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IMPACT OF THE COVID-19 PANDEMIC ON INTERNATIONAL
TOURISM

The coronavirus pandemic had a devastating impact on the tourism industry worldwide. It has severely

impacted world economic development and disrupted social stability. In the background of the COVID-19, the
development of tourism industry also faced critical opportunities and challenges.
This paper details the situation with the tourism industry on the international stage and analysis The UNWTO
report and the position of the UN. Consumer behavior trends in the tourism industry are identified in connection
with the impact of the pandemic, as well as the impact of the pandemic on the economy of tourism-dependent
countries. The spread of vaccination and the adoption of adequate safety measures directly influenced the recovery
of tourism. In case of the economy and employment, reopening of this sector has a significant multiplier effect on
it, which could be critical in dealing with the crisis caused by the pandemic. This paper discusses an ILO analysis
that highlights the need to develop policies that promote a recovery of employment, decent jobs and sustainable
businesses in the tourism sector; Outlines the directions of tourism promotion and recovery programs, which
usually focus on restoring tourist sites to make them more sustainable; The thesis of "digital homads" is
conditioned, who are looking for an opportunity to work and analyze the changes in the market of tourist routes
on specific examples. The paper also lefts a forecast for the close future and the possibility of recovering the
industry after a crisis with stipulated ways to solve problems in different countries.

Keywords: Tourism, COVID-19 pandemic, international tourism, tourism industry, sustainable tourism,
UNWTO.

JEL classification: 230, 231, Z32.

96


mailto:editor@iem.ge
https://iem.ge/ojs/index.php/journal/home
https://doi.org/10.46361/2449-2604.10.1.2023.96-103

International Scientific Journal Innovative Economics and Management

] . ] _ . htpp://iem.ge
E-1SSN:2449-2604 editor@iem.ge Vol 10 Nol. 2023

([

bso0s 8960dg

Email:Beridze.natia@bsu.edu.ge

sbobdgbd 3mRgbmG0, Bsodols derors Grliorsggeol
bsbgerdpoger #9bo390bod G0

ORCID ID: 0000-0001-5706-5380

850900, U3gs5(r0039¢02

B0Ms 396barsdy
Email:Tsetskhladze.tsira@bsu.edu.ge

sbob39bH 36mR9baG0, Bsodols Jmors Graborsz9crol
bsbgerdpogea 29boz96bodgo

ORCID ID: 0009-0001-3754-3960

850900, b3gs5(0039¢n2

COVID-19 356¢09900L 3300965 sgMmmsdmdolim &Ohobdby

30200b530679b0b 35690050 ©s0568(939¢70 35367965 0Fbos HryobIol 0borbH®0os by
J09¢lb Abmoyemomdo, 3s3sg ULg®mombryers 0dmddoos dbemgerom 93060003496 356300056985Y9 ©o
Q©35(305 Ua0scnontro bhsdoerey®remds. COVID-19-ol 3069 hentr0obdols oborylih®ool 3563000564985
30939 36090329¢70 3590393900L H0obsdg s©@Imbbs.

659mm0do @IS OOl s@PImoro  HyHobIol  0borbhGHool  Igmdstgmds
b3960250m®0ber  sb3stgbBg ©s 3ssbserobgdrycros UNWTO-b dmbligbgds s gogheml 3mbogos.
OH0bdob  0boHbH®osdo  Jmdbds989cros  Jpgz0b  A96©Ib30g00  35TMm39boeros  Bagm;

35bogdools b9dmddgcogdol 37900boc, U939 AP0 BIYY) ©s003009829¢m0 J3996980b 93006020035 Yy

35bgdools  gszcmgbols 9909398056 35802000b36. 3593065300L 3536039079850 @5 SQIZISAIOO
2sxmbmgdol  bmdgbol  Gomgbsd 3063060  gszemgbs  Gersbobs  Hymobdol  sgHbs by.

23600030b5 05 ©3bs799d0L G9800b393500, 30 bgdholb byemsbsero gsblibs dsbg dbodzbgermzsb

J29emH03e035) 2529 3530c965L sbIbl, s dgbsders 3ssGPY39H0 0yl 3sbogdooo gsdmpzgeiem
300boborsb 3sdzcm5398500. gb bsdmdo 3sboboersgl Fber-b sbs¢robl, Gmdgerog bsdlb #liz50L obgoo

302¢m0H0 30l 99029353980l  579300798¢»B8sL,  Geadgerog bl Jgfymdlb  ©sbsgdgdols  seagbsb,
L3802 50300980l dgd0bsl s dogtso dobbgbob 83s63006985L Hrymobdol bgddm&mdo; sbsbszgl
Om0blob byerdgphymdols s s@aggbol 3603650980l Fo8s(0:9¢m9898L, HmBemgdog, Geageds fgbo,
260969009805 HIGobrero  s@goergbol s gbsby;  gobbocreemos 300000
J200585639980L“  09Bobo,  GmImgbog  9d9B9b  G9bsdemgdermBsl  0dTsmb s 30263699 9
0585¢00098Y9  855565¢P0YMb 33000098980  HIGObBXCro  IsGHIGXBIE0L  BsYsH Y.  bsTBHmITdo
P800 960¢m0s  sbarer  8eadszemol  36gbmbo s 0borlbhmool  smggbols  dgbsdergdermdgdo
bb3505U635 29956500 363028090980 355 FH0b 35035¢»0l)obdrcmo g bgdooo.

Us32060c2 bodg3900: HwyHodo, COVID-19 35609805, bsgorsdm@ober Hopbobdo, Hepmobdenero
0bIbhGos, dogtso datobdo, UNWTO.

JEL gemsbogozsgos. 230, 231, Z32.

97


mailto:editor@iem.ge
https://iem.ge/ojs/index.php/journal/home

International Scientific Journal Innovative Economics and Management

] . ] _ . htpp://iem.ge
E-1SSN:2449-2604 editor@iem.ge Vol 10 Nol. 2023

([

Introduction and review of literature

As the world faces an unprecedented global health, social and economic emergency due to the COVID-19
pandemic, travel and tourism were among the hardest hit sectors as planes flew less often, hotels were closed and
travel restrictions were in place in almost every country. The tourism industry suffered a huge blow in 2020 as a
result of lockdowns and travel restrictions aimed at curbing the spread of COVID-19, which made people around
the world limit their activity and lose their livelihoods [10].

Madrid-based UNWTO said in a report, though the spread of the Omicron variant in December triggered
another dip in both travel bookings and industry optimism. "The pace of recovery remains slow and uneven across
world regions due to varying degrees of mobility restrictions, vaccination rates and traveler confidence," the report
said. Southern Mediterranean Europe, Central America and the Caribbean saw the biggest increases in tourist
arrivals compared with 2020, but were still respectively 54%, 56% and 37% below the 2019 numbers. Meanwhile
the number of tourists in the Middle East and the Asia Pacific kept falling in 2021, tumbling to 79% and 94%
below pre-pandemic levels respectively as many destinations remained closed to non-essential travel [10].

The leisure industry is one of the main components of the global service industry [3]. Travel and tourism
provide a substantial contribution to business operations and ultimately contribute to the worldwide economy. The
travel and tourism sector is an economic driver to the destination country's local GPD [11].

Methodology

To analyze statistical data, the quantitative and qualitative methods were used. We considered the available
information on tourism industry during COVID-19 pandemic, tourism industry on the international stage and
analysis of reports World Tourism Organization.

Another methods used to achieve the aims of the study are comparative and analytical methods of research.
Materials of the studies consists of analysis of documentations texts, scientific articles and publications, as well
practical experience gained in the topic of the research

The Crisis of Tourism Dependent Economies

Countries that rely heavily on tourism, and in particular international travelers, tend to be small, have GDP per
capita in the middle-income and high-income range, and are preponderately net debtors. Many are small island
economies—Jamaica and St. Lucia in the Caribbean, Cyprus and Malta in the Mediterranean, the Maldives and
Seychelles in the Indian Ocean, or Fiji and Samoa in the Pacific. Prior to the COVID pandemic, median annual
net revenues from international tourism (spending by foreign tourists in the country minus tourism spending by
domestic residents overseas) in these island economies were about one quarter of GDP, with peaks around 50
percent of GDP, such as Aruba and the Maldives. But there are larger economies heavily reliant on international
tourism. For instance, in Croatia average net international tourism revenues from 2015-2019 exceeded 15 percent
of GDP, 8 percent in the Dominican Republic and Thailand, 7 percent in Greece, and 5 percent in Portugal. The
most extreme example is Macao, where net revenues from international travel and tourism were around 68 percent
of GDP during 2015-19. Even in dollar terms, Macao’s net revenues from tourism were the fourth highest in the
world, after the U.S., Spain, and Thailand. In contrast, for countries that are net importers of travel and tourism
services—that is, countries whose residents travel widely abroad relative to foreign travelers visiting the country—
the importance of such spending is generally much smaller as a share of GDP. In absolute terms, the largest
importer of travel services is China (over $200 billion, or 1.7 percent of GDP on average during 2015-19), followed
by Germany and Russia. The GDP impact for these economies of a sharp reduction in tourism outlays overseas is
hence relatively contained, but it can have very large implications on the smaller economies their tourists travel
to—a prime example being Macao for Chinese travelers [2].

But there are larger economies heavily dependent on international tourism. For example, how have tourism-
dependent countries coped with the disappearance of a large part of their international income in 2020? They have
been forced to borrow more from abroad (technically, their current account deficits have widened or their surpluses
have narrowed), but have also reduced net international spending in other categories. Merchandise imports
declined (reflecting both reduced domestic demand and reduced tourism inputs such as food and energy imports),
and payments to foreign creditors were lower, reflecting lower revenues from foreign-owned hotel infrastructure.
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International tourism: the contribution of regions to the service sector

Europe region is the sole major contributor to the global travel and tourism industry. EU tourism presents one
trip out of two by making up a 50% share of worldwide tourism [8]. Tourism in European countries makes up
nearly 48% of the entire outbound travel and tourism activities globally [4].

The estimations based on 2018-2020 data on the travel and tourism industry of the DACH states showed a 5.1
trillion dollar contribution to their GDP. In 2019, the tourism industry contributed to Austria's GDP remained
446.31 billion dollars, Germany 3780.55 billion dollars, and Switzerland 704.83 billion dollars. Similarly, in 202,
the tourism industry contributed to the Austrian G.D.P. amounted 432.89 billion dollars, Germany 3780.55 billion
dollars, and Switzerland 707.87 billion dollars (UNWTO, W. 2019). The region of DACH in Europe consists of
Germany, Austria, and Switzerland. In 2019, DACH nations GDP amounted to almost 3.86 trillion US dollars.
Germany remained the largest and most significant contributor with approximately 5.01 trillion US dollars. The
acronym DACH refers to Germany (D), Austria, Switzerland (CH), represents these three neighboring countries.
These nations make the most significant community, and German presents as the de-facto national first and official
language of most of the population. These three nations collectively represent the highest human development
standards indicated in social and economic dimensions. The service industry's contribution to Austria's GDP
remained 62.50%, whereas Germany's service industry significantly contributed 61.80% to its GDP. In terms of
percentage, the service industry contributed 71.4% to GDP in Austria. There were almost 135 million travelers in
2018 to the DACH Germany remained the third-major spender on a truism, amounting to 94 billion US dollars.
[6].

The tourism and leisure industry's growth rate accelerated in the 2010s due to many countries' active mobility
and participation. Besides, China and the United States are two key market players besides intra-European
countries tourism that have primarily contributed to the growth in travel and tourism. The increase in tourist
numbers has caused some challenges, and numerous destinations attempted to find sustainable paths in coping
with travelers' high intensity. Regardless, the travel and tourism industry has developed positive impacts and a
significant contributor to the European economy. It directly contributed approximately 782 billion euros to the EU
economy in 2018 and created 14.4 jobs. The statistics indicated the growing number of international tourist arrivals
from 2010 to 2019 worldwide. The statistics of 2019 stipulated that there were 146.4 million arrivals of
international tourists in North America and 61.4 million in the Middle Eastern countries. The appearances of
international tourists showed a year-on-year increase between 2010 and 2019. Europe was one of the major
destinations for international travelers in terms of region of origin. The European region accounts for more than
50% of international tourist arrival worldwide, and it is the most visited region globally, according to UNWTO.
The travel and tourism industry has become a key driver of cultural and socio-economic progress, and it creates
millions of employment opportunities within the travel industry [6].

The current descriptive research in the context of COVID-19 tourism impacts efforts to involve all participants
in the same travel stakeholder community and may be inconsistent. For example, the COVID-19 pandemic is
having a significant impact on tourism organizations (including intermediaries, transportation planners, and
accommodation or attraction providers) depending on characteristics such as the size, location, management, and
types of management in the tourism industry. Similarly, travel needs, which are very different from leisure and
business travel, local and individual travelers, show that the various impacts of COVID-19 are expected and critical
to the discussion in specific market sectors.

Tourism research in relation to COVID-19 may reveal various discernible forces of the pandemic. They may
also include enhanced predictive capabilities, due to such differences in context, to predict or test any specific
recommendations to identify any inconsistencies and shortcomings that may arise in various stakeholder groups
in the tourism industry. Specific key tourism stakeholders, including tourism workers, local residents, tourism
entrepreneurs, and tourism educators such as university staff, students and academics, are not included in the
analysis.

UNWTO statistics and current travel trends

Global tourism experienced a 4% upturn in 2021, compared to 2020 (415 million versus 400 million). However,
international tourist arrivals (overnight visitors) were still 72% below the pre-pandemic year of 2019, according
to preliminary estimates by UNWTO. This follows on from 2020, the worst year on record for tourism, when
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international arrivals decreased by 73%. International tourism rebounded moderately during the second half of
2021, with international arrivals down 62% in both the third and fourth quarters compared to pre-pandemic levels.
According to limited data, international arrivals in December were 65% below 2019 levels. The full impact of the
Omicron variant and surge in COVID-19 cases is yet to be seen. The pace of recovery remains slow and uneven
across world regions due to varying degrees of mobility restrictions, vaccination rates and traveler confidence.
Europe and the Americas recorded the strongest results in 2021 compared to 2020 (+19% and +17% respectively),
but still both 63% below pre-pandemic levels [12].

By subregion, the Caribbean saw the best performance (+63% above 2020, though 37% below 2019), with
some destinations coming close to, or exceeding pre-pandemic levels. Southern Mediterranean Europe (+57%)
and Central America (+54%) also enjoyed a significant rebound but remain 54% and 56% down on 2019 levels
respectively. North America (+17%) and Central Eastern Europe (+18%) also climbed above 2020 levels.
Meanwhile, Africa saw a 12% increase in arrivals in 2021 compared to 2020, though this is still 74% below 2019.
In the Middle East arrivals declined 24% compared to 2020 and 79% over 2019. In Asia and the Pacific arrivals
were still 65% below 2020 levels and 94% when compared to pre-pandemic values as many destinations remained
closed to non-essential travel. The economic contribution of tourism in 2021 (measured in tourism direct gross
domestic product) is estimated at US$1.9 trillion, above the US$1.6 trillion in 2020, but still well below the pre-
pandemic value of US$ 3.5 trillion. Export revenues from international tourism could exceed US$700 billion in
2021, a small improvement over 2020 due to higher spending per trip, but less than half the US$1.7 trillion
recorded in 2019. Average receipts per arrival are estimated to reach US$1,500 in 2021, up from US$1,300 in
2020. This is due to large pent-up savings and longer lengths of stay, as well as higher transport and
accommodation prices. France and Belgium reported comparatively smaller declines in tourism expenditure with
-37% and -28%, respectively over 2019. Saudi Arabia (-27%) and Qatar (-2%) also posted somewhat better results
in 2021. [8]

Table 1. Impact of COVID-19 on the tourism industry

2019 2020 2021

International tourist 1.5 billion 400 million 415 million
arrivals (overnight)
Export earnings from $1.7 trillion USD $638 billion USD $700-800 billion USD
international tourism
(income from international
tourism + passenger
traffic)

Tourism Direct Gross $3.5 trillion USD $1.6 trillion USD $1.9 trillion USD
Domestic Product (TD
GDP)

Source: Prepared by the author. Based on World Tourism Organization (UNWTO) reports

According to the latest UNWTO Panel of Experts, most tourism professionals (61%) see better prospects for
2022. While 58% expect a rebound in 2022, mostly during the third quarter, 42% point to a potential rebound only
in 2023. A majority of experts (64%) now expect international arrivals to return to 2019 levels only in 2024 or
later, up from 45% in the September survey. The UNWTO Confidence Index shows a slight decline in January-
April 2022. A rapid and more widespread vaccination roll-out, followed by a major lifting of travel restrictions,
and more coordination and clearer information on travel protocols, are the main factors identified by experts for
the effective recovery of international tourism. UNWTO scenarios indicate that international tourist arrivals could
grow by 30% to 78% in 2022 compared to 2021. However, this would still be 50% to 63% below pre-pandemic
levels. While international tourism bounces back, domestic tourism continues to drive recovery of the sector in an
increasing number of destinations, particularly those with large domestic markets. According to experts, domestic
tourism and travel close to home, as well as open-air activities, nature-based products and rural tourism are among
the major travel trends that will continue shaping tourism in 2022. [12]
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Table 2. Changing trends in travel preferences

CLOSER Domestic tourism has shown positive MORE RESPONSIBLE TOURISM Sustainability,

results in many markets as people tend to travel Authenticity and Locality: Travelers believe in the
closer. Travelers go on vacation or vacation close | importance of making a positive impact on local

to home. communities, increasingly striving for authenticity.
AVOIDING THE 'CONTINUED' Nature, rural LONGER STAYS AND HIGHER EXPENDITURES
tourism, and road trips have become popular 2021 has seen a significant increase in travel and longer
travel options due to travel restrictions and the stay costs.

desire for outdoor experiences.

Source: Prepared by the author. Based on World Tourism Organization (UNWTO) reports

UN position on the impact of the COVID-19 pandemic on the tourism sector

The United Nations tourism body said on Monday that the coronavirus pandemic will cost the global tourism
sector $2.0 trillion in lost revenue in 2021, calling the sector’s recovery “fragile” and “slow”. The Madrid-based
World Tourism Organization’s forecast comes as Europe grapples with a surge in infections and as a new heavily
mutated COVID-19 variant, called Omicron, has spread around the world.

International tourist arrivals this year will be 70-75% lower than the 1.5 billion arrivals recorded in 2019, which
was a similar decline in 2020, according to the body, before the pandemic hit. While the UN body charged with
boosting tourism does not have an estimate of how the sector will perform next year, its medium-term outlook is
not encouraging.“Despite recent improvements, uneven vaccination rates around the world and newer COVID-19
strains” such as DeltaVersion and Omicron “may affect an already slow and fragile recovery,” it said in a
statement. UNWTO chief Zurab Pololikashvili told AFP that the introduction of new virus restrictions and
lockdowns in many countries in recent weeks shows that “this is a very unpredictable situation.” “This is a historic
crisis in the tourism industry, but again tourism has the power to recover quite rapidly,” he added on Tuesday
ahead of the start of the World Trade Organization’s annual general meeting in Madrid. While international
tourism has been hit by disease outbreaks in the past, the coronavirus has been unprecedented in its geographic
spread. The UNWTO said that in addition to virus-related travel restrictions, the region is also grappling with
economic stress caused by the pandemic, rising oil prices and supply chain disruptions. Pololikashvili urged
nations to harmonize their virus protocols and restrictions because tourists are “confused and they don’t know how
to travel [7].

Arrivals in some Caribbean islands and South Asia, as well as some destinations in southern Europe,
approached and sometimes exceeded pre-pandemic levels in the third quarter. However, tourists were hardly seen
in other countries, especially in the Asia-Pacific region, where the number of arrivals was reduced by 95%
compared to 2019, as many destinations remained closed to non-essential travel [1].

According to UNWTO, a total of 46 destinations - 21% of all destinations in the world - are currently
completely closed to tourists. Another 55 countries have partially closed their borders to foreign visitors, while
only four countries have lifted all virus-related restrictions - Colombia, Costa Rica, the Dominican Republic and
Mexico. The future of the tourism sector will be the focus of the WTO's annual general assembly, which runs until
Friday. The event, which is attended by representatives of 159 UN member states, was originally planned to be
held in Marrakech. Before the pandemic, the tourism sector accounted for about 10% of global gross domestic
product and jobs [7].

Results

The path to tourism and travel recovery will require innovation and collaboration. While the pandemic is far
from over, we must also have a plan for a better recovery, engaging governments, the private sector, civil society
and other partners, and preparing to change business models and governance structures to meet new and different
needs. In the short term, it will be important to clearly communicate actions to restore investor and consumer
confidence. In the long term, increased resilience and resilience, as well as a more equitable distribution of benefits,
will also be critical. Together, these approaches can revitalize the global tourism industry by harnessing its market
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power to support the economy, create jobs, and achieve development outcomes that put people and their
communities first.

Some governments have been providing financial support, either directly or through soft loans and guarantees
to the industry. Thailand allocated $700 million to spur domestic tourism, while Vanuatu offered grants to small
and medium-sized enterprises. Countries have also been assisting firms to adapt their business models and retrain
staff. In Jamaica, the government gave free online training certification classes to 10,000 tourism workers to help
improve their skills. However, scarce budget space is a handicap for many tourism-dependent countries. It is
possible that new initiatives to reactivate the sector will have an effect. In Costa Rica, for example, national
holidays have been temporarily moved to Mondays to encourage national tourism by extending the weekend.
Barbados has introduced a so-called "Welcome Stamp" visa, a residence permit that allows remote workers to live
and work in Barbados for one year. Fiji has launched a blue lane initiative that allows yachts to dock in its harbors
after meeting strict quarantine and testing requirements [5].

Once the pandemic is over, a sustainable transition to ecotourism — a fast-growing sector focused on
preserving the environment and creating local jobs — could give the industry an extra boost. Ecotourism is already
a fundamental component of Costa Rica's tourism strategy. Thailand is also trying to enter niche markets, including
health and wellness markets and adventure travel.

Technology can also play an important role. As social distancing and health and hygiene protocols are likely
to remain in place for the foreseeable future, contactless service delivery and investment in digital technologies
could be a bridge to recovery [9].

Conclusions

Finally, if the decline in travel continues as a result of changes in traveler preferences or economic problems,
some tourism-dependent countries may be forced to embark on the difficult path of diversifying their economies.
Investing in sectors other than tourism is a long-term goal, but it can benefit from strengthening links between
tourism and local agriculture, manufacturing and entertainment. In Jamaica, for example, an online platform has
been launched that allows customers in the hospitality sector to buy groceries directly from local farmers. In
addition, it is possible to expand exports, including services.

Specific solutions will vary from country to country, and the pace and extent of recovery will logically depend
on international developments. But we have a wonderful opportunity that must be seized. Beyond the priority of
mitigating the effects of the pandemic, countries must create a ‘“new normal” for the tourism sector.
Diversification, the gradual introduction of more sustainable tourism patterns, and investment in new technologies
can support recovery.
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