regionis ekonomikuri politikis 

erT­erT ZiriTad Semadgenel nawilad iqces.

 grZelvadian periodSi regionuli gan­

viTarebis asimetriulobis daZlevisaTvis 

erT­erTi ZiriTadi faqtoria regionebSi 

pirdapiri ucxouri investiciebis ganxor­

cilebis xelSewyoba. pirdapiri ucxouri 

investicia zrdis arsebuli kapitalis mar­

ags, rac ufro maRal mwarmoeblurobas da 

dasaqmebis maRal dones uzrunvelyofs. mniS­

vnelovania isic, Tu rogor nawildeba qvey­

nis regionebSi ganxorcielebuli pirdapiri 

ucxouri investiciebi da romeli regionebia 

yvelaze mimzidveli investorebisaTvis. aR­

niSnul monacemebze dayrdnobiT SesaZlebe­

lia Sesabamisi regionuli politikis SemuSave­

ba ­ im regionebSi SedarebiT intensiuri in­

frastruqturuli proeqtis ganxorcieleba 

da biznes garemos ganviTarebis xelSewyoba, 

sadac proporciulad (geografiuli zomisa 

da xelmisawvdomi bunebrivi da instituciuri 

faqtorebis SewonviT) naklebi pirdapiri ucx­

ouri investiciebi xorcieldeba.

regionuli investiciebi warmoadgens cal­

keuli sameurneo, mmarTvelobiTi subieqtebis 

da mosaxleobis saerTo xarjebs, kapitalis 

grZelvadiani dabandebis formas regionis 

ekonomikis sxvadasxva dargSi. regionuli in­

vesticiebis mizania biujetis Semosavlebis 

zrda, xolo Sedegs warmoadgens ­ warmoebis 

regionuli struqturis srulyofa, regionis 

ekonomikis calkeuli seqtorebis ganviTare­

baSi warmoqmnili disproporciebis daZleva, 

sameurneo damoukideblobis donis amaRleba, 
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mdgradi safinanso bazis formireba, social­

uri amocanebis gadaWra.

regionuli investiciuri politika war­

moadgens RonisZiebaTa sistemas, romlebic 

tardeba regionis an sxva teritoriuli er­

Teulis doneze da xels uwyoben investiciu­

ri resursebis mobilizacias, maTi efeqturi 

da racionaluri gamoyenebis mimarTulebebis 

dadgenas regionis mosaxleobisa da inves­

torebis interesebidan gamomdinare.  

kapitaluri xarjebis da sainvesticio biu­

jetis moculobebis, agreTve maT Soris Tana­

fardobis gansazRvris dros unda gaviTvalis­

winoT regionis ganviTarebis prioritetebSi 

realurad arsebuli diferenciacia. zogierT 

regionSi biujetis mdgradobis amaRleba Seu­

Zlebelia teritoriaze socialuri datvirT­

vis Semcirebis gareSe. Sesabamisad, aseT re­

gionebSi sainvesticio biujetis miTiTebul 

nawilebs Soris Tanafardoba gadaixreba sa­

investicio biujetis moculobis zrdisaken. 

anu, im xarjebisaken, romelTa mizani iqneba 

sameurneo­socialuri infrastruqturis fu­

nq cio nirebis efeqtianobis amaRleba.  

dReisaTvis TbilisSi saqarTvelos ekono­

mikuri aqtivobis or mesamedze metia Tav­

moyrili, amitomacaa rom qveynis sawarmoTa 

finansuri brunvis 72.6% swored Tbilisze 

modis. dedaqalaqi dasaqmebulTa raodenobi­

Tac liderobs, aq kerZo sawarmoebSi dasaqme­

bulTa raodenobis 64% muSaobs. regionebidan 

sawarmoTa brunvis mixedviT meore adgilze 

aWaraa, rac aWaraSi arsebuli saerTaSor­

iso kompaniebis, portisa da sastumroebis 

brunvas ukavSirdeba. saqarTvelos regioneb­

Si sainvesticio saqmianobis sferoSi ganvi­

Tarebuli tendenciebis zemoT warmodgeni­

li analizi saSualebas gvaZlevs SevafasoT 

calkeuli regionis reitingi da movaxdinoT 

maTi rangireba sainvesticio aqtiurobis 

xarisxis donis mixedviT. Sesabamisi Sedegis 

momtani unda iyos aWaris avtonomiuri res­

publikis finansTa da ekonomikis saministros 

saSualovadiani prioritetebi ­ sainvesticio 

garemos xelSewyoba, infrastruqturis kidev 

ganviTareba, turizmis xelSewyoba, regionis 

sivrciTi, qalaqmSeneblobiTi da dagegmare­

bis programebis Sedgena, qonebis efeqtianad 

da gamWirvaled marTva da sxva. 

ucxoeli da qarTveli investorebisa Tu 

saxelmwifo seqtoris  mier ganxorcielebuli 

investiciebi xels uwyobs regionis ekonomi­

kur zrdas, inovaciebs da warmoebis ganvi­

Tarebas, aseve im unarebis Camoyalibebas, rom­

lebic aucilebelia mdgradi ekonomikisa da 

sazogadoebisTvis. sainvesticio politikis 

SemuSavebis sferoSi regionuli da saerTaSo­

riso TanamSromloba axali SesaZleblobebis 

gamoyenebas uwyobs xels da es konferencia 

swored am miznis miRwevaSi dagvexmareba.

aRsaniSnavia, rom regionSi arsebuli eko­

nomikis saerTo donidan gamomdinare, sainves­

ticio procesebis mTavari iniciatori kvlav 

saxelmwifo institutebi unda iyos. regionis 

ekonomikaSi calkeuli prioritetuli darge­

bis gansazRvra da  biujetidan am seqtorebis 

aRorZinebisaTvis gadadgmuli nabijebi iqne­

ba is umTavresi stimuli, romelic Seqmnis 

regionSi stabiluri ganviTarebis dawyebis 

precedents.

aWaris avtonomiur respublikaSi  turizmis 

ganviTarebas, miuxedavad mniSvnelovani bune­

briv­geografiuli Tu kulturul­istori­

uli upiratesobebisa, ukve ganxorcielebuli 

sakmaod maStaburi  proeqtebisa, gansakuTre­

bulad uSlis xels moZvelebuli satranspor­

to infrastruqtura. regionuli sagadasaxa­

do donis Semcirebisa da biujetis sakuTari 

wyaroebidan arasakmarisi Sevsebis pirobebSi 

(igulisxmeba damokidebuleba trasfertebze) 

SeiZleba droSi gaiwelos  amortizebuli gze­

bis modernizacia, rac Tavis mxriv uaryof­

iTad imoqmedebs turizmis ganviTarebaze re­

gionSi, investors xeli SeeSleba nedleulisa 

Tu mza produqciis transportirebaSi da a.S. 

Tu sagadasaxado Semosavlebi daixarjeba 

iseTi amocanebis Sesrulebaze, romlebic 

Semd gomSi Seamcireben investoris xarjebs da 

xels Seuwyoben misi efeqtur moRvaweobas Se­

mosavlebis zrdis TvalsazrisiT, maSin aseTi 

xarjebi efeqturad daakompensireben gada­

saxadebis uaryofiT gavlenas. magaliTad, sa­

ganmanaTleblo sferos miznobrivma finansi­

rebam, maRali kvalifikaciis samuSao Zalisa da 

axali teqnologiebis Seswavlis mizniT saxel­

mwifo xarjebis gaweva Seamcirebs investoris 

sawarmoo xarjebs da gazrdis mis mogebas.

unda vivaraudoT, rom sainvesticio pro­

cesebis daCqareba moxdeba im tenden­ciebis 

zemoqmedebis gamoc, romlebic Tan mohyveba am 

regionebSi finansuri, materialuri da Sromi­
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Ti resursebis koncentracias sabazro insti­

tutebis (sabazro infrastruqturis), axali 

mewarmeobrivi struqturebis (maT Soris ucx­

ouri da erTobli), inovaciuri gadawyvetile­

bebis danergvas.

investorebis dainteresebis stimuli­

rebis mizniT konkretuli proeqtebis Ses­

aZleblobebis gamokvlevebs unda gaaCndes 

garkveuli sabazo informacia, Tanac ar aris 

sakmarisi ubralod saqonlis CamonaTvali, 

romlis warmoebisaTvis arsebobs Sida poten­

ciali. aseTi analizi dafuZnebuli unda iyos 

saerTo ekonomikur maCveneblebze (magaliT­

ad, importi wina periodSi, momxmarebelTa 

moTxovnis zrda) an regionis, sawarmoo se­

qtoris, resursebis saerTo SesaZleblobebis 

gamokvlevis masalebze, rac SeiZleba CaiT­

valos investiciis ganxorcielebis amosaval 

wertilad. am mxriv misasalmebelia axali sain­

vesticio portalisa da saprivatizacio obi­

eqtebis eleqtronuli sistemis Seqmna, xSiri 

biznes forumebis oraganizeba, ekonomikuri 

observatoriis mowyoba da sxva, rac samomav­

lod regionis sainvesticio SesaZleblobebis 

ukeT aTvisebisa da miznobrivi sainvesticio 

politikis gatarebis xelSemwyobi iqneba. 

yovelive aman xeli unda Seuwyos dabalanse­

buli regionuli meurneobebis Camoyalibebas, 

optimaluri teritoriul, ekonomikuri da 

dargobrivi struqturis formirebas, moTx­

ovnaze orientirebul, danaxarjTa sarge­

blianobis prioritetebis gaTvaliswinebiT 

infrastruqturis formirebas da regionis 

bunebriv, materialur da SromiTi resursebis 

srul da efeqtian gamoyenebas.
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abstraqti

kacobriobis ganviTarebis kvaldakval   ix­

veweboda  sapensio sistemebi, romlis  ZiriTadi 

mizani Sromisunarian periodSi erTsul mosax­

leze mosuli  saSualo  Semosavlis iseTi Canacv­

leba iyo, romelic  cxovrebis pirobebs ar gaaua­

resebda.  swored aqedan gamomdinare,  pensiiT 

Canacvlebis koeficienti gaxda sazomi amaTuim 

qveynis sapensio sistemis SefasebisaTvis. damou­

kideblobis  dRidan  saxelmwifo  sabazo pensia  

Seicvala sxvadasxva  periodSi, Tumca  cvli­

leba dakavSirebuli iyo ara imdenad saarsebo 

minimumTan miaxloebasTan, ramdenadac xelisu­

flebis cvlilebisas morig  dapirebebTan. saqa­

rTveloSi 90­iani wlebis ekonomikurma krizisma 

demografiuli stabiluroba daarRvia, dRei­

saTvis amis Sedegad miviReT  Sromisunariani 

mosaxleobis   Semcireba da  daberebis indeqsis 

gazrda, romelic  savaraudod momavalSi kidev 

ufro gaizrdeba.   aqedan gamomdinare,   ekono­

mikurad aqtiuri mosaxleobis  did interess 

iwvevs. mravali  samecniero statia, eqspertuli 

Sefasebebi,  statistikuri kvlevebi aris  Ses­

rulebuli  dasanergi  sapensio sistemis Sesaxeb, 

Tumca arsebobs kiTxvebi, romlebzedac pasuxis 

gacema mxolod varaudis doneze aris SesaZlebe­

li. sakiTxis  maRali aqtualobidan gamomdinare  

Temis damuSavebis mizani swored  axali sapensio 

modelis Seswavla, misi yvela waxnagis ganxilva 

da rogorc sistemis momavali monawilis mxridan 

Sefasebaa.

sakvanZo  sityvebi:  pensia;  Canacvlebis koe­

ficienti;  saarsebo  minimumi; dagrovebiTi sap­

ensio  modeli.

ABSTRACT

In the footsteps of human development, pension systems 

were developed, with the primary purpose of which was the 

replacement of the average income that came to the popu­

lation during the working period, which would not worsen 

the living conditions. Therefore, the pension replacement co­

efficient has been measured to assess the pension system of 
each country. Since the day of Independence, the state base 

pension has been changed in different periods, but the change 

was not related to the so­called minimum wage, as far as the 

change in government changes. The economic crisis of the 

90s has violated demographic stability in Georgia, as a result 

of this we have got a decline in the workforce and increase 

the ageing index, which is likely to grow in the future. Con­

sequently, the economic interest of the population is of great 

importance. Many scientific articles, expert assessments, 
statistical studies are implemented on the pension system, 

although there are questions that can only be answered on 

assumption level. The primary purpose of the topic is to study 

the new pension model, review all of its payments and assess 

the system’s future participants.

Keywords: Pension; Replacement coefficient; Minimum 
wage Accumulative pension model.

Sesavali

Tanamedrove periodSi  sapensio  politikis 

SemuSaveba msoflios bevr qveyanaSi kvlav mim­

dinare debatebis fundamentur komponents 

warmoadgens. araerTi ganviTarebuli Tu gan­

viTarebadi qveyana jer kidev sapensio sistemis 

modificirebis procesSia, romlis mizania 

adekvaturi sapensio Semosavlis uzrunvely­

ofa, sapensio xarjebis fiskaluri mdgradoba 

da mosaxleobis demografiuli cvlilebebis 

mimarT ufro efeqtiani reagireba.  saqarT­

sapensio reforma saqarTveloSi
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veloSi 90­iani wlebis ekonomikurma krizisma 

demografiuli stabiluroba daarRvia, dRei­

saTvis amis Sedegad miviReT  Sromisunariani 

mosaxleobis   Semcireba da  daberebis indeq­

sis gazrda, romelic  savaraudod momavalSi 

kidev ufro gaizrdeba.  amgvarad, damZimdeba  

pensionerTa  pensiiT uzrunvelyo fis mdgo­

mareoba.  swored  am pirobebSi gaizarda   ker­

Zo sapensio sistemis Seqmnisadmi interesi.  

dReisaTvis  mTavrobis mier SemoTavazebuli  

kerZo sapensio sistemis modeli  aqtualoba­

sa da risks Soris ganixileba.  aqedan gamom­

dinare,   ekonomikurad aqtiuri mosaxleobis  

did interess iwvevs. mravali  samecniero sta­

tia, eqspertuli Sefasebebi,  statistikuri 

kvlevebi aris  Sesrulebuli  dasanergi  sap­

ensio sistemis Sesaxeb, Tumca arsebobs kiTx­

vebi, romlebzedac pasuxis gacema mxolod 

varaudis doneze aris SesaZlebeli. 

sakiTxis  maRali aqtualobidan gamomdin­

are  Temis damuSavebis mizani swored  axali 

sapensio modelis Seswavla, misi yvela wax­

nagis ganxilva da rogorc sistemis momavali 

monawilis mxridan Sefasebaa.

naSromSi Seswavlili masalebis safuZvel­

ze   gamoTvlili iqna  Canacvlebis koeficien­

ti da sapensio fondis  savaraudo moculobis 

gamosaTvlelad gamoyenebuli iqna finansuri 

menejmentis fulis droSi Rirebulebis ga­

moTvlis anuiteturi is meTodi, ris safuZ­

velzec dadginda  savaraudo pensiis da sapen­

sio fondis moculoba. 

arsebuli maregulirebeli dokumentis 

proeqtis saxiT ganxilvis safuZvelze  gamov­

lenili iqna riski, romelic ar gvxdeba aqamde 

Seswavlil riskebSi da SemoTavazebulia misi 

marTvis meqanizmi.

dagrovebiT sapensio sistemaze saubari 

jer kidev ramdenime wlis win daiwyo, Tumca am 

Te ma sTan dakavSirebiT dResac farTo ganxil­

vebi mimdinareobs. mniSvnelovania, TiToeul 

Cvengans naTlad hqondes gacnobierebuli Tu 

ras gulisxmobs dagegmili reforma da mogvi­

tans Tu ara is realur keTildReobasa da uz­

runvel siberes. imisaTvis, rom gavaanalizoT 

dagegmili  sapensio reformis efeqtianoba, 

mniSvnelovania mokled ganvixiloT  arsebuli 

sapensio sistema saqarTveloSi, Tu ramdenad 

aris is Sesabamisi qveynis saarsebo minimumTan 

da mosaxleobis cxovrebis donesTan.

arsebuli mdgomareobis mimoxilva.

dReisaTvis moqmedi  modeli gulisxmobs 

SromiT bazarze myofi mosaxleobis mier 

gadaxdili gadasaxadebidan sapensio xarjeb­

is uzrunvelyofas, romelic mimarTulia pen­

sionerTaTvis mxolod minimaluri socialu­

ri daxmarebis aRmoCenisaken da ver uzrunve­

lyofs maT realur keTildReobas.

 saqarTvelos statistikis erovnuli samsax­

uris monacemebiT Sromisunariani asakis mamak­

acis saarsebo minimumi 2018 wlis martis TveSi 

176.9 lariT ganisazRvreba, rac faqtobrivad 

arsebuli socialuri pensiis 180 laris tolia. 

arsebuli sapensio sistemis kritikisaTvis 

gamodgeba is argumentic, rom Tanafardoba 

Sromisunarian mosaxleobasa da pensionerebs 

Soris dRiTidRe icvleba. yovelwliurad 

izrdeba pensionerTa raodenoba da gaeros 

prognozebis gaTvaliswinebiT es ricxvi 2050 

wlisaTvis mosaxleobis meoTxeds Seadgens. 

2016­2017 wlebis mdgomareobiT, pensionerTa 

wili qveynis mTlian mosaxleobaSi daaxloebiT  

20%­s Seadgenda, xolo dasaqmebulTa raode­

nobasTan mimarTebiT Tu ganvixilavT erT pen­

sionerze modis daaxloebiT ori dasaqmebuli; 

Tumca dRes arsebuli xelfasebis moculoba  

ar gvaZlevs imis Tqmis saSualebas, rom arsebu­

li TanafardobiT SesaZlebelia pensionerTa 

materialuri uzrunvelyofa.

2017 wlis mdgomareobiT pensionerTa ra­

odenoba Seadgens 732 100 adamians,  maTze ga­

sacemi pensia ki wliurad  15 813 36 000 laria, 

rac 2017 wlis mSp­is 4.16%,  xolo saxelmwifo 

biujetis 13.6%­ia. es niSnavs, rom ramdenime 

aTwleulSi arsebuli modeliT pensionerTa 

uzrunvelyofa mxolod sabiujeto saxsre­

biT yvelaze „guluxv“ mTavrobasac ki Zalian 

gauWirdeba.

arsebuli sapensio sqemebi 

qarTul sadazRvevo bazarze warmodgenil­

ia mxolod sami sadazRvevo kompaniis saxiT, 

romlebic stabilurad ver uzrunvelyofen 

pensionerTa materialur keTildReobas. mo­

saxlebis mxridan dabalia interesi arsebul 

sapensio sqemebSi gawevrianebisa da Sesabamis­

ad es modeli damoukideblad ver umklavdeba 

qveyanaSi mosaxlebis sapensio uzrunvelyo­

fas. 2017 wlis mdgomareobiT aRniSnul sqemaSi 

gawevrianebulia 13 484 adamiani. saqarTvelo­
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Si sadazRvevo sistemis arsebobis ganmavloba­

Si ar momxdara erTi faqti mainc, rom sqemis 

monawilem Tanxa sapensio asakamde daagrova 

da uzrunvelyo sakuTari sibere; amis erT­er­

Ti mizezi kerZo sapensio kompaniebisadmi ndo­

bis naklebobaa da amitomac monawileebi sapen­

sio asakamde nebayoflobiT toveben sapensio 

sqemebs. Sesabamisad, imisaTvis  rom momava­

li pensionerebi am riskis winaSe ar dadgnen 

saxe l  mwifo gvTavazobs uzrunveli momavlis 

garantiis saSualebas dagrovebiTi sapensio 

re formis saxiT, romelic ZalaSi 2018 wlis 1 

ivli sidan Seva, rac Tavis mxriv, axali Taobis 

pensionerebis pensiaze daaxloebiT 20 wlis 

Semdeg aisaxeba.

sapensio reformis aRwera.

saqarTveloSi dagegmili sapensio reforma 

warmodgenilia Sereuli modelis saxiT, ro­

melic iTvaliswinebs, rogorc dasaqmebulis, 

aseve damsaqmeblisa da saxelmwifos Tanabar  

Tanamonawilebas. aRniSnul reformas aqvs, 

rogorc savaldebulo aseve nebayoflobi­

Ti xasiaTi; sistema savaldebuloa 40 wlamde 

dasa qm ebulTaTvis, xelfasis saxiT miRebuli 

Semosavlis nawilSi, xolo 40 wels gadacile­

bul dasaqmebulebsa da TviTdasaqmebulebs 

ufleba aqvT nebayoflobiT ganaxorcielon 

sapensio Senatanebi. axali modeli gulisxmobs 

sistemaSi CarTuli dasaqmebuli piris mxridan 

saxelmwifo biujetSi kvlav 20%­is gadaxdas 

(saSemosavlo gadasaxadis saxiT), saidanac 

saxelmwifo Tavis Tavze iRebs valdebule­

bas dasaqmebulis daubegravi Semosavlis 2% 

mimarTos dagrovebiTi angariSisaken. amis 

paralelurad dasaqmebuli Tavisi daubegra­

vi Semosavlis 2%­s ricxavs sapensio fondSi, 

dam saqmebeli ki, Tavis mxriv, kidev 2%­s. Ses­

abamisad viRebT models, sadac xelfasis 6%­

is tolfasi Tanxa miemarTeba dasaqmebulis 

dagrovebiTi angariSisaken, romelsac kerZo 

safinanso institutebi marTaven.

TviTdasaqmebulis SemTxvevaSi, ki Senata­

nebi ganxorcieldeba Semdegi proporciiT: 

TviT dasaqmebuli Tavisi daubegravi Semosav­

lis 4%­s, xolo saxelmwifo  2%­s. zemoT aR­

niSnuli Tanamonawileoba, saxelmwifosa da 

da msaqmeblis monawileoba SeiZleba Semcird­

es damsaqmeblis wliuri Semosavlis mixedviT; 

kerZod:

a)  damsaqmebeli  da saxelmwifo dasaqmebu­

lis saxeliT ar ganaxorcielebs sapensio 

Senatans dasaqmebulis sasargeblod wli­

urad dasabegri xelfasis saxiT gacemul 

im odenobaze, romelic aRemateba samoci 

aTas (60 000) lars;

b)  saxelmwifo monawilis sapensio angariSze 

gadaricxavs dasaqmebulis an/da 

TviTdasaqmebulis daubegravi Semosavlis 

1%­s Tu xelfasis an/da TviTdasaqmebulis 

Semosavlis saxiT miRebuli wliuri Tanxa oc­

daoTxi aTasi (24 000) laridan samoci aTas (60 

000) laramdea;

erTi SexedviT Cans, rom aRniSnuli modeli 

bevrad ufro samarTliania, radgan is iTval­

iswinebs individualur faqtorebs ­ wvlils, 

romelic adamianma Seitana sazogadoebriv 

cxovrebasa da qveynis ekonomikur ganviTare­

baSi. rac mTavaria am SemTxvevaSi adamianis uz­

runveli sibere naklebad aris damokidebuli 

mTavrobis xedvasa da Sefasebaze pensiis ode­

nobasTan dakavSirebiT. Tumca sistemis gareT 

rCeba adamiani, romelic obieqturi Tu subi­

eqturi mizezebidan gamomdinare ver moxvda 

SromiT bazarze da Sesabamisad mas arc pensiis 

dagrovebis saSualeba miscemia. amitom iarse­

bebs ori tipis pensia: socialuri da dagrove­

biTi. damsaqmeblebisTvis dasaqmebulis xel­

fasi 2%­is moculobis Senatani, damatebiT 

xarjs  warmoadgens maTi biznesisTvis, rac 

axali gadasaxadebis dawesebasTan sakmaod ax­

losaa. sqemaSi CarTvis Semdeg kompaniebs sami 

arCevani aqvT:

1. dasaqmebulis sapensio fondSi Caricx­

on dasaqmebulis xelfasis 2% ise, rom 

dasaqmebulis xelfasis moculoba ar Sem­

cirdes. am SemTxvevaSi, damsaqmeblis xar­

jebi izrdeba.

2. damsaqmeblebs SeuZliaT, sapensio fond­

Si Casaricxi 2% moaklon dasaqmebulis 

xelfass da ise mimarTon sapensio fonSi. 

am SemTxvevaSi damsaqmeblis xarjebi ucv­

lelia, magram dasaqmebulis xelfasi 2%­

iT mcirdeba;

3. nebismieri saxis Tanafardoba xelfasis  

2%­iT Semcirebasa da dasaqmebulis Senax­

vis xarjebis 2%­iT zrdas Soris; 

damsaqmeblebs dasaqmebulTa nawilisagan 

(40 wels gadacilebuli) gansxvavebiT, arCev­

anis ufleba ar aqvT, Tu maTi dasaqmebuli 
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fondSi gawevriandeba maTac savaldebulo 

wesiT unda ganaxorcielon kontribuciebi. am 

SemTxvevaSi  reforma misaRebi iqneba mxolod 

msxvili biznesisaTvis, xolo mcire da saSua­

lo biznesebi dazaraldebian.

sapensio sqemis ganxorcielebaze pasux-

ismgebelia am miznisTvis kanonis safuZvel-

ze Seqmnili damoukidebeli ssip - sapensio 

saagento, romelic axorcielebs dagrove­

biTi sapensio sqemis marTvasa da adminis­

trirebas. sapensio saagento maqsimalurad 

uzrunvelyofs monawileTa sapensio aqtive­

bis usafrTxoebas da maTze grZelvadiani sa­

investicio mogebis maqsimizacias. saagento 

organizebulia imgvarad, rom gamijnulia mis 

mier ganxorcielebuli sainvesticio politi­

ka da Senatanebis, sapensio gacemebis da sxva 

administraciuli sakiTxebi. saagentos hyavs 

sameTvalyureo sabWo, romelic Sedgeba saqa­

rTvelos finansTa ministris, saqarTvelos 

ekonomikisa da mdgradi ganviTarebis minis­

tris, saqarTvelos Sromis, janmrTelobisa 

da socialuri dacvis ministris da sapensio 

saagentos sabWos Tavmjdomarisagan; Tumca 

sameTvalyureo sabWos araviTari kavSiri ar 

aqvs sainvesticio politikis formirebasTan 

da ganxorcielebasTan; es ukanaskneli sainves­

ticio sabWos prerogativaa, igi gansazRvravs 

sapensio aqtivebis sainvesticio politikas.

sapensio aqtivebis investireba xorciel-

deba sami gansxvavebuli riskianobisa da mosa­

lodneli Semosavlianobis mqone sainvesti­

cio portfelSi. sapensio sqemis TiToeuli 

monawile gawevrianebis dros Tavad irCevs, Tu 

romeli portfeli Seefereba yvelaze metad 

mis riskisadmi tolerantulobas. Tuki sapen­

sio sqemis monawile ar gamoiyenebs aRniSnul 

uflebas, sapensio aqtivebis investireba mox­

deba Semdegi principiT:

a)  gawevrianebis momentisaTvis 40 wlamde 

monawilis aqtivebi ­ maRal riskiani por­

tfeli;

b)  gawevrianebis momentisaTvis 40­dan 50 

wlamde monawilis aqtivebi ­ saSualo ris­

kiani portfeli;

g)  gawevrianebis momentisaTvis 50 da meti 

asakis monawilis aqtivebi ­ naklebad ris­

kiani portfeli;

miTiTebuli sainvesticio portfelis ti­

pebi da dasaSvebi investiciebis limitebi aq­

tivebis farTo klasebis WrilSi ganisazRvre­

ba Semdegnairad:

a) naklebad riskiani portfeli:

 a.a)  fuladi saxsrebi da depozitebi ­ 75%­

mde;

a.b)  savalo fasiani qaRaldebi ­ 100%­mde;

a.g)  sawarmoTa aqciebi ­ 20%­mde;

b) saSualo riskiani portfeli:

b.a) fuladi saxsrebi da depozitebi - 50%-

mde;

 b.b)  savalo fasiani qaRaldebi ­ 75%­mde;

 b.g)  sawarmoTa aqciebi ­ 20%­dan 40%­mde;

  b.d) sxva aqtivebis tipebi ­ 10%­mde:

g) maRalriskiani portfeli; 

g.a) fuladi saxsrebi da depozitebi– 25%­mde,

g.b) savalo fasiani qaRaldebi– 50%­mde,

g.g) sawarmoTa aqciebi– 40%­dan 60%­mde;

g.d) sxva aqtivebis tipebi– 10%­mde.

saerTaSoriso klasis aqtivebSi ganTavse­

bis maqsimaluri zRvrebi sainvesticio port­

felebis WrilSi ganisazRvreba Semdegi mocu­

lobiT:

a)  naklebad riskiani ­ 20%;

b)  saSualo riskiani ­ 40%;

g)  maRal riskiani ­ 60%;

meqanizmis pozitiuri mxarea is, rom sapen­

sio sqemis TiToeul monawiles SeuZlia Tvali 

adevnos Tavis portfolios. es am procesSi 

monawileobis damatebiT motivacias qmnis.

kerZo pensiis saprognozo

moculobis gamoTvla

sapensio sqemis TiToeuli monawiles Tav­

is sapensio angariSze arsebuli Tanxis gatana 

da gamoyeneba mxolod sapensio asakSi gasvlis 

Semdeg SeeZlebaT, rac qalebisTvis gansaz­

Rvrulia 60, xolo mamakacebisTvis 65 weli. 

dagrovili Tanxa gadanawildeba TiToeuli 

sqesisaTvis darCenil sicocxlis saSualo 

xangrZlivobaze da gaiangariSeba yovelTvi­

urad gasacemi Tanxa, plus arsebuli social­

uri pensia. magaliTad: qalebis SemTxvevaSi 

sicocxlis saSualo xangrZlivobaa 77 weli, es 

imas niSnavs, rom sapensio fondSi dagrovili 

Tanxa gaiyofa 17­ze (77­60) da miiReba wliurad 

pensionerze gasacemi Tanxa, romelic Semdgom 

gadanawildeba TiToeul Tveze da arsebul 

socialur pensiasTan erTad gaicema. Tumca 

aqve unda ganvsazRvroT wliuri saprocen­

to sargebeli, romelic reformis avtorebis 
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mier 5%­iT ganisazRvra da wliri inflacia, 

ro melic gansazRvrulia 3%­iT; Sesabamisad 

Seg viZlia martivi maTematikuri gaTvlebiT 

da vadginoT sapensio angariSze dagrovili 

Tanxa:

magaliaTad: monawilis asaki ­ 40 weli;

saSualo xelfasi ­ 1000 lari;

sapensio angariSze Tviurad Casaricxi 

Tanxa ­ 60 lari;

wliuri saprocento ganakveTi ­ 5%;

dagrovebis dro ­ 20 weli;

sapensio asaki ­ 60 weli (qalebisTvis);

sicocxlis saSualo xangrZlivoba 77 weli;

aRniSnuli monacemebis safuZvelze Segvi­

Zlia ganvsazRvroT fulis momavali Rire­

buleba: FVYFAi,n=R * PVYFAi,n   sadac R sapen­

sio angariSze Senatanebis jamia, xolo PVY­

FAi,n sapensio Senatanebis diskontirebuli 

Rirebuleba, Sesabamisad vRebulobT: 

FVYFAi,n =720 * 20*12,462 = 179 453
miRebuli maCvenebeli gadanawildeba 

darCenili sicocxlis xangrZlivobaze da 

gaicema yovelTviurad. mocemul SemTxvevaSi: 

179 453 : 17 : 12 = 880   lari

e.i. yovelTviurad sapensio sqemis monaw­

ile 880 lars miiRebs arsebul socialur pen­

siasTan erTad; am SemTxvevaSi, sxva Tanabar 

pirobebSi,  Canacvlebis koeficienti (pensia/

saSualo xelfasTan) iqneba 88%, rac sagrZno­

blad maRalia arsebuli Canacvlebis koefi­

cientze (18%).

ra Tqma unda es maCveneli miaxloebiTia, 

radgan 20 wlis ganmavlobaSi qveynis makroe­

konomikuri maCveneblebi cvalebadia da rTu­

lia winaswari prognozebis gakeTeba. 

sainteresoa daaxloebiT ra Tanxas mouyris 

Tavs sapensio saagento da ramdeni iqneba masze 

daricxuli sargebeli sapesnio asakSi gasvlis 

Semdeg.

magaliaTad 2016 wels daqiravebiT mo­

muSaveTa wili mTlian dasaqmebulebSi 41.4% 

iyo anu daaxloebiT 747 640 adamiani. am droi­

saTvis saSualo xelfasi 940 laria. e.i yovel­

wliurad dasaqmebulTa mier ganxorcielebu­

li Senatanebis jami tolia: 940 * 6% * 12 * 747 

640 = 506 002 752 miRebul Tanxaze daricxuli 

sargebeli vTqvaT, 20 wlis ganmavlobaSi ga­

moiTvleba Semdegnairad:

  FVYFAi,n = 506 002 752 * 20 * 12.462 = 13 958 125 909

e.i. 20 wlis ganmavlobaSi daaxloebiT 13 958 

125 909 lars Seadgens sapensioa fondi, rome­

lic etapobrivad gadanawildeba sistemaSi 

monawile pensionerebze.

ra Tqma unda es maCveneli miaxloebiTia, 

radgan 20 wlis ganmavlobaSi qveynis makroe­

konomikuri maCveneblebi cvalebadia da rTu­

lia winaswari prognozebis gakeTeba. 

dagrovebiTi sapensio sistemis koncefcia 

iTvaliswinebs gamonaklis SemTxvevebs, rode­

sac dagrovili Tanxis gamoyeneba SesaZlebeli 

iqneba sapensio asakis miRwevamde. aseT SemTx­

vevas warmoadgens pirisaTvis SezRuduli Ses­

aZleblobis statusis miniWeba saqarTvelos 

kanonmdeblobis Sesabamisad.

risk faqtorebi 

dagrovebiT sapensio sistemaSi

aseT SemTxvevebs aseve  ganekuTvneba jan­

mrTelobasTan dakavSirebuli problemebi, 

ojaxis wevris gardacvaleba da Svilis ganaT­

lebis dafinanseba, xolo im SemTxvevaSi Tu  

monawile gardaicvala sapensio asakis miRwe­

vamde an pensiis gadaxdis programis Sedgenam­

de, monawilis angariSze arsebuli Tanxebi ga­

daecema mis memkvidres/memkvidreebs.

es sistemis erT­erT risk­faqtoradac Sei­

Zleba miviCnioT, radgan araerT moqalaqes 

SesaZlebelia gauCndes survili, aramizno­

brivad gamoiyenos es meqanizmi, arakanonieri 

garigebebisa Tu dokumentaciis gayalbebis sa­

SualebiT. imisaTvis, rom sistemam warmatebiT 

ifunqcioniros, mis moqmedebamde am da sxva 

risk­faqtorebis siRrmiseuli gaanalizeba da 

prevenciaa saWiro.

mTavrobis warmomadgenlebis TqmiT, re­

formis mniSvnelovani sargebeli iqneba, rom 

is xels Seuwyobs danazogebis moculobis 

zrdas qveyanaSi da Seqmnis damatebiT wyaros 

investirebisaTvis, rac qveynis ekonomikur 

ganviTarebaze dadebiTad aisaxeba. Tumca, mo­

saxleobis mxridan, es faqtori SesaZlebelia 

erTgvar riskadac ganixilebodes, vinaidan 

bundovania, Tu ra meqanizmebiT da vin unda 

marTos es Tanxebi. 

kanonproeqtis mixedviT, reformis amoq­

medebidan pirveli xuTi wlis ganmavlobaSi 

sapensio aqtivebis investireba ganxorciel­

deba mxolod naklebad riskian sainvesticio 
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portfelSi, magaliTad mTavrobis mier ga­

moSvebul fasian qaRaldebSi, anu mTavrobis 

Sida valSi. Sida vali es aris is Tanxa, rasac 

mTavroba saqarTvelos ekonomikidan sesxu­

lobs 1, 2, 5 da 10 wliani fasiani qaRaldebis 

gamoSvebiT. Tu mTavrobam sapensio fondSi 

akumulirebuli Tanxis mniSvnelovani nawili 

Sida valad aiRo, momavalSi am valis gastum­

rebisaTvis man SesaZloa gadasaxadebi gazard­

os, raSic konstituciac ver SeuSlis xels, 

radgan konstituciis 94­e muxli, romelic 

referendumis gareSe axali saxis gadasaxa­

dis SemoRebas an arsebulis ganakveTis gazr­

das krZalavs, sakonstitucio cvlilebebiT 

amoRebuli iqna. fondis moqmedebis sqema ase 

SeiZleba warmovidginoT:

 2018wels 1 larissaxiTsapensio Sena-

tani Segrovda;

 2018  wels  1 lari asesxa fondma mTavro-

bas;

 2018wels mTavrobam xarjva gazarda am  1 

lariT;

 2038  wels mTavroba zrdis gadasaxadebs 

1 lariT plus erT larzedaricxuli 

saprocento ganakveTiT, raTa fonds 

vali daubrunos;

 2038  wels 1 lars plus saprocento ga-

nakveTi daubrunda sapensio fond da 

aRniSnuli Tanxa pensiis saxiT gaica;

reformas axlavs aseve sxva risk-faqtore-

bic. magaliTad: erovnuli valutis sta­

bilurobis sakiTxi momavalSi, inflaciis 

zrdis tempi, sainvesticio sabWosadmi ndo­

bis xarisxis nakleboba; mosaxleobas axsovs 

gasuli saukunis oTxmocdaaTiani wlebis fi­

nansuri krizisi da hiperinflacia, romelmac 

saqarTvelos ekonomika ufskrulis piras mii­

yvana. Sesabamisad, dRes saqarTveloSi ar aris 

saTanadod ganWvretadi garemo aseTi grZel­

vadiani investiciisaTvis, metic jer zustad 

ar aris dadgenili is saprocento sargebeli, 

rasac fondi dazogil Tanxebs daaricxavs. Se­

moTavazebulma sapensio sistemam SeiZleba ga­

moiwvios araformaluri SromiTi garigebebis 

dadeba da Crdilovani ekonomikis waxaliseba. 

aseve SesaZlebelia SromiT bazarze gaizard­

os moTxovna 40 wels gadacilebul adamianeb­

ze, romlebTac sistemaSi savaldebulo wesiT 

CarTva ar moeTxovebaT, rac gazrdis umuSev­

robas axalgazrda TaobaSi.

dagrovebiTi sapensio reforma sazR­

vargareTis qveynebSi

miuxedavad zemoT aRniSnuli risk­ faq to­

rebisa, sazRvargareTis ganviTarebul qvey­

nebSi sakmaod efeqturad moqmedebs dagrove­

biTi sapensio reforma. swored evropis gan­

viTarebuli qveynebis magaliTze SemuSavda 

saqarTveloSi dagrovebiTi sapensio sistema. 

aseve saqarTvelos mezobeli qveynebis mag­

aliTzec. magaliTad: TurqeTSi kerZo sapen­

sio sistema 2017 wlis 1­li ianvridan amoqmed­

da. sistemaSi CarTva savaldebuloa 45 wlamde 

dasaqmebulTaTvis, sapensio kompanias Tavad 

dasaqmebuli arCevs. yovelTviuri sapenios 

Senatani Semosavlis 3%­ia, dagrovil Tanx­

as saxelmwifo saerTo Tanxis 25%­s amatebs. 

azerbaijanSi axali sapensio sistema 2017 

wlis 1­l ivliss amoqmedda, sistemaSi monaw­

ile dasaqmebulebi sapensio fondSi Semosav­

lis 3%­s ixdian. somxeTis sapensio sistema 

2014 wlis 1­li ianvridan amoqmedda. igi saval­

debuloa 40 wlamde asakis dasaqmebulebze, 

romlebic Semosavlis 5%­s ricxaven sapensio 

angariSze da romelsac saxelmwifoc 5%­s am­

atebs. 40 wels gadacilebul pirebs ki nebay­

oflobiT gawevrianebis ufleba aqvT. ki aR­

niSnuli reforma 2019 wels amoqmeddeba.

saqarTveloSi SemuSavebuli sapensio 

reforma efuZneba ara erTi konkretuli qvey­

nis praqtikas, aramed warmodgenilia Sereuli 

saxiT.

daskvna

nebismier saxelmwifosSi socialuri dac­

vis sistema orientirebulia  misi erT­erTi 

ZiriTadi mimarTulebis sapensio uzrunvely­

ofis sistemis  srulyofaze.  ganviTarebul 

saxe lm wifoTa gamocdilebis SeswvliT  cxadi 

xdeba, rom   sapensio sistema sul ufro nakle­

bad damokidebuli xdeba  saxelmwifo Semosav­

lebze da misi simZime TanadaTanobiT gadadis  

momavali pensioneris Sromisunarian period­

Si  miRebuli Semosavlebis nawilis  sapensio 

fondSi dabandebaze. sapensio  modelebi  yov­

elTvis  morgebulia qveynis socialur ekono­

mikur mdgomareobaze, mis istoriasa da kul­

turaze. gamomdinare iqedan, rom saqarTvelo  

mdidari tradiciebis qveyanaa mSoblisa da 

Svilebis damokidebulis  kuTxiT,  Sesabamisad 

Znelad aRsaqmneli aris  sapensio uzrunvely­
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ofaze  sakuTari SemosavlebiT zrunva.   saqa­

rTvelos  damoukideblobis istoria arcTu 

martivi iyo, gamomdinare aqedan demografi­

uli  mdgomareoba  rTulia.  prognozi  moxuce­

bulTa  Rirseuli pensiiT uzrunvelyofisaT­

vis  arasaxarbieloa. Sesabamisad gamarTle­

bulad unda CaiTvalos  mTavrobis mier ini­

cirebuli  dagrovebiTi sapensio reformis 

ganxorcieleba. Seswavlili masalebidan ga­

momdinare  vrwmudebiT, rom refoma Seicavs 

mraval risks, radgan  pirveli pensiis gace­

ma 20 wlis Semdeg unda moxdes da arastabi­

lurobiT Sefasebuli ekonomika eWvs iwvevs.  

Catarebuli kvleva,  prognozireba  momavalSi 

misaRebi pensiis sididis Sesaxeb Cven vTvliT 

rom saimedoa. rac Seexeba riskebs, migvaCnia, 

rom  riski  samarTlebrivi  regulirebis cvl­

ilebisa unda daematos CamonaTvals da is rac 

miRebuli iqneba dRes ar unda Seicvalos  sap­

ensio fondis marTvasTan mimarTebiT.
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anotacia

pirveladi jandacva Tavisi funqciiT war­

moadgens mosaxleobis janmrTelobis xelSewyo­

bisa da gaumjobesebis ZiriTad rgols. dRe­

vandeli pirveladi jandacvis sistema qveynis 

mosaxleobas xelmisawvdom momsaxurebas sTava­

zobs, gansxvavebuli saWiroebis mqone mosaxle­

obisTvis gansxvavebuli SeRavaTebiT. Tumca, 

ambulatoriuli mimarTuleba  kvlav saWiroebs 

mniSvnelovan gaumjobesebas, raTa miaRwios sab­

oloo mizans – sayovelTaoobas, uwyveti da ada­

mianze­orientirebuli midgomis saSualebiT. 

gamarTuli pirveladi jandacvis dros moqa­

laqeebi naklebad mimarTaven meore an mesame 

donis,  hospitalur seqtors. Sesabamisad, mcir­

deba jandacvis mTliani danaxarjebi. cxadia, 

bevrad iafi da iolia daavadebis Tavidan aride­

ba an adreul etapze aRmofxvra. amitom  ambu­

latoriul rgols mniSvnelovani adgili ukavia 

jandacvis sistemis ganviTarebis procesSi. po­

liklinikuri mimarTulebis kuTxiT pacientis 

kmayofilebis Seswavla da analizi iZleva safuZ­

vels, am sferom pacientis moTxovnaze morgebu­

li servisi SesTavazos.  

sakvanZo sityvebi: pirveladi jandacva, pa­

cientTa kmayofileba, jandacvis sistema, jan­

dacvis danaxarjebi, kmayofilebaze gavlenis 

rangi, raodenobrivi kvleva. 

ABSTRACT

Primary healthcare with its function is the main compo­

nent of promoting and improving the health of the population. 

Primary healthcare system today offers accessible service to 

the population of the country, with different privileges for 

people with different needs. However, the outpatient direc­

tion still needs significant improvement in order to achieve 
the ultimate goal ­ universality, with the help of a continu­

ous and person­oriented approach. During organized primary 

healthcare, citizens are less likely to address second or third 

level hospital sectors. Accordingly, the total cost of healthcare 

is reduced. Obviously, it is much cheaper and easier to avoid 

disease or eradicate it at an early stage. Therefore, the outpa­

tient sector is important in the development of the healthcare 

system. Study and analysis of patient satisfaction from the 

point of polyclinic direction give a basis, that this field will 
offer a service suitable for patient’s demands.

Keywords: Primary healthcare, Patients’ satisfaction, 

Healthcare system, Healthcare costs, Satisfaction influence 
rank, Quantitative research

Sesavali

 janmrTelobis aRqma damokidebulia sakma­

od bevr socialur determinantze.  jandacvis 

msoflio organizaciis gansazRvrebiT, jan­

mrTeloba aris adamianTa sruli fizikuri, 

socialuri da fsiqikuri keTildReoba da ar­

amxolod daavadebis profilaqtika. ,, janmrT­

eloba aris individis unari, ifunqcioniros 

ise, rogorc misaRebia misTvis da im jufisaT­

vis, romlis wevric is aris’’ [1.gv.,   46].

   Tanamedrove  pirobebSi, samedicino saqmi­

anobis procesSi aucilebeli xdeba servisis 

miRebis mamotivirebeli faqtorebis, axali 

midgomebis Seswavla da gamoyeneba, radgan, 

swored  es faqtorebi axdens yvelaze SesamC­

nev gavlenas pacientis qcevis  cvlilebebze.  

,, rac ufro informirebulia momxmarebeli da 

rac ufro naklebia Ziebis danaxarjebi, saba­

zro struqtura miT ufro axlos aris sruly­

ofil konkurenciasTan’’. [2. gv.,   127 ]

pirveladi jandacva, rogorc  janmrTelobis xelSewyobis

ZiriTadi rgoli  da momxarebelTa saWiroebebi
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pacientis kmayofileba erT­erTi mniS­

vnelovani xarisxis indikatoria, romelsac 

ganviTarebul qveynebSi didi yuradReba eT­

moba.  pacientebi sul ufro metad gaTviTc­

nobierebulni xdebian samedicino servisebSi. 

momxmareblis kmayofileba mniSvnelovan gav­

lenas axdens raimes SeZenis gadawyvetilebis 

miRebaze. samedicino momsaxurebis, miT 

ufro ambulatoriuli servisis, sirTule 

ganpirobebulia im garemoebiT, rom gaweu­

li servisebis xeliT  Sexeba SeuZlebelia, 

Znelia maTi maxasiaTeblebis  gazomva da, ra 

Tqma unda,  moiTxovs maRali kvalifikaciis 

specifikur (samedicino ) codnas.  sayovel­

Taod miRebulia, rom samedicino momsaxure­

bis xarisxis  Sefasebis  arsebiT  indikators 

warmoadgens pacientis kmayofilebis maCven­

ebeli, samedicino momsaxurebis Sesabamisoba 

pacientebis da maTi ojaxis wevrebis molod­

inTan.  ,, pacientTa azri samedicino momsax­

urebis xarisxis Sefasebis erT­erTi yvelaze 

mgrZnobiare maCvenebelia, romelic afasebs 

momsaxurebis erT­erT yvelaze mniSvnelo­

van komponents, gamosavals da amave  dros 

samedicino momsaxurebas aRwers  pacientis 

TvalTaxedviT’’ [3. gv.. , 25 ]     pacientTa kmay­

ofilebis Seswavlis farTo gavrcelebas xeli 

Seuwyo orma mocemulobam: erTi mxriv, mTel 

msoflioSi pacientTa uflebebis dacvis gaz­

rdam da, meore mxriv, medicinaSi sabazro 

ekonomikis aspeqtebis damkvidrebam da paci­

entis e.w. momxmareblis rangSi gadanacvlebam. 

pacientTa azris Sesaswavlad SemuSavebulia 

da gamoiyeneba sxvadasxva instrumentebi. maT 

Soris ,  farTod gamoiyeneba  rogorc xarisxo­

brivi, ise raodenobrivi kvlevebi.  rogorc 

wesi,   populaciur doneze kvlevebis Catareba 

miznad isaxavs erovnuli masStabiT  janmrTe­

lobis Rirebulebebisa da prioritetebis ga­

movlenas.  

ZiriTadi nawili

pacientTa kmayofilebis donisa da xarisxis  

Sesaswavlad aqtiurad gamoiyeneba  evrokomi­

siis  kiTxvari ,,eurobarometri’’ da standar­

tizirebuli saerTaSoriso kiTxvari „euro­

pepi’’. evrosabWos mier SemuSavebuli meTod­

ologia  ­ „evrobarometri“ ­ miznad isaxavs pa­

cientTa usafrTxoebisa da jandacvis xarisx­

is sakiTxebis Seswavlas, xolo evropepi­praq­

tikosi eqimebiT pacientTa kmayofilebis 

Seswavlas.  2009 wels  „evrobarometris“ gamoy­

enebiT kvleva Catarda 27 qveyanaSi da moicva 

406 557 138 adamiani.1995­1998 wlebSi mecnierTa 

jgufis mier SemuSavebuli iqna pacientebis 

mier zogadi praqtikis Sefasebis saerTaSor­

iso standartizirebuli instrumenti _ „ev­

ropepi“ (https://www.ncbi.nlm.nih.gov/pmc/articles/

PMC3409606/). mocemuli meTodologia gamoy­

enebulia ukve 20­ze met  qveyanaSi. standartu­

li „evrobarometris modeli“  SemuSavda  1973 

wels da tardeba,  rogorc raodenobrivi, aseve 

Tvisebrivi kvlevebis saxiT. TiToeuli raode­

nobrivi kvleva moicavs 1000 pirispir inter­

vius evrokavSiris   qveynebisTvis.  kvlevebis 

Sedegebi qveyndeba weliwadSi orjer. kvlevis 

mizans warmoadgenda pacientis kmayofilebis 

gazomva. kiTxvaris SemuSavebisas gaTvalis­

winebuli iqna evropapis standartuli kiTxva­

ris maxasiaTeblebis da, aseve, qarTul bazarze 

arsebuli samedicino servisebis momsaxurebis 

standartebis SefasebisaTvis gamoyenebuli 

kriteriumebi (CSI saerTaSorosod aRiarebu­

li indeqsia momxmarebleTa kmayofilebis Ses­

aswavlad sxvadasxva sferoSi). SerCevis zoma 

100 pacienti. kvleva Catarda Tbilsisis sam 

did ambulatoriul centrSi.

Catarebuli kvlevis Sedegebidan Cans, rom 

ojaxis eqimiT kmayofileba da klinikiT kmayo­

fileba yvela demografiuli profilis jguf­

Si statistikurad mniSvnelovania. korelacia 

ufro maRalia 18­35 wlamde asakis jgufebSi 

da saSualo ganaTlebis mqonde jgufebSi. ix. 

cxrili N1

kvlevis saSualebiT aseve  ganisaRvra, 

konkretuli parametrebis   kmayofilebaze 

(pacientebis) gavlenis rangi. respondentebi 

acxadeben, rom maT kmayofilebaze gavlenas 

axdens pirveli ori mniSvnelovani debuleba: 

eqimis damxmare personalmac gagrZnobinoT 

mzadyofna Tqven mxardasaWerad da agixsnaT 

diagnozis alternatiuli versiebi. xolo ran­

giT bolo debuleba, romelic pacientis kmay­

ofilebas ganapirobebs gaxlavT, eqimma agix­

snaT samedicino gamokvlevebis, Carevebis, 

mkurnalobis arsi da mizani, ix., cxrili N2.
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cxrili N1

cxrili N2 

pacientis kmayofilebaze parametris gavlena
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daskvna 

momxmarebelTa qcevis Seswavla Zalze mniS­

vnelovania, rogorc saxelmwifoebriv do­

neze, ise kerZo biznesis kuTxiT. momxmareblis  

kmayofilebis gazomva daexmareba samedici­

no momsaxurebis bazarze moTamaSe kerZo Tu 

saxelmwifo uwyebebs specialuri marketin­

guli programebis SemuSavebasa da  ganxor­

cielebaSi.  umniSvnelovanesia yvela im molo­

dinis gamarTleba momxmareblis TvalSi, ro­

melic mis kmayofilebas ganapirobebs. radgan 

swored es ukanaskneli exmareba pacients  iyos 

loaluri konkretuli ojaxis eqimisa da Tu 

klinikis mimarT pirveladi jandacvis doneze.   

ojaxis eqimis da soflis eqimis institutis 

gaZliereba ki iZleva saSualebas iyos jandac­

va xarjTefeqturi, dadges ukeTesi samedici­

no gamosavali. Semcirdes TviTmkurnalobis 

da jibidan gadaxdis riski.

momxmarebelTa kmayofilebis kvlevis  pe r­

manentuli  RonisZiebebis praqtikuli rea  li­

zacia gaaumjobesebs samedicino momsaxurebis 

bazris funqcionirebas saqarTveloSi da xels 

Seuwyobs am sferoSi jansaRi konkurenciis 

arsebobas. 

amrigad, Catarebuli kvleva cxadyofs, rom 

samedicino momsaxurebis bazari saqarTvelo­

Si jer kidev ar aris formirebuli da qarTve­

li momxmareblebis qcevac am bazarze sakmao  

TaviseburebebiT xasiaTdeba.  es tendencie­

bi samedicino dawesebulebebma aucileblad 

unda gaiTvaliswinon pacientTa mozidvi­

sa da konkurenciul brZolaSi stabiluri  

warmatebis.
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abstraqti

warmodgenil statiaSi ganxilulia korpo­

ratiuli socialuri pasuxismgeblobis koncef­

ciis  dinamika ganviTarebaSi, problemebi, maTi 

Sefaseba da cvlileba. korporatiuli social­

uri pasuxismgeblobis da Tanamedrove korpora­

tiuli socialuri pasuxismgeblobis evoluciis 

analizis Semdgom  “socialuri saxelmwifos ax­

ali meTodologiuri midgomebis Tanamedrove 

modeli adamianisa da sazogadoebis uwyveti 

keTildReobis gziT ekonomikuri da socialu­

ri ganviTarebis SefasebisTvisaa warmodgenili. 

statiaSi agreTve ganxilulia korporatiul 

socialuri pasuxismgeblobis cvlilebis Zir­

iTadi midgomebi mikro doneze cxovrebis do­

nisa da adamianis uwyveti keTildReobis donis 

amaRlebis da muSaobis xarisxis kmayofilebis 

Sefasebis indikatorebisa da muSaobis xarisxis 

kompleqsuri Sefasebis meSveobiT.

sakvanZo sityvebi: korporatiuli socialu­

ri pasuxismgebloba, cvlileba, ekonomikuri da 

socialuri ganviTareba, gazomva, meTodologia, 

sazogadoebis keTildReoba, korporatiuli so­

cialuri politika, cxovrebis xarisxi.

ABSTRACT

The present article reviews dynamic in development of 

the conception of corpoerative social responsibility, problems 

of its evaluation and change. After analyzing the evolution of 

corporative social responsibility and modern model of “social 
state new methodological approaches are suggested for eval­

uation of economic and social development through contin­

uous wellbeing of man and society. The article also reviews 

main approaches to change of corporative social responsibil­

ity at the microlevel through the quality of life and continu­

ous wellbeing of man in an organization and the indicators of 

evaluation of contentment by work and complex evaluation 

of quality of working life.

Key words: corporative social responsibility, change, 

economic and social development, measurement, methodol­

ogy, wellbeing of society, corporative social policy, quality 

of life.

INTRODUCTION

Within XX century corporative social responibility 

(CSR) was developing in two directions – as the idea of 

management [11, p. 34] and as independent theoretical 

conception [3,p.209]. The process of development of CSR 

ideas was not uniform, but it would be also right to men­

tion that the status of corporative social responsibility in 

the second decade of XXI century is more evident than it 

was in previous hundred years. A greater part of accumu­

lated knowledge refers to theory, but undoubtedly, a great 

amount of proofs also appeared for CSR as the practice of 

modern management of the companies.

In essence, short review of appearance of corporative 

social responsibility shows its permanently changing na­

ture. CSR kept changing permanently as a concept and 

conception from the viewpoint of management, until it 

became scientific conception and continued experiencing 
change already in this field. It should also be added that 
transformations of CSR are ongoing not only at the level 

of idea or term to specify the concept of corporative social 

responsibility (for example, movement from CSR to cor­

porative social susceptibility or corporative citizenship), 

but also at the level of internal structure   and content, 

when name of theoretical conception is not changed, but 

its internal structure is being transformed and redeter­

mined.

EVOLUTION OF VIEWS ON

CORPORATIVE SOCIAL RESPONSIBILITY

Despite a great amount of determinations and alterna­

tive theories of corporative social responsibility, the idea of 

functioning of socially oriented company was changing not 

so crucially. Essence of CSR within entire period of devel­

opment of this copncept was determined as some philoso­
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ekonomikis doqtori
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phy of the company behavior and conception of forming the interaction with all those, which were somehow related with its 

activity. Presence of additionally socially significant activity was also obligatory, apart from the main one. 
Under the corporative social responsibility, in the broadest sense of the word, the conception is understood, which reflects 

voluntary decision of the company to participate in perfection of the processes of social development of society and protection 

of environement [1, p.408]; corporative social responsibility is also regarded as an ability of a company to benefit the society 
through use of profits from the private business. In Europe CSR was officially formed as sustainable     concept only in the 
beginning of XXI century at Lisbon European Summit in March 2000. European Commission determines it as “conception 
of integration of care on social and economic development in the business­operations of companies in cooperation with their 

shareholders and external environment” [8,p.78]. 
Recognizing the need and significance of the CSR conception, it should be considered to be outwardly imposed norm. For 

the majority of companies it has not become yet internal need and common value, its realization   is still connected with maxi­

mization of usefulness and those limitations (forced costs), which are imposed on the company activity by internal and external 

interest­holders (pressure of state, public organizations, pressure of consumers, competition for skilled workers), and external 

instruments of recognition (competitions, ratings, etc). To make corporative social responsibility      and social functions of 

business be regarded as internal components of modern company, internal norm, it is necessary, in our opinion, to pass definite 
stages of mature approaches on the part of both all the interested sides and also business itself (Pic.1).                      

Picture 1. Stages of approaches to social functions of business.

CRITERIA OF EFFICIENCY OF SOCIAL AND ORGANIZATIONAL DEVELOPMENT 

Within last five-six years on the pages of scientific literature discussion was ongoing on the crisis of conception of  the 
social state, the need for radical reform of public sector, change in the direction of social protection, the need for radical 

institutional changes (reform, first of all, of social institutions). German sociology far more frequently points to the need of 
radical changes in the model of social market economy and social state. For example, H. Norbert in the work “Has economy 
any future: end of growth and forthcoming crisis” talks about readiness of the society to social reforms, and mentions also 
about the interest in liberal ideas in connection with exacerbation of the problems of social dependency [7, p.109].

In one of his last fundamentalworks R. Greenberg also poses the problem of crisis of a social state [9,p.98]. Search for 

a new model is ongoing “exclusively within this or that combination of market and social limitations”. The dispute is about 
correlation of liberalism and sociality: some demand the first more, others – the other. In other words, search is going on 
for change in qualitative proportions of redistribution of created wealth, but the principle proper – only agents of market 

can create wealth, while social policy can only redistribute it, to a greater or lesser degree undermining the market incen­

tives – remains unchanged.    

In 2012 was published the Strategy of World Bank in the field of social protection of work for 2012-2020, in which is 
presented principally new idea (conceptionally new) of social protection. In particular, is mentioned that “efficient systems 
of social protection are necessary components of sustainable economic growth” for the society on the whole [16, p.32]. The 
Strategy outlines new “functions of social institutions (social protection, first of all): 1) warning on reduction of wellbeing 
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under the influence of abrupt changes in the level of in­

come and expenses; 2) provision of possibilities, sources 

and work places of best quality; 3) protection from im­

poverishment and catastrophic loss of human capital” [7, 
p.111].

 Developing the discussion on crisis of a social state, 

the scientists point to two groups of factors that caused 

the present crisis: economic globalization and technolog­

ical innovarions [11. pp.111­112]

Methodological breakthrough in change in the eval­

uation paradigm of social progress efficiencr happened 
also after publishing the report of International Commis­

sion headed by Nobel Prize holder J. Stiglitz “The Mea­

surement of Economic Perfromance and Social Progress” 
in 2009 (Report of the Commission on measurement of 

economy efficience and social progress, J. Stiglitz, A. Sen, 
J.­P. Fitoussi). Thus, the report focuses the accent on the 

need in evaluation of economic development to attach 

more attention to the quality of life in general and sepa­

rate man in particular. In change of quality of life should 

be taken into consideration both the objective indicators, 

having quantity evaluation and the subjective, having both 

qualitative and quantitative measurement [14,p.60].

To reflect the above-listed tendencies in the social 
sciences, the term “wellbeing” was used (literally, good 
being), by the content meaning “continuous wellbeing” of 
man and society (from this the concept “good society”, 
“just society”). The present conception involves a wide 
array of objective and subjective evaluations of people of 

their own “continuous” wellbeing at different stages of 
life, including intensive work activity and wellbeing in the 

“elderly age” (Age Watch). It should be mentioned that 
earlier the economic science used conception “wellfare”, 
which reflected the level of wellbeing from the viewpoint 
of mesurable qualitative indicators and level of social pro­

tection of citizens. To measure wellbeing of people is used 

the system of inter­complementary indicators: income, 

work, society, education, ecology, civil rights, health, 

contentment, security, balance between work and rest [16, 

p.41]. 

Thus, in the present period, as never, production, eco­

nomic activity of companies (for measurement of which 

are used the standard market criteria of correlation of ex­

penses and benefits) requiring non-market criteria of effi­

ciency. In such a case   we suppose that CSR is not only 

management technology, pursuing purely market goals 

and results, but also an indicator of social activity, social 

functions (social activities) of the companies, and should 

be directed to continuous wellbeing of man (worker) in 

an organization, should promote formation of social envi­

ronment inside and outside the organization, development 

and support of social relations and social communication. 

This, approaches to measurement of social responsibility 

of business should reflect wellbeing of man (worker) with­

in an organization, it is also necessary to measure contri­

bution of business into continuous wellbeing of the local 

community and society on the whole. 

APPROACHES TO MEASUREMENT OF CORPO­

RATIVE SOCIAL RESPONSIBILITY

As the pronlems in measurement of corporative so­

cial responsibility have comprehensive charcater, we’ll 

consider its evaluation from the viewpoint of wellbeing 

of man in the period of active work activities, i.e. of a 

worker. 

One of the possible approaches to measurement of 

corporative social responsibility can become evaluation of 

social programs, being realized at the level of a company 

from the viewpoint of their influence on the quality of life 
(probably in a narrower sense, on the quality of work life).

Complex evaluation of the quality of life in an orga­

nization, in its turn can involve the following blocks of 

indicators (through the subjective perception):

Contentment with work – contement with salary, ap­

plied systems of payment for work, feeling of justice in 

payment for work, positive motivations of employees, 

possibility for professional and personal growth, assure­

ness in the future, guarantee of employement, stability;

Level in organization of work – targeted planning 

in organisanization, presence of service transport, park­

ing, level and condition of rationing, good ergonomic 

and physical conditions of work, level of organization of 

work place, technique of personal work, presence of work 

clothes;

Level of development in social infrastructure in orga­

nization – presence of dining­rooms and hot meals, pres­

ence of medical points for examination and prevention, 

additional pension services, additional medical insurance, 

feeling of social security;

Autonomy of worker and security of work – degree 

of delegation, responsibility, amount of operations at the 

present work place, possibility of vision of final results of 
work, interchangeability of works;

Style of governance – social direction of style of gov­

ernance, contentment with style of governance, wish to 

work in the future with a supervisor, possibility to choose 

a supervisor;

Culture of organization – ptesence of values, tradi­

tions, “heroes”; policy of governance in relation with 
recognition of merits of workers, degree of trust in gov­
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ernance, social environment inside organization, presence 

of feedback;

 Relations between people in the process of activities 

– presence of favorable atmosphere for work activities, 

presence/absence of conflicts, stress situations; possibil­
ity of informal relations at work with colleagues, level of 

interaction with employes, level of development of social 

relations;

Level of production/work democracy – level of devel­

opment of work democracy, direction to group work and 

aspiration to achievement of joint results, ability to agree 

personal interests with the interests of group, other work 

groups and an organization on the whole.

It should be mentioned once more in conclusion that 

the function of goal in development of corporative social 

responsibility should be the function of quality of life and 

worthy work (F ql max, in which F is function of goal and 

ql – quality of life). On the basis of relevant system of in­

dicators (objectively evaluated and subjective) at the level 

of a company should be elaborated the methods of calcu­

lation of index of social development, which can be pre­

sented with the help of formula of linear addition I= (Fi)/n, 

where Fi – achieved level of I indicator, n – quantity of 

indicators. The present methods can be specified, if weight 
coefficients are attached to the present indicators (Pi). 
“Weights” carry in them the share of subjective and can be 
determined by expert way, which, in our opinion, can be 

a source of very valuable information. Then the formula 

will take on the form of medium­arithmetical weighed I =  

(Fi   Pi) / Pi. Systematic calculation of such indicator and 

its comparison by years will give a picture of forming ten­

dencies [12]. Integration of 15­20 most important social 

indicators enables to receive indicator new by its nature 

and analytical potentials, characterizing the tendencies of 

social activity, social activities of companies, reflecting 
continuous wellbeing of man in an organization.

SUMMARY

Despite a great number of definitions and alternative 
theories of corporative social responsibility, the idea of 

functioning of socially oriented company was changing 

not so much radically. Essence of CSR within the entire 

period of development of this concept was being deter­

mined as some phylosophy of company behavior and the 

concept of formation of interactions with all, which are 

somehow connected with its activities.    Within last years 

on the pages of scientific literature the discussion was on­

going on crisis of the conception of a social state, the need 

for radical reform in the public sector, changes in direc­

tion of social protection, the need for radical institution­

al changes (reform, first of all, of social institutions). At 
the present stage of development of industrial society one 

of the most active problems is evaluation and changes of 

corporative social responsibility. On the basis of analysis 

of modern model of “social state” new economic meth­

odological approaches are suggested to measurement of 

social responsibility of the society through life and per­

manent prosperity of man in an organization. Indexes over 

the evaluation of contentment are connected with working 

and complex evaluation of quality of working life. 
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anotacia

sajaro seqtorSi, marTvis efeqtiani ganxor­

cielebisaTvis, arsebobs berketebi, romlis gam­

oyenebiTac xelmZRvaneloba aRwevs miznebs. xSir 

SemTxvevaSi, aseTi berketebis gamoyeneba nega­

tiurad aisaxeba dasaqmebulebze da ar iZleva 

srulyofili Sedegis miRebis saSualebas. Tana­

medrove pirobebSi, aseT berketebs warmoadgens 

daqiravebulTa kontrolis procesi da maTi mo­

tivacia. zogadad, termini „kontroli“ uaryof­

iTad aRiqmeba, roca adamianebs esmiT kontrolis 

Sesaxeb, isini warmoidgenen wesebis  gamkacrebas, 

SezRudvebis SemoRebas, dasjas da sxva negatiur 

pirobebs, xolo “motivacia” xSir SemTxvevaSi, mx­

olod fulad jildosTanaa gaTanabrebuli.

 Cveni kvlevis mizans warmoadgens, gavarkvi­

oT, motivaciis ra saxes aniWeben upiratesobas 

sajaro seqtorSi daqiravebuli mosamsaxureebi, 

rogor unda gaiTvaliswinos menejerma maTi in­

teresebi da ras unda mieqces yuradReba. sajaro 

seqtoriT daintereseba gamoiwvia im faqtorma, 

rom am seqtorSi finansebi garkveulwilad Sez­

Rudulia, damokidebulia centralur an adg­

ilobrivi TviTmarTvelobis biujetze, erTi 

SexedviT Cans, rom aq sxvadasxva saxis motivaciis 

faqtorebis gamoyeneba SezRudulia. 

kvlevis mizani iyo gagverkvia, dasaqmebulTa 

samotivacio molodini da menejerTa sapasuxo 

reaqcia. am mizniT, gamoikiTxa 120­ze meti sajaro 

seqtorSi daqiravebuli piri, areali moicavda 

aWarisa da guriis regionebs. gamokiTxvam aCvena, 

rom sajaro seqtorSi daqiravebulTa umravle­

soba, motivaciis ganxorcielebis dros pirvel 

adgils aniWebs karierul winsvlas, aseve, mniS­

vnelovania keTilganwyobili garemo da fuladi 

premia. es kvleva saSualebas miscems sajaro se­

qtoris menejerebs sworad dagegmon motivaciis 

faqtorebi, gaiTvaliswinon is molodinebi, rac 

daqiravebulebs gaaCniaT, dagegmon motivaciis 

strategia da misi ganxorcielebis taqtika. Sesa­

bamisad, aamaRlon sajaro seqtorSi dasaqmebul­

Ta SromiTi nayofiereba.

sakvanZo sityvebi: motivacia, sajaro seqto­

ri, strategia, taqtika

ABSTRACT
In the public sector, for the effective implementation 

of the management, exist the levers, with which the adminis­
tration reaches the goals. In many cases, the use of the men­
tioned levers is negatively reflected on the employees and 
it delays the chance of getting the perfect result. In modern 
conditions, such levers are represented by the process of con­
trolling the mercenaries and motivating them. In general, the 
term “control” is negatively perceived. When the people hear 
the mentioned term, they imagine themselves tightening the 
rules, introduction of restrictions, punishment and other nega­
tive conditions, but the “motivation” is mostly equalized with 
only gratuity. The goal of our research is addressed to find 
out what kind of motivation is preferred by the employees 
hired in the public sector; how the manager should take into 
account their interests and what they should pay attention to. 
Interest in the public sector was caused by the fact that in 
this sector the finances are somewhat limited and depended 
on the budget of central or local self-government. At the first 
glance it seems that the use of different types of motivating 
factors is limited here. In the article we have tried to find out 
the motivational expectation of employees and the respon­
sive reaction of managers. For this purpose, more than 120 
employees hired in the public sector were interviewed and 
the area of inquiry covered the regions of Adjara and Guria. 
The inquiry has shown that the most of the employees hired 
in the public sector gives the priority to the career advance­
ment during the motivation period, as well as the favorable 
environment and gratuity is also very important for them. 
The public sector managers through this research will be en­
sured by the opportunities of properly planning the motiva­
tion factors and taking the expectations in consideration that 

personalis motivaciis xerxebi sabiujeto dawesebulebebSi
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the employees have, and also the possibilities of planning the 
motivation strategy and its implementation tactics in order to 
increase consequently the labor productivity of employees in 
the public sector. 

Keywords: motivation, public sector, strategy, tactics

Sesavali

organizaciuli miznis miRwevis saSuale­

baTa Soris erT­erTi mniSvnelovania dasaqme­

bulTa stimulireba. motivaciis formis 

SerCevasa da mis swor gamoyenebaze didadaa  

damokidebuli muSakTa Sromisunarianobis am­

aRleba. Tu xelmZRvaneli pasuxobs im molod­

inebs, romlebic gaaCniaT dasaqmebulebs, 

TavianTi moTxovnilebebidan gmomdinare, ma­

Sin motivacia izrdeba, rac imas niSnavs, rom 

mizani aucileblad miiRweva da momuSaveTa 

kmayofilebis xarisxi maRalia. SesaZlebelia, 

motivaciis esa­Tu­is forma saerTod ar pa­

suxobdes daqiravebulTa interesebs, anu xe­

lmZRvanelobam ar gaiTvaliswinos is Tavise­

burebebi, romelic calke aRebul individs 

gamoarCevs jgufisagan, es niSnavs imas, rom 

xelmZRvaneli iyenebs motivaciis erTianad 

gansazRvrul formats da ar iTvaliswinebs 

indiviadualur Taviseburebebs, es ki iwvevs 

dasaqmebulTa motivaciis Semcirebas da Sede­

gad, miznis miRweva sakmaod garTulebulia.

kerZo seqtoris sawarmoTa SesaZleblobe­

bi motivaciis amaRlebis formebSi sxvadasx­

vagvaria. menejerebs gaaCniaT sxvadasxva Ses­

aZleblobebi, romlis gamoyenebis mixedviTac 

isini ar arian SezRudulni, sul sxva saqmea 

sajaro d saxelmwifo seqtorSi dasqmebulTa 

motivaciis zrdis sakiTxebi. sajaro seqtors 

kerZo seqtorisagan gamoarCevs is Tavisebu­

rebebi, rogoricaa:

­ sajaro seqtori damokidebulia sajaro 

finansebze, saxelmwifo biujetze an adg­

ilobrivi TviTmarTvelobis biujetze, 

sadac Tanxebis xarjva limitirebulia, 

maSin, roca kerZo seqtors SeuZlia moge­

bis zrdis kvalobaze gazardos stimuli­

rebis fondebi;

­ sajaro seqtorSi kadrebis miReba, maTi 

karieruli winsvla sakmaod gansxvavdeba 

kerZo seqtoris realobisagan;

­ sajaro seqtorSi sxvadasxva donis xelmZ­

Rvanelebis mier miRebuli gadawyvetile­

ba miekuTvneba aucilebel SesaTanxmebel 

gadawyvetilebaTa rigs, maSin roca, kerZo 

seqtorSi SesaZlebelia gadawyvetilebis 

miReba arsebuli situaciidan gamomdin­

are.

es Taviseburebebi ganapirobebs im SezRud­

ulobas, rac arsebobs personalis motivaci­

is mxriv sajaro seqtorSi. umniSvnelovane­

si faqtoria is, rom xelmZRvanelma zustad 

icodes is molodini, rac gaaCnia sajaro mox­

eles, radgan araswori gadawyvetileba per­

sonalis motivaciis amaRlebis Sesaxeb daaz­

arelebs ara mxolod daqiravebuls, aramed 

SesaZlebelia, problema Seuqmnas saxelmwi­

foebrivi mniSvnelobis proeqtebis ganxor­

cielebas. aqedan gamomdinare, sajaro/saxel­

mwifo seqtoris menejerebi unda flobdnen 

mitivaciis amaRlebis sxvadasxva xerxebis er­

Tobliobas, unda gadawyviton, konkretuli 

pirovnebisadmi da saqmisadmi Sesabamisi moti­

vaciis forma.

sakiTxis Seswavlis mdgomareoba

motivaciis formebis Seswavlas mravali 

qarTveli Tu ucxoeli mecnieri axdens, Tum­

ca maTi Seswavlis areali ZiriTadad kerZo 

samarTlis subieqtebi arian. mcire naSromebia 

miZRvnili saxelmwifo seqtorSi dasaqmebul­

Ta motivaciis kvlevebisadmi. motivaciis is 

formebi, romlebic kerZo seqtorSi gamoiyene­

ba, mniSvnelovania sajaro seqtorSic da misi 

gamoyeneba sakmao Sedegs iZleva. am mecnierTa 

naSromebze dayrdnobiT, SevecadeT mogve­

ca calke aRebuli sajaro seqtorSi dasaqme­

bulTa motivaciis formirebis meqanizmebi, 

risTvisac gamoviyeneT Cvens mier Catarebuli 

kvleva da qarTul Tu ucxo enebze arsebuli 

literatura, romelSic gadmocemulia zoga­

dad motivaciis formebi, aseve, sajaro dawe­

sebulebebSi personalis motivacia.  SesaZle­

belia iTqvas, rom qarTul samecniero lit­

eraturaSi, romelic marTvis Sesaxebaa gamo­

qveynebuli, ZiriTadi adgili eTmoba zogadad 

motivaciisa da misi faqtorebis, motivaciis 

formebis gacnobasa da Seswavlas. calke araa 

gamoyofili saxelmwifo da sajaro uwyebebSi 

dasaqmebulTa motivaciaze moqmedi faqtore­

bi. rac Seexeba ucxo enovan literaturas, 

sajaro dawesebulebebSi kompleqsuri saxiT 

Seswavlili motivacia Zalian mwird gvxvdeba. 

savaraudoa, rom avtorebi gulisxmoben, rom 

motivacia kerZo seqtorSi arafriT gansxva­

vdeba sajaro seqtorSi dasaqmebulTa moti­

vaciisagan. Tumca, gvxvdeba kvlevebi [5,10], sad­
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ac saxelmwifo seqtoris motivaciis sakiTxebi 

calkea gaSuqebuli. Cveni azriT, is mizezi, rom 

qarTul samecniero literaturaSi adamianu­

ri faqtorebis motivaciis gansazRvris dros, 

sajaro seqtorSi dasaqmebulTa motivirebas 

mcire yuradReba eTmoba, mdgomareobs ima­

Si, rom qarTul enaze Sedgenili menejmentis 

wignebi [1] ZiriTadad saxelmZRvaneloebia, am­

itom ase farTod sakiTxis gaSuqeba ar xdeba. 

statiis avtori madlierebas gamoxatavs qarT­

veli avtorebis mimarT, gamomdinare iqedan, 

rom es saxelmZRvaneloebi dasrulebuli kv­

levebia da SesaZlebelia am literaturiT xe­

lmZRvaneloba.

ZiriTadi teqsti

dasaqmebulTa motivaciis Camoyalibebisa 

da misi zrdisadmi yuradReba jer kidev anti­

kuri droidan SeiniSneba. nebismier epoqaSi 

motivacia warmoadgenda mZlavr iaraRs, rom­

lis gamoyenebac dadebiTad aisaxeboda orga­

nizaciis miznis miRwevaze. 

sxvadasxva dros motivaciis sxvadasxva 

Teoria iqna damuSavebuli. am Teoriebis da­

muSavebis winapirobebs warmoadgenda is obi­

eqturi viTareba, rac im periodis sazogadoe­

brivi cxovrebisa da socialuri mdgomareo­

bisaTvis iyo damaxasiaTebeli [1]. dReisaTvis 

yvelaze metad gamoiyeneba motivaciis Semdegi 

Teoriebi:

cxrili 1

motivaciis ZiriTadi Teoriebi

wyaro; cxrili Sedgenilia Cvens mier 1 da me-10 literaturis gamoyenebiT.
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es aris is ZiriTadi Teoriebi, romelic 

gamoiyeneba Tanamedrove menejmentSi, moti­

vaciis procesis asaxsnelad da misi realuri 

gamoyenebisaTvis. umeteswilad, personalis 

motivaciis es Teoriebi praqtikidanaa aRebu­

li da realobaSi gamocdilia, Tumca, xSiria 

SemTxveva, roca arsebuli viTareba ver Seesa­

bameba ama Tu im Teoriul models, amitom saW­

iroa iseTi kombinaciis gamoZebna, romliTac 

moxdeba situaciis Sefaseba da motivaciis 

swori formis gamoZebna.

kerZo seqtorSi dasaqmebulTa motivaciis 

zrda sxvadasxva mimarTulebiTaa SesaZlebe­

li. gamocdilma menejerma yovelTvis icis, Tu 

ras unda miaqcios yuradReba, rogor aamaR­

los motivicia da dasaqmebulTa energias ro­

gor misces swori mimarTuleba. mas SeuZlia 

motivaciis amaRlebis mravali gza gamoi­

yenos, SeuZlia gamoiyenos rogorc sayovel­

Taod gavrcelebuli motivirebis formebi, 

ise, Seqmnas axali midgoma, romelic uSualod 

pirovnebaze da Sesrulebuli (Sesasrulebe­

li) samuSaos specifikaze iqneba damokidebu­

li. kerZo seqtoris menejerebi cdiloben 

mravalferovnad gamoiyenon motivaciis sa­

Sualebebi, maT SeuZliaT gamorCeul person­

als gamoucxadon madloba, gadascen fasiani 

saCuqrebi, gamouyon rig gareSe anazRaureba­

di Svebuleba, gauSvan ojaxTan erTad samog­

zaurod, SesTavazon moqnili samuSao dro, 

karieruli winsvlis xelSewyobisaTvis gaag­

zavnon ganaTlebis misaRebad, daawinauron da 

a.S. es formebi damokidebulia erTis mxriv, 

Sesrulebuli samuSaos rolze organizaciis 

miznis miRwevis saqmeSi, xolo meores mxriv ­ 

organizaciis xelT arsebul materialur Tu 

aramaterialur resursebze.

sxvanairadaa saqme saxelmwifo dawesebule­

bebSi, sadac biujeti mtkicdeba an centra­

lur an adgilobriv doneze. masSi winaswaraa 

gaTvaliswinebuli yvela materialuri Tu 

aramaterialuri (naklebad) stimulirebis 

meqanizmi da misi Secvla did ZalisxmevasTa­

naa dakavSirebuli. amitom, sajaro seqtor­

Si dasaqmebulTa stimulirebis mxolod Ti­

Tze CamosaTvleli formebi gamoiyeneba. xSir 

SemTxvevaSi, menejers urCevnia fuladi premia 

gamoyos premirebis fondidan da Tanabrad 

gaanawilos yvela daqiravebulze, rac iwvevs 

usamarTlobis gancdas da Sesabamisad, am­

cirebs dasaqmebulTa motivacias. aseTi mid­

goma Tumca gaumarTlebelia, magram mene­

jerebs ar sWirdebaT bevri improvizacia da 

sxvadasxva formebis gamoyeneba motivirebi­

sas. aRsaniSnavia is faqti, sajaro seqtorSi 

premirebac garkveulad reglamentirebulia 

da srulad ver asaxavs im molodins, rac Sei­

Zleba gaaCndes saxelmwifo moxeleebs. mo­

tivaciis sxva formebis gamoyeneba sakmaod 

mwirad xorcieldeba. imdenad iSviaTad, rom 

dasaqmebulebi mas faqtiurad ver amCneven. 

sajaro/saxelmwifo seqtorSi, swori moti­

vaciuri molodinis strategiisa da taqtikis 

SemuSavebisas, aucilebelia yuradReba gamax­

vildes im areebze, romelSic muSaoba uwevs 

daqiravebuls. strategiis SemuSavebisas, xe­

lmZRvanelis mTavar movaleobas warmoadgens 

dasaqmebulTaTvis samuSao garemos Seqmnas­

Tan erTad, samuSaos sazogadoebrivi mniSvne­

lobis gacnobac.

kvlevis meTodologia. naSromis momza­

debis mizniT, Catarebul iqna kvleva, gamoi­

kiTxa 120­ze meti daqiravebuli, romlebic sa­

jaro seqtorSi arian dasaqmebulni. vinaidan 

nebismieri kvleva adamianTa pirad cxovrebaSi 

SeWras gulisxmobs da maTgan garkveuli droi­

sa da energiis daTmobas iTxovs, responden­

tebis mxridan kvlevaSi monawileoba nebayo­

flobiTi iyo [2]. respondentebis interesebis 

dacvis mizniT, rac maTi identurobis dacvas 

gulisxmobs, gamokiTxva anonimurobisa da 

konfidencialobis safuZvelze moxda.

gamokiTxvis geografiuli areali moica­

vda aWaris avtonomiuri respublikis teri­

toriaze arsebul sajaro samarTlis subieq­

tebs, saministroebs, municipalitetebis mer­

iebs, saganmanaTleblo dawesebulebebs. aseve, 

gamokiTxvaSi monawileobdnen guriis regi­

onis saxelmwifo rwmunebulis aparatSi dasaq­

mebuli sajaro moxeleebi.

SemTxveviTi SerCevis principiT SeirCa sx­

vadasxva asakis sajaro seqtorSi dasaqmebuli 

pirebi, asakobrivi amplituda meryeobs 23­dan 

65 wlamde. es saSualebas gvaZlevs gavarkvi­

oT SexedulebaTa sxvaoba asakobrivi katego­

riebis mixedviT. gamokiTxulTa dajgufeba 

sqesis mixedviT ar mogvixdenia, radgan saja­

ro seqtorSi, Cvenis azriT, gamoiyeneba mo­

tivaciis iseTi formebi, romlebic Tanabrad 

misaRebia rogorc erTi, ise meore sqesis mu­

SakebisaTvis.
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diagrama 1

gamokiTxvaSi monawile sajaro moxeleTa ganawileba samuSao adgilebis mixedviT

diagrama 2

gamokiTxvis CatarebisaTvis, Cvens mier 

momzadebul iqna daxuruli kiTxvari, romel­

Sic warmodgenili iyo SekiTxva imis Sesaxeb, 

Tu ra saxis motivacias aniWeben upiratesobas 

sajaro seqtorSi dasaqmebulebi da ra sax­

is motivacia gamoiyeneba maT organizaciaSi. 

aseve, kiTxvarSi respodentebisadmi SeTavaze­

bul iqna motivaciis sxvadasxva, ukve cnobili 

saxeebi, rogorc materialuri, ise ­ aramate­

rialuri, respodentebs unda moexdinaT  mo­

tivaciaTa ranJireba im pirobiT, rom yvelaze 

sasurveli motivaciis saxe iqneboda 1, xolo 

danarCeni ­ rigiTi nomrebis zrdis mixedviT. 

respodentTa anketirebis dasrulebis Semdeg, 

moxda miRebuli anketebis damuSaveba, liker­

tis skalis principis gamoyenebiT [2, gv.10], ra­

mac safuZveli mogvca gagverkvia, Tu ra saxis 

motivacias aniWeben upiratesobas sajaro se­

qtorSi dasaqmebulni, ra saxis motivacias ax­

orcielebs TviTon organizacia da ra molod­

inebi gaaCniaT daqiravebulebs. kvleva ganxor­

cielda asakobrivi kategoriis mixedviTac, ra­

mac saSualeba mogvca gagverkvia SexedulebaTa 

sxvaoba asakobrivi kategoriebis mixedviTac. 

kvlevis Sedegebi.

 gamokiTxulTa umravlesobisaTvis materi­

aluri motivacia mniSvnelovania, radgan isini 

fiqroben, rom is nakrebi, rasac materialuri 

motivacia moicavs sruliad amaRlebs dasaqme­

bulTa stimuls, maTTvis imdenad mniSvnelo­

vani ar aris aramaterialuri motivacia.
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gamokiTxulTa umravlesoba (53%) miiCnevs, 

rom maTi organizaciebi ZiriTadad iyeneben 

materialuri stimulirebis formebs, 33% 

fiq robs, rom maTTan  aramaterialuri stim­

ulireba gamoiyeneba, mxolod 14 %­is azriT 

­ gamoiyeneba stimulirebis orTave forma.  

Tumca, gvx vdeba iseTi respodentebic, rom­

lebic miiCnevdnen, rom marTalia gamoiyeneba 

stimulirebis materialuri forma, magram es 

imdenad iSviaTia,  SeiZleba CaiTvalos, rom 

dawesebuleba saerTod ar iyenebs stimuli­

rebis arc erT formas. 

sajaro seqtorSi dasaqmebulTa gamokiTx­

vis Sedegebis analizi Semdeg suraTs iZleva: 

sajaro seqtorSi dasaqmebulTa umrvleso­

bisaTvis motivaciis umniSvnelovanesi for­

maa karieruli winsvla, aseve mniSvnelovania 

muSaobisaTvis keTilganwyobili garemo da 

menejerebis dadebiTi damokidebuleba. miRe­

buli Sedegebi Cven davajgufeT materialuri 

da aramaterialuri motivaciis formebad da 

avsaxeT cxrilSi:

cxrili 2

asakobrivi kategoriebis mixedviT Tu 

movaxdenT gamokiTxulTa dajgufebas, ZiriT­

adi nawili Seadgens 27­45 wlis asakis pirebs, 

isini motivaciis mTavar faqtorad miiCneven 

xelSewyobas ganaTlebis miRebaSi da kvali­

fikaciis amaRlebis mudmiv SesaZleblobas. 

maTi azriT, es pirdapir kavSirSia karierul 

zrdasTan. aseve, gansakuTrebiT mniSvnelo­

vania swavlis dafinanseba. 45­65 wlis asakis 

gamokiTxulebi ki motivaciis ZiriTad formad 

miiCneven keTilganwyobil garemos, regla­

mentirebul samuSao dros da korporaciul 

saRamoebs. aqedan SeiZleba davaskvnaT, rom 

dasaqmebulTa umetesobisaTvis, karieruli 

winsvlisaTvis zrunva iwyeba 30 wlis asakSi 

da grZeldeba 45 wlamde. 45 wlis asakis mqone 

sajaro moxeleebi ki ZiriTadad fiqroben 

keTilganwyobis mopovebaze, dasvenebaze da 

mxolod mcireodens miaCnia, rom korporaci­

uli saRamoebi motivaciis kargi formaa.

rac Seexeba materialuri motivaci­

is formebs: pirvel adgils iWers premia, 

samuSaos SesrulebisaTvis fuladi jildo 

da a.S. aqac asakobrivi kategoriebis mixed­

viT suraTi gansxvavebulia. 45­wlamde asakis 

dasaqmebulTaTvis mniSvnelovania karieruli 

winsvla da swavlis dafinanseba, xolo ufro 

meti asakis daqiravebulTaTvis ­ dazRvevis 

dafinanseba da fuladi daxmareba.

am Sedegebis mixedviT, SesaZlebelia 

davaskvnaT, rom sajaro seqtorSi dasaqme­

bulTaTvis motivaciis umTavres safuZvels 

warmoadgens karieruli winsvla da xelSewyo­

ba swavlasa da profesiul orientirebaSi. 

Tumca garkveuli periodis Semdeg es motivi 

gadadis meore rigSi da ukve dasaqmebulTaT­

vis mniSvnelovania stabilurobis gancda. 

maSin, roca saqarTveloSi samuSao adgilebi 

deficuturia, es gasagebicaa. adamiani, roca 

muSaobas iwyebs sajaro/saxelmwifo seqtorSi, 

mas raRac droiT uCndeba stabiluri samuSao 

adgilis povnis gancda, amitom, is Tanxmde­

ba yvelanair SemoTavazebas, ar gaaCnia didi 

moTxovnilebebi. magram, Tu mas asaki xels 

uwyobs, ukve mTavari xdeba ierarqiul kibeze 

dawinaureba. 

aqedan gamomdinare, SeiZleba iTqvas, 

rom saqarTveloSi sajaro samsaxuri ara mx­

olod prestiJulia, aramed is materialu­

radac ukeTes pirobebs sTavazobs dasaqme­
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cxrili 3

sajaro seqtorSi dasaqmebulTa motivaciis amaRlebis strategia da taqtika

cxrili adaptirebulia Cvens mier. gamoyenebulia statia James L. Perry, Annie Hondeghem ­ Building 

Theory and Empirical Evidence about Public Service Motivation ­ International Public Management Journal, 2008 [5]

bulTa umravlesobas, vidre kerZo seqtori, 

dasaqmebulebs gaaCniaT ufro meti stabilu­

ribis gancda da dawinaurebis imedi. amitom, 

isini cdiloben maqsimalurad SeinarCunon 

samuSao adgili. ar cdiloben kerZo seqtor­

Si gadanacvlebas da Sesabamisad, sakuTari 

saqmiT dainteresebas. xSiria SemTxvevebi, 

roca adamiani kerZo seqtoridan gadadis sa­

jaro seqtorSi, imaze nakleb Tanamdebobaze, 

vidre wina samuSaoze iyo. es niSnavs, rom saqa­

rTveloSi didi disbalansi arsebobs sajaro 

da kerZo seqtorebs Soris materialuri Tu 

aramaterialuri motavaciis mixedviT.

sajaro seqtoris menejerebma TavianTi 

samotivacio strategiis asagebad unda ga­

moiyenon iseTi faqtorebis urTierTTavse­

badoba rogoricaa Sida da gare areebis max­

asiaTeblebi. sajaro seqtoris Sida aredan 

mniSvnelovania adamiani da is samuSao, ro­

melsac asrulebs daqiravebuli, xolo gare 

ares ZiriTad maxasiaTeblad gamodgeba gare­

mo, organizacia da sazogadoeba. am urT­

ierTkavSiriT aigeba motivaciis strategia 

da taqtika.

rogorc cxrilidan Cans, saxelmwifo se­

qtorSi motivaciis gansazRvrisa da misi ama­

RlebisaTvis aucilebelia samuSaos, rogorc 

sazogadoebrivi keTildReobis miRwevis in­

strumentis dayvana dasaqmebulebamde, anu, 

dasaqmebulisaTvis mTavar motivacias unda 

warmoadgendes ara mxolod ego­motivaci­

is arseboba, rac gamoixateba sakuTari Tavis 

materialur Tu aramaterialur motivacia­

Si, aramed saxelmwifo samsaxuris, rogorc 

„xalxis msaxurebis“ axsnaSi. am SemTxvevaSi 

SesaZlebelia vifiqroT, rom sajaro samsaxu­

ri dasaqmebis are gaxdeba ara mxolod im adami­

anebisaTvis, romlebic mxolod sakuTari mo­

tivaciisaTvis zrunaven, aramed imaTTvisac, 

visTvisac mniSvnelovania qveynisa da sazoga­

doebrivi interesebi. ra Tqma unda, aseTi kri­

teriumebiT TanamSromelTa SerCeva sakmaod 

rTulia, Tumca im pirTagan, romlebic saja­

ro seqtorSi dasaqmdebian, sirTules ar unda 

warmoadgendes iseTi personalis gamorCeva, 

romlebTac saxelmwifoebrivi da sazogadoe­

brivi „maRali idealebi“ amoZravebT. aqve da­

vamatebT, rom mxolod es Tviseba sakmarisi ar 

aris, es safuZvlad unda daedos codnas, gar­

jasa da muyaiTobas.

daskvnebi da winadadebebi:

1. saxelmwifo seqtoris damokidebule­

ba centralur an adgilobriv biujetze 

didad gansazRvravs im Taviseburebebs, 

romlebic arsebobs motivaciis mxriv am 
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sferoSi. kerZo seqtorSi dasaqmebulTa 

stimulireba­motivirebis speqtri ufro 

farToa, vidre sajaro seqtorSi dasaqme­

bulTa stimulireba, amitom xelmZRvan­

elma maqsimalurad unda gaiTvaliswinos 

is molodinebi, romelic gaCniaT saxelm­

wifo seqtorSi dasaqmebulebs;

2. motivaciis mxolod erTi romelime sax­

is gamoyeneba, isic iSviTad, ver iZleva 

stimulirebis aRqmis saSualebas, amitom 

xelmZRvanelma unda gaiTvaliswinos es 

faqtori da SesTavazos rogorc materi­

aluri, ise arameterialuri stimulire­

bis meTodebi;

3. radgan asakobrivi sxvaoba motivaciis 

faqtorebis SexedulebebSi erTmaneTi­

sagan gansxvavdeba, aucilebelia xelmZ­

Rvanelma es faqtoric gaiTvaliswinos. 

axalgazrdebs (40­45 wlamde) SesTavazos 

motivaciis iseTi formebi, rogorebicaa 

karieruli winsvla, swavlisa da profesi­

uli ganTlebis xelSewyoba, xolo am asakze 

ufro zeviT personals ­ materialuri 

stimulireba, stabiluri da keTilganwyo­

bili garemo. rac Seexeba stimulirebisaT­

vis korporatiul eqskursiebsa da saR­

amoebs, es ver iZleva Sesabamis mo ti vacias 

da motivaciuri strategiis am faqtorze 

ageba Secdomaa, Tumca korpo ratiuli da 

organizciuli sulis amaRleba­ganmtkice­

bisaTvis, mniSvnelovn rols asrulebs;

4. motivaciis strategiis SemuSavebis dros 

gaTvaliswinebuli unda iqnes gare da Siga 

faqtorebi. gansakuTrebuli mniSvnelo­

ba unda mieqces saxelmwifo samsaxuris, 

rogorc „sazogadoebisa da saxelmwifos 

msaxurebis“ formas, es gazrdis sulier 

motivacias;

5. radgan sajaro seqtorSi dasaqmeba gaigi­

vebulia „garantirebul“ dasaqmebas Tan, 

menejeri valdebulia Seqqmnas keTi l gan­

wyobili garemo, magram es ar unda niS­

navdes imas, rom sajaro samsaxurSi da­

saqmebuli mieces TviTkmayofilebas da ar 

izrunos sakuTari miRwevebis gaumjo be­

sebaze.

Cvenis azriT, am RonisZiebebis gatareba 

sajaro/saxelmwifo seqtorSi, kidev ufro 

aamaRlebs iq dasaqmebulTa motivirebas, mene­

jerebs miscems saSualebas, SezRuduli stim­

ulirebis resursebis gamoyenebiT gaamraval­

ferovnon motivaciis formebi, rac gamoiwvevs 

imas, rom sajaro samsaxuri iqneba ara mxolod 

prestiJuli, aramed iq dasaqmdebian is pirebi, 

romelTa mowodeba aris ara mxolod sakuTari 

materialuri Tu aramaterialuri mdgomare­

obis gaumjobeseba, aramed dasaqmdebian isini, 

visac saxelmwifo samsaxuri sazogadoebisa da 

eris msaxurebad miaCnia.
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anotacia

kompaniis misia yovelTvis individualuria, 

swored misia gamoyofs erT kompanias sxvebisagan 

da aniWebs mas Tavisebur ganmasxvavebel niSnebs,  

aZlevs samoqmedo gegmas da uCvenebs ganviTare­

bis gzebs.

mogebis miReba ar SeiZleba iyos kompaniis mis­

ia. zogjer kompaniebi misias SecdomiT gansaz­

Rvraven, formulirebas akeTeben mogebis ter­

minebiT. magram mogeba ­ es ufro metad kompaniis 

saqmianobis Sedegia. mogeba, romelsac Cven vcdi­

lobT miviRoT, arafers ambobs imis Sesaxeb, ro­

mel sferoSi iqneba es mogeba miRebuli. kompani­

is misia, romelic orientirebulia mxolod mo­

gebaze, ar iZleva saSualebas ganvasxvaoT erTi 

sawarmo meorisagan.

kompaniis misiis yvelaze warmatebuli for­

mulireba, umetes wilad gamoxatulia martivad, 

lakonurad da gasagebad. swored aseTi mimarT­

va axdens TanamSromlebze sasurvel efeqts da 

iwvevs enTuziazms firmis samomavlo kursis 

gamo. msgavsi saqmianoba momavalSic aucilebe­

lia, radganac es saSualebas aZlevs TanamSrom­

lebsa da aqcionerebs, ukeTesad gaecnon kompani­

is saqmianobisa da Rirebulebebis mTel arss. 

kompaniis misiis arseboba droSi yovelT­

vis SezRudulia. dRis wesrigSi sul axal­ax­

ali sakiTxebi dgeba da adrindeli misia veR­

ar pasuxobs dRevandel moTxovnebs. sworad 

dasabuTebuli, kargad Camoyalibebuli misia, 

kompaniisaTvis warmoadgens erT­erT yvelaze 

Rirebul menejerul elements:

1.is axdens maRali donis menejerebis Sexed­

ulebebis Camoyalibebas kompaniis grZelvadian 

gegmebsa da perspeqtivasTan dakavSirebiT.

2.amcirebs axlo mxedveluri menejmentis da 

araswori gadawyvetilebebis miRebis riskebs.

3. gamoxatavs organizaciis miznebs da TanamS­

romlebs aZlevs stimuls, raTa maT ukeT Seasru­

lon maTze dakisrebuli samuSao.

4. exmareba saSualo donis menejerebs Camoay­

alibon ganyofilebebis miznebi, amocanebi da 

miswrafeba, Seaxamon TiToeuli ganyofilebis 

politika, mTlianad kompaniis politikasTan da 

ganviTarebis mimarTulebasTan kavSirSi. 

5. aadvilebs kompaniis momavlisaTvis mza­

debis process.

kompaniebi, romelTac gaaCniaT Camoyalibebu­

li misia da is sworad aqvT formirebuli,  ganvi­

Tarebaze orientirebulni arian da udaod aRw­

even warmatebebs. 

sakvanZo sityvebi: kompania; strategia; misia; 

menejeri; personali.

ABSTRACT

The mission of the company is always individual, and 

the very mission distinguishes one company from others and 

grants it some peculiar characteristics, gives an action plan 

and shows the ways of development.

Getting the profits cannot be a company’s mission. Some­

times companies define the mission in the wrong way, they 
formulate by profit terms, but the profit mainly is the result of 
the company’s activity. The profit we try to get does not say 
anything about which area it will be earned. The company’s 

mission, which is focused only on profits, does not allow you 
to distinguish one enterprise from another.

The most successful formulation of the company’s mis­

sion is expressed in a simple, short and clear way. This is 

an appeal that has a desirable effect on the staff and causes 

enthusiasm for the firm’s future course. Such activity is also 
necessary in the future as it allows staff and shareholders to 

get acquainted with the whole company’s activities and val­

ues.

kompaniis misiis formirebis srulyofis sakiTxebi

goderZi SaniZe,

biznesisa da marTvis doqtori, akaki 

wereTlis  saxelmwifo universitetis 

asocirebuli profesori

saqarTvelo, quTaisi

IMPROVING ISSUES OF THE COMPANY’S MISSION FORMATION

GODERDZI SHANIDZE,

Associate Professor

Doctor of Business and Management

Akaki Tsereteli State University,

Georgia, Kutaisi
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The presence of company mission is always limited in 

time. The agenda includes new and new issues and the pre­

vious mission cannot keep up with today’s demands. And a 

very well­formed mission is one of the most valuable mana­

gerial elements for the company:

1. It creates the views of high­level managers related to 

the company’s long­term plans and prospects.

2. It reduces the risk factors for close vision management 

and wrong decisions.

3. It expresses the objectives of the organization and en­

courages the staff to do their job well. 

4. It assists medium­sized managers to set out goals, ob­

jectives and aspirations of the departments, to suit the policy 

of each department in conjunction with company policies and 

with the direction of development.

5. It facilitates the preparation process for the company’s 

future.

The companies which have well­established mission and 

have formulated it in the right way, are oriented on develop­

ment and will certainly succeed.

Keywords: company; strategy; mission; manager; Staff.

kompaniis misia yovelTvis individual­

uria, swored misia gamoyofs erT kompanias 

sxvebisagan da aniWebs mas Tavisebur ganmasx­

vavebel niSnebs,  aZlevs samoqmedo gegmas da 

uCvenebs ganviTarebis gzebs.

mogebis miReba ar SeiZleba iyos kompani­

is misia. zogjer kompaniebi misias SecdomiT 

gansazRvraven, formulirebas akeTeben mo­

gebis terminebiT. magram mogeba ­ es ufro 

metad kompaniis saqmianobis Sedegia. mogeba, 

romelsac Cven vcdilobT miviRoT, arafers 

ambobs imis Sesaxeb, romel sferoSi iqneba es 

mogeba miRebuli. kompaniis misia, romelic 

orientirebulia mxolod mogebaze, ar iZleva 

saSualebas ganvasxvaoT erTi sawarmo meoris­

agan. kompania, romelic acxadebs, rom misi mi­

zania mogebis miReba, valdebulia gasces Sesa­

bamis kiTxvaze pasuxi: „ras vakeTebT imisTvis, 

rom miviRoT mogeba?“ imisaTvis, rom gavigoT 

Rirebuli informacia kompaniis misiis Taoba­

ze, unda vicodeT maTi pasuxi kiTxvaze: “mivi­

RoT mogeba: rogor da visTvis?“

kompaniis dasabuTebuli misiisa da strate­

giuli xedvis formulirebisaTvis arsebobs 

sami aspeqti:

1. gacnobiereba imisa, biznesis romel sfe­

roSi saqmianobs kompania.

2. kompaniis strategiuli xedva da misia un­

da iyos mkafiod da naTlad gadmocemuli.

3. Tanadroulad unda moxdes gadawyvetile­

bebis miReba strategiuli xedvisa da mi­

siis cvlilebasTan dakavSirebiT.

zogjer advili ar aris imis gansazRvra, 

Tu ra biznesiT aris dakavebuli organizacia. 

biznesis mimarTulebebis sworad gansazRvri­

saTvis, saWiroa gaviTvaliswinoT sami ZiriT­

adi faqtori:

1. momxmarebelTa moTxovnilebebi, anu is 

rac unda vawarmooT.

2. momxmarebelTa jgufi, anu visTvis unda 

vawarmooT produqti.

3. teqnologiuri da funqcionaluri Ses­

ruleba, e.i rogor xdeba momxmarebelTa 

moTxovnilebebis da kmayofileba.

imisaTvis, rom gagaCndes strategiuli xe­

dva, kompaniis misiis da saqmianobis sferos 

gansazRvris SesaZlebloba, saWiroa zustad 

gansazRvro kompaniis saqmiani interesebis re­

aluri sfero.

diversificirebuli firmebis moqmedebis 

sfero ufro farToa, vidre im kompaniebisa, 

romlebic dakavebulia mxolod erTi konk­

retuli saqmianobiT. saerTod, kompaniis mi­

siis gansazRvrisas gamoiyeneba mimdinare 

viTarebis zusti formulireba klientebis, 

bazrisa da teqnologiis mimarT, romelic am­

avdroulad sakmaod moqnilia imisaTvis, rom 

Seitanon garkveuli cvlilebebi TavianTi 

saqmianobis gafarToebaSi da biznesis axali 

sferoebis aTvisebaSi. 

misiis formulireba umniSvnelovanesia 

fu  q ciuri ganyofilebebisaTvis da uzrunve­

lmyofeli danayofebisaTvis. TiToeuli ga­

n y ofileba garkveulad moigebs kompaniis Se­

Ta nx mebuli dasaxuli miznebidan, romelic 

gvaZlevs saSualebas SevafasoT misiis real­

izaciaSi maT mier Setanili wvlili. xelmZR­

vanelebi, romlebic konsultaciebs ewevian 

TavianT qveSevrdomebTan da zemdgom orga­

noebTan Tu ra unda gakeTdes, aseve romel 

sakiTxze unda moaxdinon koncetrireba, ufro 
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kargad erkvevian kompaniis marTvaSi. qvemoT 

moyvanilia sami magaliTi, romelic gviCven­

ebs Tu misiis formulireba ra saxiT axdens, 

firmaSi ganyofilebis rolisa da funqciis 

mniSvnelobis gansazRvras: 1. adamianuri re­

sursebis ganyofilebis daniSnulebaa kompani­

is warmatebis uzrunvelyofa TanamSromel­

Ta SerCeviT, xelmZRvanelTa momzadebiT, 

maRal efeqtiani koleqtivis SeqmniT, agreTve 

TiToeuli TanamSromlis potenciuri Ses­

aZleblobebis amaRlebiT. 2. pretenziebis 

gan yofilebis misiaa Seamciros gadasaxdeli 

kompensaciis saerTo Rirebuleba, konkure­

tunariani instrumentebis gamoyenebis gziT. 

3. usafrTxoebis sistemis misia mdgomare­

obs kompaniis qonebisa da personalis dacvis 

RonisZiebebis gatarebaSi.  

kompaniis misiasTan dakavSirebuli strate­

giuli xedvis aRwera da misi kargad gaazreba 

yvela menejerisa da TnamSromelisaTvis ise­

Tive mniSvnelovania, rogorc firmis saqmia­

nobis koncefciisa da ganviTarebis grZelva­

diani miznebis gansazRvra. mkafiod Camoyal­

ibebuli misia da xedva unda axdendes TanamS­

romelTa stimulirebas, raTa maT ufro meti 

pasuxismgeblobiTa da xarisxianad Seasrulon 

maTze dakisrebuli movaleoba. Tavi unda ava­

ridoT TanamSromlebTan metismetad gadaWar­

bebul megobrul urTierTobas, radganac amas 

mivyavarT regresisaken da ara progresisaken. 

menejerebi unda iyvnen principulebi TavianT 

gamonaTqvamebSi, raTa moxdes TanamSromleb­

Si pasuxismgeblobis grZnobis amaRleba, Ses­

rulebuli samuSaosaTvis siamayis SegrZneba 

da stimulireba ukeTesi muSaobisaTvis. ada­

mianebi amayoben, roca maTi samuSao asocire­

bulia kompaniis saqmianobasTan, romlebic 

isaxaven miznebs da amocanebs da iswrafvian 

gauswron konkurentebs. 

kompaniis  menejeris mier gansazRvruli 

strategia axdens TanamSromelTa mobilize­

bas da mimarTavs maT Zalisxmevas, rom isini 

arsebobdnen biznesis interesebis sasikeTod. 

Tu firmis misiaSi xdeba garkveuli cvlile­

bebis Setana, menejerebma unda gaarkvion amis 

gamomwvevi mizezebi da unda Seecados TanamS­

romlebs auxsnas, risTvis aris saWiro es cvl­

ileba. kompaniaSi momuSave personalma unda 

gaigos Tu rogor icvleba biznesis garemo maT 

firmaSi da ras moitans es siaxle, radgan kom­

paniis daniSnulebis ubralo formulirebas 

naklebi azri aqvs da ar gamoiwvevs saqmianobis 

gaumjobesebas, firmaSi ukve arsebuli saqmi­

ani praqtikis stilis Secvlas.

kompaniis misiis yvelaze warmatebuli 

formulireba, umetes wilad gamoxatulia 

martivad, lakonurad da gasagebad. swored 

aseTi mimarTva axdens TanamSromlebze sasur­

vel efeqts da iwvevs enTuziazms firmis samo­

mavlo kursis gamo. msgavsi saqmianoba moma­

valSic aucilebelia, radganac es saSualebas 

aZlevs TanamSromlebsa da aqcionerebs, uke­

Tesad gaecnon kompaniis saqmianobisa da Rire­

bulebebis mTel arss. mkafiod gansazRvruli 

strategia, aiZulebs yvelas imuSaos axlad 

SemuSavebuli, inovaciuri gegmis mixedviT. 

roca es moxdeba, SegviZlia CavTvaloT, rom 

pirveli nabijebi warmatebulad aris gadadg­

muli.

strategiis SemuSavebaze pasuxismgebeli 

piri, valdebulia gansazRvros riskis done 

da ganviTarebis alternatiuli gzebi, miiRos 

swori gadawyvetilebebi, romlebic uzrunve­

lyofen kompaniis momavals. detalurad da­

muSavebuli misia aris warmatebuli momavlis 

garantia.

kompaniis misiis arseboba droSi yovelT­

vis SezRudulia. dRis wesrigSi sul axalax­

ali sakiTxebi dgeba da adrindeli misia veR­

ar pasuxobs dRevandel moTxovnebs. sworad 

dasabuTebuli, kargad Camoyalibebuli misia, 

kompaniisaTvis warmoadgens erT­erT yvelaze 

Rirebul menejerul elements:

1.  is axdens maRali donis menejerebis Se­

xedulebebis Camoyalibebas kompaniis gr­

Zelvadian gegmebsa da perspeqtivasTan 

dakavSirebiT.

2.  amcirebs axlo mxedveluri menejmentis 

da araswori gadawyvetilebebis miRebis 

ri s kebs.

3.  gamoxatavs organizaciis miznebs da Ta­

namSromlebs aZlevs stimuls, raTa maT 

ukeT Seasrulon maTze dakisrebuli sam­

uSao.

4.  exmareba saSualo donis menejerebs Ca­

moayalibon ganyofilebebis miznebi, amo­
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canebi da miswrafeba, Seaxamon TiToeu­

li ganyofilebis politika, mTlianad 

kompaniis politikasTan da ganviTarebis 

mimarTulebasTan kavSirSi. 

5.  aadvilebs kompaniis momavlisaTvis mza­

debis process.

daskvnis saxiT ki SeiZleba aRvniSnoT, rom 

kompaniebs, romelTac gaaCniaT Camoyalibebu­

li misia da is sworad aqvT formirebuli, gan­

viTarebaze orientirebulni arian da udaod 

aRweven warmatebebs. 
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abstraqti

msoflio ekonomikis globalizaciis pi ro­

bebSi saqarTvelo aviTarebs Ria ekonomikas, 

romlis marTvac misi partniori qveynebis ekono­

mikebTan mravalmxrivi sagareo savaWro­ekono­

mikuri, finansuri, samecniero­teqnikuri poli­

tikuri da socialuri arxebiT urTierTdamo­

kidebulebis gamo, rTuldeba. Cveni qveynis 

Ria ekonomikis warmatebiT menejmenti mraval 

ekonomikur problemasTan aris dakavSirebuli, 

romelTa gadaWra Cvens qveyanas ar SeuZlia da­

moukideblad, danarCen saxelmwifoebTan aqtiu­

ri TanamSromlobis ga reSe.  

globalizaciis pirobebSi saqarTvelos xe­

lisuflebam unda gaataros iseTi makroekonomi­

kuri politika, romelic xels Seuwyobs erovnul 

ekonomikur interesTa ufro maRal doneze war­

moCenasa da dacvas. am miznis misaRwevad praqti­

kaSi gamoiyeneba Ria ekonomikis marTvis mravali 

berketi (savaWro politika, Semosavlebis ganaw­

ilebis politika, fulad­sakredito politi­

ka, sabiujeto politika da a.S.), romelTa Soris 

mTavrobas SeuZlia SearCios misTvis yvelaze 

ufro xelsayreli ekonomikuri instrumentebi. 

TiToeuli berketis gamoyeneba cvlis Ria ekono­

mikis menejmentis efeqtianobis dones.

Ria ekonomikis marTvis meqanizmis SemuSave­

bis dros mTavari yuradReba unda gamaxvildes 

makroekonomikuri stabilizaciis uzrunvely­

ofaze, rac dakavSirebulia ekonomikuri wonas­

worobis problemebis analizTan ­ mTliani Sida 

produqtis warmoebis, dasaqmebisa da fasebis 

regulirebasTan cvalebad globalizaciis pi­

ro bebSi. realuri Semosavlisa da fasTa donis 

swori prognozirebisaTvis saWiroa, erovnul 

Semosavalze, sagareo vaWrobasa da erovnuli 

valutis kursis cvlilebis gavlenis analizis 

meSveobiT, SemuSavdes ekonomikis saxelmwifoe­

brivi regulirebis efeqturi meqanizmi.

sakvanZo sityvebi: Ria ekonomikis marTva, 

savaWro politika, Semosavlebis ganawilebis 

politika, fulad­sakredito politika, sabiu­

jeto politika

ABSTRACT

Under the globalization of the global economy, Georgia 

develops an open economy that is difficult to manage with 
its partner countries’ economies with foreign trade, financial, 
scientific, technical, political and social channels. Successful 
management of the open economy of our country is associ­

ated with many economic problems that our country can not 

solve independently, without active cooperation with the rest 

of the states.

Under globalization, the Georgian authorities must adopt 

such a macroeconomic policy that will contribute to high 

level of national economic interests. In order to achieve this 

goal, many leverage of open economy management (trade 

policy, revenue distribution policy, monetary policy, budget 

policy, etc.) among which the government can choose the 

most favorable economic instruments. The use of each lever­

age changes the level of efficiency of open economy man­

agement.

During the development of an open economy management 

mechanism, the focus should be on securing macroeconomic 

stabilization, which is related to the analysis of economic bal­

ance problems ­ regulating the production, employment and 

prices of the entire domestic product. The correct mechanism 

of state regulation of the state economy is required for proper 

prognosis of real income and prices.

Keywords: Open Economy Management, Trade Policy, 

Revenue Distribution Policy, Credit Policy, Budget Policy
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kuri da socialuri arxebiT urTierTdamok­

idebulebis gamo, Zalian garTulebulia. Cveni 

qveynis Ria ekonomikis warmatebiT menejmenti 

mraval problemasTan aris dakavSirebuli, 

romelTa damoukideblad gadaWra Cvens qvey­

anas ar SeuZlia. 

saqarTvelos Ria ekonomikis urTierTq­

medeba sxva ekonomikebTan SeiZleba gavyoT 

or nawilad: Cveni qveyana 1. yidulobs an yidis 

aqtivebs msoflio finansur bazrebze; 2. yid­

ulobs an yidis saqonelsa da momsaxurebas 

msoflio sasaqonlo bazrebze. saqarTvelos 

wminda eqsporti axasiaTebs mis savaWro bal­

ansSi Seqmnil viTarebas. saqarTvelos ara aqvs 

Camoyalibebuli mis partnior qveynebTan Se­

darebiT savaWro upiratesoba, radganac misi 

wminda eqsporti uaryofiTia. Cveni qveynis 

Ria ekonomikis swori menejmentis SemTxveva­

Si miiRweva dabalansebul sagareo vaWrobas, 

roca wminda eqsporti gauTanabrdeba 0­s.

saqarTveloSi wminda eqsportis  formire­

baze gavlenas axdens Semdegi. faqtorebi: 1. 

momxmarebelTa gemovneba erovnuli da ucx­

ouri saqonlis mimarT; 2. saqonlis fasi qveya­

naSi da ucxoeTSi; 3. savaluto kursi; 4. saqon­

lis transportirebis xarjebi; 5. qveyanaSi ga­

tarebuli sagareo savaWro politika.

sagareo ekonomikur kavSirTa dabalanse­

bis meore wyaroa kapitalis denadoba, razec 

gavlenas axdens: 1. ucxouri da erovnuli aq­

tivebis ganakveTebi. 2. ucxoeTSi aqtivebis 

flobis riski. 3. aqtivis flobis samTavrobo 

politika. saqarTveloSi savaWro deficits 

abalansebs aqtivebis wminda Semodineba. 

globalizaciis pirobebSi saqarTvelos 

xelisuflebam unda gaataros iseTi makroe­

konomikuri politika, romelic xels Seu­

wyobs erovnul ekonomikur interesTa ufro 

maRal doneze warmoCenasa da dacvas. am miznis 

misaRwevad praqtikaSi gamoiyeneba Ria ekono­

mikis marTvis mravali berketi (savaWro poli­

tika, Semosavlebis ganawilebis politika, fu­

lad-sakredito politika, sabiujeto politi­

ka da a. S.), romelTa Soris mTavrobas SeuZlia 

SearCios misTvis yvelaze ufro xelsayreli 

ekonomikuri instrumentebi. TiToeuli ber­

ketis gamoyeneba cvlis Ria ekonomikis menej­

mentis efeqtianobis dones.

Ria ekonomikis marTvis meqanizmis Semu­

Savebis dros mTavari yuradReba unda gamax­

vildes makroekonomikuri stabiliza ciis 

uzrunvelyofaze, rac dakavSirebulia ekono­

mikuri wonasworobis problemebis ana lizTan 

- mTliani Sida produqtis warmoebis, dasaqme­

bisa da fasebis regulirebasTan cvalebadi 

globalizaciis pirobebSi. realuri Semo­

savlisa da fasTa donis swori prognozirebi­

saTvis saWiroa erovnul Semosavalze, sagareo 

vaWrobasa da erovnuli valutis kursis cvl­

ilebis gavlenis analizis meSveobiT SemuSa­

vdes Cveni qveynis ekonomikis saxelmwifo reg­

ulirebis efeqturi meqanizmi.

amrigad, saqarTveloSi Ria ekonomikis me­

nejments Sesabamisi, mastabilizebeli  wina­

pirobebis Camoyalibeba esaWiroeba. es wi­

napirobebia krediti-debetis, umuSevro­

ba­inflaciis, danazogebi­investiciebis  da­

balanseba, radganac importic, eqsportic, 

fas ebic, xelfasebic, danazogebic da wminda 

ucxour investiciebic swored erovnuli Se­

mosavlis cvlilebazea damokidebuli. aRsan­

iSnavia, rom saqarTvelos erovnuli Semosava­

li mniSvnelovnad aris damokidebuli Cveni 

qveynis sagareo vaWrobaze, ZiriTadad, saqon­

lis da momsaxurebis importis mxridan impor­

tisadmi maRali zRvruli midrekilebis gamo. 

saqarTvelos mimdinare angariSis deficiti 

saqonliT vaWrobis uaryofiTi saldoTia 

ganpirobebuli. savaWro balansis deficitis 

gaRrmavebas xels uwyobda importis zrdis 

tendencia. importis zrdaSi didi wvlili 

Sualeduri saqonlis importis zrdam Seitana. 

sainvesticio saqonlis wvlili importis cvl­

ilebaSi dadebiTia, samomxmareblo saqonlis 

cvlileba - umniSvnelo.

saqarTveloSi umuSevrobis done imdenad 

maRalia, rom erToblivi moTxovna, upirve­

les yovlisa, zegavlenas axdens realur Se­

mosavalze da ara fasebze. amitom Cveni qvey­

nis erovnuli Semosavali mxolod erToblivi 

moTxovnis zegavlenas eqvemdebareba. rac Se­

exeba fasebis ryevas, is ganixileba, rogorc 

moTxovnis cvlilebis Sedegad Semosavlis 

cvlilebis Tanmdevi efeqti. 

 nax. 1.­ze naCvenebia saqarTvelos erovnu­

li Semosavlis gawonasworebuli done A wer­

tilSi, sadac erovnuli Semosavali Seesabame­

ba erTobliv moTxovnas. erovnuli Semosavlis 

100­ze qveviT vardna gamoiwvevs erToblivi 

moTxovnis gadametebas produqciis warmoe­
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baze, rac imiT gamoixateba, rom wonasworoba 

gadaixreba A wertilidan marcxniv. am dros 

erToblivi moTxovnis gadameteba realur Se­

mosavalze imdenad didi iqneba, rom firmebs 

gamoelevaT resursebi. am procesze firmebis 

reaqcia iqneba warmoebis gafarToeba, axali 

samuSao adgilebisa da Semosavlebis SeqmniT, 

rac ubiZgebs ekonomikas daubrundes wonaswo­

robis A wertils. analogiurad erovnuli Se­

mosavlis 100­ze gadaWarbeba qmnis arasakmaris 

moTxovnas, maragebis dagrovebas, warmoebis 

Sekvecas, sanam ekonomika ar daubrubdeba 

wonasworobis sawyis dones.

rogorc wesi, patara zomis qveynebis (da 

maT Soris, saqarTvelos) erovnuli Semo­

savali mniSvnelovnad aris damokidebuli 

sagareo vaWrobaze, rogorc eqsportis, ise 

importis mxridan. es imiTaa gamowveuli, rom 

saqarTvelos realobaSi imports da erovnul 

Semosavals Soris funqcionaluri damok­

idebulebis mTavari parametria importisadmi 

zRvruli midrekileba, romelic Cveni qveyni­

saTvis sakmaod maRali maCvenebelia (saqarT­

velosTvis is Seadgens 70%-s). importisadmi 

zRvruli midrekilebis maRali done aua­

resebs saqarTvelos savaWro balanss. amis gamo 

is ver uzrunvelyofs adgilobriv warmoebaze 

erToblivi moTxovnis zrdis Sida multip­

likaciur efeqts. saqarTvelos erovnuli Se­

mosavlis importze damokidebulebis maRali 

done ramdenadme arTulebs Cveni qveynis mak­

roekonomikuri stabilizaciis menejments 

Cveni qveynis sagareo vaWrobis brunva 

da investirebis procesi dakavSi­rebulia 

erovnuli Semosavlis wonasworul donemde 

miRwevis meqanizmTan, sadac ucxouri seqto­

ris roli unda vlindebodes makroekonomiku­

ri stabilizaciis uzrunvelyofaSi. saqarT­

veloSi danazogebis nawili gardaisaxeba Sida 

investiciebad, xolo danarCeni sainvesticio 

deficiti ki ivseba wminda ucxouri inves­

ticiebis modinebis xarjze. naxaz. 1. b)­ze ama 

Tu im qveynis danazogebis da investiciebis ga­

TanabrebiT wina planzea wamoweuli finansur 

angariSTa balansi Cvens SemTxvevaSi saqarTve­

los gaaCnia misi deficiti.

Ria ekonomikis menejmentis garTulebuli 

meqanizmis fonze saerTaSoriso vaWrobaSi 

saqarTvelos CarTvis done gavlenas axdens 

misi erovnuli Semosavlis multiplikatoris 

sidideze. Tu saqarTvelos xelisufleba gaz­

rdis danaxarjebs saqonlisa da momsaxurebis 

saxelmwifo Sesyidvaze vTqvaT 100 mln. lar­

is odenobiT, maSin am Tanxas miiRebs mosax­

leobis is nawili, vinc mihyida saxelmwifos 

damatebiTi saqoneli da momsaxureba. am Tanx­

 nax. 1. saqarTvelos erovnuli Semosavlis wonasworoba Ria ekonomikis pirobebSi (ori xerxi)
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nax. 2. saqarTvelos saxelmwifo xarjebis gavlena sagareo vaWrobasa da erovnul Semosavalze

ebis Semosavlebis namatad gadaqcevis xarisxi 

damokidebulia imaze, Tu rogor xarjaven Ta­

vianTi keTildReobis namats misi pirveli mim­

Rebi adamianebi. 

vTqvaT mosaxleoba yovel namat larze 10 

TeTrs zogavs (S = 0,1), 70 TeTrs xarjavs im­

portuli saqonlis SeZenaze  (m = 0,7), xolo 

20 TeTrs ki-Sida produqciis moxmarebaze (c 

= 0,2). maSin, saxelmwifos mier daxarjuli 100 

mln. laridan 10 mln. lari izogeba, 70 mln lari 

importze ixarjeba, xolo 20 mln. lari ki xmar­

deba Sida warmoebas, romelic Semdeg stimuls 

aZlevs moTxovnis zrdas. amaTgan dazogili 

da importze gacemuli Tanxebi Seadgens da­

naxarjebis Sida nakadebidan Tanxebis „gaJon­

vas“. momdevno xarjebSi rCeba mxolod 20 mln. 

lari, rac Tavis mxriv, xelaxla nawildeba ­ 4 

mln. lari adgilobriv xarjebze, 2 mln. lari 

-danazogebze, 14 mln. lari -importze da a.S. 

Cveni qveynis saxelmwifo Sesyidvebis 100 mln. 

lariT zrda gamoiwvevs Semosavlis 20 mln. 

lariT zrdas, radgan multiplikatoris efeq­

ti tolia 1/(0,7+0,1)=1,25;

„sagareo vaWrobis multiplikatoris“ 

efeqti Ria ekonomikaSi ufro mcirea, vidre 

CaketilSi, radganac Caketil ekonomikaSi im­

porti ar arsebobs: m = 0. 1/S = 10. Sida xarjebis 

zrdiT multiplikaciuri gafarToebis pro­

cesi nax. 2.­ze naCvenebia S I
d
 mrudis qvemoT 

gadanacvlebiT. aRsaniSnavia is garemoebac, 

rom 1,25­is toli multiplikatori iwvevs ara 

marto erovnuli Semosavlis, aramed sabolo 

jamSi ucxouri saqonlis importis zrdasac. 

erToblivi moTxovnis cvlileba CarTavs 

multiplikatorul process, ris Sedegadac 

gaizrdeba erovnuli Semosavali. mosaxleo­

bis Semosavlebis zrda gamoiwvevs importis 

gafarToebasac, radganac saqarTvelos mo­

saxleoba aseT viTarebaSi Tavis Tavs miscems 

ufro meti ucxouri nawarmis Sesyidvis ufle­

bas. amis gamo, savaWro balansis gauaresdeba. 

es gamowveulia imiT, rom  mosaxleoba ucx­

oeTidan iZens im saqonels, rac gansxvavdeba 

adgilobrivisgan.

valutis devalvacia mniSvnelovan gavle­

nas axdens qveynis erovnuli Se­mosavlis cvl­

ilebaze. erTi SexedviT, laris devalvacias 

TiTqos unda gamoewvia saqarTvelos erovnu­

li Semosavlis zrda, radganac devalvacia 

xels uwyobs eqsportis zrdasa da importis 

Semcirebas, rasac unda miveyvaneT axali Se­

mosavlebis formirebamde. magram realurad 

es ase ar xdeba, radganac laris devalvaciis 

gavlena erovnul Semosavalze bundovania Sem­

degi mizezis gamo: 

1.  laris devalvacias ar SeuZlia uSualod 

Secvalos Cveni qveynis savaWro balansi, 

radgan am dros wonasworobis pirobebi 

yovelTvis ar sruldeba;

2.  laris devalvacia aiZulebs Cvens qveyanas 

erTeuli importuli produqciis Sesa­

Zenad gadaixados saeqsporto nawarmis 

sul ufro meti odenoba;

3.  laris devalvacia dadebiT efeqts mana­

mde axdens saqarTvelos erovnul Se­mo­

savalze, sanam is spobs Cveni qveynis saga­

dasaxado balansis deficits.

Tu laris devalvaciis Sedegad, saqarTve­

los sagareo vaWrobis pirobebi uaresdeba, 
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maSin keTildReobis ufro realuri sazomi 

iqneba Cveni qveynis mosaxleobis realuri msy­

idvelobiTi unari, da ara ucxoelebis mier 

adgilobrivi nawarmis yidvis SesaZleblo­

ba. msyidvelobiTi unaris dacemis gaazrebis 

Semdeg saqarTvelos mosaxleoba Seamcirebs 

Tavis xarjebs, riTac kidev ufro gaamwvavebs 

laris devalvaciis negatiur Sedegs. drois 

xangrZliv periidSi Cveni qveynis mosaxleo­

bis msyidvelunarianobis paritetis aRdge­

nasTan erTad, saqarTvelos sagareo vaWrobis 

pirobebi daubrundeba sawyis dones. 

saqarTvelosaTvis laris devalvacia xe­

lsayreli iqneba mxolod im Sem­Txvevebis 

gamoklebiT, roca igi droebiT gaauaresebs 

vaWrobis pirobebs. aqve gasaTvaliswinebelia 

is garemoebac, rom drois xangrZliv periidSi 

adgili aqvs Cveni qveynis savaluto rezerve­

bis danakargs, im SemTxvevaSi, roca laris de­

valvacia, gaumjobesebis nacvlad, gamoiwvevs 

saqarTvelos savaWro balansis gauaresebas, 

radgan yovelive es, Tavis mxriv, gamoiwvevs 

Cveni qveynis savaluto rezervebis gamolevas. 

laris devalvacia saqarTvelos daicavs kapi­

talis msxvili danakargebisagan, rac garduva­

li iqneboda maSin, Tu Cveni qveynis erovnuli 

banki da finansTa saministro daiwyebda oqro­

sa da savaluto rezervebis gamoyenebas laris 

kursis xelovnur doneze SesanarCuneblad. 

magram laris devalvacias romc moex­

dina gadaWarbebuli efeqti saqarTvelos 

sagadasaxado balansze da Zvrebi waremarTa 

dadebiTi saldos formirebaze, maSin war­

moiqmneboda sxva saxis problema: erovnul 

banks daugrovdeboda didi odenobiT savalu­

to rezervi, romlis fasic grZelvadian per­

speqtiviT maT dRevandel xelovnurad maRal 

fasTan SedarebiT gaufasurdeboda

arawonasworul fasad ucxouri valutis 

zedmetad Warbad SeZenasTan dakavSirebuli 

danakargis SesaZlebloba imas moaswavebs, rom 

laris devalvacia saqarTvelos erovnul Se­

mosavals mxolod manamde gaaumjobesebs, sa­

nam mospobs sagadasaxado balansis deficits. 

amrigad, miviReT Cveni qveynis keTildReobaze 

laris devalvaciis dadebiTi gavlenis Semdegi 

pirobebi: laris devalvacia mxolod im SemTx­

vevaSi gaaumjobesebs saqarTvelos mosaxle­

obis sazogadoebriv keTildReobas Tu is: 1. 

ar gaauaresebs Cveni qveynis savaWro balanss; 

2. ar gaauaresebs saqarTvelos sagareo vaW­

robis pirobebs; 3. da Seamcirebs Cveni qveynis 

savaluto rezervebis wminda danakargs. 

amrigad, Tu Tavdapirvelad laris deval­

vacia gaaumjobesebs saqarTvelos savaWro 

balanss da erovnul Semosavals, aRmoCnde­

ba, rom drois xangrZliv periodSi es gamaum­

jobesebeli efeqti ramdenadme Semcirdeba 

kidec.

nax. 4. laris devalvacia da savaWro balansi erovnuli Semosavlebis cvlilebis dros

 nax. 4.­ze naCvenebia saqarTvelos erovnul 

Semosavalze laris devalvaciis multiplik­

aciuri gavlena. Tavidan Cveni qveynis sagareo 

vaWrobaSi viTarebis gaumjobeseba xdeba erTi 

wlis ganmavlobaSi (10 erTeuliT). magram 

mogvianebiT es gamaumjobesebeli efeqti ram­

denadme Semcirdeba (­10 erTeulidan ­ 7 er­

Teulamde) Semcirdeba, rac importis zrdiT 

aris gamowveuli. 

nebismier faqtors, romelic gaauaresebs 

Cveni qveynis savaWro pirobebs, SeuZlia 

daaqveiTos adgilobriv momxmarebelTa re­

aluri msyidvelobiTi Zala, erovnuli Semo­

savlebis vardnis gareSec ki. radganac laris 

devalvacias aseTi Sedegebi SeiZleba axldes, 

amitom mas SeuZlia daaqveiTos Cveni qveynis 

moqalaqeTa realuri keTildReobis done. 

saqarTveloSi laris kursis erT doneze 
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fiqsaciis pirobebSi SeuZlebeli iqneboda 

erovnuli ekonomikis erTdroulad Sida da 

gare wonasworobis miRweva, radganac laris 

xelovnurad myari kursis fiqsirebulad Sen­

arCunebis mcdelobaSi, Cveni qveynis erovnul 

banks maleve gamoeleoda ucxouri valutis 

rezervebi da adre Tu gvian mainc mouwevda 

laris fiqsirebuli kursis xelovnurad Sen­

arCunebaze uaris Tqma, rasac Tan daematebo­

da spekuliantebis mxridan calmxrivi Setevis 

mcdelobac da mosaxleobis mxridan laris Ta­

vidan moSorebis panikuri qmedebac. 

amitom Cveni qveynis xelisufleba gadavi­

da laris kursis Tavisufali curvis reJimze. 

radganac saqarTvelos ekonomika Riaa danar­

Ceni msofliosaTvis vaWrobisa da kapitalis 

denadobis TvalsazrisiT. Sesabamisad, Cveni 

qveynis xelisuflebis moqmedebis mTavar mi­

zans unda warmoadgendes Ria ekonomikis marT­

vis sferoSi warmoqmnili im problemebis pre­

vencia da aRmofxvra, rasac is awydeba laris 

mcurav savaluto kursTa sistemis moqmedebis 

pirobebSi.

swored am mosazrebidan gamomdinare, amt­

kiceben, rom saqarTvelos ekonomikis Sida 

da gare wonasworobis erTdroulad miRwev­

is erT­erTi realuri gzaa`neba mieces laris 

kurss TviTon moagvaros~gare wonasworoba, 

xolo mTeli makroekonomikuri Zalisxmeva 

ki momarTuli iyos mxolod erTi problemis 

- Cveni qveynis Sida wonasworobis misaRwevad. 

Tu saqarTvelos ekonomikis gare disbalansis 

problemis aRmofxvras mivandobT laris kur­

sis Tavisuflad curvis reJimze gadasvlas, 

maSin amas erTi SexedviT TiTqos unda ga­

moewvia Ria ekonomikis marTvis bevrad ufro 

gaadvildeba makroekonomikuri stabilizaci­

is Sesabamis, adeqvatur instrumentTa gamoy­

enebis meSveobiT. 

nax. 5. saqarTvelos Ria ekonomikis makromodeli mcurav savaluto kursTa sistemis dros

 am mniSvnelovani da politikurad sadavo 

sakiTxis gadasawyvetad saWiroa gairkves saqa­

rTvelos ekonomikis reaqcia makroekonomi­

kur SokTa mimarT mcuravi kursebis sistemis 

pirobebSi. ra saxis gadawyvetilebac bevrad 

ufro naklebad mgrZnobiares gaxdis Cveni 

qveynis erTobliv moTxovnas ama Tu im Sokis 

mimarT, swored is gadawyvetileba unda ga­

moiyenos saqarTvelos xelisuflebam makroe­

konomikuri stabilizaciis uzrunvelsayo­

fad. fiqsirebul da mcurav savaluto kursTa 

sistemebis urTierTSedarebiTi analizis Ca­

satareblad saWiroa gamoyenebuli iqnes Ria 

ekonomikis marTvis makromodeli.

laris kursi, saqonlisa da momsaxurebis 

ucxoeTSi an saqarTveloSi yidvasTan dakav­

Sirebul samomxmareblo arCevanze zegavlenis 

meSveobiT, awonasworebs savaluto bazars. ms­

gavsi arCevanis gakeTeba gavlenas axdens adgi­

lobriv saqonelze arsebuli moTxovnis Camoy­

alibebaze. magaliTad., mimdinare ekonomikur­

ma dacemam SeiZleba moiTxovos mastimulireb­
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imis dasadgenad, Tu romeli (fiqsirebuli, 

Tu mcuravi)  savaluto sistema daicavs saqa­

rTvelos ekonomikas Sida da gare Sokebisagan, 

saWiroa ganvixiloT fulad­sakredito poli­

tikis gavlena ekonomikur wonasworobaze 

mcurav savaluto kursTa sistemaSi. am dros 

fuladi politika gavlenas axdens Semosaval­

ze; amis gasarkvevad pirobiTad gavzardoT 

laris miwodeba.

es daskvna samarTliania kapitalis migraci­

is mobilurobis xarisxis miuxedavad. ka pitali 

Tavisufladac rom moZraobdes saqarTve­

los da mis partnior qveynebs Soris fuladi 

politikis gavlena laris mcurav kursTa moq­

medebis dros mainc ufro mniSvnelovani iqne­

boda. fulis masis gafarToeba kvlav gamoiwve­

vda laris gaufasurebas. es ki, Tavis mxriv, ga­

napirobebda agregirebuli moTxovnis Semdgom 

zrdas. imis miuxedavad, mivyavvarT, Tu ara kap­

italis srul mobilobas sargeblis ganakveTis 

fiqsaciamde, fulad­sakredito politikis 

me SveobiT saqarTvelos erovnuli Semos avlis 

gakontrolebis mcdeloba ar iqneboda usarge­

blo Cveni qveynis realobidan gamomdinare.

sabiujeto politikis mier erovnul Se­

mosavalze moxdenili gavlenis Sedegebis an­

alizi laris mcuravi kursis sistemis fun­

qcionirebis dros ufro rTulia, radganac mas 

SeuZlia nebismieri mimarTulebiT imoqmedos 

gadasacvlel kursze. saxelmwifo Sesyidvebis 

(G) zrda an gadasaxadebis Semcireba gazrdis 

erTobliv xarjebsa da erovnul Semosavals. 

amas Sedegad mohyveba importis gafarToeba 

da savaWro balansis gauareseba, erovnuli va­

lutis kursis vardna. amave dros sabiujeto 

eqspansia zrdis sargeblis ganakveTs, mTav­

robis mier sesxebis SezRudvis kvalobaze. 

ufro maRali sargeblis ganakveTi moizidavs 

kapitals sazRvargareTidan.. amitom iqmne­

ba ori urTierTsawinaaRmdego tendencia: 1. 

erToblivi moTxovnis zrda, rac aqveiTebs 

laris kurss; 2. kapitalis modineba, romelic 

droebiT amyarebs laris kurss. 

savaraudoa, rom pirveli tendencia da­

Zlevs meores, radganac erToblivi moTxovnis 

efeqti ufro Zlieri da xangrZlivi aRmoCnde­

ba, vidre kapitalis modinebis efeqti, radga­

nac kapitalis modinebis efeqti neitraldeba 

SemdgomSi am kapitalze sargeblis ganakveTis 

saxiT, valis ZiriTadi nawilis da vadagadac­

ilebis Tanxebis (Tu iqneba aseTi faqti) qveyni­

dan gadinebiT. 

 Sedegad sabiujeto politikam unda gamoi­

wvios laris kursis dacema da am gziT Seqmnas 

sagareo vaWrobaze damatebiTi bazirebuli 

stimuli samamulo warmoebis wasaxaliseblad. 

rodis aris erovnuli Semosavali ufro sta­

biluri fiqsirebuli, Tu mcurav savaluto 

kursTa sistemis pirobebSi? fulad­sakredi­

to da sabiujeto politikas rom SeeZlos 

el RonisZiebaTa gatareba. Tu mTavroba axlo 

momavalSi moelis ciklis Semobrunebas dacemi­

dan aRmavlobisaken, maSin man ar unda moaxdinos 

ekonomikis stimulireba, radganac aseT SemTx­

vevaSi moTxovnis zrda daiwyeboda mxolod 

didi drois gasvlis Semdeg, rac xels Seuwyob­

da inflaciis daCqarebasa da ekonomikas amiT 

kidev ufro gamoiyvanda wonasworobidan, ase 

rom saqarTvelos realobaSi ekonomikis sta­

bilizaciis politikis gatarebis sakiTxebi er­

Tob CaxlarTulia. am SemTxvevaSi sa Wiroa reg­

ulirebis iseT instrumentTa SemoReba, romlis 

gamoyenebis drosac stabilizaciis politikis 

gatareba avtomaturi iqneboda. 

nax. 6. saqarTvelos fulad-sakredito politikis stimulirebis gavlena Ria ekonomikis 

marTvaze mcurav savaluto kursTa sistemis pirobebSi
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erovnuli ekonomikis Sida wonasworobis umt­

kivneulo stabilizeba, maSin am kiTxvaze pasuxi 

naTeli iqneboda. es politika rom ufro efeq­

tiani yofiliyo laris mcuravi  kursis dros, 

maSin laris mcuravi kursi saSualebas miscemda 

maregulirebel organoebs ufro stabilerad 

SeenarCunebinaT ekonomikis Sida wonasworoba.

fulad­sakredito da sabiujeto politi­

kis gavlena erovnul ekonomikaze Zalze ara­

srulyofilia (bundovania) xSirad uco di nro­

bis, Tu politikuri mizezebiT. mas ero vnuli 

ekonomikis destabilizaciamde mivyavvarT.

amrigad, globalizaciis pirobebSi saqa­

rTvelos Ria ekonomikis menejmentis mizniT 

saWiroa regulirebis iseT instrumentTa Se­

moReba, romlis gamoyenebis SemTxvevaSic sta­

bilizaciis politikis gatareba avtomaturi 

iqneboda da naklebad gaxdeboda damokidebu­

li oficialur organoTa mier miRebul gad­

awyvetilebebze (rac xSirad mcdaria). erT­erT 

aseT qmediT instrumentad miCneulia progre­

suli sagadasaxado sistemis SemoReba, rom­

lis dros avtomaturi stabilizatorebi isea 

CaSenebuli erTobliv moTxovnaSi, rom Semo­

savlebis zrdis ZiriTadi wili avtomaturad 

midis gadasaxadebis zrdaSi. 

amrigad msoflio ekonomikis global­

izaciis fonze saqarTvelos Ria ekonomikis 

warmatebiT menejmentis mizniT saWiroa ga­

tardes RonisZiebebi:

1. erovnulma bankma unda  gaataros liberal­

uri fulad­sakredito politika komerciuli 

bankebisTvis sakredito xazebis gafarToebis, 

sargeblis ganakveTis daqveiTebisa da sabanko 

sferoSi konkurenciis ganviTarebis gziT, 

2. Cveni qveynis mTavrobam unda gaataros mk­

acri sabiujeto­sagadasaxado politika, raTa 

importisadmi maRali zRvruli midrekilebis 

gamo, Semcirdes importis dafinanseba da am 

gziT Tanxebis sazRvargareT „gaJonva“;

3. unda moxdes importis sasaqonlo struq­

turis racionalizacia, mis mimarT arasatar­

ifo barierebis SemoRebis gziT, raTa Semcird­

es importis moculoba da SemorCes mxolod 

pirveladi moxmarebis produqciis importi;

4. unda moxdes eqsportis organizaciuli 

mxardaWera, eqsportis dazRveva, qarTuli 

produqciis msoflio cnobadobis amaRleba 

swori marketinguli strate­giis, efeqturi 

reklamis SemuSavebisa da realizaciis gziT;

5. agreTve unda moxdes ganaxlebuli, mod­

ificirebuli msoflio moTxovnis gamovlena, 

xolo moTxovnadi saqonlisa da momsaxurebis 

CamonaTvals Soris unda SeirCes is saqoneli 

da momsaxureba, romelTa warmoebaSic Cvens 

qveyanas gaaCnia erTgvari, SefardebiTi bune­

brivi an SeZenili upiratesoba;

6. unda dainergos progresuli sagadasaxa­

do sistema, raTa moxdes usa­marTlod ganaw­

ilebuli Semosavlebis xelaxali, samarTliani 

gadanawileba.

nax. 7. saqarTvelos sabiujeto politikis stimulirebis gavlena Ria ekonomikis marTvaze 

mcurav savaluto kursTa sistemis pirobebSi
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anotacia

kvlevis mizania kerZo universitetebis stu­

dentTa drois menejmentis Taviseburebebis dad­

gena. gasul wels  ivane javaxiSvilis saxelobis 

Tbilisis saxelmwifo universitetis adamianTa 

potencialis marTvis laboratoriam msgavsi kv­

leva Caatara saqarTvelos saxelmwifo univer­

sitetebis magaliTze. Cveni mizani iyo gvenaxa 

ra TaviseburebebiT gamoirCevian kerZo univer­

sitetebis studentebi drois marTvis kuTxiT.

kvleva dasrulebulia da etapobrivad vapirebT 

gamovaqynoT is Taviseburebebi, romelic stat­

stikuri analizis Sedegad miviReT/ mocemul 

statiaSi ki SevexebiT , mxolod kerZo universi­

tetebis studentTa drois menejmentis Sedare­

biT analizs.miRebuli saboloo Sedegebi sa­

Sualebas mogvcems rekomendaciebiT davexmaroT 

rogorc saxelmwifoaseve kerZo  universitetis 

studentebs.

sakvanZo sityvebi: drois menejmenti, kerZo 

universiteti, Tavisufali drois marTva, adami­

anuri resursebis menejmenti

ABSTRACT

The goal of the research is to identify time management 

peculiarities of private university students. Last year The Hu­

man Potential Management Lab at Ivane Javakhishvili Tbilisi 

State University conducted the similar research on the exam­

ple of Georgian state universities. Our goal was to see what  

the characteristic features of the private university students 

are  in terms of time management. The research is completed 

and we are going to publish the characteristics we received 

as a result of the statistical analysis step by step. In this arti­

cle we will discuss only the comparative analysis of  private 

university students’ time management. The final results will 
allow us to make recommendations for state as well as private 

university students. 

Keywords: time management, private university, free 

time management, human resources management

studentobis asakSi drois menejmenti mni­

Sv nelovan gavlenas axdens pirovnebis gan­

viTarebis unarze ara mxolod mimdinare pe­

riodSi, aramed mTeli cxovrebis manZilze. 

naSromis mizania  drois biujetis analizis sa­

fuZvelze davadginoT ramdenad gaazrebulad 

viTardebian studentebi da anawileben dros 

dasaxuli miznebidan gamomdinare. studentTa  

drois biujetis siRrmiseuli kvleva aqtu­

aluria, radgan swored isini warmoadgenen 

qveynis potenciur SromiT resurss. jansaRi 

SromiTi resursis arseboba ki gansazRvravs  

organizaciis  da qveynis  xangrZlivadiani gan­

viTarebis potencials.

ivane javaxiSvilis saxelobis Tbilisis 

saxelmwifo universitetSi Catarebulma kv­

levam gadagvawyvetina msgavsi kvlevis Cata­

rebs kerZo seqtorSi. saxelmwifo univer­

sitetis stunTda drois biujetis kvlevaze 

gamoica monografia „magistrantTa drois 

mene jmenti“ (xaraZe & gulua , magistrantTa 

drois menejmenti, 2018) , aseve saerTaSoriso 

da adgilobriv JurnalebSi statiebi: „Impact of 
Time Management on Personal Development of Master’s 

Degree Students“ (Ekaterine & Kharadze, 2017) Free-
Time Management among Master’s Degree Students of 

Georgia”  (Natalia, Gulua Ekaterine, & Dugladze, 2017) 
Time Management Peculiarities Based on Gender (Kha­

radze, Natalia; Gulua, Ekaterine, 2017)

 „baTumis SoTa rusTavelis saxelmwifo 

universitetis magistrantebis drois marT­

vis Taviseburebebi“ (natalia & gulua, 2017)

„magistrantTa TviTmenejmentis Tavisebu­

rebebi saqarTveloSi” (Kharadze, Natalia; Gulua, 

Ekaterine, 2016) ; „drois menejmentis gamowveve­

bi axalgazrda mecnierebSi“ kidev ufro adre 

kerZo universitetis studentebis drois menejmenti

natalia xaraZe,

ekonomikis doqtori, Tsu asocirebuli

profesori, saqarTvelo, Tbilisi

daviT duglaZe, 

saqarTvelos teqnikuri universitetis doqtoranti

TIME MANAGEMENT OF PRIVATE UNIVERSITY STUDENTS

NATALIA KHARADZE, 

PhD in Economics, Manager of HPML, 

Professor of TSU,  Georgia, Tbilisi

DAVIT DUGLADZE,

PhD Student of GTU



127

menejmenti da marketingi ­ MANAGEMENT AND MARKETING  

inovaciuri ekonomika da marTva/ INNOVATIVE ECONOMICS AND MANAGEMENT  #2, 2018

diagrama 1. respodentTa ganawileba sqesis mixedviT

2005 wels TiTqmis aT welze meti gavida ivane 

javaxiSvilis saxelobis Tbilisis saxelmwifo 

universitetSi Catarda mcire zomis kvleva da 

gamoica broSura „studentTa drois biujeti“ 

(xaraZe & badriZe , studentTa drois biujeti, 

2005) drois swor marTvaze aseve gavlenas sx­

dens organizaciuli kultura (Gulua, Ekaterine; 

Kharadze, Natalia;, 2018); (Gulua, Ekaterine; Kharadze, 

Natalia, 2014) da konfliqturi situaciebi (Kharadze, Nata­

lia; Gulua, Ekaterine;, 2018).

CvenTvis saintereso iyo gvenaxa ra Tavise­

burebebi axasiaTebs kerZo universitetebis 

studentebs da rogor axdenen isini sakuTari 

drois resursis ganawilebas.  aseve mogvexdi­

na SedarebiTi analizi saxelmwifo da kerZo 

universitetis studentebis Taviseburebebze. 

ramdenad aris gansxvaveba maTi Srois organi­

zaciis kuTxiT, agreTve SevadarebT wlebis win 

Catarebuli kvlevis Sedegebs raTa davadgi­

noT ra gavlena iqonia informaciuli teqnol­

ogiebis SemoWram studentTa cxovrebaSi, ro­

gor aisaxa igi maTi drois biujetze. 

kvlevam moicva TbilisSi moqmedi 4 kerZo 

universiteti: qarTul­amerikuli universi­

teti­gau (GAU); kavkasiis saerTaSoriso uni­

versiteti­(CU); kavkasiis universiteti  (C) 

da saqarTvelos erovnuli universiteti­seu 

(SEU). 

 kvleva Catarda anketuri gamokiTxvis sa­

fuZvelze romelic moicavda 34 kiTxvasa da 

pasuxis 111 variants. Sedegebi damuSavda SPSS 

proramaSi. movaxdienT saintereso hipoTeze­

bis formuliraba.

 respodentTa saerTo raodenoba iyo 520 

studenti.  maT Soris gau­s studentTa ra­

odenoba iyo 23,3%, kavkasiis saerTaSoriso 

universitetis 23,8%, kavkasiis universitetis 

30,2% da seu­s universitetis studentTa 22,7 

%.

mocemul statiaSi gavaanalizebT kerZo un­

viersitetebis respodentTa SedarebiT anal­

izs da davadgenT ra TaviseburebebiT xasiaT­

deba TiTueuli universitetis respodentTa 

drois menejmenti. SerCeuli universitetebis 

mixedviT gau­Si gamokiTxul respodentTa 73,6 

% iyo mdedri 26.4 % mamrobiTi sqesis warmo­

madgeneli. kavkasiis saerTaSoriso universi­

tetSi 41.1% mdedrobiTi sqesis warmomadgene­

li xolo 58.1% mamrobiTi.  kavkasiis universi­

tetSi 70.7% mdedrobiTi xolo 29.3% mamrobi­

Ti. seu­Si 45.8% mdedrobiTi 54.2% mamrobiTi.  

gau­sa da kavkasiis universitetSi Warbobdnen 

mdedrobiTi sqesis respodentebi sxva danar­

Cen SemTxvevaSi respodentTa raodenoba sqe­

sis mixedviT TiTqmis Tanabrad gadanawilda 

ixileT diagrama 1. 

gamokiTxuli respodentebi bakalavriati­

sa da magistraturis mixedviT Semdegnairad 

gadanawilda. gau­Si gamokiTxul respdoent­

Ta 70.2% iyo bakalavri  29.8% magistranti. 

kavkasiis saerTaSoriso universitetSi 87.9% 

bakalavri  12.1 % magistranti.  kavkasiis 

universitetSi bakalavriatis studentebis 

raodenoba iyo 59.2%  magistrantebis 40.8% 
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xolo seus respodentebs Soris monacemebi 

Semdegnairad gadanawilda 83.9% bakalavri 

16.1% magistranti. bunebrivia bakalavriatis 

studentebis raodenoba respodentebSi War­

bobs vinaidan nebismier universitetSi maTi 

saerTo raodenoba gacilebiT mRalia magis­

trantebis saerTo raodenobaze. ixileT dia­

grama 2.

diagrama N2. respodentTa ganawileba universitetebs Soris swavlebis safexuris mixedviT

 universitetebis mixedviT saintereso iyo 

ramdenad yofnidaT maT drois resursi im 

saqmeebis gasakeTeblad, romelic dagegmili 

hqondaT. aRmoCnda, rom gau­s studentebis 

7.4% mTlianad yofnidaT maT xelT arsebu­

li drois resursi, xolo  92.6% zogjer an 

arasdros yofniT maT xelT arsebuli drois 

resursi. kavkasiis saerTaSoriso universi­

tetis 14.5% mTlianad yofniT drois resur­

si, xolo 85.5% zogjer an TiTqmis arasdros 

yofniT drois resursi.  kavkasiis universi­

tetis studentebs 30.6% mTlianad yofniT 

maT xelT arsebuli drois resursi xolo 69.4 

% zogjer an TiTqmis arasdros. seu­s stu­

dentebis SemTxvevaSi 16.1% mTlianad yofnis 

drosi resursi 83.9 % zogjer an arasdros 

yofnis dro. sainteresoa is faqti. rom ka­

vkasiis universitetis studentebis TiTqmis 

2 jer met raodenobas mTlianad yofnis dro 

kavkasiis saerTaSoriso unviersitetebsa da 

seu­s universtetebis  studentebTan Sedare­

biT, xolo gau­s universtetTan SedarebiT 

4jer ukeTesi maCvenebeli aqvs. ixileT dia­

grama 3.

diagrama N3. gyofniT Tqveni yoveldRiuri samuSao dro

im saqmeebisTvis, romlis gakeTebasac apirebT?

 gamokiTxul respodentebs Soris gau­s 

studentTa 28.1% iyo dasaqmebuli 71.9% ki 

dausaqmebeli. kavkasiis  saerTaSoriso univer­

sitetSi 17.7% dasaqmebuli 82.3% dausaqmebe­

li.  kavkasiis universitetSi 43.3% dasaqmebu­

li, xolo 56.7% dausaqmebeli. seu­s gamokiTx­

uli respodentebis 20.3% aris dasaqmebuli 

79.7% ki dausaqmebeli. rogorc monacemebidan 
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irkveva kavkasiis unviersitetis respodente­

bis gacilebiT meti nawili aris dasaqmebuli 

da sxva unviersitetTan SedarebiT liderul 

po zicias ikavebs. yvelaze naklebi raodenobis 

respodenti ki dasaqmebuli hyavs kavkasiis sa­

erTaSoriso universitets. ixileT diagrama 4 

diagrama N 4. respodentTa dasaqmebis mdgomareoba

sainteresoa rogoria TiTueuli univer­

sitetis mixedviT respodentTa leqcia semin­

arebis momzadebaze daxarjuli dro. rogorc 

monacemebidan irkveva gau­s studentebis 

14% erT saaTs andomebs leqcia seminarebis 

momzadebas.  2­3 saaTs 60.3% xolo 3 saaTze 

mets andomebs 25.7%. kavkasiis saerTaSori­

so universitetis monacemebi ki Semdegnai­

rad gadanawilda. 71.8%; 23.4%; 4.8%. kavkasi­

is unviersitetis SemTxvevaSi ki aRniSnuli 

monacemebi Semdegi saxiT nawildeba 24.2%; 

68.2%; 7.6%. seu­s SemTxvevaSi ki 56.8%; 38.1%; 

5.1%. SedarebiTi analizis Sedegad irkveva, 

rom leqcia seminarebis momzadebaze 3 saaTze 

met dros yvelaze xSirad uTmoben gau­s uni­

veritetis studentebi, mas mohyveba kavkasiis 

universiteti da yvelaze dabal poziciaze 

imyofeba kavkasiis saerTaSoriso universi­

teti. SeiZleba vivaraudoT rom gau­s stu­

dentebi yvelaze ufro pasuxismgeblobiT 

eki debian leqcia seminarebis momzadebas. ix­

ileT diagrama 5.

diagrama N 5.  dRis manZilze ra dros andomebT leqcia- seminarebis momzadebas?

sainteresoa, ramdenad iyeneben damatebiT 

saxelmZRvaneloebs sxvadasxva universi­

tetebis respdoentebi.  gau­s studentebis 

gamokiTxul respodentTa 28.9% sargeblobs 

damatebiTi literaturiT zogjer da TiTqmis 

arasdros 71.1%. kavkasiis saerTaSoriso uni­

versitetis 8.9% sargeblobs damatebiTi lit­

eraturiT, xolo 91.1% zogjer da TiTqmis 
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arasdros. kavkasiis unviersitetis 28.7% xSi­

rad 71.3% zogjer an TiTqmis arasdros. xolo 

seu­s universitetis gamokiTxul respodent­

Ta Soris 13.6% xSirad sargeblobs damatebiTi 

literaturiT, xolo 86.4% zogjer da TiTqmis 

arasdros. rogorc SedarebiTi analizis Sede­

gad irkveva siRrmiseuli ganaTlebis mimarT 

damokidebuleba gacilebiT maRalia gau­sa da 

kavkasiis universitetebis respodentTa So­

ris, xolo yvelaze dabali maCvenebeli dafiq­

sirda kavkasiis saerTaSoriso universitetSi. 

ixileT diagrama 6.

diagrana N6. saswavlo disciplinebis momzadebisas

sargeblobT damatebiTi saxelmZRvaneloebiTac?

rogoria leqcia seminarebze daswrebis ma­

Cvenebeli. kvlevis Sedeagd dadginda, rom dRe­

Si erT leqcias eswreba gau­s studentTa 6.6%  

2 leqcias 46.3% xolo 3 leqcias 47.1%. kavkasi­

is saerTaSoriso unviersitetis respodentTa 

magalTze monacemebi Sesabamisad gadanawil­

da­4.8%; 80.6%; 14.5%. kavkasiis universitetis 

mgaliTze­ 7%; 61.1%; 31.8%; seu­s respodentTa 

SemTxvevaSi­ 2.5%; 76.3%; 21.2%. dRis manZilze 3 

saaTi leqciaze yofna aris dadebiTi maCvenebe­

li da saukeTeso mdgomareoba dafiqsirda gau­

sa da kavkasiis universitetebSi. yvelaze dab­

ali maCvenebeli kavkasiis saerTaSoriso un­

versitetebSi. rogorc xedavT TiTqmis yvela 

monacemebSi gau­Si aris liderul poziciaze, 

xolo kavkasiis saerTaSoriso unviersiteti 

jerjerobiT yvela maCvenebelSi bolo adgil­

zea.  ixileT diagrama 7.

diagrama N7. dReSi ramdeni saaTi xarT leqciaze?

 drois gamoyenebaze mniSvnelvoan gavlenas 

axdens sxvadasxva periodis dagegmvis sixSire, 

amitom SeviswavleT Tu ramdenad gegmaven 

drois mokle da grZelvadian periodebs re­
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spodentebi, kvlevam gviCvena, rom dRes xSi­

rad gegmaven gau­s studentebis 47.9% xolo 

zogjer da TiTqmis arasros 52.1%.  kavkasiis 

saerTaSoriso unviersitetis gamokiTxul re­

spodentTa 37.1% xSirad gegmavs samuSao dRes, 

xolo 62.9% zogjer an TiTqmis arasdros. ka­

vkasiis universitetis SemTxvevaSi aRniSnuli 

maCvenebeli Semdegnairad gadanawilda­33.8% 

da 66.2%. seu­s SemTxvevaSi­ 15.3% da 84.7%. ro­

gorc vxedavT dRis dagegmvas yvelaze xSirad 

gaus studentebi axdenen, xolo yvelaze nak­

lebad seu­s studentebi. ixileT diagrama 8.

diagrama N8  gegmavT Tqvens samuSao dRes?

kviris periodis dagegmvas xSirad axerxe­

ben gaus gamokiTxul respodentTa 18.2% xolo 

zogjer da TiTqmis arasdros 87.8% . kavkasi­

is saerTaSoriso universitetis 8.1% xSirad 

xolo 91.9% zogjer an TiTqmis arasdros. ka­

vkasiis unviersitetis studentebi 17.2% da 

82.8%. seus ­10.2% da 89.8%.  analizis Sedegad 

irkveva rom kviris periodebis dagegmvaSic 

liderul pozicias gaus studentebi ikaveben 

xolo yvelaze naklebad kavkasiis saerTaSori­

so universitetis studentebi gegmaven kviras. 

 erT Tviani periodis dagegmvas xSirad ax­

erxebs gau­s studentTa 7.4%  xolo zogjer 

an TiTqmis arasdros gegmavs samuSao Tves 

92.6%.  kavkasiis saerTaSoriso unviersitetis 

3.2% xSirad gegmavs samuSao Tves, xolo 96.8% 

zogjer an TiTqmis arasdros. kavkasiis uni­

versitetis 7.6% xSirad gegmavs  samuSao Tves 

da 92.4%.TiTqmis arasdros.  xolo seu­s 4.2% 

xSirad gegmavs samuSao Tves da 95.8% zogjer 

an TiTqmis arasdros.  analizis Sedegad Cans, 

rom erTTviani periodis dagegmvis kuTxiT 

yvela universitets daaxloebiT erTnairi md­

goamreoba aqvs. 

 erTwliani periodis dagegmvas xSirad 

axdenen gau­s studentTa gamokiTxul red­

podentTa 3.3%, xolo zogjer an TiTqmis aras­

dros 96.7%. kavkasiis saerTaSoriso univer­

sitetis gamokiTxulTa 1.6% xSirad gegmavs, 

xolo zogjer da TiTqmis arasdros 98.4%. ka­

vkasiis unviersitetis gamokiTxulTa arcer­

Ti respodenti ar gegmavs samuSao wels. xolo 

seu­s gamokiTxulTa 4.2% xSirad gegmavs xolo 

95.8 zogjer an TiTqmis arasdros. rogorc 

vxedavT xangrZlivi periodis dagegmvas gau­

sa da seu­s studentebis mcire nawili magram 

mainc axdenen. 

 Tavisufali drois gamoyeneba da misi 

swori dagegmva gavlenas axdens studentTa 

Sromismwarmoeblurobaze. kvlevam daadgina, 

rom xSirad aqvT gamoyofili dro dRis man­

Zilze dasasveneblad gau­s studentTa 5.8% 

kavkasiis saerTaSoriso unviersitetis 8.1% 

kavkasiis universitetis 7.0% da seu­s 15.3% 

rogorc monacemebidan Cans, dRis manZilze 

dasvenebas seu­s studentebi axerxeben.  maSin 

roca leqcia seminarebze daswrebis xangr­

Zlivoba da damatebiTi literaturis gamoy­

enebis monacemebi gacilebiT dabali hqonda, 

amdenad SeiZleba vivaraudoT, rom mTavari 

aqtivobebis Tavis acilebis xarjze axdenen 

isini dasvenebas. (ix.diagrama9)
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diagrama N9 dRis manZilze gaqvT  gamoyofili dro dasasveneblad?

 yoveldRiuri dasvenebasTan erTad aseve 

didi mniSvneloba aqvs uqme dReebSi energiis 

aRdgenas, xSirad axerxebs gau­s studentTa 

12.4% kavkasiis saerTaSoriso universite­

tis 17.7% kavkasiis universitetis 16.6% da 

seu­s 28%. TiTqmis arasdros Sesabamisad 3.3%; 

5.6%; 11.5%; 11%. rogorc vxedavT SabaTkviras 

dasvenebisa da garTobis kultura yvelaze 

metad seu­s studentebs aqvT. vfiqrob im 

monacemebidan gamomdinare romelcic wina 

faqtorebSi gamoCnda, kerZod is, rom seu­s 

studentebi yvelaze naklebad dadian leq­

ceibze yvelaze naklebad iyeneben damatebiT 

literaturas Sesabamisad dasasveneblad meti 

dro rCebaT  ojaxuri mdgomareobis mixedviT 

gau­s gamokiTxul respodentTa 68.6% aris 

daojaxebuli kavkasiis universitetis 66.9% 

seu­s 24.6% da kavkasiis saerTaSoriso 20.2%. 

miuxedavad imisa, rom yvelaze didimaCvene­

beli  gau­s studentebis SemTxvevaSi arian 

daojaxebulni swored isini yvelaze meti ra­

odenobis leqciebs eswrebian, yvelaze metad 

gegmaven drois sxvadasxva periods. SegviZlia 

davaskvnaT, rom ojaxuri mdgomareoba gac­

ilebiT ufro met pasuxismgeblobas akisrebs 

axalgazrdebs, metad mobilizebulni arian da 

es aisaxeba maTi Sromis swor organizebaSi. ix­

ileT diagrama (ix.diagrama10)

diagrama N10  ojaxuri mdgomareoba

 informaciuli teqnologiebis era axal­

gazrdebs arTmevs drois biujetidan mniS­

vnelvoan nawils da es gamoCnda  analizis 

dros. universitetebis Sedarebis SemTxvevaSi 

raime arsebiTi gansxvaveba studentebs So­

ris ar dafiqsirda. gamokiTxul respodentTa 
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didi umravlesoba 50% ze meti TiTueuli uni­

versitetis SemTxvevaSi 2 da 3 saaTze mets xar­

javen socialur qselebze. kvlevas ar daud­

genia Tu ra mizniT iyeneben isini socialur 

qsels. imedi minda davitovo, rom im student­

Ta SemTxvevaSi, romlebic gacilebiT organi­

zebulni aRmoCndnen socialuri qseli ar aris 

mxolod garTobis saSualeba (ix.diagrama11)

diagrama N11   dRis manZilze ra dros atarebT socialur qselSi?

 drois sxvadasxva periodis dagegmva gav­

lenas axdens dagegmili samuSaoebis gadadebis 

sixSireze. gau­s studentTa gamokiTxul re­

spodentTa 14.9% xSirad uwevT dagegmili saq­

meebis gadadeba, kavkasiis saerTaSoriso uni­

veristetis 19.4%, kavkasiis universitetis 

7% da seu­s respodentTa 10.2%.  miuxedavad 

im isa, rom kavkasiis saerTaSoriso da  gau­s 

uni versitetis studentebi drois yvela peri­

ods ukeT gegmavdnen sxva unviersitetebTan 

Seda rebiT maT uwevT dagegmili samuSaoebis 

yvelaze xSirad gadadeba. SegviZlia vivar­

audoT, rom dagegmvis procesi arasworad xde­

ba an sxva raimde faqtorebi axdenen gavlenas. 

(ixileT diagrama12)

diagrama N 12 xSirad giwevT  dagegmili an Sesasrulebeli saqmis gadadeba?

 transportiT mgzavroba dedaqalaqSi 

sakmaod rTulia gansakuTrebiT pikis saaTeb­

Si, swored im dros rodesac studentebi iwye­

ben swavlas, amitom bunebrivia didi dro mai­
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qvs drois biujetidan, erT saaTamde xarjaven 

gau­s tudentTa 2.3% kavkasiis saerTaSoriso 

universitetis 10.5% kavkasiis universitetis 

24.2% seu­s studentebis 16.1%. seu­s studen­

tebis dabali maCvenebeli SeiZleba gamowveu­

li iyos imiT, rom universitets aqvs SenobaSi 

saerTo sacxovrebeli Tumca sakmaod didia 

iseTi studentebis raodenoba romlebic 2 dan 

4 saaTamde dros transportirebas andomeben.( 

ixileT diagrama 13 )

diagrama N13 ra dros andomebT yoveldRiurad  transportiT mgzavrobas?

 swori Sromis organizacia da arsebuli 

xarvezebis gamosworeba SeuZlebelia Tu ar 

movaxdineT drois danakargebis mizezebis ana­

lizi. am mxriv ukeTesi mdgomareoba aqvs gau­s 

gamokiTxul respodentebs. kvlevam daadgina, 

rom 19.8% xSirad axdens dakarguli drois 

mizezebis analizs kavkasiis saerTaSoriso un­

viersitetis SemTxvevaSi es maCvenebeli 9.7% 

kavkasiis universitetis SemTxvevaSi 5.1% da 

seu­6.8%. TiTqmis ar axdens dakarguli drois 

mizezebis analizs Sesabamisad  gau­s 20.7% 

kavkasiis saerTaSoriso unviersiteti­47.6% 

kavkasiis universiteti­37.6% da seu­s 60.2%. 

gasakviri ar aris, rom im SemTxvevaSi, rodesac 

seu­s studentebi yvelaze naklebad gegmaven 

drois sxvadasxva periods yvelaze naklebi 

raodenobis leqciebs eswrebian da yvelaze 

organizebulebi Tavisufali drois dagegm­

vaSi arian, gasakviri ar aris, rom drois dana­

kargebis mizezebis analizis mixedviT yvelaze 

uaryobiTi maCvenebeli daufiqsirdaT. (ix­

ileT diagrama 14)

diagrama N14 axdenT  Tqveni drois danakargebis mizezebis analizs?

drois sxvadasxva periodebis daugegmavi 

marTva agrovebs gauTvaliswinebel saqmeebs, 

romlebic uceb Sesasrulebeli xdeba Sesabam­

isad erT­or saaTs amgvari saqmeebis keTeba­
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ze xarjaven gau­s studentTa 92.6% kavkasiis 

saerTaSoriso unviersitetis 92.7% kavkasiis 

universitetis 95.5% da seu­s universtetTa 

93.2% ixileT diagrama 15)

sportul aqtivobebTan erTad Zilis xangr­

Zlivoba erT­erTi faqtoria ,romelic gavle­

nas axdens stresis moxsnaze da energiis aRd­

genaze. samwuxarod yvela unviersitetisaTvis 

dafiqsirda arc Tu ise saxarbielo maCvenebe­

li am asakobrivi jgufisaTvis gankuTvnili 

Zilis xangrZlivoba 8­9 saaTi mxolod gau­s 

studentTa 32.2% daafiqsira kavkasiis saer­

TaSoriso universitetis 22.6% kavkasiis un­

viersitetis 21% da seu­s 31.4%. yvelaze sava­

lalo maCvenebeli 5 saaTze naklebi TiTueuli 

universitetisaTvis 2.5% dan 3.4% meryeobs.  

(ixileT diagrama17)

diagrama N 15 daaxloebiT ra dro gekargebaT yoveldRiurad gauTvaliswinebel saqmeebSi?

 cxadia, rom studentebi ZiriTadad gone­

brivi SromiT arian dakavebulebi, amitom maT­

Tvis energiis aRsadgenaT da stresis mosax­

snelad saukeTeso saSualeba aris sportuli 

aqtivoba. sportiT xSirad aris dakavebuli 

gau­s studentTa 15.5%, kavkasis saerTaSor­

iso universitetis 5.6%, kavkasiis unviersi­

tetis 6.4 da seu­s 8.5% xolo TiTqmis ar aris 

dakavebuli sportiT gau­s 16.5% kavkasiis 

saerTaSoriso unviersitetis 71% kavkasi­

is unviersitetis 21% da seu­s 61%. rogorc 

vxedavT gau­s studentebi yvelaze aqtiurad 

arian CarTulebi sportul aqtivobebSi da 

es dadebiT gavlenas axdens maTi saqmianobis 

Sedegebze da vfiqrobT, rom swored es aris 

imis damsaxureba, rom met leqciebs eswrebian 

ufro metad iyeneben damatebiT literaturas 

da gacilebiT ukeTesi maCveneblebi aqvT im 

faqtorebSi romlebic yvelaze mniSvnelovania 

studentTaTvis.( ixileT diagrama16)

diagrama N 16  xarT dakavebuli  sportiT 

(profesionaluri an moyvarulis doneze janmrTelobisTvis)?
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diagrama N17 daaxloebiT ramdeni saaTi gZinavT?

aseve sagangaSoa is faqti rom studentTa 

mxolod mcire nawili TiTueuli universite­

tis SemTxvevaSi axerxebs 10 dan 11 saaTamde 

daZinebas rac janmrTelobisaTvis aucile­

beli normaa da monacemebi Semdegnairad gad­

anawilda. gau­s gamokiTxul studentTa 1.7% 

kavkasiis saerTaSoriso unviersitetis 3.2% 

kavkasiis universitetis 5.7% da seu­s 1.7% ax­

erxebs droulad daZinebas. 

 universitetis studentur cxovrebaSi Car­

Tuloba rogorc kulturul aseve samecniero 

RonisZiebebSi mniSvnelvoani aqtivobaa stu­

dentisTvis da am kuTxiT yvelaze maRali ma C­

venebeli daafiqsira kavkasiis unviersitet is 

respodentebma 17.8% gaus­16.5% kavkasiis sae­

rTaSoriso unviersitetis­5.6% da seu­s 9.3%. 

aseve TiTqmis arasdros ar arian CarTulni 

yve laze mcire raodenobiT gau­s studente­

bi­19.0% kavkasiis saerTaSoriso unviersite­

tis­67.7% kavkasiis unviersitetis 24.8% da 

seu­s 66.9%. yvelaze meti aqtivoba dafiqsirda 

gau­sa da kavkasiis universitetis SemTxvevaSi 

rac isedac TvalSisacemia sxvadasxva informa­

ciuli saSualebebidanac. (ixileT diagrama 18)

diagrama N 18 xarT CarTuli univeritetis studentur aqtivobebSi

(samecniero an kulturul RonisZiebebi)?

Cvenma kvlevam daafiqsira studentTa kve­

bis mdgomareoba, kerZod davvinteresdiT 

ra mdenjer ikvebebian dRis manZilze sru l­

fasovnad. yvelaze maRali maCvenebeli dafiq­

sirda anu 3­4 jer kveba gau­s gamokiTxul 

respodentebSi da igi 76.9%. kavkasiis saer­

TaSoriso universiteti 50.8% kavkasiis uni­

versiteti  61.1% seu­51.2%  eseigi kvebis Tva­

lsazrisiT yvelaze maRali maCvenebeli iyo 

gau­s studentebis SemTxvevaSi. SegviZlia vi­

varaudoT, rom es aris universiteti sadac 

yvelaze maRalia gadasaxadi Sesabamisad ma­

terialurad uzrunvelyofili studentebi 

swavoben da srulfasovnad kvebasac ukeTesad 

axerxeben (ixileT diagrama19)
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 kerZo universitetis studentTa zogadi 

analizis Sedegad SegviZlia davaskvnaT 

,rom aRniSnuli kvleviT gamovlinda ua­

mravi problema,  romelic agreTve moiTx­

ovs sxvadasxva profesiis adamianebis 

CarTvas da rekomendaciebis SemuSavebas. 

 Cveni mxriv SgviZlia davaskvnaT, rom 

drois menejmentisadmi arasaTanado da­

mokidebuleba qmnis uamrav problemas da 

mizanSewonilad migvaCvina sabakalavro 

doneze TviTmenejmentisa da drois mene­

jmentis sakiTxebis Seswavlis danergva.

 dasaqmebuli studentebis  sruli ganakve­

TiT dasaqmebis SezRudva; samagistro 

swavlebiT unda dakavdnen mecnierebiT  

dainteresebuli studentebi.

 daojaxebuli studentebis garkveuli 

wamaxalisebeli RonisZiebebis gatareba. 

kerZod masaliT uzrunvelyofa da maTi 

ganTavisufleba leqcia­ seminarebidan 
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anotacia

kompaniaTa cxovrebaSi inovacieuri ekono­

mikis  farTod SemoWram, gaaZliera konkurenci­

is masStabebi. praqtikam dagvanaxa axali ekono­

mikis etapobrivi xasiaTi, romlis pirvel fazaSi 

udidesi mniSvneloba eniWeba teqnologiur ka­

pitals( materialuri aqtivi), kompaniaTa pro­

cesebisa da marTvis avtomatizebuli sistemebiT 

uzrunvelyofas, xolo meore faza xasiTdeba ar­

amaterialur aqtivebze moTxovnis zrdiT.

codnaze dafuZnebuli ekonomikis pirobebSi, 

kompaniebisaTvis sul ufro mniSvnelovani xdeba 

aramaterialuri resursi, romelsac codna da 

inteleqtualuri kapitali miekuTvneba. am dros 

sul ufro metad izrdeba adamianuri kapitalis, 

maTi profesionaluri kompetenciis roli  kom­

paniaTa ganviTarebisa da mdgradobis uzrunvel­

sayofad. kompaniaTa saqmianobidan naTeli xdeba, 

rom produqciisa  da momsaxurebis Rirebuleba­

Si sul ufro metad izrdeba ,,uxilavi kapital­

is’’ ­ codnis wili. 

magram, rogor unda moxdes am fenomenis ga­

moyeneba kompaniebSi ise, rom uzrunvelyofil 

iqnas codnis gavrcelebis jaWvis (codnis SeZena, 

aTviseba, gadacema)yvela rgolis uwyvetoba da 

mdgradoba, dReisaTvis naklebadaa Seswavlili.

winamdebare naSromis mizania codnis marT­

vis problemebis  Sewavla da maTze zemoqmedi 

faqtorebis analizis safuZvelze  organizaci­

aTa ganviTarebis konceptualuri modelis war­

modgena.

sakvanZo sityvebi: codnis marTva, inovacia, 

cvlilebebi, organizaciuli ganviTareba.

ABSTRACT

The widest invasion of innovative economics in the lives 

of companies has increased the scope of competition and 

slowly decreases the life cycle of the companies that can’t 

develop the news or misinterpret them. Practice demonstrat­

ed the gradual nature of the new economy, the first phase of 
which was given the technology capital (material asset), pro­

viding companies with processes and management automat­

ed systems, and the second phase is enhanced by increasing 

demand for non­material assets.

Under the knowledge­based economics, companies are 

becoming increasingly important for intangible resources, 

which are knowledge and intellectual capital. Nowadays, the 

role of human capital and their professional competence is 

increasing to ensure the development and sustainability of 

companies. From the activities of the companies, it becomes 

clear that the share of “invisible capital” In value of Compa­

nies products and services is increasing.

But how to use this phenomenon in companies to ensure 

continuity and sustainability of the chain of knowledge distri­

bution(acquisition, use, transmission) is not yet understood.

The purpose of the present article is to study the knowl­

edge management problems and present the conceptual mod­

el of development of organizations based on analysis of the 

factors that affect them.

Keywords: Knowledge Management, Innovation, 

Changes, organizational Development 

Sesavali

Tanamedrove periodSi ekonomikuri ganvi­

Tarebis mTavar RerZs codnis marTva warmod­

gens. codna da masze dafuZnebuli ganviTare­

ba ekonomikisaTvis axal fenomens ar warmoad­

codnis marTva da organizaciuli ganviTarebis koncefcia

lali CageliSvili­aglaZe,

ekonomikis mecnierebaTa doqtori,

guram TavarTqilaZis saxelobis Tbilisis

saswavlo universitetis profesori, 

saqarTvelo, Tbilisi

koba CageliSvili,

ekonomikis akademiuri doqtori

guram TavarTqilaZis saxelobis Tbilisis

saswavlo universitetis profesori. 
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gens. inovaciuri ganviTarebis ciklebi, rom­

lebic cvlilebaTa  mcire da didi talRebiT 

xasiaTdebian, mecnierTa kvlevis sagans jer 

kidev meTvramete saukunidan warmoadgens. 

inovaciuri ganviTarebis ciklebi oTx fazad 

SegviZlia warmovadginoT. esenia: I. bazris 

struqturuli krizisi, II. teqnologiuri rev­

olucia, III. msoflio Zvrebi da IV. saerTaSori­

so bazrebis revoluciis faza.

stabiluri msoflio wesrigis pirobebSi, 

globalizacia TandaTanobiT Zlierdeba. II da 

IV fazebis dros, geoekonomikuri da geopoli­

tikuri revoluciuri gardaqmnebis Sedegad 

xdeba radikaluri cvlilebebi, rac saerTaSo­

riso urTierTobebzec aisaxeba.[ l.CageliSvi­

li­aglaZe; Tb.2012; gv.36­41]

globaluri bazris revoluciur ganvi­

TarebaSi sul ufro aqtualuri xdeba qvynebis 

inovaciuri xedvebisa da maT cxovrebaSi cod­

nis ekonomikis gaaqtiureba.

axali teqnologiebisa da codnis Seqmna da 

maTi gamoyeneba qveynis socialur­ekonomi­

kuri ganviTarebisaTvis  erovnuli usafrTx­

oebas uzrunvelyofs. codnis gavrcelebi­

sa da ganviTarebisaTvis upirveles yovlisa 

saWiroa saxelmwifosa da kerZo seqtoris er­

Toblivi  moqmedeba.  qveynis xelisuflebisaT­

vis  codnis Seqmnisa da ganviTarebis, inova­

ciebis xelSeyba, misi  socialuri tvirTis Sem­

cireas uzrunvelyofs grZelvadian periodSi. 

qveyanaSi iklebs socialurad daucveli fenis 

raodenoba; biznesis xelSewyobis safuZvelze 

ki ekonomikisa da biznes­subieqtebis saqmi­

anobis Sedegad miRebuli Semosavlebidan, 

saxelmwifo ufro metad SeZlebs arsebuli 

socialurad daucveli fenebis keTildReo­

bis uzrunvelyofas; SeaCerebs inteleqtual­

uri resursis qveynidan gadinebas. regionebi 

sul ufro swrafad SeZleben rogorc saso­

flo­sameurneo, ise samrewvelo industriis 

ganviTarebas. 

kerZo seqtorisaTvis ki, codnasa da  ino­

vaciebSi aqtivebis dabandeba maTi momavali 

myari poziciebisa da konkurentunarianobis 

safuZvelia. amdenad, rogorc saxelmwifos­

Tvis, ise kerZo struqturebisTvis zemoT 

aRniSnuli saerTo interesis sagans war­

moadgens da erTnairad prioritetuli unda 

iyos. yovelive amis gaTviTcnobiereba daaC­

qarebs, samecniero­teqnologuri centrebis, 

samecniero­sawarmoo gaerTianebebis Seqmnas, 

erovnuli inteleqtualuri resuresebis ga­

moyenebisa inovaciuri produqtis Seqmnis 

mizniT, teqnopatkebis qselis gafarToebas, 

rac teqnologiurad swrafad cvlad msofli­

oSi  mdgradi da usafrTxo socilur­ekonomi­

kuri ganviTarebis safuZvels qmnis.

mimoxilva

msoflios ganviTarebis Tanamedrove eta­

pze, gansxvaveba mdidar da Rarib qveynebs So­

ris gamoixateba ara marto safinanso resurse­

bis moculobiT, aramed codnis ukmarisobiT. 

amJamad, ganviTareba ganixileba dagrovili 

codnis donis mixedviT, kerZod, teqnlogiuri 

da socialur­ekonomikuri codnis doniT.

codnis deficitis daZleva Tanamedrove 

pirobebSi sakmaod rTuli amocanaa. ganvi­

Tarebadma qveynebma teqnologiuri CamorCe­

nilobidan gamomdinare mkafiod unda Ca­

moayalibon codnis SeZenis, misi aTvisebis da 

gadacemis Tanmimdevruli meqanizmi. codnis 

SeZenis amocanebi unda moicavdnen msofli­

oSi arsebuli codnis gamoyenebas sakuTari 

problemebis gadasawyvetad; ucxouri inves­

ticiebis mozidvas, salicenzio xelSekrule­

bebis, patentebis SeZenas da sxva.

aRniSnuls didi mniSvneloba eniWeba mZa­

fri konkurenciisa da globalizaciis Tana­

medrove. etapze. amis naTel magaliTs war­

moadgens evrokavSiris qveynebSi kvleviTi 

da arakvleviTi inovaciebis Tanafardoba[o. 

SatberaSvili; gv.12]. Tu mocemul sqemas da­

vakvirdebiT, davinaxavT raoden mniSvnelo­

vania saxelmwifosaTvis orive tipis ino­

vaciis ganviTareba d xelSewyoba. aq naTlad 

Cans mecnierebis, saxelmwifosa da kerZo se­

qtoris erT mTlianobaSi funqcionirebis 

aucilebloba saerTo interesebis uzrunvel­

sayofad.

aRniSnulis uzrunvelyofa saqarTvelo­

saTvis arsebuli resursebiT, maSin, roca 

realurad aRar arseboben samecniero, sam­

rewvelo­samecniero centrebi da biznes 

inkubatorebis mxolod Canasaxis etapzea, ga­

naTlebis sivrceSi aRar arseboben momqedi 

mkvlevarebi, mecnierTanamSromlebi, Zalze 

rTuli iqneba. magram, es sulac ar niSnavs imas, 

rom Cveni saxelmwifosTvis aRniSnuli pri­

oritetui ar aris.
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sur 1. kvleviTi da arakvleviTi inovatorebi

1  European Commission; European Innovation Scoreboard­EIS 2017; PDF
2   European Commission, Regional innovation Scoreboard 2017; p.21

sur 2. Sesrulebis jgufebi: inovaciuroba 10 ganzomilebis mixedviT2 

integraciul procesebSi saqarTelos Car­

Tuloba is valdebulebaa, romlis Sesrulbac 

saWiro da aucilebelia da, mizani am SemTx­

vevaSi, qveynisaTvis realuri Sedegebis miR­

wevaa, rac sulac ar niSnavs  saerTaSoriso 

normebis formalurad Sesrulebas.

evrostatis monacemebiT, evropuli ino­

vaciuri ingikatorebis (European Innovation Score­

board­EIS 2017)1 jgufebSi Seedian: adamianuri 

resursebi; finansuri mxrdaWera; sawarmoTa 

investiciebi; urTierTkavSirebi da mewarmeo­

ba; warmadoba;
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rogorc surTidan Cans, yvelaze didi 

gansxvaveba 10 ZiriTadi ganzomilebis mixed­

viT oTxive jgufis qveynebSi(yvelaze lidere­

bi; Zlieri inovatorebi; zomieri inovatorebi; 

mokrZalebuli inovatorebi) aris mimzidvel 

kvlevis sistemebSi; finansur mxardaWeraSi; 

inovatorobasa da kavSirebSi.

arsebulis safuZvelze SeiZleba aRvniS­

noT, rom swored am oTx determinants aqvs 

ganmasazRvreli roli qveynis inovciurobis 

indeqsis zrdisaTvis. 

erokomisiis minacemebis mixedviT 2017 

welswlisaTvis yvelaze inovaciur evropul 

qveynad isev rCeba Seicaria; xolo regionul 

WrilSi,  CineTs aqvs yvelaze maRali zrdis 

maCvenebeli saerTaSoriso konkurentebs So­

ris .

inovaciurobis faqtoris analizisas 

postsabWoTa sivrcisa da konkretulad saqa­

rTvelosaTvis, naTeli xdeba, rom  problema 

da oTxive determinantis mixedviT arsebobs. 

ufro metic, saqarTveloSi gamokvlelul 

kompaniaTa(mcire da saSualo sawarmoebi, or­

ganizaciebi) 87% ar iyenebs inovaciebs mar­

ketingSi da ar axorcieleben sakuTar inova­

ciebs qveynis SigniT. 3%­mdea mimzidveli kv­

leviTi sistemebis maCvenebelic, romeliSic 

Sedis saerTaSoriso samecniero publikacie­

bi; citirebuli publikaciebi da sadoqtoro 

donis ucxoeli studentebis raodenoba.

aRniSnuli kidev erTxel cxadhyobs cod­

nis marTvis swori politikis ganxorcielebis 

aucileblobas, radganac codna esaa praqti­

kul informacias, romelic aqtiurad marTvs 

amocanebis Sesrulebisa da problemaTa gad­

awyvetis process. organizaciebisa da kompa­

niebisaTvis mniSvnelovania organizaciuli 

codna, romelic uzrunvelyofs cvlilebebis 

swor da mizanmimarTul marTvas maTi gadarCe­

nisa da sicocxlisunarianobis zrdisaTvis.

kvlevis Sedegad dsturdeba, rom sakvlev 

obieqtTa  im 57%­Si sadac Sedian rogorc e.w. 

saxelmwifo, aseve kerZo tipis umaRles sas­

wavleblebicodnis gavrcelebis dabrkomebad 

dasaxelda arasaTanado menejmenti.  IT te-

qnologiebis mizeziT codnis gavrcelebisa 

da gamoyenebis dabrkolebebi saxelwifo uma­

Rles saswavleblebSi 15%­iT gamoixata, xolo 

kerZo tipis umaRles saswavleblebSi misi 

wili 27% ­ia. codnis gavrcelebisa da gamoy­

enebis TvalsazrisiT TvlnaTliv gamoixata 

aseve problemebi finansur menejmentSi.

codnis ganoyenebis TvalsazrisiT farTo 

da inovaciuri samuSaoebi tardeba, sabanko 

struqturebSi personaluri, jgufuri da IT 

teqnologebis gamoyenebiT komunikaciebis 

done maRalia. codnis gavrcelebisa da ga­

moyenebis damabrkolebeli mizezi ZiriTa­

dad rotaciebis dros mimdinare xarvezebia 

(21%), xolo dabali kvalifikaciis kadrebis 

mizeziT(rac aRqmasTan dakavSirebul prob­

lemebs qmnis) codnis gamoyenebis dabrkole­

baze modis 11%;

rac SeexebaT samrewvelo sawarmoebsa da 

sadazRvevo kompaniebs, codnis gavrcelebis 

da gamoyenebis intensiuri procesebi mimdin­

areobs, Tumca xarvezebi korporaciuli ba­

zebis TvalsazrisiT aq ufro metad SeimCneva. 

finansuri TvalsazrisiT, es miznobrivi jgu­

fi afinansebs codnis gavrcelebasa da gamoy­

enebas im masStatebiT rac maTi interesebis 

sferoSi xvdeba.

gacilebiT rTuli situaciaa savaWro obi­

eqtebze, sadac gamokiTxulTa 62%­saTvis 

ucxoa codnis marTvis cneba saerTod; 21% ­s 

(saSualo donis menejmenti) gaugia mis Sesaxeb, 

magram praqtikulad ar flobs mis teqnolo­

gias; 15% ­ki (zeda donis menejmenti) am etapi­

saTvis ver xedavs mis saWiroebas; 2%­s miekuT­

vneba iseTi savaWro obieqtebi,rogoricebicaa: 

karfuri da gudvilis qseli da romelTa zeda 

donis menejmenti Tvlis, rom codnis marTvis 

sakiTxebi maT kompaniebSi Canasaxis procesSia 

da amis mizezad isini saqarTvelos bazarze 

funqcionirebis xanmokle periods asaxeleben.

daskvna

zemod aRniSnulis safuZvelze SegviZlia 

aRvniSnoT, rom codna warmoadgens erT­erT 

yvelaze Zlier konkurentul indikators, ro­

melsac  mniSvnelovani roli ukavia rogorc 

qveynebis, aseve kompaniaTa konkurentunari­

anobis strategiis formirebasa da ganxor­

cielebaSi. am indikatoris sworad gamoy­

enebisaTvis mizanSeWonilad migvaCnia kompan­

iaTa strategiaSi codnis marTvis politikis 

gamokveTa, misi calkeuli indikatorebisa da 

Sedegebis mixedviT. kerZod, codnis marTvis 

konceptualur modelSi unda Sediodes yve­

la parametri, romelic Zlieri motivatoria 

codnis gamoyenebisa da gavrcelebisaTvis
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warmodgenili konceptualuri modelis 

efeqtian funqcionirebaSi mniSvnelovani adg­

ili unda daikavos Semdegma komponentebma:

•	 adamianuri	resursi
•	 finansuri	mxardaWera
•	 marketingis	 auditi	 da	 inovaciuri	 mar­

ketingi

•	 inovaciuri	procesi

warmodgenili koncefcia mniSvnelovnad 

da gv exmareba da uzrunvelyofs codnisa da 

in  o vaciebis saerTaSoriso indikatorebTan 

da ax loebas.
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anotacia

urTierTobaTa marketingi  marketingis Ta­

namedrove formaa, romelic izidavs, inarCunebs 

momxmareblebs da zrdis maT kmayofilebas. isto­

riulad turizmsa da maspinZlobaSi marketerebi 

ar iSurebdnen Zalisxmevas axali momxmareblebis 

mozidvaze, Tumca bolo aTwleulebia isini mi­

vidnen im daskvnamde, rom individualuri urT­

ierTobebi arsebul da yofil momxmareblebTan 

bevrad ufro ekonomiuria da momgebiani. mTavari 

Sedegi aris momxmareblis darwmuneba imaSi, rom 

is aris organizaciisTvis gansakuTrebuli. 

inovaciebis da axali teqnologiebis danerg­

vasTan erTad, izrdeba urTierTobaTa mar­

ketingis roli da iqmneba e.w. loialurobis 

programebi. momxmareblebTan urTierTobebis 

damyarebis mizniT kompaniam garkveuli etapebi 

unda gaiaros. msoflio praqtikaSi maspinZlobis 

industriaSi kompaniebi iyeneben momxmarebelTa 

dakavebis strategiebs, urTierTobaTa market­

ingis mxardasaWerad. 

statiis mizania baTumis turistuli bazris 

magaliTze urTierTobaTa marketingisadmi sas­

tumroebis damokidebulebis Seswavla.  baTumSi  

sxvadasxva tipis sastumroebia warmodgenili. 

didia saerTaSoriso qseluri sastumroebis, 

kerZod Seratonis, hiltonis da redisonis roli 

baTumis, rogorc turistuli daniSnulebis 

adgilis cnobadobis amaRlebaSi. zemoaRniSnu­

li brendebi Cveulebriv iyeneben loialurobis 

programebs maTi momxmareblebis SenarCunebis 

da kmayofilebis mizniT. kvlevam moicva adgi­

lobrivi erovnuli brenduli sastumroebi, raTa 

gamogvevlina maTi urTierTobaTa marketingis 

strategiebi da loialurobis programebis in­

strumentebi. 

sakvanZo sityvebi: urTierTobaTa market­

ingi, loialurobis programa, sastumroebi, 

mom xma rebelTa dakavebis strategia, baTumis 

maspinZlobis bazari 

ABSTRACT

Relationship marketing is a form of marketing that at­

tracts customers, retains them and enhances their satisfaction. 

Historically, tourism and hospitality marketers have put more 

emphasis on attracting new customers, but in the last few de­

cades, the idea of nurturing the individual relationship with 

current and past customers has received greater attention. 

Most marketers now accept that it is less expensive to attract 

repeat customers that to create new ones and this is basic con­

cept behind relationship marketing. The key outcome of all 

relationship marketing efforts is to make individual custom­

ers feel unique and to make them believe that the organization 

has singled them out for special attention. 

Improvement in technology and innovation in loyalty 

programs have made it much easier to deliver on the prom­

ise of greater probability form reduce customer attraction. In 

order to build relationships with customers there are a num­

ber of steps that companies need to follow. In world practise 

hospitality companies use retention strategies to encourage 

relationship marketing.

The purpose of the article is to analyse the attitude of 

hotels to relationship marketing in the case of Batumi hos­

pitality market. Different types of hotels represent in Batu­

mi hospitality market. International hotel chains, such as the 

Sheraton, the Hilton, and the Radisson could make Batumi 

city popular and attractive destination among international 

tourists. These international brands generally use loyalty pro­

grams to retain and satisfy their customers. The research work 

involved Georgian hotel brands to find out and analyse their 
relationship marketing strategies and loyalty program tools.        

  

Key words: Relationship marketing, loyalty programs, 

hotels, consumer retention strategy, Batumi hospitality mar­

ket .        
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Sesavali

warmatebuli sastumros organizaciuli 

struqtura agebuli unda iyos urTierToba­

Ta marketingis principebze da efuZnebodes 

piramidas, romlis saTaveSi dganan momxmare­

blebi, maT qveviT daqiravebuli personali da 

bolos xelmZRvaneloba. yovelive es person­

als saSualebas aZlevs advilad Sevides in­

teraqciaSi momxmarebelTan, martivad miiRos 

misTvis sasurveli gadawyvetileba da Seinar­

Cunos momxmareblis kmayofileba. warmatebu­

li sastumro strategiulad da kreatiulad 

unda moqmedebdes, mas unda amoZravebdes 

miznebi, riTac SeZlebs momxmareblebis dain­

teresebas, stimulirebas da maTi molod­

inebis gamarTlebas. momxmareblis kmayofile­

baze da molodinebze moqmed ara xelSesaxeb 

faqtorTa Sorisaa: momxmareblis Secnoba, 

registraciis dros personalis siswrafe, mi­

wodebuli momsaxurebis xarisxisa da fasis 

Tanafardoba, personalis qceva, wina xazze 

momuSave personalis enTuziazmi da profe­

sionalizmi, Tbili daxvedra da Tavazianoba. 

ganTavseba turizmis seqtoris mniSvnelo­

vani nawilia. aWaris turizmisa da kurortebis 

departamentis informaciiT baTumSi ­ 276 

ganTavsebis saSualebaa, romelSic moiazreba 

rogorc dabal biujetiani, aseve ZviradRi­

rebuli ganTavsebis saSualebebi. baTumis 

cnobadobis gazrdaSi gansakuTrebuli roli 

Seasrula saerTaSoriso  qselurma sastum­

roebma ­ Seratonma, redisonma da hiltonma. 

dResdReobiT aWaraSi adgili aqvs rogorc 

Sida ise ucxoeli turistebis zrdis tenden­

cias. 2016 wlis statistikiT aWaras stumrob­

da 872 aTasi turisti, maTi 44% sastumroeb­

sa da sastumros tipis dawesebulebebSi iyo 

ganTavsebuli. momsaxurebis sferos mTavar 

problemas fasisa da xarisxis urTierT Tavse­

badoba warmoadgens, romlis daZlevaSi momx­

mareblebTan urTierTobis marketingis roli 

gadamwyvetia. aWaris turistul miznobriv 

bazrebs Sorisaa TurqeTi, ruseTi, ukraina, 

israeli, azerbaijani, irani, somxeTi da po­

loneTi. 

literaturis mimoxilva

momsaxurebis marketingi gasuli sauku­

nis 80­ian wlebSi marketingis yvelaze mzardi 

sfero gaxda (Berry and Parasuraman, 1993). gasuli 

saukunis 80­90­ian wlebSi Catarebuli kvleve­

bis mizans warmoadgenda naTlad daenaxaT 

fizikuri saqonlisa da momsaxurebis ganmasx­

vavebeli Tvisebebi, ramac uzrunvelyo is, rom 

momsaxurebis seqtors, maT Soris sastumro 

industrias aqvs sakuTari marketingi. (Booms 

and Bitner 1981, Berry 1983, Reicheld and Saaser 1990).  

sastumro industriaSi efeqturi momsaxure­

bis marketingi moiTxovs maRali xarisxis mom­

saxurebis miwodebas, rac unda efuZnebodes 

grZelvadian, ormxriv momgebian urTierTo­

bebs, rac miiRweva momxmareblebTan axlo in­

teraqciiT. 

gasuli saukunis 50­iani wlebidan market­

ingma ganvlo ganviTarebis sxvadasxva safex­

uri:   samomxmareblo marketingi (1950)  

industriuli marketingi (1960)  social­

uri marketingi (1970)  momsaxurebis mar­

ketingi (1980)  urTirTobaTa marketingi 

(1990)  momxmareblebTan urTierTobis 

marketingi (CRM – 2000)

uaxloes warsulSi marketingis menejere­

bi momxmarebelTan urTierTobas e.w. Cveule­

brivi, tranzaqciuli marketingis safuZvelze 

amyarebdnen. es iyo faqtiurad „erTjeradi 

tranzaqcia“ momxmarebelTan. tranzaqciuli 

marketingi, Tavis mxriv moicavs momxmare­

blebis saWiroebebis identificirebas, dak­

mayofilebas, Tumca is ar iTvaliswinebs maT­

Tan grZelvadiani urTierTobis damyarebas. 

Tanamedrove biznesi dResdReobiT mwvave, 

agresiuli konkurenciis winaSe aRmoCnda, ra­

mac ganapiroba momxmareblebTan grZelvadi­

ani urTierTobebis SenarCunebis aucileblo­

ba. 

urTierTobaTa marketingis gansaxor­

cieleblad mniSvnelovania momxmarebelTa 

SenarCunebis strategiebis gansazRvra oTx 

doneze, rac iTvaliswinebs maTTan finansuri, 

socialuri, samomxmareblo da struqturuli 

kavSirebis damyarebas. 

finansuri kavSiris dros kompania mud­

miv klientebs sTavazobs dabal da stabilur 

fasebs, aseve gamoiyenebs e.w. bundling (dabali da 

maRal fasiani momsaxurebis erT kompleqtad 

SeTavazeba), cross selling (urTierT dakavSire­

buli momsaxurebis da produqtis SeTavazebis 

stimulireba) da up­selling  (maRal fasiani mom­

saxurebis SeTavazeba, misi sargeblianobis da 

unikalurobis darwmunebis gziT) meTodebs. 
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meore doneze marketerebi cdiloben grZel­

vadiani urTierToba SeinarCunon socialuri 

da pirovnebaTa Sorisi kavSirebiT. momsaxure­

bis miwodebisas gaTvaliswinebulia individu­

aluri saWiroebebi da yuradReba eqceva momx­

mareblebze zrunvas. turizmSi gansakuTre­

biT gasaTvaliswinebelia momxmareblebis 

urTierTqmedebis faqtori. Fairmont Resorts 

& Hotels­ma Seqmna internet programa „Every­

one’s an Original“ (yvela originaluria), raTa 

ganemtkicebina pirovnebaTa Sorisi kavSirebi 

da brendisadmi momxmareblebis loialuroba. 

stumrebisTvis programis platformas war­

moadgens socialuri media, kerZod Facebook da 

Twitter. forumi iTvaliswinebs konkursebs da 

gansakuTrebul sapromouSeno programebs da 

stumrebs ubiZgebT gaerTiandnen  Fairmont Pres­

ident’s Club­Si, romelic warmoadgens specialu­

rad Seqmnil programas individualuri samog­

zauro SeTavazebebiT, efeqtebiT da interse­

biT. klubis wevrebi sastumroSi registracias 

gadian calke magidasTan da maT sTavazoben 

ufaso internets da adgilobriv satelefono 

zarebs,  stumrebi aseve  fasdaklebebiT sarge­

bloben fitnes darbazis, golfis moednis da 

spas gamoyenebis dros. 

mesame doneze  finansur da socialur ka­

vSirebs emateba samomxmareblo kavSirebi. es 

midgoma moiTxovs momxmareblis individual­

uri saWiroebebisa da Tvisebebis karg codnas. 

amasTan momxmarebels unda SevuqmnaT molo­

dinis gancda. magaliTad The Ritz­Calton­s aqvs 

stumris kompiuteruli  istoriis profili, 

romelic aTasobiT stumris ganmeorebiTi 

vizitebis Sedegad Seiqmna. sastumros TanamS­

romlebma ukve ician ra moswons stumars da ra 

ara. 

meoTxe doneze mniSvnelovania moxdes 

struqturirebuli midgomis gamoyeneba kom­

paniasa da momxmarebels Soris finansuri, 

socialuri da samomxmareblo kavSirebis dam­

yarebis dros. aseTi kavSirebis produqti­

ulobis gasazrdelad mniSvnelovania Ta­

namedrove teqnologiebisa da inovaciebis 

gamoyeneba. bevr sastumroSi dajavSvnis da 

loialurobis programebi erTad imarTeba. 

loialurobis programis SemuSaveba moi­

cavs rig etapebs (bermani 2006): 

l programis miznebis gansazRvra; 

l biujetis SemuSaveba, romelic moicavs 

sawyis sapromouSeno xarjebs, mimdinare 

sapromouSeno xarjebs, IT programas da 

misi momsaxurebis xarjebs, monacemTa ba­

zis Seqmnas da misi Senaxvis xarjs, loial­

uri momxmareblis dajildovebisTvis 

saWiro pirdapir xarjebs.  zogi kompania 

amcirebs sawyis xarjebs sawevros SemoRe­

biT. 

l loialurobis programis Seqmna. kompaniam 

unda gadawyvitos misi xelmisawvdomobis 

sakiTxi, kerZod is yvela momxmarebels 

SesTavazos Tu gansakuTrebul sabazro 

segments. sawevros safasuri SeiZleba 

gamoyenebuli iqnes naklebad loialuri 

momxmareblis dasafrTxobad.

l iqmneba momxmareblis dajildovebis str­

u qtura da etapebi. loialurobis pro­

gramis struqtura Hilton Hhonors­Si iyofa 

4 doned: Blue, Silver VIP, Gold VIP da Diamond 

VIP, romlis mTavar kriteriums 12 Tvis 

manZilze sastumroSi darCenaTa raode­

noba warmoadgens. 

l mexuTe etapze ganixileba sxva kompani eb­

Tan TanamSromloba. 

l meeqvse etapze xdeba loialurobis pro­

gramis organizaciuli sakiTxebis mogva­

reba, rac moiTxovs saWiro adamianur re­

surs. 

l meSvide etapze programis gansaxor­

cieleblad xdeba monacemTa bazis CaSveba. 

l merve etapze xdeba monacemTa bazis 

marTva da monacemebis srulyofa. infor­

macia kompanias saSualebas unda aZlevdes 

ganaxorcielos marketinguli da sapro­

mouSeno aqtivobebi da moaxdinos momx­

marebelTa segmentacia. sastumroebisT­

vis es martivia, radgan momxmarebelTa 

identificireba maTi vizitisTanave xde­

ba. 

l mecxre etapze xdeba programis warmatebis 

an warumateblobis Sefaseba

l meaTe etapze xdeba Sesworebebis Seta­

na, Tu loalurobis programa ar iZleva 

dasaxuli miznebis miRwevis saSualebas. 

kvlevis mizani da Sedegebi

kvlevis mizans warmoadgenda momxmarebl­

ebTan urTierTobaTa marketingisadmi ad gi­

lobrivi, brenduli sastumroebis  damo ki ­

debulebis Seswavla. amasTan gvindoda ga gvego 
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Tu ra programebs iyeneben isini da ra gansa­

kuTrebul momsaxurebas sTavazoben mu dmiv 

momxmareblebs. gamovikiTxeT baTumis ro­

gorc saerTaSoriso qseluri sastumroebis 

ise adgilobrivi erovnuli brenduli sastum­

roebis warmomadgenlebi. iseTi loialurobis 

programebi, rogoricaa HHonors (hiltorni), 

Starwood Preferred Guest (Seratoni) da Radisson 

Rewards (redisoni) aprobirebulia mTel msof­

lioSi da baTumis saerTaSoriso brendul sas­

tumroebSi stumrebis xSiri vizitebis mastim­

ulirebeli faqtori xdeba. 

zemoaRniSnul sastumroebTan momsaxure­

bis xarisxiT, fasiT, interieriTa da eqster­

ieriT axlos dganan iseTi adgilobrivi bren­

debi rogoricaa admirali, kolizeumi, piaca 

inni da oazisi, maT WrilSi aseve SegviZlia 

ganvixiloT Turquli sastumro brendi ­ di­

vani. stumarTa registraciisas sastumroebi 

iyeneben iseT programebs, rogoricaa Fidelio da  

FINA, es ukanaskneli qarTul programas war­

moadgens. orive programa registraciis garda 

loialurobis programebis SemuSavebis Sesa­

Zleblobebs iZleva, Tumca qarTul realoba­

Si isini naklebad arian mibmulni safinanso 

sistemasTan. Sedegad sastumroebs ara aqvT 

saWiro sabiujeto resursi loialurobis 

programis Sesaqmnelad. isini martivad qmnian 

mudmivi momxmareblebis sias, risi safuZvel­

icaa stumarTa vizitebis raodenoba, ZiriTa­

dad es kriteriumi 5­dan 7 vizitamde meryeobs. 

Sedegad  loialur momxmareblebs ukeTeben 

15%­30%­ian fasdaklebas, aseve sTavazoben 

nomris e.w. up­grade­s (ukeTesi nomris SeTavaze­

ba igive fasad), ugzavnian siaxleebs eleqtro­

nuli fostiT sxvadasxva SeTavazebebis Sesax­

eb. sastumroebi aRiareben, rom maTi Semosava­

li didadaa damokidebuli loialur momxmare­

blebze da rogorc gamokiTxvam aCvena maT Sen­

arCunebaSi finansuri stimulatorebis garda 

did rols asrulebs pirovnuli interaqcia, 

megobruli garemo, Tbili damokidebuleba da 

maTze zrunva. mcire zomis sastumroebSi ad­

vilia stumarTa maxasiaTeblebis Seswavla da 

maTi gulis mogeba. 

momxmareblis kmayofileba ar aris masTan 

grZelvadiani urTierTobis damyarebis ga­

ranti, mas Tan unda axldes ndoba, ormxrivi 

valdebuleba da momxmareblis molodinis 

gamarTleba. yovelive amas Tan sdevs momx­

mareblis mxridan dadebiTi rekomendaciebi 

da STabeWdilebebi, romelsac is uziarebs 

Tavis axloblebs da dRes ukve internetis sa­

SualebiT amas igebs yvela potenciuri momx­

marebeli.

momxmareblis mxridan ndoba asocirdeba 

sastumros momsaxurebis xarisxis mudmivobas­

Tan, personalis kompetenturobasTan, pati­

osnebasTan, pasuxismgeblobasTan, da mzrunv­

elobasTan. beri (Berry 1983) miiCnevs, rom „ndo­

ba loialurobis safuZvelia“. myidvelsa da 

gamyidvels Soris urTierTobaTa Seswavlisas 

erT­erT mniSvnelovan cvlads warmoadgens 

aseve ormxrivi valdebuleba (Wilson 1985), ro­

melic beris da parasurmanis azriT (Berry and 

Parasuraman, 1991) sastumro industriaSi ga­

saTvaliswinebeli koncefciaa da grZelvadi­

ani urTierTobis damyarebis, ganviTarebis da 

SenarCunebis aucilebeli pirobaa. ndobasa da 

ormxriv valdebulebas emateba iseT cvlade­

bi, rogoricaa dapireba da komunikacia, 

daskvna

amrigad, maspinZlobasa da turizmSi loia­

lurobis programebi sastumroebis saqmiano­

bis ganuyofeli nawili xdeba. 90­ian wlebSi 

reiCeldis da saaseris (Reicheld & Saaser) kv­

levebma aCvena, rom momxmareblis loialuro­

bis 5%­ian zrdas mivyavarT mogebis 25­85%­

ian zrdamde. Tumca rogorc vxedavT maTdami 

qarTuli kompaniebis damokidebuleba ar ga­

moirCeva strategiuli da kreatiuli mid­

gomiT. baTumis erovnul, brendul sastum­

roebSi wina xazze momuSave personals kargad 

esmis loialuri programebis arsi da mniSvne­

loba, magram sastumroebis marTvis araswori 

principebi da meTodebi jer kidev aferxebs 

urTierTobaTa marketingis yvela instrumen­

tis danergvas praqtikaSi. fasis strategiebis 

SemuSavebaze metad dResdReobiT mniSvnelo­

vani unda gaxdes momxmareblebis loialuro­

bis amaRlebis strategiebis SemuSaveba.
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abstraqti

cifrulma marketingma udidesi gavlena moax­

dina adamianTa cxovrebaze, mkveTrad Secvala 

maTi warmodgena drosa da manZilze. misi mamoZ­

ravebeli Zalaa komercia. komerciuli saqmiano­

bis warmateba iseT garemoSi, rogoric inter­

netia, SeiZleba mxolod imiT ganisazRvros, Tu 

ramdenad iTvaliswinebs biznesi momxmareblebis 

interesebs. amisaTvis ki aucilebelia imis cod­

na, Tu vin arian isini, ra moTxovnilebebi, survi­

lebi, qcevis modelebi da sxva Tvisebebi gaaCni­

aT. cifruli marketingi SeiZleba ganvixiloT, 

rogorc cifruli infrastruqturis marTva. 

cifruli marketingi ganapirobebs msoflio 

sameurneo procesebSi momxmareb­lebisa da mwar­

moeblebis mWidro integracias, agreTve qselu­

ri ekonomikis, eleqtronuli bazris, konkuren­

tuli da gamWvirvale biznes­garemos, sainves­

ticio wyaroebis gavrcelebas da damkvidrebas.  

biznesis cnobadobis gasazrdelad gamoi­yeneba 

cifruli marketingis sxvadasxva formebi, ro­

goricaa kontent marketingi, video marketingi, 

saZiebo sistemebis optimizacia, internet maRa­

ziebi, katalogebi, gancxadebebi da sxva.  

amdenad, dResdReobiT cifruli marketingis 

roli biznesSi warmatebis misaRwevad Zalzed 

didia, amitomac kompaniebma TavianTi biznesis 

cifrul sivrceSi warmosaCenad unda gaiTvalis­

winon Semdegi problemuri sakiTxebi:

1. Tu kompania ar gadaitans Tavis bizness in­

ternetSi, amas gaakeTeben misi konkurente­

bi;

2. ra funqciebis da sirTulisac ar unda iyos 

saiti, mas unda gaaCndes efeqturi dizaini;

3. saitis optimizacia da swori kontent mar­

ketingis ganxorcieleba;

4. momxmarebelma SesaZloa moiwonos mocemu­

li kompaniis socialuri mediis gverdi, Tum­

ca es yvelaferi ar miscems Sedegs kompanias, 

Tu kompaniis marketologi ver uzrunvely­

ofs efeqturi komunikaciis SesaZleblobas. 

amrigad, Tu gaviTvaliswinebT arsebul ten­

denciebs, Cven SegviZlia gavakeToT aseTi daskv­

na, rom eleqtronul biznesSi mxolod im kompa­

niebs aqvT ganviTarebis da warmatebis Sansi, rom­

lebic internetSi daikaveben mniSvnelovan adg­

ils, xolo isini, romlebic amas ver moaxerxeben 

gaqrebian asparezidan. saqarTveloSi cifruli 

marketingis roli ufro dabalia vidre maRal­

ganviTarebul qveynebSi, Sesabamisad ufro mar­

tivia im sadaveebis dakaveba, romelic axlo mo­

mavalSi meti warmatebis ganmapirobebeli iqneba.

 sakvanZo sityvebi: cifruli marketingi, ci­

fruli infrastruqtura, kontent marketingi, 

saZiebo sistemebi, qseluri ekonomika, saitis op­

timizacia.

ABSTRACT

Digital marketing has had a huge impact on people’s lives 

and has dramatically changed their performance in time and 

distance. His driving force is commerce. Success of commer­

cial activity in an environment, such as an investment, can 

only be determined by the interests of business users. To this 

end, it is important to know who they are, what are the needs, 

desires, models of behavior and other options. Digital market­

ing can be considered as a digital infrastructure management.

Digital marketing has had a huge impact on people’s lives 

and has dramatically changed their performance in time and 

distance. His driving force is commerce. Success of commer­

cial activity in an environment, such as an investment, can 

only be determined by the interests of business users. To this 

end, it is important to know who they are, what are the needs, 

desires, models of behavior and other options. Digital market­

ing can be considered as a digital infrastructure management.

Thus, the role of digital marketing today is very high for 

business success, so companies should take into consider­

ation the following problematic issues in the digital space:

cifruli marketingi da misi roli biznesis ganviTarebaSi

guliko qaTamaZe,

biznesis administrirebis doqtori, 

baTumis SoTa rusTavelis saxelmwifo 

universitetis asocirebuli profesori
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1.  If the company does not transfer its business to the In­

ternet, its competitors will do this;

2.  What functions and complexity should not be the site, it 

should have an effective design;

3.  Site optimization and implementation of correct con­

tent marketing;

4.  Customers may like the social media side of this com­

pany, but this will not give the company the result if 

the company’s market makers fail to provide effective 

communication.

So, if we take into consideration the existing trends, we 

can make such a conclusion that only companies in the elec­

tronic business have a chance to develop and succeed, which 

will occupy an important place in the Internet, and those who 

can not do that will be disappearing from the ground. The role 

of digital marketing in Georgia is lower than in high­income 

countries, and is therefore easier to detain those entangle­

ments that will have more success in the near future.

Keywords: Digital Marketing, Digital Infrastructure, 

Content marketing, Search engines, Network economy, Site 

Optimization.

cifrulma marketingma udidesi gavle­

na moaxdina adamianTa cxovrebaze, mkveTrad 

Secvala maTi warmodgena drosa da manZilze. 

misi mamoZravebeli Zalaa komercia. komer­

ciuli saqmianobis warmateba iseT garemoSi, 

rogoric internetia, SeiZleba mxolod imiT 

ganisazRvros, Tu ramdenad iTvaliswinebs 

biznesi momxmareblebis interesebs. amisaT­

vis ki aucilebelia imis codna, Tu vin arian 

isini, ra moTxovnilebebi, survilebi, qcevis 

modelebi da sxva Tvisebebi gaaCniaT. cifru­

li marketingi SeiZleba ganvixiloT, rogorc 

internetis infrastruqturis marTva. es aris 

internet-marketingis berketebis meSveobiT 

saqonlis da momsaxurebis gasaRebis bazarze 

winsvlis organizacia. 

cifruli marketingi  ganixileba rogorc 

globaluri sainformacio sistema, biznesis 

warmoebis efeqturi garemo da marketingis 

universaluri instrumenti. cifruli mar­

ketingi gasaRebis globaluri sistemaa, rom­

lis unikaluri maxasiaTeblebia: hipermedi­

uri buneba, interaqtiuloba, komunikacia, 

reklamirebisa da sazogadoebasTan distanci­

urad urTierTobis  SesaZlebloba. swored es 

maxasiaTebeli Tvisebebi amaRleben cifruli 

marketingis sabazro SesaZleblobebs biz­

nesSi. SeiZleba iTqvas, rom cifrulma mar­

ketingma safuZveli Cauyara eleqtronuli 

biznesis mzardi tempebiT ganviTarebas. misi 

gamoyenebis masStabi gansazRvravs nebismieri 

qveynis konkurentunarianobas da ekonomiku­

ri ganviTarebis dones. biznesis ganviTarebis 

Sesaxeb cifruli marketingis sferoSi miRe­

buli gadawyvetilebebi damokidebulia Sesa­

bamisi informaciis mopovebasa da damuSaveba­

ze. 

cifruli marketingi ganapirobebs msof­

lio sameurneo procesebSi momxmareb­leb­

isa da mwarmoeblebis mWidro integracias, 

agreTve qseluri ekonomikis, eleqtronuli 

bazris, konkurentuli da gamWvirvale bi­

znes­garemos, sainvesticio wyaroebis gavrc­

elebas da damkvidrebas. igi aris absoluturad 

Tavisufali, arakontrolirebadi, anonimuri, 

cenzuris da redaqtirebis gareSe arsebu­

li sivrce. misi infrastruqturis marTvaze 

zrunaven saxelmwifoebi (samarTlebrivi ba­

zis formirebiT), kerZo seqtori (ofisebis, 

kompiuterebis, internet-qselis formirebiT) 

da samecniero wreebi da swavlul­eqspertebi 

(Sesabamisi samecniero konferenciebis or­

ganizebiT, kvlevebis CatarebiT, statiebis, 

monografiebisa da saxelmZRvaneloebis gamo­

qveynebiT).

cifruli marketingis sferoSi cifruli 

teqnologiebis gamoyenebis meSveobiT xdeba 

biznesis modelebis damuSaveba da biznesis 

sferoSi arsebuli  potencialis gamovlena, 

axali saxis internet-produqtebis mimoqceva, 

gasaRebis organizeba, yidva-gayidvis Sesaxeb 

kontraqtebis gaformeba, komunikaciuri kul­

turis Seqmna, onlain-konferenciebis Catare­

ba da ase Semdeg.

swored cifruli marketingis damsaxure­

baa is, rom momxmareblis 80% produqtebs 

yidvamde onlainSi eZebs, agreTve sasurveli 

informaciis misaRebad xuTidan oTxi adami­

ani saZiebo sistemas iyenebs. swored aqedan 

gamomdinare, SeiZleba iTqvas, rom cifrul 

marketings marTlac uaRresad mniSvnelovani 

roli uWiravs biznesis ganviTarebaSi. Sesa­

bamisad cifruli marketingis instrumentebi 

popularuli gaxda msoflios ganviTarebul 

qveynebSi.

eWvgareSea, rom msoflio ekonomikis glo­

balizaciis pirobebSi dedamiwis sxvadasx­
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va naxevarsferoSi, sxvadasxva kontinentze 

CrdiloeTiT da samxreTiT aTasobiT kilome­

tris daSorebiT mdebare saxelmwifoebs, kom­

paniebs, saSuamavlo firmebs, fizikur da iu­

ridiul pirebs, myidvelebsa da gamyidvelebs 

Soris savaWro-ekonomikur kavSir-urTierTo­

baTa damyareba (reklamis, piaris, yidva-gayid­

vis organizeba) xdeba cifruli teqnologiis 

meSveobiT. cifrulma teqnologiam ki gadam­

wyveti roli iTamaSa biznesis aRmavlobaSi.

cifruli marketingis meSveobiT kompanieb­

ma SeZles milionobiT klientis  mozidva. es 

teqnologia gaxda Zlieri iaraRi biznesisaT­

vis. igi uzrunvelyofs onlain momxmarebels 

hqondes SerCevis farTo Tvalsawieri sasur­

veli produqtis SesaZenad. onlain market­

ingis roli biznesSi ar aris gazviadebuli. 

bevrma damwyebma da arsebulma biznesma misi 

insturmentebis gamoyenebiT gazarda Tavisi 

saqmianobis warmateba. biznesis cnobadobisT­

vis gamoiyeneba sxvadasxva gzebi, rogoricaa 

sareklamo baneri, video da imeil reklama, so­

cialuri media da sxva xerxebi.

cifrulma marketingma, veb-gverdebis Se­

qmniT Tanabar sastarto viTarebaSi Caayena 

mcire, saSualo da msxvili biznesi. Tu mcire 

kompaniam SeZlo veb-gverdis Seqmna da misi 

funqcionirebis organizeba, maSin misi pro­

duqcia iseve xelmisawvdomi gaxdeba miliar­

dobiT onlain-momxmareblisaTvis, rogorc 

msxvili, transnacionaluri kompaniebis pro­

duqcia. socialuri mediis gamoyenebiT pa­

tara zomis kompaniebis biznesi gaizarda wina 

wlebTan SedarebiT.

Tanamedrove globalizaciis pirobeb­

Si gadarCeba mxolod is kompaniebi, rom­

lebic amuSaveben da axorcieleben yvelaze 

warmatebul marketingul strategias. msof­

lio maStabiT kompaniebis 85% TavianT momx­

marebels izidavs internetis meSveobiT. amis 

miuxedavad, marketingis menejerebis 30% Tv­

lis, rom momxmareblis mosazidad sxva mar­

ketingul instrumentebTan erTad mniSvnelo­

vania brendebis  mobiluri aplikaciebi. amis 

naTeli magaliTia gamagrilebeli gaziani sas­

melis brendi „Coca­Cola“.

auditoriis gazrdisTvis da momxmareblis 

SenarCunebisTvis kompania iyenebs mraval­

ferovan sareklamo kampanias. did yuradRe­

bas uTmobs internet-marketingis instru­

mentebs, rogoricaa: socialuri media, saba­

nero reklama, video reklama, blogi, YouTube 

da sxva. reklamis garda, „Coca-Cola“-m Seqmna 

TamaSebi mobilurisaTvis. erT­erTi aseTi 

TamaSia „Polar Bears“. momxmareblis naxevarze 

meti produqtis yidvis Sesaxeb gadawyvetile­

bas advilad iReben videos yurebisas. YouTube 

aris msoflioSi meore socialuri saiti, sad­

ac yoveldRiurad aTasobiT video Tavsdeba. 

igi qveyndeba 61 qveyanaSi 61 enaze. video por­

tals yovelTviurad miliardobiT adamiani 

stumrobs da videoebis yurebas miliardobiT 

saaaTs uTmobs. es imas iwvevs, rom brendebi mi­

iswrafvian Youtube­ze korporatiuli gverdis 

Seqmnas da videoebis ganTavsebas. 

Sesabamisad, biznesis sferoSi cifruli 

marketingis roli mzardi tendenciiT xasi­

aTdeba. igi yoveldRiuri moxmarebis Zlieri 

saSualeba gaxda. amitom warmatebuli inter­

net marketingis strategia kompaniisTvis 

warmatebis momtania. biznesmenebi sul ufro 

aRiareben cifruli marketingis rols dRe­

vandel realobaSi. arsebuli tendenciis gaT­

valiswinebiT, sul ufro meti biznesi xdeba 

cifruli marketingze damokidebuli. ekono­

mikaSi arsebobs biznesis iseTi saxeebic, rom­

lebic mTlianad internet sivrceSia gaday­

vanili, magaliTad, esenia: onlain maRaziebi, 

onlain kazinoebi, sabanko gadaricxvebi, kav­

Sirgabmuloba, satelevizio gadacemebi, swra­

fi sesxis saitebi da a. S..

amdenad, dResdReobiT cifruli market­

ingis roli biznesSi warmatebis misaRwevad 

Zalzed didia, amitomac marketinguli kom­

paniebi gvTavazoben 5 ZiriTad sakiTxs, rom­

lebic aucileblad unda gaiTvaliswinon, kom­

paniis menejerebma TavianTi biznesis inter­

netSi warmosaCenad:

1.  Tu kompania ar gadaitans Tavis bizness in­

ternetSi, amas gaakeTeben misi konkuren­

tebi, romlebic sruliad moemsaxurebi­

an internet sivrcidan momavali klien­

tebis nakads da amiT aimaRleben TavianT 

konkurentunarianobas. internet-momx­

marebelTa nakadi ki sul ufro izrdeba. 

nebismieri kompaniis biznesis internet­

Si gadatanis safuZvelia efeqturi veb 

saitis Seqmna, romelic gansxvavebuli 

funqciebisa da SesaZleblobebis mqone 

SeiZleba iyos. mag., zogierT kompanias 




