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EVOLVING CONSUMER PREFERENCES ON THE FAST FASHION
MARKET

Abstract: The clothing industry has evolved substantially over the past 20 years. The changing
dynamics of the fashion industry have influenced the development of the fast fashion market and
consumer preferences. Manufacturers and retailers have been compelled to provide consumers
with mass-produced, on-trend clothing at low costs and with quick turnaround times.

The purpose of this research is to identify consumer preferences in the fast fashion market and
develop recommendations for anticipated changes.

The study employs bibliographic research, analysis, comparison, induction, expert evaluation,
factorial analysis, and other methods. To investigate the preferences of the Georgian population
within the fast fashion market, a quantitative study was conducted. The sample size was
determined using G. Cochran's methodology, with 575 respondents surveyed. The research
utilized statistical data from the National Statistical Service of Georgia, international statistics,
analytical reports from Georgian economic ministries, materials from local and international
organizations, and resources from scientific electronic portals.

The article analyzes research on the fast fashion industry and changes in consumer
preferences, highlighting the defining characteristics of the fast fashion market. Bibliographic
research confirms that demand for fast fashion clothing remains a priority in current consumer
behavior. However, it is recommended that brands and retailers update their distribution and
sales strategies to align with the evolving reality, particularly changes in consumer preferences.
In the fast fashion industry, it is essential to consider prevailing trends such as diversity and
inclusion, the adoption of digital technologies, and the integration of physical and digital
shopping experiences.

When shaping consumer preferences and product choices, three critical factors must be
addressed: the duration of the product life cycle, shifts in demand, and impulse buying behavior.

The fast fashion market offers numerous growth opportunities, the most significant of which
include: The introduction of circular economy models, the use of sustainable raw materials, the
adoption of digital technologies to optimize customer preferences, personalize offerings, and
improve supply chain operations.
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Quantitative research was conducted to study changes in consumer preferences. The survey
included 575 respondents from 22 countries, including Georgia, Italy, France, the United
Kingdom, Turkey, the United States, Germany, Austria, China, Sweden, Norway, Hungary,
Ukraine, Ireland, Albania, Azerbaijan, Iraq, Pakistan, Slovakia, Indonesia, Poland, and
Uruguay.

The study addressed the following research questions: What are the current preferences of fast
fashion consumers? What are the characteristics of fast fashion consumer behavior in European
countries and Georgia? How important is fast fashion clothing for consumer self-esteem? What
factors influence fast fashion consumer preferences? What distinguishing features can be
observed in the motives and preferences for purchasing fast fashion clothing in Georgia and
European countries? How important are sustainability and ethical considerations when
purchasing clothing (e.g., environmental impact)? Are consumers willing to pay a higher price
for clothing produced according to sustainable development or ethical principles? What is the
impact of fast fashion on the planet and people?

The results of the quantitative research are compared with findings from similar studies
conducted in European countries.

The article discusses the main limitations of the study, including regional differences in socio-
economic conditions, the diversity of quantitative and qualitative methodologies, the need for
longitudinal studies, and the impact of emerging trends. Directions for future research are
proposed to address these limitations.

The paper concludes by offering recommendations for adapting to expected changes in
consumer preferences.

Keywords: fast fashion; clothing market; consumer preferences; changing preferences; challenges.

JEL Classification: D01; D12; L67.
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Mmam®9d03ss Bershka, Massimo Dutti, Zara, Pull&Bear oo Stradivarius (Inditex, 2021).
099939, B3 BM96JOOL 303356090033 BIGOM SOOL F93M (39 GdIo By ABMBEO-
®do. 50bs60dbs305, HMA LHGSR0 dmEol dBoBbYL FmEgwrds mygdol sboro Tglodwrgd-
0900 45580bs IMIbToMINdYEMS 36195839M96309dd0 TmEH035300L 2Bom, 39MdM, Fotrm-
95¢%9090 15d3056mdol Jgdmbggzsdo sbogro bsHgdol LIMOg0 IbIMY30m bEgds BIMS-
ol LHMSRSE 965DPIMEGDS. 3033560900 BMIbTSMYdOL bE0TP0MGdsl oMM
1399000 FoOrMN300 sb9bgb (Balchandani et al., 2023).

,»0m30630”  (Shopping)  dmdbdsmgdgems  Jggzsdo  dodobstyg  3gMomdo
36MH0MmO0GIAHO© MBS, J0Ibs35© 50b0dbIols, d9bgdds s BoEgswm dm3s3M99-
005 Mbo  2obssbermb  OoLE®OdMEo0Ls @S 49903300L  LEHMHBHIY0JO0  SHSEPO
695¢0Mmd0L, 39MdM, InTbToMdIms 36095396M96309d30 (3300 dgdOL TgLsdsdobo.

LPOsR0 dmEob 0bMLEH®05do 3603369M35605 A939BHMbYdMwO LsIMIbIsMIGOM
A9609630900L, IM935wRIMMZBId0LS @S 063w MBOMOHMOOL, 0RO Fgdbmemyo-
900L  3590gg6905, BoBOZNIMO S GRG0 bsdYsOML 0bGHIMo30s (Swiatkiewicz, 2024).
330939030 gMM5M9ds 4585b30eqdos LHGOxk0 ImEOol s Egmbs@ 03900l BOHIbY.
dombgogzs© 0dobs, OMI xgOHxgO™mdom LHOMsxgo dmEs ©@mIobo®mgdls EsblsEderols
06MLGHO05d0, 8906006905  FMIBAsMIGOYMS M30MOBHIIMIYOT0  (33C0egds LHGsx0
dmob 5 Egmbs?0398bY;s.

dmIbdsmgdgms 30953960 9630900L  BMEOI0MGIOLs s 3OMEJ300L  sMBR9g3560L
36MH™m3qLdo 3003GH03ws© 360d3690Mm35605 LsTo LBs3oMbOL FomzseolHobgds: dGMm©d-
Aob Lobogmiabem 303wol bobamdmogmds, dmmbmgbol 33wowgds s 033Mwlveo
d9byogzqdo (Oran, 2019). 535bmsb, UHGsxgo  dmeobl 05BMOL  gobgzomatgdols
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https://www.mckinsey.com/our-people/anita-balchandani
https://www.netguru.com/blog/author/kamil-swiatkiewicz
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dobollosmgdegdo s dmIbIsMmgdgrms 309890630900 Mmmbo 0bMLEGHMOWWo MHg3m-
3006 ZMEBYs J9g3sL90ero (Kharaishvili & Lobzhanidze, 2023). L{Mogo dmol 35%-
Mol bgAAIB O30S TgbfogeEromos 3gbEIMH WO FHOWOMS3, 09I IEYIBOE0s, ™I
05BMDY MobMgls FMBogz5cdo 3303 F9b56MBbGds Jowms gadgbdol Howol DM
(Technavio, 2024).

OB 296Ls3MNMgd0m 3603369 ™35605 00 Fog@ob Fom3z5¢olfobgds, ™I LHGmsgo
dmEol  d5BsMDY  BMIbTsMGOg D J3o30L 330005l 0fi393L  3OBOYIO
G®bLRMOIs300L 06EBLoMEMO 3MMm39Lgd0.  TgbsdsAoLO, 9ME30EGdY0s 3TN0 3s-
3ool 0b@GHgMogaomwo, oo Mol 9wgdB®Mmbomo 3m3MbozsEool, BMmMmIGdOL gog3wg-
Bol oygbs dMIbTsMmgdgwms J3930L BMMToMYdsby (Kaczorowska-Spychalska, 2018).
GoBOM 93mdsdo LHEsxgo dmol dglsbgd  dmabTsMgdegdo 0936 MBRO™M 9@
50056 0683MmMmI0MGOMGd0 O ©39300MJOMO  Lm0swymo  dgool s  bbgs
JB9EgdolL 259myqbgdom. dmdbIsMmgdgms LGSR (339¢gd50 FMmmMbM3bgdoL godm
d93b0gMgd0o  35Lbl 9dgdgb  300Mb390Bg: MHMYME dmbgll IMIHBAsMGOEGOOL Jeslogo-
39305 BobLy3dol 99d9bols J3930L 0bgO30m? HMYMO FoboLsBEPZMML AMmTbI>MIGOg M
LMoz ™ 3M19739M9630900 F500 Fgdmbogzerol BMEOL 3oMMdgddo (Giri et al., 2019).

AbOEMmbgwos, GHMI Mobwmgl 39ML3gd3035d0  LEMsxo dmEol 35BsMo 33wsg
350DM©Jds, LHGsxgo dmool d8M9bgdo MHBMHMb3zgewymazgb IMoz3s5wxgMHM3z560 ImEMMO
GobLOEIol  JofmEqdsl dmbobegmdobsmgol  bgedobsizomd gsls (Ajay, 2024).
WRO® 9303, MbEsob ,,dm3060L” LodsMEH03g J0WI3 MBOM FosRIOMMIOL LGSR0
9oL 35D, GobLOE3IgEDY IdO BoLGdo  LHMS30 IMEOL dBsBOOL BEOOL dms3s-
60 350036539890 BoJGHMM0 046905 LsdMAszm 39H0MPI0E, FMIBIsMGOIE0 Jgdegdls
»39MIOMDBOL” 2565begdsls 30609 ObsbMIXGO0. 55D, LHMIxz0 Fmol doBEOOL
DOHOIL XIORIOMOOM 330053 Jo¢gd0 gobs3ommdgdgb (Is fast fashion fast enough to keep
up with consumers? 2024 ).

63 8ol 363900l doMH0mso JmdbIsMgdwgdo, Joewms 309x39MHgb30900
@5 d9LY4o30L 3939 O A93egbL SbEIBL BsBMHOL Fgbgb3EOJOLS s IMMbM3bsbY.
mobeglo  bLEHoobs s 39babiogdol  sOLYDdMBOL OO  LYYOZ0wom, Joegdo
59BHomGs© 999996 bgedols(izomd s FmEwe GoBLOEIOL 35M0563HJOL. LHGsxo dm-
ol 39690 530594MmB0gdab Joegdol HobloEdgw by dmmbmgbols  36M9R9M96309dL
bbgosbbgs Mo @sbbodeol dofimadom, g3zgas sbs30Ls s LEGowol dobgz00.
51939, Joegd0ol go3egbs L300 o 306 Tgbyo390L, MoYE oliobo bdoGs sb-
9696 2493e9bsl LmEosErmE (699000 IgMdMIOLS S LaBMPsMIdOL Lbgs §93609dbY.
3909250, Jowms 36M9539609630000 s AbY039eMdOMO b0 3035 994 0dJOL
LPGORo  dmEol  obdsxndU, Gog  0fi393b  0bm3z530900L  BEGH0IMOMmOSL 53
0bMLEGM0sdo.
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936030l BHOSR0 FMmEOL B3HBIODY 930:M35d0 0IOHMdJ6 olgmo J3996900, MrmymMO-
395 91356900, 0@90s WS OO dMOEBJMO. gu3sbgmo (36Mdoos FSBLEIOL LMS-
530 30m@gdol X53F390000 s JMmEOL 3H9bYb309dBY LHMSTO MJoROMJO0; OF SOl
593L dmeol bgermgbgdols s oBs0bol 3E0sMO OLEHMGMOS, M3 Fo3wgbsls sbgbl
GobLOEIOL BSBEOOL MO 39bab3090%DY, 939, LHG 8O MOl IMMbM3zbgdLS
s 3091909630900l (3300w g35dDBY; OO dHOEBINO 3OHOMMmOEGEHIEL 56039l LHiGsx0
dmob 0Mm96adLY S BoEGdIEPM 35FMMBOL LEbEIGdL, odMOMBYZs M35 RIMMZI60 sGR]-
356000 @5  gALOEBNGGds FMIbToMIYGOWOL 2obliblzo3gdmw  3M9x3gM96E0gdL. 93BM30L 3
9394690L oo {3eromo 89543L LHGsxz0 FmOol Gobboderol Fo®mdmgdsdo, oli@®Mmody)-
305Ld @O AMbIMGOST0, LHOMEIMM® 30 9945¢0d9dL 0bEMBEBHMOOL OBsT03OL g3Mm3sdo.

936030l 35DsODBg LHEORO dmEOL  odm®mBgMwo dM9bgdos H&M, B, dsbym,
G™M3dm30, C&A, 300856030, 0mIm s Bb3. ©sbsbgrgdmmo 36M9bwgdo 3M0mMo@GL
96039096 LoLHGMsxRgL ODs0bT0, FoMdMgdaly s Jobsfowgdsdo, Broms M3gMsEGHOWS©
390035¢0LHobmb dmdbIsMgdgwms 36093960 96309d0L 33w0gds. SBgmo doymds bod-
Bogli foedmgdol Imzwg 303w, 3MMm©Md@ol bdo® 3mwbgsl s ©obsbstrxgdols ™m3-
&090Bo3E0sL Jofmadol dm0sb xs3F3d0 (Camden, 2024).

oMM 39600m©do, LMK dmEol 0bELEHMOST0, 331939008 BM3MBOMGdS bEYds
0bMLEGHMOo0L 8EyMsEMdOLs s §30-0m@OL 3OHMdWGdgdBY. LBEIGOLEGH03WMO Fmbsig-
d900LS S 3MMGESE0IM0 3BODOL godmygbgdom 459m3wbowr0s ITMI0WIIMEGDdS
dmob 86960900l dYMIEMdOL J0TSO®. EIWPIIOMO JMOIES(3055 QIGOJLOMYOMEO
dmob ¥3¢9bol dyMsMdol 36033690 MdsLS s FMABAsMIOIMS 25(Y39GH0WY-
090l dmMol (Mandarié, Hunjet & Vukovi¢, 2022).

3309390000 ©OILEGHYIMJOMW0s, HMT 06EMLEG®0S BM3MLoMIOMMos yolol Jg-
LOHYd MO0 YOHPNTMI0YOMEO FoHY393E0Eg0gd0L F0MYdIBY. M3 gbowos 93m-
bmdozmMo, LmEoswy®mo, 39WEHMOWMOo, GJJbmEmaommo ©s bb3s gsg@EmMmgdols
393w9bs 4o3z0L 2owsHY3930wgdgdHg (Gurnani & Gupta, 2024). LHEsxgo dmEOL ds-
DomBg 99360905 Foge 45965c0HOME0s BodBHMMgdo, MHMIgdoi bawl MHymdgb
dmdbdsmgdgms  J3930L BMOIoMgosL (Xiang, 2024). GobLogdwrol LHGsxzo dmol
06MLEGHM05d0 360936935605 BLOJMWMY0MOHO Bogd@MmMoL gomzswolobgdss (Zhang
& Shiyu, 2024).

LHEOR0 FmEOoL B5DsOL AM035MHOEbM360 BMEOL FglodErgdemdgdo gosBbos, oo
dmEol  d0dobotg 9Be3bg doMomsos: LEGIxRo dmEol 0bmlE®mosdo fGomwo
dmgol  sbgmy3s;  0bEMLGHMosdo Moo  Bgwgmeols s Fslaergdols
399Mmg9gbgds; 308OMEO 39dbmmwmy0gdol 25dmyqbgds dmbsGmdgms 3695396096309~
00U, 9900535H90900L 39OLMbIEOB300U5 S oML X9FI0L M3gM30930L M3EH0d0-
Do3oobmzol; 907032900 Foedmgdols s dmbdsmgdol 360630390 4oaligws, 49833060~

35Md0L MHOMB3gymRs Jofimadol xsF3do s bbgs.
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0 39MH0mdo 3900wloboliog® dmdbdoMmgdegddo s00sMgds dmo3mgs ,,bgwo
dmeob“ (Slow Fashion) 3:m639533053. 3m@ob 5060360 Lsbgmds bl ¢fymdl gomozwe
@5 35Lbolidygd0sh oMol BobLoEIol  Fomdmgdols s Bmbds®gdols dods-
6. ,,6900“ Mol 3MbEIRE0s baBL MUZsaAL Gobloderols 453degMmdsls, baGolbl s dg-
©Mgd0m d9©dog LEHOWDL, M3 9Hobssmdgagds LHMogo Mol gOMX IO dw-
6905L. 0dol »YBOHB39WLYMeRs®, MM FHoblodeol s60hg3560 T99Ls3539ds 500 VOMmYd-
9d90L, dMmIbIsMGdgdo by MRd™ bdoGs 9dgd9b LyMEGH0B035BHJOL, GMIWgdoE3
5Q3LBGMOOL oo doge  Fgdgboro  BHoblogderols  LsFoMME0bMdILS S 93™-
WMAO0OMIS.

LEGsRo  dmEol  0bEMLEB®Mmosdog 339 8906036905  goBOOWO  BM3MLOoGMIdS
39M99mbBEs330m, LEOESWMO S J003MO  Bs30mMbgdBY. yz9wsby Hocmds@gdmwo 3m-
83560900 9dgd9gb  B35¢obLOL FgbsBMBbadOL 4HIdL MHOLZYOOL FoMMZoLS s 30TYM O
003965303908 dmcol. LHMsxo dmool ¢9bwgb3ogdol, LmEosw Mo s 93MEMYOYOO
31399BH900L glHogErolisll  goblsgMMMgdMwo 593960 0bMLEH®OOL 3MIRqd06MBdILS
@S 93MMomMo  Bm®Igool 3358 MOl  35¢sblol  sFYsMGESDY  39NYdS
(Kharaishvili & Lobzhanidze, 2023). obog 50bsb0dbsgos, &md 3mabdscgdwqdds Moo3s-
W5 393359l 5305600 J3935 COVID-19 300B0lol @OMmL. gl 33c0egds Fgglods-
990Ms 3yM50 25630m56Mg00l JoBbgdL. LMo dmEOol 0bEMLEHMOsdo FYMIO
39630056900l  dmmbmgbgdo s IMIBTsMYOGEmS  36M9BgMHI6E30900L  (330gdGOOL
39°0035¢0lf0bgds bEHObIM GO doBBYL LoBOHYb530 bgds (Somani, 2024).

5360350, 00BWOMYMIBOIEO 3393000 35TM0339005, MM LHOIx0 dm@ob Foblsis-
9ol ImmbmgzbsBg 9609369em396 253gbsl sbgbL (3300 gdgd0 dMIbTSMGdGE™S
3609396096309000.  Fgbsdsdolo,  LHGSxgo  dm@ol  3BsmBg  dmIbTsMgdgwm
36939609630900L M3 gbols @s FMBoMmEbyo (330w gddoL goblobrzmols dob-
Bom Bo@o0M©d MroMm©gbmdMozo 33¢93s.

3319300 303mmybgdo

d0dEP0MYMOBO0 33¢930L LoRdz9Ww DY o3B30 Lodo 303Mmmgbs, HMIGELsE
(50 9bMdM030 3309308 990093900l BMbYY J390mm go3556500Bgdm s T9350m{jagdm.
396dm, ©sLdME0s 9990 303mmgbgdo:

H1: b{6o130 3ol d5Bs0 By BOHOL 3H9bgbE0s gbscPBMbLIds, 1) 3oblsdgw By
dmbM3zbs ooBMHgds IMIHBA>M9d)EMs 301939MH96309030 (330 gdol BMbBY;

H2: 565930 3ol 3obloEdge®y 8mdbds®mgdeols 30:93960963090L 25653000mdgdl
939L0, batolbbo;

H3: b{Mo30 Mmoo FMIOEIOMEIDS J3MLMAOIMO S JI03YOO 360BE039-
d0b 45035¢0l0obgdom Mobermgli 3gMomdo bsformdmog 9033w gds.

G501009b6mdM030 330930l 89009900

50EIbMdM030 330935 BOBHIMS  536M00-0360L0L  399080. dsdMmozoMbs 575
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M9L3MbIBEBH0 22 439956580 (LodoMmN39wM, 0@, LsgMIBYJMO, OO dMOEbgmO,
0O dgmo, 589, 296Mm3560s, s3LEHMO0s, Bobgmo, 839gm0, bmMzgy0s, MbaMgmO, M350,
065609, 5¢dBgMO, sBYMds0K b0, GMogo, 3530LGHSb0, LErM3zs3900, 0bMbyBOY,
3mbgmo, MMHa350); A9dMm3ombms MOl Joewo ogm 75.3%, 05853530 24.7%;
M9L3MbgbBHMs 47.8%-U 3Jmbs 0535¢93M0L boMolbo, Lodwmowrm AsbsmErgdols oym
22.3%, 0s30LGHMoL  bosMobbo  aosBbs  17.6%-b, ©™JEH™OOL  bosGolbo  12.3%-U;
dmIbds6gdeol 36.7%-0l 99dmbogso dg6ygmds 0-700 gro®ol goGyrgddo, 701-@sb
1000 @s659g F90mbozseo  4o9Bbs  godmzombmems  0.3%-U, 1001-1500 s6ob
16 gddo dgdmbogoeo 3Jmbos 14.8%-b, 1500 wsmBg dg@o 25.9%-U, mBrdg3500 oym
6%.

300b35%g dg@hows Mg 3696l 0MBg3m? MHgldmbogb@dgdl dggdwma  dsdlo-
993 Lodo 3sbgbols s®RY3s. dMgbYdOL 30603900 Lodgrero 98 absoMow yobsfows:
Do®s 59.1%, 3&3I 44.9%, 3503030 38.4%; 0mI©936m ULodgmedo 30  oLobgwrs
0696gd0:  bo-mM3gMo 25.9%, B93> 23.1%, dsbam 20%. dsbodm MGHOL 0MBg3L
dmIbdsmgdeol 0.5%, ©sbstbgbo dM9boL (3oblsEdgw by dmAbsmgdol s6Bg3560
0.2%-0b gstymgddo dgmygmdl (g RBog@™, 3530 s bbg.).

LHEOR0 ImEol FHobLoEgdgEHg ImabIsMGOOL 5®RY3560L T9gIMGd0MTs Sbs0Bds
5B3965, MM LodoGM39wMBs s 93MM3ol B5BsMBY dM9bIdBY Immbmzbols 3039w
1539MEPdo MIBL3gOMs DMLY S 3&T-0l dobgz0m, MYd3s, Joblbgegqdss 0d dbGO],
63 936MM30L B3BIODY 13060530 3MRIMIBE0s 3000©9ds 3&B-bY, 999y 3MDOEOs-
Bgo B, 31939, Lodo®MZgwMmTo dmMbMzbol Lsdgmwdo GoduoMYds 3503030, 936~
3590 dgLsdg 3mBOE0SL 039390l obgym s G909y 39dMOBIMEO 3M9RIMIb3E09d0s olgm
069690, MMM O0Ess GHM30M30, C&A, 36MH0dsM30, omdm s Ubg. 0d3d,
50Ls603b65305, HMT LygoMm3zgermdo dM9bIdOL bsfowo, 39Mdm@ C&A ©s 36035630 Lfj-
05930 3Ol dsBIODY 56 Gbd30MmboMdL.

39dm3zombgol 899a90ds B39bs, GMI dMIbTsMgdgms  MIgEHILMds  FSBLSETGeL
9505909080 4o MdL (0b. OsyMsds 1).
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@ 1. mBwoob / online
48.7% ® 2. 9505%0gdTo / in shops
@ 3. méogzgl / both

0536505 1. 8c3bIsMdYEcs J0ge GHBlisEderols yoggzol mmagdo!

2 (3

3000b35Dg 3obloEgderol yogol Mg BmESL 0MRY300? IMIbIsMdgEms 42.6%-05
M3sbgbs, GMm  06MBg3L  BosB0gddo  Joazsl,  BHobLOEIYEL  MbBErsob  YyomEmdl
dmdbdsmgdeol dbmwm 8.7%, yo3ol ™mGm03g RMOISL 0ygbgdl dmIbTsMgdgwmS
w39GHgumds - 48.7% (0ob. ©0oa®sds 1). 5sbmob, LHGsRo Impol dMgbgdl Fomsb-
09930 d5¢056 HBJoMs Yomdl dmdbdsmrgdols dbmerme 3.1%, wdg@gbmds (54.1%)
06960 90L 0330505 YoM, beaenm 35.7% bJoMo (0b. osyMsds 2).

@ 1. 565becogls / never
® 2. 033050, / rarely

@ 3. bdoog / often
@ 4. doer0sB bdomago / very often

0536505 2. 3505H0gdd0 LBM3x0 Aol dMgbogdoll yozol Lobdomy
mbws0ob yogzol Lobdomg 990gabs0Ms 25sbsfiors: doserosd bdoMms LfiMsxgo

dmob 396l YyoIemdL MHgldmbgbdms 3.5%, 0d3z0smo 50.3%, bdoms 18.4%,
503l 27.8% (0b. 0ogMsds 3).

! Q05353930 53909905 53EHMOMs F0gM 450M30mb3z0L dmbs3zgdgdol dobggom
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@ 1. 565beagogl / never
@ 2. 08300000 / rarely
3. bdomsgp / often
@ 4. dsew0sb bomog / very often

©053M595 3. LGB JmEob dMxbYdoL Yozl Lobdotg mbersob

LHGsx0 dmEol 3MbEgdDY doosd bdoMmow yow3zoL dsB396909w0 FosBogdls @
mbsob yozol dobg30m oMol Msbbzg®sdos (dglsdsdols, 3.1% s 3.5%),
3°9m30mbremms 7.1% mbsob yogzgdl s6oLm@gl 96 sbgbl, sbsMPRgb F9dmbggzsdo
30 3505909830 yo3gol 5639690900 509d53gds Mmbersob yogol dqLsdsdol dshgz9bgd-
@gdL. 5939, 33e9390 WISIBEGHMGS, OMT IJMEOS© b 306FHFMO  BHIbL3Tgl dma-
bds69090 MO0 FoD070d0 JoIwMdL s 4ozoL Lobdo®mols Jsh3969d¢qd0
3905609000 005 - 58 Lobgmdol GobboEdgel 083055 Yo MBL yodm30m-
bmoms 49.2%, 560H5bmgl 28%, BdoGmo 18.2%, dsenosb bdoGmsw dbmwm 4.2%. d0dwo-
MAOROMWO  33eg30L  F99ga00mob  T9e0gdsd sBg9bs, MmA g3mm™m30L  g3994bgddo
L5JoOM39eMLBMSB FgEIMGOIOM FoEr0s MbEs0b yogol dshgz9b9dcgdo.

3000b3599: oMM HMIJY ©JJOTo JoEIWMd® HoblsoEdgwl LHGmszo dmpols
3505H0gddo, MgldMbgbEGHdL F99demm gHMO 96 MmMo 3sLbolb sMRY3s. 50dMBbE., MM
dmdbdsmgdeol 64.7% ygo3zsl sbgbl LsFoMmmgdol dobggzom bgdoldogH ©OMU,
950505 F5050-33000L gyoz0lL dsb396909moi - 41.2%, LsdMBsm ®Y)ddo yo39dL
5bgbl 3.7%.

50EIbMdM030 3309308 9M0-gmHmo F0BsBo 0ym ©oy39®A0bs LHGsxzgo dm@ob
GobLoEdol yogols 360d36gemds d909ga0 3O0EGIM09d9d00: FHSBLSEIOL 3MIFM-
OGNS, 3099950 FbsMY, bgerdolsfizmdmds, dm@ol vsbergls 39bgbiEogdmsb
d9L53530bMBdS, 5FoLMB, MYL3MBIBEL 35Lbgdo MBS IGEsR9d0bs 3603369 MdOL
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G9bLOEAOL d9d96s0g 9MBg3560 [obobfod ofY39BHowo 5943l dmIbIsGmgdEOl
53.2%-b, bmwm 46.8% 56 0©gdl 4505(9Y39GH0wgdsL GobLoEdwrol 99dgbsdg s oby
40YeMdL LOLMMZg d3MIBIOL (0b. OOEMSTs 5).
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05 17.7%-030U, d5¢0056 3603369c0m35600 15.7%-030L (0b. 0ogMsds 6).
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